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Making integrated facility
management more than just
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A NECESSARY EVIL
Although some don't like them, cart
paths help generate revenue.
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Program helps superintendents;
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status.
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BUSINESS BOOSTERS

Acquiring information from golfers
helps focus marketing and increase

rounds.
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MAKING IT FAST AND FIRM 98 DEEPROOTS

Superintendents strive to strike a After 34 years at Carmel Country

balance between golfers’ preferences Club in Charlotte, N.C., Bill

and healthy turf conditions that are Anderson hasn't found a good

best for the bottom line. reason to leave.

LAchiLy Operayion Design case study

MEETING OWNERS’ NEEDS PUSHING THE ENVELOPE

Course condltums,‘_hmctmns. New turfgrass use, scope of work

marketing and staff are keys to a and time frame make renovation

profitable business. ‘ project noteworthy.
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Some superintendents say it’s a no- Relationships, service drive

brainer to become certified; others superintendent’s choice to lease

question the value. mower fleet.

NEAT AND CLEAN 124 MIND ASWELL

Keeping a tidy and organized Superintendents convince club

maintenance facility improves board to buy mower package

efficiency. sooner than scheduled.
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DEPARTMENTS COLUMNISTS

6 Editorial 20  Marketing Your Course |
Here’s Golf Course Industry Jack Brennan: Calculating
8 Letters to the editor your rounds
10 News Analysis
A different maintenance 22  Design Concepts
staff, boosting rounds, Jeffrey D. Brauer: Modern
managing Bermudagrass, drainage isn’t so bad
hosting a tournament ‘
28 At the turn 24 Advancing The Game
126  Products Jim McLoughlin: Stand up
134 Consumer research and be counted
135 Travels With Terry
Equipment ideas 26 Human Resources
136 Classifieds Robert A. Milligan, Ph.D.:
137 Ad index Ask the right questions

138  Parting Shots

Pat Jones: Curmedgeonly
3 O thoughts ‘
RESEARCH | VISIT US ONLINE — www.golfcourseindusty.com
110  TIRED OF MANAGING DOLLAR SPOT? ‘ KEEPING IT CLEAN
The secret might be the timing of The irrigation system golf course superintendent Brian Morris uses at \

fungicide applications. The Links at Bodega Harbour in Bodega Bay, Calif., features filters that
help keep recycled water running smoothly through the system.

118 MINIMIZING DAMAGING EFFECTS

Amino acid-based products positively
influence low-quality golf course

THINK BIG PICTURE
At the National Institute of Golf Management, golf course archite
o I Michael Hurdzan explained long-range planning and its benefits.
irrigation water.

ONLINE POLL: VOTING STRUCTURE

Would you like to see indivual member voting replace block chapy
election voting within the GCSAA? Visit our home page to vote.

DIGITAL LIBRARY
For the first time, you can view last year’s digital issues of Golf Course
News any time you want on DVD. The digital library contains all the
2006 issue in one disc. The DVD is available at the online bookstore
— www.golfcourseindustry.com/store.

90

EDITORIAL MISSION STATEMENT:
Golf Course Industry reports on and analyzes the business of maintaining golf courses,
as well as the broader business of golf course management. This includes three main
areas: agronomy, business management and career development as it relates to golf
course superintendents and those managers responsible for maintaining a golf course as
an important asset. Golf Course Industry shows superintendents what'’s possible, helps
them understand why it’s important and tells them how to take the next step.
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