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GET OUT OF THE SAND TRAP
86 THE FERTILIZER/DISEASE LINK More and more, course owners are turning to direct mail to successfully
How nitrogen source, rate, timing and ‘ maintain their growth, notoriety and as a reliable source
application method affect creeping for creatively increasing their profits.
bentgrass quality and dollar spot.
ONLINE POLL
‘ g1 IRRIGATION EFFICIENCY Topdressing fairways has its pros and cons. Some like it, others

| 7l : don’t. Do you topdress your fairways? Visit our home page and vote.
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maintain turfgrass quality.

DIGITAL EDITION

View issues of Golf Course Industry, in the exact same format as the
print version, on our Web site under the “magazine” drop-down menu
label. Also, check your e-mail toward the end of each month to link to
the current issue digitally.

DIGITAL LIBRARY

For the first time, you can view last year’s digital issues of Golf Course
News any time you want on DVD. The digital library contains all the
2006 issue on one disc. The DVD is available at the online bookstore
— www.golfcourseindustry.com/store.

EDITORIAL MISSION STATEMENT:

Golf Course Industry reports on and analyzes the business of maintaining golf courses,
as well as the broader business of golf course management. This includes three main
areas: agronomy, business management and career development as it relates to golf
course superintendents and those managers responsible for maintaininga golf course as
an important asset. Golf Course Industry shows superintendents what's possible, helps
them understand why it’s important and tells them how to take the next step.
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