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EDITORIAL MISSION STATEMENT: 
Golf Course News reports on and analyzes the business of maintaining golf 
courses, as well as the broader business of golf course management. This includes 
three main areas: agronomy, business management and career development 
as it relates to golf course superintendents and those managers responsible 
for maintaining a golf course as an important asset. Golf Course News shows 
superintendents whats possible, helps them understand why i ts important 
and tells them how to take the next step. 
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AGRIUM TO BUY PURSELL TECHNOLOGIES 
The purchase is expected to expand adoption and sales of controlled 
release fertilizers and enhance product offering for customers. 

A PERFECT MATCH 
Profile Products and Dryject offer soil aeration services that seem to 
compliment each other, which is why the heads of the companies 
thought it would make sense to combine their services. 
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