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Poised For 
GROWTH 

Various segments o f the industry work together to 
improve the health o f the gol f business. 

Club management: Q&A feature 
2 4 MANAGING CHANGE 

G C N interviews J i m Singerling, chief executive officer 
o f the C l u b Managers Association o f America , about club 
managers and their relationship with superintendents . 

Design case study: feature 
3 8 KEEPING THAT OLD-SCHOOL FEEL 

Public and private entities c o m e together to rehabilitate 
a tired course in an urban setting. 

Facility management: feature 
4 4 SAFETY FIRST 

G o l f course managers confront liability problems and 
take steps to protect assets. 

Career management: feature 
5 0 PREVENTING BURNOUT 

G o l f course superintendents deal with stress caused by 
golfers and working long hours. 

Facility development: feature 
5 4 BUSINESS BOOSTER 

A driving range can help increase participation, enhance 
golfer satisfaction and generate revenue. 

Turfgrass establishment: feature 
5 6 SEEDING, SPRIGGING OR SODDING 

Proper material selection and care are key to successful 
turfgrass establishment regardless o f the method used. 

Cover photography courtesy o f Vail Resorts Deve lopment C o . 

EDITORIAL MISSION STATEMENT: 
Golf Course News reports on and analyzes the business o f mainta ining go l f 
courses, as well as the broader business o f gol f course management . T h i s includes 
three main areas: agronomy, business management and career development 
as it relates to gol f course superintendents and those managers responsible 
for maintaining a gol f course as an important asset. Golf Course News shows 
superintendents what's possible, helps them understand why i t s important 
and tells them how to take the next step. 



contents 

Columnists: 
18 MARKETING YOUR COURSE 

Jack Brennan: Rounds: Up or down? 

19 DESIGN CONCEPTS 
Jeffrey D. Brauer: Contour considerations 

2 0 ADVANCING THE GAME 
J im McLoughl in : Respecting golf wins 

21 HUMAN RESOURCES 
Robert A. Mil l igan, Ph.D.: Recruit ing workers 

62 PARTING SHOTS 
Pat Jones: The way we were 

Visit us online 

GOLF COURSE NEWS (ISN 1054-0644) is published in January. February. March. April. May, July. August. 

September, October and November. Copyright 2006 GIE Media Inc., 4 0 1 2 Bridge Ave., Cleveland. OH 

44113 -3399 . All rights reserved. No part of this publication may be reproduced or transmitted by any means 

without permission from the publisher. One-year subscription rate, $33 in the United States, $42 in Canada 

and Mexico, and $88 in other foreign countries. One year foreign airmail rate: $102 . Two year subscription 

rate: $65. Subscriptions and classified advertising should be addressed to the Cleveland office. Periodicals 

postage paid at Cleveland, Ohio, and additional mailing offices. Postmaster: Send address changes to GOLF 
COURSE NEWS, 4 0 1 2 Bridge Ave., Cleveland, OH 44113 -3399 . 

TTiedia 
i n c o r p o r a ted 

Departments: 
6 EDITORIAL 

Golfer relations 

8 RESOURCES 

10 NEWS 
Industry, course, people and supplier news 

2 2 AT THE TURN 

59 TRAVELS WITH TERRY 

Equipment ideas 

6 0 NEW PRODUCTS 

61 ADVERTISING INDEX / CLASSIFIEDS 

ONLINE-ONLY FEATURES: 

OLD IS NEW AGAIN 
Excessive rain, hurricanes and a change in fairway grasses in the 

24th hour were just a few obstacles faced while renovating the 

Manak in Course at Hermitage Country C lub in Manakin-Sabot , 

Va. 

AFTER THE STORMS 
Like many Cal ifornia golf courses, Soule Park in Ojai started the 

2005 season poorly but recovered from considerable flooding en 

route to a solid year. 


