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Carlson to help draft development standards in Sarasota County 
Continued from page 1 

its Development Services department to come 
up with golf course development standards 
because it was too time-consuming to handle 
approvals on a case-by-case basis. 

"The Board of Commissioners asked for 
design and performance standards for golf 
course development because as it stands 
today, there is nothing that specifically 
addresses golf courses," said Dorothea 
Zysko, resources protection services man-
ager for the county. "They felt it was more 
appropriate to look at courses in general 
and devise standards that would apply to 
all courses. This would also give develop-
ers an idea ahead of time of what the 
county expects of them." 

The standards, which are still being for-
mulated, will integrate the best management 
practices developed by the Florida Depart-
ment of Environmental Protection and the 
Florida Water Management District and will 
cover requirements including site acreage, 
buffer zones, setbacks, open space, 
storm water and drainage, water use, habitat 
management, and construction and post 
construction monitoring. Requiring courses 

to become members of an environmental 
program like Audubon International is also 
being considered. 

Zysko decided to put together an advisory 
committee made up 
of interested parties 
to discuss the pro-
posed standards. In 
addition to Carlson, 
members from 
Audubon Interna-
tional, the Audubon 
Society, the Sierra Club, the GCSAA and two 
developers and engineering firms attended 
the first meeting in February. The commit-
tee aims to have final regulations in place by 
the end of May. 

According to Zysko, Carlson was a natu-
ral choice for the committee because of the 
work he has done at Venice G&CC. "We 
felt there was a need for a more compre-
hensive approach to water use and conser-
vation and habitat preservation. Tom has 
done quite a bit on his course, so we asked 
him to participate," she said. 

Carlson, who came to the club two years 
ago, immediately pushed the members to 

'Having requirements right off 
the bat will select out those who 

don't want to be responsible 
— Tom Carlson 

become Audubon certified. 
"This is the perfect course for it," he 

said. "We have wetlands, pinelands, up-
lands and oak hammock. It's a perfect mix 

of terrain and veg-
etation." 

Carlson started 
by building a new 
maintenance facil-
ity from the ground 
up, putting m a 
s t a t e - o f - t h e - a r t 

mix/load station, a washwater system and 
fuel tanks. Then he went to work restoring 
habitat and wetland areas on the course. 

"We have fresh-water wetlands, but they 
are disconnected and no longer flow natu-
rally," he said. "We had upland plants that 
were moving into them, so we are working 
with the county to use a nearby lake to 
inundate them once a year to bring them 
back to their natural cycle. 

"We also cleaned up the buffer zones and 
converted turf to natural areas to connect 
habitat and give wildlife cover," he added. 

A new high-tech irrigation system helped 
reduce water use by 34 million gallons last 
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year and using Polyon-coated slow-release 
pesticides has helped reduce chemical use. 

Showcasing the course's environmental 
improvements has been an important step 
in the process, said Carlson. 

"We had the county's Integrated Water 
Management officials over for a tour and 
they didn't realize that golf courses were 
working on mitigating environmental im-
pacts. They had no idea. They didn't know 
Audubon International existed," he said. 

Carlson is quick to admit that his situa-
tion at Venice G&CC allows him to spend 
the extra time on environmental projects. 

"I am fortunate here because I can spend 
time on this," he said. "I have a good staff and 
a great assistant that runs the course and 
frees up my time. Although I do get a lot of 
work done when people leave for the day." 

He also said the development standards 
being discussed would likely make golf 
course construction more expensive, but 
it would do away with practices that have 
given the golf course industry a black eye. 

"Yes, it will bring up the cost of construc-
tion," said Carlson. "But it will ensure that 
what is built is responsible. By having re-
quirements right off the bat, it will select out 
those who don't want to be responsible." • 
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Natural Fiber Range Mats • 
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Tee to the Green -
Certified Sportsturf 
Featuring: Meyer Z-52 Zoysia, Cavalier Zoysia, EL 
Toro Zoysia, Tifton 419 Bermuda (Tifway), Tifdwarf 
Bermuda, TifSport Bermuda and Midlawn Bermuda. 

Quail Valley 
GRASSES 

From an exclusive 
Caribbean resort to the 
Great Lakes, Quail Valley 
cultivates the right sports 
turf for your project 

Quail Valley certified grasses 
are available in stolens, pads, 
big rolls, washed sod, and 
washed stolens. We offer 
sprig planting, hydro-
mulching, hydro-seeding 
and sod installation. We 
export washed sod and 
washed stolens. 
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800-666-0007 quailvalley.com barefoot Wâlkin' thick 

The Liner Company 
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www.geomembrane.com 

..protecting water resources for future generations 

Bridge Design, Engineering, 
and On-Site Construction 

• Vehicular Bridges 
• Golf Cart/Maint. Bridges 
• Boardwalks 
• Pedestrian Bridges 

1 - 8 0 0 - 2 2 6 - 4 1 7 8 

Y O R K 
BRIDGE CONCEPTS 
The Professional Bridge Company 

Visit www.ybc.com for more information. 

Superintendents 
Get on the course and play golf. 

Hide those problem 
areas with 

PINE S T R A W 

Georgia Pine Straw, Inc. 
1-800-944-4753 

POND & L A K E 
LINERS 

AquaWeve, HDPE 
PondGard 45 mil Rubber, GeoTextiles 

Full Installation, 20 Year Warranty 
Excellent Customer Service 

m YUNKER 
IhiK PLASTICS , INC. 

800-236-3328 • www.yunkerplastics.com 
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Vendors applaud GCSAA, NGCOA show merger 
Cont inued f r o m page 3 

marketing for Flowtronex. "We think 
meeting with owners, especially if they are 
side-by-side with the superintendent, at 
one big show will be a great opportunity." 

Even chemi-
cal and fertilizer 
companies are 
eager for the op-
portunity to be 
in front of both 
members of the 
buying team. 

"With our product line on the chemical 
side of the business, there is a lot of differ-
entiation of our product versus our 
competitor's product," said Peter Farno, 
turf and ornamental market manager for 
Bayer ES. "This opens up the owners to why 
there are differences, why they should value 
our products versus competitive products. 
It's an audience we don't always get in front 
of." 

The joint show will offer owners a larger 
perspective on the golf industry than they 
might normally get. 

"This year was the first year we had done 

'We think meeting with owners, 
especially if they are side-by-side 

with the superintendent, at one big 
show will be a great opportunity 

— Tom Levey 

the owner's show," said Dave Heegard, 
vice president of sales and marketing for 
Pursell Technologies Inc. "I spoke to a lot 
of owners who were glad we were there 
because it gave them an understanding of 

who the players 
are in the busi-
ness. In those 
situations where 
the owners are 
an integral part 
of the decision-
making process, 

it makes sense for them to go to the show 
and see what's going on." 

As a result, many expect more owners to 
attend the show than before. 

"That is the expectation," said Toro's 
Ford. "With times being as lean as they 
are, owners are taking a more active role in 
where money is being spent. Our product 
is a capital expense so it makes more sense 
for them to be involved." 

Bayer ES's Farno agreed. 
"There's a fair amount of owners that 

come to the GCSAA show, and that's great, 
but there will be a whole lot more," he said.H 

Link Up 2 Golf expands 
Cont inued f r o m page 3 

on-course experiences. The program will 
culminate in a four-hole scramble. 

This year's new markets will be: 
Carolinas Section - Raleigh, N.C., Char-

lotte, N.C., Greensboro, N.C., Greenville, 
S.C., Columbia, S. C. 

Colorado Section - Denver, Colorado 
Springs, Fort Collins/Greeley 

Connecticut Section: Springfield, Mass., 
Hartford, Ct., New Haven, Ct. 

Michigan Section: Detroit, Traverse City 
Middle Atlantic Section: Washington 

D.C., Baltimore, Md., Richmond, Va. 
New England Section: Worcester, Mass., 

Boston, Mass., Providence, R.I. 
North Florida Section: Tampa, Sarasota, 

Jacksonville, Orlando, Tallahassee 
Northern Ohio Section: Toledo, Cleve-

land, Akron 
Southern California Section: Ventura 

County, Bakersfield, San Diego 
Southern Ohio Section: Cincinnati, Co-

lumbus, Dayton 
Tennessee Section: Nashville 
Since its creation, Link Up 2 Golf has 

attracted more than 1,200 students. 

Barker, Joel Simplot Turf & Hort 16 

Barnes, Howard Quality Grassing & Svcs . . . 10 

Briggs, Stephen BASF 1 

Bruff, Thomas KPMG Golf Practice 22 

Carlson, Tom Venice Golf and CC 1 

Davisson, Tim Davisson Golf 8 

Dye, Pete Pete Dye Designs 10 

Farley, J o h n Teal Bend Golf Club 6 

Farno, Peter Bayer ES 21 

Farris, Ron Farris Golf Designs 1 

Ford, Tim Toro Co 3 

Garcia, Fidel Ryangolf Inc 10 

Graves, Steve Private Club Network 14 

Heegard, Dave Pursell Technologies Inc . . 2 1 

Hirsh, Laurence Golf Property Analysts 22 

Holanda, Rick Aronimink Golf Club 8 

Hughes, Mike NGCOA 3 

Johnson, Bill Riverside Golf and CC 13 

Levey, Tom Flowtronex 3 

Menningmann, Jorge.. Water Equipment Tech 16 

Myers, Rick DLF-TR1FOLIUM 

Olson, Alan Flowtronex 

O'Malley, Tom Saddleback Golf Course .. 

Price, Robert Quality Grassing & Svcs. 

Rink, Ben Hickory Stick Golf Club 7 

Skinner, Steve KemperSports Mgmt 13 

Torello, Bill EcoOrganics Inc 8 

Tralies, Phil Club Car 3 

Zysko, Dorothea Sarasota County 20 
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What's New Down At The Farm? 
Come visit FarmLinks, Pursell Technologies' new 

research and demonstration golf course. Join us for a 
PT1 Tour and find out how industry-leading compa-

nies in the golf industry came together to create this 
unique development. To reserve your spot, call 

1 -866-PTI-TOUR or visit www.polyon.com 
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Geese are Gone for Good 

FOG FORCE and MIGRATE Bird Repellents 
*Nontoxic and Proven Effective 
*Pleasant Odor, Yet Highly Irritating to Birds 
*Birds Develop Aversion to Area and Don't Return 
*Available As Fogging Agent or Spray 

For complete details, call 1-800-232-5907 or visit 
www.beckerunderwood.com 
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IBECKER 
I UNDERWOOD 

. . . t o increase fertilizer 
effectiveness with Probiotics 

Probiotic® biological supplements work with fertilizers to 
optimize turf development and oxygenate soil. 
TRY our PBS-8x4 Test Kit. it includes: 

DRENCH loosens and oxygenates soil. 
THATCH breaks down mat and returns 

nutrients to soil. 
ENERGIZE releases soil nutrients to the plant and 

cleanses soil of toxic chemicals. 
STRENGTH helps translocate nutrients 

throughout the plant 
Test 6,000 sq. ft. tor only $39.95 

ORDER OR CALL TODAY FOR INFO/CATALOG 

1-800-969-5920 
MARKERS TNC 
m M n i \ f t n w ^ | l i W t www.markersinc.com 

33597 Pin Oak Parkway I Avon Lake, Ohio 44012 

Morris ville, NC • 800.777.8648 • www.enwood.eom 

• Pedestrian and Vehicular Bridges • Shelters • Gazebos I 
• Amphitheaters • Standard and Custom Designs 

Design and Engineering Support Available 
Over Sixty Years of Manufacturing Quality Wood Structures 

IENWOOD 
¡STRUCTURES 

* Realistic * Eyes flash in the sun 

* Moves & bounces in the wind 

* Environmentally friendly 

* Can be anchored 

(4 or more $65 each) www.coloradolining.com 

POND & LAKE LINERS 
• Custom Panels up to 25,000 SF 
• Plastic & Rubber Pond Liners 
• Installation & Supervision 
• Erosion Control 
• Soil and Turf Reinforcement 

Cal i forn ia 8 7 7 . 5 7 8 . 5 0 0 0 I t f S ^ S j 

Co lorado 800 .524 .8672 u l f ^ g 

Mon tana 877 .448 .2777 fl^gfjiS 
So. Dakota 800 .661 .2201 ¿ m m # 

Texas 888 .546 .4641 11 n i i i n i n r 

REPEL GEESE, HERON & OTHER PESTS 

http://www.polyon.com
http://www.beckerunderwood.com
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http://www.coloradolining.com


Optimism springs from NGCOA show 
C o n t i n u e d f r o m p a g e 3 

This has driven out several cash sources," 
explained Thomas Bruff of KPMG Golf 
Practice. 

But Golf Course News editorial advisory 
board member Larry Hirsh of Golf Prop-
erty Analysts made the point that course 
owners need to look to their local banks 

' F f i 5 * 0 ^ 
Attendance at this year's NGCOA Solutions Summit 
in Palm Springs, Calif., was up almost 13 percent 

from last year's show. 

for financing. He feels that the older and 
more established golf operations could be 
in a significantly better position, as they 
may not be carrying as heavy of a debt load 
as the newer golf developments. 

"I am not ready to conclude that the 'mom 
and pop' operation will be the significant 

player in the future but I do think that there is 
a trend developing that way as management 
groups struggle to find ways to increase prof-
itability," Hirsh told an economics seminar. 

Hirsh noted that there is a different buyer 
coming into the golf market now, one who has 
a passion for golf and can accept lower profits 
to become involved in the game. Many believe 
the passion for the game is one that needs to 
be brought back to the forefront of golf. 

But the most important issue to be ad-
dressed was the slump in rounds played 
nationwide and how to reverse that trend. 
The detailed research carried out by Golf 
20/20 put things into perspective. Golf is a 
$62 billion industry that has at its core 10 
million best customers (those who play at 
least 25 rounds or spend $ 1,000 annually). 
The survey found another 12 million po-
tential best customers playing golf, and an 
ESPN.com poll found 45 million people 
who say they are golfers. So the challenge 
to the golf industry is how to get this large 
pool of golfers back to the golf course. 

The answers seem to hinge on two points. 
First, course owners were urged to improve 
their marketing to the best customer in order 

to make them loyal customers. Second, is the 
challenge of bringing new golfers to the 
game. 

An ambitious project, Link Up 2 Golf, 
created by the PGA of America, will be 
expanded this summer (see story on page 
3), and course owners are being advised 
how they can help make golf a better 
experience for the new golfer. 

During the problem solvers sessions 
many explained some of their ideas for 
encouraging junior golfers through value 
passes and encouraging afternoon family 
days to fill afternoon tee times. Some even 
presented ideas of creating three-hole and 
six-hole experiences for beginning golfers 
to get them comfortable in course situa-
tions. All these ideas aim to address con-
cerns that golf takes too much time. 

Conference attendees were also very 
positive about the recent announcement 
that the NGCOA and the GCSAA confer-
ences will merge in 2005. This obvious 
linking of trade shows will join superin-
tendents with the controllers of the check-
book, which should improve efficiency for 
both parties. 

Tom O'Malley of Saddleback Golf Course 
in Firestone, Colo., summed up the feeling of 

many about the combining of the two shows. 
"1 think it is a no-brainer and I really 

can't see any downside to it," he said. "I 
don't think that it will take away from our 
autonomy and I know that it will make 
our purchasing decisions much easier." • 

Periodicals postage paid at Yarmouth, Maine, 
and additional mailing office. Golf Course News 
(ISSN 1 0 5 4 - 0 6 4 4 ) is published monthly by United 
Publications, Inc., 106 Lafayette St., P.O. Box 997 , 
Yarmouth, ME 0 4 0 9 6 . Phone number is 207 -846 -
0 6 0 0 . 

The publisher assumes no responsibility for 
unsolicited material or prices quoted in the news-
paper. Contributors are responsible for proper 
release of proprietary classified information. Copy-
right © 2 0 0 3 by United Publications Inc. All rights 
reserved. Reproduction, in whole and in part, 
without the written permission from the publisher 
is expressly prohibited. 

Reprints may be obtained from PARS Interna-
t i o n a l at 2 1 2 - 2 2 1 - 9 5 9 5 or by e m a i l at 
jecl ipse@parsintl .com. Back issues, when avail-
able, cost $7 each within the past 12 months, $12 
each prior to the past 12 months. Back issue orders 
must be paid in advance either by check or charged 
to American Express, Visa or MasterCard. 

Golf Course News is distributed in the U.S. 
without charge to qualified personnel of golf course 
facilities and to golf course builders, developers 
and architects. Non-qualified subscriptions to the 
U.S. and Canada cost $65 . All foreign subscrip-
tions cost $ 1 5 0 annually to cover air delivery. All 
payments must be made in U.S. funds drawn on a 
U.S. bank. For subscr iber services, please call 
2 1 5 - 7 8 8 - 7 1 1 2 . Send address changes to Golf Course 
News, P.O. Box 3 0 4 7 , Langhorne, PA 19047-3047 . 

GOLF COURSE MARKETPLACE To reserve space in this section, call 
Anne Washburn at 207-846-0600, ext. 230 

We'll Seal Your Lake, 
Empty or Full! 

E S S - 1 3 S e a l s E x i s t i n g L a k e s -
a l s o Idea l for N e w C o n s t r u c t i o n s e e p ^ g e 

c o n t r o L nc . 
- Since 1958 -

800-214-9640 www.seepagecontrol.com 

Innovative 
PEDESTRIAN BRIDGE 
Solutions CONTINENTAL 

BRIDGEEEEE= 
a c r i m e n c o m p a n y 
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HARC0 DUCTILE IRON 
FITTINGS FOR GOLF COURSE 

IRRIGATION SYSTEMS 
Sizes T through 18", all configurations including 
"knock-on" repair couplings. High strength, high 
coiTosion resistance. 

HARC0 Fittings 
P.O. Box 10335 

Lynchburg, Virginia 24506 
434-845-7094 Fax 434-845-8562 

www.harcofittingsxom 

VARIABLE SPEED AUTOMATIC DIESEL PUMPING STATION 

ITS n o w manufactures a 
f u l l y a u t o m a t e d d iese t 
p u m p s ta t ion d e s i g n e d 
exclusively for gol f course 
i r r i g a t i o n . W h e n three-
phase p o w e r is unavai l -
a b l e or imprac t i ca l , the 
ITS p u m p becomes an at-
tract ive al ternat ive. Avai l -
a b l e in d iesel or natura l 
g a s c o n f i g u r a t i o n w i t h 
f lows up to 8 0 0 g p m . 

IRRIGATION TECHNICAL SERVICES, INC. 
51 8 Wallace Road, Wexford, PA 15090 

724-935-2339 Fax: 724-935-8233 

Y o u r G o l f C o u r s e S u p e r m a r k e t 

SubSurface Blower 
A Full Line of Sub-Surface 

blowers available 
» • 18hp & 25hp Gas r r \ 

• 7 .5 hp Electric m m 
• Prices Start at $3 ,495 • 

All Slide Valves & 
Fittings In Stock! I I P 

www.precisionusa.com 
Toil-Free: 800-345-1960 

TURFLENTE, n c 
1 -800 -443 -8506 

World Patents Pending 

The world's only Greens 
Ma in tenance Casset te System 

for triplex mowers! 
N o w you can carry out almost any greens 
maintenance task w i th all the speed and 
ease tha t your greens triplex gives you. J g m m ^ M 
The amazing NEW Thatch-Away SUPA-SYSTEM ^ ^ f t ^ g f j S l B S 
is a totally unique concept. These revolutionary 
multi-purpose units will operate 8 different types of 
cassettes to handle ail those jobs you never had ' 
time for before. I 
The future is here - don't get left behind! 10 SECOND CASSETTE SWAP! 

Opening Verticutter Greens Groomer Scarifier Star Rotary Topdressing Deep 
Spiker Slitter Brush Brush Slicer 

Your Resourse For: 

(wir«tou modal 800 ET shown) 

• W e a t h e r C o n d i t i o n s S p e c i f i c 
t o Y o u r C o u r s e 

E f f i c i e n t i r r i g a t i o n S c h e d u l i n g 
E f f e c t i v e P e s t M a n a g e m e n t 

V O p t i m u m T u r f Q u a l i t y 
Starting At $795 

Spectrum 
Swww.specmeters.com 
Toll-Free 800-248-8873 
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