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Investors snag Western Golf

New owners move company to Southern California, hand reins to longtime exec. Heath

Cause for
optimism

Attendees at the NGCOA

Solutions Summit emerge with

plans for reversing golf's

W

downward trend .

Foliar feeding
frenzy

More courses are \P\'Ull—h‘\\llllg
greens to reduce the amount of
nitrogen used, but more research
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COURSE 6
MAINTENANCE

* Organic fertilizer companies

on efficacy is needed

olfer unique technologies

» SUPERideas: Farley's invention
keeps tree bases tidy

* Tools of the Trade at Rink’s
Hickory Stick Golf Club

DEVELOPMENTIO
&RENOVATION

* Pete Dye discusses technology,
design changes

* Guest commentary: Ron Fream
on renovation at Augusta

* Sunday River finalizes land deal
with Harris Golf

MANAGEMENT

» KemperSports revisits Harding
Park management

e Private Club network takes
home awards, signs deal

* Heritage Golfl adds two

Washington courses
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* Flowtronex augments IWM
product line with reverse
osmosis and oxygenation

* Syngenta to test products and
solutions at Pursell Farms

» New product roundup

The USGA's James Moore i
and Dr. Michael Hurdzan

debate the merits of ~Pag®
USGA  greens vs. A
California greens.

COUNTERPOINT

BASF packs
specialty
portfolio

By ANDREW OVERBECK

RESEARCH TRIANGLE
PARK, N.C. — With the integra-
tion of its TopPro Specialties sub-
sidiary, the pending approval to
market fipronil insecticides and
the expected registration of two
new fungicides, BASF's profes-
sional turfand ornamental group
is poised for rapid expansion.

The group also recently reor-
ganized its upper management,
sales force and customer service
teams. Former TopPro vice presi-
dent Stephen Briggs is the new
director of BASF's Specialty Prod-
ucts Department (SPD) which
includes the turf and ornamental
group.

“When BASF acquired MicroFlo
[TopPro’s parent company] in 1998
they didn’t have a specialty group
so they kept it as a subsidiary in
Memphis, Tenn.,” said Briggs.
“With the American Cyanamid
acquisition in 2000, they now had
two specialty groups that were go-
ing to the same or similar markets
with similar customers. It was de-
cided based on customer inputand
efficiency within the organization

Continued on page 17
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Western Golf Properties Inc. manages eight golf courses, including Stonewall Golf Club in Gainesville, Va., pictured above
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By DEREK RICH
SANTA ANA, Calif. —A group
of private investors based in
Southern California, including
former western operations execu-
tive Bobby Heath, acquired Phoe-

nix, Ariz.-based Western Golf

Properties Inc., an 18-year-old
management and development
company, last month. Financial
terms were not disclosed.

As a result, the company
planned to relocate its headquar-
ters to Santa Ana location.

The new ownersselected Heath

to become the company’s presi-

dent, effective in March. Heath,
who will replace Western Goll
founder Joe Black, said he hopes
to guide the company through
what are rough times for the goll
industry.

“We are faced with an increas-
ingly competitive environment at
each property, making the focus
on driving revenue paramount,
while adjusting operating costs
as necessary to achieve net oper-
ating income,” Heath said. “That
being said, my vision is to infuse
aheightened level of business and
marketing savvy into our current

Carlson leads on county green standards

By ANDREW OVERBECK
VENICE, Fla. — When super-

intendent Tom Carlson

here at The Venice Golf

Club

achieved Audubon cer-

and Country

tification, he wasted
little time sharing the
club’saccomplishments
with the surrounding
community.

From giving Sarasota
County water manage-
ment and environmen-
tal officials tours of the
course tomaking presen-
tations at other area clubs during
member-guest outings, Carlson has

Carlson is restoring natural wetlands at Venice

been busy spreading the word.

However, his latest community

-

effort will have a much broader
impact. Carlson is part of an advi-

GEC(

sory committee that is creating fu-
ture golf course development and
management standards

for Sarasota County.
“When | came to
Golf
Country Club I made

Venice and
it clear that I was not
comfortable living up
tostandards, I wanted
to set standards,” said
Carlson. “l hope these
actions lead to sus-
tainable community

development.”
Sarasota County’s
Board of Commissioners charged
Continued on page 20

management style.”

Officials at Western Golf de-
clined to discuss the transaction
in detail before Golf Course News
went to press. In a statement, the

Continued on page 14

In spite of drought

Black Hills
blooming

By DEREK RICE

RAPID CITY, S.D. — In
the shadow of the Black Hills

in South Dakota, architect
Ron Farris is putting the fin-
ishing touches on the Golf
Club at Red Rock, nine holes
of which should open this
month, against Farris advice.

“You'd love to have as
much maturity as possible
on a golf course,” he said.
“It's not perfect, but that’s
mostly because of the
drought last year.”

Red Rock is one of seven
active South Dakotaprojects
according to the National
GolfFoundation. The crown
jewel of this group, Farris
said, is the Graham Marsh-
designed Sutton Bay Golf

Continued on page 12
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Syngenta partners
with Pursell Farms

FAYETTEVILLE, Ala. — Pursell Tech-
nologies Inc. has added another industry
sponsor to its budding 18-hole research and
demonstration golf course. FarmLinks at
Pursell Farms is set to open in early June.

Pursell developed
FarmLinks to provide the industry with an

Technologies

BASF set to grow

| Continued from page 1

outdoorworking laboratory to testnew prod- |

ucts and maintenance practices that will
benefit the industry.

“Syngenta will be using the FarmLinks
facility to test products and management
solutions,” said Joe DiPaola, Ph.D., golf
market manager for Syngenta. “We'll be
supplying pest control products for the
course and working with the FarmLinks
staffto demonstrate oursolutions approach
to turf problems.”

LA b |

The 17th hole at PTI's FarmLinks

FarmLinks at Pursell Farms is the venue
for the PTI Tour program. Each year, Pursell
Technologies brings in more than 1,000
professionals from the golf, turf and horti-
culture industries to visit Pursell Farms for
two to three days of learning, recreation and
relaxation. FarmLinks is designed to show-
case 18 holes of experiments to tour attend-
ees, where they can learn about products,
equipment and turf management practices.

Lesco expandin
Continued from previEs page g
Centersand 30 Lesco Stores-on-Wheels with
regional stocking assortmentsand improved
transportation services.

The company is also opening new Ser-
vice Centers, which are expected to gener-
ate approximately $10 million of net sales
in 2003, bringing the total net sales in-
crease to a range of 6 to 8 percent. Lesco
opened a new Service Center in Haverhill,
Mass., on April 2, the first of 25 new
outlets that the company plans to open in
2003. DiMino said Lesco has identified
major U.S. markets that could support
more than 500 additional stores.

“In order to maximize the long-term value
inherentin the Lesco model, we have to open
additional Service Centers. We should al-
ways have a group of stores entering their
third year of operation,” said DiMino. “In the
third year stores become profitable and de-
fray the costs of new stores. Unfortunately,
Lesco has not opened new stores since 1998
and for the next two years we will have to pay
for store openings through the sacrifice of
short-term earnings.” l
GOLF COURSE NEWS

to tie these two divisions back together
and have one specialty group.”

Briggs has already made inroads by in-
tegrating the mostly post-patent chemis-
try from TopPro into the BASF product
line. The turf and ornamental products
include Curalan and Propiconazole fungi-
cides, Vantage and Basagran herbicides
and Amdro Pro fire ant bait.

While work on selecting which products
will be pulled forward is ongoing, Briggs said

the new portfolio will be comprehensive.

“BASF is strong in herbicides and TopPro
has one of the broadest turf fungicide portfo-
lios,” he said. “BASF is awaiting two new
fungicides [Insignia and Emerald]. So if you
take what BASF has coming in 2003, and the
post-patent chemistry from TopPro, we will
have the market needs covered.”

According to Briggs, approval from the
Environmental Protection Agency is ex-
pected on Insignia and Emerald by mid-
summer. The products will likely not be
available until the 2004 season.

Another significant boost to BASF’s

product offering is slated to come with
Bayer ES’s divestiture of its fipronil prod-
ucts, which include insecticides Chipco
Choice, Top Choice and Firestar. Briggs
said the deal would allow the licensing
back of the products, including the trade
names, to Bayer ES. The U.S. Federal
Trade Commission approved the deal
Feb. 14, and at press time both parties
were waiting to hear from the European
Commission.

“Fipronil will really complete the line,”
said Briggs. “Itis a very effective insecti-

cide.” H
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