
Syngenta partners 
with Pursell Farms 

FAYETTEVILLE, Ala. — Pursell Tech-
nologies Inc. has added another industry 
sponsor to its budding 18-hole research and 
demonstration golf course. FarmLinks at 
Pursell Farms is set to open in early June. 

Pursell Technologies developed 
FarmLinks to provide the industry with an 
outdoor working laboratory to test new prod-
ucts and maintenance practices that will 
benefit the industry. 

"Syngenta will be using the FarmLinks 
facility to test products and management 
solutions," said Joe DiPaola, Ph.D., golf 
market manager for Syngenta. "We'll be 
supplying pest control products for the 
course and working with the FarmLinks 
staff to demonstrate our solutions approach 
to turf problems." 

BASF set to grow 
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to tie these two divisions back together 
and have one specialty group." 

Briggs has already made inroads by in-
tegrating the mostly post-patent chemis-
try from TopPro into the BASF product 
line. The turf and ornamental products 
include Curalan and Propiconazole fungi-
cides, Vantage and Basagran herbicides 
and Amdro Pro fire ant bait. 

While work on selecting which products 
will be pulled forward is ongoing, Briggs said 

the new portfolio will be comprehensive. 
"BASF is strong in herbicides and TopPro 

has one of the broadest turf fungicide portfo-
lios," he said. "BASF is awaiting two new 
fungicides [Insignia and Emerald]. So if you 
take what BASF has coming in 2003, and the 
post-patent chemistry from TopPro, we will 
have the market needs covered." 

According to Briggs, approval from the 
Environmental Protection Agency is ex-
pected on Insignia and Emerald by mid-
summer. The products will likely not be 
available until the 2004 season. 

Another significant boost to BASF's 

product offering is slated to come with 
Bayer ES's divestiture of its fipronil prod-
ucts, which include insecticides Chipco 
Choice, Top Choice and Firestar. Briggs 
said the deal would allow the licensing 
back of the products, including the trade 
names, to Bayer ES. The U.S. Federal 
Trade Commission approved the deal 
Feb. 14, and at press time both parties 
were waiting to hear from the European 
Commission. 

"Fipronil will really complete the line," 
said Briggs. "It is a very effective insecti-
cide." • 

The 17th hole at PTI's FarmLinks 

FarmLinks at Pursell Farms is the venue 
for the PTI Tour program. Each year, Pursell 
Technologies brings in more than 1,000 
professionals from the golf, turf and horti-
culture industries to visit Pursell Farms for 
two to three days of learning, recreation and 
relaxation. FarmLinks is designed to show-
case 18 holes of experiments to tour attend-
ees, where they can learn about products, 
equipment and turf management practices. 

Lesco expanding 
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Centers and 30 Lesco Stores-on-Wheels with 
regional stocking assortments and improved 
transportation services. 

The company is also opening new Ser-
vice Centers, which are expected to gener-
ate approximately $10 million of net sales 
in 2003, bringing the total net sales in-
crease to a range of 6 to 8 percent. Lesco 
opened a new Service Center in Haverhill, 
Mass., on April 2, the first of 25 new 
outlets that the company plans to open in 
2003. DiMino said Lesco has identified 
major U.S. markets that could support 
more than 500 additional stores. 

"In order to maximize the long-term value 
inherent in the Lesco model, we have to open 
additional Service Centers. We should al-
ways have a group of stores entering their 
third year of operation," said DiMino. "In the 
third year stores become profitable and de-
fray the costs of new stores. Unfortunately, 
Lesco has not opened new stores since 1998 
and for the next two years we will have to pay 
for store openings through the sacrifice of 
short-term earnings." • 
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