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Investors snag Western Golf

New owners move company to Southern California, hand reins to longtime exec. Heath

Cause for
optimism

Attendees at the NGCOA

Solutions Summit emerge with

plans for reversing golf's

W

downward trend .

Foliar feeding
frenzy

More courses are \P\'Ull—h‘\\llllg
greens to reduce the amount of
nitrogen used, but more research
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COURSE 6
MAINTENANCE

* Organic fertilizer companies

on efficacy is needed

olfer unique technologies

» SUPERideas: Farley's invention
keeps tree bases tidy

* Tools of the Trade at Rink’s
Hickory Stick Golf Club

DEVELOPMENTIO
&RENOVATION

* Pete Dye discusses technology,
design changes

* Guest commentary: Ron Fream
on renovation at Augusta

* Sunday River finalizes land deal
with Harris Golf

MANAGEMENT

» KemperSports revisits Harding
Park management

e Private Club network takes
home awards, signs deal

* Heritage Golfl adds two

Washington courses

susiness 16

* Flowtronex augments IWM
product line with reverse
osmosis and oxygenation

* Syngenta to test products and
solutions at Pursell Farms

» New product roundup

The USGA's James Moore i
and Dr. Michael Hurdzan

debate the merits of ~Pag®
USGA  greens vs. A
California greens.

COUNTERPOINT

BASF packs
specialty
portfolio

By ANDREW OVERBECK

RESEARCH TRIANGLE
PARK, N.C. — With the integra-
tion of its TopPro Specialties sub-
sidiary, the pending approval to
market fipronil insecticides and
the expected registration of two
new fungicides, BASF's profes-
sional turfand ornamental group
is poised for rapid expansion.

The group also recently reor-
ganized its upper management,
sales force and customer service
teams. Former TopPro vice presi-
dent Stephen Briggs is the new
director of BASF's Specialty Prod-
ucts Department (SPD) which
includes the turf and ornamental
group.

“When BASF acquired MicroFlo
[TopPro’s parent company] in 1998
they didn’t have a specialty group
so they kept it as a subsidiary in
Memphis, Tenn.,” said Briggs.
“With the American Cyanamid
acquisition in 2000, they now had
two specialty groups that were go-
ing to the same or similar markets
with similar customers. It was de-
cided based on customer inputand
efficiency within the organization

Continued on page 17
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Western Golf Properties Inc. manages eight golf courses, including Stonewall Golf Club in Gainesville, Va., pictured above
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By DEREK RICH
SANTA ANA, Calif. —A group
of private investors based in
Southern California, including
former western operations execu-
tive Bobby Heath, acquired Phoe-

nix, Ariz.-based Western Golf

Properties Inc., an 18-year-old
management and development
company, last month. Financial
terms were not disclosed.

As a result, the company
planned to relocate its headquar-
ters to Santa Ana location.

The new ownersselected Heath

to become the company’s presi-

dent, effective in March. Heath,
who will replace Western Goll
founder Joe Black, said he hopes
to guide the company through
what are rough times for the goll
industry.

“We are faced with an increas-
ingly competitive environment at
each property, making the focus
on driving revenue paramount,
while adjusting operating costs
as necessary to achieve net oper-
ating income,” Heath said. “That
being said, my vision is to infuse
aheightened level of business and
marketing savvy into our current

Carlson leads on county green standards

By ANDREW OVERBECK
VENICE, Fla. — When super-

intendent Tom Carlson

here at The Venice Golf

Club

achieved Audubon cer-

and Country

tification, he wasted
little time sharing the
club’saccomplishments
with the surrounding
community.

From giving Sarasota
County water manage-
ment and environmen-
tal officials tours of the
course tomaking presen-
tations at other area clubs during
member-guest outings, Carlson has

Carlson is restoring natural wetlands at Venice

been busy spreading the word.

However, his latest community

-

effort will have a much broader
impact. Carlson is part of an advi-

GEC(

sory committee that is creating fu-
ture golf course development and
management standards

for Sarasota County.
“When | came to
Golf
Country Club I made

Venice and
it clear that I was not
comfortable living up
tostandards, I wanted
to set standards,” said
Carlson. “l hope these
actions lead to sus-
tainable community

development.”
Sarasota County’s
Board of Commissioners charged
Continued on page 20

management style.”

Officials at Western Golf de-
clined to discuss the transaction
in detail before Golf Course News
went to press. In a statement, the

Continued on page 14

In spite of drought

Black Hills
blooming

By DEREK RICE

RAPID CITY, S.D. — In
the shadow of the Black Hills

in South Dakota, architect
Ron Farris is putting the fin-
ishing touches on the Golf
Club at Red Rock, nine holes
of which should open this
month, against Farris advice.

“You'd love to have as
much maturity as possible
on a golf course,” he said.
“It's not perfect, but that’s
mostly because of the
drought last year.”

Red Rock is one of seven
active South Dakotaprojects
according to the National
GolfFoundation. The crown
jewel of this group, Farris
said, is the Graham Marsh-
designed Sutton Bay Golf

Continued on page 12
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GREAT NEW BENEFITS. NICE, NEAT LITTLE PACKAGE.
JUST WHAT YOU’VE BEEN ASKING FOR.

INTRODUCING NEW /

PEND 0T

AquaCap™

Pendulum® preemergent herbicide has always by BASE The result is a nice, neat little package
offered you unbeatable weed control and unmatched of new benefits, including:

value. But in keeping with our commitment to the s Winter-besad Brmulatan

industry, we’ve made it even better. BASF Professional « Virtually no odor

Turf is proud to introduce new Pendulum AquaCap™ « Reducedisiaining poteniiol

Pendulum AquaCap encapsulates a new * Increased ease and flexibility of
water-based formulation of the industry’s leading handling, mixing and cleanup
preemergent active ingredient using a process patented * Improved storage stability

To learn more about how you can unwrap the potential of new Pendulum AquaCap, visit www.turffacts.com.
Pendulum AquaCap is currently labeled for commercial lawncare and golf course use.

WE DON’T MAKE THE TURF. WE MAKE IT BETTER.
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NGCOA conference tackles financing challenge Link Up 2 Golf to

By DOUG SAUNDERS

PALM SPRINGS, Calif. — As
more than 600 golf course own-
ers from the United States and
Canada gathered for their an-
nual conference and trade here
in late February, there was a
noticeable air of trepidation
among the assembled group.
Last year's triple whammy of
post-9/11 jitters, the oversupply
of courses and the challenges of
a slumping economy all added
to the pressures felt by golf course owners
nationwide, and it left many wondering what
the future held.

But the gathering of 620 members, up
from last year's attendance of 550, carried on
withmany positive messagesas the Solutions
Summit strived to tackle tough questions
and provideanswers that owners could imple-
ment this year to improve their bottom line.

I'he theme of the week at the Wyndam
Resort retreat in the California desert was
emblazoned everywhere: “On the green is
good, in the black is better.” The five-day
event provided a series of seminars that

Thomas l,vuM of KPMG Golf Practice, (nhn See qu«'( rof GMA( (ml[ Finance, lhhl’u
A\llen of Hilda Allen Real Estate and Larry Hirsh of Golf P roperty Analysts address
attendees at the NGCOA Solutions Summit in Palm Springs, Calif

touched on every aspect of golf operations
including financing, golf shop operations,
food and beverage management, labor laws
and environmental activism.

“1 am very pleased with the turnout we
have this year, especially considering that
attendance at the other two industry trade
shows (PGA Merchandise Show and GCSAA
Conlference and Show) was down. I think that
the realization of the importance of coopera-
tion among all of the golf industry has really
NGCOA ex-
ecutive director Mike Hughes said.

come through here this year,”

That sense of cooperation came through in

Vendors applaud joint show

By ANDREW OVERBECK and DEREK RICH

The decision by the GCSAA and the
NGCOA to combine
shows continues to

their annual trade
meet with wide ap-
proval from all in the
golf industry. If reac-
tion from vendors is
the
Industry

indication,
Golf
Show, set for Orlando

any
first

in 2005, will provide
the

T'im Ford

vibrancy both
shows have lacked in recent years.

The obvious benefit to vendors is cost
instead ol

two not only costs less, but also takes less

savings. Attending one show
time.

This is especially true for companies
like Club Car that hit multiple shows to
market their product to all players in the
industry.

“[Attending four shows in five weeks]
really stresses the organization from head
to toe — getting product around, getting

O Phil
Here’s an opportunity for us to be

people around,” said Club Car CI
Tralies. ©
able to consolidate and not incur twice the
expense.”

For the Toro Co., which recently signed
on as a preferred NGCOA vendor, com-
bining shows simplifies its logistics tre-
mendously.

“We are a supporter of this,” said Tim
Ford, vice president and general manager
of Toro's commercial business. “It will
bring together two of our primary con-
stituents: the superintendent who uses the
equipment and the owner who ultimately
signs the check.”

Expenses aside, vendors are also excited
about being able to get in front of both the
superintendent and the ownerat one event.
This is especially true for companies that
did not previously attend the NGCOA
show.

“Although we've always realized that
owners are important, we have never gone
to their show,” said Tom Levey, director of

Continued on page 21

Vandals damage greens at La Costa

CARLSBAD, Calif. — Damage in-
flicted by vandals on three greens at La

Costa Resort during the World Golf

Championships-Accenture Match Play
Championships was minimal, and the
course recovered quickly.

Vandals used a salt-like substance that
leftburn marks on the 16th, 10thand 14th
greens sometime during the night on Sat-
urday, March 1, or Sunday, March 2

On the 16th green, the substance
was used to burn the letters KSL into
the green. KSL Resorts has owned La
Costa since 2001. Suspicion for the
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vandalism has centered on supporters
of the Hotel Employees and Restaurant
Employees Union Local 30, with whom
KSL has been in negotiations.

The damage, according to PGA Tour
representatives, was mostly cosmetic.
However, Mike Shea, senior PGA Tour
rules official, told the San Diego Union
Tribune that there was the potential for
more damage down the road.

“Our biggest fear is that depressions
might develop. If that happens we might
have to do some topdressing if needed,”
Shea said.

the opening session, as Phil
Tralies, president and CEO of
Club Car, stated the simple facts.

“For us to be successful, the
golf course owners need to be
successful. That is why we are
strongly committed to this or-
ganization and the goals of in-
creasing the bottom line for
everyone,” Tralies said.

I'wo of the more pressing is-
sues for the economics of the
game of golf, available financing
and the lagging number of rounds played,
were dealt with in a very open manner.

It is no secret that many of the major
funding sources for the golf industry have
dried up in the past year and the remaining
sources are taking a much harder look at
the economics of golf.

“Golfisadifficult business because there
are so many moving parts toit. Itis not like
building a commercial building and leas-
ing floor space. With so many variables it
is clear that golf doesn’t provide the prof-
itability of other commercial investments.

Continued on page 22

expand in 2003

PALM BEACH GARDENS, Fla. — The
PGA of America, the National Golf Course
Owners Association (NGCOA) and Golf
20/20 plan to expand Link Up 2 Golf, an
industry-supported adult player develop-
ment initiative, to 27 new markets this
year.

T'he planned new markets span 11 PGA
sections and will bring the program’s reach
to 64 facilities in 34 cities and a number of
military bases.

Link Up 2 Golf was created in 2001 by
Golf 20720 and tested at eight facilities in
the Raleigh-Durham area of North Caro-
The PGA and NGCOA signed on to

provide collaborative leadership, manage-

lina.

ment and financial stability to help the
program go nationwide in 2002.
Based on feedback from last year, Link
Up 2 Golf will be adjusted to include five
90-minute group clinics incorporating on-
course instruction on etiquette, speed of
play, proper behavior and three supervised

Continued on page 21

University tests and field trials have
consistently shown fast control of tough
weeds such as clover, plantain, ground ivy and
spurge.

SpeedZone also gives you a big lead on easy-
to-control weeds like dandelions. Get your
weed control program on the fast track with
SpeedZone Broadleaf Herbicide For Turf.

pbi /cordon
corporation

\n Employee-Owned Company
1-800-821-7925
www.pbigordon.com

Always Read and Follow Label Directions.

Start Fast...Finish Faster

SpeedZone™ contains the newest chemistry
for broadleaf weed control in turf,

» Sites include home lawns, golf
courses, commercial property,
schools and many other turf sites.

* CAUTION signal word

* Available in St Augustine
formulation for most southern
grasses

* Fast-acting, cool-weather
* Clover control in as little as one
week

* Rain-fast in 3 hours
* Low odor formulation
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=NTARY

ith spring

s | write this,

the icy fin-
gers of win-

ter are loosening their

grip. The snow is re-
ceding, 1 can see

patches of brownish
green sward and tem- \
peraturesare forecasted  An
to reach the 60s this ¢/’
weekend.

['his means two things: 1. My
wife and I have reached a détente
over the proper thermostat set-
ting in our house (for some rea-
son my argument that, “If it was
60 degrees outside you'd be out
there wearing shorts,” never goes
anywhere); 2. A new golf season
is on the horizon.

By the time this issue is pub-
lished, golfers will be peppering
superintendents with questions
like, “How come this place isn’t as
green as Augusta?” But you can't
blame them, and I doubt many of
you will. After this brutal winter,
golfers and superintendents alike
are itching to get back on course,
eager
holds. With spring comes a re-

to see what a new season

newed sense of optimism.

From the Midwest to the Mid-
Atlantic to the Northeast,
of the country got pounded this

much

winter. Places that usually don't

Andrew Overbeck,

comes renewed sense of optimism

get much snow got
dumped on:
Pennsylvania, Virginia,
Indiana, Ohio and
North Carolina got 80-
plusinches of the white
stuff.

The snowfall totals
the country,
however, are
welcome news. Groundwa-
tersupplies, depleted by last
year's drought, have been
recharged. Instead of start-
ing the season under water
restrictions, this year
courses will gladly tolerate
a prolonged “mud season.”

Golf course operators are
looking forward to reliev-
ing pent-up golf demand as
well. Because of last year’s
drought and a longer than
expected winter, there
should be plenty of golfers
hit the

once courses re-open.

ready to first tee
This
could give many courses the
revenue spike they sorely need.

While the
the country is counting its col-

lective blessings this spring,
the drought situation out West
is becoming increasingly dire.
the

Throughout parts of

Three good reasons to
stick with USGA greens

By JAMES FRANCIS MOORE

As mostareaware, the tremendous boom
in golf course construction experienced
over the past decade has resulted in thou-
sands of new courses across the country.
Often, these new courses offer the best greens
the game has ever seen. These greens enjoy
the combination of excellent drainage, archi-
tecture that is in keeping with the changes in

James Francis Moore

the game and the finest grasses researchers can produce. Older

courses are finding it difficult to

compete and many have realized

they must update their facilities if they are to keep their existing
players, much less attract new ones.

Given the importance of putting in golf, it is no surprise that
many courses are rebuilding their greens. When they do, the USGA

feels very strongly they should

follow the guidelines for greens

construction the Green Section has provided for over 40 years.

Our stalf is frequently asked to explain why we feel so strongly
about the USGA method (or “specs” as many call them). After all,
the USGA does not make a dime on the procedure and in fact has
spent hundreds of thousands of dollars over the years on scientific
research to improve it. There are many reasons we continue to
recommend greens be constructed in this manner, with the follow-
ing three being the most important.

HISTORICAL PERFORMANCE

The USGA method was first published in 1960. Since that time
thousands of greens have been built to the method. Today there are
functioning greens that were built before the supcrimendems
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Continued on next page

yarts of
I

for the eastern half of

Eastern half of

Mountain West,
Northwestand Central Plains,
drought worries
large this year. Water restric-
tions are already being shaped

Southwest,

will loom

in Nevada and
Colorado’s reservoirs are less

than half-full, despite higher

snowfall totals.

many of

through the season.
LA R

We here at Golf Course News
know that superintendents are a
creative lot. Now we're going to
prove it. In our new monthly fea-
SUPERideas, we will show-
case a superintendent and their

ture,

innovative idea (see page 6). If you

of Den-

Although the City
ver has reopened its courses
them
drought conditions in Janu-
it will clearly
more

after closing due to

ary, take much

than optimism for

courses out West to make

=
=
e
=

Il

have a SUPERidea you would like
to share, e-mail me at
aoverbeck@golfcoursenews.com. If
we publish your idea, we'll send
you a Golf Course News golf shirt.
They are available in three colors:
white and white.

COUNTERPOINT

white,

California greens offer
many advantages

By DR. MICHAEL HURDZAN

hile I am a great believer

USGA method of green construc-

tion, for it is the most highly studied method

available, I don't believe there is any one best
way to build a golf green and rootzone.

My point of view is a result of 40-plus years

of seeing greens built out of every imaginable

combination of sand, organic matter, inorganic

in the

Dr. Michael Hurdzan

matter and soil, and yet all of them produced acceptable quality
putting surfaces for their time and place. Consequently, I have come
to believe that if there is indeed a preferred method, it must be the one
best suited to any given combination of microclimate, irrigation water
source, turfgrass, construction budget, maintenance goal and golfer
expectations —and it is not always the USGA method.

However,as we learn more about the complex interactions of the
physical, biological and chemical aspects of golf green rootzones,
many more scientifically sound construction methods or modifica-
tions will be found to be successful. One of these is the California

method of green construction.

A common misconception is that any 100 percent sand green
is a California green, and that is simply not true. The difference
is the particle size of the sand used for construction. California
greens require sand that falls within a very narrow range of
particle size distribution. A USGA green [alls within a wider
range of particle size distribution. So you cannot take sand that
is good for USGA greens and deem it suitable for use in

California green

construction without lab testing.

Continued on next page
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Cut back callbacks with the
proven power of Roundup PRO"

You can’t afford herbicides that let you
down. That's why you get to the root

of your weed problems

with Roundup PRO herbicide,
the herbicide trusted and used
by 9 out of 10 landscape
professionals like you.

Only Roundup PRO has

the patented power of
PROformance technology. Its
proven performance goes right
to the root to deliver powerful
results the first time...with no
regrowth. So you get fewer
callbacks. Plus it comes with a one-hour
rainfast warranty. No wonder it’s the most
trusted choice of landscape managers since
its introduction in 1996.

Trust Roundup PRO. Talk to your dealer
today, call 1-800-ROUNDUP or visit
www.monsanto.com/ito.
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USGA greens have 40 years of success

Continued from previous page
managing them were born.
This year marks the 50th anni-

versary of the Green Section Turf

Advisory Service. During that
period, USGA agronomists have
visited thousands of courses with
greens built to every method
imaginable. While we have seen
many greens fail due to poor con-
struction techniques, we simply
have not seen greens fail due to
problems with the USGA method
itself. True, even USGA greens
are rebuilt periodically, but this
is to obtain newarchitecture, con-
vert to better grasses, and/or to
correct layering that occurs
through mismanagement. As a
result, the USGA green has more
than 40 years of outstanding suc-
cessand performance toits credit.
No other method or modification
can come close to this track
record.
VIABILITY

The original 1960 USGA
guidelines were revised and re-
published in 1965, 1973, 1982,
1989 and 1993. If the method is
so good, why constantly change
it? The USGA constantly reviews
its recommendations to make
certain the method keeps up
with the many new challenges
of green maintenance. Consider
just a few of the changes in golf
course maintenance over the
past few decades. Lower cutting
heights, increased play, poorer
quality water and greater golfer
expectations all place additional
demands on greens. To meet
these challenges, and keep the
method viable, the USGA funds
the largest turfgrass research
effortin the world. A significant
portion of this research is di-
rected toward learning more
about green construction. As in-
sights are gained, they are evalu-
ated by an international com-
mittee of experts representing
all aspects of golf, including ar-
chitects, superintendents,
agronomists, builders and
turfgrass scientists. This effort
has not only resulted in better
USGA greens, it has helped re-
duce costs — both in construc-
tion and maintenance.

DOCUMENTATION

The USGA guidelines are ex-
tensively documented. If you
choose to follow the method, you
will have no problem finding
plenty of information regarding
all aspects of the construction
process. In addition to step-by-
step guidelines, the USGA and
others have published extensive
quality control procedures. Sand
and gravel plants, as well as other
material suppliers, recognize the
USGA method as the standard for
green constructionand thus strive
to ensure their products meet the

GOLF COURSE NEWS

specifications outlined in the
guidelines. Physical soil testing
laboratories use protocols devel-
oped for testing USGA greens
mixes. And like the method it-
self, these procedures are the sub-
ject of USGA-sponsored research
to improve them and better meet
the demands of our increasingly
litigious society.

With all this going for USGA
greens, why build anything else?
The most common response is
that they cost too much to build.
The USGA recognizes that one
of the greatest challenges facing
golf is affordability, and that a
key component of this is the
cost of course construction.
There are many ways to build
more affordable golf courses —
reduce the number of bunkers,
reduce fairway acreage in favor
of rough and/or naturalized ar-
eas, and reduce the number and
severity of features, which in
turn will reduce the amount of
dirt moved during construction.

In terms of reducing greens
construction cost, why not re-
duce severe contouring so 5,000-
square-foot greens can provide
enough hole locations to make
7,000-square-foot greens unnec-
essary. Smaller greens that re-
ceive plenty of light, air move-
ment and have multiple entrance
and exit points will always out-
perform the larger green lacking
such conditions.

How about learning to use
the ranges provided within the
guidelines when it comes to
rootzone materials? The unfor-

tunate tendency within the in-
dustry to demand rootzones that
drain in excess of 12 inches per
hour has resulted in many lo-
cally available sands being ig-
nored in favor of sands that have
to be trucked from miles away —
and therefore cost much more.
How about recognizing that
USGA greens drain wonderfully
without mechanical pumping
systems that drive the cost of
construction through the roof —
and are unnecessary on a prop-
erly built green? Leaving organic
matter out of the rootzone to
save money makes no sense if
you then add tons of far more
expensive inorganic amend-
ments and a witches brew of
products with little or no scien-
tific credibility. Leaving out the
gravel layer saves money up
front but research indicates that
without this layer, moisture lev-
els vary widely. Money saved on
gravel may be spent many times
over in hand watering.

Yes, the Green Section believes
strongly in the USGA method.
The method is historically and
scientifically proven, is constantly
undergoing improvement to en-
sure it remains viable, and it is
extensively documented. And
while you can build greens more
cheaply, we feel strongly the ad-
vantages of the USGA green make
it the better value by far. These
are the main reasons it is the most
widely used method throughout
the world.

James Francis Moore is the director of
the USGA Green Section’s Construction
Education Program

California method has its place

Continued from previous page

For California greens, 90 to
100 percent of the particles must
be between 0.1 and 1.0 mm and
50 to 70 percent of it should fall
within the 0.5 to .25 mm range.
This allows for consistent perfor-
mance, the sand stays very stable
in the rootzone mix and it has a
predictable air flow and water
holding capacity.

Before deciding which type of
greens construction to use, my
approach is to identify possible
problem sources and select a
rootzone with the most stress-
combating physical properties, be
it USGA, California, or some well-
thought-out modification of
them. Factors that would cause
me to lean more toward the Cali-
forniamethod include water qual-
ity problems, cation exchange ca-
pacity (C.E.C.), reduced water
use, better air flow and cost.

One important factor is water
quality. Although USGA greens
drain more quickly than California
greens, California greens drain
more thoroughly. Therefore, wa-
ter that may be high in salts or
bicarbonates, or have a high SAR,
will keep moving through the pro-
file. Inaddition, the California green
will initially have a low C.E.C.,
meaning less buildup ofaluminum,
sodium, orother cationsalt(s). The
old myth that California greens
need more water is just that, a
myth, for research has shown that
California greens move water more
slowly through the profile than the
USGA method, and so they use
less. This also means slower or less

leaching of materials from the
rootzone.

Recent research hasalsoshown
that pure sand has better air flow
than sand amended with organic
matter, which is a plus if an air
exchange system is planned. The
best system for air movement is a
USGA green, but without any
organic material blended in. And
yes, the USGA recommendations
allow for pure sand, with zero
organic amendment.

Cost is often a significant fac-
tor in green construction, with
California greens costing much
less than the USGA method or
variations thereof. The reason, of
course, is that once sand has
passed by laboratory criteria for
California construction, it is
hauled directly from the sand
source to the green with no cost
involved for a gravel blanket or
amending the sand with organic
matter. The difference can be in
excess of several hundred thou-
sand dollars on a 18-hole golf
course, which might be better
spent for an upgraded irrigation
system or more sod.

There is no magic to the Cali-
fornia construction method, but
ratheritis plain old plant and soil
science. The fact that California
greensare easier to build and cost
less are secondary factors, how-
ever, because in many site spe-
cific situations they simply per-
form better than other methods.

Dr. Michael ]. Hurdzan, ASGCA, is
head of Hurdzan/Fry Golf Course Design
in Columbus, Ohio
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THE LEADER IN SUB-SURFACE ACTIVATED OXYGEN/AERATION SYSTEMS
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Need we say more?

Call for information on the most cost-effective, bottom-
laid aeration equipment for lakes and ponds, and high-
output ozone generators for closed-loop, recirculation

systems. Proven in 100’ of installations!

1-800-556-9251

2615 Meadow St., San Luis Obispo, CA 93401
FAX 805-541-6149 www.epaeration.com

Get Zoysiagrass from seed
without getting clipped.

fairways and tees.

Now, affordable hybrid Zenith Zoysia fairways, roughs,
and tees from seed (anywhere in the Transition Zone):

¢ Eliminates costly reseeding of rye and bluegrass

¢ Can provide full coverage in one growing season.

¢ Costs a fraction of the cost of sod.

* Delivers the zoysia charateristics you expect - from seed.
* Gives golfers the best ball lie year round.

* Provides for Poa annua control - Finally!

For a free informational CD and pricing call 800-634-1672

Zenith® Zoysiagrass a product of Patten Seed Co.
www.pattenseed.com
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IGM PROMOTES FOUR

CHAMPIONSGATE, Fla. —
International Golf Maintenance

(IGM), has promoted four su-
perintendents to regional posi-
tions. Both Paul Haines and Bill
Seigle were promoted toregional
superintendents within the state
of Florida. In addition to his
responsibilities at The
G&CC,
other properties. Seigle, super-
intendent at Tiger Point G&CC
and north Florida regional su-

Eagles

Haines will oversee four

perintendent, is responsible for
overseeing four clubs in the
Florida panhandle.
Minamyer and Jeff Miller are

Tyler

regional superintendents repre-
senting East Coast markets for
IGM.
Mid-Atlantic regional superin-

Minamyer is now IGM’s

tendent, overseeing six clubs in
the southern Virginia area. As
IGM’s new Southeast regional
Miller
sees four properties while ful-

superintendent, over-
filling his duties as superin-
tendent at the Golfers’ Club at
Fort McPherson (Ga.).

HANKS JOINS VALLEYCREST

CALABASAS, Calif. —Larry
A. Hanks has joined the team
of ValleyCrest Golf
Maintenance as business de-

Course

velopment manager for the
Southeast/Gulf Coast region.
In his new position, Hanks will
be responsible for the acquisi-
tion of new maintenance con-
tractsand spearheading indus-
try awareness of ValleyCrest
Golf throughout the area. In
addition, he will support the
efforts of ValleyCrest Golf su-
perintendents and existing cli-
ents. Prior to joining the com-
Hanks served as sales
director for OneSource Land-
scape and Golf Services Inc.

pany,

MTF APPOINTS SMITH
LANSING, Mich. — The
Michigan Turfgrass Foundation
(MTF)
M. Smith as its new executive
Smith spent the last
year as the assistant executive

has appointed Thomas
director.
director and has served nine
years on the MTF’s board of
directors. In his almost 30 years
of industry-related experience
Smith has worked in the golf
industry and been a research
and teaching assistant at Michi-
gan State University.
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With foliar feeding on the rise, nitrogen use declines

By KEVIN J. ROSS, CGCS

While the principle of fertiliza-
tion has remained the same —sup-
plying nutrients to the plant for
optimal health — technology has
changed the amount used, appli-
cation techniques and sources of
nutrients.

Analyzing greens fertilization
today, we see two very big
changes. First, the total amount
of nitrogen used per 1,000 square
feet has dropped dramatically over
the past 25 years. James B. Beard’s
1973 textbook *

and Culture”

[urfgrass Science
(widely regarded as
the Bible of turfgrass manage-
ment) stated that the
requirement for bentgrass should
be 0.8-1.4 #N/M per growing
month. Looking back, even Beard

nitrogen

himself acknowledges that was

too high. Today, we have some
greens being managed with as

ValleyCrest signs
Somerset GC

LOCUST GROVE, Va.—
ValleyCrest Golf Course
Maintenance has signed an
agreement to perform golf
course grow-in and long-
term golf course mainte-

| nance for Somerset Golf
| Club here. Under the agree-
| ment, ValleyCrest will pro-
vide turnkey grow-in and
| maintenance services for
the 18-hole daily-fee golf
club. The addition of this
facility increases the |
company’s maintenance |
portfolio to 43 and is its
first contract in Virginia.
Situated 15 miles west of
Fredericksburg, Somerset
Golf Clubwas originally built
in 1996, and is currently un-
dergoing extensive course
renovation toall of its greens,
tees, bunkers and several
complete holes. Architect
Rick Robbins of Robbins & |
Associates Inc., Cary, N.C., ‘
|

completed the redesign and
is overseeing the work. The
course featuresbluegrassand |
. ryegrass tees and fairways
with fescue roughs and |
bentgrass greens. The lay-
out is due to reopen in June.
“The ValleyCrest team has
‘ Continued on page 8

low as 1-2 #N/M per
year. Disregarding a
grow-insituation, the
nitrogen amounts
have dropped from
Beard’s first recom-
mendations to the
current 0.25 — 0.50
#N/M range per grow-
ing month.
The
changeis the incred-

second

ible popularity of fo-
liar This
may be the one prac-

feeding.

tice that has led to
the use of less nitro-
gen. Spraying low amounts of
the

solubles/liquids, has become one

nitrogen, with use of a

T P e
Spraying low amounts of wlul h/ln{xml nitrogen is one of the most popular methods of fe rtilization.

of the most popular methods of
fertilization over the past 10 years.
This method, or “spoon-feeding”

Companies put new spin on
organic fertilizer products

By A. OVERBECK and D. RICE

GLEN BURNIE, Md. and
NORTH AMHERST, Mass. —
Two organic fertilizer manufac-
turers have formed new distribu-
tion ventures and dramatically
expanded product offerings inan
aggressive
golf industry presence.

move increase their

Tim Davisson, head of Davisson
Golf, has formed a new venture,
Bio Basics LLC,
organic liquid and granular fertil-
izersand amendments nationwide.

SUPERideas

Farley's ‘dead ringer’
keeps tree bases neat

\ One of the first things I dxd when I arnved
J at Teal Bend Golf Club was spray the tree

bases for weeds. Nothing can bring down the
looks of an otherwise tidy course than weeds and
scraggly grass at the base of trees. In order to
| help my spray technician apply herbicide in a =
perfect circle of consistent size 1 fabricated a
simple device. For lack of a better name | mll it &

“the dead ringer.”

to roll out a line of

Itsimply consists of asteel hook and a piece of -"
rope with a loop on the end. The steel hook is
hooked around the tree and the end of the paint
gun goes in the loop. Then all you dois pull the
rope tight and pull the trigger as you walk

Davisson Golf has been distribut-
ing organic fertilizer and other
products in the Mid-Atlantic re-
gionsince 1991. EcoOrganics Inc.,
a firm founded in 1999 by three
professorsat the University of Mas-
sachusetts to develop organic fer-
tilizers, has teamed up with Soil
Technologies Corp. to increase the
distribution of its products in the

Eastern U.S.
Both companies offer unique
fertilizer technology that could
Continued on page 8

as it's been called, is not strictly
limited to greens. Many courses
Continued on page 9

What types of fertilizer
material do you
use on your greens?

TRUE

GRANULARRLLZ L LS
21.1%

SOLUBLE SPRAY
56.6%

: The “dead ringer” gives the spra) )
‘around the tree, painting a perfect cu'cle You

just have to decide how large of a diameter you
'prefer around your tree bases.

 Continued on page 9
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MAINTENANCE

OF THE

By ANDREW OVERBECK

GREENWOOD, Ind. — While
many courses across the country
are using effluent water, superin-
tendent Ben Rink is breaking new
ground here at Hickory
Stick Golf Club by us-
ing treated wastewater
from the local water
utility as an irrigation
source.

When Rink arrived
on site in April 2000,
the Tim Liddy course  Ben Rink
was just being flagged
for irrigation. The only problem
was finding enough water to irri-
gate with. Groundwater, usually
abundant in the Midwest, was
scarce because the property sits
on top of a rock formation that
sucksall the water too deep. With
well drilling out of the question
financially, the developers and
Rink turned to Bargersville Utili-
tiesto see if they could tap into its
treatment plant.

This proved a chore since state
officials had no regulations on the
books regarding the use of effluent
on golf courses. Connecting a pipe
directly to the treatment plant was
forbiddenbecausestate officials said
the effluent would be considered
sludge when it got to the course.
Eventually, Rink and Bargersville
officials worked out a compromise
with the Department of Natural
Resources thatallowed the effluent

to run downstream into a lagoon
and then be pumped to the golf
course.

“Hickory Stick paid to have five
miles of six-inch pipe putin, and
the utility paid for the
pump and thelagoon,”
said Rink of the com-
promise solution. “We
pay $.40 per 1,000 gal-
lons, which covers the
electrical and mainte-
nance costs. While a
well would be ideal,
thisis far cheaper than
a well or being on city water.”

As it stands, the current water
delivery method is rather crude,
said Rink.

“I'have to call themand tell them
to turn the pump on and they run
it for eight hours to fill the lagoon
backup,” hesaid. “Eventually we'll
putaswitchinmy pumphouse that
will have floats to turn the pumps
on and off automatically.”

While Rink learned about ef-
fluent delivery methods on the
fly, he also faced a steep learning
curve when it came to using the
wastewater for irrigation.

“I have not become an expert
yet,” he said. “I know the quality
of the stuff in my ponds is not
that great and the effluentisnot a
whole lot different. I have terrible
soil here and that is compounded
by high bicarbonate levels, pH
and salts in the effluent. Agro-

Rink tests effluent waters
SLTUTH at Hickory Stick Golf Club

nomically, there is salt buildup.
[he greens get flushed in the sum-
mer, but when you have tight
clay fairways and tees it is tough
to flush those.”

Rink’s biggest challenge has
been delivering nutrients to the
turfgrass.

“Disease is not such a big deal,
nutrient availability is the prob-
lem,” Rink said. “Fertilizer is not
lasting as long as it should.”

Budget problems have further
compounded theagronomicissues.

“We started out bad and we are
making it worse,” said Rink. “Be-
cause of money issues, we were
notable to fertilize like we should,
which started everything in a
downward cycle last year.”

However, with new owners
coming in this season, Rink is
optimistic that things will turn
around and the agronomic prob-
lems will be solved.

“We were using this water fora
couple of years and getting away
with it, and then all of a sudden
we were using twice the fertilizer
and we were in trouble,” he said.
“With the new owners in place, |
hope we can get an acid injection
system so we can lower the pH
and get rid of the bicarbonates.”

Rink would also like to work
with the state in standardizing
regulations for the use of effluent
water on golf courses.

“We use effluent because it is

RINK’S TOOLS

GREENS MOWERS:

5 Toro Greensmaster 1000
TEE MOWERS:

2 Toro 3100 3WD
FAIRWAY MOWERS:

2 Toro 5200 D

ROUGH MOWERS:

1 Progressive Pro-Flex 120
RIDING BUNKER RAKE:

1 Toro Sand Pro 3020

FLAGSTICKS:

Par Aide

COMPUTER & ACCESSORIES:
1 Toro CPU

PRIMARY HERBICIDE:
Millennium

PRIMARY INSECTICIDE:
Dursban

PRIMARY FUNGICIDE:

Daconil

Effluent is pumped into a lagoon before being piped to the course.

TURF UTILITY VEHICLES:

5 Yamahaulers, 2 Toro
Workman

TOPDRESSERS:

1 Toro pull-behind
IRRIGATION PUMP STATION:
Flowtronex, 1,200 gpm
IRRIGATION SYSTEM:

Toro 750 heads, LTL Plus
controllers, Site Pro software
GOLF CAR FLEET:

65 Yamaha gas

convenient, but it is better for the
environment,” he said. “There are
plenty of courses that have bad
quality wells so it is an option to

PRIMARY SLOW-RELEASE
FERTILIZER:

Nutralene

OLDEST PIECE OF EQUIPMENT:
1981 Jacobsen Greensking
TOTAL SQUARE FOOTAGE OF
MAINTENANCE BUILDING:
5,000 sq. ft.

ANNUAL ROUNDS OF GOLF:
18,000

NORMAL GREEN SPEED:
10.5°

consider. 1 also think it is a matter of
time before courses are required to
use alternate water sources and treat-
ment plants seem to be a good fit.”

Shouldn't your Grounds Crew
look as groomed as your greens?

"with your logo

Fertigation

Turf Feeding Systems, Inc.

The leader in fertilizer injection - over 1200 systems worldwide

Fast Grow-in
Save

$195 a month

Manage

Reducel abor

$15,000-$40,000 annually
Lease for as little as

Color & growth

Improve Turf quality T'

Use TerraCyte and observe visible
results in 1 to 2 days!

INTRODUCING
TERRACYTE... A DIRECT
HIT AGAINST MOSS.

Don't spend your time and money on products
that don't provide a long-term solution to moss.

GOLF SHIRTS » CAPS
JACKETS *PANTS* RAINSUITS

& INYIU

IDENTITY APPAREL
800-336-8977

www.chestnutid.com

GOLF COURSE NEWS

E2TerraCyte
FOR MOSS ELIMINATION

Six models,
ten capacities

(800) 728-4504

WWW. TURFFEEDING.COM

Contact your local turf chemical

. distributor or call BioSafe Systems
Call today for a quote

or a brochure

Toll Free at 1.888.273.3088 or visit
us on the web at biosafesystems.com
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Organic fertilizer makers expand

Continued from page 6

change the way courses use or-
ganic products

In addition to its customized
line of Bio Basics liquid fertilizer
and ZeoPro soil amendment, Bio
Basics has teamed up with Purdue
Agricycle Inc. to take pasteurized
dry poultry waste (DPW) and turn

itinto golf course grade fertilizer

They know that nitrogen is crucial to effectivelg manage turf and ornamentals and
that the fine tuned, controlled release mechanisms in Nitroform and Nutralene give

“What

chickens is

comes out of these

incredible,” said

Davisson. “They are feeding
chickens the same things we feed
turf. The analysis correlates al-
most directly with the ratios that
we look for in the tissue analysis
in our liquid program.”

a straight

Bio Basics makes

DPW product and also combines

it with air-ground carbons and
sugars to enhance nutrient up-
take and growth. The Enhanced
DPW can also be mixed with syn-
thetic fertilizer to provide higher
nutrient analysis.

On the liquid side, Bio Basics
offers leal tissue analysis so super-
intendents know exactly which
nutrients the turf is getting

Rick Holanda, superintendent
(l()]l

at Aronimink Club in

The Blenders Choice

Why do more blenders of quality
fertilizers choose Nitroform® or Nutralene®
as their premier nitrogen source?

plants the nitrogen they require when they require it, season long.

Nitroform and Nutralene are the blenders choice because of these many benefits:

® Growth is sustained and controlled, properly balanced between roots
and top growth. ® No growth flushes after heavy rains or due to granule
breakage during handling or application. ® Stronger plants resist damage
from diseases, weeds, insects, drought and traffic. ® Vigorous, controlled
growth and color with fewer grass clippings. ® Non-burning. ® Excess

nitrogen does not find its way into ground and surface waters.

The next time you buy fertilizer, remember to look for blends that display the
original Nitroform or Nutralene logo, it’s your assurance of quality nitrogen. For

the name of a blender in your region contact us at 1-888-370-1874.

)

nu-gro
Nu-Gro Technologies, Inc. 2680 Horizon Drive SE, Suite F5, Grand Rapids, MI 49546

www.nugrotech.com
Nitroform and Nutralene are registered trademarks of Nu-Gro America Corporation

Newtown, Pa., which is holding
this year’s Senior PGA Champi-
onship, uses both the DPW and
the liquid fertilizer products
“The DPW is a good granular
product for roughs, bunker banks
and green surrounds. | use it in
the spring and fall,” said Holanda.
“I' have been using the liquid prod-
uct for several years, however.
[he turf tissue analysis allows

you to control the nutrients in

your greens. Every 14 days | take
alook and see what is being over-
applied or what is deficient, then
I tweak the next application.”
Davisson said Bio Basics is in
the process of signing five dis-
tributors this year and will even-
tually have 15 to 20 distributors

across the country.
DEVELOPING HIGH-NITROGEN
ORGANIC FERTILIZER

EcoOrganics is taking a similai
approach to market by expand-
ing distribution, but it has come
up with a high-nitrogen organic
fertilizer thatitsaid could be used
100 percent on greens.

T'he EcoOrganics product line
is based on soy trypticase broth,
which is used in laboratories to
grow bacteria

“Trypticase broth is 90 percent
isolated soy protein,” said Dr. Bill
Torello, vice president of marketing
for EcoOrganicsandanassociate pro-
fessor of plantand soil sciences at the
Universityof Massachusetts. “They're
not recyclable waste products, they
are food- and animal-grade proteins,
very safe and very clean.

“Our premier product is a 15-
2-0. That's a wvery strong
biostimulant. There is 15 percent
organic nitrogen here. It's not a
bridge product. There is no
soluble in it, no urea — it is 100
percent organic,” added Torello.

['he product hasalso beenshown
to increase microbial activity in the
soil profile, releasing another form
of natural fertilizer material

The fertilizer is available as a
wettable powder for spray appli-
cations and can be used as the
sole source of nitrogen for greens
fertilization programs. According
to Torello, on-course testing has
showed excellent results atappli-
cation rates between 1/24 to 1/4
of a pound per 1,000 square feet.
EcoOrganics has also developed
a greens-grade granular 11-2-3
product, which has the consis-
tency of sand. It can also be used
on fairways, roughs and tees.

“Classically, the problem with
organics is that they are low in
nutrient content, particularly ni-
trogen,” said Torello. “With the
advent of this product, you can
have the 100 percent organic
management of greens.” ll

ValleyCrest

Continued from page 6

been an important element in the
redesign strategy and in improving
the overall look and agronomy stan-
dards,” said Arthur Jeffords, Presi-
dent of Lighthouse Golf Group,
which manages the facility. “We
are excited about the facility’s po-
tential as we proceed with plans to
integrate the ),;nll course amenities
with those of the proposed 100-room
Hawthorn Suites hotel/conference
center on adjacent land.” Wl
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Foliar feeding is the rage, but more research is needed

Continued from page 6

have used this approach on tee
surfaces and, of late, fairways.
The ability to spray these materi-
als at a greater frequency, while
using extremely low rates, has
shown great benefits to turfgrass
health. This type of approach can’t
be accomplished with traditional
granular fertilizers.

When it comes to greens fertil-
izer programs, there is no true
standard in today’s industry. It is
certainly a matter of experience
and preference of the individual
superintendent. The general pro-
gram that seems to be emerging
in popularity is one or two granu-
lar applications, usually in the
spring and/or fall, and a spoon-
feeding approach for the remain-
ing months. For example, to cal-
culate the total nitrogen of this
type of program, it might be a
spring and fall application at 0.5
#N/M of a granular material, and
applications of soluble/liquids at
arate of 0.1 #N/M every 10 days
throughout the season. In an ap-
proximate seven-month growing
season, this nitrogen total is in
the 2.5 #N/M range.

However, along with the amaz-
ing popularity of spoon-feeding,
questions are being raised regard-
ing the efficacy of foliar feeding.
What are the maximum amounts
of nutrients that the plant can ab-
sorb through the leaf tissue? Does
the type of nitrogen matter? How

Farley's SUPERidea

Continued from page 6

Most of my trees are young and
have trunl
inches :

sizes ofaround six 1o 12
are generally 10 to 20
feet tall. For those trees I use a
section of rope one and a half feet
long, giving me a ring of three feet
across. This is proportionally cor-
rect and gives the mowers ample
room to work, allowing them to
stay away from the tree’s base.
When it comes to the native
valley oaks, I like to come all the
way out to the drip line of the
In fact the
course’s EIR (Environmental Im-
pact Report) requires us to keep

tree’s outer canopy.

all turf and irrigation away from
these particular trees. For those
situations I pull a section of rope
out to the drip line and boom,
there’s my radius.

— John Farley, superintendent,
Teal Bend Golf Club, Sacramento,
Calif.

LA N J

Got a SUPERidea of your
own?2 Email your ideas to edi-
tor Andrew Overbeck at
aoverbeck@golfcoursenews.com.
If your idea is selected for pub-

lication, we'll send you a Golf

Course News golf shirt.l
GOLF COURSE NEWS

much is lost to volatilization?
There has been very little re-
search done on foliar feeding of
turfgrass. In the agriculture in-
dustry, foliar research has been
conducted for many years. The
initial work that has been done
indicates that a maximum of 0.1-
0.125 of #N/M may be absorbed

through the foliage. Research has

’

) " )
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shown that about 50 percent of
the material is absorbed during
the first hour after spraying, then
25 percent will be absorbed dur-
ing the next 24 to 48 hours, and
the remaining will most likely be
lost. This will also vary depend-
ing on mowing and irrigation
schedules. Research
shown that water pH of the spray

has also

LONG TERM
SOIL SURFACTANT

NMAINTENANCE ==

mix and type of nitrogen used
will greatly influence how much
is absorbed by the plant. A tank
mix with high water pH has the
potential to convert the nitrogen
to the ammonium form and have
a high volitization potential. Ni-
trogen compounds that are posi-
tively charged can also be ab-
sorbed electrically by the plant
cells, whereas negatively charged
nitrogen compounds cannot.

.n’

.l

e ‘ T

So what does all this mean for
the industry? Even though foliar
feeding has become the
greens fertil
therearestill many questions that
remain to be answered from a

tion programs,

scientific basis. Research needs
to be conducted to answer the
questions that are being asked.
Only time will tell if foliar feeding
will become the standard method
of fertilization.H
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MACCURRACH RENOVATING
NEW ORLEANS CC

JACKSONVILLE, Fla. —
MacCurrach Golf Construction
Inc. began its renovation of the
New Orleans Country Club in
January. The project, which
should wrap up by mid-sum-
mer, is in conjunction with ar-
chitect Bobby Weed, who rec-
ommended a complete redo.
The course will be re-grassed
with an updated infrastructure
to include drainage, irrigation,
car paths, tees, greens and bun-
kers. The project also includes
the removal of several large trees
toexpose and preserve the larger
heritage live oaks that line the
course. Sand from a horse track
that existed prior to the course’s
construction in the early 1900s
is being used to cap some of the
muck soils on the site.

JACOBSON GEARS UP
FOR BUSY YEAR

LIBERTYVILLE, 1ll. — Golf
course architect Rick Jacobson
has signed on for a number of
projects in 2003, including two
design projects with Jack
Nicklaus — the Americana
Bayside Resortin Sussex County,
Del.,and South Market Golf Club
in Prince William County, Va.
In addition, Jacobson has
groundbreakings in Wisconsin
and Virginia, openings in Illi-
nois and New York, and several

renovation projects.

TURNER CONSTRUCTION TO
RENOVATE TWO

GAITHERSBURG, Md. —
T. A. Turner Construction Ser-
vices Inc. hasbeenawarded con-
struction contracts in Virginia
and Bradenton. The company
will perform renovation work
along with Palmer Design Com-
pany on the Palmer Signature
Course at Keswick Club in
Keswick, Va. Turner will also
take on an extensive renova-
tion of the Gene Bates-designed
El Conquistador Country Club
in Bradenton, Fla. At Keswick,
the renovation will add 400
yards to the course, while the El
Conquistador renovation in-
volves installing a new irriga-
tion system and expanding the
course’s irrigation ponds.
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: Focus: Design

By DEREK RICH

In the last year, the debate over
technology in golf has intensi-
fied, with the American Society
of Golf Course Architects calling
for more regulation of golf equip-
ment in order to keep golf course
length, and by extension costs,
from spiraling out of control.

Pete Dye hasseenalot of changes
in his more than 40 years designing
courses, including technology.
Never one to temper his opinions,
during a panel discussion at the
Golf Course Superintendents As-
sociation of America conference in
Atlanta, Dye appealed to the USGA
and other organizations to take a
more heavy-handed approach to
regulating technologies.

“[The industry] needs to get
together and try to stop the golf
ball for the great players,” Dye
said. “This hitting a golf ball 400
yardsisridiculous. You can’'t make

cGnest :
Augusta
uncrowned

By RONALD W. FREAM

The history of Augusta Na-
tional has always been
recorded, Masters by Mas-
ters, since 1934, asifasacred
ritual, the continuation
of a serious tradition.
The mystique has been mas-
saged
and en-
hanced
year af-
ter year
X T
coverage
pro -
jected the world's great play-
ers — taking their turns as
champion — putting on the
green jacket, after a usually
breathtaking final round be-
fore a huge gallery.

Augusta National Golf
Club has long considered
the Masters as an “inherit-
ance to posterity.” The ori-
gins of the course, inspired
by Robert Tyre Jones Jr.

o

-
Ronald W. Fream

Continued on next page

jorityofthe golf-

golf courses
8,000 vyards

long, with the
environment
and the costs—
it's crazy.”

Dye said one
solution would
be having two
sets of rules —
one for profes-
sional golfers
and another for
theaverage goll-
ers who make
up the vast ma-

ing population.
“The
going farther for

ball's

the good player,
but theyre not
going any farther for Mabel Smith,

who tees off on Tuesday morning
and hits the ball 135 yards. Not one

Dye takes technology, developers to task

Never one to mince words, architect Pete Dye (second from right) covered a range of topics during a panel
discussion at the GCSAA show in Atlanta

ball today goes one inch farther than
the ball they made 50 years ago,” he
said. “So Martha Burk ought to be

di pcus: Design and Construction

yelling at the golf ball manufactur-
ers that theyre discriminating
Continued on page 12

eathering the construction slowdown

By DEREK RICI

With golf course construction
declining, some builders are find-
ing it hard to get enough work to
keep their staffs busy, but in the
case of at least two builders, 2003 is
shaping up to be busier than 2002.

Lithia, Fla.-based Quality Grass-
ing & Services Inc., winner of the
2002 GolfCourse News Large Builder
of the Year Award (GCN, March
2003), expects to complete more
than the seven projectsit finished in
2002, said company president J.
Howard Barnes.

“We've got a lot going on this
year, more than last year,” Barnes

said. “We've got three major reno-
vations we're starting, and we've
got some new stuff going on that
we'll finish with no problem.”
Fidel Garcia, president of
Ryangolf Inc., located in Deerfield
Beach, Fla., said while the slow-

down will have an effect on a lot of

builders, his company will be busier

than last year, mainly because of

the quality of clients it works with.

“Going forward, we are fortu-
nate to have a clientele that's im-
mune to the economy, to be honest
with you,” he said. “I knew there
would be a certain number of
projects that they would be start-

Sunday River, Harris Golf close

By DEREK RICH

NEWRY, Maine— As expected,
Sunday River Ski Resort and Har-
ris Golf finalized their purchase
and sales agreement last month,
paving the way for construction
on the planned 18-hole Robert
Trent Jones Jr. course to begin.

At press time, closing on the
deal was expected to take place
in early May.

The only thing standing in the
way now is the weather, which
continued to be unseasonably

cold well into March. However,
that shouldn’t delay the course,
as construction is slated to begin
this summer with asummer 2004
opening date planned.

Harris Golf currently ownsand
operates two golf courses, Bath
Country Club and Boothbay
Country Club, as well as Harris
Golf Shop in South Portland. The
group includes brothers Jeff and
Jason Harris, as well as their fa-
ther, Dick Harris, a Maine golf
icon who was principal in the

ing and I would have my fair share
of those. So 1 didn’t worry and it
has come through.”

While most of the yearisbooked
already, Garcia said Ryangolf will
probably take on a couple more
projects this summer.

Barnes said established rela-
tionships with owners, architects
and developers, as in any busi-
ness, are the X-factor that often
figures into the hiring decision
for a builder.

“It's good to have those rela-
tionships, and I don't begrudge
anybody who can get them,” he

Continued on next page

land, sales deal

development of Falmouth Coun-
try Club nearly 20 years ago.

Jeff Harris said the company is
looking forward to building the
course because of both the de-
signer and the scenic location.

“The opportunity to build a
Robert Trent Jones Jr. course at
Sunday River is one that we
couldn’t pass up,” he said.

T'he course will become the sec-
ond Jones course in Maine, giv-
ing the state a distinction among

Continued on page 12
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Augusta uncrowned

Continued from previous page

and co-designed by Dr. Alistair MacKenzie
were, as Horton Smith said, “a cause of
character, individuality and personality.”
Over the years, modest changes were in-
serted into the original design. In recent
years, cosmetic changes became common
but remained modest. The most signifi-
cant changes evolved as the standards of
maintenance improved. The growth of
turfgrass maintenance, agronomic knowl-
edge and equipment sophistication led to
the recent years’ “immaculate perfection”
standards — not a blade of grass unkempt.

Of the four recognized major golf tour-
naments of the year, only the Masters is
played year after year at the same venue.
['his continuity of site helped enhance the
legend of famous players, famous holes,
famous shots and famous victories. Past
shots and past scores could fairly be com-
pared and certainly were. These past glo-
ries are obsolete now.

Throughout the years, the basic playing
character was more or less true to the
original design and the founders’ original
intent. The continuum was in place. Now,
in an effort to counter or defend against
recent technological advances by club and
ball manufacturers, as well as the unique
ability of Tiger Woods, Augusta is under-
going a vigorous redesign that has dra-
matically changed many of the holes.
Where now are the continuum, the tradi-
tion and the playing link to the course
Jones and MacKenzie produced? In fact, if
Jones or MacKenzie were alive today, they
would not recognize the Augusta National
0f2003. Whatever great shots, superb light-
ning-fast putts or grand Sunday afternoon
final nine charges that were the stuff of
legends and so faithfully documented will
not now be a continuum and link to past
performances. The new course may well
look like another Tom Fazio course, one of
many, but not one of one. Lengthening
and moving tees, bunkers and approach
shots bring new golf not directly compa-
rable with Masters tournaments of 2001 or
before. Growing a “second cut” or semi-
rough to hinder slightly wayward tee shots
removes the long and proud distinction of
not having rough at the Masters. Adding
instant trees surely has altered how some
of the holes were previously played. It is
different now.

Will Augusta National still be automati-
cally ranked as one of America’s truly great
courses or is it now actually one of several
long, demanding courses set into surround-
ing woodlands? Augustawasneveracourse
of unique natural setting or spectacular
and memorable vistas. The pine forest
actually became more claustrophobic as
trees grew tallerand wider and were joined
by new additions of trees. The glory was in
the link to a historic source of original
design and a masterful management of the
early legends.

While the “splendor, splendor, splendor
everywhere” will return, it will surely be
difficult now to claim the legacy or compare

upon its illustrious heritage? Perhaps not.
Perhaps now Augusta National will be an-
other rolling, long, pine tree-lined course
with nice spring flowers that merely hosts a
prominent tournament and still provides
enviable immaculate perfection in turfgrass
management. While modern technological
advances are helping the individual golfer’s
length of play, technology is doing nothing
for the memories and traditions of golf,
which are too few as it is.ll

Ronald W. Fream is the founder of Santa Rosa,

alif.-based Golfplan, which he founded in 1972

Construction slowdown

Continued from previous page

said. “You always like to have that unfair
advantage. People get aggravated about it,
but that's just business and that's the way
these things get done sometimes. You just
have to accept it and move on.”

With course openings declining in 2002
(GCN,March 2003), the picture looks to get
worse before it improves. Financing is often
tough to come by, so builders have to get
creative and competitive with their bidding.

“Financing has been difficult for ou

clients,” said Quality Grassing general
manager Robert Price. “As a result, there
has been an increase in joint ventures and
partnerships for private investment.”

Tocombatrisinginsurance premiums, Qual
ity Grassing has also had to get creative, relying
on some of those business relationships and
staying on top of the situation, Price said.

“Insurance rates continue to rise while
our bonding costs have stayed the same, so
we have established close relationships with
our insurance and bonding agents,” he said.
“We continue to compare their performance
and rates with competitiors.” l
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2003, it is a new course, a new tournament
and a new record to establish. Will Augusta

National again warrant its lofty stature based
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Black Hills find green

Continued from page 1

Club scheduled to open this year in Agar.
“Sutton Bay is justa beautiful golf course,”
Farris said. “It sits on what used to be a
30,000-acre ranch, so they won’t have any
development anywhere around them.”
The development of quality golf courses
in South Dakota may lead to a greater

influx of tourists, Farris said, but there is
no formal plan underway to draw them.
He said he hopes golf will complement
two of the state’s already strong tourist
attractions: Mount Rushmore and pheas-
ant hunting.

“I was always surprised that golf was not
as promoted. Granted, people don’t look
at South Dakotaand think, ‘Whata weather
Mecca,” Farris said. “We have a tremen-

 Sunday River course

Continued from page 10

its neighboring New England states.
Jones designed the course at Sugarloalf/
USA, which is also owned by Sunday
River’s parent company, American Ski-
ing Co. In a statement, Jones expressed
his pleasure that the course would go
forward.

“I am so pleased to hear that the
Sunday River golf course is going to be
completed. In the initial design phase
we were delighted to find that the
terrain was terrific and well-suited for
golf with a lot of similarities between

Course,” Jones said. “I know this will
be a great golf course with fairways
that are a little wider, more forgiving
and player-friendly. We think it's a
great venue and look forward to the
first round.”

Harris Golf will oversee construction
at the course, while Ty Butler in Jones’
Charlotte, N.C., office will make occa-
sional visits to the course during the
development.

Golf Course News will continue to
follow this project as it progresses in
our backyard. Look for updates on the
construction in future issues. |

the land and nearby Sugarloaf Golf
|
|
\
1
|

dous amount of pheasant hunting that
takes place here. People fly in from all over
just to come pheasant hunting here, so
Sutton Bay will have a hand in that.
“There’s also three million people who
come out here to visit Mount Rushmore
every year,” he added. “Red Rock is about
15 minutes away. | just don’t think people

have really marketed it.”

While the private Sutton Bay will offer
hunting, fishing and a sporting clay course
based out of its lodge accommodations,
Red Rock will offer $27 green fees, which
Farris described as a steal.

“There’s something for everybody here,”
he said.

Dye blasts changes in design, technology ﬁ

Continued from page 10

against all those women who play the golf
courses every Tuesday morning.”

Dye also said many golf course developers
start off on the wrong foot when building
golf courses. According to Dye, too many
ownersand developers try to cut costs by not
hiring a superintendent until after construc-
tion and sometimes grow-in are complete.
Dye said ideally, a superintendent should be
on-site long before groundbreaking.

“Hell, they should be there before 1 get
there,” hesaid. “Thedeveloperswhostart these
things, they don’t have any knowledge about
what they're doing. Theyalways think they can
save $3.75 by letting the contractor runaround
out there, screwing up the goll course. Then
they wait until after we're gone and bring the
poor guy in there blind and he’s trying to fix all
the mistakes. You can sympathize with thema
little bit because they don’t know.”

However, Dye said he wouldn’t refuse a
job simply because the developer hadn’t
yet hired a superintendent.

“I go in and say, ‘Look, you should have a
goll course superintendent,’ but the owners
are putting up the money, so you've got to go
along with it because you want to live, you
don‘twanttostarve,” hesaid. “I try to get them
to hire a superintendent on the job. I believe
the superintendent doesn’t come there just to
watch, he comes there work, and he puts his
crew together right there in the beginning
because they're going to have to take it over.”

Ifa contractor won't hire a superintendent
during construction, Dye said he hopes they
will do so before grow-in at the very least.

“I can’t ever understand why they want a
golfcourse contractor to growinagolf course.
That’s about the damnedest thing I've ever
listened to,” he said. “I think the superinten-
dent should take charge and grow in every
goll course. It’s crazy to have a guy running a
bulldozer one dayand the next day cutting the
greens. But it happens all the time.”

One area where Dye differs from many
architects is in contracts. He said while he
realizes he should have one for every job,
he never signs one.

“I should have a contract when I design a
golf course for people, but I've always found
that no matter whether I have a contract, the
owner has a hell of a lot more money and a
lot more lawyers than I do. So I don’t have a
contract,” Dye said. “He can fire me anytime
he wants to, and a lot of them have.”

When it comes to bunker placement in his
designs, Dye said his philosophy has changed
over the years, mainly because he has de-
signed so many TPC and other tournament
courses. Today’s players, he said, have more
or less perfected their bunker play.

“I used to put all my bunkers real tight
to the greens, but they can get in there and
pop it up, no problem,” he said. “So now
I'm trying to make the bunkers where the
ball will kick farther away and make a
longer bunker shot to the green.” B
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Large Builder of the Year

Cdngratulates Iits

2002 Builders of the Year

Howard Barnes

Quality Grassing & Services, Inc.
Lithia, Florida ® Howard Barnes, President
2002 Projects Completed

¢ Adios Golf Club, Coconut Creek, FL

¢ Admirals Cove Golf Club, Jupiter, FL

* Coosa Bend Golf Course, Gadsden, AL
* Costa Caribe Resort and Country Club,

Ponce, Puerto Rico

¢ Delray Dunes Golf and Country Club,
Boynton Beach, FL

¢ Harmony Golf Course, St. Cloud, FL

e Old Hickory Golf Club, Woodbridge, VA

Small Builder of the Year

Glase Golf, Inc.
Bonita Springs, Florida ¢ Jim Glase, President

2002 Projects Completed

* Bay Colony Golf Club, Naples, FL

* Quail Creek Country Club, Naples, FL
¢ Tiburon Golf Club, Naples, FL

Jim Glase
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piiiiad  KemperSports comes back to Harding Park

LAKE WINDSOR INTRODUCES

NEW MANAGEMENT TEAM

WINDSOR, Wis. — Lake
Windsor Country Club,
which is owned by
Golf of
ChampionsGate, Fla., re-
cently promoted Mindy Fos-

Meadowbrook

ter to general manager and
hired Brian Norton as head
professional. Foster has been
with the club for 10 years and
pl'(‘\'iousl}' served as assistant
general manager at the club.
Norton spent the last eight
years working at Odana Hills
Golf Course in Madison as
first assistant golf profes-
sional.

FREEDOM GOLF SIGNS FOREGO
FOR WEB SERVICES

HERSHEY, Pa. — Golf
course management and con-
sulting firm Freedom Golf Ser-
vices (FGS) hassigned a three-
year contract for Internet
services with Forego Systems
Inc. of Harrisburg. Forego will
design and host Web sites for
FGS-managed courses, and
will also help FGS with search
engine optimization.

DORAL NAMES
DIRECTOR OF GOLF

MIAMI, Fla. — Doral Golf
Resort and Spa, which recently
hosted the PGA Tour’s Ford
Championship, has named
James Devine its new director
ofgolf. Devine brings more than
10 years’ experience in golf op-
erations and instruction to his
new position at Doral. Prior to
joining Doral, Devine served as
general manager for Bull Run
Golf Club in Virginia.

WESTBROOK CC NAMES NEW
MEMBERSHIP MANAGER

SAVANNAH, G
Vernice Rackett

has been
named membership director
for Westbrook Country Club
atSavannah Quarters,a 2,588-
acre master-planned commu-
nity here. Rackett will be re-
sponsible for new member
enrollment and working with
businesses to educate them
about the benefits of corpo-
rate membership.

GOLF COURSE NEWS

Company also takes over management for three former Gotham Golf Partners courses following lender’s foreclosure

By DEREK RICT
NORTHBROOK, Il
years after bowing out of negotia-

— Two

tions with the San Francisco Rec-
reation and Park Commission,
KemperSports Management has
agreed to manage the city’'s
Harding Park Golf Course.

The company also assumed
management of three former
Gotham Golf Corp.-managed
properties for commercial lender
ORIX Capital Markets LLC, which

reacquired the courses in lieu of

foreclosure.

I'he Harding Park deal culmi-
nates a turbulent four years in the
course’s history, which saw two
management companies back out
of deals (Arnold Palmer Golf
Management was the other one)
and several false starts in attempts
to give the course amuch-needed
facelift.

KemperSports pulled out in

2001
what it said were

because ol

unrealistic expecta-
tions on the part of
the city. According
to Steve Skinner,
KemperSports
president, the city’s
desire to have the
renovation project
privately funded
made any deal
nearly impossible to
complete.

“The last time it
came up, they
wanted a private
developer to come
in and pay for the
improvements, and
then lease it from them. But they
also wanted resident rates to be
very affordable and have 60 per-
cent of the tee times go to resi-
dents,” Skinner said. “The num-

Private Club Network collects
awards, adds ChampionsGate

By DEREK RICE

MANHATTAN, Kan. — Private
Club Network, a reciprocal play
network for private country clubs,
has signed an agreement with the
Meadowbrook Golf-managed
ChampionsGate Resort in Champi-
onsGate, Fla.

Under the agreement, which is
the company’ssecond foray into the
central Floridamarket, Private Club
Network’s more than 30,000 mem-
bers will receive special pricing at
the resort’s two courses as a supple-
mental benefit to their primary re-
ciprocal private club privileges.

Steve Gravesfounded Private Club
Network in 1999, and formally intro-
duced its service in May 2002. The
concept for the network developed
outof Creative GolfMarketing, which
Graves began in 1990 to help clubs
grow their membership levels.

In its 13 years in business, Cre-
ative Golf Marketing has helped a
number of clubs reverse their de-
clining membership trends. One of
those clubs is Riverside Goll and
Country Club in Portland, Ore.,
which was able to realize a major
turnaround in a very short time.

“In less than 45 days, we went
from 448 members—with over 20 ol

those on a waiting list awaiting re-
funds — to full membership at 500,”
said Bill Johnson, president of River-
side. “Additionally, we cleared the
list awaiting refunds and we now
have 13 prospects on a waiting list

join. All that during an economy in

the state with the nation’s highest
unemployment figure.”

In 2002, Creative Golf Market-
ing generated more than $15 mil-
lion in initiation fee and dues in-
come for its clients, Graves said.

The industryisalso taking notice

Continued on next page

T'he old clubhouse at Harding Park will be replaced, but in the meantime, the course will operate out of
a temporary facility, according to Steve Skinner of KemperSports Management

bers never really worked to get
private investment in and still
have such a favorable rate for the
residents.”

At that time, KemperSports

CEO Steve Lesnik said his com-
pany would consider managing
the property if some of the re-
quirements and expectations
Continued on page 15

Heritage Golf acquires two

SAN DIEGO, Ca-
lif. — Golf course
owner-operator
Golf
Group added two

Heritage

courses, Washing-
ton National Golf
Club in Auburn,
Wash., and Trophy
Lake Golfand Cast-
ing in Port Orchard, Wash., to
its portfolio last month.
Heritage acquired both
courses from Scottsdale, Ariz.-
based OB Sports LLC. The ad-
ditions, which are Heritage’s
first forayinto the Pacific North-

Bob Husband

west, bring the
company’s portfolio
of courses to 10. The
remaining eight
coursesare located in
California, Georgia
and Florida.

Bob Husband,
president and CEO
of Heritage, said the
two courses were a perfect fit
for his company’s operational
philosophy.

“Both Washington National
and Trophy Lake are premium
golf properties, and we are
Continued on next page

Troon adds seven courses in six months

SCOTTSDALE, Ariz.
first quarter of 2003 has brought

— The

a flurry of activity for golf course
management company Troon
Golf, with the signing of several
properties.

Atpress time, Troon had signed
management contracts with four
facilities in 2003: The Traditions
Club in Bryan, Texas; Gaillarda
Golf and Country Club in Okla-
homa City, Okla.; Corte Bella Golf
Club in Phoenix, Ariz.; and TPC
Snoqualmie Ridge Golf Club in

Snoqualmie, Wash.

Combined with the addition
of three facilities in the fourth
quarter of 2002, and it's been a
busy six months for Troon.

In addition, the company also
kicked off the third year of its Troon
Rewards program. The frequency
program offers frequent Troon cus-
tomers benefits as a bonus for their
loyalty. Among these rewards are
freeroundsofgolf, bonus miles from
Troon’s airline partners and dis-
counts on golf and merchandise.

Fhrough the opening of the
Mahoney Instruction Club at Talk-
ing Stick, Troon’s director of educa-
tion Tim Mahoney founded the new
Iim Mahoney Golf Academy.
Mahoney’s academy will operate
under the umbrellaof the Troon Golf
Institute, and will complement
Troon'sother golfinstructionschools,
among them Resort Golf Schools at
Legend Trail Golf Club in Scottsdale
and Golf Digest Schools located at a
number of Troon’s properties.

— Derek Rice
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Western Golf sold

Continued from page 1

company said its long-term
focus will continue to be on
driving revenue at the property
level, while assuming a more
aggressive growth strategy. Part
of this strategy is to take equity
positions in deals as the right
nppm‘lunili(\ present them-
selves.

“We understand how the golf
business has changed over the
last few years. Owners need part-
ners in their business, in addition
to operators,” Heath said. “We
intend go focus our growth on
course owners who want long-
term vision and support from an
established, sound business net-
work.”

The exact reasons behind the
sale are not clear, but Western
Golf is currently one of the de-
with
Thunderbirds Golf Course in
Phoenix, in a pending $20 mil-
lion lawsuit filed by the family
of 15-year-old Nils Beeman.
Beeman died last July after con-

fendants, along

tracting a virus suspected to be
linked to water-handling pro-
cedures at Western Golf-man-
Last Au-
gust, 84 people in Maricopa

aged Thunderbirds.
County contracted the Norwalk
Virus, with the common de-
nominator being the water at
Thunderbirds. In November,
the medical examiner’s office
the
Beeman’'s death was asphyxia

determined

due to vomiting caused by the
virus, making him the lone ca-
sualty of the outbreak.

His death led to widespread
changes in the way water is
handled on golf courses, not
only locally, but nationwide.
However, the negative press gen-
erated by the incident led to
severely decreased rounds at the
course, which was sold to a pair
of local businessmen for $4.8
million in a foreclosure auction
last December (GCN, Feb.
2003).

Western Golf first became af-
with Thunderbirds
prior to its opening in 2001.
The company served as a con-
the
course, which was designed by

filiated

struction consultant for
PGA Tour Design Services Inc.
with cooperative efforts of lo-
cal professional golfers Tom
Lehman, Howard Twitty and
Billy Mayfair.

Intrawest Golf took over man-
agement of the course when the
course’s lender, Bank One Corp.,
foreclosed on the property in Sep-
tember for defaulting on a $6.6

cause of

PCN seeing success

Continued from previous page

of Graves’ two companies. At the
World Conference on Club Man-
agement in February, Private Club
Network was recognized as New
Product of the Year. Creative Golf
Marketing was recognized as Mem-
bership Marketing Firm of the Year
for the third straight time.

“We couldn’t be more pleased

to be recognized with these
awards, especially three yearsina
row,” Graves said. “We feel it
validates the services we're able
to deliver to our clients.”
Graves said he hopes to even-
tually have 250 member clubs in
Private Club Network.
“Obviously, the industry contin-
ues to weaken and the prominence
ofmy two companies createsastrong
demand,” Graves said.ll

Heritage Golf

Continued from previous page

extremely fortunate to be able to
add them to our portfolio,” Hus-
band said. “Our mission all along
has been to associate the Heri-

tage name with the finest golf

properties in the country. We
continue to fulfill our mission
with the addition of Washington
National and Trophy Lake to our

family of clubs.”

Washington National is a John
Fought-designed 18-hole daily-
fee course with a University of
Washington theme. Trophy Lake,
designed by Fought and design
partner Tom Lehman, is located
near Olympic Range and Mount
Ranier and offers both golf and
fishing at its location. Both
courses opened in 1999. 1

— Derek Rice

Pounding grubs with 2.0 pounds
per acre of a.i. for all grub species.
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Game over, grubs. MACH 2* specialty insecticide is the proven season-long force against grubs — not to
mention cutworms, sod webworms and armyworms. And now, it's available with a standard 2-Ib. per acre
a.i. rate for all grub species. That's more power for the same cost. With its wide application window, you can
control grubs clear through the second instar — without the need for immediate irrigation. The competition
can't make that claim. Fact is, nobody’s better at putting insects two inches below six feet under, baby.

million loan, but the new owners
ended that contract at the time of
the sale and said they plan to run
the course themselves as MGC
Properties LLC.H
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Kemper gives Harding Park a second look

Continued from page 13

were changed.

Skinner said KemperSports
suggested the city fund the course
publicly, which the city then did,
opening the door for
KemperSports’ return.

“They got some grants to fund it
publicly, so now it is a pure man-
agement contract from our stand-

point,” Skinnersaid. “Itallows them
to do what they need to do and
control local rates. It's obviously a
gn” course that’s very close to the
hearts of many San Francisco golf-
ers over the years. It just got too
hard tobalance if they had a private
investor in there as well.”
TAKING OVER FOR GOTHAM
[he three former Gotham Golf

courses KemperSports is manag-
ing are Edgewood in the Pines in
Drums, Pa., Robin Dale Golf Club
in Brandywine, Md., and Lake
Arbor Golf Club in Mitchellville,
Md. The company also manages
another foreclosed property for
ORIX in Wisconsin.

Skinner said the courses are
great properties that are simply
in need of some sprucing up.

“There are tough times at a lot

of places and 1 think they got
caught up in Gotham’s other is-
sues elsewhere, so they haven't
had the attention, care or financ-
ing they need,” he said. “We're
just getting our feet on the ground
there.”

Skinner said the three proper-
ties are not unique.

“There’s a lot of other courses
caught upinit, so the uncertainty

isnot good for the golf courses, or

the golf business in general,” he
said.
GRAND RE-OPENING

Harding Park is poised to open
this summer, most likely in July,
Skinner said. This is just over a
year after the facility closed down
to undergo what he called a sig-
nificant renovation.

“It was a complete renovation

‘There’s a lot of other
courses caught up in
[the Gotham deal], so
the uncertainty is not
good for the golf
courses, or the golf
business in general.’

— Steve Skinner

from top to bottom,” Skinnersaid
“They thinned out a lot of trees
that had become overgrown, they
kept the corridors pretty much
the same, did a lot of shaping and
all the fair-
ways, all the drainage and irriga-

rebuilt everything

tion.”

Skinner said the renovation
benefited from the good weather
the area has enjoyed since the
course closed lastyear (GCN, June
2002).

“The renovation is complete.
[t's in grow-in now. They've got
a couple of drainage issues that
they're correcting now, but the
golf course should be ready to
go by mid-summer,” he said.
“The new clubhouse is not up
yet, but that construction will
begin this summer, so we’ll op-
erate out of a temporary facil-
ity.”

The initial plan was for Harding
Park tobeadded to the PGA Tour’s
rotation of sites for the annual
Tour Championship this year.
Skinner said he wasn’t sure when
that would start now, but that the
Tour will be bringing an event to
Harding Park in the near future.

‘They're negotiating with the
Four, but the Tour is bringing
one of its international events,
probably starting in 2006 to give
us a chance to get the golf course
in good shape and get the club-
house up,” Skinner said.

When the course reopens, it
will

also debut its nine-hole

) oA
AVl

Fleming course, which also went
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under the knife, as well as a new
First Tee facility. Skinner said
he wasn’t sure what the green
fees would be, but city residents
will pay significantly less than

VISILOrS.

“It’'s going to be exciting. It is
so important to so many people

out there in San Francisco, and

(//ﬂ Dow AgroSciences

Maximum power for MACH 2*

season-long grub control.  speciaity Insecticide

www.dowagro.com/turf

to see the shape it was in before
the renovation was justa shame,’
he said. “It’s really going to be
spectacular.” W
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1-800-255-3726 *Trademark of Dow AgroSciences LLC. Always read and follow label directions.
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Eiiiizd Flowtronex adds RO, oxyg

BASF APPOINTS TOCE

RESEARCH TRIANGLI
PARK, N.C. BASF
hasappointed Mike Toce busi-

Corp.
ness manager for the
company’s professional turf
and ornamental group. Toce
will assume responsibility for
all aspects of sales and mar-
keting in addition to overall
business development involv-
ing new products and acquisi-
Prior

tions. to this appoint-

ment, Toce was the business
manager for BASF's Forestry
group. Before that he was sales
manager for the turfand orna-
mental group.
GUGLIOTTI JOINS BIOSAFE

GLASTONBURY, Conn. —
Melissa Gugliotti has joined
BioSafe Systems as sales direc-
tor for the aquatics market.
to the
BioSafe team is in preparation

Gugliotti’s addition

for projected growth through-
out 2003. Her responsibilities
will include managing distri-
bution, customer relationships
and product development of
GreenClean Pond Treatment
as well as other products in-
troduced into the aquatics
market by BioSafe Systems.

FORE-PAR EXPANDS OFFERINGS

BUENA PARK, Calif. —The
Fore-Par Group, based here,
recently purchased and con-
solidated the operations ol
USA,

Santiago Golf Car Supply and

Fore-Par, Range Land
American Turf Services to be-
come one of the largest dis-
tributors and manufacturers
of driving range equipment, golf
course amenities and golf car
parts and accessories. The com-
pany has also signed a contract
with Evergreen Alliance to sup-
plyits 45 golf courses witha full
range of accessory and amenity
products.

AQUATROLS NAMES CONARD

GHEREY: HILL 4N
Aquatrols has named Kathleen
Conard territory manager for
the Mid-Atlantic
cluding

region, in-
New York,

eastern Pennsylvania, New Jer-

eastern
sey, Delaware, Maryland and
Virginia. Conard has worked
Aquatrols’ corporate market-
ing department for more than
15 years

16 APRIL 2003

By ANDREW OVERBECK

DALLAS — Flowtronex PSI
Inc. has added reverse osmosis
and oxygenation systems to its
growing stable of Integrated Wa-
ter Management solutions. In
addition to its line of pump sta-
tions, the company sells
fertigation, pH control, irrigation
and filtration products.

The new reverse osmosis (RO)
product has been developed in
conjunction with Water Equip-
Florida
also under the ITT
umbrella. The RO system is made

ment Technologies, a

company

up of a semi-permeable mem-

brane that blocks the transport of

salts or other solutes.

RO systems were developed for
large-scale projects that needed
to turn salt water into irrigation-
quality water, but they have typi-
cally been too expensive for
smallerapplications. However, as

Simplot T&H
looks for
strong 2003

By ANDREW OVERBECK
BOISE, Idaho — Despite
a slowing golf economy,
Simplot Turfand Horticul-
ture posted 10 to 15 per-
cent sales growth in 2002
and is looking ahead to an
equally successful 2003.
“With the economy, golf
budgets being
slashed, and construction
plateauing, itis obviously a
time of change [or our in-
said Joel Barker,
vice president and general
manager for Simplot Turf
& Horticulture. “But when
we look at our business and
the activity in golf, we feel
good about where we are.”
Barker said the
company’s Simplot Part-
ners distribution arm,
which it formed in 2000, is
driving much of the firm’s
growth in the golf market.

course

dustry,”

Simplot Partners covers
every part of the country
except the Southeast.
“They have had a real re-
naissance within the past

year,” hesaid. “We have con-
centrated on pinpointing

Continued on page 18

cost has come down, golf courses
have made use of the technology.
Systems are in place at multiple
courses in Florida that have
turned both high-chloride and
brackish water into a suitable ir-
rigation supply.
capable of producing 400,000 to
1,600,000 gallons per day (gpd).

“They are now getting the RO
units down cost-wise where it is

The systems are

not only an effective means of
removing sodium from water but
it can be used in brackish water,
poor well water or even effluent
water depending on what part of
the country you are in,” said
Flowtronex fertigation national
Alan Olson. “In

the past they were used when it

sales manager

was impossible to grow grass
without it, now they are being
valuing the
improvementin grass quality that

used where you are

you get from higher quality wa-
fer.”
While cost for an RO system

Jorge Menningmann.

depends on the size,
capital costs for
brackish water RO
ranges from $0.60 to
$0.90 per gpd of ca-
pacity for equip-
ment, installation

and commissioning

costs. Operating
costs range from

$0.70 to $0.85 per
1,000
product water based

gallons of

on a power cost of
$.08/kwh and mem-
brane life of five
years.
“Since most mu-
nicipal suppliesrange
from $1.50 to $3.50
per thousand gallons
these plantsareavery
competitive alterna-
tive to purchasing
water,” said Water Equipment
Technologies general manager
“They also

Flowtronex’s new ultra-efficient oxygenation system

have an advantage over reclaimed
wastewater by providing a con-

Continued on page 18

DLF completes Cebeco integration, changes name

By ANDREW OVERBECK
HALSEY, Ore. DLF-TRI-
FOLIUM has completed the in-
tegration process fol-
lowing its take-over
of Netherlands-based
Cebeco Seeds Group
Jan. 31. The deal was
initially
mid-December.
As part of the pro-
the combined

signed in

CeSsS),
company has changed its name to
DLF
relocated its offices to Cebeco’s

International Seeds and has
Halsey location. As a result of the
merger, the company has reduced
itsworkforce by 25 percent. DLF's

Claus Sass is the new general man-
ager, Cebeco’s Brad Dozler is the
national sales manager and DLF's
Rick Myersis handling
domestic sales man-
ager responsibilities.
While the buy-out
was largely driven by
the two companies’
desire to increase their
dominance in the Eu-
ropean market, the
purchase will affect the U.S. mar-
ketplace. DLF will expand its pres-
ence in the forage market, but it
has also gained instant access to
the golf market through Cebeco.
“DLF had doneverylittle in golf,”

Lesco reports higher sales, dramatic

CLEVELAND — In its full-year 2002 report,
Lesco Inc. said it posted higher sales and net
income for 2002. The company also announced
that it has opened three new regional distribu-
tion hubs and that it was moving forward with
plans to dramatically expand its Service Center

outlets.

Net sales were $511.7 million, up 1.5 percent

from the $504.3

care sales increased 5.4 percent to $281.7 mil-

lion,

million reported in 2001. Lawn

but golf sales remained flat for the year
($152.7 million versus $152.6 million).
Fourth quarter results, however, were promis-

Michael P.

and 2.7 percent,

“We used the
Lesco for growth in 2003,”
DiMino.
sales force, increasing our direct sales force by 60

said Myers. “Golf is now strong.
Cebeco has rights to the American
Golf contract and they have a
strong presence in the Southeast
through a distribution contract
with Harrells. It fills a very large
void for us as far as the golf mar-
ket goes.”

Myers also said the combined
company will be bringing more
new products to market in the
very near future.

“We will be introducing a lot
more new products through our
research and development in Eu-
rope and the United States,” he
said. “There will be new products
coming down the line.”

expansion plan

respectively.

second half of 2002 to position
said presidentand CEO
“We have restructured the

and changing our commission programs to reward

superior performance. These efforts have already

ing with lawn care and golf sales up 5.9 percent

tion hubs in Chicago,

contributed to sales growth as demonstrated by the
sales increase in the fourth quarter.”

T'o increase sales, Lesco has added new distribu-

Atlanta and Plano, Texas.

The hubs are state-of-the-art distribution facilities,
each designed to serve more than 70 Lesco Service

Continued on next page
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Syngenta partners
with Pursell Farms

FAYETTEVILLE, Ala. — Pursell Tech-
nologies Inc. has added another industry
sponsor to its budding 18-hole research and
demonstration golf course. FarmLinks at
Pursell Farms is set to open in early June.

Pursell developed
FarmLinks to provide the industry with an

Technologies

BASF set to grow

| Continued from page 1

outdoorworking laboratory to testnew prod- |

ucts and maintenance practices that will
benefit the industry.

“Syngenta will be using the FarmLinks
facility to test products and management
solutions,” said Joe DiPaola, Ph.D., golf
market manager for Syngenta. “We'll be
supplying pest control products for the
course and working with the FarmLinks
staffto demonstrate oursolutions approach
to turf problems.”

LA b |

The 17th hole at PTI's FarmLinks

FarmLinks at Pursell Farms is the venue
for the PTI Tour program. Each year, Pursell
Technologies brings in more than 1,000
professionals from the golf, turf and horti-
culture industries to visit Pursell Farms for
two to three days of learning, recreation and
relaxation. FarmLinks is designed to show-
case 18 holes of experiments to tour attend-
ees, where they can learn about products,
equipment and turf management practices.

Lesco expandin
Continued from previEs page g
Centersand 30 Lesco Stores-on-Wheels with
regional stocking assortmentsand improved
transportation services.

The company is also opening new Ser-
vice Centers, which are expected to gener-
ate approximately $10 million of net sales
in 2003, bringing the total net sales in-
crease to a range of 6 to 8 percent. Lesco
opened a new Service Center in Haverhill,
Mass., on April 2, the first of 25 new
outlets that the company plans to open in
2003. DiMino said Lesco has identified
major U.S. markets that could support
more than 500 additional stores.

“In order to maximize the long-term value
inherentin the Lesco model, we have to open
additional Service Centers. We should al-
ways have a group of stores entering their
third year of operation,” said DiMino. “In the
third year stores become profitable and de-
fray the costs of new stores. Unfortunately,
Lesco has not opened new stores since 1998
and for the next two years we will have to pay
for store openings through the sacrifice of
short-term earnings.” l
GOLF COURSE NEWS

to tie these two divisions back together
and have one specialty group.”

Briggs has already made inroads by in-
tegrating the mostly post-patent chemis-
try from TopPro into the BASF product
line. The turf and ornamental products
include Curalan and Propiconazole fungi-
cides, Vantage and Basagran herbicides
and Amdro Pro fire ant bait.

While work on selecting which products
will be pulled forward is ongoing, Briggs said

the new portfolio will be comprehensive.

“BASF is strong in herbicides and TopPro
has one of the broadest turf fungicide portfo-
lios,” he said. “BASF is awaiting two new
fungicides [Insignia and Emerald]. So if you
take what BASF has coming in 2003, and the
post-patent chemistry from TopPro, we will
have the market needs covered.”

According to Briggs, approval from the
Environmental Protection Agency is ex-
pected on Insignia and Emerald by mid-
summer. The products will likely not be
available until the 2004 season.

Another significant boost to BASF’s

product offering is slated to come with
Bayer ES’s divestiture of its fipronil prod-
ucts, which include insecticides Chipco
Choice, Top Choice and Firestar. Briggs
said the deal would allow the licensing
back of the products, including the trade
names, to Bayer ES. The U.S. Federal
Trade Commission approved the deal
Feb. 14, and at press time both parties
were waiting to hear from the European
Commission.

“Fipronil will really complete the line,”
said Briggs. “Itis a very effective insecti-

cide.” H
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Simplot T&H expects L-93 decision soon

Continued from page 16
areas of the country that are strate-
gic to us and we have further de-
fined our product line. We have
also added key sales representa-
tives and streamlined operations
and logistics toallow us to get more
direct contact with the superinten-
dent.

“Superintendents are faced

with tightening budgets and
higher expectations, so we need
to build on what we did last year
by continuing to bring value to
their business,” Barker added.
This spring, Simplot Partners
will also introduce improved for-
mulations of its surfactant, adju-
vant and soluble fertilizer prod-
ucts that it acquired from

now-defunct Eco Soil Systems.
Activity is also picking up on
the Jacklin Seed side of the busi-
In the latest
Turfgrass Evaluation Program
(NTEP) trials, the company had
seven out of the top 10 Kentucky

ness. National

bluegrass varieties. Work is also
progressing onitsnew T-1and T-
2 bentgrass. The seed is available
on a limited basis as samples and
will be entered into NTEP trials

this summer. The bentgrass will
gointo limited productionin 2004
and will fully roll out in 2005 in

conjunction with the release of

the NTEP data.

There have been some chal-
lenges on the seed side, however.
The company is trying to regain
Plant Variety Protection for L-93
creeping bentgrass.

“L-93 isin the appeal process,”
Barker said. “There is confusion

more direct requests
more total circulation

Golf Course News' recent
December 2002 independent

audit shows a significant increase

in the number of our first year, direct
request subscribers. We now surpass
Superintendent News in this vital category,

16,133 to 13,761 * This increase reflects the
importance our subscribers put on getting their

news from Golf Course News and our continued
commitment fo creating value for our advertisers.

But we're not stopping there. Beginning with our
May 2003 issue, Golf Course News will increase

its circulation by adding 2,000 superintendents and
1,700 owners/managers. Our total number of these
key decision makers will exceed 22,500. By adding
new subscribers and focusing our circulation where it's
most important — superintendents and management —
we now offer a more valuable circulation, with more

reach, creating more impact for you.
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in the marketplace caused by a
false perception that L-93 is off-
quality. No matter the outcome
of our appeal, 1.-93’s quality and
performance isunmatched among
bentgrass varieties.” A decision
on L-93 is expected this spring.

Another related marketing is-
sue popped up late last year when
L-93’s developer, Dr. Virginia
Lehman, in cooperation with dis-
tributor Emerald Commodities
and seed marketer Columbia
Seeds, unveiled L-03, a new vari-
ety of the popular bentgrass.

Barker said Jacklin Seed has issued
a cease and desist letter and Emerald
Commodities has agreed to stop us-
ing the L-03 name. According to
Columbia Seeds’ Scott Harer, the
name has been changed to L.S-44.

Marketing issues aside, Barker
expects a strong year on the seed
side of the business.

“We see supply and demand
starting to come back in line in the
industry,” he said. “Especially if
you look at some of the harsh
weather conditions we had this
winter. We think there will be high
demand for turf replacement.” ll

Flowtronex WM

Continued from page 16

tinuous, highly reliable supply with
a much higher quality.”
HIGH-TECH OXYGENATION SYSTEM

Flowtronex is also marketing a
new high-tech oxygenation system
made by Canadian-based GLR So-
lutions. GLR takes the typical foun-
tain or subsurface aeration system
up a notch by engineering custom
units that are sized to target the
exact oxygen saturation required
by a body of water.

“The GLR system uses a pat-
ented device that produces a mi-
cro-bubble,” said Olson. “The
smaller the bubble, the more effi-
cientitis in saturating water with
oxygen. This is six times more
efficient than anything else out
there.” The system has no mov-
ing parts and sits above water.

Olson estimated that nearly 90
percent of courses aerate some
body of water on the property to
control algae and odor, among
other things. However, he said
there may be agronomic benefits
to oxygenating irrigation water.

“Superintendents are aware of
the aesthetic reasons to aerate
ponds, butwe are trying to key into
the agronomic reasons to do it,”
said Olson. “Research is ongoing,
but the theory is that if we saturate
water with oxygen, as you water
the golf course you provide more
oxygen to the plant through the
root zone which translates into
better plant health.”

Prices for GLR unitsrange from
$5,500 for a system that treats
four million gallons, to $22,000
fora system that treats 20 million
gallons.

GOLF COURSE NEWS
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NEW PRODUCTS

[
| The TigreCar GST77 features three-sided hydraulic dumping
\

Redexim rolls out the TigreCar

Redexim Charterhouse has rolled out a new utility
vehicle, the Carraro TigreCar GST77, designed specifi-
cally for use on golf courses for a wide variety of turf
maintenance tasks.

\ The TigreCar features a rear flatbed complete with

| three-sided hydraulic dumping capability and protec-

| tive grid between the flatbed and the operator’s seat.

| The four-wheel drive unit is front steering and offers a
carrying capacity of 4,000 pounds. The vehicle is manu-
factured by Antonio Carraro S.p.A, a well-known TItal-

| ian tractor maker that specializes in compact, multi-
function vehicles.

For more information, contact: 800-597-5664.

Meteorlogix introduces Turf Edition

Meteorlogix has released [=
MxVision WeatherSentry Turf
Edition which is designed to

ensure employee safety and pro-
tect business profits. The PC-
based platform delivers timely,
accurate and complete weather
information, without the wait
of downloading from the
Internet. The high-resolution
real-time radarand storm track-
ing feature shows not only
where storms are, but where
they are headed and when they will get
there up to 30 minutes in advance.
The Lightning Manager offers an
extra level of safety by allowing users
to monitor real-time lightning strikes
around their course. The system con-

oot
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A screen view of the WeatherSentry Turf Edition

tinually assesses weather conditions
and sounds an audio alarm when a
strike is detected within a custom-
ized zone of protection. For more
information, contact: 800-328-2278
or www.meteorlogix.com.

Nature Safe adds UFLEXX nitrogen

Nature Safe Natural & Organic
Fertilizers has teamed up with
Agrotain International to offer 21-3-
7 with UFLEXX Stabilized Nitrogen.
The two-particle blend formulation
improves nitrogen efficiency and re-
duced nitrogen loss from volatility
and leaching.

UFLEXX incorporates technology

consisting of a nitrification and urease
inhibitor to stabilize urea. It provides a
safe, predictable nitrogen release for
up to eight weeks. Nature Safe is a
blend of various plantand animal meals
that are a balance of proteins, fats,
yeast, sugars, starches and carbohy-
drates. For more information, contact:
800-252-4727 orwww.naturesafe.com.

BioSafe ready
with OxyGROW

BioSafe Systems is ready with
OxyGROW, an improved, pat-
ented mycorrhizae formulation.
OxyGROW improves upon myc-
orrhizae by adding a packaged
pure oxygen source and calcium
thataccelerates the establishment
of beneficial mycorrhizae on root
systems of turf grasses.

OxyGROW provides a slow re-
lease oxygen source overcoming
compacted oranaerobic soil condi-
tions. The oxygenisreleased slowly
over time, providing the root sys-
tem of turf an environment for the
establishment of mycorrhizae and
other beneficial organisms. Cal-
cium enhances the strength of the
cell tissue for greater resistance to
disease and adverse weather condi-
tions. OxyGROW is also formu-
lated with more than eight species
ofectoand endo mycorrhizae fungi
thatallow the plantto become much
more efficient in its ability to take
up nutrients, water and resist soil
pathogens.

For more information, contact:

888-273-3088.
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To reserve space in this section, call Anne Washburn

207-846-0600, ext. 230

EMPLOYMENT

MANAGEMENT COMPANIES

HELP WANTED

Oliphant Golf Construction, Inc., a nationwide golf
course contractor, has job openings for all positions:
project manager, superintendents, shapers,
irrigation personnel and others. Please call
(608) 662-0505 or fax resume to (608) 662-0506.
Oliphant Golf Construction, Inc. is an equal
opportunity employer.

GOLF COURSE CONSTRUCTION

TDI International, Inc. is seeking experienced Project
Managers, Supervisors and Shapers for golf course
renovation and construction projects throughout
Florida and Eastern U.S. One of the nations leading
contractors, TDI continues to be busy and has great
opportunities for full time careers in the golf course
construction industry. Must be willing to travel. Fax re-
sume to 1-800-330-5981 or email to
acarere @tdigolf.com.

HELP WANTED

McDonald & Sons, Inc. seeking qualified project
managers, assistant project managers, shapers and
operators for high end golf course renovations and
new construction. Fax resumes to 410-799-5840 or
email McDonaldandSons @aol.com.

PGA EMPLOYMENT SERVICES
Complimentary Assistance for Hiring

PGA Professionals

“Golf’'s Leaders in Managing Your Business and
Growing the Game”

PGA Employment.com

1-800-314-2713

GOLF COURSE NEWS

SEEKING MANAGEMENT COMPANIES

The Board of Munster Parks & Recreation is seeking
letters of interest from management companies to
finance, construct and operate a 9-hole golf course,
driving range, clubhouse, entry road and parking lot
at Lakewood Park in Munster, Indiana. The majority of
the golf course and driving range will be located on a
town-owned, closed sanitary landfill site. Interested
parties should contact Chuck Gardiner, Director of
Parks & Recreation at (219) 836-7275.

SERVICES

Glorso Murray Surveys, LLC

GPS (Global Positioning Services)
Survey grade accuracy - horiz & vertical
GOLF COURSE MAPPING

Phone: 303-755-8300

e-mail: dglorso@juno.com

NATURAL ROCKWORKS INC.

Construction with all types of natural indigenous rocks.
Twenty years of experience enhancing the aesthetics
of golf course projects. See our website:
www.naturalrockworks.com.

Telephone: 928-286-1569, cell: 904-806-6183

Golf Course News - Online!

www.golfcoursenews.com

REAL ESTATE

GOLF COURSE FOR SALE

9-hole Excecutive Public Golf Course. Metro
Phoenix, near new Coyote Hockey & 101 Frwy. 35
year lease w/ 2-10 year options. New Hotels soon.
Asking 1.45M - cost 3.5M. lliness forces sell.
Contact T.J. at Thunderbird Realty, 480-994-1047.

ORDER A CLASSIFIED AD

RATES: $90 per column inch (25-35 words, including a bold
headline). Each additional 1/4 inch is $30. All line ads must be
prepaid. All rates are per insertion. A minimum 2X insertion is
required. For more information, call Anne Washburn at 207-
846-0600, ext. 230. To place your classified ad, mail this form
with ad copy and enclosed payment to:

Golf Course News,

Attn: Anne Washburn

106 Lafayette Street, PO Box 997,
Yarmouth, ME 04096

or fax to: 207-846-0657

Your Name
Company Name
Address
City/State/Zip
Daytime Phone
Fax

Email

4 Payment enclosed, or
J Charge to my credit card

1 Visa/MC #: Exp. date:
JAm Ex #: Exp. date:
Signature
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Carlson to help draft development standards in Sarasota County

Continued from page 1

its Development Services department tocome
up with golf course development standards
because it was too time-consuming to handle
approvals on a case-by-case basis.

“The Board of Commissioners asked for
design and performance standards for golf
course development because as it stands
today, there is nothing that specifically

addresses golf courses,” said Dorothea
Zysko, resources protection services man-
ager for the county. “They felt it was more
appropriate to look at courses in general
and devise standards that would apply to
all courses. This would also give develop-
ers an idea ahead of time of what the
county expects of them.”

The standards, which are still being for-
mulated, will integrate the best management
practices developed by the Florida Depart-
ment of Environmental Protection and the
Florida Water Management District and will
cover requirements including site acreage,
buffer zones, setbacks, open space,
stormwater and drainage, water use, habitat
management, and construction and post

construction monitoring. Requiring courses

to become members of an environmental
program like Audubon International is also
being considered.

Zysko decided to put together an advisory
committee made up
of interested parties
to discuss the pro-
posed standards. In
addition to Carlson,
members  from
Audubon Interna-
tional, the Audubon
Society, the Sierra Club, the GCSAA and two
developers and engineering firms attended
the first meeting in February. The commit-
tee aims to have final regulations in place by
the end of May.

According to Zysko, Carlson was a natu-
ral choice for the committee because of the
work he has done at Venice G&CC. “We
felt there was a need for a more compre-
hensive approach to water use and conser-
vation and habitat preservation. Tom has
done quite a bit on his course, so we asked
him to participate,” she said.

Carlson, who came to the club two years
1go, immediately pushed the members to

‘Having requirements right off
the bat will select out those who

don’t want to be responsible.’

— Tom Carlson

become Audubon certified.

“This is the perfect course for it,” he
said. “We have wetlands, pinelands, up-
lands and oak hammock. It's a perfect mix
of terrain and veg-
etation.”

Carlson started
by building a new
maintenance facil-
ity from the ground
up, putting in a
state-of-the-art
mix/load station, a washwater system and

fuel tanks. Then he went to work restoring

habitat and wetland areas on the course.
“We have fresh-water wetlands, but they
are disconnected and no longer flow natu-

rally,” he said. “We had upland plants that

were moving into them, so we are working

with the county to use a nearby lake to
inundate them once a year to bring them
back to their natural cycle.

“We also cleaned up the buffer zones and
converted turf to natural areas to connect
habitat and give wildlife cover,” he added.

Anew high-techirrigation system helped
reduce water use by 34 million gallons last

GOLF COURSE MARKETPLACE

Fairway Feel

PLUS

Natural Fiber Range Mats "
- with' a'Surface that hits and’
feels like grass...

Rpliciiy
lGogf Course Supplies’

For More Information Ca

1-800-274-6815

www.reliablegolf.com

Il or Log On

“The Divot Filler”

NO
MORE

I'he Sand Boss Fills Divots At Least 4 Times
Faster Than Conventional Methods

To learn more about our product, call toll free:
87-SandBoss (877 263 2677)
Or look us up at: www.sandboss.net

Patent No
Taylor Pritchard, Inc

4450268 others pending

year and using Polyon-coated slow-release
pesticides has helped reduce chemical use.

Showcasing the course’s environmental
improvements has been an important step
in the process, said Carlson.

“We had the county’s Integrated Water
Management officials over for a tour and
they didn't realize that golf courses were
working on mitigating environmental im-
pacts. They had no idea. They didn’t know
Audubon International existed,” he said.

Carlson is quick to admit that his situa-
tion at Venice G&CC allows him to spend
the extra time on environmental projects.

I am fortunate here because I can spend
I haveagood staffand
a great assistant that runs the course and
frees up my time. Although I do get a lot of
work done when people leave for the day.”

time on this,” he said. “

He also said the development standards
being discussed would likely make golf
but
it would do away with practices that have

course construction more L‘.\'anSi\'C.

given the golf course industry a black eye.

“Yes, it will bring up the cost of construc-
tion,” said Carlson. “But it will ensure that
what is built is responsible. By having re-
quirements right off the bat, it will select out

those who don’t want to be responsible.” l

To reserve space in this section, call

Anne Washburn at 207-846-0600, ext. 230

> LIFTING
CARRYING
- BENDING

24384 Lone Star Cour, Tallahassee, FL 32310 OEM

<jo'zmo st Construction Co.

351'.'&:‘/ the nation /a': oven 30 ysans.

Golf Course Builders
”[L\viny Ohne lj/;i:zf/ (“/:‘ZZ‘H

P.O. BOX 559
TEMECULA, CALIFORNIA 92593

(909) 698-7270
FAX (909) 698-6170

STATE LIC. #267960

TURBO TECHNOLOGIES, INC.

1500 FIRST AVE., BEAVER FALLS, PA 15010

1-800-822-3437

Bridge Design, Engineering,
and On-Site Construction

« Vehicular Bridges
« Golf Cart/Maint. Bndges
« Boardwalks

» Pedestrian Bridges

1-800-226-4178
YORK

BRIDGE CONCEPTS

The Professional Bridge Company

Visit www.ybc.com for more information.

20 APRIL 2003

www.turboturf.com

Custom Timber Bridges
from the Professional
ridge.Co,

From an exclusive
Caribbean resort to the
Great Lakes, Quail Valley
cultivates the right sports
turf for your project.

Quail Valley certified grasses
are available in stolens, pads,
big rolls, washed sod, and
washed stolens. We offer
sprig planting, hydro-
mulching, hydro-seeding
and sod installation. We
export washed sod and
washed stolens. e

800-666-0007 quailvalley.com

Tee to the Green —
Certified Sportsturf

Featuring: Meyer Z-52 Zoysia, Cavalier Zoysia, EL
Toro Zoysia, Tifton 419 Bermuda (Tifway)
Bermuda, TifSport Bermuda and Midlawn Bermuda.

e
TN

barefoot walkin' thick _g#™

Superintendents

Get on the course and play golf.

Hide those problem
areas with

PINE STRAW

Georgia Pine Straw, Inc.
1-800-944-4753

Tifdwarf

QuailValley

GRASSES

The Liner Company

1-800-OK-LINER

www.geomembrane.com

...protecting water resources for future generations

POND & LAKE

LINERS

AquaWeve, HDPE

PondGard 45 mil Rubber, GeoTextiles

Full Installation, 20 Year Warranty

Excellent Customer Service

&2 YUNKER
N
wi€ PLASTICS, INC.

800-236-3328 » www.yunkerplastics.com
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Vendors applaud GCSAA, NGCOA show merger

Continued from page 3
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Geese are Gone for Good

p—— —————————

What's New Down At The Farm?

Come visit FarmLinks, Pursell Technologies’ new
research and demonstration golf course. Join us for a
PTI Tour and find out how industry-leading compa
nies in the golf industry came together to create this
unique development. To reserve your spot, call

1-866-PTI-TOUR or visit www.polyon.com

the owner’s show,” said Dave Heegard,

Link Up 2 Golf expands

Continued from page 3

Reje)-it

FOG FORCE and MIGRATE Bird Repellents

*Nontoxic and Proven Effective

*Pleasant Odor, Yet Highly Irritating to Birds
*Birds Develop Aversion to Area and Don't Return
*Available As Fogging Agent or Spray

For complete details, call 1-800-232-5907 or visit
www.beckerunderwood.com

g UNDERWOOD

Anytime is the RIGHT TIME...

...t0 increase fertilizer

effectiveness with Probiotics

Probiotic® biological supplements work with fertilizers to

B e i i

¢ Pedestrian and Vehicular Bridges ® Shelters » Gaz

e Amphitheaters ¢ Standard and Custom Designs
Design and Endineering Support Available

Over Sixty Years of Manufacturing Quality Wood Structures

S .

MANUFACTURER OF ENGINEERED WOOD PRODUCTS

POND & LAKE LINERS

chos

optimize turf development and oxygenate soil.
TRY our PBS-8x4 Test Kit. It includes:
DRENCH loosens and oxygenates soil.

Custom Panels up to 25,000 SF

nutrients to soil. * Installation & Supervision
ENERGIZE releases soil nutrients to the plant and Sk : e |
cleanses soil of toxic chemicals. rosion ,()nj(r() :
STRENGTH helps translocate nutrients e Soil and Turf Reinforcement
throughout the plant i
Test 6,000 sq. ft. for only $39.95 California  877.578.5000
ORDER OR CALL TODAY FOR INFO/CAT 800 662-5021 Colorado 800.524.8672
1 '800'969"5920 www.bird-x.com » Realistic * Eyes flash in the sun Montana 877.448.2777 A
BIRD-KO " Maves & bounces in the wied | | S0. Dakota 800.661.2201 Gysay Linming
MARKERS Nc. 300 N. Elizabeth St. Dept. GCN ¢ Environmentally friendly Texas 888.546.4641 INTERNATIONAL

www.markersinc.com
Avon Lake, Ohio 44012

Chicago, IL 60607
Tel 312 BAN BIRD
Fax 312 226-2480

* Can be anchored

33597 Pin Oak Parkway

{4 or more $65 each)

www.coloradolining.com
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Optimism springs from NGCOA show

Continued from page 3

['his has driven out several cash sources,”
explained Thomas Bruff of KPMG Goll
Practice.

But Golf Course News editorial advisory
board member Larry Hirsh of Golf Prop-
erty Analysts made the point that course

owners need to look to their local banks

Attendance at this year’s NGCOA Solutions Summit

in Palm Springs, Calif.,
from last year’s show

was up almost 13 percent

for financing. He feels that the older and
more established golf operations could be
in a significantly better position, as they
may not be carrying as heavy of a debt load
as the newer golf developments.

“I am not ready to conclude that the ‘mom
and pop’ operation will be the significant

playerin the future but I do think that there is
a trend developing that way as management
groups struggle to find ways to increase prof-
itability,” Hirsh told an economics seminar.

Hirsh noted that there is a different buyer
cominginto the golf market now, one who has
apassion for golf and can accept lower profits
to become involved in the game. Many believe
the passion for the game is one that needs to
be brought back to the forefront of golf.

But the most important issue to be ad-
dressed was the slump in rounds played
nationwide and how to reverse that trend.
he detailed research carried out by Goll
20/20 put things into perspective. Golfis a
$62 billion industry that has at its core 10
million best customers (those who play at
least 25 rounds or spend $1,000 annually).
T'he survey found another 12 million po-
tential best customers playing golf, and an
ESPN.com poll found 45 million people
who say they are golfers. So the challenge
to the golf industry is how to get this large
pool of golfers back to the golf course.

The answers seem to hinge on two points.
First, course owners were urged to improve

their marketing to the best customer in order

tomake them loyal customers. Second, is the
challenge of bringing new golfers to the
game.

An ambitious project, Link Up 2 Goll,
created by the PGA of America, will be
expanded this summer (see story on page
3), and course owners are being advised
how they can help make golf a better
experience for the new golfer.

During the problem solvers sessions
many explained some of their ideas for
encouraging junior golfers through value
passes and encouraging afternoon family
days to fill afternoon tee times. Some even
presented ideas of creating three-hole and
six-hole experiences for beginning golfers
to get them comfortable in course situa-
tions. All these ideas aim to address con-
cerns that golf takes too much time.

Conference attendees were also very
positive about the recent announcement
that the NGCOA and the GCSAA confer-
ences will merge in 2005. This obvious
linking of trade shows will join superin-
tendents with the controllers of the check-
book, which should improve efficiency for
both parties.

Tom O'Malley of Saddleback ¢

in Firestone, Colo., summed up the feeling of

;olf Course
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== Sub Surface Blower

A Full Line of Sub-Surface
blowers available

* 18hp & 25hp Gas
* 7.5 hp Electric

* Prices Start at $3,495

All Slide Valves &
Fittings In Stock!

WWW precmonusa.com

Toll-Free: 800-345-1960

i

for triplex mowers!

Now you can carry out almost any greens
maintenance task with all the speed and
ease that your greens triplex gives you.
The amazing NEW Thatch-Away SUPA SYSTEM
isa tota"y unlquc (on(ept T

time for before

‘The worlafsgm! Greens
Maintenance Cassette System

many about the combining of the two shows.

“I think it is a no-brainer and 1 really
can’t see any downside to it,” he said. “I
don’t think that it will take away from our
autonomy and | know that it will make

our purchasing decisions much easier.” ll
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We’ll Seal Your Lake,

Empty or Full!

ESS-13 Seals Existing Lakes —

. “ The Highest Quality Golf
Course Fan”

* 30” & 50” Oscillating Fans
* Aluminum or Fiberglass
* Over 100 Sold in 2002

Toll-Free: 800 345-1960

Toll-Free 800-248-8873

Weather Stations g

Your Resourse For:

v Weather Conditions Specific
to Your Course

v Efficient Irrigation Scheduling

v Effective Pest Management

v Optimum Turf Quality

Startlng At $795

.spocmotors.com

/

Sizes 2”

|

The future is here - don't get left behind!
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Scarifier  Star
Slitter

Groomer
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10 SECOND CASSETTE SWAP!

corrosion resistance.

P.O. Box 10335

www 17 uesuriace com

HARCO DUCTILE IRON
FITTINGS FOR GOLF COURSE
IRRIGATION SYSTEMS

through 187, all configurations including
“knock-on™ repair couplings. High strength, high

HARCO Fittings
Lynchburg, Virginia 24506

434-845-7094 Fax 434-845-8562
www.harcofittings.com

Innovative

PEDESTRIAN BRIDGE

Solutions

800-328-2047 « Fax: 320-852-7067 ¢« www.continentalbridge.com

also Ideal for New Construction

Seepage

—

| | @ B
— Since 1958 —

800-214-9640 www.seepagecontrol.com

" am. CONTINENTAL
BRIDGE

CUNTECH

3

VARIABLE SPEED AUTOMATIC DIESEL PUMPING STATION

IRRIGATION TECHNICAL SERVICES, INC.
518 Wallace Road, Wexford, PA

ITS now manufactures a
fully automated diesel
pump station designed
exclusively for golf course
irrigation. When three-
phase power is unavail
able or impractical, the
TS pump becomes an af-
tractive alternafive. Avail-
able in diesel or natural
gas configuration with
Hows up to 800 gpm.

15090
724935-2339 Fax: 724-935-8233
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DATABANK DATABANK DATABANK

NATIONAL GOLF ROUNDS PLAYED* gummii Golf Course News STOCK REPORT (3/14)

0, i
REGION JANUARY Y.T.D. Company(Symbol) Price Chgngﬁé %o) 52-wk range
NEW ENGLAND v ni, vr, ma, &, CT) -86.2% -86.2% Aventis (AVE) 44.06 -6.7 41.85-72.06
MIDDLE ATLANTIC 83.25% S100 BASF (BF) 33.97 -8.3 31.22 - 46.85
Lt Bt R Bayer AG (BAY) 11.77 337 11.08 - 36.00
EAST NORTH CENTRAL (i, 04, v, 1L, w) -76.5% -76.5% Central Garden and Pet (CENT) 23.59 0.7 9.67 - 24.34
Deere & Co. (DE) 3943 9.2 37.50 - 51.60
WEST NORTH CENTRAL i, i, M0, ks, N, 50, D) -39.6% -39.6%
Dow Chemical Co.(DOW) 26.89 -5.6 24.10 - 34.73
SOUTH ATLANTIC (o, wy, va Mp, e, 5C, GA 71 -6.0% -6.0% Golf Trust of America (GTA) 2.23 -14.2 0.88 - 6.59
| II-R IR v/ -2. 29.69 - 54.
EAST SOUTH CENTRAL 17 . 27.2% 27.2% e L TR SR (s = i i
~ Lesco Inc. (LSCO) ; 10.71 -15.8 7.32-14.60
WEST SOUTH CENTRAL (14 ok 1) -9.1% -9.1% Monsanto Co. (MON) 16.58 -0.2 13.20 - 33.99
MOUNTAIN (7w, o o, &7 ) 30.3% 30.3% SNBgEnta st EYR) &L AR S
Textron Inc. (TXT) 33.16 -13.0 30.45 - 53.60
PACIFIC wa, o, ca a6 H) 7.5% 7.5% Toll Brothers (TOL) 18.95 6.4 17.63 - 31.80
* The percentages above represent the difference in number of rounds played in the month of January 2002 Toro Co. (TTC) 68.95 0.5 46.30 - 70.00
from the number of rounds played in January 2003. < At Dt
source: Go atatech

CURRENT U.S. GOLF PROJECT ACTIVITY (MONTHLY CHANGE) Renovation numbers
NEW ADDITIONS TOTAL The National Golf Foundation’s monthly Goll
PROPOSED 349 (_]o) 67 (+]) 416 ('18) PII-UiC.([.-l Rlcpnrl numbers (l.n notinclude cnl-ll’scs
classified as reconstructions or renovations.
IN PLANNING 395 (+13) 72 (+4) 467 (+17) Atpresent, 46 renovated/reconstructed courses
UNDER CONSTRUCTION 344 (+2) 161 (-l) 505 (+l) are under construction and 2 renovated/recon-
COMPLETED (2003 ONI.Y) 13 (+6) 3 (+1) 16 (+7) e b structed courses have opened.
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Aqua-Aid, Inc. . .800-394-1551 ... ... 301-654-2025 www.aqua-aid.com

BASF 800-545-9525 ... 919-547-2410 www.turffacts.com

Becker Underwood 800-232-5907 ... 515-232-5961 www.beckerunderwood.com

BioSafe Systems 888-273-3088 ....888-273-3388 www.biuosafesystems.com

Bird-X.... 312-226-2473 ... 312-226-2480 www.bird-x.com

Chestnut Identity Apparel 831-336-8977 ....831-336-8977 —

Colorado Lining : 800-524-8672 .... ... 303-841-5780 www.coloradolining.com

Continental Bridge 800-328-2047 ... ... 320-852-7067 www.continentalbridge.com / conbridg@continentalbridge.com
Dow AgroSciences * 800-255-3726 800-905-7326 ww.dowagro.com/turf

E.P Aeration AL 800-556-9251 .... ....805-541-6149 www.epaeration.com / mike@epaeration.com
Environmental Protection, Inc. 800-OK-LINER .. ... 616-587-8020 www.geomembrane.com

Enwood Structures 800-777-8648 919-469-2536 www.enwood.com / mikee@enwood .com
Formost Construction Co. ......cccocvonuniunniinnenins 20 909-698-7270 ... ... 909-698-6170 formost@inland.net

Georgia Pine Straw : 800-944-4753 www.georgiapinestraw.com

Harrington/Harco Corporation 434-845-7094 ... ... 434-845-8562 www.harcofittings.com / sales @harcofittings.com
Irrigation Technical Services .. 724-935-2339 724-935-8233 —

Linear Rubber Products Co. 800-558-4040 ... ... 262-657-6705 www.rubbermats.co

Markers, Inc. 800-969-5920 440-933-7839 www.markersinc.com

Monsanto 314-694-1000 — WWW.Mmonsanto.com

Nu-Gro Technologies, Inc. 888-370-1874 616-949-4882 WWW.NUEro.com

Patten Seed : 800-634-1672 770-463-3039 www.pattenseed.com

PBI/Gordon Corporation 800-821-7925 — www.pbigordon.com

Precision Small Engine 800-345-1960 ... ... 954-973-8032 www.precisionusa.com / andym@precisionusa.com
Pursell Technologies Inc. ‘ 800-334-8583 ... 256-249-7428 www.polyon.com

Quail Valley Farms 800-666-0007 ... 501-975-6286 www.quailvalley.com

Reliable Golf Course Supplies 800-274-6815 ... 518-793-2812 www.reliablegolf.com

Roots, Inc. ....... . 800-342-6173 ... 816-254-1408 www.rootsinc.com

Sandboss 87-SandBoss .. 850-574-2675 www.sandboss.net

Seepage Control 480-763-1180 480-763-1182 www.seepagecontrol.com

Spectrum Technologies, INC. .....cccvciciicnninnnnenne 22 800-436-4440 815-436-4460 www.specmeters.com

Turbo Technologies 800-822-3437 ....... 724-846-3470 www.turboturf.com / sales@turboturf.com
Turf Feeding Systems 800-728-4504 ... 713-849-9047 turffeed@aol.com

Turfline 636-441-8588 .....636-441-8180 . www.truesurface.com

York Bridge Concepts 800-226-4178 813-932-6486 www.ybc.com / ybc@ybc.com

YdnKer| PIastics; INC: caaiiisisiiiminaaesississ 20 800-236-3328 262-743-1233 ... www.yunkerplastics.com

Appears in regional editions. When requesting information, please mention Golf Course News 4/03.
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While Some Fertilizers Make It Seem
Like You're Baling Hay,

POLYON® controlled release
fertilizers give you consistentlong-
lasting performance without surge
growth, saving you time and money.

means you can get by with fewer fertilizer
applications each year, saving you bundles of
money on materials, labor and equipment.

So, instead of cutting grass, start cutting costs

Most fertilizers perform well immediately after with POLYON controlled release fertilizers. After

application. In fact, they work a little too well, often all, your success is based on turf quality, not quantity.

resulting in surge growth that keeps mowing crews busy ) R ) i .

and golfers complaining. Ask for POL}'ON tcrtnglnzc‘rs formulated for your area tmm'
Harrell’s or Simplot distributors, or call Pursell Technologies

Only POLYON fertilizers have the patented polymer Inc. at 800-422-4248 ext.7411 for a sales rep near you.

technology that provides gradual, predictable feeding for

months at a time. This unique nutrient delivery system \/ .

www.polyon.com

¥

©2002 Pursell Technologies Inc. POLYON® and the green color of the POLYON granule ore registered trademarks of RLC Technologies. Fertilizers for the Future®, the globe design ond PTI are registered trademarks of Pursell Technologies Inc.
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