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Bali Hai opens in
Las Vegas

Continued from page 21

towering palms.

“This golf club will be more than just a
place to play golf — it will be a sightseeing
adventure unto itself,” said Walters. “We
have incorporated some very authentic
touches into the design of this club that
will virtually transport our guests to a
tropical paradise.”

ISLAND GREEN

Seven acres of water features, including
anisland green, help foster the atmosphere
that Schmidt and Curley strove to create —
of being on a South Pacific island. Another
touch: transition and out-of-play areas will
be accented with Augusta white sand and
black volcanic rock outcroppings.

“This is a fun course,” said Curley.
“We want to give guests an opportunity
to loosen up and enjoy the surround-
ings before we begin challenging their
skills. When you're finished, you’ll
know you’ve been tested, but it won't
beat you to death. It's the kind of golf
course you could play day after day and
never tire of its charms.”

POLYNESIAN CLUBHOUSE

The playing surface will consist of
Bermudagrass overseeded with rye ev-
erywhere except on the greens, which
will be bentgrass.

A stylish, Polynesian-like clubhouse,
designed by Hayermagnus Architects,
will house the golf shop and Cili, de-
scribed as an “exquisite” restaurant
serving a gourmet menu “with tropical
accents” at breakfast, lunch and din-
ner.

A private dining room overlooks the
16th green. At more than 30,000 square
feet, the Bali Hai clubhouse also has an
outdoor pavilion and a tropical
boutique.®

THAT HITS ANDIFEEES LIKE GRASS!
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Fairway Feel®
PLUS

THE NEXT GENERATION:

Owe Ty is allit Takes!

NATURAL FIBER MATS WITH A SURFACE,

Reliakics
l Golf Course Suppliesi

For information or a copy of our latest catalog, contact:
Reliable Golf Course Supplies, Inc.
(800) 274-6815 » www.reliablegolf.com

SOIL AND WATER SYSTEMS

Lowers Water pH ¢ Controls Soil pH
Improves Soil Drainage « Controls Algae
Reduces Sodium in Soil
Improves Effluent Water For Irrigation use
Reduces Bicarbonates & Carbonate

S02 GENERATORS

11838 Tammy Way Grass Valley, CA 95949
(530) 271-0915 aquaso2.com

* May last forever
* Cost a fraction of other markers
* Install easily and require litfle to no maintenance

* Will end complaining about not being able to

* Will speed up play, increase enjoyment & revenue

When you consider that BVD Markers...

{they will even reduce your maintenance budget since you
won't have to trim your marked sprinkler heads as often)

find the sprinkler tags

... the decision to buy them is EASY
Call For A One Hole Test!

Buster Newton - VP Sales & Marketing, IBUYESS - 858.274.1524
(Former Kirby Markers Director of Sales & Marketing)

or
Fiberbuilt 1-800-661-8132 Fax 1-800-661-3137
e-mail: info@bvdmarkers.com www.bvdmarkers.com

At durability.
1S yourga

Good for Life”

Bufftech Vinyl Fence, Deck & Railings...
* Virtually maintenance-free
 Durable, smooth surfaces
* Variety of styles and colors
* Limited lifetime warravty

.. Are the attractive, lasting choice for

any commercial property.

Call 800-333-0569 Ext. 244 or 245

2525 Walden Ave - Buffalo, NY 14225
Fax: 716-685-1172 = www.bufftech.com

A Quality Brand of CertairiTeed Corporation

EAGLE GOLF & LANDSCAPE PRODUCTS

EAGLE INTERFACE FOR GREEN CONSTRUCTION

s INTERFACE

PLEASE CALL
FOR A COMPLETE CATALOG

J 1-800-21-EAGLE

WWW.EAGLEGOLFANDLANDSCAPE.COM

TREVIRA®

ot

Score a

HOLE IN ONE

with a
Classified Display Ad
like this one in
GOLF COURSE MARKETPLACE

Call for details . . .

(207) 925-1099
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To reserve space in this section,
call Jean Andrews 207-925-1099

HARCO DUCTILE IRON
FITTINGS FOR GOLF COURSE
IRRIGATION SYSTEMS

Sizes 2" through 12", all configurations
including "knock-on" repair couplings.
High Strength, high corrosion
resistance.

The Harrington Corporation
P.O. Box 10335

Lynchburg, Va 24506 P\

k804-845-7094 Fax 845-8562 )

<7o’mzozt Construction Co.

:Sziw'm/ the ration /0'2 over 30 yeans.

Golf Course Builders
HEL\oilz:/ Ohe [j/z‘inf) ( “/.»:[[N

P.O. BOX 559
TEMECULA, CALIFORNIA 92593

(909) 698-7270
FAX (909) 698-6170

STATE LIC. #267960

STAY ON COURSE...

GOLF COURSE

WITH NEWS ONLINE

THE NEWSPAPER FOR THE GOLF COURSE INDUSTRY

www.golfcoursenews.com

Keep That%dge

B Premixed and ready-to-use Pinhigh saves time — eliminates waste!
B Provides Clingability with Cleanability — easy water rinse off
B Non-toxic B Available in all popular grit sizes from 50 to 220

1-800-422-4748 or www.pinhighdirect.com

For ExceprionaL Service CadL

800-226-4178
BRIDGES - BOARDWALKS - RETAINING WALLS
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LAMINATED WOOD BRIDGES

PEDESTRIAN & VEHICULAR
Order Direct from the Leading Manufacturer in the U.S.
* Complete Prefabricated Packages ® Custom Design & Engineering

SBENWoOD cALLTODAY 800-777-8648
-- STRUCTURES Post Office Box 2002 ¢ Morrisville, NC 27560

Tel. 919/467-6155 o FAX 919/469-2536

www.enwood.com

To reserve space in this section,
call Jean Andrews 207-925-1099

R Eﬂ@%ﬁ

Zoysia is excellent for golf course

fairways, tee boxes, sports fields, .
and home lawns. Let us show you

a look you haven't seen before. It's 800-666-0007
like playing on carpet! 501-975-6281
quailvalley.com

Quall'Valley

GRASSES

Cavalier Zoysia features: can be
established from sprigs or sod *
fine leaf texture * high shoot density
* tolerates low mowing heights *
cold hardy * good shade * tolerance
* good salt tolerance * low water S
use * resistance to insects

PO Box 56440
Little Rock. AR
72215

\

barefoot walkin’ thick _‘,ﬁ

Also cultivating: Tifton 419, Midlawn,
El Toro Zoysia, Meyer Z-52 Zoysia, Fescue

Get our New, 2001 Catalog FREE

Engines ¢ Equipment
Flymo ¢ Parts
Safety » Reels
Tools ¢ Trailers

e And Much More!

4« PRECISION

y YOUR GOLF COURSE SUPERMARKET
1-800-345-1960
FAX 888-973-8032

‘ 1-800-345-1960

ORDER ONLINE WWW.PRECISIONUSA.COM

£ HERITAGE =

BUILDING SYSTEMSs
Established 1979

BUlLD IT YOURSELF AND SAVE!
$24373 | | 45 x60°x12 $7,790 |

All Steel Homes Shop Buildings
Great savings now from the most trusted steel

building company in America. Call now for a
fast price quote, free literature and video tape.

* Speeds up play
Reduces playing & s ‘ ¥ Test
time up to 20% : . Trial Offer!
per round e

¢ Cost effective - AR T i One Hole
Pays for itself A Visible Marking System
SR You Can Mow Right Over
Lasts for years

* More enjoyment - *

No pacing and

hunting for The Ki?'by Marker System
Aot 800-925-4729

fairways, tees, driving d 760-931-2624
e e Fax 760-931-1753

Qi wwwKirbymarkers.com

800.643.5555 ¢ heritagebuildings.com
800.793.9208 Se Habla Espaiiol

& GILL
MILLERE

Golf Course Architects

122 North 2nd Street e River Falls, WI 54022
715-425-9511 * e-mail: info@gillmiller.com
visit our website www gillmiller.com

Design ® Renovation
Master Planning ¢ Practice Centers

Member: American Society of Golf Course Architects

CALENDAR

MARCH

18-21 — Crittenden’s 2001 Golflne
Expo, Phoenix, Ariz. Contact
(800)211-1697.

20-22 — Atlantic Turfgrass Con-
ference & Trade Show, Halifax, Nova
Scotia. Contact www.tscentral.com.

30 — ASGCA Remodling Univer-
sity, North Shore Country Club, Chi-
cago, Ill. Contact (312) 372-7090.

APRIL

2-4 — American Chemical Soci-
ety Expo, Spring. Contact: (202) 872-
4553.

5 — Cactus & Pine GCSA An-
nual meeting, Arizona. Contact
lynn@cactus&pine.com

9-13 — PDA West Coast Chapter
Symposium, Courses & Exhibitions,
San Francisco. Contact (301) 986-
0293.

20 — ASGCA Remodling Univer-
sity, Aronimink Golf Club, Philadel-
phia, Pa. Contact (312) 372-7090.

25 — ASGCA Remodling Univer-
sity, The Olympic Club, San Fran-
cisco. Contact (312) 372-7090.

MAY

5-9 — TOCA 12th Annual Meet-
ing, Phoenix. Contact (612) 758-
6340.

14 — Field Day at University of
ArizonaKarsten Turf Research
Center. Contact
lynn@cactusandpine.com.

19-23 — 18th Annual American
Society of Irrigation Consultants
Conference, Savannah, Ga. Contact:
(925) 516-1124.

22-24 — Chem-Universe. Contact
(202) 872-8110.

LIST RENTAL

GOLF COURSE

SWIS

THE NEWSPAPER FOR THE GOLF

...offers you lhe oppmlumly to reach the
decision makers at thousands of
golf facilities with an exclusive mailing list.
Call for details . . .

207-925-1099

Congratulates four of our
Bronze customers who were
selected by Golf Digest as Best
New Courses, 2000

Best New Course: #1 Longaberger ® Best New Affordable: #7 The Tennessean
Best New Private: #3 Whlspermg Plnes #T 8 TPC at Snoquaimine Rldge

Bronze...The Look of Tradition

BRONZE; Tee signs ® Tee Distance Markers ® Tee
Markers ¢ Cart Path/Fairway ¢ Practice Range ®
Directional/Memorial

phone: 800-932-5223 » fax:513-759-0721

GOLF COURSE NEWS

Golden Retriever

Commercial Elite
Ball Pickers

M b&th&lad'pwkzr ow’ll
evzlhawtvb 2

* 16-inch Flotatmn Tires
Reinforced 2" Tubular
Steel Frame

Free Floating Drum System
5-Year Disc Warranty
Maintenance Free

Sealed Bearings

Rpfiakie
l Golf Course Suppllesi

Reliable Golf Course Supplies, Inc.
(800) 274-6815 « www.reliablegolf.com

. CONTINENTAL"
BRIDGE

8301 State Highway 29 N, Alexandria, MN 56308 USA
Phone: 320-852-7500 Fax: 320-852-7067
E-Mail: conbridg @ continentalbridge.com * www.continentalbridge.com

Shouldn't your Grounds Crew
look as groomed as your greens?

Golf Shirts

$795

ith your logo

GOLF SHIRTSe« CAPS
JACKETS * PANTS« RAINSUITS

CHESTNUT

IDENTITY APPAREL

800-336-8977

www.chestnutid.com
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>UPPLIER BUSINESS

Adaptive car market ready for Club Car, E-Z-GO

Continued from page 1

“We had been looking at accessibility solutions over
the course of the last year and we tested a lot of the
vehicles on the market to get an understanding of what
the needs and requirements were,” said Gary Stough,
director of marketing for Club Car. “The SoloRider
vehicle was the safest and most stable car out there.”

Roger Pretekin, president of SoloRider, began re-
searching the needs of disabled golfers in the early
1990s. The company’s first shot at an adaptive golf car
was a modified mobility scooter which simply was not
stable or powerful enough. After further develop-
ment, SoloRider rolled out the AteeA, which was
specifically designed to tackle golf course terrain.

“The car exceeds ANSI standards and has an inde-
pendent four-wheel suspension that transfers only six
pounds of pressure per square inch,” said Pretekin. “It
also accommodates a wide variety of handicaps.”

The vehicle features er-

take my chances.”

While both E-Z-GO and Club Car have established
distribution channels direct to golf courses, both
eMotorsports and Mobility Solutions are optimistic,
reporting that some Club Car dealers have shown an
interest in their vehicles.

“We fit into the low end of the market,” said Pike,
“Yet we offer a patented anti-tip safety frame, dual
throttle controls, regenerative braking and a swivel
seat. The car appeals to owners who don’t want to
spend a lot but need a car that is safe and will not
damage the course.”

Mobility Solution’s Solo Sport retails for $3,200.

IMPROVING MODELS

Long-time players Fairway Golf Cars (formerly a
division of Ortho-Kinetics) and eMotorsports are also
working to improve their adaptive car offerings.

“We have spent three years working on the Spirit,”
said Fairway Golf Cars

gonomic hand controls, a
multi-position, lockable
360-degree swivel seat,
rear-wheel manual traction
control, regenerative brak-
ing, and six-inch ground
clearance.

“These are the bare mini-
mums,” Pretekin said. “We
also developed a standing
seat option that raises the
playerinto the standing po-
sition where they can ex-
ecute a shot.”

The standard 1-PASS vehicle will retail for $6,995 and
the standing seat option will cost $2,000. The first ship-
ments of the car will begin this month and Pretekin said
his factory is capable of producing 2,000 units a year.

As part of the deal, Club Car will supply SoloRider
with sales, marketing, sourcing and engineering as-
sistance. “We have already made alterations to the
vehicle,” said Stough. “It now has a 36-volt charger
and a new transaxle designed like ours that will make
it easier to service.”

E-Z-GO ALLIES WITH EAGLE

E-Z-GO has entered the market in a similar agree-
ment, forming an alliance with Augusta-based Eagle
Parts and Products. In addition to manufacturing golf
car accessories, Eagle produces electric shopping
buggies.

“More and more courses are becoming aware of
accessibility issues,” said Ron Skenes, communications
manager for E-Z-GO. “Courses will certainly not need 60
of these vehicles, but at some point every golf course
will need to have these adaptive cars. This is a good
niche market that made sense for us to expand into.”

In developing the E-Z-GO product, Eagle started
from scratch.

“We began with a clean sheet of paper,” said Eagle
president Frank Dolan. “We used the same controller
technology but we have beefed up the car.

“The trick here is to appeal to fleet sales,” he contin-
ued. “We are developing a car that will handle the lion’s
share of disabilities. We are not addressing quadriple-
gics, but primarily people who are inconvenienced.”

As a result, the car will retail for about $4,000 and
focus on the low end of the market. Features on the
car include a low center of gravity, three braking
systems, a built in 24-volt charger and a footprint of
eight psi. The car will enter production this July.

MARKET REACTION

With the E-Z-GO car in the prototype phase and
Club Car producing a higher-end car, other adaptive
car manufacturers are convinced that there is still
plenty of opportunity in the marketplace.

“I am glad that Club Car and E-Z-GO are in the
market. It proves that we are making a legitimate
product,” said Don Labowsky, president of
eMotorsports and maker of the Golf Xpress adaptive
golf car. “We are going after 7 million people and I'll
44 MARCH 2001
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eMotorsports’ GolfExpre.

ss adaptive golf car on the green

president Ed Gaffney. “The
new car will have more
power, a new drive axle, a
slip-proof transaxle and a
lower center of gravity.”

The Spirit will retail for
around $3,995 and will be
available in April.

A new model of the
GolfXpress is also in the
works, based on data and
information gathered over
the past six years said
Labowsky. The car will re-
tail for $4,495 and feature offset tires with staggered
tracking to lessen the car’s impact on the turf.

MARKET ACCESS

While the established players have traditionally
marketed their products via word-of-mouth and made
sales mostly to individual golfers, the challenge now
will be to broaden their market appeal and break into
fleet sales to golf courses.

This is where both Club Car and E-Z-GO have the
advantage.

“Before SoloRider teamed up with Club Car, we had
little access to the market and service and distribu-
tion were problems,” said Pretekin. “Now that is
solved. Without our agreement with Club Car, there
is no one out there that can properly maintain these
vehicles and provide parts. Club Car provides service
in every state and they have financing programs that
make it very easy for courses to step up and support
accessibility by purchasing these cars.”

The little guys, however, said they are up to the task.

“We have a high quality and high performance golf
car,” said Jeff Mattheson, director of sales and market-
ing for Fairway Golf Cars. “They may have the directand
immediate access to accounts, but that is part of our
challenge. We have to get out there and let people know
that there are alternatives in the market.” &
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BRIDGE MANUFACTURING CO. www.excelbridge.com

Specializing in golf
course/ park/ bike
trail bridges in a
variety of materials
to suit your particular
landscape needs.

We fabricate
easy-to-install,
pre-engineered
spans and deliver
them to anywhere
in North America.

(outside California)

contact:
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(ARTIONAL afRVICE GENTER

GOLF IRRIGATION CONTROLS

Others may promise...but
BoardTronics Delivers:

#1 Technical Resources

#1 Customer Satisfaction

#1 Quality Control

#1 Consistent Turnaround
#1 Local Service Partners

#1 Replacement SuperParts®
#1 Lightning/Sukge Specialist

BoardTronics Inc.
1-800-STAY-WET / www.boardtronics.com
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