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MACCURRACH GOLF ON A WINNING STREAK

MacCurrach Golf Construction claimed its second Golf
Course News Large Builder of the Year Award at this
year's show in Dallas. Glase Golf Construction won the
top prize for the Small Builder of the Year. For these

stories and a show wrap-up see page 27.
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THE 18TH HOLE AT BOBBY WEED'S AWARD-
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Club Car and E-Z-GO enter  Ex-PGA president
adaptive golf car market

By ANDREW OVERBECK
AUGUSTA, Ga.—Citing aneed
to make golf courses more acces-
sible, both Club Car and E-Z-GO
have unveiled plans to enter the
adaptive golf car market. The mar-
ket for such adaptive cars is po-
tentially huge according the golf
car manufacturers. Of the 50 mil-
lion disabled
people in the
insictve d
States, four to
seven million
are potential
golfers.
Versions of
the compa-
nies’ adaptive
cars were
rolled out at
both the PGA
show in Or-
lando and
GCSAA show
in Dallas,
much to the
delight of fellow competitors in
the niche business who feel the
entry of the “big two” will help to
validate the need for the vehicles.
“For the past five years, I have
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A prototype (Club Car’s 1-PASS in action

ence in the field.

been saying that courses need to be
purchasing these cars,” said Nick
Pike, president of Mobility Solutions
in Southington, Ohio. “With Club
Car and E-Z-GO getiing involved,
people will take mgre notice of the
needs of handicapped golfers.”
CLUB CAR
While the otner companiesin the

market are
primarily
start-ups or

spinoffs from |

larger mobil-
ity scooter
concerns,
both Club Car
and E-Z-GO
have formed
strategic alli-
ances to get
an immediate

foothold in |

the market.
Club Car’s

1-PASS ve-

hicle will be

manufactured by Englewood, Colo.-
based SoloRider Industries, which
has nearly eight years of experi-

Continued on page 44

Addis launches
| Medallion Golf

By JAY FINEGAN
SAN DIEGO — Tom Addis III, presi-
dent of the PGA of America in 1995 and
‘96, has teamed up with 14 other golf
industry professionals to launch Medal-
lion Golf, a full-service management
| firm. The new company, based here in
| San Diego,
will train its
marketing
sights on Cali-
fornia, Ari-
zona, Nevada
and Utah.
“My main
| goal is to have
four to six fa-
cilities in our
portfolio in the
next two
years, cCourses
that we either
own, lease or manage,” said Addis,
Medallion’s president and operations
chief. “We don’t want to spread our-
selves too thin while we're getting es-
tablished. We plan to take a very hands-
on approach to every project.”
Addis has decades of salient experience.
Continued on page 36

Tom Addis

Developer bulldozing new
Greg Norman course

By JAY FINEGAN

SCOTTSDALE, Ariz. — In one of the weirdest
reversals ever seen in golf development, a brand new
Greg Norman-designed layout here, Stonehaven Golf
Course, will be bulldozed back to raw earth and
rebuilt virtually from scratch under a plan by Tom
Fazio.

Indeed, nearly everything about the property is
changing — the owner, the developer, even the name.
The new course is being called Mirabel Golf Club.
Where Stonehaven was a daily-fee facility, Mirabel

Continued on page 24

View of Norman's Stonehaven, a course never to be played

Andersons unveils new branding strategy ........... 37

AGROTAIN readies UMAXX ......ccoceerereeenrnnnnes T

Simplot Partners buys two in the West ................. 41
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Florida drought approaching crisis

By JOEL JOYNER

TALLAHASSEE, Fla. — Inits third year
of drought, the moisture-starved state of
Florida has learned that the worstisyet to

come.

Expecting little rainfall before May, as
hotand dry weather patterns sweep across
the region, golf courses in central Florida

will encounter more dry 'Q}
lake beds and harsher @’
water restrictions.
“When the national drought people
show a map of the continental United
States, there’s a huge bulls-eye that cov-
ers Florida from northern Orlando to
Continued on page 11
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Number 18, Country Club of Detroit
Grosse Pointe Farms, Michigan

Dan Marco, CGCS, Superintendent
Bogey, resident Labrador retriever
H.S. Colt and C.H. Alison, Architects

“The dog days of summer aren't $o bad with Penn A4
Just ask my sidekick Bogey!

“When the thermometer rises in July and
August, Penn A-4 performs its best.
Members can'’t believe how true and consis-
tent these greens putt even in summer heat.
They go out of their way to compliment me
on these greens —which is great to hear
from members who play worldwide.

“The best part is we don’t have to beat
our brains out to keep them that way. I treat
all greens the same over the entire course,
and the first green putts the same as the
18th. With weekly light topdressings, our
greens putt consistently every day of the
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week. I've found that Penn A-4 withstands
more foot traffic than other bents—a defi-
nite plus since half our rounds are played
walking with caddies.

“Sometimes these greens surprise even
me. Heck! Even Bogey knows there’s some-
thing special about Penn A-4 creeping bent.

During our hot, humid summer months,
Penn A-4 makes work—and play—just that
much better.”

Dan Marco, CGCS, superintendent
Country Club of Detroit

Penn A-4 is one of the Penn Pals™, which
include Penncross, Penneagle, PennLinks,
Penn A-1, Penn A-2, Penn G-1, Penn G-2,
Penn G-6, Seaside I, Pennway blend,
NuPenn blend,and PennTrio blend.

Tee-2-Green®

PO Box 250
Hubbard, OR 97032 USA
800-547-0255 in U.S.
503-651-2130

FAX 503-651-2351
www.tee-2-green.com
e-mail: bentinfo@tee-2-green.com
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Royal Kunia course, longtime political football, may open at last

By JAY FINEGAN

HONOLULU — A political deal has
been reached that could enable Royal
Kunia Golf Course to finally open. The
Robin Nelson design was completed in
1994, but the 163-acre layout has lain
dormant, primarily because the owners
have paid only $12 million of a $25-million
“impact fee” to the city.

According to the Honolulu Star Bulle-
tin, a resolution signed by all nine mem-
bers of the city council calls for the elimi-

nation of the remaining $13-million
charge. Instead, course owners and credi-
tors have agreed to a $2.5-million pay-
ment, plus one dollar per round for the
life of the course. Another stipulation is
that at least half the tee times be reserved
for public play.

JAC Hawaii, the major financier to
course owner Liongain Hawaii, has been
negotiating the deal with city council
chairman Jon Yoshimura.

The course, originally developed by

Royal Oahu Resort Inc. and Halekua De-
velopment Corp., has been a political foot-
ball since its completion.

“The mayor of Honolulu decided to
impose a $100-million impact fee to get a
golf course open there,” said Nelson, who
has designed 10 courses in Hawaii. “It
was negotiated down to $25 million. This
was at the height of the Japanese interest
in golf, but now nobody can swing it.
Nobody can pay the $200 green fees you'd

Continued on page 5

View of the Royal Kunia Golf Course

Eco-terrorists hit
Canadian course
with turpentine

By JAY FINEGAN

COURTENAY, British Columbia— An-
other golf course has come under attack
from environmental extremists, this time
here on mountainous Vancouver Island.

The championship Crown Isle course,
at Crown Isle Resort and Golf Commu-
nity, sustained damage to seven greens,
seven fairways and anumber of tee decks.
The vandals also destroyed ball washers
and flags, and spray painted club signage
with slogans about “class warfare.”

“It’s physical damage, it will come back,
and it’s not much worse than a hydraulic
leak, except to the extent they did it,” said
superintendent Dave Creamer. “They ap-
plied what we think was turpentine and
killed off the grass. We're using different
nitrogen sources to break down the hy-
drocarbons and get the soil ready to sup-
port new growth.”

The attack took place last October but
only recently came to light. Club manage-
ment tried to keep the story out of the
press, for fear of inspiring copycat at-
tacks. But in late January a group identi-
fying itself as the Earth Liberation Front
(ELF) sent a communique to the local
Comox Valley Record, claiming responsi-
bility for the damage. The story broke
from there.

“The usual vandals gouge up greens or
throw the pins in the lake or steal tee
blocks. Most golf courses get that kind of
thing on a fairly regular basis,” Creamer
said. “Your biggest fear is that somebody
comes out and dumps fuel all over your
greens. Most places have been pretty
lucky that way, when I talk to other super-
intendents. But now it’s happened, and I
don’t want to give anyone ideas. That’s
why we tried to keep it out of the press as
much as possible.”

DENOUNCING ‘THE RICH’

In their communique, the ELF warned
developers not to build any more “upper
class housing” next to the golf course,
continuing the theme from their “turpen-
tine writing” on the greens denouncing
“the rich.”

The attack, the ELF said, “is in protest
of Crown Isle’s destruction of green
space.”

The Crown Isle course is an 18-hole, 7,000-
yard layout, designed by Graham Cooke &
Associatesand ranked as the 33rd bestcourse

in Canada. A “resort-style” daily-fee facility,
Continued on page 5
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- isn'tit?) The bold green letter-

CONFUSION'!
MASS HYSTERIA!

TOTAL ANARCHY?

NOTHING A FEW OF OUR ECONOMICAL
ONE-PIECE ALUMINUM SIGNS CAN'T FIX.

~low-cost, donut-free,

bfoitid’ b
CARTS ON
PATHS ONLY

atives for an orderly course: Rent-A-Cops -
donut-intensive, Standard Golf’s One-Piece

 They'll do the job just as well as some
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i We’d give them away for free, but we know how much
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~ Ouraluminum
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ably inexpensive.

Call 1-319-266-2638 for more information, or ask your
Distributor how our One-Piece Aluminum Signs can
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Palmer Golf pulls out of Harding Park contract

By ANDREW OVERBECK

SAN FRANCISCO — After in-
vesting close to $1 million and
spending more than a year strug-
-gling to get renovations under-
way at Harding Park Golf Course,
Arnold Palmer Golf Management
has decided to pull out of its con-
tract with the City of San Fran-
cisco Parks and Recreation De-
partment. In addition to Harding
Park, Palmer Golf terminated its
management of the city’s Lincoln
Park and Golden Gate golf courses.

Palmer Golf was scheduled to
start a S15-million renovation at
Harding Park this month to up-
grade the dilapidated track for the
2003 PGA Tour Championship and
boost the course’s earning poten-
tial. The city is now in contract
talks with KemperSports Manage-
ment, which finished second in
the bidding process, in hopes of
keeping the tour date. According to
the city, if talks go well, work could
commence as early as November.

RISKS EXCEEDED REWARDS

Citing economic risks, stringent
environmental standards, and the
inability to manage unionized city
workers, Palmer Golf president
and CEO Tim Tierney decided it
was in the company’s best inter-
est to leave the project behind.

“At the end of the day we felt
very uncomfortable about our abil-
ity to operate the course with the
quality that we needed,” said
Tierney. “You have to have the
right conditions in order to gener-
ate $S100 rounds, and there were
some environmental hurdles. We
thought that it would be best to
stay conservative in regards to ev-
erything else that is going on in the
industry right now and withdraw.”

In order to recover the upfront
cost of the renovation and the
yearly lease of S2 million, Palmer
Golf planned to charge non-resi-
dents higher greens fees.

Under the plan mandated by
the city, resident golfers would be
charged $25 greens fees and non-
residents upwards of $100. Fur-
ther complicating matters, 65 per-
cent of Harding Park’s 86,000
annual tee times had to be re-
served for resident golfers.

However, in order toimplement
this pricing scheme, course con-
ditions and agronomic practices
needed to be improved. When it
became clear that they would not
have control of the unionized city
staff of gardeners, the risks began
to exceed the rewards.

“These workers would have
their own superintendent and they
would not report to us,” said Chris
Hamill, vice president of develop-
ment. “It took more than five
months to effect small changes.”

Equity concerns also cropped
up. “It is a difficult marketing
game,” Hamill said. “You have a
foursome of playersin front of
you in cut offs and tank tops and
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youhave S100 golfersbehind them.”

ENVIRONMENTAL CHALLENGES

Environmental pressures from
local activists and city regulations
played alargerole, as well. Palmer
Golffoughtalong battle to get the
use of Roundup approved to kill
offthe old turf, but ultimately faced
more debilitating battles.

“The city has an intense inte-

grated pest management pro-
gram,” said Hamill. “If you had an
outbreak of pythium, you would
have to put in a request that could
take upwards of a week to get
approved before you could go treat
the problem.”

According to Becky Ballinger,
public relations director for the
Parks and Recreation Department,

Palmer Golf knew all these things
going into the deal.

“Intherequestfor proposal, one
of our requirements was that city
workers remain maintaining the
golf course,” she said. “You also
have to apply to the Commission
on the Environment for a permit
to use chemicals.

“We also did financial feasibil-

ity to make sure that we were not
asking any more than someone
could get a return on,” Ballinger
added. “According to the informa-
tion that we gathered, someone
can make a lot of money on this, but
there are also a lot of restrictions.”
The city is pressing ahead with
the negotiations with
KemperSports Management and
hopes that they will take over the
renovation project and manage-
ment contract at Harding Park.

WHY ERASABLE JOB BOARDS
' GET ERASED EVERY DAy.

-
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Eco-terrorists

Continued from page 3

opened in 1993, the club has hosted
the Canadian Tour and other major
championships. With 11 lakes,
views of the Beaufort mountain
range and verdant fairways, the
course has won numerous awards
and is in the front ranks of British
Columbia golf facilities.

The 40,000-square-foot club-
house is equally impressive, with

Official Golf Course
Equipment Supplier

www.JOHNDEERE.COM

a dining room, a members’
lounge, a gym and many other
amenities.

Club members and guests
were “upset and disappointed”
by the attack, Creamer said.
“They didn’t understand why
someone would do this. To go
out and damage a golf course
doesn’t make a lot of sense. To
go damage buildings is one
thing. That can be repaired.
Butit’s tough to repair turf that

PRORNES et SES

golf course work. The ProGator® Heavy-Duty Utility Vehicle has a 2,650-Ib.

payload capacity,

allows for seamless shifting. The Turf Gator® Utility Vehicle features a golf-

car-style transmission, with a tough unibody construction and one-piece

forged axles.

thanks to a 48-volt electrical system. But it can work a full-day on a single
charge and has a respectable 900-lb. payload. For a closer look at three
of the hardest workers you'll ever find, see your local John Deere distributor

or call 1-800-537-8233.

And our E-Gator

quickly. It’s not something we
could go out and resod very
fast.”

DELAYED-REACTION DAMAGE

The attack came at night and
involved more than one person,
according to Creamer. “The dam-
age didn’t show up for four or
five days, then the grass started
to die off,” he said.

The course, however, remains
open for play. “It's not to the
point where it even affects the

O

with a five-speed, synchro-mesh transmission that

i WA,

v

(
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NoTHING RUNS LIKE A DEERES®

No one has to tell you there is more to

S : to be dug. Mulch has to be spread. And
countless other jobs that seem to
materialize right before your very eyes.
To help lighten the load, we have a trio

of utility vehicles made especially for

Electric Utility Vehicle is virtually silent,

ball roll,” the superintendent
said. “The greens are open. Apart
from damaging the aesthetics,
the real costly part was break-
ing up the ball washers and
flags.

“We have stepped up security,”
Creamer added. “We now have a
night watchman and a security
truck that drives around.”

The Royal Canadian Mounted
Police are investigating the attack.

The Earth Liberation Front is

maintaining a golf course than mowing

fairways and greens. Post holes have

18th hole at the Crown Isle course

an underground environmental
group that specializes in sabo-
tage and arson. Many ELF at-
tacks have been joint operations
with the Animal Liberation
Front. The FBI lists both groups
as terrorist organizations.
Golfcoursesinthe U.S. North-
west have been the target of eco-
terrorism assaults in recent
years, but strikes against Cana-
dian clubs have been rare.l

Royal Kunia

Continued from page 3

need to charge to make the num-
bers work. That pretty much
killed the industry in Hawaii, and
then the Japanese bubble burst.”
BIZARRE FATE OF A SUPERB
COURSE

Over the past five years, be-
cause of the S$13-million “un-
derpayment,” the city has ex-
plored a number of options for
Royal Kunia, including con-
demning the course either to
use as a public facility or to sell
to a third party for a profit that
would finance the construction
of public courses elsewhere on
the island.

In arguing to get the course
open, the city council said it would
create jobs and tax revenues, and
it also would serve as a buffer
between the Waikele Naval Maga-
zine at Laulaulei and the Royal
Kunia subdivision. It also could
absorb potential flooding.

The bizarre fate of the course
has been a disappointment to
Nelson. “This course would have
put my name on the map,” he
said. “It's got commanding views
of Diamondhead and downtown
Honolulu, and it looks out over
Pearl Harbor and the ocean. It's
quite spectacular, and it’s a real
shame it isn’t open.”

Nelson added that the course
remains in “pristine condition,”
tended by a skeleton crew. “The
owner has paid, out of the good-
ness of his heart, to have it main-
tained, but there’s nobody play-
ing it,” the architect said. “Now
there’s some talk that the PGA
Tour and the governor of Hawaii
would like to turn it into a focal
point for golf on Oahu, and per-
haps turn it into a PGA-owned
course.”

According to Nelson, the course
plays at 7,100 yards from the tips.
“Itwill play really well for the pros,”
he said. “But I designed it quite
wide because of the wind, so it
should be playable for people of
all skill levels.” &
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California unplugged

uch of the buzz at the GCSAA Conference and Show in

Dallas swirled around the current hot topics, namely

the labor shortage and water issues. The California con-
tingent arrived with those worries and one other big concern — the
state’s energy fiasco and its impact on California golf operations.

It’s nearly impossible to wrap your arms around the electricity
mess that has taken some of the shine off the
Golden State. But it's easy to pinpoint the prob-
lem areas as they relate to golf. Exploding
operational costs seems to be generating the
most trouble.

“I'll tell you what,” said Dan Farrar, branch
manager for Club Car in Southern California.
“There is tremendous concern amongst the
¥/ golf courses, especially in the San Diego area,
Jay Finegan, which deregulated before Southern California
editor Edison did. I spoke with one course, and they

told me the cost of charging up their fleet of
electric golf cars could range anywhere from $35 to $35,000 - per
day — depending on the spot price of the market.

“If they had to use energy at noontime, when demand is peaking,” he
said, “they’d be paying such exorbitant amounts of money that it
wouldn’t be worth having people out on the golf course.”

WILD RATE SWINGS

It is this unpredictability that drives folks crazy. Scott Austin, an
energy management specialist for Club Car, said the company’s
WattMiser system has been a godsend to courses that have it
installed. The WattMiser takes advantage of time-of-use rates. If you
recharge your battery-powered cars overnight, for instance, you're
entitled to substantial rate reductions. By programming the
WattMiser to run from 10 p.m. until early morning, he said, you can
save as much as 80 percent from peak-power rates.

But, he added, “it’s very difficult for me to put an identification on
what the savings will be, when I'm with a potential customer,
because the rates are changing weekly or monthly. People just wait
to get their bill and see what they’re paying that month.”

FROM $30,000 TO $150,000 A MONTH

Rick Mansur knows what he’s paying. Mansur is general manager of
Rancho Bernardo Inn & Country Club in San Diego. He's also senior
vice president of operations for JC Resorts, a LaJolla-based company
with six golf courses, including those at JC's resort hotels.

As Mansur sees it, freestanding golf courses
are such small energy consumers that they're
not taking huge hits. “The way it works,” he
explained, “is that, unless you peak at more
than 100 kilowatt hours —if you're a small user—
the rate is capped at 6.5 cents per KW hour.
That’s up from four cents before, but it’s still
not bad enough to force a major hardship.

“The golf resorts, however, are getting
blasted, because the cap doesn’t apply to them,” he said. “At one of
our properties the monthly power bill has gone from $30,000 to
$150,000. Those are the ones getting killed.”

TURNING OFF THE LIGHTS

Finally, we come to Mike Flanagan, director of golf at Doubletree
Golf Resort San Diego, about 20 miles north of the city. He's turning
off lights and cutting consumption wherever possible, because his
electricity rate has jumped from 6 cents per KW hour to anywhere
from 14 to 19 cents. “We're looking at roughly a 300-percent in-
crease for our golf operations,” he said.

“We have a clubhouse, a bar and restaurant, and we're reducing
lighting there as we can,” he said. “But we have air conditioning and
we also have heat, and that’s a major concern because our energy
costs are going through the roof.”

PASSING ON THE COSTS

The course at the Doubletree Golf Resort charges green fees of
S50 on weekdays and S70 on weekends, including carts. Until
recently, the club absorbed the added power costs and hammered
expenses down to the bone. “Butnow I'm looking at raising our rates
because the cost of electricity is just so high,” he said. “It has to be
passed on to the consumer at some point. I assume other clubs will
look at their energy costs and do the same.”

Adding insult to injury, Flanagan’s 80 golf cars are all electric.
“We were forced by the state to switch to electric because of smog,”
he said. “Given the price of gasoline, it seemed like a smart move.
But now it costs us three times as much as before to operate them.”

It might be years before California sorts out its energy mess. But in
the short run the upshot seems clear — more expensive golf. And that
ain’t good.
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Accessibility issues
perplexing to golf courses

e Americans with Disabilities Act has once again
moved to the forefront in the golf industry. The United
States Supreme Court will provide a final ruling this year in
the Casey Martin’s lawsuit against the PGA Tour. Both Club
Car and E-Z-GO unveiled adaptive golf car lines at this year’s
PGA and GCSAA shows (see story page 1). And later this
year, the U.S. Access Board (which makes ADA recommen-
dations to the Justice Department) is set
to finalize accessibility requirements for
new golf course developments.

While the possibility of adding an esti-
mated four to seven million handicapped
golfersisundoubtedly good for the game,
what will this mean for the business of
golf? ¢

The accessibility requirements for .
course design oughtnot prove too trouble-  Augrew Overbeck,
some. The regulations mandate that all managing editor
new courses (including renovations) pro-
vide access to one tee on every hole as well as access to
greens and every point in between. The rules do not include
access to bunkers and other hazards and thus should not
impair golf course design.

WILL COURSES HAVE TO PROVIDE ADAPTIVE CARS?

The biggest issue will be whether courses will be required
to provide adaptive golf cars. If so, how many cars will be
required at each course? Regardless of the low psi of adaptive
cars on the market, how will superintendents balance the
requirement to provide access to tees, fairways and greens
while at the same time providing excellent golf course condi-
tions?

The answers to these questions are murky at best, and
further complicating matters are the lawsuits that will inevi-
tably threaten golf courses even though there has been no
final action from the Justice Department.

These issues are currently being hammered out.

“We are working with the Justice Department right now to
form a policy that makes sense for the golf course industry,”
said Mike Hughes, executive director of the National Golf
Course Owners Association (NGCOA). “We need to assess
how you provide access and how many [adaptive] cars are
required to fill market need.”

FORM AN ADA POLICY

In the meantime, GCSAA president Tommy Witt recom-
mends that superintendents study the issue.

“How superintendents look at this issue is very important,”
he said. “We need to balance complying with the ADA rules
and maintaining the expectations that players and owners
have of us and the asset that we manage.”

George Renault, former GCSAA president and member of
the golf subcommittee for the U.S. Access Board, noted that
creating a course-wide policy to ADA issues is the best
approach.

“This is going to be a reality and you can not be discrimi-
natory,” he said. “But if you are going to keep them
[adaptive cars] off the course for some reason [wet turf,
weak rootzones] you need to have a good written plan. If
you just say that the course is too wet, that is not going to
fly. But if you have a written plan that shows guidelines,
you are in better shape.”

USGA RESOURCE CENTER

These issues will continue to be kicked around in the
coming months. The United States Golf Association has
launched a resource center for individuals with disabilities
which will serve as a national clearinghouse for information
for disabled golfers who seek the opportunity to learn and
play golf.

In April the sixth National Forum on Accessible Golf will be
held at Clemson University to identify education strategies to
enhance the accessibility of the game of golf. And the NGCOA
is continuing to press the Justice Department to resolve the
issue and create a formal policy on the use of adaptive golf
cars.

Stay tuned.
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Facing pressure from architects, Allen’s IAGCA changes name

WEST PERTH, Australia — mercial nature of the or-
After objections from American, ganization, the group is
European and Australian archi- now known as the Golf
tect associations, Stephen Allen, World Course Designers
executive director of Golf World and Contractors Group
Group, rebadged his latest ven- (GWCDCG).

Paul Fullmer, executive was entirely misleading, as did members.”

secretary of the Ameri- The aim of the GWCDCQG,
can Society of Golf which is a for-profit commercial
Course Architects. “The ’Wefe It the name was business, is to facilitate business
operation is really a em‘zre/y mzs/eadmg ! introductions to designers around
marketing and commer- the world to prospective clients.

-Paul Fullmer, ASGCA

b
/

ture, the International Associa- “We felt the name in- g cial venture to identify Membership costs $2,500 and a
tion of Golf Course Architects sinuated thatit [JAGCA] Stephen Allen prospects who are inter- five-percent brokerage fee is
(IAGCA). was a professional soci- ested in developing golf  our counterparts in Europe and charged for work explicitly deliv-

In order to reflect the com- etyofgolfcoursearchitects,”said courses. We felt that the name Australia and quite a few of our  ered by the organization.

MAILBAG

LINKSCORP WAS NEVER FOR SALE

Gentlemen,

Let me first say I think you
have a great publication and I
look forward to reading it on a
monthly basis. It is both objec-
tive and accurate, something you
cannot say about other golf pub-
lications.

It is for this reason I am writ-
ing you. In your February issue
thereisan article called “Courses
on the Selling Block are Finding
Buyers Scarce, Prices Sliding,”
where you say, “LinksCorp, out
of Chicago, faced the same situ-
ation when its 24 courses went
onthe block” when talking about
golf companies for sale.

I have no idea where you got
this information, but it is com-
pletely false. The company has
never been put up for sale; in
fact, our current investors re-
cently increased their equity in-
vestment in the company by
funding an additional $12 mil-
lion, earmarked for new acquisi-
tions. We are actively out in the

marketplace looking for deals YOUR KEYS TO

and have a business plan to buy

$50 million of properties in 2001. :
Iwould appreciate a clarification 4 , I I I G I l i pE RF O RMAN E /

in your next issue if possible. :
rat OW-MAINTENANCE GREENS
Ben Blake, president and CEO - a AI .

ADDING VALUE TO YOUR COURSE

To the editor:
I read with interest your com-

mentary in the February issue Topdress Wlth PROF]LE”' BUl]d Wlth Pl{OFH_‘E“1

(“If you build that new course,

will they come?”) Good article, Gearing up the Iong—tcrm health of your greens is as PROFILE"™ in your original gr.ccns mix fVi” prevent

nd unforiumately very scouate. easy as making PROFILE™ Porous Ceramics part of many of the pr()l?lcn‘w that drive up maintenance
Something that may interest your regular topdressing mix. University research and costs later. PROFILE outperforms other soil

you: At our recent National Golf over 3,000 golf courses have proved that PROFILE amendments by permanently altering soil structure

Course Owners Association con- helps reduce scheduled maintenance by: with a complete agronomic package:

ference in Orlando, we did a ses- . o .

sion on “Re-engineering your D Improving drainage and oxygen in the root zone P Exceeds USGA® stability requirements

Golf Course Operation,” some- D Preventing and minimizing compaction P Meets USGA® particle size distribution

:f)l;[sliel:;tot;srxt}??;eegigfggs- D Solving localized dry spot D Provides a CEC of 33 meq/100g

ply. Two associates of our firm, D Increasing moisture and nutrient retention P Maintains water-holding capacity, infiltration rates

Morgan Burkett and Cortland
Dusseau of Hawthorn Suites Golf
Resort hotels, presented on the
potential and means for adding a °
hotel and/or conference center l) ™
element to existing golf facili- erlle
ties. It's the quintessential “value

added” scenario. They were a

and oxygen levels that exceed industry standards

lv’;%;";gg i Fsponiciias beoy Race to your PROFILE distributor or call 1-800-207-6457 for all the details.
Arthur jeﬁards www.profileproducts.com

Lighthouse Golf Group
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If you’re not using 26GT®, you'’re
‘probably spending too much. .

Too much time. Too much MORNEY. And you aren’t getting better brown patch or dollar spot
control for your extra investment, either. Switch to 26GT® and improve your situation on all three counts. 26GT
acts fast and hits hard, starting to knock down mycelium within 24 hours of application - even when the dis-
ease is at the height of its power. (Faster knockdown means faster turf recovery, of course.) 26GT lasts longer
than the competition, too: Fourteen days or more, twice as long as chlorothalonil. And broad-spectrum 26GT

works as both a preventative and a curative against dollar spot and brown patch.
Could we make it any easier? Sure: You can tankmix 26GT with other fungicides (we have

a few that’ll work nicely) for season-long control.

Remarkably, all this efficacy and efficiency will actually cost you about 32% less than what
you'd spend for chlorothalonil. Save more, and get more. Use 26GT. FUNGICIDE

s Aventis Environmental Science USA LP / Chipco Professional Products / 95 Chestnut Ridge Road / Montvale, N 07645 / 201-307-9700
c I GU Remember to read and follow label directions carefully. Chipco and 26GT are registered trademarks of the Aventis Group. © 2001 Aventis

Professional Products
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12 SUPERS JOIN SOFTSPIKES BOARD

ROCKVILLE, Md. — Softspikes Inc.
has named 12 golf course superinten-
dents to its advisory board. They will
assist with future product development
and will meet as a group to discuss
matters relevant to plastic cleats and
golf course agronomy.

The 12 members of the Softspikes’
Superintendents Advisory Group are:
Patrick Cooper, Royal Oaks Country
Club, Dallas, Tex.; Shawn Emerson,
Desert Mountain, Scottsdale, Ariz.;
Dean Graves Chevy Chase Club,
Chevy Chase, Md.; John Kopack, The
Legacy Club at Alaqua Lakes,
Longwood, Fla.; Tony Mancuso,
Bellerive Country Club, St. Louis; Jim
Nicol, Hazeltine National Golf Club,
Chaska, Minn.; Steve Potter,
Woodholme Country Club, Baltimore;
Steve Renzetti, Quaker Ridge Golf
Club, Scarsdale, N.Y.; Mike Sauls,
Butler National Golf Club, Oak Brook,
I11.; David Stone, The Honors Course,
Chattanooga, Tenn.; Jim Wells, World
Woods Golf Club, Homosassa, Fla.;
and Virginia Woulfe-Beile, Rock Spring
Golf Course, Alton, Il

DISNEY COURSES WIN AUDUBON NOD

ORLANDO, Fla. — Audubon Inter-
national has awarded Certified
Audubon Cooperative Sanctuary sta-
tus to all five courses at Walt Disney
World Resort. “We're excited to have
all of our championship courses des-
ignated as sanctuaries,” said Gary
Meyers, manager of sports turf and
golf course management. “We have a
strong commitment to maintaining the
balance between the game of golf and
the environment. The wildlife our
guests will see during a round of golf
are equally as valuable as the course
itself.” Disney World courses include
Palm and Magnolia, the two oldest
courses; Lake Buena Vista; and the
Bonnet Creek complex, with two 18-
hole layouts, Osprey Ridge and Eagle
Pines.

ROBERTS SEED EXPANDS SALES STAFF

TANGENT, Ore. — Roberts Seed
Company (RSC) has hired Megan
Prine as a sales representative. A re-
cent graduate of Oregon State Univer-
sity with a bachelor’s in crop and soil
science, Prine was active in the col-
lege of agricultural sciences, serving
two years with the Ambassadors for
Agriculture, Forestry and Natural Re-
sources. She will report to Denise
DeHart, sales manager at RSC.

GOLF COURSE NEWS

In battle against Canada geese, uston-
superintendents wield new weapons facing stiff rate

By JOEL JOYNER

PALATINE, Ill. — For years, superin-
tendents have used trained border collies
to chase Canada geese from their greens
and fairways. But there are new and im-
proved methods of dispersing the big
birds, and they don’t require dog food.

Canada geese, protected by the Migra-
tory Bird Act, have grown to an army of 3
million strong in the United States.
Mowed turfgrasses are like a smorgas-
bord to these grazing beasts. When they
descend on a

drill: fireworks, whistles, shotguns, vi-
sual threats and chase and scare tactics.
The geese, however, are just as stubborn
and territorial. But to combat this grow-
ing invasion, new products and strategies
are available, such as lasers, GooseChase
and FlightControl.
‘LASER GOOSE-DISSUADER’

The experimental laser device, also
known as a “laser goose-dissuader,” has
been tested along Lake Galena in Penn-
sylvania, where an estimated 17,000 geese

liked to roost.

course in big [FESERTES s
numbers, they

are capable of ‘

destroying - :
and defouling -
large sections
of a layout. A
single goose
can produce
one to three
pounds of feces
a day, creating
an unsightly
situation when

> i L N X
IR e e e

U.S. Depart-
ment of
. Agriculture’s
*| (USDA) wild-
life services
demonstrated
the $3,500
“flashlight” in
January this
year and suc-
cessfully terri-
fied the geese
into searching

. g fgﬁ'"‘m’gy—
S

a gaggle of 100
decides to
leave its calling card.

Jim Bland, director of Integrated Lakes
Management in Gurnee, Ill., reported that
a single 100-acre lake in northern Illinois
was home to an estimated 12,000 Canada
geese as part of a wintertime superflock.
“Lawns can be carpeted with feces,” he
observed.

Golf course superintendents know the

Canada geese patrolling a course

for a new
home. “The la-
ser beam

shaved the geese off the lake like a razor
on black stubble,” said Matthew
Blanchard, a writer for the Philadelphia
Inquirer.

Powered by AA batteries, the laser
cleared approximately 95 percent of the
birds from the lake. “When they see the
red light, they are terrified,” said Chris

Continued on page 12

'Houston-area clubs

“hikes for water

By JOEL JOYNER

SPRING, Texas — Water is getting tight
in Texas. Pricier, too.

Here on the northern edge of Houston,
the water authority has hit golf courses
with anasty punch. Not only are water rates
escalating, but courses have been “encour-
aged” to slash their use of fresh water.

The North Harris County Regional Wa-
ter Authority (NHCRWA) has doubled the
cost of water to 25 cents per 1,000 gallons.
The idea, of course, is
to conserve an increas-
ingly precious re-
source. The costs are
expected to increase
again — and again - to
as much as $2, soon.

“Nobody’s real
happy,” said Richard Kane, assistant super-
intendent here at the Willow Creek Golf
Club. “In the past, as recently as 1999, all
you had to pay for was the well permit. It's
been hot and dry here in the state of Texas
for the past few summers, so these fees will
effect everybody.”

Golf courses use between 35 million to
200 million gallons of water per year to
keep their turf playable. New courses, try-
ing to get their turf established, typically
use up to 150 million gallons. At S2 per
1,000 gallons, those new courses will be
paying about $3 million to irrigate their
layouts.

“The water authority’s goal is for golf

Continued on page 13

Wallace joins Turf-
Seed, to handle N.E.

HUBBARD), Ore. — Victoria (“Vickie”)
Wallace has joined Turf-Seed and Tee-2-
Green Corp. as an agronomist and North-
east professional sales representative.

Since 1983, she has served as an agrono-
mist and was involved with professional
turfgrass sales and
marketing with the
former Lofts Seed Co.
In her new position
with Turf-Seed and
Tee-2-Green, she will
support turfgrass
managers and dis-
tributorsinthe North-
east from her base in
Exeter, R.I. She will
promote Turf-Seed and Tee-2-Green prod-
ucts to golf course and landscape archi-
tects, superintendents, turfgrass sod pro-
ducers, sports turfmanagers, and landscape
professionals.

Wallace will also lend support to both
Turf-Seed and Tee-2-Green Corp.’s mar-
keting divisions in Hubbard. She will also
represent both companies at national and
regional trade shows.

Wallace holds abachelor’s degree from
Penn State and a master’s from the Uni-
versity of Rhode Island.

Turf-Seed products include the new
Kentucky bluegrass varieties Blackstone,
Brilliant, Moonlight, and NorthStar.

Victoria Wallace

TAMPA, Fla. — The New York Gi-
ants weren’t the only ones taking a
pounding on Super Bowl Sunday this
year. The turfhere at Raymond James
Stadium was fine enough to putt on
before the game, and tough enough
to take brutal hits from 300-pound
linemen and slashing tailbacks.

The GN-1 hybrid Bermudagrass turf
was imported to R
the field from [ :
Greg Norman’s
turffarmin cen-
tral Florida’s
Avon Park. In
total, 65,000
square feet of
turf were trans-
ported to the
field on Jan. 11,
where frigid
night temperatures and even some
ice gave cause for concern. “We had
a few delays in putting it down be-
cause of frost,” said George Toma,
the NFL's long-time turf consultant.
“But this turf is tough. It's more ag-
gressive than other Bermudas.”

Toma said that the field was cut to
5/8th of an inch, the lowest ever for a
Super Bowl, and that iron and plenty

Greg Norman on GN-1 Bermuda at his turf farm

‘Super’ Bermudagrass does
star turn on sports fields

of water were added to “green it up”
before the game. “It made it through
with flying colors,” he said of the GN-
1 turf that has made its second Super
Bowl appearance in the past three sea-
sons.
GOING ON GOLF COURSES

In Corona, Calif., plans are also un-
derway for the installation of GN-1 sod
at the new Tril-
ogy at Glen Ivy
Golf Course.
D a w e
Mastroleo, su-
perintendent at
the course and
at the Tierra
Rejada  Golf
Course in
Moorpark, said
he chose GN-1
for Trilogy based on its performance
atthe Tierra Rejada course that opened
in December of 1999. “The turf is a

deeper  green than other
Bermudagrass varieties,” said
Mastroleo.

“Itholdsits colorlonger into fall and
winter, it has a tremendous recovery
rate, and is easier to seed into because
it'sless tight than other turfs,” he said.
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PEABODY, Mass. — With this

plained the level of detail involved in get-

Tools of the Trade...at Kip Tyler’s Salem Country Club

summer’s U.S. Senior Open fast approach-
ing, superintendent Kip Tyler is nailing
down the last details of a refurbishment
program that began seven years ago. The
Donald Ross course here at Salem Coun-
try Club, built in 1926, has gone through
a major facelift.

“The membership voted in 1994 to have
the bunkers restored,” Tyler said. Archi-
tect Ron Forse and
contractor Jerry
Deemer of Country
Golf renovated 56
bunkers on the
course and removed
any bunkers not in-
stalled by Ross.

All 18 tees have
been revamped and

Kip Tyler
replaced with new bentgrass sod. Also, a
new irrigation system, with the main lines
running along the rough, was installed in
the last couple of years. “All the cart

paths here were reviewed, too,” Tyler
said. “Many were repaved with asphalt or
crushed stone, and some were rerouted
away from play.”

The 47-year-old superintendent ex-

ting the layout ready for the Senior Open,
an event already sold out. “New chipping
areas were created,” he said. “The left
portion of the 15th green was also en-
larged to provide an additional hole loca-
tion just over the left bunker. We have
heavily topdressed the tees and green
approaches to firm them up.”

Fairways will be cut to 3/8ths of an
inch, and the greens will measure right
around ten and a half on the USGA
Stimpmeter. “Fairway widths will aver-
age between 29 and 38 yards in the land-
ing zones,” Tyler said.

The staff will strive to hit peak condi-
tion as the event unfolds. “Our equip-
ment needs will increase dramatically for
championship week,” said Tyler. “I typi-
cally have four people walking the greens
with mowers. We hope to use 12 that
week. We'll mow the greens at least twice
each morning, and possibly roll them as
well. Then we’ll cut again, and possibly
roll them in the evening.”

The nines will be reversed for the tour-
nament in order to provide better specta-
tor viewing. “This week will require ex-
traordinary caution, since the whole golf

Scott Wilke
Superintendent
Firethorne Golf Course
Lincoln, NE

Reel Mowers.

10 MARCH 2001

“The National is a pro at getting over
steep terrain. Our golf course is known
for its steep banks and mounds, which
make it difficult to mow. We have other trim
mowers, but we can't take them the same
places we take the National. I've been here
fifteen years, and | know how hard it is to
find a mower that can climb around on
those hills and not cause damage. That's
why we depend on our National.”

Real People.

NATIONAL

SINCE 1919
nationalmower.com

888-907-3463

1962 Cushman Turf-Truckster, Tyler’s oldest piece of equipment

world will be watching. It’s a pretty awe-
some responsibility, but we welcome it,”
he said.

A 1977 agronomy graduate of Ohio
State, Tyler arrived at the club in 1982
after working as an assistant superinten-
dent at the Medinah Country Club in
Medinah, TI1.

Greens mowers: 6 Toro 1000, 2
Jacobsen Greens Kings V

Tee mowers: 5 Toro 1600, 1 Jacobsen
Greens King IV

Fairway mowers: 4 Toro 5000 Series

Rough mowers: 1 Ransomes 250AR, 2
Steiner 230

Riding bunker rake: 1 Toro Sand Pro
(for habd raking)

Turf utility vehicles: 6 Club Car Turf
II, 6 Cushman Turf-Trucksters

Verti-cut reels: Jacobsen

Aerifiers: 3 Ryan Greensaire 24, 1 Ryan
GA-60

Topdressers:
Turfco F12d

1 Turfco SP-1530, 1

Grooming reels: Jacobsen

Tournament speed roller: 1 Salsco, 1
GreensIRON 3000

Reel grinder: Neary Spin-matic II

Bedknife grinder: Neary model 250

Irrigation pump station: Flowtronex
1,200 gpm

Irrigation system: Toro LTC Plus

Golf car fleet: 80 Club Car (electric)

Flagsticks: Standard

Computer & accessories: Pentium I1

Primary herbicide: Barricade 65WG

Primary insecticide: Mach II

Primary fungicide: Daconil Ultrex

Primary slow-release fertilizers:
Polyon

Cannot live without: My wife, Mary
Lou,and sons, Ben and Christopher

Oldest piece of equipment: 1962
Cushman Turf-Truckster

Total square footage of maintenance
building(s): 12,200 sq. ft.

Annual rounds of golf: Approximately
30,000

Hocutt creates free job-hunting Web site

By JOEL JOYNER

PAWLEYSISLAND, S.C.—Tired of dish-
ing outthe cash and dealing with the hassles
of finding the perfect job? Sam Hocutt, the
superintendent here at the Pawleys Planta-
tion Golf Course, has now made it a bit

easier for those in the

jobmarketthese days.
And best of all, it’s
free.

Hocutt discovered
that fellow superin-
tendents were not
finding the jobs avail-
able in different loca-
tions without having
to pay service fees.
“The only service that listed jobs free of
charge was Turfnet,” he said. “I thought
Turfnet was only a forum to discuss turf
topics. It occurred to me that the more
you offer, the more people sometimes
overlook certain services you offer. That’s
when I did a Web site name search and
registered the name
www.golfcoursejob.com.”

The site name was established in Janu-

Sam Hocutt

ary. “I received many e-mails about how
good an idea it was, but one stuck out,”
Hocutt said. “It was from Clayton Hoyt, a
1999 graduate of the University of Minne-
sota in Crookston. He earned a B.S. in
plant industries management with a hor-
ticulture emphasis and had aspirations of
becoming a golf course superintendent.
“Hoyt is currently employed as an assis-
tant superintendent at the Thief River Golf
Club in Thief River Falls [Minn.],” said
Hocutt. “He offered to help, and that’s when
I decided to go for it. He was instrumental
in helping me get it started, so I offered
Clayton a small part of the Web site.”
SPONSORSHIPS PAY THE BILLS
Buying additional programs and find-
ing a server, Hocutt developed the site in
about seven days. “I put a sponsor form
on the site for anyone interested in help-
ing to keep the site up, and to keep it
free.” He said. After only a week, two
companies showed interest in sponsor-
ship — Smith Turf and Irrigation and
Wilbro. Smith Turf and Irrigation is a
Toro distributor and Wilbro is a distribu-

Continued on page 12
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Florida drought

Continued from page 1

the Everglades,” said James
O’Brien, a Florida climatologist.
The situation is little better far-
ther north. The Atlanta region,
for instance, is also in the grip of
the drought and under tight wa-
ter restrictions.

After a cool winter that denied
most of the state any healthy
tropical storms out of the Gulf of
Mexico, Florida is once again in
the midst of their “dry season”
following three years of below-
normal rainfall.

“Basically, we need a hurri-
cane or an extremely wet tropi-
cal storm to possibly recover
from this drought,” said O’Brien.
“Any golf courses depending on
rainfall are probably not going
to get it.

“They’ll have to spend the
money to water courses, and in
some places even that may be
difficult,” he said. “Florida’s also
gaining about 2,000 more people
every day. This increase in popu-
lation, I think, is a major prob-
lem in regards to the water situ-
ation.”

Indeed, If Florida is adding
2,000 people a day, or 730,000 a
year, its population will rise 50
percent over the next 10 years to
about 23 million. There is rising
concern about the state’s ability
to handle huge immigration lev-
els in light of the water short-
ages and falling water tables.

SALT WATER INCURSION

High-stressed locations are
evident along the coast, where
the burgeoning population
drains the aquifers. Greater
amounts of ground water are
depleted without being replaced
with rainfall. As this resource
dwindles, ocean water encroach-
ment becomes a major worry for
coastal cities like Daytona Beach
that have already relocated
wellfields inland because of salt
water intrusion.

“Water quality is a key issue
for superintendents throughout
the state,” said Todd Lowe at the
USGA Green Section. “When we
don’t have adequate amounts of
precipitation, saltaccumulatesin
the soil and in the irrigation
source.

“Cultural practices can only
go so far to alleviate poor water
quality and the turf eventually
reaches a point where it cannot
survive,” Lowe added. “One so-
lution for golf courses here in
Florida may be to use Seashore
paspalum, which can withstand
salt water amounts up to 35,000
parts per million.”

An October storm last year
that dropped 20 inches of rain in
atwo-day period in south Florida
was not enough to stabilize wa-
ter levels. As the drought wors-
ens, water prices are expected
to climb and water gluttons
throughout the state may find

GOLF COURSE NEWS

their budgets parched.
ONE OF WORST IN HISTORY

The state is suffering from one
of the worst droughts in its his-
tory with no relief in sight.

“Our tropical conditions re-
quire serious amounts of water
to survive,” said Bryan Plummer,
superintendent at the Ironhorse
Country Club in West Palm
Beach. “Last year’s rainfall to-
tals were 20 inches below the
previous year, and both years

U.S. DROUGHT MONITOR

Red, brown and yellow shades show drought-affected regions
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were below our normal yearly
average.

The Ironhorse course, he said,
is under a phase two, or “se-
vere,” water restriction.
Plummer expects to soon face a
phase three, or “extreme,” situa-
tion.

“We can only water our greens
and tees at night,” he said. “Our
even-numbered fairways and
roughs are watered Wednesday

Continued on page 13




Canada geese

Continued from page 9

Croson, a USDA technician.

The test was a first in an out-
door experiment. Caged herons
at the USDA’s National Wildlife
Research Center in Sandusky,
Ohio reacted in a similar fashion
when the red dot of the laser
struck them.

READY, AIM, SPRAY

Manufactured by Bird-X,
GooseChase is listed as an envi-
ronmentally and ecologically
safe product designed to render
the birds’food unpalatable. “The
geese came in flocks ranging
from 20 to 50 birds,” said Jay
Smith, assistant superintendent
at the Yankee Hill Country Club
in Lincoln, Neb. “We tried blast-
ing a shotgun over their heads,
but it didn’t deter them.

“With insufficient snow cover,
we have problems with the geese
during winter and early spring,”
he said. “They come in, peck at
our short grass, and make ruts
and holes in our greens.”

GooseChase is a concentrate
made from extracts of grapes,
the same active ingredient that
gives Concord grapes their char-
acteristic flavor. “It worked
quickly, and there was a very
distinct line of effectiveness be-
tween where we sprayed and
where we didn’t,” said Smith.

A ‘BIOLOGICAL FENCE’

FlightControl uses the same
active ingredient as
GooseChase, but with a differ-
ent formulation and concentra-
tion rate. The strength of the
formulation determines the
length of time the substance re-
mains effective on the grass.

The repellantis described as
a “biological fence” to herd
geese away from areas where

interfere with human ac-

y. “It works, no doubt about

it, but it’s just another tool as
far as I'm concerned,” said Bob
Ribbans, superintendent at the
Forsgate Country Club in
Jamesburg, N.J. “We also use
noise makers. It's just like with
people —ifyou annoy them long
enough, they'll leave. Butifyou
have water, you'll have geese.”

FlightControl has an addi-
tional feature: a visual deter-
rence. Once applied to the turf,
the solution absorbs ultravio-
let light to make it appear spot-
ted or unsightly, at least to a
goose. The chemical appar-
ently alters the visual attrac-
tiveness of the turf to discour-
age geese from stopping by for
a snack or perhaps a long stay.
[fthe treated site isnot enough
to dissuade the geese, the
“harmless intestinal reaction”
from feeding should dishearten
them.

Some superintendents, how-
ever, are hesitant to recommend
the products. “I don’t know about
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the practicality of it,” said Brad
Helms, superintendent at the
Palatine Hills Golf Club in Pa-
latine, Ill. “Come spring and fall
you can’t mow for two weeks,
and that would be difficult.

“We gave it a try,” he said, “and
the geese would eat right up to the
sprayed area, walk across the

ated grass, and go in to the

. The only cure would be to
spray the entire area and that
would be cost prohibitive.” B

Sam Hocutt

Continued from page 10
tor of fertilizers and chemicals.
Hocutt, a certified golf course
superintendent, knows the diffi-
culties of shuffling jobs. Before
he situated himself at the
Pawleys Plantation course,
where he’s been for eight y
he worked at numerous courses
in the Carolinas, including
Roanoke Country Club, Marsh

ars,

Harbour, Oyster Bay, Heritage
Club, Carolina Pines and the
Heritage Club.
COMPUTER BUFF

Hocutt used an Apple com-
puterin the early 1980s to track
the inventory at a golf mainte-
nance shop. “I moved up to the
windows 3.1 as soon as it hit
the market,” he said. “My fas-
cination led me to take the com-
puter apart just to put it back
together again. I crashed my

first IBM about a 100 times just
to see if I could fix it. Fixing
computers for my friends led
me to getting a business license
in 1998.”

That same with a
programmer’s assistance, Hocutt
created a program, Aquatrack, to
complement the Sitepro Osmac
irrigation program by Toro. It will
log all the commands used by ra-
dio to let a superintendent view
them on the computer.ll

Smithco Big Vac

Smithco Sweep Star V62

These new Smithco Sweepers
also pack more power and
features than the competition.




Houston water

Continued from page 9

courses to have an alternative
source, other than ground wa-
ter,in the next seven to 10 years,”
said Kane. “Increasing water
pumping fees is ameans to reach
that goal.

“We’re hoping to get an efflu-
ent water source from a develop-
ment that’s on the southside of
us,” Kaneadded. “There’s atreat-

ment plant already in place, and
we'd like to get its effluent. But
there’s a lot of red tape, with
county agencies and such.”

Another problem, he points
out, is transporting the water.
“Who pays the cost there?” Kane
says. “It will probably be us. We
have plenty of water now, but
come next July and August we
could be hurting.”

CATALYST FOR CHANGE
One course that has already

lined up an effluent supply is the
privately owned Raveneaux
Country Club, a 36-hole facility
also here in Spring. Management
has negotiated a seven-year
agreement with alocal treatment
plant that produces some 3 mil-
lion gallons per day.
“Raveneaux has contracted for
up to half that amount,” said
Randy George, the recently de-
parted Raveneaux superinten-
dent who is now at Pine Forest

NORTH HOUSTON WATER COST PROJECTIONS

50 $60,000

200 $240,000

MILLIONS OF
GALLONS PER YEAR

$125,000

500,000

$250,000 $1,000,000

1,000,000 54,000,000

WATER PUMPAGE FEES (PER 1,000 GALLONS)

Country Club. “Currently, the
water will be available at no
charge. But the associated cost
ofinfrastructure will be absorbed

This big tractor-drawn sweeper-vacuum holds over 7-cubic yards of compacted debris. But
the first thing you’ll notice is how quiet it runs thanks to a polycarbonate liner inside the
fan housing. The Big Vac works in combination with an optional Verticut-sweeper head for
removing thatch and debris. It's built rugged with strong rectangular tube framing and
plastic hopper side-panels to eliminate rusting. It's lower for better clearance and stability.

Smithco Big Vac

SMITHCO BIG VAC

Fan Housing

Construction

Lined for longer life, quieter operation

Rectangular tube frame for added strength

VS COMPETITION

No liner

Channel steel frame

by the course.

“Before I left, the pipeline from
the facility to the course was es-
timated to cost about $300,000,”
he noted. “The water authority
has also discussed the possibil-
ity of taxing the use of effluent
water, as well. The tax would be
a source of income to fund the
authority’s main objective of se-
curing long-term surface water.

“The water use fee, from my
point of view, will turn out to be
a positive catalyst for change,”
he added. “These fees and the
increases will motivate each and
every course to better manage
this limited resource or find an
alternative answer.”

As water rates keep rising,
however, the hard financial real-
ity will be reflected on the bot-
tom lines of golf course balance
sheets.H

Hopper ABS plastic, smooth inner surface, no rust Light-gauge tin
Tires Fairway type tires - better flotation / easier on turf Smaller tires - heavier on turf o

. . . Florida drought
Clean Up Port on side of fan housing for complete cleanout No easy access to fan housing

worsens

Continued from page 11

Smithco Sweep Star V62

Our compact, self-contained sweeper-vacuum system is designed for debris removal from
both turf and hard surfaces. The sweeper head loosens debris while the vacuum breaks
down the materials and loads the debris hopper. Debris is compacted at the rate of 10 to 1.
Sweep Star offers you one-pass debris removal, aeration cores, grass clippings and bird
dropping removal plus the EXCLUSIVE ability to remove fine debris from hard surfaces.

and Saturday nights only, and
the odd ones Thursday and Sun-
day nights only. If things don’t
improve by spring, we’ll be in
serious trouble.”
LOW LAKE LEVELS

Cool winter temperatures
may ease some of the water
woes, but turf management
adjustments can only be
stretched so far. “We certainly

SMITHCO SWEEP STAR V62 VS COMPETITION

Engine Liquid cooled - smoother, quieter, Air cooled, noisier, shorter life do more handwatering,” said

longer engine life, easier to service Plummer. “We have portable

sprinklers for mounds and ex-

Hopper 4 plus cubic yards 3 plus cubic yards cessively dry areas, granular

X - : 2 wetting agents for our mounds,

Clutch Electric - quiet operation when vacuum No vacuum disengagement atid these's beena reduciion in

is disengaged - easy cold starting our mowing schedule. The

¢ s . . ; > cooler weather enables us to

Tires 13" wide fairway type tires, softer footprint 10" wide turf tires get away with longer periods

Controls User-friendly controls within driver’s reach Driver must dismount to start/set speed between mowings on eur non-
= - overseeded areas.

Hitch 5th wheel or standard tractor hitch Tractor hitch only “Verylowlakelevelsat this point

worry me the most,” he said. “Our
course is approximately a foot
below normal levels. This doesn’t
sound like much, but we have shal-
low lakes and only two recharge
wells, which are controlled by the
county.”

This hard drought, which first
hit the state in April 1998, is con-
sidered the worst since the
1930s, according to the National
Oceanographic and Atmospheric
Administration (NOAA), with
2000 as the driest year on record.
“We finished low last year,” said
Tony Steppich, superintendent
at the Golf Club of Jacksonville,
“and we’re not starting off so

Call Toll Free 1-877-833-7648 and we'll arrange for a demonstration of the new
Smithco Sweepers, Bunker Rakes, Sprayers or any other Smithco product.

Smithco Bunker Rakes

Smithco Sweepers
20 W

Smithco Sprayers

ALWAYS OUT FRONT

aMITHGOD

WAYNE.PENNSYLVANIA19087
www.smithco.com

well this year, either.ll
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LANDSCAPE ARCHITECT GARRITY
JOINS FORMA

IRVINE, Calif. — FORMA, a plan-
ning and landscape architecture firm
based here, has hired Mark Garrity as
a director and landscape architect.
Garrity is a licensed landscape archi-
tect with more than 15 years of experi-
ence in golf course and hotel/resort
landscape archi-
tectural design.
His range of ex-
perience also in-
cludes manage-
ment of an
overseas office in
Bangkok, where
he completed nu-
merous large-
scale resort and golf course projects in
Indonesia and Thailand. They include
Blue Lagoon, a master-planned resort
community in Pattaya, Thailand, and
Emerald One, a golf resort and club-
house complex in Jakarta.

Mark Garrity

RYANGOLF ADDS TWO IN FLORIDA

DEERFIELD BEACH, Fla. —
RyanGolfhaslanded two new construc-
tion projects, both in Florida. U.S.
Home Corp. has selected RyanGolf to
build an 18-hole Arthur Hills-designed
layout in Bradenton, to be called The
Harborage Golf Club. Completion is
scheduled for late summer of this year.
In addition, developer Gulf Bay Group
has awarded RyanGolf the construc-
tion contract for The Creek Course,
alse designed by the Hills firm. The
Creek layout, unfolding in Naples, will
feature 16 lakes, rock bridges and na-
ture preserves. It is expected to be
finished by October.

FIRST TEE PROJECT UNDER WAY
IN KANSAS

BONNER SPRINGS, Kan. — Kan-
sas City junior golfers will be the
beneficiaries of a new First Tee fa-
cility being developed adjacent to
the 18-hole Sunflower Hills Golf
Course, west of Kansas City. Joe
Louis Barrow, Jr., national director
of the First Tee program, presented
acheck for $135,000 to Tom Watson
and the Junior Golf Foundation of
Greater Kansas City toward devel-
opment of the facility at the TD
Waterhouse Championship, a Senior
PGA Tour event. Kansas City-based
architect Craig Schreiner is donat-
ing his design services for the facil-
ity, which will feature extensive
teaching and practice areas.

GOLF COURSE NEWS

Dramatic Doonbeg takes shape o

By JAY FINEGAN

DOONBEG, Ireland — Set hard by the
Atlantic Ocean on the rugged, windswept
coast of southwestern Ireland, Greg
Norman’s new Doonbeg Golf Club ap-
pears destined to match up well to its two
fabled neighbors, Ballybunion and
Lahinch.

The links layout, sprawling over a mile
and a half of beachfront, is unfolding amid
a dramatic combination of huge dunes,
crashing surf, and a landscape of extrava-
gant gorse and greenery.

Doonbegisajoint development of Land-
mark National, of Upper Marlboro, Md.,
and Kiawah Resort Associates, of Kiawah
Island, S.C. The two companies have pre-
viously collaborated on high-profile
courses. As the major financial partner,
the Kiawah group will hold title to the
property.

Norman, winner of two British Open
titles, is the lead designer, although the
design was basically a matter of blazing
an 18-hole trail through a nearly perfect
linksland. “On the majority of fairways,
we literally mapped out where we wanted
to go and just brought out lawn mowers,”
said Bill Norton, public relations director

n Irish coast

The first hole at Greg Norman's Doonbeg is framed by the dunes.

for Kiawah Resort Associates.

Asoft opening is planned for the fall, with
regular play slated to begin in spring 2002.
SUPERLATIVES FLYING

Superlatives start to fly when anyone
associated with Doonbeg talks about the
project.

“It's like the Grand Canyon,” said
Charlie Arrington, Kiawah'’s director of
design and planning. “You can see all the
pictures you want, but you can’t really
experience the depth and emotion until
you see it. Doonbeg is that type of site. It

Continued on page 22

New ‘laboratory course’
under way in Nebraska

By GARY BURCHFIELD

NEBRASKA CITY, Neb. — The National Arbor Day Foun-
dation has teamed up with golf course builder Landscapes
Unlimited and Arnold Palmer Golf Course Design to build a
“laboratory-type” course adjoining Arbor Day Farm on the
outskirts of Nebraska City.

According to Landscapes Unlimited's CEO Bill Kubly, the new
ArborLinks Golf Course will truly be a practical testing labora-
tory for golf course design and construction. “We want to demon-
strate that you can
build a great golf
course at reason-
able cost, so that
more people can
afford to play, and
incorporate sound
environmental fea-
tures in the pro-
cess,” Kubly said.

While there has
been a lot of dis-
cussion about golf
course contribu-
tions to the natural
environment, little
hard data has ever
been collected.
The partners in-
volved in ArborLinks aim to change that. Even before construc-
tion started last fall, Landscapes Unlimited specialists were
taking soil samples across the 300-acre course area and water
samples from Table Creek, which runs through the course. Soil
and water samples will be taken periodically throughout the
construction process and after the layout is completed. Samples
will be analyzed at the University of Nebraska's turfgrass labora-
tory in Lincoln.

Arnold Palmeronsite with Landscapes Unlimited’s
vice president of operations, Brad Schmidt

A LIVING LABORATORY
A variety of turf and landscape plantings are being incorpo-
rated into the course, ranging from native species to some exotic
plants not native to the Plains environment. “We will actually
have different “plant communities” around the golf course,” said
Kubly. “Not like a patchwork quilt, but aesthetically designed to
Continued on page 20

The 7th hole at The Tribte, a 466-yard par-4, is called ‘Fin Me Oot’

Tripp Davis puts wee
bit o’ Scotland in Texas

By JAY FINEGAN

THE COLONY, Texas — Golf course architect Tripp
Davis is a huge fan of Scottish golf. He's logged lots of time
not only playing Scotland’s courses but studying their
design. So when American Golf Corp. asked him to build a
Scottish links-style course here at The Colony, Davis was
more than ready.

“They wanted me to take my 18 favorite Scottish holes
and build a course that reflects their influence,” Davis said.
“The ideawas to use it as amarketing tool, and that’s where
they've gone with it. For me, as an architect, it was a dream
project.”

The recently opened final product, called The Tribute
Golf Club - a tribute to Sottish golf - is challenging but
plenty of fun. It checks in at just over 7,000 yards from the
tips and 5,352 from short pegs, and it features holes in-
spired by some of Scotland’s most storied courses: St.
Andrews, Carnoustie, Royal Troon, Nairn, Prestwick and
six others. The Old Course at St. Andrews rates four
“appearances,” and Carnoustie and Prestwick two apiece.

BAR MOVED FROM SCOTLAND
To enhance the linksland look on this one-time cotton
Continued on page 19
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PINE SCENT

Now there’s a better solution.

Odorless Primo MAXX".
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Excellent pre-stress conditioning.

Prepare your course in advance for an entire season of wear
and weather. Primo MAXX helps create denser, healthier turf to
protect against the extremes of heat, rain, drought, and heavy
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Primo MAXX.
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Weed's rustic Olde Farm golf
course ‘designed itself’

By JOHN TORSIELLO

BRISTOL, Va. — It sounds too easy.
But golf course architect Bobby Weed
claims The Olde Farm golf course, lo-
cated just outside of Bristol, Va., basi-
cally designed itself.

“The course was already there,” said
Weed. “The land was so well suited for a
golf course thatallitneeded was arouting.”

The private layout, which opened last
year, took only four months to build, said
Weed. The course has 160 members and
will ultimately top off at 200.

“We went there, looked at the site,
grabbed some stakes and a hammer and
went about routing the course,” Weed
said. “We didn’t use a surveyor and you
could say we laid the course out from the
trunk of a car.”

Weed said the soil (the course sits on a
former working farm) was extremely fer-
tile, perfect for growing the bentgrass
fairways, greens and tees.

“The area has great air circulation, and
the soil is ideal for growing and maintain-
ing grasses. We put a little bit of blue-
grass and fescue in the rough and blended
it into the native environment,” he said.

Scratch Golf, a subsidiary of The United
Company, developed and owns The Olde
Farm. The course and its amenities were
built for around $10 million.

The par-71 course, which plays 6,870
yards from the tips, was selected by Golf
Digest as the best new private course of
2000.

RUSTIC CHARM

Great care was taken to imbue The
Olde Farm with a rustic character. A his-
toric log cabin was turned into a caddy
shack and a tobacco barn now serves as a
rain shelter, restroom facility and half-
way house. Another barn between the
10th and 11th holes was renovated and
serves as a dining hall for major func-
tions, such as the club’s annual Blue-
Gray matches. A new building, which
serves as a clubhouse and locker room,
was modeled after a design by Thomas
Jefferson.

The Olde Farm’s design has a distinct
old-world flavor. Free-form bunkers with
sodwall faces rimmed with grass that grow
tall and gnarly in the summer dot the
course. The layout is open and most
greens admit bump and run shots, again
reminiscent of Scottish-style courses. A
stream, called Sinking Creek, rolls
through the course and comes into play
on several holes.

Weed said he designed a fair test of
golf into The Olde Farm.

“You had better come out of the chute
with your ‘A’ game,” he said. The course
starts with a long par-5, two long par-4s,
and a par-3 that measures 240 yards from
the back tee. But there is a driveable par-
4, reachable par-5s, and modest length
par-3s that follow.

NICKLAUS AND PALMER ARE MEMBERS

Make no mistake about it, The Olde
Farm is a golf course made for golfers. Its
members, who come from all parts of the
country, giving the club a truly “national”
flare, include Jack Nicklaus, Arnold
Palmer, Blockbuster Video magnate
Wayne Huizenga, Wendy’s restaurant
GOLF COURSE NEWS

chain owner Dave Thomas, and sports
personalities Don Shula, Joe Gibbs and
Bob Griese. They joined the club for the
challenge, intimacy and natural beauty of
the land upon which the course was built,
said Jim McGlothlin, co-owner of The
United Company. There is an initiation
fee of $100,000 with no annual dues or
assessments.
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Continued on page 25
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50% the weight of excelsior blankets — easier to install.

3 times the water absorption — faster
germination.

Futerra® Vegetation Blankets are a reliable, cost-effective tool for minimizing
seed washout — especially on hills and slopes. Futerra’s patented lightweight
design allows you to install it using less man
hours per square yard than any other
mat. Fully bio/photodegradable, it
bonds to the soil to prevent

under-blanket washouts

and seed migration. And Futerra’s patented

combination of wood fiber and crimped
interlocking synthetic fiber provides

a seed germination rate that is up

to 90% higher than alternative

products. The benefits are

clear — for less erosion

with less labor,

choose Futerra.
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Kinloch GC to unveil front nine in April

RICHMOND, Va. — With the
back nine of the new Kinloch
Golf Club having opened here in
late October, all eyes are already
on the front nine set to debut
next month.

“The reaction has been phe-
nomenal,” said amateur golfer
Vinny Giles, who co-designed

“The standard comment from
local people is, ‘Never thought
anything like this could exist in
Richmond.’ Nothing else around
here has the finished look this
golf course has, with bentgrass
fairways and bluegrass to the
treeline. We have never had a
bentgrass fairway in this area.”

course felt that “the back nine is
spectacular but front nine may
be even better,” Giles said. “The
lake on the back nine gives pret-
tier views. But the front nine is
tree-lined all the way around and
the sixth, seventh and eighth are
probably the best three holes in
arow on the course. I don’t see a

Kinloch with Lester George. Many visitors touring the weak hole out there.” The 13th hole at Kinloch Golf Club in Richmond,

Director of golf Phil Owenby
said nearly half the 300 member-
ships have been filled at the pri-
vate, invitation-only golf club,
which will include peripheral

REvoLuTIONARY NEW DESIGN e .
) s “People have walked the front
3 : nine, which won’t open until next
spring, and signed on as mem-
bers without even seeing the
back nine,” said Owenby. “The
word ‘spectacular’ is being used
a lot. It is a spectacular layout
that fits the terrain so well. Be-
cause the older specimen trees
were left, many are saying the
course lookslikeithas been here
forever. Lester did a great job,
leaving the wetlands, creaks and
cliffs, and there are wonderful
features and vistas.”
‘MYSTICAL AND SURREAL’

The front nine is expected to
open the Saturday following the
Masters — April 14.

“The front nine,” said George,
“is not as intimate to the water’s
edge as the back nine. But the

; : I D front nine has similar dramatic

A e RlE — B _ | D@ terrain features. From a design
e ; - -y e ; : perspective, the nines are differ-
ent-looking but complement
each other. One has very, very
dramatic features, like the pali-
sade that runs through the sixth,
seventh and ninth holes, and the
wetlands that adjoins the sixth.
“Now that the front is done,
everybody is stunned,” he added.
“Someone described the series of
holes from the third through the
ninth as ‘mystical and surreal.’
They all have different personali-
tiesand traits, and I love them all.”

FUTURE TOP FIVE IN STATE

“Obviously, the proof of the
course is in how well it plays,”
Giles said. “I will keep Cascades
at the top of my list of Virginia
courses because of its history
and my love for it. I think
Kinloch, in a couple of years,
will be in the top five, and per-
haps in five years I will rated it
second, trying to be objective.”
Taking credit for only 20 per-
cent of the design, Giles said:
“Lester has done a phenomenal

standards for over 40 years by combining both function and beauty with their extensive
line of surface aerators, subsurface aerators and giant fountains. In 2001 Otterbine moves
its aerating fountain product line into the next century with a revolutionary new platform
in design and will include an industry first 5-year warranty, along with the only true
interchangeable spray patterns available on the market.

Interchangeable Spray Patterns

Highest Pumping Rates in the
Industry

Complete 5-Year Warranty

Safety Tested & Approved by ETL,
ETL-C and CE

'nll‘ﬁ l*““’

Less Visible Float, with Choice of
Float Texture
job. The grassing pattern is re-

BOth 50 HZ & 6() HZ ally impressive and the variety is
IHP to SHP, Single & Three Phase sEeclen

The facility also includes a
short-game practice area and
teaching center. The 3,200-
square-foot teaching center is
finished, featuring three indoor
hitting bays, video equipment
and a video room. The short-
game area will open in April.

GOLF COURSE NEWS

Otterbine Barebo, Inc. 3840 Main Road East Emmaus, PA 18049
(610) 965-6018 or (800) AER-8-TER  Fax: (610) 965-6050
E-Mail: aeration@otterbine.com  Website: www.otterbine.com
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Tripp’s Tribute

Continued from page 15

field of 250 acres, builder Landscapes Un-
limited moved some 750,000 yards of earth,
dozing up some dunes and big mounds.

“Every square inch of the course was
shaped,” Davis said. “The original ground
was completely flat. The challenging thing
about building a course in Dallas is to give
it some contour, but do it in such a way that
it doesn’t make it unmaintainable.”

The spacious English Tudor clubhouse
contributes to the club’s theme with a
Scottish pub, including a huge wooden
bar transported from Scotland and even a
photograph signed in 1900 by Old Tom
Morris. There, to the plaintive strains of
bagpipes, you can rehash the travails of
your round over some Scottish spirits as
well as American brew. The clubhouse is
so comfortable that Davis recently moved
his design headquarters to it.

The ever-present North Texas winds
add another linksland element to this
high-end daily-fee course, as does the
large Lake Lewisville adjacent to the
layout’s western edge.

The construction cost was in the moder-
ate range — $4.1 million, excluding grow-in.
‘CAPE’ HOLE ON NUMBER SIX

Davis points out that the holes aren’t
exact replicas of his favorite 18 from Scot-
land. “We weren't trying to copy holes,”
he explained said. “We were trying more
or less to create the feel of those holes.
We were also trying to build a good golf
course, not justa collection of good holes.

“The first hole at Machrihanish, which
is our sixth hole, was one of the first
‘cape’ holes ever designed,” he added. “A
cape hole basically allows you to bite off
asmuch trouble as you can chew, whether
it’s a native area or a lake or an ocean.

“On that hole at Tribute,” he said of the
423-yard par-4 called “Battery.” “The tee
sits out on a peninsula, and you hit across
a portion of Lake Lewisville, which runs
alongside the hole. But the green com-
plex and bunker placement there have
nothing to do with the original hole.”

The 172-yard number 11 at The Trib-
ute, similarly, takes its cue from the fa-
mous 11th at St. Andrews, one of the best
par-3s in all of golf. It was here, at the
1921 British Open, that Bobby Jones
picked up his ball in disgust and distain of
the course.

“The main thing there is the way the
tees are built,” Davis said. “There are like
six levels of tees, and two big, deep pot
bunkersin front of the green. That’s what
gives the hole its character.”

One more example: The 13th at The
Tribute — “Sutors” — is a 310-yard par-4
modelled after the 15th at Nairn Golf
Club in northern Scotland.

“Nairn’s 15th is a short, drivable par-4,
but the fairway has just got unbelievable
movement toit,” Davis said. “What makes
it unique is that you can throw a driver
out there and have no clue where it will
bounce. It can hit a downslope and go 20
yards over the green, or hit an upslope
and end up 40 yards short.”

At Tribute’s Nairn hole, the fairway can
send a drive careening in any direction.
The green is dominated by a false front
that can roll shots 10 yards back into the
fairway. If you can control your approach
to the shallow green well enough to be on
the same level as the pin, you've got a
GOLF COURSE NEWS

chance at a bird.
GIVING DUFFERS A CHANCE

Davis had to make some sacrifices
along the way, to keep the course fun and
playable for the average golfer. The sev-
enth hole, for instance — “Fin Me Oot” -
was inspired by the fifth at the Ailsa
Course at Turnberry, one of the most
dramatic and difficult par-4s on that great
course.

“The thing I liked was the strategic
placement of the bunkers at Turnberry,”
the architect said. “But Turnberry is
tough. You need a handicap of 10 or bet-
ter to even play the place.

“We can’t do that here,” he said. “The
whole premise of The Tribute is corpo-
rate outings — they make up half of the
play. You're going to have some guys out
there who can’t break 150. So you have to
accomodate for that, although our
Turnberry hole is still a 466-yard par-4.”

The Tribute is in the process of being
certified by Audubon International as a
wildlife sanctuary, partly because Davis
used eight native grasses to address habi-
tat issues. The primary grasses planted
to mimic the famed Scottish gorse and
heather were Buffalo grass, Side Oats
Grama and Little Bluestem. Fairways

sport 419 Bermudagrass, and 90 bunkers
punctuate the layout.

All told, the builders planted turfgrass
on 119 acres, including the 17-acre driv-
ing range. “So the course was right at 100
acres planted,” Davis said, “which is al-
most double what you usually fund.”

SECOND COURSE ON THE WAY

With the club up and running, Davis is
designing a second 18-hole course near
The Tribute. The new one, set to break
ground in July, will meander through a
residential area, where American Golf
and developer Matthews Southwest plan
to build some S1-million houses.l
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Arborlinks

Continued from page 15

fit in with the overall landscape.
Each area will be carefully stud-
ied and details documented on
how the plantings do and how
well each adds to the environmen-
tal habitat of the course.

“We will have a true ‘living
laboratory’ with a variety of as

many as 40 or 50 themes for golf

course planting and design,”

Kubly said. The intent is to have
a golf course that establishes
new parameters for environmen-
tal considerations — one that
other designers, horticulturists
and superintendents can visit
and learn from.

During early planning, input
was sought from National Arbor
Day Foundation experts as well
as arborists from several locales.
Tree consultant Chuck Stewart
of Urban Forest Management

Thousands of tiny weed seeds are just waiting to
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wreak havoc on your lush, green fairways —and
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broadleaf and grassy weeds before they even get started.
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flexibility to fit into any seeding or reseeding program.

Inc., in Chicago, added his ex-
pertise during the planning meet-
ings. Most of the native trees
already in the area will be left;
some will be moved. “We'll use a
tree spade to move some good-
sized trees to new areas, and
document how larger, naturally
grown trees handle being
moved,” Kubly added.

About half the dirt has been
moved so far and half the holes
are already shaped, according to

see the light of day,
call 1-800-545-9525,
ext. T3257 or visit
www.turffacts.com.
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Landscapes Unlimited project co-
ordinator Dave Truttman. Plans
call for construction to be com-
pleted this fall and the course to
open for play next spring.
PALMER DONATING SERVICES
Palmer Course Design is do-
nating its design services to the
project. Palmer Course Design’s
vice president and managing di-
rector Erik Larsen and design
associate Kory Williams are di-
recting the design work.

lt's o combination that's earned Pendulum a higher satisfaction
rating from superintendents than any-other preemergent*

To learn more about how Pendulum can make sure weeds never
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“We expect ArborLinks to be-
come a classroom for everybody
in the golf business, as well as
naturalists who just want to see
how a golf course can enhance
the environment,” Larsen said.

The National Arbor Day Foun-
dation is leasing the property
(now unused farmland) and
Landscapes Unlimited will own
and manage the course.

The University of Nebraska’s
turfgrass science team has been
involved in the design and selec-
tion of plant materials, and will
be the lead group in analyzing
the data collected during and
after golf course construction.

According to Kubly, not only
are different plant species being
evaluated, actual construction
techniques will be tested and
documented as well. “We intend
this project to be a future guide-

‘We expect ArborLinks to
become a classroom for

7 o ‘7 o I
everybody in the goll

business.

— Erik Larsen

line for golf construction as well
as design,” he said. “We're ex-
perimenting with different meth-
ods for building greens and bun-
kers, even trying some different
products. Plus, we're keeping
track oflabor hours for each step
in the process.”

Not only will different grass
types be planted and evaluated
over the next few years, but differ-
ent planting techniques will be
tested, as well. Some new tree
varieties will be seeded, some will
be planted as bare rootstock and
some as container-grown trees.

“Together with the agroforestry
specialists at Arbor Day Farm, we
hope to show that small seedlings
can catch up to bigger three to
four-inch trees in just a few years.
This could be a big savings for
golf course construction in the
future,” Kubly said. “Even differ-
entirrigation designs will be tested
from one part of the course to
another.”

Kubly said their goal is to bring
the new course on stream, in-
cluding a new clubhouse, for un-
der S5 million. “Our investment
goal is to test construction and
environmental best practices on
the ArborLinks project, allowing
us to make better business and
environmental decisions on fu-
ture projects,” he said.

No housing areas are included
in the design for ArborLinks.
“We believe we can demonstrate
that efficient design and build
techniques can get a new course
built within reasonable cost lev-
els,” Kubly added. “And that a
well-designed course can con-
tribute to wildlife habitat and the
overall environment.” B
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Back on West Coast, Robin Nelson still designing in the Pacific

MILL VALLEY, Calif. — Robin Nelson
is one of those fortunate souls who knew his
destiny almost from the start. A golfer from
age 10, he was only 14 when he visited
Spyglass Hill Golf Course, in Pebble Beach,
Calif. It was 1965. The famous layout was
still under construction,
and Nelson had an
epiphany.

“I walked out there on
a cleared fairway,” he
says, “and it was like the
clouds parted and God
said, ‘This is what you will do for the rest of
your life.””

At the University of California at Berke-
ley, class of ‘73, Nelson designed his own
program, he says, “all geared at becoming
a golf course architect.” A native of the San
Francisco Bay area, he remained in Cali-
fornia after graduation, working for Bob
Graves and, later, Ron Fream.

In 1982 he pulled up stakes and moved
to Honolulu. Over the next 17 years he
designed 10 courses in Hawaii and numer-
ous others throughout the Pacific — Indone-
sia, Australia, China, Malaysia, the Phil-
ippines, Thailand. He and partner Neil
Haworth eventually opened a branch office
in Singapore. All told, Nelson has more
than 100 new or remodeled courses to his
name, in 21 countries on six continents.

Forfamily reasons —mainly his children’s
schooling — Nelson moved back to the Bay
area in 1999, setting up shop in Mill Val-
ley. “For golf course architects, it doesn’t
matter where you live,” he says. “It’s not
like you're going to build a course down the
street. You have to travel. And I haven't
abandoned my overseas work. I still have
quite a few things going on in Hawaii.”

Today, Nelson is one of the industry’s
hottest architects. He was recently named
BoardRoom magazine’s “Architect of the

Year” for his work in 2000. He opened
eight courses last year, including the Creek
Course at Moose Run, in Alaska, and The
Dragon, in California’s Sierra Nevada,
listed by Golf Digest as one of the top 15
new layouts.

Nelson’s latest designs are moving for-
ward on a number of fronts, from New York
State to Louisiana, in California and Ha-
wait, and on through the South Pacific.

Editor Jay Finegan recently caught up
with Nelson at his studio.

GCN: How has your work life changed
since moving back to California?

Nelson: We've gone through a trans-
formation recently. I decided I wanted to
get small. I used to

States they really care about the golf
course, the environment, and what golf-
ers will think and if they will come back.

In the United States, of course, it’s a
business, but people realize it's all-en-
compassing, where it's the environment,
and reputation, ease of maintenance, and
so on. So they will seek out an architect
who specifically has done these things,
instead of just a big name.

GCN: You've designed some courses
in China. Do you have anything in the
pipeline there?

Nelson: We've done five courses in
China and have three under construc-
tion. One of the most fascinating is a

have five designers,
butIended up being
less a designer than
an overseer of what
everybody else was
doing. I like being
involved from the
first phone call to the
opening day — every
single decision, ev-
ery single line on a
paper, every single
kick of a clod of dirt.
So actually I'll be
doing less work, but
I'll be more involved
with it.

GCN: What'’s the difference between
designing courses in Asia versus the
States?

RN: The U.S. developer is a lot more
sophisticated. The priorities in Asia are
different. A lot of times you run into a
developer who's just interested in having
an image more than the final result. They
are primarily interested in having a big-
name architect, whereas in the United

¥ L
Nelson at Muana Lani S

outh Golf Course on the Big Island of Hawaii

project up in the mountains, in the leg-
endary Shangri-la, from the book by James
Hilton. It’s in this incredible valley, up at
10,000 feet. The course is designed at
8,400 yards, but you can hit the ball 20
percent farther at that altitude. One of the
attractions will be getting up there and
driving the ball 300 yards. There’s a 280-
yard par-3 that’s probably going to be a 5-
iron. My partner in Singapore is person-

ally handling that one.

GCN: Any other action underway in
the Pacific?

Nelson: I have three projects down on
some remote islands in the South Pacific.
Two are just like Pebble Beach. Those are
on Saipan and Tinian. The third one is on
Palau, with beautiful views of the Rock
Islands. These islands are building up as
resorts, and the courses are on magnificent
oceanside sites, with coral reef outcrops.

We also did a course in Bali, which is
probably the most enjoyable place I've
ever been as far as the people, the cli-
mate and the working conditions. It's a
mystical, magical type of place, and ab-
solutely spectacular. Our course there
plays along the beach, goes into a palm
grove, and goes up the side of a hill. It
commands $200 a round, and it’s al-
ways full.

GCN: You do a lot of work on military
courses. What's the attraction?

Nelson: I love working with the military.
We've done projects on various bases, in
Alaska, Florida, Virginia, Hawaii and Osan
Air Base in South Korean. It’s mostly re-
modelling. The military courses are all on
really nice pieces of property, located stra-
tegically around the ocean or someplace
remote, and they are usually beautiful sites.
And these guys have a definite agenda,
usually well thought-out before we get in-
volved. There is some red tape involved,
but that’s expected.

GCN: How’s your own golf game these
days?

Nelson: I try to play a lot. I'm a 12-
handicap. At one time I was a five-handi-
cap. I can tell people, ‘Yeah, I've shot par,
but sometimes I still fight to break 100.
So I can see the entire golf course when I
play. I can see the middle of the fairway
and I can also play from the rough.

Tropical-themed Bali

course debuts on Vegas Strip

LAS VEGAS, Nev. — A desert strip that features the Eiffel
Tower, the Great Pyramids and the Manhattan skyline now
also boasts a golf course that evokes the idyllic isles of the

South Pacific.

Bali Hai Golf Club, a tropical-themed layout, opened here

on the famed Las
Vegas Strip re-
cently. And in a twist
from the saying
about the month of
March, this course
comes in like a lamb
and goes out like a
lion — the drama and
challenge build as
you go.

Designed by Lee
Schmidt and Brian
Curley, Bali Hai is a
7,015-yard, par-72
track that sprawls
over 145 acres, adja-
cent to the Mandalay
Bay Resort & Ca-

|-

sino. Developer Bill Walters, chairman of Walters Golf, didn’t
scrimp on the landscaping. The course is spectacularly planted,
with 100,000 tropical flowers and 4,000 trees, including 2,500

Continued on page 42
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The island green at Bali Hai Golf Club
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Doonbeg

Continued from page 15

is one of nature’s most stunning
gifts.

“Everybody we bring up here,
as soon as they come over the
hill and see the crescent beach
and the view, they just gasp,”
added Arrington, a landscape

do you set a golf course in there
gently and not disturb any of the
magnificent beauty. And in that
regard, I think Greg has done a
great job.”

Norman, for his part, doesn’t
hold back on his enthusiasm for
Doonbeg. “Greg says this will be
the course he’ll hang his hat on,”
Arrington said. “He has stated

quality of this one.”
PATH FOR SURFERS

The wonderis that no one ever
put a course here before. As far
back as 1892, the fathers of
Lahinch selected this stretch of
coastline on Doughmore Bay as
their first choice. But while
Lahinch was close to transporta-
tion and rail service, Doonbeg

architect who is assisting publiclythathedoubtshe’llever was truly remote.
Norman. “It’s a question of how again see a golfcourse site of the Thus, the 400-acre site re-  The treacherous 14th hole at Doonbeg sits on Doughmore Bay.
mained untouched, save for the
local farmers and surfers of
County Clare. “The water is beau-
tiful, the waves are much bigger
than ours and the wind is much
stronger,” Arrington said. “We've
left a path through the course for
the local surfers, because the
waves are just phenomenal.”
MINIMAL EARTHMOVNG

Greg Norman Design is han-
dling the construction, which is
unusual in itself.

“Greg doesn’t normally work
thatw Arrington said. “But on
this particular project he felt it
needed special attention. He
wanted specific shapers and
project directors working on this.
His concept from the beginning
was to build this by finding the
green sites and tee sites instead of
moving a lot of dirt, and with the
exception of holes two and three
he has accomplished that. It's a
very hilly site, with many spec
tacular holes and awesome views.”

Six holes run alongside the
ocean or play right to the ocean,

and the water is visible from six
';“"2 or seven other holes. “The site
has a lot of drama,” Arrington
said. “The dunes are immense.
You start off the first tee through
the dunes and some of the pas-
ture land, and the ninth hole ends
at the other end of the property,
going again into the dunes.”

The largest dunes, nearly 100
feet tall, will be fenced off and
protected under a deal struck
with Ireland’s National Heritage
Service.

THE HARROWING 14TH

; Doonbeg will play at 6,800
b § ¥ % 3 ' v , \ yards, and the wind will make it

. i g seem longer. One of the most
intimidating shots, for example,
: will confront golfers on the 14th
>N ] : 7}y \ f ' . " tee ofatreacherous 100-yard par-
. ‘ " 3.There are days, Arrington said,
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Elkington’s first design debuts near Houston

SCOTTSDALE, Ariz.—Troon
Golf has announced the opening
of Fish Creek Golf Club, the new-
est daily-fee facility in the Hous-
ton area.

As part owner of the golf club,
veteran PGA Tour professional
Steve Elkington designed the 27-
hole layout in his first venture
into golf course architecture.
Elkington was involved in every
detail, right down to the rocking
chairs on the clubhouse veranda
and the color of the carpet.

Eighteen holes are complete,
measuring 6,834 yards, with the
third nine under construction
and slated to open this summer.
The course stretches through a
heavily wooded area, with Fish
Creek meandering through the
property and coming into play
on a number of holes.

Heritage Links handled the
construction.

With wide sweeping fairway
undulations, Elkington’s layout
plays to the natural architecture
of the land. Construction re-
quired the bare minimum of
earthmoving, allowing the
course to flow to large, well-bal-

Norman

Continued from previous page

ger than that, but there are no
bunkers to save you. You have to
hit the green or else.”

The next hole is no cakewalk,
either. “The 11th hole at
Ballybunion is one of the great
golf holes of the world, and our
15th will compare to that,”
Arrington said. “It plays along
the ocean and the tee is up high.
You hit to a plateau, and the
green sits down low, completely
surrounded by dunes, like an
amphiteater. There’s a little
opening that you can see into.
It’s a terrific golf hole — a 420-
yard par-4 into a prevailing wind.”

SHORT HOP TO SHANNON

Doonbeg Golf Club will be a
daily-fee facility with some pri-
vate elements, similar to
Ballybunion and Lahinch. The
clubhouse will feature some ho-
tel-like rooms, along with a res-
taurant and pub. Four-bedroom
golf cottages will also be built.

“This is a rural area with not
many accomodations,” said
Arrington. “We see an opportu-
nity to provide that housing.
From here you can easily travel
to Ballybunion and Lahinch, and
Shannon International Airportis
only 35 miles away.

“It's going to be great for this
part of Ireland,” he added, “be-
cause it will give it more quality
courses. There will be wonder-
ful competition and draws from
Ballybunion, Lahinch and
Tralee, who will send people to
us and vice versa.” il
GOLF COURSE NEWS

anced green complexes.
“Iwanted to see if I could envi-
sion the entire project,” said
Elkington. “It has been alabor of
love for the past two years. My
plan was to keep everything
simple and well-rooted in tradi-
tional, classic touches. We chose
Troon Golf because they share
our appreciation for the tradi-

tions of the game by providing
the finest golf experiences avail-
able, from the conditioning of
the golf course to the service in
the clubhouse.”
CHALLENGING, NOT RIDICULOUS
Elkington, a native of Austra-
lia, drew from years of experi-
ence by playing the world’s fin-
est golf courses, recalling the

most comfortable aspects of each
one he has visited in a style he
loosely describes as “country
golf.”

“I wanted the golf course to be
challenging but not ridiculous,
and nothing in the look and feel
of Fish Creek to be overpower-
ing,” he said. “Except for the
wafting aroma of barbecue smok-
ing in the cooker between the
ninth green and 10th tee, golf at
Fish Creek is about relaxing and

enjoying
yourself.”
The su-
perinten-
dent, John
Williams,
came here
from Troon
North, in
Scottsdale. His first assistant,
Gary Livingston, transferred in
from another Troon property in
Palm Desert, Calif.
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Norman’s Stonehaven to become Fazio’s Mirabel

Continued from page 1

will be an upscale, invitation-only
private club. And where
Stonehaven was designed as a
rather tough course, Mirabel will
be configured in a “member-
friendly” fashion.

A COURSE NEVER TO BE PLAYED

We’ll never know much about
Stonehaven. Although the

course was completed and play-
able, it never had a chance to
officially open before a shift in
ownership and strategy sealed
its doom.

Apparently, however, it was a

fine course — “a great test of golf

with tremendous beauty,” said
Michael Meldman, CEO of San
Francisco-based Discovery Land

0., the new developer.

The original owner, the New
York investment banking firm
Lehman Brothers, also seemed
happy with the final product.
“Greg produced an exceptional
course at Stonehaven,” said Bob
Turner, a Lehman vice president.
“We wanted a challenging daily-
fee golf course, and he more than

Norman’s Stonehaven, to be transformed by Fazio
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delivered on our requirements.”

At the Greg Norman Golf
Course Design Company, in Jupi-
ter, Fla., there’s some sadness over
the demise of Stonehaven. “We're
disappointed that a great course
will never be played,” said spokes-
man John Story. “Greg has offi-
cially opened every golf course he
ever built. Not this time. But a
developer is entitled to do what
they want with that project.”

Norman himx‘elflook the news
stoically. “We understand and
respect lhe new owner’s change
in philosophy,” he said.

MAXIMIZING THE REAL ESTATE

Evidently, none of Stonehaven'’s
attributes mattered to Discovery
Land officials. “We bought the
property as if there was no golf
course there,” said Bob Lomax,
director of sales for Mirabel. “Ba-
sically, we'll bulldoze the Norman
course and start over. The aim is
to make the highest and best use
of the property. It's not Greg
Norman'’s fault.”

The odd chain of events was
set in motion when Lehman
Brothers sold the property to
Terrabrook, a Texas-based man-
ager of pension funds with S3
billion under portfolio.
Terrabrook in turn contacted
Discovery Land, a developer of
such heralded golf clubs as
Estancia, also here in Scottsdale,
Iron Horse in Montana, and Blue
Oaks in California.

“When Terrabrook called us
in to look at the project, we im-
mediately thought the value of
the real estate would be maxi-
mized by the high-end private-
club concept, mostly because of
the quality of the land and the
extraordinary views,” said
Meldman. “The golf course Greg
Norman designed would have
made a terrific daily-fee facility.
However, a private golf club de-
mands a different style of play.
[ts members will likely have
higher handicaps and play the
course almost daily.”

The land itself, 713 acres of
gently rolling desert terrain, is
in north Scottdale’s high-rent
district. The Desert Mountain
Club-home offive Jack Nicklaus
courses where building lots fetch
up to S10 million — lies right
across the street. The property
sits at an elevation of 3,000 feet,
high above the Valley of the Sun,
with panoramic views of Pinnacle
Peak, the Bradshaw Range and

Continued on next page
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DEVELOPMENT

Norman course

Continued from previous page

the McDowell Mountains.
DOUBLING THE COST

To fit Mirabel's new require-
ments, Discovery broughtinTom
Fazio to design a new course. The
cost is estimated to be nearly
double the amount spent on the
original layout. Discovery Land
and Fazio have teamed up before
on Iron Horse, Estancia and three
other projects.

“It’s not that we thought Greg
Norman couldn’t come in and
make the changes,” Lomax said.
“It’s just that we had a lot of confi-
dence in Fazio. He recently
opened a Scottsdale office, so
working with his group would be
very convenient.” And as
Meldman put it, “We need a fresh
perspective.on the entire project.”

Landscapes Unlimited, builder
of Stonehaven, has been called
back to deconstruct its original
work and sculpt out the 7,200-
yard Mirabel track. Sprinkler
heads and other in-ground hard-
ware are being removed in prepa-
ration for the earthmoving.

“Bulldozing the golf course is
not a big deal,” said Lomax.
“There’s a lot of stuff there — the
pumps and lakes - that we can
reuse, so it's not a total throw-
away. But we do have to till up
the turf that’s there and so on.”

Fazio will be tasked with de-
signing a more forgiving course
than the one Norman produced.

“There are 37 forced carries
on the Norman course. We don’t
think that's appropriate for mem-
ber-friendly play,” Lomax ex-
plained. “We’ll have ways for

Olde Farm

Continued from page 17

“We wanted to build a club that
is true golf,” said McGlothlin on
the genesis of The Olde Farm.
“We wanted an upscale place for
the person who loves golf, its his-
tory and tradition. The Olde Farm
is totally private-no homes, no
development. We have several
members of Augusta National and
Pine Valleywhoare membershere.”

Mcglothlin said the fact that The
Olde Farm is not the primary club
for its members and the decision
to limit the number of members
enhances the feeling of exclusiv-
ity and privacy at The Olde Farm.
Last year the course averaged
about 19 rounds a day.

The course is already working
to exceed expectations.

“We hope to keep improving
and make the top 100 courses in
America,” said the club’s general
manager, Bill Miller. “Everything
went like clockwork with this
course. We've got a strong staff.
Our head pro [Rob McKenzie]
and superintendent [Mark
Eubanks] and the people who work
for them are very dedicated.” ®

GOLF COURSE NEWS

high handicappers to reach the
greens without having to fly over
bunkers. We'll also have nice
wide fairways with bigger land-
ing areas and contouring that
will allow the balls to stay in
play. Right now, if you miss it
slightly, the ball kicks into the
desert.

“Just like we did at Estancia,”
he added, “we’ll have a course
that can be challenging from the

back tees. But with multiple tees,
if you want to fire from a little
further forward, it will be enjoy-
able for golfers of all levels.”
REAL ESTATE COMPONENT
Discovery plans to sell 375
memberships and offer some 310
custom homesites, ranging up
to three acres and priced any-
where from $250,000 to $600,000.
Forty-five golf villas also will be
built close to the “desert-lodge”

style clubhouse and other ameni-
ties, such as tennis courts and
swimming pools.

Initiation fees will run $85,000,
according to Lomax, with
monthly golf dues in the $650
range and social dues yet to be
established.

Discovery officials predict a
strong demand for the club.
“There are a lot of people com-
ing to Scottsdale who want to

buy asecond home,” Lomax said.
“And there’s a certain demo-
graphic that wants a smaller,
more intimate facility — a place
where they know all the mem-
bers, where the staff knows
them, and where they’ll be well
taken care of. It’s hard to do that
at Desert Mountain, with 2,500
members. We're positioning this
the same way as Estancia, which
is now sold out.” ®
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The rough can indeed be rough on a trim mower, especially oné that has a problem
with balance. But the John Deere 2653A Ufility Mower is a machine born of stability
and simplicity. It features wide, low profile turf tires il e '
for excellent stability and superior performance in
rugged conditions. For extra traction, a standard :
hydraulic weight transfer comes to the rescue. And

the reel pump and cutting unit motor sizes have

been increased for better cutting performance. The
2653A is also anything but rough on the operator: an adjustable high-back seat, power
steering, and 2-pedal traction drive make for a comfortable yet productive day on the
course. To test drive the machine that makes mole hills out of mountains, visit your

local John Deere distributor or call 1-800-537-8233.
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MacCurrach lassos Big Builder title

By ANDREW OVERBECK

DALLAS, Texas— Consistency is king.
MacCurrach Golf Construction has fol-
lowed up its successful 1999 campaign by
winning the 2000 Golf Course News Large
Builder of the Year award. Allan

With the 1999 Large Builder title
under his belt, MacCurrach noticed his
clients’ expectations ratchet up in 2000.
“The demands they placed on us were
awfully high,” he said. “They were ex-
pecting the best in price, quality and

MacCurrach ac-
cepted the honor here
at the Golf Course
Builders Association
of America’s annual
dinner Feb. 15.

MacCurrach Golf
scored a 79.63 out of
80 points for his five
projects in 2000.

Other participants
in this year’s contest
were: Shapemasters,
Quality Grassing and
Services, Landscapes
Unlimited, SAJO Con-
struction, Barbaron,
Frontier Construc-
tion, SEMA Golf, Niebur Golf, and
RyanGolf.

AT THE TOP OF THEIR GAME

Jacksonville-based MacCurrach Golf
Construction has been at or close to
the top for the last five years.
MacCurrach won the Small Builder
award in 1996, placed second in 1997,
and placed second in the Large Builder
in 1998, before taking over the top spot
for the last two years.

What's the secret to his success?

“Luck and great clients,” said
MacCurrach. “We also have the same
staff that we had last year. The core of
the company really takes a lot of pride
in the work they do. There are 185 guys
out there that are going to be excited
about the fact that beyond their pay-
checks they truly have satisfied clients
in their wake.”

MacCurrach Golf’s team at uork at the Tlm dedy -designed chkory Stick
Golf Club in Greenwood, Ind.

schedule when they brought us on
board. To know that we met or exceeded
those expectations for another year is
really gratifying.”

MacCurrach Golf completed five
projects in 2000: The First Tee at
Brentwood in Jacksonville, Fla.; St.
John’s Golf and Country Club in St.
Johns County, Fla.; Camp Creek Golf
Club in Panama City, Fla.; Hickory Stick
Golf Club in Greenwood, Ind.; and
Harbour Town Golf Links in Hilton
Head, S.C.

RETOOLING DYE’'S HARBOUR TOWN

Among his favorite projects of 2000
was working with Pete Dye at Harbour
Town Golf Links. “It was an honor,”
said MacCurrach of the opportunity to
do the renovation work on the 1969
Dye layout. “It was like working on a

Continued on page 29

Team Glase (leﬁ to rzght) Neil McMannus, Darwin Sharp, Jim Glase, Mick Martin, (kneelmg)

Alberto Barba and Jody Mosley

Glase grabs Small Builder award

By ANDREW OVERBECK

DALLAS, Texas — While the 2000
Large Builder competition saw a re-
peat winner, the Small Builder title
goes this year to a first-time winner.
The 2000 Golf Course News Small
Builder of the Year was awarded to
Glase Golf Construction here at the
Golf Course Builders Association of
America’s annual dinner Feb. 15.

Glase Golf took home the top prize
this year with a score of 77.69 out of 80
on the two projects that the company
completed in 2000.

Also placing high on this year’s list
were: Reed H. Berlinsky, Mid-America
Golfand Landscape, Pennick Arrimour
Golf, Golf Course Construction, C.E.
Carter and Associates, Course Doc-
tors, Golf Development Construction,

and Furness Golf Construction.
A REGIONAL BUILDER

Jim Glase started Naples, Fla.-based
Glase Golf Construction in 1997. Glase,
a long-time veteran of the golf course
industry, began building golf courses
working with Wadsworth Golf Construc-
tioninToledo, Ohio in the late 1960s. He
alsoworked for architect John Bullaand
builder Nick Seaman.

In 1997, Glase started the company
for a simple reason: he needed money.
“I couldn’t make enough money work-
ing for somebody else, so I started my
own business,” he said. “I was also tired of
traveling. I have three kids and I decided
that it was time to stay in one spot.”

In addition to other repair and mi-
nor renovation work at area courses,

Continued on page 29

Highlights of GCSAA Show & Conference

DALLAS, Texas — Exhibitors, super-
intendents and educators turned out in
strength at the Golf Course Superin-
tendents Association of America’s
(GCSAA) 72nd International Golf
Course Show and Conference. Here are
a few items of note:

e Atotal of 727 exhibitors covered an all-
time high of 275,000 sq. ft. of floor space.

MG Hinsdale Golf Club, Clarendon Hills,
I11; Tim O’Neill, Country Club of Darien,
Darien, Conn.; Mark Woodward, Dobson
Ranch/Review Golf Courses, Mesa, Ariz.
Sean Hoolehan at the Wildhorse Golf Club
in Mission, Ore. was appointed to serve a
one year term on the board.

* The “Investing in the Beauty of Golf”
endowment campaign has reached $4.5

+ Earlier spring green-up

* Faster seed germination
* Deeper root development
*Delays dormancyaniall

million with a goal of $5 mil-
lion (increased from the origi-
nal $3.5 million target).

¢ Educational seminar atten-
dance was estimated at 7,616,
just shy of the record 7,903 es-

tablished last year in New Or-
leans.

® The unofficial show atten-
dance was 20,584, marking the
sixth year in a row that the
20,000 figure has been
eclipsed.

* A GCSAA bylaw amendment requir-
ing additional qualifications for Class A
members passed with a 75 percent of the
vote at the association’s annual meeting.

¢ Elected officers: Tommy Witt, presi-
dent, The Kiawah Island Club, S.C.;
Michael Wallace, vice president, Hop
Meadow Country Club, Simsbury, Conn.;
Jon Madden, secretary/treasurer, Elk
Ridge Country Club, Atlanta, Mich.

¢ Elected directors: Robert Maibusch,

GOLF COURSE NEWS

* Penn State University
claimed the title at the sev-

Bowl competition, beating
out Iowa State (A), Iowa
State (B) and Rhode Island.
The winning team included
Dan Brickley, Bob Raley, Sean Jordan
and Joe Maloney.

e Patricia Cobb, a retired turfgrass in-
sect specialist, was awarded the 2001
USGA Green Section Award.

* GCSAA membership topped the 21,000
mark for the first time last fall. Member-
ship growth from 1994 (13,000 members)
has been 58 percent. The GCSAA’s 73rd
International Conference & Show is set for
Feb. 4-10 in Orlando, Fla.

enth annual Collegiate Turf-\4

s Ideal winter'blanke

* Best for quick v repa irs

» Available in anyieize)
» 3 or 7 year warranﬁi“'

‘.‘“"." : \ )

WEB: www.covermaster.com It
MAIL: inf

OVERMASTERINC HEXDALE ON, M9V 563 TEL 416-745-1811 FAX 416 742-683
: X o

TR T AN St o RS SR

WA

MARCH 2001

27



GCSAA SHOW WRAP UF

Clodfelter edges Williamson at GCSAA tournament

SAN ANTONIO, Texas —
Mitch Clodfelter, superintendent
at Cowans Ford Country Club, in
Stanley, N.C., won his first Golf
Course Superintendents Associa-
tion of America (GCSAA) national
championship, squeezing out a
one-stroke victory over Sam
Williamson, superintendent at
Ojai Valley Inn & Spa.

The two-day championship tour-
nament, a popular feature of the
annual GCSAA Conference and
Show, played out at Pecan Valley
Golf Club and Canyon Springs Golf
Club, both located in the San An-
tonio area.

Clodfelter posted consecutive
rounds of one over par to win the
2001 title. On the first day he fired a

72 at Pecan Valley, and he followed
up with a 73 at Canyon Springs. He
was tied with Williamson going into
the second and final round.

A two-hour fog delay forced a
shotgun start at Canyon Springs,
so players didn’t always know
where they stood against the com-
petition. With Williamson already
inthe clubhouse at 146, Clodfelter

Jacklin Seed added the top bentgrass to
our game so you can be on top of yours.

Everybody loves a winner. Which is why L-93 is the top name in creeping bentgrass and the

ideal choice for greens, tees and fairways on top courses worldwide. And now L-93 is available

exclusively from Jacklin Seed, the leading name in turfgrass innovation.

In fact, you'll find just the right variety for your requirements from our full creeping

bentgrass lineup. It may be L-93, for its dark color, aggressive establishment and optimum

density; Southshore, for its exceptional durability; Putter, for its aggressiveness against Poa

annua invasion; or PLS, the high performance blend that combines the best of all three.

To be on top of your game, put our number on top of your list.

Call Jacklin Seed, 800-688-SEED.

L . I Creeping Bentgrass

Creeping Bentgrass

CREEPING BENTGRASS BLEND

Creeping bentgrass

came to the 387-yard par-4 18th,
needing only a par for the win. His
tee shot sailed wide right, but af-
ter chipping out of some deep
rough back to the fairway, he
knocked his approach shot to
within three feet of the pin, and
sunk the putt for par and a 145.
Clodfelter received a USGA
“travelling trophy” at the

conference’s
opening
night festivi-
ties in Dal-
las, a trophy
he’ll keep at
his club fora
year. It ) £
cycles to  Mitch Clodfelter
each year’s

winner. He willalso receive a Bobby
Jones trophy, which is his to keep.

760 PARTICIPANTS

A total of 760 players entered
the tournament, playing on seven
different courses. Qualifying for
the championship roundsisbased
on handicap. “We take the best
120 handicap indexes and that
makes the championship group,”
said Jeff Graham, a communica-
tion specialist at GCSAA who
worked on the event.

The entry fee for the tourna-
ment was $380, plus another $120
for the Sunday four-ball, a two-
man team competition.

“We end up utilizing the golf
courses for five days,” said Gra-
ham. “We have practice rounds
on Friday and Saturday, the four-
ball on Sunday, and the champi-
onship on Monday and Tuesday.
So we need to find seven courses
that can give us their courses for
that period. It can be tough, be-
cause February is high season at
some clubs. Next year the confer-
ence is in Orlando, so finding
courses will be more difficult.”

For the past six years, the
GCSAA golf championship has
been presented in partnership
with the Toro Co. Toro helps to
staff the event, contributes tee
prizes and hosts numerous social
events for participants. The com-
pany also makes donations to the
GCSAA Foundation in the name of
individual flight and team winners.

Schwarzkopf

opens show

DALILAS, Texas — At the open-
ing session of the Golf Course Su-
perintendent Association of
America’s annual conference, the
Gulf War leader, retired U.S. Army
general H. Norman Schwarzkopf,
wasthe keynote speakerhere atthe
Adam’s Mark Hotel.

“Confidence,” belted
Schwarzkopf, “is one trait required
to be a leader. But anybody can be
confident. Confidence is useless
without character.”

There were two rules, stated
Schwarzkopf, instilled in him dur-
inghistenure atthe Pentagon. “Rule
#13 - When given command, take
charge. A leader needs to step up to
the plate and make things happen,”
hesaid. “Rule#14-Dotherightthing.”

He continued by stating thatlead-
ership is not management. “A good
manager doesnot guaranteeagood
leader,” said the general. “Give
ideas, create deadlines, make high
standards, establish goals, butdon’t
tell people how to do their job.”

GOLF COURSE NEWS
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Glase Golf

Continued from page 27

Glase Golf completed work at
the Arthur Hills-designed Quail
West Golf Course in Naples, and
Jerry Pate-designed course at
The Colony in Estero. Glase is
also working to complete the GLS
Golf Course Architects-designed
Grande Oak Golf Club in Estero.
The company operates out of
its Naples base and nearly all the

work it has done has been within
a 10-mile radius. Glase said this
is the reason for the company’s
success.

“My clients are happy because
I only work in this area,” Glase
said. “If they need something right
away, we can do it.

“For example, we built a green
at the Colony and they didn’t like
it. We sent people over with the
sod cutter, regraded the green
and put the sod back down and

got it done in one day,” he contin-
ued. “They were happy and half
the members didn't even know
that it had happened.”
QUALITY STAFF

Stayinglocal also helpsin terms
of maintaining a high-quality staff.
“My key guys — construction su-
perintendents Darwin Sharp III
and Mike Martin, shapers Jerry
Clark Jr., Jody Mosley, and Neil
McMannus, and irrigation fore-
man Alberto Barba—have all been

with me since nearly the begin-
ning,” said Glase. “They get a lot
of credit for our high finish quality
and they deserve alot of credit for
what they do. My job is to go out
there and find the work.”
Finding the work has certainly
not been a problem of late, but
Glase has noticed that the lead
time on projects seems to be in-
creasing. “With permitting and fi-
nancial problems cropping up it
seems like it takes twice as long as

it used to and that puts the pres-
sure on us,” he said. “If construc-
tion was supposed to start in Janu-
ary and doesn’t start until March,
the client still wants the course
finished by December.”

Looking ahead, Glase Golf will
be wrapping up work at Grande
0Oak, adding nine holes at another
Arthur Hills layout at Miramar
Lakes and Golf Club in Estero and
starting work at Robert Cupp’s
Mirasol Golf Club.®

MacCurrach

Continued from page 27

Donald Ross course with
Donald Ross there.”

MacCurrach rebuilt all 18
greens complexes at Harbour
Town, in addition to replacing
retaining walls and cart paths.

“It is an active development,
so we had to be organized,” he
said. “Since it was an old course,
every bucket yielded a new sur-
prise and there was more pres-
sure from all the arm chair archi-
tects that came walking out of
the men’s grill.”

In addition to working with
Dye, MacCurrach also had the
chance to work again with Tom
Fazio and Tim Liddy and for
the first time with Clyde
Johnston and the PGA Tour.
“Architects are pleased when
they can recommend you with
confidence,” said MacCurrach.
“The reason they bring you to
another project is because the
last one went well.”

MacCurrach is also a repeat
performer for Arvida Community
Sales, who hired MacCurrach for
the Camp Creek and St. John’s
projects and is using them again
for the construction of the Ron
Garl-designed Victoria Park in
Deland, Fla.

Other key projects on the
board for 2001 are the Arthur
Hills-designed Marshall Creek
in St. Augustine, Fla., Fazio’s
Squire Creek in Ruston, La. and
the renovation of Dye’s Long
Cove Club in Hilton Head.

COMPETING LOCALLY

Most of MacCurrach’s work
continues to take place close
to home. “We have done most
of our work east of the Missis-
sippi River,” he said. “You have
to watch out for the families in
addition to the employees. The
guys on the traveling show take
on a lot, so we have to do what
we can to stay competitive re-
gionally.”

Looking ahead, MacCurrach
doesn’t see rapid expansion. “We
will keep doing five or six
projects a year,” he said. “This
year looks great and there is no
reason that we shouldn’t be able
to exceed our performance. We
are a better company today than
we were a year ago, and I expect
us to be a better company 12
months from now than we are
today.”
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Your business card says Course Superintendent.
But your heart says something else.

It takes special talent to make a golf course
a thing of beauty. It takes determination,
technical skill — and the creative touch of an
artist. It also helps to have quality turf
fertilizers and control products. And that’s
what you’ll get from The Andersons™.
Today we offer an expanded line of turf

management products that provide

exceptional quality, consistency and
performance. We offer the services of highly
experienced technical personnel and a
nationwide distributor network. Above all,
we share your passion for your profession —
and your art. For information and assistance,
call 1-800-225-2639 or visit our Web site at

www.andersonsgolfproducts.com.

Andersons
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The groundwork for excellence™
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HERITAGE NAMES PLUSQUELLEC

SAN DIEGO — Heritage Golf Group
has appointed Alan Plusquellec as gen-
eral manager of Washington National
Golf Club in Auburn, Wash.
Plusquellec most e, W
recently was golf e
operations man- '
ager at Washing-
ton National. As
the new general
manager, he will
carry the primary
responsibility in
managing and
overseeing daily golf operations. Prior
to Washington National, he was golf
professional/first assistant and group
services manager at Langdon Farms
Golf Club in Aurora, Ore.

Alan Plusquellec

AMERICAN GOLF UK SHUFFLES STAFF

BERKSHIRE, England — Ameri-
can Golf (UK) Ltd.’s managing di-
rector, Geary Leathers, will be re-
turning to the United States office to
handle regional operations in the
East. Leathers will be replaced in
the U.K. by David Seidl, a 15 year
American Golf veteran. Seidl started
his duties in February and Leathers
will return to the U.S. this month.
Seidl will head American Golf's ex-
pansion in 2001 with opportunities
in Spain, Portugal, France, Germany
and Switzerland. 0

BAYMARK SELECTS STEVENSON ‘i 4

VIRGINIA BEACH, Va. — Baymar
Construction has named Tom
Stevenson director of golf for its new
Arnold Palmer signature golf courses
in Virginia Beach and Cape Charles.
Stevenson will be responsible for mem-
bership relations, professional stan-
dards and marketing and promotion at
Baymark’s The Signature at West Neck
and Bay Creek Golf Club.

GOODMAN TAKES KEY POST AT TROON

SCOTTSDALE, Ariz. — Jim
Goodman has joined Troon Golf as
regional director of sales and mar-
keting. With over 12 years of golf
and resort marketing experience,
Goodman makes the move from
Mammoth Mountain Resort in Cali-
fornia, where he held a similar posi-
tion. His responsibilities will entail
the positioning and promotion of the
Troon Golf brand to enhance the
image and operations at each Troon
Golf property.

GOLF COURSE NEWS

Total Golf adds three
courses in Michigan

By JAY FINEGAN

MILFORD, Mich. — Total Golf Inc. has boosted its portfolio
to 11 courses with the addition of three new management
contracts. All of the company’s courses are in Michigan.

Total Golf has assumed day-to-day management of Boulder
Lakes Golf Club, in Chesterfield Township, along with Sleeping
Bear GC and Kings Challenge GC.

Sleeping Bear and Kings Challenge both are in Cedar and are
part of the Sugar Loaf Resort in northern Michigan, represent-
ing Total Golf's first foray into the Upper Peninsula. Specifi-
cally, both clubs are on the Leelanau Peninsula.

Boulder Lakes is a private country club, with a clubhouse
large enough to handle more than 200 guests for weddings,
retirement parties, family reunions and the like. The other two
facilities are daily-fee.

The new clubs are in for sweeping changes in their top ranks,
according to Jim Dewling, Total Golf's founder and president.
“We usually clean house when we take over a course,” he said.
“We start with a whole new management team, unless there is
someone who's sacred or who knows the physical plant. The
superintendents are the ones I'd usually qualify as sacred,
because they bring a lot of local knowledge.”

MICHIGAN GRAND GOLF TRAIL

Total Golf markets its courses under the Michigan Grand
Golf Trail moniker, which rewards frequent play. Participants
win prizes and awards for completing the entire “trail” in one

2 e =V IR

The 18th hole at Boulder Lélws Golf Club

year. “Our winners from last year are going on a vacation to
Myrtle Beach,” said Dewling.

The trail is getting longer now as Total Golf grows. “This year
we'll have 10 courses on the trail,” Dewling said. “Boulder
Lakes will remain a private club and won’t be part of that. We’ll
seek to expand its roster of selective membership during the
coming months.”

Founded in 1986, Boulder Lakes offers 18 holes of champion-
ship golf, a PGA professional staff, a first-rate pro shop, a
teaching facility and the large clubhouse. The club will offer a
special “senior” (over 65) and senior family membership pro-
gram this year.

Continued on page 34

. B,
The 18th hole at Redlands Mesa

LITTLETON, Colo. — RBI Golf
Management has been awarded the
management contract for The Golf
Club at Redlands Mesa, a new Jim
Engh design in Grand Junction, Colo.

“We're excited to be involved in a
project of this magnitude,” said Bill
Winfield, RBI's director of golf. “Ev-
eryone on the Western Slope has been
talking about Redlands Mesa.”

The course, scheduled to open this
summer, is set in a canyon and backs to
the spectacular Colorado National
Monument. Golfers will find themselves
winding up and down the canyon as they
progress through a round. Each hole is
more challenging than the last, with
rugged terrain and a 200-foot drop to the
fairway from the 17th tee.

RBI constructed the course and the
infrastructure of the adjacent residen-
tial community. “It's wonderful being
able to deal with one company for course
construction, grow-in and management,”
said James Eller, principal owner of
Redlands Mesa Development LLC. “We
didn’t have to take the time to reeducate

RBI to manage Redlands Mesa

anew contractor, or worry about being on
the same page. It was clear that we were all
working towards a common goal.”

RBI, based here in Littleton, will be
in charge of day-to-day operations of
the course, including the grand open-
ing ceremonies, staff selection and
supervision, marketing, financial man-
agement and maintenance.

“Redlands Mesa will be an upscale,
daily-fee course that will be a great addi-
tion to the Grand Junctionarea,” Winfield
said. “Golfers at all levels will find a
challenge, and the scenery will make up
for any bad games that might occur.”

The Redlands Mesa contract brings
RBI’s full-service management portfo-
lio to two. It also manages Coyote
Creek Golf Course in Ft. Lupton, Colo.
RBI is known for such award-winning
courses as Red Hawk Ridge, in Castle
Rock, Colo. — another Engh design —
and Dove Valley Ranch Golf Course, a
Robert Trent Jones Jr. design in Phoe-
nix. It also built The Golf Course at
Wente Vinelands, a Greg Norman de-
sign in Livermore, Calif.

Palmer Golf
refocuses efforts
on core strengths

By ANDREW OVERBECK

ORLANDO, Fla. — On the heels of its
decision to pull out of is contract with San
Francisco’s Harding Park Golf Course,
Arnold Palmer Golf Management has
announced a renewed focus on its core
strengths.

Palmer Golf, which grew 10 percent in
2000 as other companies’ profits declined,
considers itself fortunate in an industry
that is in flux. As a . .
result, the company
plans to remain con-
servative.

“With declining
rounds at daily-fee
courses, increased
competition from
new courses, and
companies like Golf
Trust of America and American Golf sell-
ing off golf courses, it is an interesting
environment,” said president and CEO
Tim Tierney. “The aggressive approach
of buy, buy, buy has hurt some folks and
we have to stay disciplined.”

CORE BUSINESS

Tierney plans to focus on Palmer Golf's
successful strategy of turning around dis-
tressed properties.

“We have had our most success taking
dated assets that have gone many years
without maintaining quality conditions
and going in and repositioning the club,”
he said. “These opportunities are becom-
ing harder to find, but they are still out
there.” According to Tierney, the North-
east and Mid-Atlantic regions represent
the biggest markets for repositioning
clubs.

In addition to these plans, Palmer Golf

Continued on page 35
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Freeman backs off acquisitions, rolls out new services cousses manaceo ey

By ANDREW OVERBECK
BETHANY BEACH, Del. —
With the acquisitions and devel-
opment markets constricting,
course owner and operator Carl
M. Freeman Golf has expanded
its golf services to include third
party management contracts,
course development manage-
ment and maintenance

outsourcing. The company also
will consider entering into leases
and joint venture agreements at
existing courses and those un-
der construction.

“In evaluating our strategy for
2001, we have decided to sit on
the sideline as far as acquisi-
tions are concerned,” said Tom
Tipton, director of new business.

Install Confidence. {
Install Rain Bird®. &

“We are guessing that prices will
keep coming down. In the mean-
time we have taken the team that
we use to run courses and will be
selling our management and
development skills.”
TARGET CUSTOMERS

Tipton has targeted three mar-
ket areas for the new spread of
services that the company will

Rain Bird understands that renovation is a major commitment, and we want to be
your complete renovation partner. Whether your goals include modernization,
improved playability or the need to meet strict watering regulations, we can help
you justify and implement a cost-efficient renovation package that’s right for you.

Rain Bird products and services offer the unique ability to combine innovation
with versatility. We know that your irrigation requirements change with time, so
we ensure that our latest innovations will always be compatible with your existing

Rain Bird system.

offer. “With courses changing
hands, banks don’t want to run
courses. Also, there are a lot of
homeowner associations out
there that don’t know what they
are doing,” Tipton said. “And fi-
nally, we can offer money-saving
solutions to municipal parks and
recreation departments.”

After the installation is complete, we'll be there to help you maintain the quality of your entire system—from
central controls to sprinkler heads. Rain Bird knows that a successful renovation includes quality products,
excellent service, and a complete commitment to our customers.

So choose Rain Bird, relax, and renovate with confidence.

Ran I BIRD

Call your Rain Bird Golf distributor at 800-984-2255 or visit our web site—http://www.rainbird.com

CARL M. FREEMAN GOLF

* BEAR TRAP DUNES,
OCEAN VIEW, DEL.

* THE BAY CLUB, BERLIN,
MD.

* HELL’S POINT, VIRGINIA
BEACH, VA.

Freeman will look to add staff
when new deals materialize. “We
have the management team in
place, but if we pick up a couple
of third party deals, we will hire
a district manager,” said Tipton.

According to Tipton, the com-
pany will first focus on its core
market along the Eastern sea-
board. “After that, we will target
major golf markets,” he said.

MORE DEVELOPMENT

In addition to rolling out ex-
panded services, Freeman also
has two development projects on
the horizon in the Washington
area.

“We are still trying to figure
out the D.C. metro area,” said
Tipton. “Competition is tight, but
we have four raw-land proper-
ties on which to develop
courses.”

Tipton expects to break
ground this fall on a Jack
Nicklaus layout at Americana
Bayside in Fenwick Island, Md.,
and possibly another in north-
ern Virginia.

Tipton remains cautious, how-
ever. “We are weighing all the
options,” he said. “We don't want
too much development and not
enough cash-generating busi-
ness. These new services should
help to balance the cash flow.”

KemperSports
fo operate

Cobblestone CC

NORTHBROOK, I11.—
Cobblestone Country Club in
Palm City, Fla., has signed a con-
tract with KemperSports Man-
agement to manage its 18-hole
private club. KemperSports be-
gan operations Feb. 1.

The course was designed by
British golf architect Roy Case
to work environmentally with the
512 acres of natural preserve and
wetlands that it is set in. The
landscape is reminiscent of the
Carolinas, with soft, towering
pines and colorful native foliage.
Players of all levels can pick from
one of six sets of tees.

Practice facilities include a
driving range, pitching and chip-
ping area, practice bunker and
two putting greens. Certified golf
professionals are on hand to pro-
vide lessons, camps and clinics,
and it is the winter home of the
David Glenz Golf Academy.

GOLF COURSE NEWS
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Architect Smyers forms management firm, buys Kokopelli

MARION, Ill. — Golf course
architect Steve Smyers and a
group of investors have bought
Kokopelli Golf Club here and
created amanagement company
that will operate the semi-pri-
vate, Smyers-designed facility,
which opened in 1997.

William Troyanoski, CEO of
the newly formed Smyers Golf
LLC, will oversee operation of
Kokopelli and development of
its management team.
Troyanoski, who will continue
as general manager at the 36-
hole Smyers-designed Royce
Brook Golf Club in Hillsborough,
N.J., said the Smyers group will
pursue purchase or management
of “marquee properties.”

Smyers, who has three golf
courses listed among the top 80
modern designs, feels Kokopelli fits
the marquee description, calling it
“one of our stronger designs.”

MEMBERSHIPS 50 PERCENT SOLD

“We are the only championship
golf course in the lower third of
the state. Kokopelli is head and
shoulders above any of the
courses in this area from a layout
standpoint,” said Aaron Fisher,
head professional since Kokopelli
opened. “Smyers’ bunker style is
very distinctive, and there are 96
bunkers on the course.”

The Smyers group purchased
the course from Marion Golf
LLC, which is comprised of a
group of 25 local investors.

Heritage portfolio

grows to nine

SAN DIEGO — Heritage Golf
Group has acquired White Col-
umns Golf Club in Alpharetta,
Ga., from Summit Pointe Part-
ners. White Columns, located 35
minutes from downtown Atlanta,
is known for the beauty of its
pristine setting and continues to
garner accolades for its design
and premium golf course condi-
tioning.

Designed by Tom Fazio, the
18-hole golf course, which
opened in 1994, plays to a par of
72 and measures 7,000 yards.

“White Columns Golf Club is
truly a world-class facility, and the
quality of this property simply un-
derscores our mission to acquire
and operate the finest golf facili-
tiesin the country,” said Bob Hus-
band, Heritage’s president and
CEO. “Based on the number of
awardsithasreceived, we're obvi-
ously not the only ones who feel
that White Columns Golf Club is
very special.”

White Columns was voted
sixth-best new course in
America” by Golf Digest in 1995
and placed 27th in Golf
Magazine's “Best Among the Top
100 Courses” to play in America.
GOLF COURSE NEWS

Kokopelli is a core golf course,
with 135 homes on its periphery.

The club is halfway toward a
projected 400 members, and
Fisher predicted 27,000 to 32,000
rounds will be played at the facil-
ity, which is open all year.

“The memberships are struc-
tured financially to open it up to
people of all ages, genders and

season to increase nutrient absorption and enhance root

caliber golfers,” said Smyers. Pub-
lic play will no longer be available
to residents within a 25-mile ra-
dius of the club. Upon achieving
membership goals, qualifying pub-
lic play will then be limited to
Mondays and Tuesdays at moder-
ate greens fees. A family member-
ship runs $1,725 per year.
AFFORDABLE GOLF

“Owning a course has always
been something I want to do,”
Smyers added. “I have always
wanted an active role in a golf
course. I also saw the need at
Kokopelli. I built the course for
Gary Mayer, who became a close
friend. He and the other investors
wanted to focus on the residential
component of the development.

growth and development.

Use MACRO-SORBS® foliar to increase photosynthetic
activity, especially during periods of stress, and through-
out the year to enhance your foliar spray program.

-k

throughout the year.

We felt it would be a good mar-
riage if I focused on the golf.
“Kokopelli, I think, is perfect,”
he allowed. “It is exactly what
golfneedstoday. Itis affordable.
And with distances ranging from
7,200 to 5,315 yards, itis friendly
to women and kids as well as
being an all-world golf course.”
Troyanoski will assemble the
management team at Kokopelli
to join Fisher and course super-
intendent Pete Ferguson.

Maximum PROTECTION FROM STRESS WITH AMINO ACID BIOFERTILIZERS

Use MACRO-SORB® radicular throughout the growing -

Use QUELANT®-Ca to correct a calcium deficiency within
the plant or once a month to keep calcium levels sufficient

Use QUELANT®-K to enhance synthesis of carbohydrates
and increase turfgrass tolerance to heat, drought, cold,

traffic, disease, and other adverse conditions.

Call 800-925-5187 for your nearest distributor
www.nutramaxlabs.com
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Landmark National broadens

UPPER MARLBORO, Md. —
Landmark National has made a
strategic decision to offer its
course development and opera-
tion expertise to third-party cli-
ents through management and
consulting arrangements.

This marks the first time the
firm has made its professional
staff available to outside course

owners and operators.

“We have a unique combina-
tion of talents to offer and we
look forward to sharing those
talents in the creation of great
golfexperiences throughout the
United States,” said Chris Cole,
president of Landmark’s new golf
management division.

The firm’s specialists can pro-

horizons to third-party clients

vide know-how across a full slate
of golf issues — economic feasibil-
ity, planning and approvals, course
design, construction management,
cost control, daily operations, mer-
chandising and marketing.

Cole said that professionals on
the Landmark staff range from
land planners and golf architects
to construction managers, law-

stellar performance...

You can trust the stars if you like, but the fact is that

UHS Signature Brand Fertilizers” are outstanding performers.

But don't take our word for it, both university trials and

customers are attesting to Signature’s premium results.

Check with your UHS salesperson for more details.

yers and agronomists. “Clients
can now consult with the com-
pany professionals on any or all
aspects of golf development and
operation,” he said.

Cole, amember of the PGA for
the last 25 years, has managed
Landmark properties at Oak
Tree Golf Club (Okla.), Palm
Beach Polo and Country Club

(Fla.) and Kiawah Island’s Ocean
Course, in South Carolina.
LOST CANYONS AND DOONBEG

Landmark National, headed by
Gerald Barton, is credited with
the development, management
and/or operation of more than
75 golf courses and 40,000 acres
of golf-related communities. The
firm’s top projects include
Kiawah Island, Mission Hills
Country Club (Calif.) and
LaQuinta Hotel Golf and Tennis
Resort, also in California.

In addition, the company has
recently opened a number of new
courses around the country, per-
haps most notably the first 18 of
36 holes at Lost Canyons, in Simi
Valley, Calif., designed by Pete
Dye. It is currently developing a
new Greg Norman course, the
Doonbeg Golf Club, on the south-
west coast of Ireland, between
Ballybunion and Lahinch.
“People told us that was the last
great piece of linksland on the
Irish coast,” Cole said.

Total Golf

Continued from page 31

ECONOMIES OF SCALE

Total Golf's courses span the
state from Detroit to Traverse City
and now into the north country.
The company owns all or part of
eight of its facilities — its owns
Highland Hillsand Winding Brook
outright — and Dewling said he
derives numerous benefits and
economies of scale by keeping his
fold entirely in the state.

“It’s great from a marketing
aspect as well as the overall ad-
ministration,” he said. “If you
keep a perspective on your re-
gion and the local knowledge
that you develop, that's a big
part of it. We know the Great
Lakes market and feel that this
is where we want to be.”

Dewling’s formula seems to
be working. Total Golf recently
put its marketing strategy to use
at the private Metamora Golf &
Country Club, situated north of
Pontiac, and increased member-
ship by 20 percent.

“We see a bright future,”
Dewling said. “ I think every-
body in the recent boom times
has felt that it’s been real easy.
But there’s a glut of golf courses
around here, and that might cre-
ate some turnaround situations
for us. When courses begin to
struggle, that’s when they look
for professional management. I
think more opportunities will
come to us — courses we could
improve through cross-market-
ing and volume buying.”

Total Golf has taken an aggres-
sive stance towards new business
development through member-
ship in the PGA of America and
the Golf Association of Michigan,
Dewling said. “It’s a total effort to
promote the game of golf here in
the state,” he said. B

GOLF COURSE NEWS
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ClubLink terminates GolfNo

KING CITY, Ontario —

ClubLink Corp. has received
$4,229,000 in consideration of the
sale of the GolfNorth Properties
Inc. debenture it acquired last
March. In connection with the sale
of the debenture, ClubLink and
GolfNorth have terminated their

strategic alliance.
The debenture was originally

Palmer focuses

Continued from page 31

will also be looking to set up
third-party management con-
tracts and lease agreements.

“We are going to get more in-
volved with third party contracts
this year in management, devel-
opment and construction ser-

i " said Chris Hamill, vice
president of development.

Tierney also said that the com-
pany sees opportunities at mu-
nicipal courses. “We'd like to go
in and do renovations, bring the
course and clubhouse up to stan-
dards and in exchange get a
longerlease agreement,” he said.

FULL PLATE

In the meantime, 2001 is shap-
ing up to be a busy year. Palmer
Golf will open three more Uni-
versity Clubs of America facili-
ties this year in Alabama and
Kentucky in addition to opening
the renovated Links at Victoria
Park municipal golf course in
Los Angeles County.

The company also has the man-
agement agreement for Star Ranch
in Austin, Texas, which is owned by
its financial backer, Olympus Real
Estate Corp. In addition to three
other management contracts,
Palmer Golfisalso working on deals
in Florida and Louisiana.

More acquisitions also are a
possibility. “We will immediately
focus on the management side,”
said Hamill, “but we are waiting to
see how things play out in the
acquisitions market. We may
make some portfolio plays instead
of buying one or two courses and
grow our business a little quicker
along that channel.”

GOING FORWARD

Going forward, Palmer Golf,
which was on the blocks just last
year could be the subject of con-
solidation talks, Tierney ac-
knowledged. “There may be
other merger talks and sales
talks, but that is the nature of
today’s industry,” he said.

However, Tierney also has set
strong goals for growing the com-
pany. “We will have six new third-
party agreements and five projects

acquired in consideration of the
sale to GolfNorth of the nine-hole
Canterbury Common Golf Club
and $1,329,000 in cash. ClubLink
also agreed to assign to the pur-
chaser of the debenture the op-
tion it held to acquire all of the
shares of GolfNorth held by Al
Kavanagh, GolfNorth’s founder
and President.

th alliance

“GolfNorth remains a strong
operator and we believe will con-
tinue to do well in the mid-range
daily-fee golf market in south-
ern Ontario,” said Bruce S.
Simmonds, president and CEO
of ClubLink. “However, after a
full season of operation, we feel
that ClubLink will not recog-
nize, in the longer term, the

Your course is only as good
as its foundation.

operating synergies or benefit
from the broader market pen-
etration to the extent we had
originally hoped would result
from this alliance.

“Accordingly,” he added,
“when GolfNorth approached us
with an opportunity to sell our
debenture for cash in connec-
tion with its recently announced
recapitalization and to terminate
the strategic alliance, we were
prepared to do so.”

Every blade of grass depends on the soil
beneath it. On the soil microbes that

feed it. And nothing provides food and

Last Septem-
ber, ClubLink
announced a
normal course
issuer bid to
purchase up to
1,040,541 com-
mon shares of ClubLink com-
mencing October 5, 2000. As of
January 17, 2001, ClubLink has
repurchased for cancellation
488,075 shares for an aggregate
purchase price of $3,098,000.

energy to soil microbes like Nitroform”

ureaform. It releases the right amount at

the right time. Only when grass needs it.

The controlled release of

Nitroform gives you six

months or more of turf-

growing benefits and even

longer-lasting payoffs for your soil.

and drought. It helps develop roots and
ce thatch. Have

Nitroform fights the effects of heat, traffic

your fertilizer supplier
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Medallion Golf

Continued from page 1

From 1969 to 1998, he served as
director of golf at Singing Hills
Golf Resort, a 54-hole complex
in El Cajon, Calif., which hosted
an average of 190,000 rounds per
year. A career highlight was his
two-year presidency of the PGA
of America, a group thatincludes
24,000 golf professionals and
Tour pros.

MANAGEMENT

MUTLI-DISCIPLINED TEAM

For now, Medallion consists
of an association of consultants
and business partners acrossthe
country, who specialize in every
major aspect of golf course op-
eration. Their areas of expertise
range from design and construc-
tion to daily operations to mar-
keting and food service

Other disciplines covered by the
team include hospitality, profes-
sional training and development

and start-up and transition opera-
tions. Two members of the team —
Dave Downing and Dave Fleming
—are certified golf course superin-
tendents, and Fleming is a golf
architect and licensed pest-con-
trol advisor as well.
KEY PERSONNEL

Rick Moeller, a California-
based real estate broker, will
serve as Medallion’s vice presi-
dent for acquisitions. Brad
Nemeth, whose law firm handles

This is one tough little princess.

Oh sure, it’s short. Manageable at 3/16 inch (5cm) to be exact. But this is one tough turf.
Princess«77 is the first and only true certified hybrid seeded Bermuda. It’s more drought
tolerant and provides better spring density than the most commonly planted
vegetative type. And for convenience, it can be delivered in a bucket that’s
equivalent to a truckload of vegetative Bermuda. To learn more about lovely
but tough Princess«77, call Pennington Seed for the distributor nearest you.

1-800-286-6100, Ext. 281 « sportturf@penningtonseed.com « www.penningtonseed.com

taxation issues, contracts, and
general corporate matters, will
head up the legal squad. CPA
Lisa Thayer, whose San Diego
practice deals heavily with golf
facility accounting practices, will
honcho accounting operations.
And architect Larry Gabriel will
handle clubhouse design and
project management.

Addis’s son, Tom Addis IV,
currently building courses in
Asia for Nicklaus Design, will

serve as chief shaper, design
coordinator and construction
manager, including construction
personnel management.

“We're looking to team up with
course owners and developers
who want a hands-on approach to
management, where we can come
in and really be a partner with
them,” Addis said. “Some people
have called it boutique manage-
ment. A client can look at the list of
professionals we have, and can pick
from that menu of business people.
We can help your operation in ev-
ery regard, from consulting about
food service to running the entire
club, from top to bottom. We have
that kind of talent on board.”

‘LIGHT AND FLEXIBLE’

Besides total ownership or
management of courses, Addis
also expects to pick up a lot of
renovation work.

“We can assist with upgrades to
make sure a course is operating at
peak efficiency,” he said. “It might
be irrigation or drainage or play-
ability. For example, if you need
helpwithirrigation, Dave Fleming
or Dave Downey or I would do a
complete on-site analysis of the
golf course, and we’d design a
plan. If the owner or operator
wants to go forward, we'd set up
the timeline and provide whatever
they’d need, including staffing. If
the owner wants us to run the
whole project, we'll do that. It
might even involve financing of
the equipment.”

Golf management is not as
crowded a field as many people
believe, Addis said. “I think there
are about 900 companies, and
they manage a total of about
1,100 courses out of more than
17,000 in the country. There’s a
lot of opportunity.

“Our competitive advantage,”
he added, “is that we're light and
flexible. We're not loaded with a
big support staff we have to pay.
And we can move fast. People
really like that approach, that we
can bring in experts quickly,
based absolutely on need and on
a cost-effective basis.”

ACQUISITIONS IN PROGRESS

Addis said response to his new
company has been “very posi-
tive.” He already has one client
on board, an 80-tee golf learning
range in San Diego — Hodges
Golf Improvement Center. All
other properties in the portfolio,
he said, will be full-fledged
courses. He’s currently negoti-
ating to buy three clubs.

Addis should have plenty of
potential business contacts,
thanks to his PGA involvement.
First elected to the organization
in 1972, he garnered several ma-
jor awards, including the group’s
highest — PGA Golf Professional
ofthe Year—in 1989. Amember of

the Southern California PGA Hall
of Fame, heis one of very few PGA
members who has served at every
level of PGA governance — chap-
ter, section and national.ll
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SUPPLIER BUSINESS

BRIEFS

PARCAR APPOINTS CRAMER
Reedsburg, Wis. — Columbia
ParCar Corp. has appointed Duke
Cramer to regional sales managerin
the Midwestern states of Wiscon-

sin, Minnesota,
Iowa and north-
ern Illinois.
Duke Cramer
will be respon-
sible for Colum-
bia ParCar’s
fleet and indi-
vidual golf car
sales as well as
sales of their new Neighborhood
Electric Vehicle (NEV) productline.
Cramer has been with the company
almost since it’s inception in 1984.
Previous to his new assignment, he
was the company’s production man-
ager and east coast regional sales
manager.

Duke Cramer

PAR AIDE ACQUIRES ACCUFORM BRAND

ST. PAUL, Minn. — Par Aide Prod-
ucts Co. has acquired the Accuform
brand of golf course bunker rakes from
Midwest Rake Co. LLC of Warsaw, Ind.

“Accuform, with the introduction
of their short tine bunker rake de-
sign in 1988, literally changed the
look and function of bunker rakes in
the industry,” said Steve Garske,
president of Par Aide. “This acquisi-
tion provides Par Aide with a full
line of Accuform branded mainte-
nance tools for our superintendent
customers.”

Midwest Rake is a leading manufac-
turer of high quality tools for turf main-
tenance, as well as epoxy, cement and
asphalt coating applications.

LOFTS NAMES RUSHE, EVERHART

MADISON, Ga. — Lofts Seed, a di-
vision of Pennington Seed has ap-
pointed Scott Rushe and Jeffrey
Everhart as territory managers for
the Professional Products Group.
Rushe and Everhart will be respon-
sible for the sales and marketing of
Pennington’s professional turfgrass
varieties through a network of profes-
sional turfgrass distributors in the
United States.

EWING OPENS ODESSA BRANCH

PHOENIX, Ariz. — Ewing Irriga-
tion Products has opened its 89th
branch location in Odessa, Texas.
Paula Holguin, who has more than 15
years for industry experience, will
manage the new branch.
GOLF COURSE NEWS

Andersons launches
new branding strategy

By A. OVERBECK

DALLAS, Texas — One year
after announcing its acquisi-
tion of the Scotts Co.’s profes-
sional turf business, the
Andersons Co.
has introduced
a new branding
strategy to mar-
ket the com-
bined product
portfolio.

While the
new brand of
products,
Andersons Golf Products,
combines the Anderson’s Tee
Times and the Scotts’ Pro Turf
brands, the formulations re-
main unchanged.

“We are changing the name
and the bag,” said Tom
Handel, vice president and
general manager. “The prod-
uctinside the bagisnot chang-
ing.” The new packaging will
be phased in over the next few
months.

A majority of the product
line is being produced at the
Andersons production facili-
ties, although some of the
products dependent on Scott’s
proprietary technology will
continue to be produced by

GOLF PRODUCTS

Scotts as part of a long-term
supply agreement.

The Andersons sales, tech-
nical, customer service and
marketing staffs are already in

place to support
the new brand.
“We have as-
sessed the new
and different
needs of the
. market,” said
director of sales
Allen Figley.
“We have 30-
plus sales people in the field in
addition to three technical ser-
vice managers.”

The distribution channels
also have been sorted.

“We are committed to a
strong independent distribu-
tion network,” Figley said. “We
have filled all the voids to make
our network complete.”

ONLINE TOOLS

Distributors also have a new
online ordering tool at their
disposal. The system, which
was rolled out March 1, allows
distributors to order products
directly from the company’s
Web site. Once an order is
sent, the distributor receives

Continued on page 40

AGROTAIN Int'l ready
with UMAXX technology

DALLAS, Texas — Lange-Stegmann Co. has launched
AGROTAIN International, a new subsidiary that will man-
age the sales and developments of the Agrico Turf Il and
SuperU products that the company acquired last July
from IMC-Agrico.

The company’s UMAXX urea nitrogen product will be
marketed to turf professionals. UMAXX contains a ure-
ase inhibitor that prevents volatilization into the atmo-
sphere for 14 days and a nitrification inhibitor that stops
the conversion of ammoniacal nitrogen to nitrate nitro-
gen for up to 16 weeks. The chemistry maximizes urea
nitrogen efficiency by virtually eliminating the risk of
nitrogen loss to the environment.

“The stabilized nitrogen prevents volatilization and
nitrification protecting the environment from potentially
harmful nitrogen losses and provides plants with ammo-
niacal nitrogen for 12 to 16 weeks,” said Alan Nees, vice
president of turf and ornamental sales for Agrotain Inter-
national. “Extending the life of urea nitrogen also means
fewer applications and less expense per acre. It is one of
the best performing, most economical nitrogen sources
available to the turf industry.”

Simplot Turf and Horticulture will be the primary mar-
keter of UMAXX, although it is a non-exclusive agreement.

“We are still in the early stages as far as distribution is
concerned,” said Michael Stegmann, who sold Lange-
Stegmann’s specialty products division to Simplot last
September.

The UMAXX technology will be marketed to the Lange-
Stegmann customer base that Simplot now serves as a
result of that acquisition, and through Simplot Partners
in selected areas. The new ingredient will be formulated
into select products under Simplot’'s BEST and Lange
fertilizer brands.

— Staff reports

UHS set to expand business

By A. OVERBECK

DALLAS, Texas — Following a year that saw profits surge 18
percent, United Horticultural Supply (UHS) is primed to continue
expanding. The fertilizer, chemical and seed distributor has grown
to 77 sites in 37 states and has 143 full-time sales representatives.

At the company’s 10th annual supplier breakfast at the
GCSAA Conference and Show, business manager Terry
Boehm outlined UHS’s expectations for the coming year.

CONSOLIDATING DIVISIONS

The company will start with the reorganization of its two north-
ern divisions. The Great Lakes and Midwest divisions will be
consolidated to form the massive Central division that will stretch
from Colorado to Ohio. Former Midwest manager Bob Flynn will
head the new division and former Great Lakes division leader Russ
Mitchell will take on the responsibilities of the newly created

Continued on page 41

UHS SALES GROWTH (IN MILLIONS)
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Toro locks up Disney World deal

By JAY FINEGAN

ORLANDO, Fla. — The Toro Co. has scored a major
coup in terms of sales and visibility by locking up an
exclusive deal with Walt Disney World, the most popular
vacation destination on earth.

The agreement covers all facilities at Disney World,
from theme parks and hotel grounds to the five golf
courses on site. Landscapes within the resort are
equivalent to some 3,000 football fields and are cared
for by a staff of 650 horticulture and landscape profes-
sionals.

As part of the deal, new Toro irrigation systems will be
installed this year. The Magnolia Course will be com-
pletely renovated this spring, including installation of a
brand new irrigation system. The Palm Course will un-
dergo renovation later this year.

Pennington enters Chinese market

MADISON, Ga. -
Pennington Seed has signed
an exclusive distribution
agreement with Beijing-based
China Turfand Forage Co. for
Plantation turf-type tall fescue
in China. Under the terms of
the agreement, China Turfand
Forage will promote and mar-
ket Plantation to the growing
Chinese turf market.

“China is one of the last
growth markets in the world,”
said Dave Holman, director of
international sales for
Pennington. “The privatization
of the seed industry and the
growing interest in both turf

products and erosion control
and stabilization providesalot
of opportunity for grass seed
in China.”

China currently imports
4,000 tons of seed per year
from Oregon alone, said
Holman. “It could eventually
grow to five or six times that,”
he said.

According to Holman,
Pennington will be evaluating
other turf seed for export to
China and expects to have an-
other three to four varieties in
China in the next couple of
years.

— Staff reports
MARCH 2001 37
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Dow joins Bayer’s Accolades program

DALLAS, Texas — Dow
AgroSciences has teamed up
with Bayer Professional Care to
include portions of its product
line in Bayer’'s Accolades re-
wards program.

The alliance, which is purely a
marketing agreement between the
two companies, will increase the
benefit of the rewards program by

allowing professionals who pur-
chase products from both compa-
nies to accumulate points faster
and earn rewards sooner.

It also allows Dow to have ac-
cess to a rewards program with-
out spending time and money
developing its own system.

“Bayer has invested a lot of
money to create a database to

gather information about golf
courses and superintendents and
their culture practices and how
they go about managing their
businesses. Thatinformation has
value to us,” said Scott Eicher,
senior product marketing man-
ager for Dow Agrosciences.
“Rather than starting from
scratch and building a new pro-

Above And Below The Surface...

ADMIRAL
TAKES COMMAND!

gram, we de-
cided to join up
with someone
who has al-
ready started
down that
path.”

Dow productsin the Accolades
program include Conserve, Con-
front, Lontrel, Gallery 75 DF,
Snapshot 2.5 HG, Surflan, Team
and Team Pro.

— Staff reports

Becker Underwood’s new Admiral™ Liquid controls the growth of algae and aquatic
vegetation in lakes, ponds and other bodies of water while adding a beautiful,
natural-looking blue.

As an important part of a lake management program, Admiral Liquid delivers all of
the algae control you demand, and Admiral has been registered by the EPA. Create
more beautiful waterways two different ways with the commanding presence of

Admiral Liquid-only from Becker Underwood.

1-800-232-5907 * 515-232-5907 * Fax 515-232-5961 * www.bucolor.com

Admiral is a trademark of Becker Underwood, Inc., and is registered with the Environmental Protection Agency,
No. 67064-2. Read and follow label directions.

LakePak’ WSP’

-

BECKER \
UNDERWOOD nc

THE SCIENCE OF INNOVATION ©

Deere Turf nets
1SO 9000

RALEIGH, N.C. — After an 18-
month qualifying process,
JohnDeere Tur
received ISO 9000 certification.

ISO 9000 standards for manu-
facturing facilities cover multiple
elements, from paperwork and
tracking systems to parts inven-
tory and the assembly process.

“ISO certification ensures the
repeatability of product and pro-
cess quality with an emphasis on
continuous improvements to
support genuine value for stake-
holders,” said Michael Rebilas
quality manager at the Turf Care
facility.

Turf Care officials said they
are preparing a project plan to
upgrade the current certification
to ISO 9000:2000. John Deere
Turf Care has been manufactur-
ing golfand turf equipment since
July 1997.

Andersons

Continued from page 37

e-mail confirmation.

“This allows them to place or-
ders 24 hours a day,” said mar-
keting manager Michael Bandy.
“It is convenient, increases ac-
curacy and is easier to use.”

Online support for end users
has also been improved, accord-
ing to Handel. A portion of the
company’s site has been en-
hanced to provide specific infor-
mation on professional turf prod-
ucts. The section includes
seasonal tips, technical reports,
industry links and product infor-
mation, in addition to contacts
for technical representatives and
distributors.

While these Internet services
are aimed squarely at product
support, e-commerce initiatives
are being evaluated. “We are in-
terested in how the Internet and
e-commerce will evolve,” said
Handel. “We are looking at it.”

NEW PRODUCT DEVELOPMENT

In addition to working to im-
prove the efficacy of current
molecules, the company is set to
unveil new products in the next
couple years. According to
Handel, controlled release tech-
nology promises to be the
company’s focus on the new
products side.

The Anderson’s newest prod-
uct, Fertilizer plus Talstar is one
example. The new formulation
combines slow release fertilizer
ingredients and turf insecticide
in a granular product. The prod-
uct allows superintendents to
control certain pests while mak-
ing a fertilizer application.

“We are going to keep making
changes and look to acquire new
technology,” said Handel. “We
have $1 billion of resources be-
hind us.” ®

GOLF COURSE NEWS
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Simplot Partners adds facilities out west

SAN DIEGO — Simplot Part-
ners has acquired the U.S. op-
erations of Vancouver, B.C.-
based distribution company
Evergro.

Evergro’s three U.S. locations
will enable Simplot Partners to
better serve customers in the
Pacific Northwest, said vice
president and general manager
Nick Spardy.

“We have 22 sales and distri-
bution centers in the West, Mid-
west and East,” he said. “This
acquisition allows us to increase
our focus on marketing to turf
and horticultural customers in
the Pacific Northwest.”

Evergro will continue to dis-

UHS rolling

Continued from page 37

technical services position.

Personnel, not market condi-
tions, drove the decision, accord-
ing to Boehm. “We had the op-
portunity and the personnel in
place,” he said. “They [Flynn and
Mitchell] wanted to do it.”

UHS TO TRIPLE SEED BUSINESS

UHS entered the seed business
earlier this year with the creation
of United Seed Production and
plans a full-scale rollout of its na-
tional seed program this year.

“We intend to triple our seed
business,” said Boehm. “We be-
lieve that we have the best prod-
uct line-up in the business.” Va-
rieties on offer include Palmer
IIl perennial ryegrass, Crenshaw
creeping bentgrass, Apollo Ken-
tucky bluegrass and Shenandoah
II tall fescue.

DIVISION GOALS

The new Central division en-
deavors to double its golf busi-
nessinthe coming year and open
a new Chicago office. “We will
also centralize purchasing and
streamline the product mix,” said
Flynn.

The Western division will also
be working to build market
share, said manager Mike
Thurlow. “We grew 20 percent
last year, and had S70 million in
sales, which is 40 percent of
UHS’s business,” he said. “We
will work this year to establish
Signature brands and the seed
line and take advantage of the
weak competition.” The division
also will look to add facilities in
Sacramento and San Francisco.

After spending a year invest-
ing in facilities, the Southern di-
vision is also looking to grow the
new seed business. “We want to
grow sales 30 percent and double
our seed business,” said man-
ager Steve Jackson. In order to
meet these goals, Jackson will
be adding staff in Houston, Aus-
tin, Tampa and Memphis and
adding capacity in Oklahoma
City and Memphis.®
GOLF COURSE NEWS

tribute turf and ornamental prod-
ucts to its customers in western
Canada.

ON THE MOVE IN CALIFORNIA

In addition to the Evergro ac-
quisition, Simplot Partners has
also taken over Turf Solutions,
based in Oxnard, Calif. The dis-
tribution center has custom seed
blending capabilities of more

-}

Patent Pending

than 50,000 pounds of produc-
tion per day, as well as a sepa-
rate blender for specialty
grasses, such as bentgrass or
Bermudagrass blends.

Michael Sommer, general
manager and senior turf consult-
ant for Turf Solutions, will join
the Simplot Partners as a seed
specialist.

Cut-away of Reelcraft's
Underground DGM Syringing System.

: Q“\\ Reelcraft is everywhere.

But don't expect to see it on your approach.

Introducing Reelcraft's Direct Underground
Maintenance Retractable Hose Reel System, or DGM , which
is specifically designed for syringing golf course greens. The
DGM system features a 75-foot, 3/4” |.D. retractable water

hose installed underground at each green. The system
enables the superintendent to quickly and easily syringe the

green when necessary and to just as quickly retract the hose

Profile purchases Wood Recycling

BUFFALO GROVE, Ill. —
Profile Products LLC has pur-
chased the hydraulic mulch
business of Wood Recycling
Inc., the manufacturer of Re-
Fiber and Hydroblanket
brand products.

“Profile has distributed Re-
Fiber products for several

years so thisis a natural fit for
us,” said Mark Lewry, presi-
dent of Profile Products.

Re-Fiber wood-based
mulching products rapidly
absorb moisture to create
homogeneous slurry in hy-
draulic mulching equip-
ment.

out of the way—and out of sight— when finished.

The DGM system allows for a quick response in urgent situa-

tions such as extreme heat stress or dry conditions, while

preserving the quality of the golf course by reducing turf wear

and tear from driving carts and dragging hoses. In addition,

hand watering allows for a more even and isolated watering

distribution on the green.

So, if your greens are giving you the blues, get back on par

with the Reelcraft DGM watering system.

- ®
Reelcraft Industries, Inc. 2842 E. Business 30, P.0. Box 248, Columbia City, IN 46725-0248 U.S.A.
Phone: (800) 444-3134 Fax: (800) 444-4587 www.reelcraft.com » e-mail: reelcraft@reelcraft.com Q REELCRAFT
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Bali Hai opens in
Las Vegas

Continued from page 21

towering palms.

“This golf club will be more than just a
place to play golf — it will be a sightseeing
adventure unto itself,” said Walters. “We
have incorporated some very authentic
touches into the design of this club that
will virtually transport our guests to a
tropical paradise.”

ISLAND GREEN

Seven acres of water features, including
anisland green, help foster the atmosphere
that Schmidt and Curley strove to create —
of being on a South Pacific island. Another
touch: transition and out-of-play areas will
be accented with Augusta white sand and
black volcanic rock outcroppings.

“This is a fun course,” said Curley.
“We want to give guests an opportunity
to loosen up and enjoy the surround-
ings before we begin challenging their
skills. When you're finished, you’ll
know you’ve been tested, but it won't
beat you to death. It's the kind of golf
course you could play day after day and
never tire of its charms.”

POLYNESIAN CLUBHOUSE

The playing surface will consist of
Bermudagrass overseeded with rye ev-
erywhere except on the greens, which
will be bentgrass.

A stylish, Polynesian-like clubhouse,
designed by Hayermagnus Architects,
will house the golf shop and Cili, de-
scribed as an “exquisite” restaurant
serving a gourmet menu “with tropical
accents” at breakfast, lunch and din-
ner.

A private dining room overlooks the
16th green. At more than 30,000 square
feet, the Bali Hai clubhouse also has an
outdoor pavilion and a tropical
boutique.®

THAT HITS ANDIFEEES LIKE GRASS!
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Fairway Feel®
PLUS

THE NEXT GENERATION:

Owe Ty is allit Takes!

NATURAL FIBER MATS WITH A SURFACE,

Reliakics
l Golf Course Suppliesi

For information or a copy of our latest catalog, contact:
Reliable Golf Course Supplies, Inc.
(800) 274-6815 » www.reliablegolf.com

SOIL AND WATER SYSTEMS

Lowers Water pH ¢ Controls Soil pH
Improves Soil Drainage « Controls Algae
Reduces Sodium in Soil
Improves Effluent Water For Irrigation use
Reduces Bicarbonates & Carbonate

S02 GENERATORS

11838 Tammy Way Grass Valley, CA 95949
(530) 271-0915 aquaso2.com

* May last forever
* Cost a fraction of other markers
* Install easily and require litfle to no maintenance

* Will end complaining about not being able to

* Will speed up play, increase enjoyment & revenue

When you consider that BVD Markers...

{they will even reduce your maintenance budget since you
won't have to trim your marked sprinkler heads as often)

find the sprinkler tags

... the decision to buy them is EASY
Call For A One Hole Test!

Buster Newton - VP Sales & Marketing, IBUYESS - 858.274.1524
(Former Kirby Markers Director of Sales & Marketing)

or
Fiberbuilt 1-800-661-8132 Fax 1-800-661-3137
e-mail: info@bvdmarkers.com www.bvdmarkers.com

At durability.
1S yourga

Good for Life”

Bufftech Vinyl Fence, Deck & Railings...
* Virtually maintenance-free
 Durable, smooth surfaces
* Variety of styles and colors
* Limited lifetime warravty

.. Are the attractive, lasting choice for

any commercial property.

Call 800-333-0569 Ext. 244 or 245

2525 Walden Ave - Buffalo, NY 14225
Fax: 716-685-1172 = www.bufftech.com

A Quality Brand of CertairiTeed Corporation

EAGLE GOLF & LANDSCAPE PRODUCTS

EAGLE INTERFACE FOR GREEN CONSTRUCTION

s INTERFACE

PLEASE CALL
FOR A COMPLETE CATALOG

J 1-800-21-EAGLE

WWW.EAGLEGOLFANDLANDSCAPE.COM

TREVIRA®

ot

Score a

HOLE IN ONE

with a
Classified Display Ad
like this one in
GOLF COURSE MARKETPLACE

Call for details . . .

(207) 925-1099
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To reserve space in this section,
call Jean Andrews 207-925-1099

HARCO DUCTILE IRON
FITTINGS FOR GOLF COURSE
IRRIGATION SYSTEMS

Sizes 2" through 12", all configurations
including "knock-on" repair couplings.
High Strength, high corrosion
resistance.

The Harrington Corporation
P.O. Box 10335

Lynchburg, Va 24506 P\

k804-845-7094 Fax 845-8562 )

<7o’mzozt Construction Co.

:Sziw'm/ the ration /0'2 over 30 yeans.

Golf Course Builders
HEL\oilz:/ Ohe [j/z‘inf) ( “/.»:[[N

P.O. BOX 559
TEMECULA, CALIFORNIA 92593

(909) 698-7270
FAX (909) 698-6170

STATE LIC. #267960

STAY ON COURSE...

GOLF COURSE

WITH NEWS ONLINE

THE NEWSPAPER FOR THE GOLF COURSE INDUSTRY

www.golfcoursenews.com

Keep That%dge

B Premixed and ready-to-use Pinhigh saves time — eliminates waste!
B Provides Clingability with Cleanability — easy water rinse off
B Non-toxic B Available in all popular grit sizes from 50 to 220

1-800-422-4748 or www.pinhighdirect.com

For ExceprionaL Service CadL

800-226-4178
BRIDGES - BOARDWALKS - RETAINING WALLS
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LAMINATED WOOD BRIDGES

PEDESTRIAN & VEHICULAR
Order Direct from the Leading Manufacturer in the U.S.
* Complete Prefabricated Packages ® Custom Design & Engineering

SBENWoOD cALLTODAY 800-777-8648
-- STRUCTURES Post Office Box 2002 ¢ Morrisville, NC 27560

Tel. 919/467-6155 o FAX 919/469-2536

www.enwood.com

To reserve space in this section,
call Jean Andrews 207-925-1099
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Zoysia is excellent for golf course

fairways, tee boxes, sports fields, .
and home lawns. Let us show you

a look you haven't seen before. It's 800-666-0007
like playing on carpet! 501-975-6281
quailvalley.com

Quall'Valley

GRASSES

Cavalier Zoysia features: can be
established from sprigs or sod *
fine leaf texture * high shoot density
* tolerates low mowing heights *
cold hardy * good shade * tolerance
* good salt tolerance * low water S
use * resistance to insects

PO Box 56440
Little Rock. AR
72215

\

barefoot walkin’ thick _‘,ﬁ

Also cultivating: Tifton 419, Midlawn,
El Toro Zoysia, Meyer Z-52 Zoysia, Fescue

Get our New, 2001 Catalog FREE

Engines ¢ Equipment
Flymo ¢ Parts
Safety » Reels
Tools ¢ Trailers

e And Much More!

4« PRECISION

y YOUR GOLF COURSE SUPERMARKET
1-800-345-1960
FAX 888-973-8032

‘ 1-800-345-1960

ORDER ONLINE WWW.PRECISIONUSA.COM

£ HERITAGE =

BUILDING SYSTEMSs
Established 1979

BUlLD IT YOURSELF AND SAVE!
$24373 | | 45 x60°x12 $7,790 |

All Steel Homes Shop Buildings
Great savings now from the most trusted steel

building company in America. Call now for a
fast price quote, free literature and video tape.

* Speeds up play
Reduces playing & s ‘ ¥ Test
time up to 20% : . Trial Offer!
per round e

¢ Cost effective - AR T i One Hole
Pays for itself A Visible Marking System
SR You Can Mow Right Over
Lasts for years

* More enjoyment - *

No pacing and

hunting for The Ki?'by Marker System
Aot 800-925-4729

fairways, tees, driving d 760-931-2624
e e Fax 760-931-1753

Qi wwwKirbymarkers.com

800.643.5555 ¢ heritagebuildings.com
800.793.9208 Se Habla Espaiiol

& GILL
MILLERE

Golf Course Architects

122 North 2nd Street e River Falls, WI 54022
715-425-9511 * e-mail: info@gillmiller.com
visit our website www gillmiller.com

Design ® Renovation
Master Planning ¢ Practice Centers

Member: American Society of Golf Course Architects

CALENDAR

MARCH

18-21 — Crittenden’s 2001 Golflne
Expo, Phoenix, Ariz. Contact
(800)211-1697.

20-22 — Atlantic Turfgrass Con-
ference & Trade Show, Halifax, Nova
Scotia. Contact www.tscentral.com.

30 — ASGCA Remodling Univer-
sity, North Shore Country Club, Chi-
cago, Ill. Contact (312) 372-7090.

APRIL

2-4 — American Chemical Soci-
ety Expo, Spring. Contact: (202) 872-
4553.

5 — Cactus & Pine GCSA An-
nual meeting, Arizona. Contact
lynn@cactus&pine.com

9-13 — PDA West Coast Chapter
Symposium, Courses & Exhibitions,
San Francisco. Contact (301) 986-
0293.

20 — ASGCA Remodling Univer-
sity, Aronimink Golf Club, Philadel-
phia, Pa. Contact (312) 372-7090.

25 — ASGCA Remodling Univer-
sity, The Olympic Club, San Fran-
cisco. Contact (312) 372-7090.

MAY

5-9 — TOCA 12th Annual Meet-
ing, Phoenix. Contact (612) 758-
6340.

14 — Field Day at University of
ArizonaKarsten Turf Research
Center. Contact
lynn@cactusandpine.com.

19-23 — 18th Annual American
Society of Irrigation Consultants
Conference, Savannah, Ga. Contact:
(925) 516-1124.

22-24 — Chem-Universe. Contact
(202) 872-8110.

LIST RENTAL

GOLF COURSE

SWIS

THE NEWSPAPER FOR THE GOLF

...offers you lhe oppmlumly to reach the
decision makers at thousands of
golf facilities with an exclusive mailing list.
Call for details . . .

207-925-1099

Congratulates four of our
Bronze customers who were
selected by Golf Digest as Best
New Courses, 2000

Best New Course: #1 Longaberger ® Best New Affordable: #7 The Tennessean
Best New Private: #3 Whlspermg Plnes #T 8 TPC at Snoquaimine Rldge

Bronze...The Look of Tradition

BRONZE; Tee signs ® Tee Distance Markers ® Tee
Markers ¢ Cart Path/Fairway ¢ Practice Range ®
Directional/Memorial

phone: 800-932-5223 » fax:513-759-0721
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Golden Retriever

Commercial Elite
Ball Pickers

M b&th&lad'pwkzr ow’ll
evzlhawtvb 2

* 16-inch Flotatmn Tires
Reinforced 2" Tubular
Steel Frame

Free Floating Drum System
5-Year Disc Warranty
Maintenance Free

Sealed Bearings

Rpfiakie
l Golf Course Suppllesi

Reliable Golf Course Supplies, Inc.
(800) 274-6815 « www.reliablegolf.com

. CONTINENTAL"
BRIDGE

8301 State Highway 29 N, Alexandria, MN 56308 USA
Phone: 320-852-7500 Fax: 320-852-7067
E-Mail: conbridg @ continentalbridge.com * www.continentalbridge.com

Shouldn't your Grounds Crew
look as groomed as your greens?

Golf Shirts

$795

ith your logo

GOLF SHIRTSe« CAPS
JACKETS * PANTS« RAINSUITS

CHESTNUT

IDENTITY APPAREL

800-336-8977

www.chestnutid.com
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Adaptive car market ready for Club Car, E-Z-GO

Continued from page 1

“We had been looking at accessibility solutions over
the course of the last year and we tested a lot of the
vehicles on the market to get an understanding of what
the needs and requirements were,” said Gary Stough,
director of marketing for Club Car. “The SoloRider
vehicle was the safest and most stable car out there.”

Roger Pretekin, president of SoloRider, began re-
searching the needs of disabled golfers in the early
1990s. The company’s first shot at an adaptive golf car
was a modified mobility scooter which simply was not
stable or powerful enough. After further develop-
ment, SoloRider rolled out the AteeA, which was
specifically designed to tackle golf course terrain.

“The car exceeds ANSI standards and has an inde-
pendent four-wheel suspension that transfers only six
pounds of pressure per square inch,” said Pretekin. “It
also accommodates a wide variety of handicaps.”

The vehicle features er-

take my chances.”

While both E-Z-GO and Club Car have established
distribution channels direct to golf courses, both
eMotorsports and Mobility Solutions are optimistic,
reporting that some Club Car dealers have shown an
interest in their vehicles.

“We fit into the low end of the market,” said Pike,
“Yet we offer a patented anti-tip safety frame, dual
throttle controls, regenerative braking and a swivel
seat. The car appeals to owners who don’t want to
spend a lot but need a car that is safe and will not
damage the course.”

Mobility Solution’s Solo Sport retails for $3,200.

IMPROVING MODELS

Long-time players Fairway Golf Cars (formerly a
division of Ortho-Kinetics) and eMotorsports are also
working to improve their adaptive car offerings.

“We have spent three years working on the Spirit,”
said Fairway Golf Cars

gonomic hand controls, a
multi-position, lockable
360-degree swivel seat,
rear-wheel manual traction
control, regenerative brak-
ing, and six-inch ground
clearance.

“These are the bare mini-
mums,” Pretekin said. “We
also developed a standing
seat option that raises the
playerinto the standing po-
sition where they can ex-
ecute a shot.”

The standard 1-PASS vehicle will retail for $6,995 and
the standing seat option will cost $2,000. The first ship-
ments of the car will begin this month and Pretekin said
his factory is capable of producing 2,000 units a year.

As part of the deal, Club Car will supply SoloRider
with sales, marketing, sourcing and engineering as-
sistance. “We have already made alterations to the
vehicle,” said Stough. “It now has a 36-volt charger
and a new transaxle designed like ours that will make
it easier to service.”

E-Z-GO ALLIES WITH EAGLE

E-Z-GO has entered the market in a similar agree-
ment, forming an alliance with Augusta-based Eagle
Parts and Products. In addition to manufacturing golf
car accessories, Eagle produces electric shopping
buggies.

“More and more courses are becoming aware of
accessibility issues,” said Ron Skenes, communications
manager for E-Z-GO. “Courses will certainly not need 60
of these vehicles, but at some point every golf course
will need to have these adaptive cars. This is a good
niche market that made sense for us to expand into.”

In developing the E-Z-GO product, Eagle started
from scratch.

“We began with a clean sheet of paper,” said Eagle
president Frank Dolan. “We used the same controller
technology but we have beefed up the car.

“The trick here is to appeal to fleet sales,” he contin-
ued. “We are developing a car that will handle the lion’s
share of disabilities. We are not addressing quadriple-
gics, but primarily people who are inconvenienced.”

As a result, the car will retail for about $4,000 and
focus on the low end of the market. Features on the
car include a low center of gravity, three braking
systems, a built in 24-volt charger and a footprint of
eight psi. The car will enter production this July.

MARKET REACTION

With the E-Z-GO car in the prototype phase and
Club Car producing a higher-end car, other adaptive
car manufacturers are convinced that there is still
plenty of opportunity in the marketplace.

“I am glad that Club Car and E-Z-GO are in the
market. It proves that we are making a legitimate
product,” said Don Labowsky, president of
eMotorsports and maker of the Golf Xpress adaptive
golf car. “We are going after 7 million people and I'll
44 MARCH 2001
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eMotorsports’ GolfExpre.

ss adaptive golf car on the green

president Ed Gaffney. “The
new car will have more
power, a new drive axle, a
slip-proof transaxle and a
lower center of gravity.”

The Spirit will retail for
around $3,995 and will be
available in April.

A new model of the
GolfXpress is also in the
works, based on data and
information gathered over
the past six years said
Labowsky. The car will re-
tail for $4,495 and feature offset tires with staggered
tracking to lessen the car’s impact on the turf.

MARKET ACCESS

While the established players have traditionally
marketed their products via word-of-mouth and made
sales mostly to individual golfers, the challenge now
will be to broaden their market appeal and break into
fleet sales to golf courses.

This is where both Club Car and E-Z-GO have the
advantage.

“Before SoloRider teamed up with Club Car, we had
little access to the market and service and distribu-
tion were problems,” said Pretekin. “Now that is
solved. Without our agreement with Club Car, there
is no one out there that can properly maintain these
vehicles and provide parts. Club Car provides service
in every state and they have financing programs that
make it very easy for courses to step up and support
accessibility by purchasing these cars.”

The little guys, however, said they are up to the task.

“We have a high quality and high performance golf
car,” said Jeff Mattheson, director of sales and market-
ing for Fairway Golf Cars. “They may have the directand
immediate access to accounts, but that is part of our
challenge. We have to get out there and let people know
that there are alternatives in the market.” &
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GOLF COURSE MARKETPLACE

To reserve space in this section, call
Jean Andrews, 207-925-1099

12001 Shoemaker Avenue
Santa Fe Springs, CA 90670
Phone: 56229440701

R

BRIDGE MANUFACTURING CO. www.excelbridge.com

Specializing in golf
course/ park/ bike
trail bridges in a
variety of materials
to suit your particular
landscape needs.

We fabricate
easy-to-install,
pre-engineered
spans and deliver
them to anywhere
in North America.

(outside California)

contact:

Score a

HOLE IN ONE

with a
Classified Display Ad
like this one in
GOLF COURSE MARKETPLACE

Call for details . . .

(207) 925-1099

(ARTIONAL afRVICE GENTER

GOLF IRRIGATION CONTROLS

Others may promise...but
BoardTronics Delivers:

#1 Technical Resources

#1 Customer Satisfaction

#1 Quality Control

#1 Consistent Turnaround
#1 Local Service Partners

#1 Replacement SuperParts®
#1 Lightning/Sukge Specialist

BoardTronics Inc.
1-800-STAY-WET / www.boardtronics.com

GOLF COURSE NEWS
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GOLF COURSE CLASSIFIEDS

Toreserve space in this section, call Jean Andrews 207-925-1099.

HELP WANTED

DOMESTIC AND INTERNATIONAL
SEMA Golfis currently seeking qualified project
superintendents, shapers, finish operators, and
irrigation supervisors for both domestic and
international assignments. Superintendents
should possess some computer skills (Excel,
Word, Projects). Irrigation supervisors should
have a minimum of 3 projects as foreman or
assistant. Mail or fax resume to:

Bob Trueblood
Vice-President
SEMA Golf LLC
7580 East Gray Rd, Ste. 102
Scottsdale, AZ 85260
Fax: (480) 951-4081
E-mail: btsemagolf@aol.com

L]

Golf course construction firm with
projects nationwide seeks qualified
SHAPERS, FOREMEN
SUPERVISORS, LEAD MEN,
IRRIGATION SUPERINTEN-
DENTS and INSTALLERS.
Competitive wages & benefits.
Send resumes to:
Environmental Golf
24121 Ventura Blvd. Calabasas, CA 91302
Fax: 818.591.3012

www.envgolf.com
EOEM/E/D/V

Program Manager/Instructor

Golf Course Operations #00972
F/T, 12-mo., tenure track faculty position.
Bachelor's & Master’s in Environmental or Or-
namental Horticulture (or related) w/Turf Grass
Mgmt. major req'd. Master's must include 18
grad. hrs. in the field (pref. Turf Grass Mgmt).
Exp. as Golf Course Superintendent or Asst.
Superintendent req'd. Teach 15 hrs/wk. w/
release time &/or stipend for prog. mgr. duties.
Teach courses in golf course operations (irriga-
tion, drainage, turf grass principles, pest con-
trol, fertilization, supervision, cost acct., related
areas) for A.S. degree program. Exc.commu-
nication/relationship building skills. Open until
filled, application review begins immed.
Salary Range: $38,000-$48,000/year
Pre-employment criminal bkgrd. checkreq'd.
Forward letter of intent, current vitae, com-
pleted DBCC application with position title/#,
transcripts, 3 professional references to:
DAYTONABEACHCOMMUNITY COLLEGE
HUMAN RESOURCES DEPARTMENT
1200 W. INT'L SPEEDWAY BLVD.
DAYTONA BEACH, FL 32114
FAX: 904-254-4482 E-mail: jobs @dbcc.cc.fl.us
WEB: http://www.dbcc.cc.fl.us
EO/ADAEMPLOYERWOMEN/MINORITIES
STRONGLY ENCOURAGED TO APPLY

HELP WANTED
Club Executive Search

D

Derba & Derba Company
Personnel Consultants Since 1969
7 Whispering Pines Drive Andover, MA 01810
978-470-8270 Fax 978-470-4592

www.ShoppersWorld.com/derba

FOREMAN & CONST. SUPERINTENDENT

NORTHEAST BASED golf course con-
cants for positions including Foreman,
Construction Superintendent & Assistant
resume to (518) 399-7302.

SHAPER & MECHANIC WANTED
struction mechanic with CDL needed. Must
be willing to travel. Fax resume and date

SHAPER WANTED

Golf course shaper wanted to work in south-
983-4425 or email at doz@voyager.net.
/7% - - GOLF COURSE

Expanding company has

immediate openings for
88,&§TRUCT.ON the United States and as

far north as Canada.
tion pipe fitters, irrigation foremen, small
equipment operators (skidsteer, excava-
resume to NMP Golf Construction Corp.,
P.O.Box 636, Medway, MA 02053; Fax: 1-

JOIN A LEADER

Hunter Golf - the fastest growing company in
to expand our sales team. Positions are
available nationwide. We currently have an
Qualified candidates will maximize sales by
supporting distribution, specifiers and build-
college or technical training in golf related
fields. Knowledge of selling, pricing, market-
industry, plus technical knowledge of com-
pany and competitor products is required.
verbaland written communication skills. Will-
ingness to travel. Please submit your re-
Industries Attn: Human Resources - 8014,
1940 Diamond Street, San Marcos, CA

struction company now seeking appli-
Construction Superintendent. Please fax
Golf course shaper and golf course con-
available to 231-547-70009.
ern Michigan. Submit resume by fax to 517-
CONSTRUCTION
MP projects from the heart of
Seeking experienced construction irriga-
tor etc..), finishers. Travel is required. Mail
888-707-3219; email: info@nmpgolf.com.
golf irrigation is seeking qualified individuals
immediate opening in the Southeast market.
ers. Requires a minimum of four years of
ing and distribution techniques within the
Must demonstrate effective interpersonal,
sume and salary requirement to: Hunter
92069 or hr@hunterindustries.com. EOE

FOR SALE

SERVICES

GOLF COURSE FOR SALE
REDUCED: 18 hole, par 70, public course in
excellent market of 7+ million tourist near
Branson, MO. Assumable SBA mortgage.
Now $1,050,000. Reduced from $1,200,000.
Call Owner 417-858-8806.

Certified Meyer Z-52 Zoysia
One hundred acres
Very clean
Call 888-895-6832

SERVICES

GOT DIRT?
If you have 300,000 or more cubic yards
of dirt to move on your next job, and want
a great price from a company that has 30
years experience, call 877-285-1125.

Heavy
Industrial I-Beams
Steel Buildings

¥
" RVVor (s hops
40'x 60 (3LEFD) =Truck Storage
40 x 85 (2 LEFT) | SOMfV?JHAER SIZES I
50 x 110 (1 LEFT) LABLE
60 x 160 (1LEFT) Prime Steel
800-291-6777 exr#133

<,

LAKECITY

COMMUNITY COLLEGE

LAKE CITY COMMUNITY COLLEGE
HUMAN RESOURCES DEPARTMENT
RT. 19, BOX 1030
LAKE CITY, FL 32025-8703
INSTRUCTOR, LANDSCAPE TECHNOLOGY

)
a5,

LNKECITY

COMMUNITY COLLEGE

(200 Duty Days Tenured Track) TO COMMENCE FALL 2001

MS DEGREE in Horticulture, Plant Science, Botany or similar discipline plus
two or more years landscape related experience.
Review of applications to begin April 30, 2001.
For Information Call Jobline (904) 752-1822 or Human Resources Ext. 1314
E-MAIL: Boettcherg@mail.lakecity.cc.fl.us.

Web: www.lakecity.cc.fl.us.

CONCRETE CART

PATHS & CURBING

A Decision that Lasts!

Endebrock-White Company, Inc.,
specializing in the removal of exist-
ing cart paths and the installation of
concrete golf cart paths and con-
crete curbing.

5480 Ocean Ave., Bldg. A., Suite 5D
West Palm Beach, FL 33404
800-891-5030
Est. 1946

We’ll Seal Your Lake

Empty or Full!
1-800-214-9640

ESS-13 Seals Existing Lakes,
Also Ideal for New Construction

Since 1958
www.seepagecontrol.com

Bird and Bat Houses

* Over 100 Items

* Free Catalog

* 800-326-2807

* www.coveside.com

Coveside Conservation Products

GET RID OF THOSE %%
GEESE TODAY!

STATIC DISPLAYS DON'T WORK.

Dogs are expensive. Instead use safe,
harmless noisemakers to INVADE the
pest’s territory with irregular
movement and intimidating sounds.

JPF DISTRIBUTORS
800-582-8843

T oo

(GKUNGD GUIDE
SINCE 1987
Complete Marker Systems

e Sprinkler Yardage e Practice Range
e Cart Path * Fairway & Tee Plaque
«*%¢ Sprinkler ID (zone,control box,
recycled water)

Laser Measurement Serviees
*We Measure ¢Laser Rental l

Golf Print Services \

"The Yardage Detectives"
(800) 971- 7233  FAX (626) 969-3724

MARK ELIOT
DESIGN

LANDSCAPE
&
GOLF COURSE DESIGN

CLUB LANDSCAPING
Design
New Construction
Renovation

&

GOLF COURSE DESIGN
Master Planning
Renovation
Construction Management

MARK E. SOSNOWITZ, ASLA

MARK ELIOT DESIGN
PO BOX 11188
GREENWICH, CT 06831
203-972-9131 Fax: 203-972-9132
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OURSE INDUSTRY

RECEIVE INFORMATION DIRECTLY FROM ADVERTISERS IN THIS ISSUE!

Advertiser

H By Ph

one B By Fax

Phone Fax

B By Email

Email/Website

Continental Bridge
Enwood Structures
Excel Bridge Mfg. .....
York Bridge Concepts ....

Advertiser

...562-944-0701

800-328-2047
800-777-8648 ...

320-852-7067
... 919-469-2536
562-944-4025 ...
.. 813-932-6486

COURSE ACCESSORIES

Phone Fax

800-226-4178 ....

www.continentalbridge.com / conbridg@continentalbridge.com
www.enwood.com / mikee@enwood .com

.. www.excelbridge.com / excelbridge.gte.com

www.ybc.com / ybc@ybc.com

Email/Website

BVD Markers

From Tee to Green..
Kirby Markers
Par Aide

800-661-8132 ... ...858-481-278|

800-932-5223 513-759-0721

Reelcraft Industries

Reliable Golf Course Supplies .
Reliable Golf Course Supplies .
Standard Golf

Advertiser

...888-893-2433 ....

800-925-4729 .... ... 760-931-1753

... 612-779-9854
.800-444-4587 ...
.518-793-2812 ...
.518-793-2812 ...
.. 319-266-9627 ..

S, FERTILIZERS AND AME

Phone Fax

800-444-3134
800-274-6815
800-274-6815
319-266-2638 ...

www.bvdmarkers.com / info@fiberbuilt.com
tweejw@fuse.net

www.kirbymarkers.com / kirbymarkr@aol.com
www.paraide.com

.. www.reelcraft.com / reelcraft@reelcraft.com
.. www.reliablegolf.com
.. www.reliablegolf.com

www.standardgolf.com

NDMENTS

Email/Website

The Andersons ...

AQUAAIL INE. iscoiinnismssiammssssssssassoassaismsises

Aventis *

.800-225-2639 419-891-2745

800-394-1551 ...
800-334-9745

301-654-2025
.919-549-2563

Becker Underwood

Lebanon Seaboard Corp. .....ccccvcuviunenene

Milorganite

800-334-9745 ... 919-549-2563

919-547-2000 ....
800-232-5907 ....
800-233-0628 ....
800-304-6204

919-547-2410 ...
515-232-59%61 ...
..... 508-384-0433
.414-221-6818

Nu-Gro Technologies, Inc. .......ccccocuue..
Nutramax

Pursell Technologies Inc. ...cocovveviunvaaee

Rohmid LLC..

....800-925-5187 ...
...800-334-8583

888-370-1874 ... 616-949-4882

410-776-4055

.256-249-7428

888-764-6432 .973-683-4017

Roots, Inc. .

Syngenta
United Horticultural Supply

... 800-342-6173
...800-395-8873 ...

.203-786-5295

910-547-1164

303-487-9000 303-487-9010

www.andersonsinc.com
WWW.Ip-agro.com
WWW.rp-agro.com
www.agproducts.basf.com
www.beckerunderwood.com
www.lebturf.com

... www.milorganite.com

www.nugrotech.com
www.nutramaxlabs.com
www.polyon.com
www.mach-2.com
www.rootsinc.com
www.syngenta.com
www.uhsonline.com

Advertiser

Phone Fax

Email/Website

Agqua SO2

BoardTronics

Eagle Golf & Landscape Products
Harrington/Harco Corporation ..
Otterbine/Barebo ...

Rain Bird

Advertiser

...800-782-9938

...800-984-2255

530-271-0915 530-271-0591
800-326-5045
.714-524-6195

.804-845-7443

800-21-EAGLE ..
804-845-7094 ...

610-965-6018 ... .610-965-6050

818-963-4287

Phone Fax

www.aquaso2.com

... www.boardtronics.com
... www.eaglegolfandlandscape.com / eagleglp@exo.com

www.harcofittings.com / louann @harcofittings.com
www.otterbine.com / aeration@otterbine.com
www.rainbird.com

Email/Website

John Deere
John Deere
National Mower
Precision Small Engine
Smithco

Terracare Products
Textron TCASP

..919-850-0123

...800-891-9435

888-298-8852 317-298-8852
919-954-6343

919-850-0123 ... .919-954-6343

888-907-3463 ...
800-345-1960 ...

.651-646-2887
.954-973-8032 ..
610-688-6069
608-429-2889
.414-635-1175 .

608-429-3402
888-922-TURF ..

Toro-Goossen Products

1 IT 11 (ool e oo v e e e

Advertiser

800-803-8676
800-679-8201

612-887-8832
612-785-0556 ...

SEED AND SOD
Phone

www.deere.com
www.deere.com

... www.nationalmower.com
... www.precisionusa.com / andym@precisionusa.com
... www.smithco.com

www.terracareproducts.com / terracare@centurytel.net
WWww.ttcsp.textron.com

www.toro.com/golf

www.turfco.com

Email/Website

Jacklin Seed Co.

208-773-758I

Pennington Seed ..

Profile Products

800-285-SEED ..
800-366-1180 ...

Profile Products

800-366-1180 ...

Quiail Valley Farms ......

800-666-0007

Tee-2-Green

Advertiser

503-651-2130

Phone

jacklin.com
www.penningtonseed.com

... profileproducts.com
... profileproducts.com

www.quailvalley.com
tee-2-green.com

Email/Website

Bufftech ....

800-333-0569 ...

Chestnut Identity Apparel
Covermaster

Formost Construction Co. .........

Gill Miller Inc. Golf Course Architects .

GreenlndustryOnline.net ...
Heritage Building System

831-336-8977 ...

.416-745-1811 ...

909-698-7270

.715-425-9511

.888-999-5133

800-643-5555 ...

Jesco Products/Pinhigh .

415-296-7111 ...
800-422-4748 ...

415-296-8525
405-943-0783

*Appears in regional editions.

www.bufftech.com

www.covermaster.com / info@covermaster.com

. formost@inland.net
. www.gillmiller.com / info@gillmiller.com

Greenlndustryonline.net

www.heritagebuildings.com / ron@heritagebuildings.com
www.imgworld.com / mrielly@imgworld.com
www.pinhighdirect.com / jesco@)jescoproducts.com

When requesting information, please reference GCN 3/01.
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THE FAST WAY

TO TOPDRESS AND GROOM YOUR TURF

The GreensGroomer’s Patented - Courepl.fOP
design uses 14 separate brushes St Andres, 2
to move the sand in all directions, Aug
gently rubbing it in and filling

aeration holes without scuffing e “This one pass system is an effective grains-

s s e & keeper, greens brushed every 2-4 days, top-
or bru:smg the turf e { dress every 8-10 days and finish in 2-3 hours

without interruption to the golfing schedule.”

Mark Wilson, CGCS, Valhalla Golf Club

A

The 17" wide Triple Gang quickly grooms Fairways, stands up
the grass before mowing, and disperses dew and worm casts.

.
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TURF CONDITIONING
SYSTEMS
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COVER
TERRITORY WITHOUT LEAVING

TRAGKS

Introducing the industry’s lightest 7-gang
mowers. Weighing in at roughly 750 pounds less
than other 7-gang mowers, the Jacobsen LF-4675
and LF-4677 models are the lightest available.

Plus, you get a legendary Jake cut that
stretches across nearly 140 inches —
about 40% wider than with a 5-gang
mower. While these 7-gangs may
be new, their 22-inch cutting

reels and chassis are not.

v.".

JACO

Precision Cut. Legendary Performance.

BSEN

In fact, both models are built on the
same time-tested chassis as our popular LF-3400
and LF-3800 fairway mowers, so you'll get
the same reliable performance. Not to
mention, those fairways will be cross-cut in
time without

no the worry of

leaving tire tracks behind. For more
information or a free demonstration,
call 1-888-922-TURF or visit

- \
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TEXTRON




