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No downturn expected
for fertilizer prices

Impact of high natural gas costs lingers
By ANDREW OVERBECK

Fertilizer prices, after their sharp recent rise, are
expected to remain high, and industry experts say the
record cost of natural gas is the primary culprit.

It has been a tough several months for fertilizer manu-
facturers, formulators and distributors as natural gas
prices rose 500 percent to more than $10 per million
British thermal units (MMBtu),
squeezing already-thin margins.

Natural gas is a major cost com-
ponent in the manufacturing of ni-
trogen fertilizer. As a general rule,
every 50-cent increase brings a $10
increase per ton of urea.

GAS PRICES TO SPIKE IN FALL

At press time, urea was averag-
ing just over $100 per ton in ports
along the Gulf of Mexico, a primary point of production
and importation. Natural gas prices, meanwhile, had
receded to below $4/MMBtu. Fertilizer producers see
no drop in prices in the coming months, however, be-
cause natural gas remains at double its historical levels
and will likely spike again in the fall.

Moreover, manufacturers are still generating product
using higher-cost urea purchased before prices softened.

Continued on page 26

Bill Whitacre

VIEW OF THE FAZIO LAYOUT AT THE FOUR-COURSE BAREFOOT RESORT, THE
FIRST CLIENT FOR THE NEW LANDMARK NATIONAL EAST. SEE STORY PAGE 21.

Biotech turfgrass
destined for market

By JOEL JOYNER

WEST KINGSTON, R.I. — Like it or not, generi-
cally engineered turfgrass is on the way. Not only
that, butresearchers say the possible varieties are
all but endless.

“I believe there will be a continuous stream of
engineered turfgrass prod-
ucts by various compa-
nies,” said Albert Kausch,
visiting associate profes-
sor here at the University
of Rhode Island. “It’s pos-
sible now to clone any gene
from any organism and in-
troduce that into
turfgrasses for various
traits. The technology itself is so beneficial and
useful that it will go forward.

“We expectto have products available, certainly
within the next four to five years,” added Kausch,
who is also a research scientist for the bio-tech-
nology company HybriGene, headquartered in
Hubbard, Ore.

In the last few years, genetically engineered
crops such as corn and soybeans have taken over

Continued on page 13

The first hole at OB Sports-managed Cimarron

OB Sports shifts base to
golf-wild Scottsdale

By JAY FINEGAN

SCOTTSDALE, Ariz. — Another golf course management
company hasjoined the parade to Scottsdale, fast emerging as
a center of gravity for the game.

OB Sports, until recently based in the Pacific Northwest,
has set up shop in this golf-crazy town on the outskirts of
Phoenix. The firm foresees operational efficiencies and in-
creased national visibility from the more centralized location.

“Although we have received tremendous publicity for our
success on the West Coast, we are now seeing opportunities
to expand our image and delivery of services to more of a
national level,” said company founder and CEO Orrin Vincent.

In business since 1972, OB Sports has received heavy
attention in the past few years for the successful development
of new courses on the West Coast featuring unique “themes,”

Continued on page 23
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By DOUG SAUNDERS

Stone Tree brings public golf to Marin County

owners donated 64 acres to the Nature

NOVATO, Calif. — The new daily-fee ~Conservancy. The initial routing plan was
Stone Tree Golf Club here in Marin County  rejected. More than 13,000 trees had to

stands as a testimony to tenacity.
It took the developers eight years to

be planted.
But when the 7,000-yard layout opened

run a permitting gamut involving 11 fed- last November, it marked the completion
eral, state and local agencies. To meet of the first championship golf course

some objections concerning wetlands, the

Continued on page 18
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Southern Hills CC

Tulsa Oklahoma

Perry Maxwell, Architect
Opened 1935

The heroes of Southern Hills take a

Stand on Penn A and A-4 blended.

From left to right: John Carothers, Pat Boyer, Aaron Baker, Barry Hargrove, Todd Towery, John Szklinsk,

Superintendent John Szklinski tugs on an
18-momth-old root that helps hold this plug
together—even when it’s held sideways.

“When an unknown vandal destroyed

some of our PennLinks greens in
1999, we realized we’d have to
re-grass all 18. PennLinks had pro-
vided a fine putting surface, but the
newer Penn bents were available
at the time of reseeding, and the
Penn ‘A’ series looked good in our
trials. But which one would work
best in Tulsa, Oklahoma, capital of
the Transition Zone? At the urging
of Dr. Joe Duich we had Penn A-1
and Penn A-4 blended for us by
Tee-2-Green Corp. and are pleased
with the results, but more pleased
that our members recognize the dif-
ference in density, grain-free
smoothness, plus putting speed and
consistency. Winter mowing height
is 0.135", which we lower to 0.110"
—the same height of cut we’ll use
at the U.S. Open—for summer play.
I'm very impressed with the
Penn blend’s ability to establish a

Eric Smith, Jeremy Dobson, Chris Wilson, Roy D. Bradshaw.

strong, dense root system so quickly.
We can cut a cup in our soil push-up
greens and pull the plug with total
confidence of no breakage.

Poa annua is a fact of life in
Tulsa, but we've had no invasion or
encroachment in the two years
since we've seeded our relatively
small greens. With the extreme
density of our Penn A-1/ A-4 blend,
the use of alternative spikes only,
and pre-emergent applications, Poa
annua doesn’t get a chance to start.

The team of Southern Hills
heroes here stand on the belief that
our greens will be a fast but fair
test for the world’s best golfers
during the U.S. Open in June, and
remain excellent for member play
long after the television cameras
are gone.”

John Szklinski, Superintendent
Southern Hills CC, Tulsa, OK

Penn A-1 and Penn A-% are two of
the Penn Pals™, which include
Penncross, Penneagle, PennLinks,
Penn A-2, Penn G-1, Penn G-2,

Penn G-6, Seaside II, Pennway blend,
NuPenn blend, and PennTrio blend.

Tee-2-Green®

PO Box 250
Hubbard, OR 97032 USA
800-547-0255 in U.S.
503-651-2130
FAX 503-651-2351
www.tee-2-green.com
e-mail: bentinfo@tee-2-green.com
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Domino’s Pizza
founder planning
Rees Jones course

By JAY FINEGAN

ANN ARBOR, Mich. —Tom Monaghan,
impresario of the Domino’s Pizza empire,
isin the permitting stage for an 18-hole golf
course near this University of Michigan
community. If approved, as appears likely,
the course will come with all the toppings,
particularly an acute environmental ethic.

Monaghan is not
scrimping on this fa-
cility, to be called Ave
Maria International
Golf Club. The course
is expected to cost
about $20 million and
will feature a 34,000-
square-foot clubhouse
that originally was go-
ing to be Monaghan's personal residence.

“The clubhouse is going to be built in a
Frank Lloyd Wright style—low-profile, natu-
ral materials, really pretty jazzy,” said Bill
Koshelnyk of the Ave Maria Foundation. “It
will be a very exclusive, upscale operation.”

“This is not your typical country club,”
added course manager Don Schrotenboer,
who said the club will be the equivalent of
those that charge $50,000 or more a year for
individual memberships.

Monaghan is hoping that the natural char-
acter of the course will appeal to golfers
willing to part with hefty fees for a pristine
environment. He believes the course will fit
well with the character of the area. “Ann

Tom Monaghan

Arborissynonymouswith higher education,” |

he said. “It's one of the country’s great cen-

tersofacademiclife. And environmental qual-

ity is always a priority with intellectuals.”
REES JONES DESIGN

The layout, designed by architect Rees
Jones, will occupy a 390-acre tract, includ-
ing some 70 acres of wetlands. The plan
seeks to preserve vegetation and topo-
graphical features in a near-natural state,
with minimal alterations. His design speci-
fies the filling of only one third of an acre of
wetlands, with raised boardwalks crossing
less than a quarter of an acre.

But that small wetlands loss will be more
than compensated for by the creation of new
wetlands. “We're filling in less than half an
acre, but we will be adding about an acre,”
said landscape architect Henry Byma, of
SmithGroup JJR, an Ann Arbor landscaping
and engineering firm.

Byma added that Jones was chosen as
the designer “to help us arrive at a reduced
impact on the environment.” Jones’ work,
he said, “emphasizes preservation of as
many natural features as possible.”

MICHIGAN STATE INVOLVED

Thelandscape design exceeds mandated
watershed and flood-control requirements.
Sophisticated turf management strategies,
developed with guidance from Michigan
State’s department of crop and soil science,
are aimed at protecting soil quality and
groundwater resources.

The club, situated northeast of here, will
help fund Ave Maria University, the “um-
brella” organization Monaghan established
that includes Ave Maria College, in
Ypsilanto, Mich., and St. Mary’s College, in
Port Orchard, Mich. Monaghan also set up
a branch of the university in Nicaragua.

GOLF COURSE NEWS

NGF report forecasts development slowdown for 2001

By ANDREW OVERBECK

While the number of new golf course
openings in the United States once
again topped the 500 mark in 2000, the
number of openings forecast for 2001
could be significantly lower, according
to the National Golf Foundation’s re-
cently released “Golf Facilities in the
U.S.” report.

The record development pace con-
tinued in 2000, with 524 golf courses
totaling 398.5 18-hole equivalents open-
ing across the country. That number is
up approximately 34 percent from 1994
figures (see accompanying chart).

However, at the close of 2000, a total
of 707 courses were under construc-
tion, a 25-percent decrease from year-
end 1999 figures. The total courses in
planning increased only slightly to
1,049. Of those under construction, 535
courses are scheduled to open in 2001.

According to the NGF, approximately
60 percent of these courses actually
open in a given year. If that trend holds
true, new openings and expansions may
only reach 321 in 2001, meaning that
the number of 18-hole equivalents could
be the lowest figure since the early
1990s.

GOLF COURSE OPENINGS IN
18-HOLE EQUIVALENTS

Source: National Golf Foundation

DeVries debuts first solo course design

By ANDREW OVERBECK
KINGSLEY, Mich. — Mike DeVries has
unveiled his first solo design here at The
Kingsley Club, a private equity member-
ship facility just

designer had his pick of 400 acres of
land and chose the best 200 for the
6,750- yard par-71 course.

“I especially like holes two through
seven,” he

south of
Traverse City.

The layout,
which opened
May 19, was
constructed
in-house by
DeVries and
superinten-
dent Dan
Lucas.

“We moved
about 30,000
cubic yards of
dirt,” said DeVries. “That includes
10,000 yards for greens mix and tee
mix.”

The reason for the minimal amount
of earthmoving required during con-
struction was because the “holes were
just there,” according to DeVries. The

The gr(m compl,

ex on the 215~a, 16th hole

said, “be-
cause of the
unique land-
form that
they are situ-
ated on and
how they re-
late to one
another. Due
to the open-
ness of the
site there,
one gets to
experience
the holes from many different vantage
points.”

Construction at Kingsley began in
fall 1998. The course features fescue
fairways and bentgrass greens. The
club is a golf-only facility and member-
ship will be limited to 250.

GTA sells The
Woodlands, Palm
Desert CC

GULF SHORES, Ala. — Golf
Trust of America, continuing to
unload courses as its liquidation
plan proceeds, has sold The
Wood-
lands for
$6.4 mil-
lion to
Brights
Creek
Develop-
ment Co.
T “hate
Wood-
lands,
here in Gulf Shores, is an 18-hole
daily-fee club opened in 1994.
GTA also has sold Palm Desert
Country Club (Calif.) for $4.075
million to Dahoon Investment Co.

The Golden Bear Club at Keene's Point is just one of over 16,000 SyncroFlo pump
stations worldwide. Founded in 1965, our success stems from our commitment to
sound engineering principles and a team dedicated to quality manufacturing. That
formula has made us not only the biggest in the industry, but has also given us an
unequaled knowledge of packaged pumping stations. SyncroFlo and our employees are
proud to be the Official Supplier of Pump Stations to The First Tee.
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Tennessee’s Hermitage layout sweeps environmental honors

By JAY FINEGAN

OLD HICKORY, Tenn. — The
year-old President’s Reserve
course here has won big-time rec-
ognition for outstanding environ-
mental achievements.

The 18-hole expansion at Her-
mitage Golf Course, opened in
May 2000, has won the Soil and
Land Conservationist of the Year

award from the Tennessee Con-
servation League (TCL). It was
the first time a golf facility had
even been nominated for the dis-
tinction, and the course swept it
unanimously.

In addition, President’s Re-
serve has won designation as a
Certified Audubon Cooperative
Sanctuary — the third course in

Tennessee to receive the recog-
nition and the 303rd in the world
to qualify for the honor.

And finally, the course has re-
ceived the 2001 Aquatic Resource
Preservation “Certificate of Merit”
from the Tennessee Department
of Environment and Conservation.
An 11-judge panel selected the
course for its stewardship of the

extensive wetlands on the 280-acre
President’s Reserve property.
WETLAND BUFFER ZONES

The Nashville district of the
Army Corps of Engineers (COE),
which in 1998 issued a permit for
construction of President’s Re-
serve, nominated the course for
the TCL award.

“In general, a minimum of 150

Seed
these.

/l

Preludel//

MARVELGREEN

SUPREME

OVERSEEDING BLEND

Getting superior turf is refreshingly simple.

Palmer lll Perennial Ryegrass is the premier ryegrass which lives up to the standards of legendary golfer, Arold Palmer, making it a
favorite with golf course superintendents. It has an especially low thatch tendency and is extremely wear tolerant.

Prelude lll Perennial Ryegrass has dark green color and desirable leaf density that makes it a popular choice for
golf course superintendents. It exhibits slower and lower growth for a cleaner cut and good winter hardiness.

The rich, dark green color of both varieties make them perfect for use on tees, roughs or fairways, especially in cool season climates
and winter overseeding in southern states. Best of all, they both come with the Signature Pure Seed Tag ™ assurance of quality.

Palmer Ill and Prelude lll are available alone, blended together or under the well-known MarvelGreen Supreme blend name.
Any way you look at it, a superior playing surface is a simple decision.

For more information, contact your local UHS representative

www.uhsonline.com

kL

A crossbridge leading to the second hole
at the President’s Reserve course

acres is needed for a standard 18-
hole course,” the COE wrote to
TLC director Marty Marina. “The
President’s Reserve course was
planned and constructed on 280
acres. As a result of acquiring a
much larger tract of land, the
designer was able to minimize
wetland impacts as well as main-
tain wetland buffers and upland
forests as natural features on the
course.”

Indeed, owner Mike Eller and
superintendent Bobby Schultz
took to heartthe COE’s process of
avoiding, minimizing and mitigat-
ing wetland impacts as part of their
design criteria. Consequently, the
environmental quality of this
former cattle farm and walnut plan-
tation was actually improved.

The Reserve was designed by
Denis Griffiths and Associates,
and built by Wadsworth
Construction’s Southeast division,
under project superintendent Jon
Vondomelin and vice president
Edward Harbauer.

ENVIRONMENTAL SHOWCASE

Schultzand Eller set out to make
the course an environmental
showcase.

Of the 45 acres of wetlands on
the course, the architect was able
to reduce impact to only 3.1 acres.
Eller and Schultz, however, drew
up a mitigation plan that more
than offset that intrusion. Their
blueprint included a restrictive
covenant that protects 43.6 acres
of wetlands in perpetuity, restores
and creates 5.23 acres of wetlands,
and preserves 17 acres of upland
forest and buffers as natural re-
source protection areas.

“Environmental responsibilities
are taken very seriously at the
Hermitage, to preserve and allow
golfers to enjoy the game in one of
nature’s purest settings,” said
Eller, president of Danner-Eller
Golf Properties. “These beautiful
wetland areas with the natural
vegetation and wildlife are truly a
setting that allows a golfer to have
one of the most enjoyable golfing
experiences anywhere.

“The President’s Reserve is a
championship-quality course that
had the luxury of being built in a
beautiful 300-acre natural environ-
ment,” he added, “and it's reward-
ing to be recognized by these pres-

tigious environmentalists for our
Continued on next page
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O’Brien to manage operations at First Tee

By JOEL JOYNER

ST. AUGUSTINE, Fla. — Jo-
seph O'Brien, former chief oper-
ating officer of the GCSAA, has
joined The First Tee as senior
managing director of operations.
While staying focused on devel-
opment, O’'Brien intends to offer
services as part of the
organization’s game plan.

“The First Tee is really mov-
ing from a largely catalytic orga-
nization de-
signed to
help com-
munities
create af-
fordable, ac-
cessible
golf facili-
ties for jun-
iors, to one
that also functions as a service
organization,” said O'Brien.

Having worked in chapter re-
lations with the GCSAA,
O’Brien is conversant with the
challenges and opportunities of
working with reasonably inde-
pendent entities to achieve the
same objectives.

“We're establishing a com-
puter network between all our
chapters by providing hardware,
software and even cameras in
order to formally register all the
youngsters in the program,” he
said. “With 52 chapters, it's a
monumental project.”

THE FIRST TEE NETWORK

Computers and training manu-
als have already been delivered
to the chapters, and a national
database will be prepared.
“Chapters will be able to track
student participation and devel-
opment in the program,” said
O’Brien. “Their life skills
progress, clinic and lesson par-
ticipation and the success of
their play will be collected to
create a database.

“The chapters also can use
their own imagination to uti-
lize the computers to the full-
est,” he said. “Educational
games may be offered to fur-
ther develop student learning.
Down the road, we also could
help individual chapters cre-
ate their own Web sites.”

PAR AND BIRDIE LEVELS

The organization has released
its life skills curriculum for the
par and birdie training levels.
“We have trained personnel
across the country ready to
implement that program,”
O’Brien said. “The eagle level is
still in development and will
probably be available next year.”

The life skills program covers
everything from proper attitude
and relationships on and off the
golf course to terminology, rules
and respect for the game.

OTHER COMMITMENTS

The First Tee is following

through with its other promises.

GOLF COURSE NEWS
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Joe O’Brien

“We're sending practice balls to
our chapters, in rather large
quantities, as well as junior golf
club sets and individual practice
clubs,” said O’Brien.

One of his charges is to ex-
pand opportunities The First Tee
may have in building coalitions
with other youth organizations.
“I'm looking at organizations that

work with children, are urban in
nature, and may even have their
own set of instructional pro-
cesses attached,” he said.
“Organizations like the Boys
and Girls Clubs, the YMCA, po-
lice organizations and schools will
help to increase the participation
in and success of our junior golf
program,” O'Brien added.

'Hermitage

| Continued from previous page

efforts.”
COLLEGE OUTREACH

Eller and Schultzare now bring-
ing in college students from
Middle Tennessee State
University's biology department
to develop educational programs,
nature studies and environmental
quality enhancements.

In addition, MTSU faculty and

students plan to collect water
samples four times a year and
make recommendations as
needed to improve the quality of
runoff at the site.

This year, more than 130 el-
ementary-school teacher candi-
dates are scheduled to see the
advantages of a properly de-
signed and maintained golf
course. They will experience
how the course can be a living
laboratory for their classes.ll

YOUR

Topdress with PROFILE™

Gearing up the long-term health of your greens is as
easy as making PROFILE™ Porous Ceramics part of
your regular topdressing mix. University research and
over 3,000 golf courses have proved that PROFILE
helps reduce scheduled maintenance by:

D Improving drainage and oxygen in the root zone
D Preventing and minimizing compaction
D Solving localized dry spot

D Increasing moisture and nutrient retention

Profile

KEYS TO
HIGH-PERFORMANCE,
W-MAINTENANCE GREENS.

Build with PROFILE™

PROFILE™ in your original greens mix will prevent

many of the problems that drive up maintenance

costs later. PROFILE outperforms other soil

amendments by permanently altering soil structure
with a complete agronomic package:

D Exceeds USGA® stability requirements

D Meets USGA® particle size distribution
D Provides a CEC of 33 meq/100g

D Maintains water-holding capacity, infiltration rates
and oxygen levels that exceed industry standards

www.profileproducts.com

Race to your PROFILE distributor dr call 1-800-207-6457 for all the details.
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Cliff Boyd’s excellent Internet adventure

ublic golf courses, listen up. If you

want to build up your rounds and

revenues, Cliff Boyd has some-
thing to tell you.

“I'now believe in Internet e-mail market-
ing,” declares Boyd, operating partner and
director of golf at Virginia National Golf
Club, 40 miles west of the Washington
beltway. The two-year-old championship
layout, right on the banks of the

: Shenandoah River,
has turned an $8,500
investmentinto an on-
going cash machine.

Atfirst, Boyd wasn’t
sure about all this
technology talk he
was hearing in the
spring of 2000. “Ev-
eryone in the golf in-
dustry seemed to be
racing to get some sort of Internet pres-
ence,” he says. “Having absolutely no idea
how to go about getting a Web site built, I
started by looking at existing golf course
Web sites.

“What I discovered,” he says, “was confu-
sion. One company wanted $27,000 to build a
site, and another one wanted $14,000. The
wide range in quality and development costs
left me wondering if it was worth it. I needed
something that increased revenue and re-
duced operating costs.”

12-PERCENT JUMP IN REVENUE

Boyd wonders no more. He made con-
tact with Topper Smith, whose Virginia-
based Solator Systems designed a Web site
for $8,500. “It took a lot of trial and error to
come up with the perfect formula,” says

Jay Finegan,
editor

Smith. “It was our first golf site. It worked out

so well at Virginia National that my company .

turned itinto a product. We call it MarkeTee.”

Aware that many golf course operators are
scared of technology, Smith made the system
quite user-friendly. “If Cliff wants to change
something on his site, he just does it himself.
That’s the beauty of the Internet,” Smith says.
“We built online tools for him.”

Boyd himself couldn’t be more pleased.
“These guys [Solator] created a site that gen-

calls “preferred players” — his online mem-
bers. He rounds them up through golf
shows, word of mouth, or at his course.
Anyone visiting his Web site -
www.virginianational.com - can sign up
free. I joined myself while I was checking it
out. There's nothing to lose. And Boyd
dangles tempting incentives to bring more
folks on board.
For example, all preferred players are en-
tered in a drawing this September for a set of
Titleist 990 golf clubs.

erated a 12-percent increase in green fee rev-
enue in the first year and knocked $20,000 off
my advertising budget,” he says. “I get to send
e-mail messages to my members anytime, free
of charge, and post special offers on my Web
site. I've finally figured out how to use my
computer, and I'm having fun doing it.”
ROUNDING UP PREFERRED PLAYERS

The basic workings of the system are simple.

Boyd collects e-mail addresses of what he

ia National crse, on ba;ks of the Shenandoah river

Members also receive dis-
counts. “Our rates are nor-
mally $44 for a player on a
weekday,” Boyd says. “For
a preferred player, it’s $40,
and it scales down if you
bring a foursome. Same
thing on the weekend. You
can go to the tee-time spe-
cialand click on that. We're
now approaching 2,500 pre-
ferred players who have
given us their e-mail ad-
dresses. They tell their
friends, and it grows on it-
self.”
TURNING DOWN TEE TIMES

When Boyd first went live with the pro-
gram, in April 2000, he had 1,900 members.
“We had just opened with no advertising,”
he says. “I sent out a mass e-mail on a
Tuesday, and on Wednesday the phone
started ringing off the hook. We were turn-
ing down tee times.”

Boyd seems particularly gratified about
dodging advertising costs. “To advertise a
Continued on next page

learned how to play the game of golf.

Candler Park, the last municipal layout owned and operated
by the city, has changed since I last played there in the mid-

More support needed for new player development

n a trip back home to Atlanta this spring, I decided to
drop in and see how things were going at my “home”
course. My high school buddies and I used to walk to the nine-
hole Candler Park Golf Course where, for $3.75 a round, we

Association’s Kids on

member courses.
While this is a
good start, there is

industry is already working to bring new players to the game.
The First Tee is slated to open 33 facilities this year and the
Kids on Course program is currently underway at 66 NGCOA

And;zw Overbeck,
managing editor

game,

1990s. It is now a bit safer. The putting
green and clubhouse are now protected
from first tee shanks by a series of 20-foot-
high nets. And to the best of my knowledge
the locals have stopped calling the place
Candler Park Golf Corpse, a moniker it
earned in the summer of 1991 when two
dead bodies were found on the course.
What hasn’t changed, however, is the
course’s role in the community. It is still
considered one of the top places in town to
learn the game of golf because of its short

yardage and affordability. This fact was confirmed as a friend
and I waited to tee off on the 288-yard, par-4 first hole. The three
groups ahead of us consisted of a foursome of middle-aged
women, a father and his two eight-year-old kids, and a bunch of
frat brothers, all of whom, by the looks of it were new to the

It now costs juniors an exceedingly affordable $5.50 to play a
round and a season-long pass for all the golf you can play can be
had for $275. During the summer, a local pro runs a kids’
program. Candler Park, though it is just breaking even, accord-
ing to golf pro Deborah Zandi, is still doing its part to bring new
players to the game.

PROGRAMS FOR KIDS

Through The First Tee, the United States Golf Association’s For
the Good of the Game grants, the National Golf Course Owners

a clear need for
more sponsorship
and supportofboth
the city-run pro-
grams like the one
at Candler Park,
and the other, more
organized efforts
going on across the
country.

The Arnold
Palmer-managed
Spencer T. Olin
Community Golf
Course in Alton,
I11., is a perfect ex-
ample. The facility
has a nine-hole
learning course at-
tached to its 18-
hole daily-fee lay-
out that is aimed
squarely at new

player instruction. It costs juniors just $5 to play the course and
they can buy a summer long pass to the course and the two other
city-run municipal courses for just $79.

Course program and other initiatives, the

250 kids turned out for a week-long golf cap atthe
Spencer T. Olin Learning Center last year.

Continued on next page
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Continued from previous page
golf courseinthe Washington area,
you're probably looking at a mini-
mum of $100,000 to do it right,” he
says. “Asmall ad in The Washington
Post sports section costs S800 to
5900, and one
ad doesn’t do
anything for
you. Thekeyis
to keep your
name in front
of people. So
with the Post,
you can spend
54,000 a week in a heartbeat.”
Joyd’s $20,000 advertising sav-

Cliff Boyd

ings go to the bottom line, and he
keeps his name in front of custom-
ers free of charge. “We have thou-
sands of online members, plenty of
repeat business and Internet profit-
ability,” he notes. “How many dot-
coms can say that?”
MARKETEE PRICE COMING DOWN
Topper Smith, at Solator Sys-
tems, has signed up a second
course in Virginia, and with de-
velopment costs behind him,

New players

Continued from previous page

“We want to provide a place
for beginners and juniors to play,
because on an 18-hole course, it
can be intimidating to learn the
game,” said general manager
Sally Cadmus.

Through a USGA grant, the
course ran a week-long camp last
year for 250 disadvantaged youth
and allowed participants to have
free access to the course for the
rest of the year. Not many turned
up to play again, though, accord-
ing to Cadmus, because of trans-
portation problems. To solve this
problem, the course is working
with local Boys and Girls Clubs to
get more kids involved this year.

“Building a junior program is
a lot harder than I thought it
would be,” she said. “We took
baby steps last year and we are
looking to take it to the next
level this summer.”

Grant money and fundraisers
are key to the success of the
program. “Otherwise, the 18-
hole course basically has to sup-
port the learning center. If it was
the nine-hole course on its own,
it would be difficult to manage,”
Cadmus said.

Grant money and municipal
subsidies aside, the industry
should be doing more to back
these new player initiatives.
While player development pro-
grams continue to blossom all
over the country, more involve-
ment and support will be neces-
sary to keep them going after
the summer camps and “free
access” days end. Contact pro-
grams like The First Tee and
Kids on Course and getinvolved.
Or better yet, start a program at
your “home” course. W
GOLF COURSE NEWS

he’'s dropped the price of
MarkeTee to $3,500. “Inless than
a week, we can have a course up
and running,” he says. “It builds
them a gigantic e-mail list for
their course. It is very focused
marketing.

“Where I've seen it most effec-
tive,” Smith adds, “is for week-
day play. Send out special offers
at around 10:30 in the morning.
That's when most people are sit-
ting in their office thinking, “You

n. All rights reseryed.

Thousands of tiny weed seeds are just waifing to

wreak havoc on your lush, green fairways —and

know, I'd rather be playing golf.’
[f you e-mail a special offer, it
gives them a reason to go.”

In spreading the word about
cyber- marketing, Boyd is a man
with a mission. “I believe the e-
mail method we use on our site
is the future of golf course mar-
keting,” he says. “For the overall
health of the industry, I hope
more clubs embrace Internet
marketing. Just don't do it near
our golf course.” &

your reputation. Fortunately, Pendulum’

preemergent herbicide eliminates more than 40

broadleaf and grassy weeds before they even get started.

Pendulum is a proven performer, offering well over a decade of

unsurpassed, season-long control, unmatched value and the
flexibility fo fit into any seeding or reseeding program.

Center in Overland Park,
which is a driving range and
putt-putt facility.

The management of the
Overland Park GC is con-
tracted to Golf Operations
Management LLC, of which I
am principal.

Steven A. Jablonowski, PGA,
GCSAA Affiliate

Director of operations, Over-
land Park GC

MAILBAG !

Dear editor:

It came as a surprise that
my company was no longer
managing the Overland Park
Golf Club in Overland Park,
Kan. The announcement by
Kemper that AllGolf has
added my club to its portfolio
is incorrect. AllGolf has
picked up the Family Golf
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t's a combination that's earned Pendulum a higher safisfaction
rating from superintendents than any other preemergent*

To learn more about how Pendulum can make sure weeds never
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see the light of day,
call 1-800-545-9525,
ext. T3257 or visit
www.turffacts.com.

Always read and follow label directions.
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IGM PROMOTES THREE SUPERINTENDENTS

LAKELAND, Fla. — Citing its rapid
growth in Central Florida and along
the East Coast, International Golf
Maintenance announced the promo-
tion of three superintendents to re-
gional managers. Gregory Mackin-
tosh, former superintendent at the
Widow’s Walk Golf Course in Scituate,
Mass., now heads up the company’s
Northeast operations. Also promoted
is Steve Gano, selected as manager of
the Southeast region, who joined IGM
in 1999 as superintendent of the
Valdosta Country Club in Valdosta,
Ga. The third appointment went to
Jason Moore, who now heads up op-
erations in Central Florida. Moore was
recruited straight out of Lake City
Community College in Lake City, Fla.,
and was the first superintendent hired
by IGM for the company’s first con-
tractual facility. Prior to his promo-
tion, he served at the Twin Rivers Golf
Club in Oviedo, Fla.

GCSAA, GOLF DIGEST JOIN
ON ENVIRONMENTAL AWARDS

LAWRENCE, Kan. — The Golf
Course Superintendents Association
of America joined with Golf Digest
magazine, forming the Environmental
Leaders in Golf Awards to recognize
stewardship of golf course superin-
tendents and their facilities. The pro-
gram blends GCSAA’s Environmental
Stewards awards with the magazine’s
Environmental Leaders in Golf awards.
Superintendents who have previously
been winners of either award are ineli-
gible to apply for the 2001 award, un-
less they have changed facilities. The
program is sponsored by: Syngenta
Professional Products; Rain Bird Cor-
poration, Golf Division; Textron Golf,
Turf & Specialty Products; and Pursell
Technologies.

GILLIS RETIRING FROM CGSA

MISSISSAUGA, Ontario — After
more than 12 years as the executive
director of the Canadian Golf Superin-
tendents Association, Vince Gillis
plans to retire. Gillis said it was time to
give up full-time employment and pur-
sue his personal interests. He has been
in association management since 1965,
and expressed his satisfaction with
things that have been accomplished
during his tenure with CGSA. Jay
Leach, president of CGSA, said that he
will strike a committee to give direc-
tion to the board on leadership succes-
sion. Gillis will assist in the transition.
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Florida’s water ‘disappearing,’
governor warns parched state

By JOEL JOYNER

TAMPA, Fla. — Even as Florida rolls
through its rainy summer season, water
officials continue to press for conserva-
tion as drought concerns escalate. The
South Florida Water Management Dis-
trict (SFWMD), for example, has intro-
duced a new, hard-hitting campaign with
their “Wasting water is a crime” slogan.

Concerns have reached
the highest level. “One of
Florida's most vital re-
sources — water — is disap-
pearing,” warns Gov. Jeb
Bush in TV announcements
broadcast around the state.

According to weather ex-
perts, wet-season rainfalls
are just a “drop in the
bucket” in recovering
Florida’s water supply. Bar-
ring major hurricanes, nor-
mal rainfalls from June to
October will be insufficient
to erase the water deficit at
Lake Okeechobee, a vital
reservoir, before next
winter’s dry season.

District-wide enforcement against wa-
ter use violators has generated more than
$250,000 in fines.

‘DRY AS A BONE’

Golf course superintendents, relieved
that the wet season has arrived, are still
suffering from three years of drought.
“It’s getting worse,” said Norman
Carmouche, superintendent here at the
Palma Ceia Country Club. “We're still
under the phase three category for re-
strictions.”

Allowed to irrigate fairways only once

Lake and canal levels in Florida are in critical condition,
endangering wildlife.

aweek and greens and tees thrice weekly,
Carmouche doesn’t anticipate any
change. “It’s been dry as a bone here for
a long time,” he said.

“We're an older, more established
course, built in 1914,” said Carmouche.
“We’ve fared better than most courses in
the area because of our shade trees and
very little mounding. I played at the TPC

at Tampa Bay the other day and, with

their mounding, they were really burn-

ing up there.”
‘DOWN TO THE BOTTOMS’

Pond levels at Carmouche’s course are
down six to eight feet. “They’re down to
the bottoms,” he said. “When you see a
duck walking across the bottom of a pond,
you know they’re low.”

Hand-watering has increased for many
courses here. “We do quite a bit of it on
the greens, trying to hit the hot spots,”

Continued on page 11

Penn State professor seeks

'to commercialize Poa

annua for golf market

By JOEL JOYNER

UNIVERSITY PARK, Pa. — Poa annua
has few friends.

And why should it? “It’s thought of as a
weed, and some people are trying to get
rid of it,” said David Huff, associate pro-
fessor of turfgrass breeding and genetics
here at Penn State University.

Oddly enough, Huff is trying to develop
a strain of Poa that the market might like.
“The truth of it is,” he said, “it plays a big
part in the golfing world, but a superinten-
dent can’t go out and buy it if he needs it.”

Huffis a staunch advocate of Poa annua
putting greens. In his view, its density is
greater than that of the newest
bentgrasses “by an order of magnitude.”
In one of his test plots, he has counted as
many as 1,360 Poa plants in an area the
size of a quarter.

His goal is to provide a product that

| meets golf course standards. “I hope to

have a satisfactory Poa product on the
market within five years,” he said.
‘NUMBER ONE PRIORITY’

After examining about 1,600 strains of
Poa annua, Huff and his team have nar-
rowed the candidates down to about 60
strains.

“Two years ago, we decided to make
the Poa project our top priority,” Huff
said. “We now have varieties that have
performed very well on some test plots,
and this year we’re placing some on ac-
tual greens to obtain real-world evalua-
tions and observations. We're looking to
get it down to about 10 to 12 strains.”

Poa is susceptible to pests and dis-
eases and sensitive to heat stresses and

Continued on page 12

LAWRENCE, Kan. — Results of the

Survey: 63 percent of courses promote wildlife

first comprehensive national survey of
U.S. golf course management practices
show that golf facilities can be main-
tained in a manner that is compatible
with the environment. Nearly 63 per-
cent of the survey respondents indi-
cated that their golf
courses are managed
specifically for wildlife.

Conducted under the
auspices of the Golf and
Environment Initiative,
the surveys went to
11,000 superintendents
who belong to the Golf
Course Superintendents
Association of America.

The Golf and Envi-
ronment Initiative is a
consortium of more
than 20 golf associa-
tions and environmental organiza-
tions that have been examining the
game’s environmental practices
since 1995.

“The debate about golf’s impact on
the environment has been clouded by
a lack of complete and nationally ag-
gregated data,” said GCSAA president

Tommy Witt. “That has led pro-golf and
anti-golf factions to make assertions that
can’t necessarily be supported by fact.”

The survey addressed a number of ag-
ronomic and economic issues, including
grass types, number of rounds played,
length of season and maintenance bud-
gets. “It would be
fair to characterize
our first effort as
solid, but limited,”
said Witt. “We col-
lected a tremen-
dous amount of in-
formation, but not
enough to allow for
extensive interpre-
tation.”

To broaden the
coverage to a two-
year spread, halfthe
superintendents
provided information for 1999 and the rest
for 2000. Among the survey findings were
these:

* An average golf facility covers 150
acres, with 111.5 of that reflected as man-
aged turf.

® 62.9 percent of the respondents man-
age their courses specifically for wildlife.

In addition, facilities owned or con-
trolled an average of 100.3 acres of
wildlife habitat.

® The most common form of habitat
consists of freshwater bodies (found
on 78.8 percent of golf courses), de-
ciduous woodlands (67.9 percent),
wetlands (51.9 percent), and streams
or rivers (48.9 percent).

® Median golf course irrigation water
covers 78 acres, or 70 percent of managed
turfareas. The national irrigation median
is the equivalent of 13.5 inches applied to
irrigated areas per year.

® 85.4 percent of golf courses have
atleast one certified pesticide applica-
tor, with an average of two certified
applicators per course.

The GCSAA voluntarily surveyed
its members as part of a collaborative
effort to build a national database of
environmental data for golf courses.

“This is an important step in col-
lecting objective data that both the
golf industry and the environmental
community can use to evaluate envi-
ronmental conditions on golf
courses,” said Paul Parker, execu-
tive vice president of the Center for
Resource Management.

GOLF COURSE NEWS
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No machine maintains greens better than the John Deere 2500 Tri-Plex
Greens Mower. After years of extensive testing feedback from literally

thousands of superintendents worldwide, the 2500 has been engineered to ‘f‘:

highest level of serviceability. Cut is king on the 2500. The cutting unit
suspension carries the weight of the lift arms and grass catchers on the traction unit
instead of the cutting unit. The 2500 also has the lowest psi of any tri-plex greens mower.
And all controls are conveniently located at the operator’s fingertips. For a better look at the

2500, call your local John Deere distributor or 1-800-537-8233.
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Tools of the Trade...at Joe Charbonneau’s Gleneagles Golf Course

MANCHESTER VILLIAGE, Vt. — Su-
perintendent Joseph Charbonneau over-
sees the management of 1,200 acres of
property here at the historic Equinox Re-
sort.

At the 230-year-old hotel here, Ethan
Allen’s Green Mountain Boys planned
their attacks on British redcoats during
the American Revolution.

The Equinox also
is home to the
Walter Travis-de-
signed Gleneagles
Golf Course that
dates to 1927.
Charbonneau has
been at the course,
situated at the base
of the 3,816-foot Mt.
Equinox, since 1978.

A championship layout with spectacu-
lar mountain views, the course under-
went renovation work by Rees Jones in
1992. “I worked as the construction and
grow-in superintendent from 1991 to
1992,” said Charbonneau. “We have
bentgrass from tee to green, 112 bunkers
and a lot of rolling terrain.”

Charbonneau manages a crew of 16,
maintaining the track to high standards.
“The bunkers are the predominant haz-
ard on the course,” he said. “About 90

Joe Charbonneau

hours per week are invested in the main-
tenance and grooming of our four acres
of bunkers.”

THREE-FOOT HOSE

One of the most crucial aspects of main-
taining the superb greens involves proper
water management. “The sprinklers
supplement the plant by applying water
at night to make up the deficits,”
Charbonneau said. “During the day, the
greens must be cooled off by
applying alightamount of wa-
ter to close the plants’ sto-
mata to reduce water loss.”

With a course full of golfers,
cooling off greens can prove
difficult with a traditional 100~
foot hose. “One is always in
the way with the hose,” he said.
“At Gleneagles, we use a snap
valve key, a three-foot hose
and a three-quarter inch
nozzle.

“With this contraption, a
putting green can be effec-
tively cooled off in less than
a minute with no inconve-
nience to our guests,” he said.
“This idea was given to me by
retired superintendent David Clement,
and we've been using this method suc-
cessfully here for about four years now.”

Charbonneau hosing down the first green at Gleneagles

Greens mowers: 3 Toro Triplex, 8 Greensaire, 1 Toro FW, 1 Toro Hydro
Toro 500 hand mowers Topdressers: 1 Hahn, 1 Turfco

Tee mowers: 3 Toro Triplex 3100s, 6 Tournament speed roller: 1 Toro
Toro GM1000s Triplex, mounted

Fairway mowers: 3 Toro 5200s Reel grinder: Foley

Rough mowers: Tractor w/gang Bedknife grinder: Foley

Riding bunker rake: 1 Toro, 1 Irrigation pump station: PSI/
Cushman Flowtronics, 1100 GPM

Turf utility vehicles: 2 Cushmans, 1 Irrigation system: Toro network 8000
Toro workman, 4 Carryalls, 4 Yamahas Golf car fleet: 75 Yamahas, gas

Flagsticks: Par Aide/
Prestige Flags

Computer & accesso-
ries: 2 computers, Toro
built

Primary herbicide:
Trimec

Primary insecticide:
Battle G.C.

Primary fungicide:
Daconil

Primary slow-release
fertilizer: Earthworks

Cannot live without: My
sense of humor

Oldest piece of equip-
ment on course: A 23-year-
old greens mower

Total square footage of
maintenance building(s): 9,000 sq. ft.

Annual rounds of golf: 21,000

Normal green speed: 9’

Verti-cut reels: 3 Toro 3100, 5 Toro
5200 thatching units
Aerifiers: 1 Toro Greens, 2 Ryan

RIEVA
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Sealsle 1, a new salt-tolerant (ltzlloylyztic'), drought-resistant, warm-season turf-

or Salt Challenged Fairways,

oughs and Transition Aréas

grass, is now available as “certified” sod or sprigs. In fact, it’s one of only two
‘certified” seashore paspalums currently for sale anywhere in the world. After
seven years of extensive research at the University t_lf Georgia’s Griffin Experiment
Station, combined with careful evaluation of 35 small-plot Igolf course locations,

Sealsle 1 was released in 1999 by plant geneticist Dr. R.

"Duncan. Unlike

Adalayd, Futurf and other earlier medium and coarse-bladed paspalum cultivars,

Sealsle 1 is similar in texture and wear tolerance to the hybrid bermudagrasses.

And Sealsle 1 has a number of other advantages, es m‘itﬂ;y under difficult envi-
t

ronmental scenarios. First and foremost, it can handle mu

iple stresses: prolonged

drought, high salt levels, low light intensity, waterlogeing and extremely high or low
g 8 ;s’ EEWE Ly nigl
v

soil pH levels. Secondly, Seals

1 can tolerate most types of alternate water

sources, including wastewater, effluent, ocean water, gray water and brackish water.

10 JuLy 2001

It also requires less irrigating, less fertilizer and only minimal pesticide applications
when compared to other warm-season cultivars. As water quality and water conser-
vation become even more critical in the days ahead, Sealsle 1 may be the best choice
Jor fairways, tees, roughs, home lawns, commercial landscaping, athletic fields, and

land stabilization and reclamation projects. Sealsle 1 not only thrives in difficult

environments, it also gets very high marks for turf quality, cold-hardiness, turf
density and turf strength, disease and pest resistance, and :

rapid recovery from normal wear and injury. On top of

that, Sealsle | has the most attractive, rich dark green SeaIS'
color of any of the warm season grasses. See for your-

self. Schedule a trip to see Sealsle 1 at one of the

quality-conscious lpratluccrs licensed to grow and sell Certified Seash llg,f Paspalum
certified Sealsle 1 seashore paspalum sod and sprigs. www.seaiste 1 .com

GOLF COURSE NEWS
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Florida’s water

Continued from page 8

Carmouche said. “But it takes a
lot of manpower.”

Wellswereinstalled atthe course
in the 1930s. “They’re pretty salty
now,” he added. “There’s nothing
like a good rainfall.”

The Orlando areais dealing not
just with drought, but also wild-
fires. “It seems like half of Florida
is on fire,” said Earl Leyton, golf
course mechanic at the
Dubsdread (mlf Club in Orlando.

“I've even
had a1,000-
acre fire out
by my
house.”

Water
bodies in
the area are hurting badly, too. “I
live over in Clermont,” Leyton
said, “and there’s a chain of lakes
out there that’s no longer a chain.
The rivers are all dried up. Lake
waterlines are 300 to 400 feet from
the docks. It’s really a mess.”

POWDER-DRY ROUGHS

Coursesin St. Petersburg also
are coping with drought stresses.
“The course outskirts are basi-
cally powder dry,” said Dave
Kane, assistant superintendent
atthe Renaissance Vinoy Resort.

“In early March, we got nearly
an inch,” Kane said, “but then
we hadn’t had any since Janu-
ary. We're hurting. This is the
worst drought period since
they'vekeptrecordsin thisarea.”

The challenges continue to
stack up. “Floridahas alot of sandy
soil, so what little rain we've got-
ten so far drains straight down
through,” said Kane. “We do use
effluent, and we can irrigate our
greens, tees and fairways okay.
But the problem is that the so-
dium content gets high. We need
rain to flush it out.”

SUPERS STRIVE FOR FLEXIBILITY

In South Florida, phase two re-
strictions continue to remain in
effect even though rainfall condi-
tions are fair. “Temporarily, we're
in great shape,” said Randy
Randquist, superintendent at the
Boca Rio Golf Course in Boca
Raton. “Long term, we still have
concerns about water restrictions.

“Lake Okeechobee is still real
low,” he said. “I believe the lev-
els are around nine feet now,
which is the lowest it’s ever been
for this time of year. Our real
concern is when we get back
into the dry season again — espe-
cially if restrictions are still in
place. And that really hinges on
Lake Okeechobee getting some
heavy amounts of rain.”

Parts of the 663-square-mile
lake have actually caught on fire.

Superintendents in South
Florida are negotiating with the
SFWMD for more flexibility.
“They won’t make any changes to
phase two restrictions,” said
Randquist, “but there is some in-
dication that they may rewrite
GOLF COURSE NEWS

some rules for a potential phase
three situation to offer more flex-
ibility.”

Superintendents may be able
to better manage when and how
often they irrigate their courses.
“If we can show a genuine reduc-
tion by using flow-meters, they
may be more willing to rewrite
those rules,” Randquist said.

Drought conditions are ex-
pected to persist in the South-
east through August. B
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Danneberger launches Superintendents’ Korner

By JOEL JOYNER

COLUMBUS, Ohio — T. Karl
Danneberger, Ph.D., professor of
turfgrass science at Ohio State
University, has launched Super-
intendents’ Korner, an Internet
site for superintendents in the
Midwest.

Located on the OSU Web site,
SK is designed to cover issues
and developments concerning

turfgrass in the region. Current
topics, called “turfnotes,” are listed
on a regular basis and inform su-
perintendents on both abiotic and
biotic stresses that occur through-
out the growing season.

“I launched it in April, and I
think it has been well received,”
said Danneberger. “Whenever I
make a new posting, I send out
an e-mail to those on the SK list.”

The site may be viewed at
http://hcs.osu.edu/karl.
Turfnotes published so far this
year cover a range of topics,
everything from red thread,
mushrooms in aerification
holes, necrotic ring spot and
dandelions. Basal rot anthra-
cnose, take-all-patch and dol-
lar spot on bent/Poa fairways
round out the list.
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Poa annua

Continued from page 8

winter damage, and its diversity
complicates the uniformity in
growth and color demanded for
golf course greens.

“We're looking to eliminate
those types of weaknesses,” said
Huff. “We do have a variety that’s
resistant to several strains of
anthracnose. One Poa strain also
has a very good field resistance

to dollar spot. The tests this year
will be a key factor. We're also
focusing on color.”
SEED PRODUCTION

For those who have Poa and
rely on it, Huff hopes to offer a
tool so they can continue to man-
age their courses the way they
would like. “I've had one guy
say, ‘More superintendents have
kept their jobs because of Poa
rather than have lost their jobs
because of Poa,” ” he said.

Building a market with an
abundant supply of Poa products
could prove challenging. “It may
be quite some time before we
solve all the problems with the
plant,” said Huff. “Probably not
in my lifetime. But the biggest
single thing holding us back
from the marketplace is seed
production.

“You just can’t go out and har-
vest the seed with a combine,”
he said. “That’s what all the seed

producers use. They're
huge operations, and I
don’t imagine most
would want to harvest
Poa as a sort of spe-
cialty.”

HANDLING NATIVE

STRAINS

Kevin Morris, execu-
tive director of the Na-
tional Turfgrass Evalua-
tion Program, in
Beltsville, Md., sees other com-
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Cup hole filled with Poa on benigrass test plot

plications. “Poa is unique be-
cause there are so many locally
adaptive eco-types that it would
be difficult for someone to mar-
ket,” he said.

“The problem is marketing a

The problem is
marketing a variety that
can overcome and
withstand the native
varieties of Poa.’

— Kevin Morris

variety that can overcome and
withstand the native varieties of
Poa,” Morris added. “It would be
hard to obtain a uniform green
that’s not invaded by a local Poa
with a different strain. Native
types may move in and create a
splotchy, non-uniform green, just
like they do with bentgrass.”

That hasn’t stopped Colin
Boyd. He has been growing Poa
annua for the past five years,
doing green extensions on as
many as 60 golf courses.

“We're doing this because the
older-style golf courses —the Qak
Hills and the Aroniminks of the
world —have Poa annua greens,”
said Boyd, president of Colin
Boyd Turf Industries in New
Wilmington, Pa. “We focus on
the golf course industry,
strictly greens and tees.

“Our approach is to make it so
that the golfer can't tell that we
were there, as opposed to using
straight bentgrass,” he added.
“The sod we grow, we hope,
helps make our extensions
match up well and flow with the
rest of the green.” W

and

PENN STATE STUDENTS RECEIVE
GCSAA SCHOLARSHIPS

UNIVERSITY PARK, Pa. —
Eight students at Penn State’s
Golf Course Turfgrass Manage-
ment Program were awarded
scholar-
ships by
t h e
GCSAA.
The schol-
ars are:
Daniel ]
Brickley,
R. Geoffrey Brunner, Sean R. Jor-
dan, Toby J. Kiggins, Joshua ]J.
Laughridge and Joseph
Maloney. Merit award winners
were Aaron J. Baker and Steven

T. Craig.
GOLF COURSE NEWS
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Biotech turfgrass

Continued from page 1

the market. “About 70 percent of the U.S.
corn crop is now genetically engineered,
and about 55 percent in the soybean mar-
ket,” said Kausch.

The strategies applied to corn and soy-
beans can also be applied to improve
turfgrasses.

“We can change pigment to offer more
variety, provide drought- and disease-re-
sistant grasses, and provide pest-resis-
tant as well as salt-tolerant turfgrasses,”
he said. “Not only does it introduce traits
that don’t exist in grass, but it does it
faster than conventional breeding. It's
really amazing. The wish list is exten-
sive.”

WORK AT RUTGERS

At Rutgers University, bio-tech work
started in turfgrass by analyzing DNA to
identify one strain from another and ex-
amine the variation.

“We discovered we could transform
bentgrass by introducing clone genes or
foreign DNA,” said Peter Day, director at
the university’s Institute of Biomolecular
Research. “We initially introduced some
genes for Roundup resistance.” But Roundup
ready turfgrass has not been perfected.

“More recently, we have focused ex-
tensively on various constructs that con-
fer resistance to turf diseases, particu-
larly dollar spot,” he said.

Preliminary trials look promising, ac-
cording to Day. “Once an engineered va-
riety satisfies the eagle eye of the turf
breeder, it will go through performance
trials,” he said. “It would be very foolish
to release anything prematurely.

“One concern is outcrossing and how

The industry should be
concerned about companies
testing with open-pollinated,

engineered grasses.’

— Albert Kausch

introduced varieties are likely to be spread
through pollination,” he said. “The ques-
tion arises: are these altered species haz-
ardous to the environment?”
EXPERIMENTING WITH STERILITY

Male sterility is one option being stud-
ied as a means of controlling a released,
transgenic grass variety in nature. “It’s
still experimental,” said Day. “The tech-
nology is difficult, with limited success in
some grasses. It has been done in to-
bacco and there's also extensive work
being done on rice.”

Male sterility in genetically altered
turfgrass is a primary focus at Kausch'’s
lab in Rhode Island. “It's an expensive
procedure,” said Kausch. “It’s not some-
thing you do in your garage over the
weekend or in a Dixie cup.

“Moving one gene requires a great deal
of technical experience and anywhere
from eight months to a year before you
have a plant with an introduced gene in
it,” said Kausch. “We’ve had some posi-
tive results. We'll probably have some-
thing on the marketin three to four years.”

POLLEN TRAVELS 3,000 FEET

Turfgrass pollen is known to travel up-

GOLF COURSE NEWS

wards of 3,000 feet and
outcross with other
grasses, said Kausch.

“The industry should
be concerned about com-
panies testing with open-
pollinated, engineered
grasses. You don’t have
to worry about corn, be-
cause corn doesn't out-
cross with anything.
Turfgrasses are capable
not only of outcrossing
with wild relatives, but other species of
grass as well.”

Transgenic turfgrass
research is clearly con-
tentious. “Critics argue
that we're making
superweeds,” Kausch
said. “Genetic modifica-
tion in plants, or any-
thing right now, is con-
troversial. Largely, I
think the controversy is
stirred by a lack of edu-
cation.”

SAFETY FIRST

Bio-tech will give researchers and
breeders extensive tools to improve

grasses.

“There will be a lot of testing, just like
with any other technology, but ultimately
we will have genetically engineered
turfgrasses on the market, just as we
have genetically engineered food crops
now,” said Melodee Fraser, research di-
rector for Pure Seed Testing-East in
Rolesville, N.C.

“It will also require a lot of research
and evaluations to learn how to use the
new turfgrasses safely and responsibly,”
she said, “and to make turf products that
are affordable and manageable for golf
course superintendents to use.”

- Concorde ssT

=

- Concorde-sst

BRAND CHLOROTHALONIL
| Super Stick Technology For All
Seasons...All Major Disedases

New Concorde SST offers proven disease control with maximum staying power. This
formulation includes new Super Stick Technology (SST™), with adhesion properties
that are bound to set an industry standard for tenacity. A contact fungicide you can
use all season, Concorde SST will control 14 turf diseases, including algae, brown
patch, dollar spot, leaf spot, melting out, anthracnose, rust and red thread. Its multi-
site mode-of-action helps prevent fungicide resistance and is ideal for all turf disease
programs. Use it now and all year long. Find it at www.griffinllc.com

When you purchase Concorde, you
support The GCSAA Foundation’s
“Investing in the Beauty of Golf” Campaign.

Griffin. Griffin LL.C.

7 1-800-237-1854

Always read and follow label directions. ©2001 Griffin L.L.C. Concorde ™, SST ™ Giriffin L.L.C.

b, f
Deliare Mem®

6025-01-4/01

JuLy 2001 13


http://www.griffinllc.com

DEVELOPMEN"'

BRIEFS

SOLAR ENERGY ILLUMINATES
ANAHEIM COURSE

ANAHEIM, Calif. — Anaheim Hills
Golf Course has been cited by the
California Municipal Utilities Associa-
tion for helping to relieve the state’s
power crisis. The 18-hole municipal
facility, opened in 1972, has 18 stand-
alone photovoltaic cells installed in its
parking lot. The solar cells store en-
ergy during the day and power 576
watts of lighting at night. The system
at Anaheim Hills has been operational
for more than a year. The utilities as-
sociation recognized the club for its
efforts during a recent convention in
San Diego.

DUNES CLUB WRAPS UP
$6-MILLION REHAB

MYRTLE BEACH, S.C. —The
Dunes Golf and Beach Club has com-
pleted the final phase of its year-long,
S6-million renovation project, which
included renovations to the golf course
and the clubhouse. The project, which
began in April 2000, added more than
12,000 square feet to the member and
guest areas of the clubhouse, doubled
the size of the driving range, and modi-
fied the golf course. A new tee box was
added on the 18th hole. The club also
added an “alternate” hole between the
13th and 14th holes. The extra hole
will be substituted when another hole
is closed for maintenance.

VON HAGGE READIES
11TH MEXICAN COURSE

PUERTO VALLARTA, Mexico —
The Texas-based golf architecture firm
Von Hagge, Smelek and Baril is pre-
paring for a fall 2001 opening of an 18-
hole championship layout here at a
gate-guarded de-
velopment called
Paradise Village
Beach Resort &
Spa. This will be
Von Hagge's
11th course in
Mexico, making
it the most pro-
lific course design company in the
country. Mexico ranks second only to
Hawaii as a golf destination for main-
land Americans, and according to Von
Hagge, the potential for golfin Mexico
is “unlimited, and magnificent proper-
ties are still available in abundance.”
The firm also has a new project under
way in Genoa, Italy.
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Mungeam breaks ground on Westchester
County’s first daily-fee course in 63 years

By P-HELT P "HALLE

NEW CASTLE, N.Y. — It’s been 63
years since a new public golf course
opened for play here in Westchester
County. Exclusive private clubs abound
(there were 59 at last count), but a dense

course,” explained Mungeam. “The club
changed its name many times. It was
called Pine Ridge when it opened in the
1920s, then Sunset Hills, then Pine Ridge
again before it took the name Hudson

Hills Golf Club in the mid-1960s.”

reincarnation.”
CONTROLLING GREEN FEES
How do 110 acres sit unused for nearly
two decades just 30 miles north of New
York City, in the heart of one of America’s
most outrageously priced real estate mar-

population and real estate
prices gone berserk make
the development of public-
access facilities a virtual im-
possibility.

This shortage of affordable
golf courses is something
local players have come to
accept. Indeed, the nation
gained insight into this re-
gional problem last year
when The New York Times
published a front-page story
on the subject.

But help is on the way.

Ground was broken in June
at Hudson Hills Golf Course,
an 18-hole daily-fee layout de-
signed by architect Mark
Mungeam, a partner with Uxbridge, Mass.-
based Cornish, Silva and Mungeam, Inc.
Developed by Westchester County itself,
the course is scheduled to open for play in
2002.

“The main portion of the land we're
using for Hudson Hills used to be a golf

Number 14 at Mungeam’s Charleston Springs course, in New
opening this fall

The club shut its doors in 1982 and
today the course site is totally overgrown.

“We've appropriated the most recent
name for this new project,” Mungeam
added, “but we've essentially designed a
brand new golf course here, a completely
new routing. This isn’t a restoration; it’s a

Jersey,

kets?

Well, the club closed down
because IBM purchased the
property with plans to build a
corporate research laboratory
there. Those plans never mate-
rialized.

Five years ago, the county
successfully negotiated to buy
the property back. At that time,
the county had intended to de-
velop the project privately, viaa
third-party lease arrangement.

“Eventually, the county de-
cided to develop the course it-
self,” said Mungeam, who re-
cently completed tournament
renovations at Chicago’s Olym-
pia Fields Country Club, site of
the 2003 U.S. Open. “That was the only
way to control green fees. In Westchester
County, a private operator could charge
just about anything and get away with it.
Better than anyone, county officials rec-
ognized the need for affordable golfhere.”
Continued on page 19
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By JAY FINEGAN

LA QUINTA, Calif. — The Country
Club of the Desert plans to open the
first 27 of 54 holes of golf by the end of
theyear, adding another marquee com-
plex here in the arid Palm Desert area
south of Palm Springs. There are al-
ready some 100 courses in this part of
the Mojave.

A development consortium called La
Quinta Land Partners, in tandem with
Nationwide Realty Investors, is build-
ing the three new courses and 819
houses on a 1,000-acre piece of real
estate near the Santa Rosa Mountains.

The first course to come on line,
designed by Pete Dye, will play to

L —
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Number seven at the Clive Clark course at the Country Club of the Desert

New 54-hole complex taking shape
near California’s Palm Desert

\*ru‘w

7,331 yards. The second layout, by
Clive Clark, will run to 7,184 yards. No
architect has been named for the third
course, but plans call for a 7,132-yard
track. Par for each course is 72. Some
40 lakes and ponds will be excavated

on the courses.
Landmark Golf Co., of nearby In-
dian Wells, is managing construction.
A huge clubhouse - 65,000 square
feet — will serve the three courses and
act as a focal point. “It will be one of
the largest clubhouses out here, prob-
ably the largest,” said John Gasper,
CGCS MG, director of golf course and
property operations. “It's a total of
Continued on page 31

Fream’s Nine
Bridges GC puts
Gleneagles in Korea

By JAY FINEGAN

JEJU ISLAND, South Korea — Archi-
tect Ron Fream has opened his fifth course
in Korea since 1984. Nine Bridges Golf
Course here on this subtropical ocean
resort destination, less than an hour’s
flight from Seoul, Tokyo and Osaka, held
a soft opening June 1. The layout will hit
full swing in August.

Fream said early players have been

Fream’s seventh hole at Nine Bridges

“very impressed” by the par-72, 18-hole
course, which runs to a championship
length of 7,200 yards and down to 5,250
from the front pegs. The scenery is “amaz-
ing” around the site, said Fream, who
noted that volcanic outcroppings line the
several creeks that cross the property.
The entire island is volcanic.
BASED ON GLENEAGLES
The California-based architect, who
has designed courses all over the world,
Continued on page 28
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Forse renovating Ross layouts coast to coast

By ANDREW OVERBECK

HOPWOOD, Pa. — So far this year,
golf architect Ron Forse has been busy
on both coasts renovating four Donald
Ross-designed layouts.

The project lineup has taken him to the
Peninsula Golf and Country Club in San
Mateo, Calif. — the farthest west Ross
ever designed a course—and to Penobscot
Valley County Club in Orono, Maine —
the farthest east. Forse is also renovating
the Country Club of Mobile in Alabama

and Lake Sunapee Country Club in New
London, N.H.
RESTORING ROSS TOUCHES

On each project, Forse is updating the
layout, while at the same time trying to
restore some of the original Ross touches
that have been lost over time. This in-
cludesreinstating bunkers that have been
filled in, redesigning green complexes
and thinning trees. To justify the changes,
he relies on old photographs, member’s
memories and, when he gets lucky, a

routing plan.

All changes, however, are not easy,
said Forse, whose firm has worked on 25
Ross courses since 1988.

“The challenge is that none of the
members have seen the course that way
before,” he said. “We’ll get to a course
and find a green that has shrunken in and
the members refuse to change it because
they think all Ross greens were small,”
Forse said. “Ross greens on average are
6,000 square feet.”
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Before (above) and after (below) views of the par-
3 fifth hole at the Country Club of Mobile. Note the
change in bunker style.

DETECTIVE WORK

In order to rediscover the old Ross
touches, Forse often has to resort to de-
tective work, especially if the original
plans are not available. This was exactly
the case at Lake Sunapee CC, which is in
phase two of its renovation process, due
to be completed in 2003.

“A lot of the bunkers were discontin-
ued to save on maintenance costs,” said
Doug Homan, the club’s third-generation
owner. “There were 90 originally, and
they were whittled down to 50. We are
adding back as many old bunkers as we
can, but since we only had photographs
we had to do some detective work on
site.”

Fortunately for Forse and Homan, the
sand was left in the bunkers when they
were filled in, so a little hand-digging
revealed many of the old locations.

According to Homan, many trees will
be removed as well.

“This was originally a farm, there were
no trees when Ross designed the course,”
said Homan. “There are some that we are
going to leave in, but the place has been
overplanted because it was easy to plant
trees and not have to maintain grass.”

The opposite was true at Penobscot
Valley. There, Forse had original draw-
ings from the 1920s and aerial photo-
graphs from the 1940s.

“The intent is to bring the course back,
within reason, to the original design,”
said head pro Collin Gillies. “We have to
account for players today in the place-
ment of hazards and forward tees, but we
will work to match the flavor that Ross
had in grass-faced bunkers and shaped
greens.” Work at Penobscot will continue
over the next two years.

HAND WORK IS KEY

Forse did not have much to go on in
Mobile. “They had some old photos, but
we basically did a master plan working
from our database of our knowledge of
Ross,” said Forse. “When we completed
the master plan, someone found a rout-
ing sketch from 1922 and we discovered
that our plan was similar. The eighth hole
had a Redan green, just like our plan did,
and a lot of the fairway bunkers were in
the same place.”

All 18 green complexes, bunkers and
tees are being recast and the layout is

Continued on next page
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BY JAY FINEGAN

TORONTO — Golf architect
Tom McBroom, well-known for
his award-winning designs across
Canada, is making his debut as an
international designer with com-
missions to build courses in Fin-
land and in the Caribbean island
state of St. Kitts & Nevis.

The Royal St. Kitts Golf Course
will be built adjacent to a new
beachfront resort to be operated
by the Marriott Hotel group.

The par-71, 6,944-yard course
will include a driving academy
and teaching facility. Two sides
of the property offer stunning

Forse

Continued from previous page

expected to re-open Aug. 1.

“The country club has been
here for 85 years,” said course
superintendent Ron Wright.
“Over that time many architects
have redone bits and pieces and
there are several greens com-
mittee greens out here. We basi-
cally had an old course that
looked modern and we wanted
to go back and use Ross’ think-
ing.”

In addition to adding 36 bun-
kers, they are also completely
changing the greens. “The
greens will be totally different to
putt on. They will be more acces-
sible in front, have straighter
sides and some will be more se-
vere,” said Wright.

The key to getting the classi-
cal look back has been the final
shaping that builder C.R. Sand-
ers has done by hand, especially
on the greens.

“The average contractor in
Ross’ day made a better golf
course than the average contrac-
tor does now, because now they
get out on the bulldozer and
move earth in a way that does
not lend itself to the hand-made
classic look,” Forse said.

ONLY ROSS COURSE
ON THE WEST COAST

On the West Coast, Forse is
alsoredoing Ross’ Peninsula Golf
and Country Club. The 1922 lay-
out is going to be completely
rebuilt over the next two years.
In addition to modernizing all
tees and greens, every bunker
will be rebuilt and some Ross
bunkers will be restored.

“We did a master plan and we
will tackle nine holes at a time,”
said Forse. “This year we are
going to do the back nine, the
range and the short game area.”

Another focus at Peninsula will
be to improve drainage. “There
is 250 feet of elevation change
throughout the property, but
they have a clay soil that does
notdrainwell,” Forse added. “We
are going to sand cap all fair-
ways and install four-inch drain-
age tile.” ®
GOLF COURSE NEWS

Twelfth hole at McBroom’s Algonquin
GC, in New Brunswick

ocean views.

Construction of the 18-hole
course started in June with a
scheduled opening in November
2002, coinciding with the open-
ing of the Royal St. Kitts Beach
Resort, a 650-room development
already under construction.

“Royal St. Kitts will be a sen-
sational resort course that will

rank among the best courses in
the Caribbean,” McBroom said.
COURSE OUTSIDE HELSINKI

minutes from downtown
Helsinki, will be a 36-hole pri-
vate/resort complex, with a prac-
tice academy and a teaching fa-
cility. It's scheduled to open in
spring 2003.

The par-72 Mountain Course
will play to 7,079 yards, while
the par-72 Lake Course will
check in at 7,030 yards.

This North American-style fa-
cility includes a country hotel
and is located on an 11,000-acre
estate owned by the prominent
Laakkonen family of Joensuu,
Finland.

No Hassles.

Basamid, the only granular soil fumigant on the market, quickly eliminates virtually all weeds,
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LOCALS WARY OF DEVELOPMENT

Today, Marin is home to artists, environ-
mentalists, rock musicians, and every move-
within the carefully controlled borders of mentimaginable to enhance the human expe-
Marin County in more than 20 years. rience. These ingredients blend in with some

Marin, an enclave of golden hills and of the most affluent bedroom communities,
tranquil woodlands, lies just across the creating a vibrant tapestry that captures all
Golden Gate Bridge from San Francisco. that is the fabled California lifestyle.
Its bold headlands provide dramatic vistas Residents of this region are protective of
of San Francisco, the bay and, to the west,  their open space. “Tough construction regula-
the Pacific Ocean. A century ago, when tions make it difficult to build, especially golf
these wild lands were accessible only by  courses, and land is really expensive here,”
ferry and train, the wealthy built summer  said superintendent Kevin Pryseski. “There’s
homes here. Alister MacKenzie’s first only a handful of courses in the county, and I
American golf course, the Meadow Club, doubt you'll see another one.”
was sculpted here in 1927. When the 240-acre parcel of land known as

Stone Tree

Continued from page 1

View of a wetlands hole at Stone Tree

THE
IS THE SHINING GEMSTONE BY WHbl‘(H ALL GOLFERS
JUDGE THE QUALITY OF YOUR COURSE.

THANK GOODNESS,

WE'VE GOT A WAY YOU CAN BREEZE RIGHT OVER THAT BABY.

Slowand ¥

steady? Bah!
This ain't no
fairy tale, you
need SPEED.

o Just zoooom off to the
nexthole' Turn your greens into the
f;éemstones of your course and save
ttme doing it. Ask your Standard Golf

- Dsstrlbutor about the Drag Brush

play a round of golf. How does it

; ~ Transport Unit or call 1-319-266-2638
work? Simple. Mount the i : )

The solid steel
unit will last for
years, which adds
uptoabouta  Because all you need
billion hours !

you'll save
top dressing.
Give or take.

for more information.

unit and our Drag Brush

with Extensions to any utility

for super looking

- vehicle with a tilt box. Tilt the

v greens is the
up to lower the brushes for

tool to spend

less time top dressing.
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Black Point became available in 1988, four
local investors thought they could make
something special for golfers. Little did
they know about the endless stream of
hearings, votes and paperwork that had to
be navigated to turn the dream into reality.

The parcel is a stretch of agricultural
land next to Route 37, Marin’s main east-
west artery, whose only recent use was for
an annual crafts fair. Stretches of the prop-
erty had become an illegal dump - any
change inits land use would be an improve-
ment. Half of the property spilled into a
large flat area of grazing land while the
other half worked up a large hillside cov-
ered in majestic oaks.

RESIDENTIAL COMPONENT

The developers first contact for course
design was former USGA president Sandy
Tatum, who has earned a strong reputation
in Bay area golf circles, not only for his
interest in promotion of the game but also
for his work in course architecture. Tatum
has been involved in such projects as the
Links at Spanish Bay in Monterey, the at-
tempted reconstruction of Harding Park in
San Francisco, and Lake Shasta Resort near
Redding.

“The investors were golfers themselves
and knew how desperately this growing
region needed a quality daily-fee facility,”
said director of golf Paul Soczka. “To make
the project financially feasible, it was deter-
mined that a certain number of home sites
would be required.” The plan, however,
was to keep the best parts of the property
for the golf course and hide the home sites
elsewhere.”

JOHNNY MILLER COMES ABOARD

The owners, realizing the project’s re-
gional significance, brought in local resi-
dent and pro golfer Johnny Miller and his
design partner, Fred Bliss. As part of the
original design team, Miller drew up the
initial routing plans and also added strong
name recognition.

When the first routing plan failed to sat-
isfy various new requirements, Miller, Bliss,
Sandy Tatum and his partner, Jim Sum-
mers, of Golfco Co., collaborated on an
acceptable routing and mounding design.
The consortium of four designers stuck
together through the process, with Sum-
mers handling the daily work of shaping,
and Miller and Tatum adding input on shot
values and green sites.

“Summers worked on the site every day,”
said Pryseski. “He made the changes in the
field. There was quite a bit of conflicting
opinion [between the four designers],
which is probably why the layout works so
well. Someone’s feelings may have been
hurt a little, but in the long run we got the
best design.”

13,000 TREES PLANTED
Once construction finally began, it took
Continued on next page
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Sl’OI‘Ie Tree build on, as we could not impact to determine how many treeswe over 300,000 cubic feet of dirt on  on the fairways and tees. Water
any wetland areas, and these areas would have to add to other ar- the property and imported over comesinto play on several holes,

Continued from previous page continued to be declared even dur- eas,” Summers said. The new 180,000 cubic feet of sandtoadda with six acres of man-made wet-

23 months to complete. Continen-  ing construction,” Summers said.  trees — live oaks, valley oaks, full sand cap to the course,” said lands, three ponds and two
tal Golf Construction Co. of Au- Totiethisareato the tree-laden  willows and alders—were mostly Harvey Lundershausen of Capital creeks. “There are only 40 bun-
burn, Calif., handled the heavy hillside portion, more than 13,000 placed on the flat, treeless sec- GolfConstruction. “All ofthistook  kers, because the wetlands, hill-
lifting. The great challenge was trees were planted along these tion of the property to give the a lot of time.” sides and water features add
shaping the 10 holes that play holes, satisfying a permit require- course more definition.” According to Pryseski, the ef- enough challenge,” said direc-
along the flattest part of the golf ment to replace — on a three-to-one PLAYING SURFACE fort paid off. “We have a firmer tor of golf Soczka.

course. Care was taken to frame basis — trees that were taken down The mounding in the flat areas  playing surface during the winter The difficulty of the design and
each hole with mounding, soonly  from other parts of the course. was another challenge, built as - our rainy season,” he said. construction lead to the develop-
the hole you are playing is in view. “Every tree we removed was the mounds were on bay mud that The course offers bentgrass ment of Stone Tree's motto — “A

“This was a very difficult site to  inventoried by an on-site arborist behaved like Jell-O. “We moved greens and arye/bluegrass mix handcrafted classic.” B

Mungeam

Continued from page 14

Mungeam — a member of the
board of governors at the Ameri-
can Society of Golf Course Archi-
tects—hasbecome afamiliar name
in Met area golfing circles. His
recent designs include High
Bridge Hills GC, the North Course
at Charleston Springs GC in Mill-
stone Township, and Colt’s Neck
Golf and Country Club. All three
courses are in New Jersey.

Course construction permits
were secured for Hudson Hills
back in 1997; Mungeam has
spent the past two years honing
his design plans here in New
Castle. Several of the overgrown
holes are still discernible,
though none will be part of the
new Hudson Hills 18.

“We have aerial photographs
of the old course, and if you go
out in the field you can see ev-
erything,” Mungeam continued.
“You come across these depres-
sions, and if you scrape around
you’ll find the old bunker sand.
We found a tee sign the other
day - a post with fancy wrought-
iron work and a board hanging
from it. But the writing has been
worn away by time.

“The former course was
wedged onto just 110 acres, but
today we have 150 acres to work
with,” he added. “It’s great land,
steep in some sections butlovely,
rolling terrain with nice views to
the west. When we're finished, I

daresay Hudson Hills will be the
SC 0l TO WANT THE BEST OF BOTH WORLDS.
Westchester County.”
A COURSE FOR CLINTON

Much has been written about
where Bill Clinton, now a resi-
dent of neighboring
Chappaqua, will play his golf. prevent grubs all season long. Or apply shortly after egg-hatch irrigation flexibility. Effective grub and lep control with an
Mungeam, for one, has a sug-
gestion. “Hudson Hills will defi-
nitely be affordable enough for that suits your schedule and resource availability. MACH 2 also gives you the best of all possible worlds.
anyone on a government pen-
sion,” he quipped.

Having christened four origi- sod webworms, making it one of the most versatile turf ext. R3107, or visit our website at www.meach-2.com
nal layouts last year (including
partner Brian Silva's much

Apply MACH 2° Turf Insecticide once before egg-hatch to Prevent or cure with season-long control. Unmatched

to cure grubs up through the second instar. Make the choice award-winning environmental profile. Only MACH 2 truly

controls key lepidoptera, such as cutworms, armyworms and For more information, call 1-888-764-6432

insecticides on the market.

. ) - - . - . . . @
praised Black Creek Club in And don’t worry about watering MACH 2 in immediately.

Chattanooga, Tenn.), Cornish, : 5

Silva and Mungeam will open Unlike other products, MACH 2 can wait 2 weeks or more for

four more original designs in you—or mother nature—to water it in without degradation of

2001, including Mungeam'’s S d TURF INSECTICIDE
LeBaron Hills CC, a private club the active ingredient.

in Lakeville, Mass. W’S ﬁLL ‘{QU NE%@
Also, lﬂhc Mungeam-designed 'g'@ ?REVEME QR CURE»

South Course at Charleston

Springs will open this fall. B #/RohMid L.L.C. Company ©2000
GOLF COURSE NEWS Always read and follow label directions.
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NEW PRODUCI NEW

Standard Golf's Flagstick

Caddie eases transport

Standard Golf's new Flagstick Caddie is a utility vehicle-
mounted unit that allows for easy transport of flagsticks for
special events or cup rotation systems. The caddie holds up
to 18 flagsticks and features cushioned foam slots that
prevent damage during transport. The unit also comes in a
smaller version that holds up to six flagsticks for red, white :
and blue rotations. The Flagstick Caddie in use

The vertical arm of the caddie fits into the stake hole
pocket of most golf utility vehicles. Alternative brackets are available to mount to the side of the
vehicle’s box. For more information, contact 319-266-2638 or www.standardgolf.com.

2001 Flowtronex PSI, Inc

National Mower's Hydrostatic Triplex Mower in action

our service area.

National's 8400 tackles tough terrain

National Mower has introduced the 8400 Hydrostatic Tri-
plex Mower. Designed with a low center of gravity, the 8400
can tackle hills, slopes and banks. The hydrostatic drive
provides independent reel and ground speeds for a quality cut
at any speed. The unit features power steering and a 16-hp

The Lineman TMX is towable

) Briggs & Stratton engine. It has an 84-inch width of cut and
AR The t0W0b|e can cover 3.5 acres per hour.
Lineman TMX For more information, contact 888-907-3463 or

www.nationalmower.com.

Excavation Technology has started
If mankind ever builds a golf course on the moon, we'll be full production of its new Lineman TMX
there providing service. Flowtronex is the only pumping system towable mini-excavator. The TMX has
abuilt-in trailer and lock-out wheel hubs
for a quick-on/quick-off hitch system.
It eliminates the need for a trailer and
does notrequire a Commercial Driver’s
or installation consultations, count on our service technicians License for transport.

Trion unveils mobile

lift table

Trion Lifts has unveiled its
DL 1300 mobile lift table, an
upgraded version of the DL
300.

The DL 1300 still features the
versatile dual lifting range
mechanism, but also has a built-
in battery charger, circuit
breaker and remote roll gate

manufacturer that offers a global, single-source, comprehensive
service network with 24-hour emergency response

Whether it's repair services, replacement parts, retrofitting

to respond quickly to your needs. And that’s for all brands of Equipped with a 20-hp engine and
manufactured pumping systems, not just our own. producing 6,600 pounds of digging
force, the TMX has a digging depth of
m“ 2 eight feet. The unit has an independent
hydrostatic drive system and features

No One Makes Your Life Easier. No One. low ground pressure and a zero turn-

go sessics ing radius capability that allows for

maneuverability without causing turf control.

damage. For more information, con- (S e For more information, con-
tact 262-965-3681. Trion’s DL 1300 tact 800-426-3634.

1-800-786-7480
www.flowtronex.com

Par Aide ready with

PO CUERYTHING S BIGOER IN TERAS: | | ot

Than Ever: Banded Tee Markersand Branch

Tee Markers.
' The Banded Tee Markers al-
¢ Exhibits - s low courses to use one color

marker for a simple and profes-

. Education Henry B. Gonzalez Convention Center’ San AntoniO, Texas sional (leSign.'l‘e(“ locations can
Courses

e Technical The Irrigation Association’s International Irrigation
e Esy Show is going to be better than ever in San Antonio

#~‘B.usiness A Qe o6 gy S UL
= Seminars- ¥ NOVEMBER 4-6, 2001 f
NAME:

Want information mow? Contact COMPANY: _ -

The Irrigation Association ADDRESS: o o G Par Aide’s new Branch Tee Marker
6540 Arlington Blvd. s NS i Ggih " .
Falls Church.VA 22042 CITY be indicated by color bands, num

bers or custom lettering.

——— The Branch Tee Markers have
COUNTRY: = a natural pine or birch branch
look. Made from a durable resin

1
1
I
|
|
- : 1
. Phone: (703)53()-798() b st i
email expo@irrigation.org e, ol
Or fax this form to: i
I
i
H
i
0
¥
1

(703) 536-7019.

www.irri PHONE: .
i gation.org material, these markers feature
A FAX: slanted ends painted in red,
EMADL: - L - white, blue, yellow or black and
stainless steel spikes. For more

information, contact 888-893-
2433.
20 JULY 2001 GOLF COURSE NEWS



http://www.standardgolf.com
http://www.nationalmower.com
mailto:expo@irrigation.org
http://www.irrigation.org

MANAGEMEN

BRIEFS

SUMMERS NAMED HEAD PRO
AT JOHN DALY COURSE

MYRTLE BEACH, S.C. —TSC Golf,
based here, has named Rion Summers
as the new head golf professional at
John Daly’s Wicked Stick Golf Links.
Summers previously served as head
pro at Diamond Back Golf Club in
Loris, S.C. He has worked at TSC Golf-
managed courses for four years. For a
period of one year prior to working at
Diamond Back, Rion was the first as-
sistant at Wicked Stick.

VONA MOVES UP WITH MARRIOTT

ORLANDO, Fla. —Marriott Golfhas
appointed Dan Vona director of golf at
The Frog at Georgian Resort in At-
lanta. Vona, who was hired as the club’s
head professional last September, will
replace Tom Gray, who has accepted
the director’s job at the company’s
Camelback Golf Club in Scottsdale,
Ariz. A graduate of Penn State, where
he captained the golfteam, Vona joined
Marriott Golf in 1991. He previously
served as head professional at The
Golf Club at Marco, on Marco Island,
Fla., where he set the course record in
1993.

RED TAIL GC JOINS KEMPERSPORTS FOLD

NORTHBROOK, Ill. — Red Tail
Golf Club, a private 18-hole course in
Avon, Ohio, near Cleveland, has be-
come part of the KemperSports-man-
aged portfolio. The company began
operating the Robert von Hagge lay-
out in the spring. “KemperSports has
worked throughout the years to cre-
ate a balanced portfolio of golf facili-
ties,” said KemperSports CEO Steve
Lesnik. “Part of that equation includes
private clubs.” Melinda Maltezos has
been named general manager at the
Red Tail complex. Eventually, more
than 600 homes will be built when the
400-acre master-planned community
is completed.

MCKINNEY ADVANCES AT PALMER GOLF

ORLANDO, Fla. — Arnold Palmer
Golf Management has named Glen
McKinney regional director for the
Mid-Atlantic region. In two years with
Palmer Golf, McKinney has ascended
from general manager of the
Penderbrook Golf Club to area man-
ager to his most recent promotion.
McKinney will oversee Palmer Golf's
private Crofton Country Club and
Walden Golf Club, as well as the
region’s daily-fees Bay Hills Golf Club
and Penderbrook Golf Club.

GOLF COURSE NEWS

Going Barefoot: Landmark Golf East opens big

By JAY FINEGAN

MYRTLE BEACH, S.C. — Landmark
Golf East has signed aboard as long-term
manager of the star-studded quadruplex
called Barefoot Resort and Golf here,
which features courses by Davis Love III,
Greg Norman, Tom Fazio and Pete Dye.

“After visiting the project, we knew
Barefoot was something that Landmark
wanted to be a part of,” said Buzz Gill,
president of Landmark Golf East (LGE),
an affiliate of Landmark Golf Co. “The
scope of this project and the quality of the
golf courses makes Barefoot Resort very
special.”

According to Gill, LGE will run every
aspect of golf operations, from pro shops
and clubhouse functions to course main-
tenance. He also plans to introduce a
membership program for the semi-pri-
vate Dye Course. Beyond that, Gill in-
tends to set up a homeowners’ member-
ship system at the three resort courses —
those designed by Norman, Fazio and
Love.

All four courses are also open to the
public. The primary market consists of
players visiting the area on golf package
tours. “People on packages make up 95
percent of the play in Myrtle Beach,” Gill
said.

GIGANTIC RESIDENTIAL PROJECT

The four layouts, which opened last
year, will serve as the nucleus of a gigan-
tic residential project. The owner of the
2,500-acre property, Silver Carolina De-
velopment Co., plans to build 23 different
communities with more than 1,000

homesites and 4,000 multi-family homes.

The developer also plans to build a ‘city
within a city,” with exclusive resort ho-
tels, open-air cafes and shopping venues
with atmospheres inspired by Savannah’s
Riverfront, Charleston’s Market and New
Orleans’ French Quarter.

Shep Guyton, vice president of Silver
Carolina, said Landmark’s track record
made the choice easy. “Landmark’s ex-
perience in the management and opera-
tion of golf courses in order to positively
impact the surrounding real estate devel-
opment is unmatched,” he claimed.
“When you consider the best real estate
projects of the last 20 years, the commit-

The Davis Love Course at Barefoot features ‘instant’ ruins of a 17th century plantation house.

=

ment to quality and service demonstrated
by Landmark sets the standard for every-
one else.”

EAST COAST PRESENCE

Landmark Golf East is a newcomer to
the area. Last February, Gill and two vice
presidents — Tom Sullivan and Joe Huff -
moved to Myrtle Beach from Landmark
Golf’'s main headquarters in Indian Wells,
near Palm Springs, Calif. They set up
shop in Myrtle Beach, landing Barefoot
as their first client.

“We felt we really needed a presence
on the East Coast, rather than being 3,000
miles away,” said Gill, who formerly ran

Continued on page 24

By JAY FINEGAN

SCOTTSDALE, Ariz. — Troon Golf
never seems to rest. The fast-growing
golf course management firm has added
yet another client to its portfolio.

The newest member of the Troon
fold, Black Creek Club in Chattanooga,
Tenn., fea-
tures a num-
ber of intrigu-
ing holes
packaged in a
“traditional”
golfcourse de-
sign. De-
signed by golf
architect
Brian Silva,
and built by
Stein  Con-
struction,
Black Creek shows strong evidence of
the influence of Charles Blair (C.B.)
Macdonald and Seth Raynor, as the
course repeats such classic golf holes
as Redan, Cape, Shortand Punch-Bowl,
which were signatures of their design
styles.

“There is more to creating a tradi-
tional golf experience than mere appear-
ance,” Silva said. “It's one thing for a
course to look old school; it's quite an-
other for a course to play that way.

“At Black Creek,” he said, “all the
design elements and strategies are

known as the “Spine”

Troon Golf adds ‘retro’ Black Creek
to management portfolio

The 16th at Black Creek Club, a 417-yard par4

there. The bunkers, for example, are
certainly retro in their appearance,
but it's their placement, their integra-
tion into the golf hole and landscape,
that influences decision-making.
That's what Raynor did so well, and
that's what we've done at Black Creek.”
Layout fea-
tures range
from deep
bunkers sur-
rounding the
greens to
blind shots
and large
green com-
plexes. The
fairways pose
a challenge
unfamiliar to
the modern
day “grip-it-and-rip-it” golfer, in that
choices need to be made to avoid the
strategically placed deep-faced fair-
way bunkers. The Black Creek, for
which the course is named, comes

into play on holes nine and 18.
“While creating this masterpiece, it
was evident that we had to offer our
members the best golf experience
each time they play,” said Doug Stein,
Black Creek’s founder. “We are very
excited to have engaged Troon Golf
due to their proven ability to deliver
Continved on page 22

Donahue, Hamill
headline promotions
at Palmer Golf

PONTA VEDRA BEACH, Fla. — Brian
Donahue and Chris Hamill have been
named vice presidents of Palmer Golf,
headlining a slew of changes at the course
management firm.

As vice president of sales and market-
ing, Donahue will continue his day-to-day
work with the sales and marketing teams
in the field. In addi-
tion, he will assume
more long-term
strategic planning
responsibilities
within the sales and
marketing depart-
ment.

In his short ten-
ure with Palmer
Golf, Donahue has
championed the decentralization of the
sales and marketing efforts. In addition,
he has been an important part of the
effort to implement the “Palmer Values.”

Hamill advances to vice president of
development, where he will evaluate new
business opportunities. As the most trav-
eled Palmer Golf team member, Hamill
“has consistently demonstrated one of
the most selfless attitudes of anyone I've
ever worked with. His impact on the
Palmer Golf portfolio is often in a behind-
the-scenes manner,” said Tim Tierney,

Continued on page 22
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Black Creek

Continued from page 21

the highest quality product in
both agronomic prac-

tices and member ser-
vices.”
Dana Garmany,

Troon Golf chairman
and CEO, said he was
“thrilled” by the
chance to manage
Black Creek. “Our superior

maintenance practices and un-
compromising levels of service
guarantee the members of Black
Creek Club an unmatched golf
experience,” he prom-
ised.

Black Creek is a pri-
vate club, but it

the Bluff View Inn, an
amalgam of Victorian
B&Bs in
Chattanooga’s arts district. i

accomodates guestsat |

Palmer Golf

Continued from page 21

president and CEO of Palmer
Golf.

According to Tierney, Hamill’s
work on the Links at Victoria
Park Golf Club (Calif.) project
and the renovation of The Or-
chards Golf Club’s clubhouse, in
South Hadley, Mass., “have been
crucial to our success in driving
revenues to our properties.”

NEW GENERAL MANAGERS

Tierney also named John
D’Amico general manager at
Oronoque Country Club, in
Stratford, Conn.

Scott Brady, last year’s co-
sales manager of the year, has
accepted the general manager
position at Tour 18 Dallas, effec-
tive immediately. “His blend of
hard work, leadership and his
knack for success will be a good
addition to a strong team,”

TURF SEED’S PREMIUM PERENNIAL

FOR PERMANENT TURF AND WINTER OVERSEEDING

Variety name:

BrightStar II
Catalina
Charger II
Citation III
Manhattan 3
Roadrunner

Turf-Seed, Inc. uses the full recommended rate of Apron XL™ LS seed treatment. Help your grass seed get a good, healthy start.

Characteristics:

14th hole, 0GA Members Club at Tukwila, Woodburn, OR

PRODUCED AND
MARKETED BY

A unique variety with leafy, decumbent growth habit. In the top group of
the 1996 NTEP trials. Medium late maturity for less stemmy Spring turf.

Low growth profile with reduced clippings. Good overall disease resistance.
In the top ten in the 1996 NTEP trials. Catalina contains 78% endophyte.

Dark, dense, dwarf turf ranks especially high in dormant bermudagrass
winter overseeding trials. Good cold tolerance.

Rich, dark green color. Excellent heat and wear tolerance. Reduced stem-
miness and vertical growth in spring and summer. Contains endophyte.

Lush, dark green variety. Very dense growth habit. Manhattan 3 has good
overall disease resistance and turf quality. Contains 94% endophyte.

Dark blue-green color ideal for winter overseeding and permanent turf.
Contains endophyte. Good overseeding ratings in California and Arizona.

800-247-6910 - www.turf-seed.com

© Turf-Seed, Inc.

Tierney said.

In addition, Chris Canonica,
formerly the assistant general
manager at Harbor Links Golf
Club, in Port Washington, N.Y.,
has been named general man-
ager at Minebrook Golf Club, in
Hackettstown, N.J. “Chris is a
12-year vet-
eran of the golf
industry and
will certainly
have a positive
impact on the
operations and
the team at
Minebrook,”
Tierney said.

At Penderbrook Golf Club,
in Fairfax, Va., Tim Dittmar has
been named full-time general
manager. According to
Tierney, Dittmar has shown an
ability to innovate in his mar-
keting and leadership of the
property.

TEXAS CREW

Tierney also welcomed aboard
some of the
most recent
additions to
the Palmer
team from
Texas. Blake

Chris Canonica

Ross, for-
merly of W=
Meadowbrook John D’Amico

Golf Group,

has been selected as general
manager of The Golf Club at
Castle Hills, in Lewisville. He
also cited Palmer Golf's newest
facility, The Golf Club at Star
Ranch, in Austin. “Led by gen-
eral manager Lindsay Bowman
and superintendent Ricky Heine,
Tierney said, “Star Ranch is cer-
tain to become Austin’s number-
one daily-fee facility.” l

GolfSwitch,
TravelGolf.com

join forces

SCOTTSDALE, Ariz. —
TravelGolf.com, a national pub-
lisher of online golf publications,
has selected GolfSwitch, a divi-
sion of Spectrum Golf, as the
exclusive tee time reservations
network for its newest sites:
GolfArizona.com and
LasVegasGolf.com.

GolfSwitch supplies golf
courses with tools to enhance
customer service, increase rev-
enue and reduce operating costs.
GolfSwitch’s Web Booking En-
gine has been integrated into
TravelGolf.com’s online publica-
tions to allow golfers to search
for open tee times at area golf
courses based on date, time,
price range and number of golf-
ers.

When golfers find a time they
like and make the reservation,
they receive an e-mail confirma-
tion of their reservation.
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OB Sports

Continued from page 1

in addition to the company’s tra-
ditional delivery of world-class
golf, top-notch maintenance and
premier customer service.

It will have plenty of company
in Scottsdale. Nine other golf
management firms have made
the city their headquarters, in-
cluding Troon Golf, with 80
courses; GolfMatrix and Gran-
ite Golf, each with 21; Western
Golf Properties, with 20; and
Intrawest, with 16.

Smaller Scottsdale-based
manage-
ment outfits
include
Lyon Golf
LLC, with
five courses,
Scottsdale
Golf Group,
with four,
John Jacobs
Group, with three, and Quality
Golf Partners, with one client.
SunCor, which manages six
courses, and Del Webb Corp,
with 13, both work out of next-
door Phoenix.

MANAGEMENT TEAM INTACT

Under the direction of Vincent,
OB Sports achieved strong suc-
cess as a management company.
In 1995, it merged with capital
partners to form OB Sports LLC,
which would both own and man-
age high-end courses.

By 2000, OB Sports LLC had
grown its portfolio to include
six owned-course assets and
nine third-party management
contracts. Last February,
Vincent re-acquired 100 per-
cent of the management divi-
sion from the LLC’s parent in-
vestors, and brought the OB
Sports name with him.

Along with Vincent as CEO,
the company’s other top execu-
tives have relocated to
Scottsdale. They include Phil
Green as president; Ed
Francese as president of OB
Southwest; and Jamie Cook as
vice president of finance. C.A.
Roberts heads up business de-
velopment.

“Professional golf course
management has always been
the core of our business,” said
Vincent. “OB Sports thrives on
providing a personalized
hands-on approach to our man-
agement contracts and seek-
ing creative solutions for our
clients’ needs.

“In addition to operations man-
agement,” he added, “we will
continue to identify stand-alone
maintenance contracts as well
as comprehensive development
opportunities where we can get
involved in construction manage-

Orrin Vincent

ment, business planning and the
implementation of a fantastic
theme for a project.”

GOLF COURSE NEWS
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PORTFOLIO ON THE RISE

OB’s current management
portfolio includes five California
facilities — Winchester Country
Club in Auburn; Stevinson Ranch
in Modesto; the Golf Club at
Roddy Ranch in Antioch;
Cimarron Golf Resort in Palm
Springs; and Ironwood Country
Club in Palm Desert.

The firm also manages the
Oasis Golf Club in Mesquite,

The sixth hole at OB Sports’ Winchester Country Club in California

4 ( )I‘"i‘llllt.‘lll'cllﬁ ')l] i\/l(llll’(,)\’iil.

: Iur{ l)g _on

ron.

Ly 3 f s N ( ’
]-illl(l&'l"ill)(‘ 4'!l‘(_'llll’(’f(‘l‘lll"(i I)ll l()S('ilIll.Ill.

)

" Confront.
- When only the

Nev.

New projects under construc-
tion to be managed by OB Sports
include Laguna Del Mar in Rocky
Point, Mexico; Seville Golf and
Country Club in Gilbert, Ariz.;
and We-ko-pa Golf Club, just east
of Scottsdale.

Ed Francese, as president of
OB Southwest, will continue to
direct operations at The Gallery
Golf Club in Marana, Ariz. B

+

To create-'a fandséaping masterpiete;

you need ‘thé best of c‘/(ery?f\}}){g_
Like

Dow AgroScierices. Confront providns tety

Confront’ = herbicide, “from
spectacular control of dr.mr,k-l’rcm,: 4
clover, chickweed and ather f()ugf{ ’
broadleal species for up 1o 12 wegks,
So your furf.is s becutifol as possible.
your customersy-s happy as possible

,‘im_l)mv AZFOSCICITCeS

Confront

www.dowagro.comiurf 1-800-255-3726 Always read ana’
foltow tabel directions, * of Daw Ag: e

best will do.




xVAV“\‘ "Yd :'"y“ :‘ x‘h

BG refOO'l' so did we.”

Continued from page 21 FIVE-STAR PORTFOLIO
Courses in the Landmark Golf
all properties for Landmark Golf.  portfolio include Oak Tree Golf
Landmark Golf and itseastern Club, La Quinta Hotel and Golf
cousin are not to be confused Resort, PGA West, Carmel Val-
with Landmark National, of Up- ley Ranch and Mission Hills Re-
per Marlboro, Md. “We all used sort—allin California. Landmark
towork togetherinthe old Land- also owns the famous “Skins
mark days,” Huff explained. “But  Game,” played at Landmark Golf
today Landmark National is in- in Indio, Calif.
deed a separate company. As In addition, the firm recently
they kept the Landmark name, opened Oak Quarry, in River-

RN NN

=z

Y R % 5 -
. NUTRamMax N
&~ X TABORATORIES '
Maximum PROTECTION FROM STRESS WITH AMINO AcID BIOFERTILIZERS

® Use MACRO-SORB® radicular throughout the growing Use QUELANT®-Ca to correct a calcium deficiency within

/ season to increase nutrient absorption and enhance root the plant or once a month to keep calcium levels sufficient
/ growth and development. throughout the year.
aF# Use MACRO-SORBE® foliar to increase photosynthetic Use QUELANT®-K to enhance synthesis of carbohydrates
ﬁ activity, especially during periods of stress, and through- and increase turfgrass tolerance to heat, drought, cold,
out the year to enhance your foliar spray program. traffic, disease, and other adverse conditions.

Call 800-925-5187 for your nearest distributor
www.nutramaxlabs.com

side, Calif., and manages a club
called Mojave Resort, in
Laughlin, Nev.

“Those are all four- and five-
star facilities,” said Gill. “We're
here on the East Coast to uphold
that standard. We're looking at
some acquisition or management
opportunities in Florida, Geor-
gia, Kentucky and Tennessee.
And there’s a lot of opportunity
to go in and create and develop
our own sites.

“We’re not amanagement com-
pany as much as a golf develop-
ment company,” he added. “But
we will manage and put our name
on a project that lives up to our
standards in quality and ser i

Clubhouse construction at
Barefoot is still under way. The
semi-private Dye Course will run
out of one clubhouse, expected
to be open in December, offer-
ing views of holes nine, 10 and
18. The three “resort” courses
will share another clubhouse,
opening this month.

FOUR COURSES, NONE ALIKE

Each ofthe four courses sports
a unique identity.

Architect Pete Dye, using a
site with exceptional
elevationchanges, created a vi-
sually stunning design studded
with “dye-abolical” pitfalls. Wa-
ter comes into play in several
areas. Waste bunkers threaten
errant shots on almost every
hole. The Dye Course is “self-
contained” - all streets and
homes are external. The par-72
layout stretches an impressive
7,343 yards.

The Fazio Course, a “low coun-
try” layout, is filled with live oaks,
pines, sand, wetlands and native
grasses. Water features can be
found on 15 holes. The courseisa
par 71 and plays 6,989 yards.

LOVE AMONG THE RUINS

The 7,200-yard Norman
Course features seven holes
along the Intercoastal Waterway.
Norman applied his philosophy
of allowing “bump and run” ap-
proachs to the greens, giving
players a range of options.

The Love Course was recently
rated the sixth “Best New Up-
scale Golf Course” by Golf Di-
gest. The striking layout features
generous landing areas and
greens. Unique to the Love
Courseis areplica of the ruins of
a 17th-century plantation house.

LATINO GROOMING GROUND

Gill expects to employ a 400-
person workforce at Barefoot. He's
had no problem recruiting work-
ers. “We have some Latino work-
ers here just as we do out in the
Califoria desert,” he said. “These
people work very hard, and they
learn quickly. If the opportunity
exists for us to bring them in, we

do. Wehaven't had to go through
any agencies.

“Myrtle Beach has over 100
golf course,” he said. “This of a
heck of a grooming ground for
them, so they migrate here.” ®
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BECKER UNDERWOOD MAKES CHANGES

AMES, Iowa — Becker Underwood
has announced several promotions and
additions to its staff. Mike Sherman,
formerly a product manager, has been
promoted to busi-
ness develop-
ment manager.
He will focus on
new business
strategy while
continuing to
handle product
management re-
sponsibilities.
Becker Underwood has also promoted
John Walther to a national accounts
manager position and Wally Boilek
has been hired as a national accounts
manager.

Mike Sherman

GRIFFIN NAMES WILSON

VALDOSTA, Ga. — Griffin LLC has
hired Don Wilson as territory manager
for the southeast region for the firm’s
specialty products division. He will be
responsible for managing the sales and
market expansion in the southeast. Pre-
viously, he was a national accounts man-

ager for Oil-Dri Corp.

Deere entering irrigation business
Company to acquire Richton Int'l, Century Rain Aid parent

By ANDREW OVERBECK

MOLINE, Ill. — In a move to increase
its product offerings and break into the
irrigation business, Deere & Company
has entered into an agreement to acquire
New York-based Richton International
Corp. for approximately $125 million, plus
the assumption of $45 million of debt.

Upon completion of the
transaction, Richton’s irriga-
tion business, which includes
Century Rain Aid, will be
combined with the recently
purchased McGinnis Farms
to create John Deere Land-
scapes.

Century Rain Aid has 160
distribution outlets in 34
states and carries the Hunter
Golfline of irrigation products. Irrigation
equipment sales make up about 80 per-
cent of Richton's total revenues, which
reached $260.6 million in 2000.

“For now, business will continue as it
stands today,” said Dave Werning, presi-
dent of John Deere Landscapes and 25-

year veteran at Deere & Co. “What we
will try and do is marry up the two compa-
nies and coordinate with our equipment
division to be able to go to golf courses
with a broader product line.”

ADDING TO THE BOTTOM LINE

According to Werning, Deere made a
play for Richton as part of a long-term
plan to penetrate new mar-
kets, expand revenues and
more fully service its exist-
ing customer base. Once the
dealis completed, Deere will
be able to structure more
complete golf course pack-
ages and potentially boost
earnings, which have been
down so far this year (see
related story below).

“Golf course superintendents will have
mowing units from the equipment side,
irrigation products through Hunter, and
we will be looking at providing additional
products and services,” Werning said.
“Those include financing options through

Continued on page 27

Dow wraps up Rohm and Haas acquisition

INDIANAPOLIS — The Dow Chemi-
cal Co. has completed its $1 billion buy
out of Rohm and Haas’ agricultural busi-
ness. Rohm and Haas will be integrated
with Dow AgroSciences LLC, a wholly
owned subsidiary of Dow.

In the deal, Dow AgroSciences ac-
quired Rohm and Haas’ Agricultural
Chemicals business including fungi-
cides, herbicides, insecticides and li-
cense to agricultural uses of the Rohm
and Haas biotechnology assets.

The acquisition will strengthen Dow

AgroSciences’ market position and is
slated to increase annual sales to approxi-
mately $3 billion, said A. Charles Fischer,
president and CEO of the company.

“We are very pleased with this acquisi-
tion, which is consistent with our overall
growth strategy of adding value through
mergers, acquisitions, alliances and our
own R&D efforts,” he said. “The new
productlines we've acquired complement
and enhance our portfolio and increase
our global scale and reach, allowing us to
better serve our customers.”

Simplot to attack
international
marketplace

By ANDREW OVERBECK

BOISE, Idaho — Simplot Turf &
Horticultural has upped its interna-
tional attack by forming an Interna-
tional division. Hiromi Yanagisawa,
the former general manager of the

firm’s Jacklin
Seed division,
will head the
new division,
based here.

Yanagisawa,
who joined
Jacklin Seed
in 1982 as the
vice president
of the international marketing de-
partment, has handled Simplot
T&H’s existing export operations.

“I have been managing the seed
division and the Simplot T&H’s
export business has been done by
Jacklin because we had more inter-
national experience,” he said. “With
the newly created international di-
vision we will become responsible
for exporting both turfgrass and
forage seed, fertilizer and specialty
products.”

INTERNATIONAL MARKET GROWING

According to Yanagisawa, the in-
ternational market offers strong
growth potential.

“We see tremendous opportuni-
ties,” Yanagisawa said. “We decided
that we needed to separate that
business and concentrate on the
international marketplace.”

Continued on page 27

Hiromi Yanagisawa

Toro’s up, Deere’s down for second quarter

Toro up 11.7 percent

Despite lower than expected revenues
due to unfavorable weather, the Toro Co.
reported that net earnings were up 11.7
percent for the second quarter, ended
May 4. Earnings increased to $30.1 mil-
lion for the quarter versus $26.9 million
during the same period last year.

According to the company, sales of non-
golf equipment “were up nicely” but golf
product revenues were weak, “reflecting
the economy’s effect on this market.”

“Strong professional equipment sales,
new product introductions, and our ‘5 by
Five’ programs have more than offset the
effects of weather and an uncertain
economy on our business,” said Ken
Melrose, chairman and CEO.

The company said it expects third-quar-
ter results to be on par with last year's but
estimated 12- to 15-percent earnings
growth for the full year.

JOHN DEERE  DE
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Deere’s net income declines

Deere & Co. reported net income of
$127.8 million for the second quarter,
ended April 30, and $184.2 million for the
first half of 2001. In comparison, in the
same period last year, the company re-
corded net income of $204.3 million and
$242 million respectively.

“Our second quarter results are a re-
flection of the general economic slow-
down and continued weakness in our
major markets,” said chairman and CEO
Robert Lane. “We have responded to these
difficult conditions by reducing produc-
tion schedules.”

These actions, Lane explained, are ex-
pected to have a negative impact on earn-
ings for the rest of the year. The company
blames the decreases on lower sales of
commercial and consumer products and
construction equipment, and the impact
of weaker foreign currencies.
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SUPPLIER BUSINESS

Briggs & Stratton
to test Metallic
Power system

CARLSBAD, Calif. — Metallic Power, a
developer of zero-emission, regenerative
zinc/air fuel cells, announced that it has
shipped the first of its 1.5 kW portable
power sources for test and evaluation by a
number of the firm’s collaborators.

One of the units was delivered to Mil-
waukee-based Briggs
& Stratton Corp. The
two companies are
working together to
evaluate a fuel cell
power source.

“We are evaluating
Metallic Power's fuel
cellatour facility,” said
Vince Shiely, Briggs & Stratton’s vice presi-
dentand general manager of electrical prod-
ucts. “We look forward to continuing our
investigation of the potential benefits that
this new technology may provide.”

Throughout 2001, Metallic Power will
continue a series of preliminary field tri-
als in a variety of applications, including
portable power, emergency backup power
and vehicular power. Beta testing is slated
to begin early in 2002, with initial product
launch planned later that year.

“This shipment represents another
important milestone for Metallic Power
as it is the first delivery of what we be-
lieve will be one of the most important
power solutions of the future,” said Jef-
frey Colborn, Ph.D. president and CEO
of Metallic Power. “While still in its in-
fancy, this technology offers high effi-
ciency, superior energy density, and au-
tomatic regeneration of the fuel. The
cost-effective design is also emission-free
and offers near-silent operation so it can
be used indoors.”

Fertilizer costs to remain high

Continued from page 1

Increased gasoline prices this summer could also hamper
their ability to pass along cost savings. Furthermore, U.S.
urea production is down 21 percent on the year and several
plants have shut down. As a result, some in the industry
believe that current market turmoil could drive another
round of consolidation.

“The natural gas run-up is the number-one factor in price
increases,” said Mark Barbera, vice president and general
manager for NuGro's U.S. division. “It will only come down
to historical levels once more energy reserves come on
line.”

DEMAND SEEN TIGHTENING

Companies have raised prices across the board, but have
been unable to recover all the costs. Consequently, many
companies report thin-
ning margins. Both Lesco
and The Andersons attrib-
uted their first quarter
losses of $5.6 million and
$815,000, respectively, to
the higher raw material
costs.

Lesco chairman and CEO William Foley does not expect
softening prices to have much of an impact in the market-
place. “The lower raw material costs are not expected to last
very long, so we don’t know what the net effect will be on an
annualized basis,” he said. “Prices won't come down a great
deal.”

Supply also is constricting. “A number of
U.S. producers have shut down plants,” Foley
said, “and that will tighten demand as it gets
consumed through industrial and agricul-
tural markets.”

Now, lower-cost offshore urea is coming
onto the market, which poses additional con-
cerns, said Barbera. “Quality and delivery
are the issues there,” he observed. “A good
deal of off-shore material is large granular or
prill. Granular is too large for professional grade fertil-
izer, and prill does not coat well.”

INVENTORY ISSUES
Production companies, meanwhile, are still trying to dis-

The average price for gas futures
for the coming 12 months is

$4.231/MMBtu—more than
double the rate of two years ago.

Natural gas is the primary cost
component in the manufacturing
of nitrogen fertilizer: every 50-
cent increase brings a $10 in-
crease per ton of urea.

pose of high-cost inventory.

“Even if the bottom falls out of the market,” said Russ
Mitchell, UHS’s national technical director, “you will not see
that in the field — the pipeline is full of products that were
produced at a higher cost.” According to Foley, it could take
eight to 12 weeks for Lesco to run product through the
system.

Instead, hav-
ing taken a large
hitin the first half
of the year, com-
panies will seek
to increase their
dollar-cost aver-
age to reach margin targets for the year.

“You have to lower prices as softening happens, but to stay
in business you have to get an average gross margin for the
year that is reasonable enough to keep you in busi-
ness,” said Bill Whitacre, president of Simplot Turf
& Horticulture.

SURVIVING THE TURMOIL

The increase in raw materials costs has compa-
nies struggling to protect margins and recoup costs
while remaining competitive.

“You try and pass along as much of it as you can,”
said Foley. “But you still have to compete on price,
especially when you have a competitor that has bought
something in the spot market for a lower price and can price
for that particular load. It is a volatile commodity in that
regard.”

There is a fine line between staying competitive and stay-
ing in business, according to
Mitchell. “It is a competitive
industry,” he said. “But you
have to be realistic. In other
words, now is not the time to be
the Wal-Mart of turf or the low-
cost producer. You have a cost
and you have a margin. If costs
g0 up, you have to pass them
along.”

Bruce Jasurda, presidentand CEO of Tyler Industries, agreed.
“You don’t run a successful business by giving your product
away,” he said. “We are entitled to a fair profit because of the
value of the service they get from the distributor.” B

Average spot prices peaked at
$10.50/MMBtu in December

2000, but receded to $3.56/
MMBtu in June.
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SUPPLIER RUSINES ¢

Simplot
Continued from page 25

Simplot T&H is already
strong in the Pacific Rim
and Asia, with offices in
Chinaand Australia, where
the company intends to
focus its first efforts.

“We need to handle those
markets betterand build the
Simplot brand,” he said.
“Thereisstillroomto grow.”

The division is also de-
veloping a business plan
toincrease sales in Europe
and Central and South
America.

OVERSEAS EXPANSION

Yanagisawa said that
the division will also be
looking to open more rep-
resentative offices over-
seas and adding to staff.
“We don’t have set loca-
tions yet,” he said. “But
we will go where the op-
portunities are the great-
est. There are more right
now in Asia. Europe is at
least three years down
the road.”

Establishing interna-
tional production facilities
also could be on the hori-
zon. “We will continue to
export seed because we
have enough production,”
said Yanagisawa. “But as
we build the business and
volume, we will look at pro-
ducing locally to establish
our brand and expand the
market.”

LR ]

In other Simplot T&H
news, the Jacklin Seed di-
vision has completed the
restructuring of its man-
agement team.

Bill Whitacre, group
president, will take over
Yanagisawa’s duties. In ad-
dition, Chris Claypool will
be the sales director and
Doug Brede, Ph.D., will di-
rect research and develop-
ment. Rich Underwood will
bethe Oregonlocation man-
ager, and Glenn Jacklin will
run the Idaho and Washing-
ton locations.ll

Pennington Seed teams with Golf Ventures

MADISON, Ga.— Pennington Seed has
selected Golf Ventures as its preferred
turfgrass and ornamental grass seed dis-
tributor in Florida.

“Golf Ventures will provide Pennington
Seed the desired avenue to reach turfgrass
managers in Florida,” said Pennington’s
national sales manager Russ Nicholson.
“They have 14 representatives with a total
of 280 years of experience. Twelve of them

have turfgrass degrees.”

The distributor previously represented
Lofts Seed, whose assets were partially
acquired by Pennington, including those
in Florida.

Golf Ventures, which has been in busi-
ness in Florida since 1986, provides turf
products, chemicals, fertilizers, golf
course accessories, equipment and con-
tract services.

Chipco adds Grippi, Parker

MONTVALE, N.J. —The Chipco Professional
Products group of Aventis Environmental Sci-
ence has appointed Joseph Grippi to sales repre-
sentative for western Michigan and northern
Indiana. The group has also named Scott Parker
sales representative for southern Indiana, north-
ern Kentucky and central Illinois. Both will be
responsible for maintaining customer accounts
and developing new business opportunities in
their respective territories.

John Deere

Continued from page 25

John Deere Credit, as well as
nursery products and landscape
supplies, fertilizer and seed
through John Deere Landscapes.
We are looking at tying that all
together.”
TIMETABLE

The deal is subject to the ap-
proval of Richton shareholders
and regulatory agencies, which
could take a couple of months,
said Werning. “Nothing is set
yet, but we would hope to have it
settled by Sept. 1,” he said.l
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Fream

Continued from page 14

patterned Nine Bridges after a Scottish
Highlands style, specifically the Kings
Course at Gleneagles. Twenty-five revet-
ted (sod-faced) bunkers punctuate the
track, which features creeping bentgrass
greens, tees and fairways. Bluegrass and
rye semi-roughs fade into fine fescue true
roughs.

“We brought in 150,000 cubic yards of
sand, by barge, from the Yangtze River in
Chinafor all seedbeds,” Fream said. “Even
the fairways have eight to 10 inches of
sand. We also moved more than 2,000
large trees, up to 30 feet tall, as a conser-
vation and transplanting effort. Autumn
leaf color is like New England. Japanese
maple and Kryptomeria — a type of pine —
are the primary trees.”

Summer typhoons can pose weather
difficulties, Fream pointed out, but the
areareceives only a foot or two of snow in
the winter.

“There’s nothing else like this in Ko-
rea,” he said. “The course is initially for
invited guests, but it will accommodate
limited holiday play for tourists. The
LPGA is slated to play a major interna-
tional tournament here on Oct. 15. All the
leading female players, including some
rising Korean stars, will compete for a
$1.5-million purse.”

LOCAL CONSTRUCTION

The owner of Nine Bridges, a Korean
corporation called Cheil Jedang, is a ma-
jor pharmaceutical manufacturer, with
other interests in movie theaters, restau-
rants and film production. It formerly
held a stake in Steven Spielberg’s
Dreamworks.

Orange Construction, a Korean
group, handled the heavy work. “They
did a fine job. It’s a quality outfit,” said
Fream’s partner David Dale, who did
much of the architectural drafting work
for the course.l
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* Markers for
fairways, tees, driving
range and cart path

¢ Available in all popular
colors and can
customize

The Kivlby Marker System

@ 800-925-4729
760-931-2624
Fax 760-931-1753

www.Kirbymarkers.com

HARCO DUCTILE IRON
FITTINGS FOR GOLF COURSE
IRRIGATION SYSTEMS

Sizes 2" through 12", all configurations
including "knock-on" repair couplings.
High Strength, high corrosion
resistance.

The Harrington Corporation
P.O. Box 10335

Lynchburg, Va 24506 P

k804-845-7094 Fax 845-8562 J

New #I Rated CAVAL'ER
S .
s EQIIIA

Zoysia is excellent for golf course

fairways, tee boxes, sports fields, .
and home lawns. Let us show you

a look you haven't seen before. It's 800-666-0007
like playing on carpet! 501-975-6281

quailvalley.com

Sprig Planting Service Laying Machine Rental
Lay and Play Fairway Cuts (warm ssason)

Quail Valley

GRASSES

Cavalier Zoysia features: can be

established from sprigs or sod *

fine leaf texture * high shoot density
« tolerates low mowing heights * M,
cold hardy * good shade * tolerance e b
« good salt tolerance * low water .
use * resistance to insects g e

PO Box 56440

Littie Rock, AR

72215
\

Also cultivating: Tifton 419, Midlawn,

El Toro Zoysia, Meyer Z-52 Zoysia, Fescue

SOIL AND WATER SYSTEMS

Lowers Water pH ¢ Controls Soil pH
Improves Soil Drainage « Controls Algae
Reduces Sodium in Soil
Improves Effluent Water For Irrigation use
Reduces Bicarbonates & Carbonate

S0, GENERATORS

11838 Tammy Way Grass Valley, CA 95949
(530) 271-0915 aquaso2.com
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du 4 the FUTURE of

contact: Mike Rielly - IMG
2 Bryant Street, Suite 150
San Francisco, CA 94105

tel: 415-227-8000 fax: 415-227-4288 mrielly@imgworld.com

7o*cm01t Construction Co.

Servin t/z7£ nation for oven 30 ysans.
) )

Golf Course Builders
N‘J)uinf] Ohe '_7/1'1"1“} (l/l/:[[ !

P.O. BOX 559
TEMECULA, CALIFORNIA 92593

(909) 698-7270
FAX (909) 698-6170

STATE LIC. #267960

Score a

HOLE IN ONE

with a

Classified Display Ad

like this one in

GOLF COURSE MARKETPLACE

Call Jean Andrews for details...

207-925-1099

s CONTINENTAL
BRIDGE
8301 State Highway 29 N, Alexandria, MN 56308 USA

Phone: 320-852-7500 Fax: 320-852-7067
E-Mail: conbridg @ continentalbridge.com * www.continentalbridge.com

LALENDAR

JULY

15-17 — The Fertilizer Institute Agri-
dealer Legislative Conference Washington,
DC. Contact: www.tfi.org.

19-21 — Turfgrass Producers Interna-
tional (TPI) Conference and Expo Toronto,
Ontario, Canada. Contact: 800/405-8873.

25 — Northeastern Pennsylvania Turf
School and Trade Show. Contact: (814)
863-3475.

AUGUST

2 — New Jersey Turfgrass Association/
Rutgers Golf & Fine Turf Field Day. Con-
tact: (732) 821-7134

4-5 — Florida GCSA Annual Meeting.
Contact: Tom Crawford (941) 922-2141.

22 — Michigan Turfgrass Field Day,
Michigan State University. Contact: Kay
Patrick, (517) 321-1660 or
www.michiganturfgrass.org.

30-Sept. 1 — International Golfing &
Turfgrass Maintenance Exhibition Dalian,
Liaoning, China. Contact: 86-411-2826339.

SEPTEMBER

7-8 — Southwest Horticultural Trade
Show. Contact: (480) 966-1610.

9-11 — World Fertilizer Conference,
Chicago, Ill. Contact: www.tfi.org.

15-18 — CMAA Leadership/Legislative
Conference, Pentagon City, Va. Contact:
WWW.Ccmaa.org.

19-20 — Canadian West Horticultural
Show. Contact: (604) 574-7772.

24-26 — PGA International Golf Show,
Las Vegas. Contact: (203) 840-5468.

OCTOBER

4-5 — Turfgrass Landscape Equipment
Expo. Contact: (800) 500-7285

7-9 —  Golf Course International
(Munich, Germany). Contact: + 49 (0)
611-951-66-11

15-17 — Northwest Turfgrass Association
Annual Conference. Contact: 800-738-1607

21-25 — ASA, CSSA, SSSA Annual
Meeting Charlotte, N.C. Contact: Ameri-
can Society of Agronomy, www.asa-cssa-
sssa.org.

24-26 — CPI Exposition/ Chemical
Show. Contact: (203) 221-9232

Oct.31-Nov.1 — Southern California
Turfgrass Council Turfgrass Landscape &
Equipment Expo, Pomona, CA. Contact
www.turfcouncil.com.

Periodicals postage paid at Yarmouth, Maine,
and additional mailing office. Golf Course News
(ISSN 1054-0644) is published monthly by
United Publications, Inc., 106 Lafayette St.,
P.O. Box 997, Yarmouth, ME 04096. Phone
number is 207-846-0600.

The publisher assumes no responsibility for
unsolicited material or prices quoted in the news-
paper. Confributors are responsible for proper
release of proprietary classified information. Copy-
right 2001 by United Publications Inc. All rights
reserved. Reproduction, in whole and in part,
without the written permission from the publisher is
expressly prohibited.

Reprints may be obtained from Reprint Man-
agement Services at 717-560-2001. Back is-
sues, when available, cost $7 each within the past
12 months, $12 each prior to the past 12 months.
Back issue orders must be paid in advance either
by check or charged to American Express, Visa or
MasterCard.

Golf Course News is distributed in the U.S.
without charge to qualified personnel of golf
course facilities and to golf course builders,
developers and architects. Non-qualified sub-
scriptions to the U.S. and Canada cost $60. All
foreign subscriptions cost $140 annually to cover
air delivery. All poyments must be made in U.S.
funds drawn on a U.S. bank. For subscriber
services, please call 215-788-7112. Send
address changes to Golf Course News, P.O. Box
3047, Langhorne, Pa. 19047-3047.
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Toreserve spaceinthis section, call Jean Andrews 207-925-1099.

HELP WANTED
ACCEPTING APPLICATIONS
Bratt Inc. of Pleasant Grove, Utah is cur-
rently accepting applications for Shapers,
Supervisors and Finish Operators. Please

faxresume to801-785-8012, attention Golf
Division or e-mail: syoung @brattinc.com

CONSTRUCTION

Golf Course Construction Company has
immediate openings for qualified project
superintendents, shapers, and finish op-
erators. Also seeking office based esti-
mator (Hard Dollar exp.) for California
office. Fax resume to: (650) 564-0086.
Good long-term opportunities and excel-
lent benefits package.

DESIGN ASSOCIATE
Golf Course Design Firm seeking applicants
for Design Associate position. Please send
resumes to Steve Wolfard at D.A. Weibring/
Golf Resources Group, Dallas, TX via e-mail
at swolfard@golfresourcesinc.com, or via
fax at 972/831-1616.

DOMESTIC AND INTERNATIONAL
SEMA Golfis currently seeking qualified project
superintendents, shapers, finish operators, and
irrigation supervisors for both domestic and
international assignments. Superintendents
should possess some computer skills (Excel,
Word, Projects). Irrigation supervisors should
have a minimum of 3 projects as foreman or
assistant. Mail or fax resume to:

Bob Trueblood
Vice-President
SEMA Golf LLC
7580 East Gray Rd, Ste. 102
Scottsdale, AZ 85260
Fax: (480) 951-4081

E-mail: btsemagolf@aol.com

GOLF COURSE CONSTRUCTION
Expanding company has immediate open-
ings for Foremen, Shapers, Box Blade
Operators and Drainage Personnel.
Please fax resume to 843-837-4966,
ATTN: Golf Division.

INSIDE MANAGER

Golf Course Contractor needs inside man-
ager. This individual will provide administra-
tion, finance and accounting support; includ-
ing forecasting, budgeting, contractadminis-
tration, estimating, record management, pro-
curement, project cost tracking and general
clerical services to ensure operational effi-
ciency of the Company. Position will also
include managing and administrative and
support services for the Company. Excellent
Benefit Package. Fax resume showing re-
centexperience, availability, salary expecta-
tions and references to 808-329-2882.

GOLF COURSE
CONSTRUCTION
Expanding company has
immediate openings for
GOLF project's from the heart of
CONSTRuUcTION the United States and as

far north as Canada.
Seeking experienced construction irriga-
tion pipe fitters, irrigation foremen, small
equipment operators (skidsteer, excava-
tor etc..), finishers. Travel is required. Mail
resume to NMP Golf Construction Corp.,
P.O. Box 636, Medway, MA 02053; Fax: 1-
888-707-3219; email:info@nmpgolf.com.

HELP WANTED

SHAPER & MECHANIC WANTED
Golf course shaper and golf course con-
struction mechanic with CDL needed. Must
be willing to travel. Fax resume and date
available to 231-547-7009.

JOIN A LEADER

Hunter Golf - the fastest growing company
in golf irrigation is seeking qualified indi-
viduals to expand our sales team. Posi-
tions are available nationwide. Qualified
candidates will maximize sales by sup-
porting distribution, specifiers and build-
ers. Requires a minimum of four years of
college or technical training in golf related
fields. Knowledge of selling, pricing, mar-
keting and distribution techniques within
the industry, plus technical knowledge of
company and competitor products is re-
quired. Must demonstrate effective inter-
personal, verbal and written communica-
tion skills. Willingness to travel. Please
submit your resume and salary require-
ment to: Hunter Industries Attn: Human
Resources - 8014, 1940 Diamond Street,
San Marcos, CA 92069 or
hr@hunterindustries.com. EOE

Club Executive Search

D

Derba & Derba Company

Personnel Consultants Since 1969
7 Whispering Pines Drive Andover, MA 01810
978-470-8270 Fax 978-470-4592

www.ShoppersWorld.com/derba

REAL ESTATE

PUBLIC GOLF COURSE FOR SALE
Beautiful East Tenn., 9 hole regulation course
with room to grow on 130 acres bordering
the Nolichuckey River in the Foothills of the
Cherokee National Forest. Tourist area with
camping and plenty of amenities. Remod-
eled club house. Allthe equipmentyou need;
new riding greens mowers, new collar mow-
ers, 3 tractors, 50 golf carts with windshields
and washer (approx. 1 year warranty) and
more. Take over immediately! This will be
the least expensive way to own your own golf
course. Call Paul for details 423-638-7070 or
423-747-4203.

GOLF COURSE FOR SALE
18 hole facility in tourist market area, par 70.
Ozark region of SW Missouri. Good, growing
business; fun course, on lake. $995,000 with
assumable mortgage. 417-858-8806

9 HOLE GOLF COURSE FOR SALE

For sale, beautiful 9 hole golf course with
property cleared for additional nine. Excel-
lent residence included. Asking $1.5 mil,
call 770-748-4673 after 5:00 pm.

HOW TO ORDER

A CLASSIFIED AD

RATES: $90 per column inch (25-35 words,
including a bold headline). Each additional
1/4 inch is $30. If ordering a logo, please
include an extra $45; for a blind box, please
include an extra $20. All line ads must be
prepaid. All rates are per insertion.

To place your classified ad, call or fax
Jean Andrews at: (207) 925-1099.

DISTRIBUTORS

SEEKING U.S. PARTNERS TO
MARKET ULTRASONIC GOLF CLUB
CLEANING MACHINE
New “SwissSonic” ultrasonic golf club and ball
cleaning system. Provides safe, thorough way
to clean balls, club heads and restores tacki-
ness to grips. Successful test marketing al-
ready done in the U.S. Can be used as a self-
service money maker or as a service provided
by Pro Shops. Contact us for more information.
Tel: (404) 870-2010; SwissComAT @aol.com:;

WWW.megasonic-swiss.com

SERVICES

CONCRETE CART

PATHS & CURBING

A Decision that Lasts!

Endebrock-White Company, Inc.,
specializing in the removal of exist-
ing cart paths and the installation of
concrete golf cart paths and con-
crete curbing.

5480 Ocean Ave., Bldg. A., Suite 5D
West Palm Beach, FL 33404
800-891-5030
Est. 1946

690 Sprinkle Repair
5 pieces for $100.00
Call for a free sample

1-877-267-2370
Cut Your Grass And
Your Budget!

ml

Loy =g =
SINCE 1987

Complete Marker Systems
e Sprinkler Yardage e Practice Range
e Cart Path * Fairway & Tee Plaque

«*"® Sprinkler ID (zone,control box,
recycled water)

Laser Measurement Services
*We Measure eLaser Rental i

Golf Print Services i

"The Yardage Detectives"
(800) 971- 7233  FAX (626) 969-3724

POND & LAKE LINERS
PVC - HDPE - EPDM - RPP
Hypalon - Turf Reinforcement
Erosion Control
» Over 20 years of Experience

» Custom Fabrication
» Installation Services

Colorado 800-524-8672

Texas 888-546-4641

California 877-578-5000
South Dakota 800-661-2201
S
G
&Y
Coborado

AR NRREE R

www.coloradolining.com

SERVICES

Bird and Bat Houses

* Over 100 Items
* Free Catalog
* 800-326-2807

* www.coveside.com

Coveside Conservation Products

; Seepage

_—
Co ntro

We’ll Seal Your Lake
Empty or Full!

1-800-214-9640

ESS-13 Seals Existing Lakes,
Also Ideal for New Construction

Since 1958
www.seepagecontrol.com

; lnc.

Cart Path Construction
Richard’s Construction Co.
specializing in
* New cart path construction
* Remove & replace existing asphalt

or concrete cart paths
e Curbs

FREE ESTIMATES
California » Arizona * Nevada
P.O. Box 1147, Somis, CA 93066

P: (805) 386-5103 F: (805) 386-5102

MARK ELIOT
DESIGN

LANDSCAPE
&
GOLF COURSE DESIGN

CLUB LANDSCAPING
Design
New Construction
Renovation

&

GOLF COURSE DESIGN
Master Planning
Renovation
Construction Management

MARK E. SOSNOWITZ, ASLA

MARK ELIOT DESIGN
PO BOX 11188
GREENWICH, CT 06831
203-972-9131 Fax: 203-972-9132

30 JuLy 2001
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JEVELOPIWMIEN

GCBAA adds five
new members

LINCOLN, Neb. — A trio of course
construction companies has achieved
member status in the Golf Course Build-
ers Association of America. The three —
Davenport, Iowa-based McCubbin Con-
struction Corp., Scottsdale, Ariz.-
basedSema Golf LLC., and Phoenix-based
Weitz Golf International — have met the
main requirement, having held the gen-
eral contract on at least three courses in
the last five years.

NEW ASSOCIATE MEMBERS

Meanwhile, Loveland, Colo.-based Bil-
berry Golf and Caseyville, Ill.-based
Munie Outdoor Services have been
granted associate member status in the
GCBAA, based on having built at least
one course in the last five years.

GOLF COURSE

RECEIVE INFORMATION DIRECTLY FROM ADVERTISERS |

CC of the Desert

Continued from page 14

80,000 square feet with all the decks and
verandas and terraces. We hope to have it
completed for New Year’s 2002.”
$90,000 FOR INITIATION

The whole operation will be run by the
developers until members take equity
control over the club. Membership will
be limited to 275 per course to allow
ready access. The developers recruited a
number of founding members from some
of the most exclusive clubs in the area.

When 275 members are on board, the
project will kick into phase two — the final
27 holes and amenities. Phase one, be-
sides the first 27 holes and clubhouse,
includes the practice range, putting
course and entranceway.

“We are a very private, high-end equity
country club,” said Gasper. “We’ll be com-
pared favorably to the better clubs in the

Coachella Valley - Bighorn, Vintage, Tra-
dition and Quarry at La Quinta.”

Gasper said membership fees start at
$90,000, with annual dues in the $825
range. “The way it
works out here, once
you get to about 100
members, the initiation
fee will go to around
$150,000,” he said. “Af-
ter we've created some
interest and equity, the
fee will jump to about
$250,000.” Building lots, he said, run from
$250,000 to about $950,000.

HUGE AQUIFER UNDER DESERT

Water for irrigation should not pose a
problem, Gasper said. The All-American
Canal, carrying mountain snowmelt, flows
near the property. And a 1,000-foot-deep
well on the property can produce more
than 3,000 gallons per minute.

“We think at least 80 percent of the

At least 80 percent of the
water we use will be canal

water.’
— John Gasper

water we use on the courses and the
common area will be canal water,” he
said. “In the winter, which is our season,
you don’t get snowmelt, but we’ll have
the well. Under-
neath Palm
Springs there’s a
huge aquifer.
This whole area
used to be under
water. It dried
up after the last
Ice Age, but
there's a massive amount of water under-
neath this desert floor.”

For now, the cost of the well water is
purely the cost of pumping it up. Gasper
sees that changing over the next five years.
“I think eventually there will be a permit-
ting process,” he said, “or they will bill you
for groundwater. There will be restrictions,
like you have over in Phoenix, where it’s
five acre-feet per acre per year.” l
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18th hole, Bay Hill Club & Lodge

O UOnXal IOOZ@j
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HOW A SIGNATURE HOLE

MAINTAINS

What's better than a Jake cut? A Jake
cut that combines state-of-the-art technology
with ease of operation. They won’t settle
for anything less at Arnold Palmer’s Bay Hill
Club & Lodge — home of the Bay Hill
Invitational. The new LF-3400/3800 fairway
mowers feature the industry’'s most
advanced engineering, including a
simplified hydraulic system, electrical

components with self-diagnostic
capabilities and improved
overall ergonomics. With the

ITS SIGNATURE STATUS.

input of experienced mechanics and operators,
these models are the easiest ever to maintain,
own and operate. Now, add in the Jake
precision cut, and you've got a formula for
productivity and performance no one can
beat. After all, when you've got an image to
maintain, there’s no room for errors. For
. a dealer near you, call 1-888-922-TURF or

visit www.textronturf.com.

JACOBSEN

Precision Cut. Legendary Performance.



http://www.textronturf.com

