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and Wekiva GC, a 6,640-yard 
track here in Longwood, DPC's 
headquarters. 

According to Stottlemyre, the 
new division will operate nation-
wide, seeking acquisition and 
management targets and provid-
ing services ranging from de-
sign and construction of new lay-
outs to managing all golf and 
clubhouse operations at exist-
ing private or daily-fee facilities. 

BURDETTE AND MARTELL 
Burdette and Martell both 

have deep experience in the 
course management arena. 

Certified in golf operations and 
course maintenance, Burdette 
has directed land acquisition and 
development projects. He is a 
member of the Golf Course Su-
perintendents Association of 
America (GCSAA) and a retired 
Class A member of the PGA of 
America. A former vice presi-
dent of agronomy and new con-
struction for Granite Golf, he 
served as senior superintendent 
at Grand Cypress Resort and as 
golf professional at Pinehurst. 

Martell, formerly director of 
marketing for Granite Golf, spe-
cializes in the development and 
execution of comprehensive golf 
course business plans and mar-
keting strategies. 

STRATEGIC GROWTH 
According to White, the com-

pany plans to develop top-cali-
ber golf properties in major 
league sports cities throughout 
the country. "We are a branded, 
sports-minded group," said 
White. "Tampa and Orlando are 
our anchors, and we will grow 
from there." 

Any city with a franchise from 
the National Football League, the 
National Basketball Association 
or Major League Baseball ap-
pears to be fair game. "The pri-
mary focus is to get to 30 or 35 
courses, and 50 at the outside," 

White said. "Strategically, that 
might take five to 10 years, but 
our overall goal is to have a golf 
presence in every major league 
city." 

White added that DPC's pref-
erence is to build courses rather 
than buy existing clubs. He 
hopes to forge partnerships with 
developers to help fund the 
projects. "The financial partner-
ships will vary by relationship," 
he said. "Certainly there are 
some big builders doing creative 
arrangements. If they buy into 
the concept, there could be joint 
ventures under negotiable terms. 
It would allow us an entry into 
that market and develop a form 
of collateral for us." 

SPORTS ATMOSPHERE 
Accentuating the company's 

sports theme, it has trademarked 
its Box Seat Sports Bar and Grille. 
"We'll have one of these at each of 
our properties," White said. 'They 
have sports memorabilia, includ-
ing World Series trophies. Seven 
satellite feeds and 20 television 
monitors will show golf tourna-
ments live around the world as 
well as any other sports you might 
want to watch." 

White sees an opportunity for 
the company in tournament play. 
"A lot of athletes have charitable 
causes," he said. "One of our 
niches is charity tournaments, 
where we'll bring celebrity play-
ers out and hold auctions. 

"The whole company has been 
well thought out," White added. 
"Right now it's just a matter of 
growing the concept." 

DPC was formed four years ago 
by Stottlemyer and Florida PGA 
professional Gregg Gagliardi, the 
company's CEO. A number of cur-
rent and former pro athletes are 
partners in DPC, including pitch-
ing greats Mel Stottlemyer Sr. and 
"Sudden Sam" McDowell. Steve 
Jones, a former U.S. Open winner 
now on the PGA Tour, is also on 
board. • 

Myrtle Beach 
top golf resort 
worldwide 
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thrill to come out on top, against 
Scotland and Ireland, the 
Algarve, and so on." 

Since its inception in 1998, IAGTO 
has attracted nearly 300 operators 
and suppliers from 50 different coun-
tries. It is now recognized as the 
global trade association for the golf 
tourism industry. 

"Every day, people from all over 
the world rave about how pleasant 
the merchants and the golf pros 
treat visitors," said Sharp. "Myrtle 
Beach is not just a golf destination 
but a family destination that offers 
something for everyone." 

Myrtle Beach Golf Holiday is a 
marketing organization com-
prised of 88 
accommodations and 96 golf 
course members. 

Broadly recognized as the most 
successful golf-marketing coop-
erative in the world, Myrtle 
Beach Golf Holiday also oper-
ates several golf events, includ-
ing the DuPont 
CoolMax World Amateur Handi-
cap Championship, the Myrtle 
Beach Summer Family Golf Tour-
naments, and the Veterans Golf 
Classic. 

MyrtlebeachTravel.com and 
MyrtlebeachGolf.com are the of-
ficial travel and golf online publi-
cations of Myrtle Beach. Both 
publications are affiliated with 
TravelGolf.com, golf's most 
highly read chain of online golf 
and tourism publications. 

TravelGolf.com includes such 
sites as GolfCalifornia.com; 
GolfFlorida.com; EuropeGolf.com; 
ScotlandGolf.com; and 
BadGolfMonthly.com. 

The Myrtle Beach area has 115 
golf courses. • 

Marriott Golf and Shadow Ridge Golf Club 
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reward and encourage a variety of approach shots. 
Miss the putting surfaces here and your ball will 
invariably roll into a tightly mown collection area 
- requiring a deft touch to recover - or into a 
greenside bunker." 

Shadow Ridge Golf Club will also feature a Faldo 
Golf Institute by Marriott, the third such school in 
the company's portfolio, along with Marriott's 
Grande Vista in Orlando, Fla., and the Marriott 
Seaview Resort in Absecon, N J . 

FALDO GOLF INSTITUTE ON SITE 
Set to open in early 2001, the Faldo Golf Insti-

tute by Marriott will feature one of the largest, 
most unique practice facilities in the world. 
Faldo-certified teaching professionals will be 
on staff, offering programs for the novice golfer 
up to the accomplished player. 

Faldo, known as one of the greatest players in 

the game and a true student of the golf swing, has 
developed a curriculum for the Institute, which 
will embody his personal philosophy and teaching 
techniques. 

"I'm confident that Marriott's Shadow Ridge will 
inspire golfers of all levels to improve their game," 
he said. "Most of all, my hope is that everyone who 
plays the course will be enchanted and thrilled by 
a unique golfing experience." 

Marriott Golf currently manages 26 courses in the 
United States, Central America, Europe and the 
Middle East through its two arms: Marriott Resort 
Golf and Marriott Golf Management Services. Each 
year more than one million rounds of golf are played 
on Marriott courses. 

Marriott Golf is a division of Marriott Interna-
tional, a leading worldwide hospitality company 
with over 2,000 operating units in the United States 
and 57 other countries and territories. • 

GCSAA BOOTH # 3555 

SOIL AND WATER S Y S T E M S 
Lowers Water pH • Controls Soil pH 

Improves Soil Drainage • Controls Algae 
Reduces Sodium in Soil 

Improves Effluent Water For Irrigation use 
Reduces Bicarbonates & Carbonate 

SO2 GENERATORS 
11838 Tammy Way Grass Valley, CA 95949 

(530)271-0915 aquaso2.com 

GCSAA BOOTH # 105 

Score a 

H O L E IN ONE 
with a 

Classified Display Ad 
like this one in 

GOLF COURSE MARKETPLACE 
Call for details. . . 

(207) 925-1099 

( I H M SERVICE CEÍ1TER 
GOLF RRIGATION CONTROLS 

BRIDGES • BOARDWALKS - RETAINING WALLS 

BoardTronics Inc. 
1 - 8 0 0 - S T A Y - W E T / www.boardtronics.com 

http://www.boardtronics.com
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Fream in Tunisia 
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tree planting. Tozeur has an unemploy-
ment problem, and daily wages approxi-
mating $1 per hour will be a boost to the 
local economy. Long-term, we'll use a labor-
intensive turfgrass maintenance program." 

That labor supply will come in handy for 
the transplanting of 3,000 trees. "The oasis 
has about 200,000 date palms," Fream said. 
"The people don't want to pick the dates 
anymore, so they are kind of letting them 
die. We're going to move 3,000 of them and 
put them around the course." 

The course itself will play to 7,040 yards, 
with five sets of tees. A valve-in-head irriga-
tion system will help control water usage. 
Olive pomos and grape pomos - the re-
mains of olive oil and wine grape pressing 
- and barley straw will be trucked in from 
the coast to provide an organic humus base. 
As for bunker sand - well, no problem. 

BALLOON RIDES OVER THE DUNES 
The course owner is a hotel and tour-

ism entrepreneur from Tunis, who also 
owns Fream's course at Tabarka, set di-
rectly on the Mediterranean. 

"This guy is buying a little two-engine 
plane," Fream said, "and he'll be able to 
fly golfers into Tabarka, which is on the 
coast near Algeria. There they can play in 
the sand dunes and pine trees along the 
shore. Then he can fly them an hour 
south and land in the middle of the Sa-
hara Desert, and they'll play on the most 
authentic-looking desert course they're 
ever going to see." 

Fream has high hopes that sun-seek-
ing golfers will show up. He thinks they 
will, because golf isn't the only local at-
traction. If you want to lay off golf for a 
day, you can take a camel or SUV safari 
into the Sahara sands or float over the 
dunes in a hot-air balloon. "Exotic din-
ners at tented encampments would ap-
peal to golfers, too," Fream said. • 
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GILL 
MILLER1 
Golf Course Architects 

122 North 2nd Street • River Falls, WI 54022 
715-425-9511 • e-mail: info@gillmiller.com 

visit our website wwwgillmiller.com 

Design • Renovation 
Master Planning • Practice Centers 

Member: American Society of Golf Course Architects 
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• Speeds up play -
Reduces playing 
time up to 20% 
per round 

• Cost effective -
Pays for itself 
in months -
Lasts for years 

• More enjoyment 
No pacing and 
hunting for 
sprinkler heads 

• Markers for 
fairways, tees, driving 
range and cart path 

• Available in all popular 
colors and can 
customize 

A Visible Marking System 
You Can Mow Right Over 

The Kirby Marker System 
( J t \ 800-925-4729 

760-931-2624 V j ' 
Fax 760-931-1753 

www.Kirbymarkers.com 
GCSAA BOOTH # 4566 

PEDESTRIAN & VEHICULAR 
Order Direct from the Leading Manufacturer in the U.S. 

• Complete Prefabricated Packages • Custom Design & Engineering 
CALL TODAY 8 0 0 - 7 7 7 - 8 6 4 8 

Post Office Box 2002 • Morrisville, NC 27560 
Tel. 919/467-6155 • FAX 919/469-2536 

www. en wood. com 

IENWOOD 
¡STRUCTURES 

Where Leadership is Expected 
8301 State Highway 29 N, Alexandria, MN 56308 USA • Phone: 320-852-7500 Fax: 320-852-7067 
E-Mai l : conbr idg@cont inentalbr idge.com Website: www.cont inentalbr idge.com 

GCSAA BOOTH it AAA9 

LIST RENTAL 

...offers you the opportunity to reach the 
decision makers at thousands of 

golf facilities with an exclusive mailing list. 
Call for details . . . 

207-925-1099 

New#l Rated 
Sportsturf! 
Rated #1 in national trials - Cavalier 
Zoysia is excellent for golf course 
fairways, tee boxes, sports fields, 
and home lawns. Let us show you 
a look you haven't seen before. It's 
like playing on carpet! 

Cavalier Zoysia features: can be 
established from sprigs or sod • 
fine leaf texture • high shoot density 
• tolerates low mowing heights • 
cold hardy • good shade • tolerance 
• good salt tolerance • low water 
use • resistance to insects 

CAVALIER 
Sprig Planting Service Laying Machine Rental 

Lay and Play Fairway Cuts (warm season) 

QuailValley 
G R A S S E S 

GCSAA BOOTH #2147 

Terracare P R O D U C T S C O . , I N C . 
P . O . B o x 2 5 0 . P A R D E E V I L L E . WI 53954 

P : 6 0 8 - 4 2 9 - 3 4 0 2 F ; 6 0 8 - 4 2 9 - 2 8 8 9 

www.terracareproducts.com 

The T-330 TrhCut equipped 
with a 23 HP Briggs and 

Stratton engine, hydrostatic 
drive and 80 inch 

cutting width. 
Reasonably priced! 

Call for a demonstration. 

mailto:info@gillmiller.com
http://www.Kirbymarkers.com
mailto:conbridg@continentalbridge.com
http://www.continentalbridge.com
http://www.terracareproducts.com
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Congratulates four of our 
Bronze customers who were 

selected by Golf Digest as Best 
New Courses, 2000 

Bronze...The Look of Tradition 
BRONZE; Tee signs • Tee Distance Markers • Tee 
Markers • Cart Path/Fairway • Practice Range • 

Directional/Memorial 
phone: 800-932-5223 • fax: 513-759-0721 

When you consider that BVD Markers... 
• May last forever 
• Cost a fraction of other markers 
• Install easily and require little to no maintenance I 

(they will even reduce your maintenance budget since you 
won't have to trim your marked sprinkler heads as often) 

• Will end complaining about not being able to 
find the sprinkler tags 

• Will speed up play, increase enjoyment & revenue 

... the decision to buy them is EASY 
Call For A One Hole Test! 

Buster Newton - VP Sales & Marketing, Ï V Ë 9 Ê Ë - 858-274-1524 
(Former Kirby Markers Director of Sales & Marketing) 

or 
Fiberbuilt 1 - 8 0 0 - 6 6 1 - 8 1 3 2 Fax 1 - 8 0 0 - 6 6 1 - 3 1 3 7 

e-mail: info@bvdmarkers.com www.bvdmarkers.com 

GCSAA BOOTH #217 

15% OFF! 
GCSAA Booth #1947 

For more information or 
a free catalog, contact: 

IGo^Course Supplies J 

800-274-6815 
800-585-4443 Fax 

Or visit our website at 

www.reliablegolf. com 

©2000 
Reliable Golt Course Supplies 
643 Upper Glen Street 
Queensbury, NY 12804 USA 

GCSAA BOOTH # 1947 

Tel: 256-845-0154 Fax: 256-845-9750 

GOLF CART - PEDESTRIAN 
AND 2 LANE VEHICULAR 
BRIDGES AND OVERPASSES 
ENGINEERED AND 
FABRICATED TO YOUR 
SPECIFIC REQUIREMENTS. 
CLEAR SPANS TO 250 FEET 
AVAILABLE IN MOST OF OUR 
STYLES. 

1-800-749-7515 
FREE BROCHURES 

www.steadfastbridge.com 
email: sales@steadfastbridge.com 

12001 Shoemaker Avenue 
Santa Fe Springs, CA 90670 
Phone: 562*944*0701 
Fax: 562*944*4025 
www.excelhridge.com 

Specializing in golf 
course/park/bike 
trail bridges in a 
variety of materials 
to suit your particular 
landscape needs. 
We fabricate 
easy-to-install, 
pre-engineered 
spans and deliver 
them to anywhere 
in North America. 

800*548*0054 
(outside California) 

GCSAA BOOTH # 2026 

HERITAGE 
B U I L D I N G S Y S T E M S ® 

Established 1979 

B U I L D I T Y O U R S E L F A N D S A V E ! 

All Steel Homes Shop Buildings 
Great s a v i n g s n o w from the mos t trusted s t ee l 
building c o m p a n y in America. Call n o w for a 
fast price quote , free literature and v i d e o tape. 

8 0 0 . 6 4 3 . 5 5 5 5 • heri tagebui ldings .com 
800.793.9208 Se Habla Español 

GCSAA BOOTH # 144 

HARCO DUCTILE IRON 
FITTINGS FOR GOLF COURSE 

IRRIGATION SYSTEMS 
Sizes 2" through 12", all configurations 
including "knock-on" repair couplings. 
High Strength, high corrosion 
rcsistancc. 
The Harrington Corporation 

P.O. Box 10335 
Lynchburg, Va 24506 

804-845-7094 Fax 845-8562 

GCSAA BOOTH # 3258 

FEBRUARY 
15-17 — Golf Course Superin-

tendents Association of America 
Conference and Show in Dallas. 
Contact 800-472-7878. 

16-18 Barcelona European 
Golf Show. Contact (+34) 93 233 
23 38. 

24-27 — Canadian International 
Turfgrass Conference and Trade 
Show in Vancouver. Contact 800-
387-1056. 

26 — New York State Turfgrass 
Association Southeast Regional 
Conference. Contact , 800-873-
8873. 

MARCH 
1-2 — Fairway 2001 Munich, 

Germany. Contact +49(89)32353-
219. 

7-9 — New England Regional 
Turfgrass Show in Providence, R.I. 
Contact 401-848-0004. 

8 — New York State Turfgrass 
Association Western Regional Con-
ference. Contact 800-873-8873. 

8-9— International Golf Equip-
ment & Turfgrass Maintenance 
Technology Exhibition Dalian, 
China. Contact 86-411-2826339 or 
www.golf-turfshow.com. 

21 — Crittenden's 2001 Golflnc 
Expo, Phoenix, Ariz. Contac t 
(800)211-1697. 

22 —Atlantic Turfgrass Confer-
ence & Trade Show Halifax, Nova 
Scotia. Con tac t 
www.tscentral.com. 

APRIL 
2-4 —American Chemical Soci-

ety Expo, Spring. Contact (202) 
872-4553. 

5 — Cactus & Pine GCSA An-
nual meeting, Arizona. Contact 
lynn@cactus&pine.com 

9-13 — PDA West Coast Chapter 
Symposium, Courses & Exhibi-
tions, San Francisco. Contact 
(301) 986-0293. 

Periodicals postage paid at Yarmouth, Ma ine , 
and additional mailing office. Golf Course News 
( I S SN 1054-0644) is published monthly by 
United Publications, Inc., 106 Lafayette St., 
P .O. Box 997 , Yarmouth, M E 0 4 0 9 6 . Phone 
number is 207-846-0600. 

The publisher assumes no responsibility for 
unsolicited material or prices quoted in the news-
paper. Contributors are responsible for proper 
release of proprietary classified information. Copy-
right 2001 by United Publications Inc. All rights 
reserved. Reproduction, in whole and in part, 
without the written permission from the publisher is 
expressly prohibited. 

Reprints may be obtained from Reprint Man-
agement Services at 71 7-560-2001. Back is-
sues, when available, cost $7 each within the past 
1 2 months, $1 2 each prior to the past 1 2 months. 
Back issue orders must be paid in advance either 
by check or charged to American Express, Visa or 
MasterCard. 

Golf Course News is distributed in the U.S . 
without charge to qualif ied personnel of golf 
course facilities and to golf course builders, 
developers and architects. Non-qualified sub-
scriptions to the U.S. and Canada cost $60. All 
foreign subscriptions cost $ 140 annually to cover 
air delivery. All payments must be made in U.S. 
funds drawn on a U.S. bank. F o r s u b s c r i b e r 
services, please call 215-788-7112 Send 
address changes to Golf Course News, P .O. Box 
3047, Langhorne, Pa. 19047-3047. 
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FOUNTAIN AERATORS 
• 3 Year Motor Warranty 
• Lighting Packages 
• Interchangeable Nozzles 

ta 
Superar Aqwftle Mdnagmm Systems 

1-800-693-3144 
www.aquamasterfountains.com 

Get our New, 2 0 0 1 Catalog FREE 

GCSAA BOOTH #3433 

YOUR GOLF COURSE SUPERMARKET 
1-800-345-1960 

FAX 888-973-8032 

PRECISION 

Engines • Equipment 
Flymo • Parts 
Safety • Reels 
Tools • Trailers 

And Much More! 

Providing Golf Course Design Services 

M i k e R t e l l y - I M G 
2 B r y a n t S t r e e t , S u i t e 1 5 0 
S a n F r a n c i s c o , C A 9 4 1 0 S 
t e l : 4 1 5 - 2 2 7 - 8 0 0 0 
f a x : 4 1 5 - 2 2 7 - 4 2 8 8 
r r m e f l y # i r n g w o r l d . c o m 
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