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BASF readies 
specialty 
product unit 
B y A . O V E R B E C K 

RESEARCH TRIANGLE 
PARK, N.C. — Following 
the July 1 closing of its ac-
quisition of American 
Cyanamid, BASF has com-
pleted the integration of 
product lines and manage-
ment teams to form BASF 
Specialty Products Divi-
sion (BASFspd). The new 
division will be responsible 
for the company's turf, or-
namental and pest control 
business. 

"In the past, BASF was 
more focused on the agri-
cultural side," said Bill 
Baxter, business manager 
for turf, ornamental and 
pest control. "With the ac-
quisition of American 
Cyanamid, which had a 
separate specialty prod-
ucts division that focused 
on turf and ornamental and 
pest control, it made sense 

Continued on page 33 

Florida's Ocean Hammock, opening in December, will host a U.S. Open qualifying round in May. 

On the beach: Jack's new Ocean 
Hammock seems destined for fame 
B y J A Y F I N E G A N 

PALM COAST, Fla. — Florida's first 
true oceanfront golf course to be built in 
70 years will make its highly anticipated 
debut on December 5, with designer Jack 
Nicklaus scheduled to hit the inaugural 
drive off the first tee. 

Located between St. Augustine and 
Daytona Beach on Florida's northeast 
coast, with six holes playing right along 
the Atlantic, Ocean Hammock Golf Club 
is guaranteed to be something special. 
Indeed, the U.S. Golf Association has al-
ready named the course to host regional 
qualifying rounds next May for the 2001 
U.S. Open. 

"It's a magnificent piece of property," 
said superintendent Tray Maltby. "I feel 
very fortunate to be here. Sometimes I 
have to pinch myself." 

The 7,200-yard, par-72 layout is being 
developed at a cost of $12 million by Lowe 
Enterprises, of Los Angeles, which oper-
ates four other courses in the Palm Coast 

area, including such standouts as Pine 
Lakes, Cypress Knoll and Palm Harbor. 
The new layout also features two driving 
ranges, practice greens and a teaching 
tee. 

Ocean Hammock appears destined to 
take its place among Florida's elite resort 
courses. In fact, head professional Chuck 
Kandt predicts it will become one of the 
most highly regarded courses in the coun-
try. "It's going to provide a golfing expe-
rience like no other on the East Coast," 
he said. "We have a goal to draw big-
name tournaments here, and I'm confi-
dent it will happen." 

'A TOUCH OF PEBBLE BEACH' 
Nicklaus has put his stamp all over this 

course. Strategy and scenery intersect at 
nearly every turn, with great care taken 
to ensure the terrain works in harmony 
with its surroundings. 

"You might say it joins a little of the 
West and East coasts by combining a 

Continued on page 23 

Pine bark beetles wreaking broad 
devastation across the South 
B y J O E L J O Y N E R 

TEMPLE TERRACE, Fla. — 
Already stressed by heat, drought 
and increased urban development, 
pine trees in the Southeast are 
falling victim to widespread dev-
astation by pine bark beetles. Ala-
bama, Florida and South Carolina 
have been especially hard hit by 
the lethal pests. 

Pine bark beetles, also known 
as engraver beetles, are small cy-
lindrical insects that attack and 
kill pine trees by feeding and lay- Evidence of a large infestation of south-
ing eggs in the inner bark of the e r n Pine b e e t l e s i n eastern Texas 
tree. Once a pine is colonized by these beetles, it will soon die. 

Alabama is experiencing its 
worst drought on record with the 
northwest region of the state be-
ing the most severely affected. So 
far this year, Alabama has lost a 
record 1.5 million pines to the in-
sects, 51 counties were classified at 
"epidemic" levels for the southern 
pine beetle (SPB), according to the 
Alabama Forestry Commission. 

Continued on page 14 

Injured golfer 
wins $7.5 million 
settlement 
B y J A Y F I N E G A N 

ALEXANDRIA, Va. — 
Lansdowne Resort Golf Club in 
northern Virginia has settled out of 
court for $7.5 million to compen-
sate a player 
who was struck 
in the neck by 
a stray golf ball. 
The settlement 
a g r e e m e n t 
came in late 
S e p t e m b e r , 
two and a half 
years after James Tobin was hit on 
the practice putting green at 
Lansdowne, a public 18-hole course 
in Loudoun County. 

At the time of the accident, Tobin 
was a sales manager for General 
Electric. He was 42 years old, and a 
2-handicap player. A stroke has left 
him unbalanced and unable to walk 

Continued on page 30 
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Penn A-4 at Tiffany Greens 

Mark Pierce, Superintendent 
Tiffany Greens GC 
Kansas City, MO 
John Q. Hammons Development 

"If a new course hopes to host a major tournament, it'll have to 
plant one of the great new bents. Penn A-4 is the right choice 
for Tiffany Greens and our changeable Kansas City climate." 

Tiffany Greens was destined to be first class all the way— My uncle Junior was a superintendent, so I grew up on a 
from its perfect location and Robert Trent Jones II design golf course. I worked for him 8 years, and have been a 
to the choice of Penn A-4 creeping bentgrass for greens. superintendent myself for another 19 years. He taught me 

Now that word is out we have the truest, most consistent that greens were like the motor of a car—the most impor-
greens in the area, golfers flock to this semi-private course. tant part—and when the motor was good the car was good. 
We mowed the greens 10 days after seeding, and took the The motor's great here at Tiffany Greens. To host a PGA 
height down to 0.125" in a matter of weeks. Penn A-4 estab- Senior Tour event in our first year is an honor, a privilege, 
lished quickly, and maintains deep roots year-round. Since and a compliment, 
we opened the course in April 1999, green speed is a con-
sistent 9.5 with no stress during high heat index days. 

Penn A-4 doesn't require any extraordinary maintenance 
procedures. Anyone who wants smooth, fast greens has to 
do the same amount of maintenance. I verticut and top-
dress twice a month and spoon-feed fertilizer. 

Tee-2-Green® 
PO Box 250 

Hubbard, OR 97032 USA 
800-547-0255 in U.S. 

503-651-2130 
FAX 503-651-2351 

www.tee-2-green.com 
e-mail: bentinfo@tee-2-green.com 

http://www.tee-2-green.com
mailto:bentinfo@tee-2-green.com


Tennis champ Ivan Lendl plans 
premier course for New England 

GOSHEN, Conn. —Tennis great Ivan 
Lendl and International Golf Group 
chairman David A. Rosow plan to build 
an 18-hole private golf club in this north-
western Connecticut town that - they 
say - will rival the best courses in New 
England. The layout will be designed 
by Steve Smyers of Lakeland, Fla., who 
is well-known for sensitivity to the en-
vironment, an important factor for the 
developers. 

Rosow, who lives an hour away in 
Southport, and Lendl, who lives in 
Goshen and now golfs on the Celebrity 
Players Tour and Buy.com Tour, de-
cided nearly three years ago that the 
region needed a high-quality 18-hole 
course. 

"Torrington Country Club has a wait-
ing list and all the others are nine-hole 
courses," said Rosow. "We are both 
avid golfers and want a premium golf 
facility. And with the dearth of courses 
in northwestern Connecticut we con-
cluded this was a great opportunity." 

A two-year search for the best land 
for a links-style course singled out 650-
acre Ivy Mountain Farm, owned by the 
children of Mike Budney who, at 89, is 
such an avid golfer that he has a prac-
tice facility at his home. Lendl and 
Rosow have a multi-year option on the 
property from the Budneys while they 
go through permitting with various 
governmental agencies. 

"We would love to be under construc-
tion sometime next summer, with a 
planned opening in 2002," Rosow said. 

The developers hope to include a 
state-of-the-art practice facility and a 
nine-hole par-3 course on the property, 
if one can be fit adequately on the land. 

' L O W - K E Y A N D C O U N T R Y I S H ' 

Rosow, whose company operates four 
golf properties, envisions a modest 
clubhouse, tennis courts, a swimming 
pool and perhaps a limited number of 
houses. "Our plan," he said, "is to de-
sign the best golf course to fit on the 
property. After that is routed and per-
mitted and underway, we will think 
about housing. But there will be no 
more than 20 homes, they will be very, 
very high-end, and they will overlook 
the course but not be adjacent to it." 

Cottages on the site would allow four 
foursomes to spend the night. 

"It will be low-key and countryish," 
said Rosow, adding that he expects to 
cap the memberships at 260 families. 

Rosow and Lendl settled on Steve 
Smyers as the architect based on his 
environmental record. 

"Ivan and I have played a number of 
Steve's courses and are incredibly im-
pressed with the way he fits a golf 
course into the land and the strategy 
he designs," Rosow said. 

The site has tremendous vistas of the 
hills to the west and south that sur-
round a 200-acre pasture, and more than 
half the golf course will be in view from 
the clubhouse. 

"It also has a wonderful lake, gently 
rolling terrain, and what we look for in 
hard, powerful edges - edges being 

t ree lines and the foothills," said 
Smyers. "The site is open but contained 
by forest areas to the south and east. 
And off to the north and west is a moun-
tain range and state park that will never 
be developed." 

L E N D L ' S ROLE 

What of the involvement of Lendl, 
the winner of eight Grand Slam cham-
pionships who has abandoned tennis 
for golf? 

"Ivan will be very much involved," 
said Smyers. "That is his nature and 
golf is his passion. Both he and David 
have a real fire for this project. Ivan is 
a student of golf architecture. He has 
played all the great golf courses in the 
world and loves to talk about strategy, 
design and the game of golf. He is as 
intense with golf as he was with the 
game of tennis." 

Revised plan saves 
fallowed' first hole 
at Stanford GC 

PALO ALTO, Calif. — Palo Alto Mayor 
Liz Kniss and Stanford University presi-
dent John Hennessy have worked out a 
way to relocate faculty housing and save 
the famed first hole of 
Stanford's golf course, mmmmmmmmm 
The university had pro-
posed relocating the first 
hole because it sits on 

We feel this is a good 
solution to a challenging 

land that, under a 1997 problem of housing needs. ' Campus Drive for fac-

—Mayor Liz K n i s s 

Former Stanford golfers Tom Watson 
and Tiger Woods were among many alums 
who objected to the idea of relocating the 
unique first hole, one of the most dramatic 
opening holes in Northern California. A 
507-yard par-5, the hole requires a drive 
over Junipero Serra Boulevard from a mani-
cured ridge that overlooks the campus, to 
the fairway 75 feet below. 

Instead of moving the hole, the proposal 
would leave it intact, 

• • • • • • • • • • • • • and, in exchange, desig-
nate a 13-acre parcel on 
Searsville Road and an 
adjacent 25-acre lot on 

plan, could be developed 
for much-needed hous-
ing. That plan envi-
sioned 570 faculty 
townhouses sitting on the first fairway. 

The new scheme - an amendment to a 
contractual agreement between the city 
and Stanford - would allow the university 
to build faculty housing on an adjacent 
site, thus preserving the first hole. 

ulty housing. 
We feel this is a 

™ g o o d solution to a chal-
lenging problem of 

housing needs," Kniss said. "This will 
allow us to protect the hallowed first hole 
and the surrounding habitat while pro-
viding needed housing." 

Hennessy said he is pleased that Kniss 
continued on page 4 

The King & The Bear to debut at World Golf Foundation 2000 
ST. AUGUSTINE, Fla. — Arnold Palmer and Jack Nicklaus, 

after teaming up as designers for the first time, will unveil 
their joint creation Nov. 15 at World Golf Village (WGV) 
here. The King & The Bear, measuring 7,247 yards from the 
championship tees and 5,195 from the forward pegs, be-
comes the second layout at the WGV. 

During the same week, St. Augustine will host a bevy of 
major industry events. Under the heading of World Golf 
Foundation 2000, the week includes The First Tee program's 
national association meeting, featuring the announcement 
of its phase two goals and an address by the honorary 
chairman and former President, George Bush. 

From Nov. 15 to 17, an event called Golf 2000: Vision 
for the Future, will bring together industry experts to 
address participation, growth and access issues. Also 
taking place: the CertainTeed Hall of Fame Golf Chal-

lenge, Nov. 20 to 22, featuring 20 Hall of Famers from the 
Ladies Professional Golf Association (LPGA) and the 
Senior PGA Tour. 

The debut of The King & The Bear is the marquee 
event. Both members of the World Golf Hall of Fame, 
Palmer and Nicklaus pooled their design talents last year 
in honor of the Hall of Fame, also based here, which will 
induct eight new members Nov. 20. Their combined ar-
chitectural skills have fashioned a remarkable course 
that's both beautiful and challenging. They will christen 
their new layout with an 18-hole exhibition that is free and 
open to the public. 

Traditional in design, the course features generous fair-
ways with water coming into play on almost every hole. 
Lakes lined with large coquina rocks make for an impressive 

continued on page 5 
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N.Y. governor honors Colonial Acres 
Golf Club for environmental practices 
B y J O E L J O Y N E R 

ALBANY, N.Y. — Colonial 
Acres Golf Club, located in 
Glenmont, has received the 
Governor's Award for Pollution 
Prevent ion, the f i rs t golf 
course ever to win the highest 
environmental honor given by 

New York State. 
"I have an outstanding board of 

directors that lets me do what's 
necessary to maintain the course 
in an environmentally positive di-
rection," said superintendent Pat 
Blum, who accepted the award. 

Opened in 1964, the nine-hole 

Colonial Acres course sits on 33 
acres of property with only 13 
acres of maintained turf. "We have 
20 acres of woodland, naturalized 
area, and water," said Blum. "Our 
water source is 100 percent run-
off - we don't use wells or creeks." 

As a 1998 certified member in 

the Audubon Cooperative Sanc-
tuary Program, the golf course 
also has the distinction of being 
the smallest one in the world 
certified by Audubon Interna-
tional, according to head staff 
ecologist Joellen Zeh. "Pat was 
very motivated in environmen-
tal stewardship," she said. "He 
held the record for certification 
time - 10 months - until just 
recently. The Mesquite Grove 
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Golf Club, at the Dyess Air Force 
Base in Texas, now holds that 
distinction with a six-month cer-
tification period. 

"Colonial Acres is a small course 
that needs wide fairways for the 
golfers, and Pat has an extremely 
low budget," Zeh added. "Despite 
those factors he has managed to 
create a wonderful sanctuary on 
the property." 

T U R K E Y P O O P S O L U T I O N 

Blum said his goal is to con-
tinue increasing biological and 
compost use while gradually re-
ducing the use of chemicals. "I 
had to show [with documentation 
and sales receipts] that I only used 
category three products, like 
Chipco 26019 for fungicide con-
trol and Touché, which carry only 
cautionary labels," he said. "Cat-
egory one and two products have 
danger and warning labels, respec-
tively, and they persist longer in 
the environment." 

Blum has built up soil strength 
with compost fertilizers and mi-
crobial inoculates. 'With a combi-
nation of a bone 
meal fertilizer 
and a product 
called Stain, 
which is essen-
tially turkey 
poop, we've 
created a soil more resistant to 
pests," he explained. "We have 
been relying heavily on this pro-
cess for five years now, each year 
reducing our Chipco and Touché 
use and increasing our biological 
and compost use. Ideally, we're 
striving toward the goal of total 
pollution prevention." 

The superintendent joked that 
"you could spit from one end of 
this course to the other. But to 
have so much wildlife on only 33 
acres like we have at Colonial 
Acres, it really says a lot about the 
habitat and environmental condi-
tions. The main thing is to get the 
message out to other superinten-
dents, so that maybe they'll push 
themselves a little bit further in 
their environmental awareness 
and maintenance practices." 

Stanford's save 
continued from page 3 

supports the new proposal. 
"This would be a happy outcome 
for all parties," he said. "We would 
still have the same amount of space 
available for faculty housing, and 
we would preserve a valued part 
of the Stanford golf course." 

The proposal also precludes the 
need to reroute the first seven 
holes of the 18-hole design. 

'This is clearly a victory for all," 
said Stanford director of athletics 
Ted Leland. "We're thrilled that 
we can now accommodate the 
university's housing needs while 
maintaining the integrity and ar-
chitecture of the Stanford Golf 
Course." The course, developed in 
1930, is one of the country's most 
challenging college layouts.B 

http://www.ezgo.com
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NGCAO, USGA starting 
"Kids on Course" 
development campaign 

CHARLESTON, S.C. — Two 
major industry groups - the Na-
tional Golf Course Owners Asso-
ciation (NGCOA) and the U.S. Golf 
Association's (USGA) Foundation 
- have established a national joint 
effort called "Kids on Course." 

The program provides for $1 
green fees at participating 
NGCOA member courses for 
youths taking part in USGA-sup-
ported junior programs across 
the country. The NGCOA signed 
aboard as part of its player devel-
opment program, "Get Linked. 
Play Golf." 

"By collaborating with the 
USGA, we have the ability to 
grow the game in a big way," 
said Mike Hughes, executive 
director of the NGCOA. "We'll 
be able to provide affordable, real 
course experiences to economi-
cally disadvantaged juniors." 

Kids on Course will match the 
USGA's junior programs with 
more than 4,500 NGCOA mem-
ber courses, providing playing 
time during off-peak hours. The 
course will pick the times and 
specify when youngsters can 
play. Players will be supervised 
by their local USGA program 
until the owner and the program 
director agree that they can ac-
cess the course on their own, 
with proper identification. 

"If the USGA is going to help 
make the game more accessible 
and affordable, we must find a way 
to make playing the course less of a 
financial burden to those who have 
traditionally faced economic or 
physical challenges," said Trey 
Holland, USGA president. 

American Golf Corp. (AGC), a 
member of the NGCOA, piloted 
Kids on Course over the last two 
years. This year almost 2,000 
kids in 35 junior programs have 
enjoyed reduced green fees at 
40 different AGC courses. 

NGCOA's "Get Linked. Play 
Golf' program includes a mar-
keting kit with advertising cam-
paigns aimed at select markets. 
It also includes "Take Your 
Daughter to the Course" week, 
to introduce girls to the game, 

The King & Bear 
continued from page 3 

vista and are the signature 
marks of the course. Coquina is 
also incorporated into several 
bunkers near the clubhouse. 

The King & The Bear is sur-
rounded by the Neighborhoods 
of World Golf Village, a gated com-
munity that will eventually have 
more than 850 houses. Some 110 
home sites line the fairways. • 
GOLF COURSE NEWS 

and "City Golf Blitzes," to intro-
duce beginners. 

More information is available 
at NGCOA's web-site: 
www.ngcoa.org. 

Troon Golf assumes management of Old Works GC 
SCOTTSDALE, Ariz. — The 

'Troon golf experience" is now in 
play in Big Sky country as Troon 
Golf assumes the management of 
the Old Works GC in Anaconda, 
Mont. The Jack Nicklaus signa-
ture course is the golfer's gate-
way to this mountainous recre-
ation community, the state's 
Pintler Primitive Area. 

On land once owned by the 

ARCO Co., the course was built 
over the slag remains of an old 
copper smelter and eventually 
turned over to the city of Ana-
conda as part of a settlement to 
reclaim the site. Old Works is the 
result of a partnership between 
state and federal agencies and was 
the first-ever golf facility built on a 
U.S. Environmental Protection 
Agency Superfund site. 

Historic mining relics along the 
course were carefully preserved 
during construction, and ebony 
ground slag was used in the bun-
kers instead of sand. The 150-foot 
tall flue rises dramatically behind 
the fourth green, and many of the 
holes are named for prominent 
features of the mine and its land-
scape that make Old Works an 
original golf experience. 
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Jay Finegan, 
editor 

How risky is your course? 

Once upon a time, long before Tiger Woods arrived on the 
scene, back when Arnold Palmer was building his "army," 
golf was a genteel sport. Doctors played it on Wednesday 

afternoons and the plaid-pants set came out on weekends. It was not 
a game for "the masses." The courses weren't crowded. Most 
players knew how to swing a club. And the "wild hack" was a figure 
of some disrepute and amusement. (I should know. I was one.) 

Little remains of that world now. Public courses are packed, and 
wild hacks have proliferated like dandelions. 

I recently played a course called Raspberry 
Falls, in Virginia. A foursome ahead of us was 
firing ugly shots one and sometimes two fair-
ways over, often taking 10 minutes to hunt 
around for their balls. I didn't see a single drive 
land anywhere near a fairway, but I did see 
several near-misses of nearby players. When 
we caught up to this foursome at a backed-up 
par-3, they explained their agonizing pace by 
saying they were "playing for money." 

With guys like that on the loose, it's no sur-
prise that golf courses have become more hazardous than ever. It's 
anybody's guess how many players are injured by errant shots - the 
National Golf Foundation keeps no statistics on that. In the United 
Kingdom alone, however, insurance companies estimate that 8,000 
to 10,000 people every year are admitted to hospitals after being hit 
by wild shots. 

I bring this up in the context of a story on the front page this 
month. A Virginia course called Lansdowne Resort Golf Club (not 
far from Raspberry Falls) recently settled $7.5 million on a man who 
was struck on the neck while standing on the practice putting green. 
The blow impeded the blood flow in an artery, bringing on a major 
stroke, and leaving James Tobin, now 45, in a wheelchair, unable to 
walk or work. 

Tobin claimed the shot came from a driving range about 150 yards 
away, off to the left and separated by a berm. Lansdowne's general 
manager, Gerard Dumont, denied that Tobin ran a risk on that 
practice green. "We have had only this one reported incident in nine 
years of operation," he said in a statement. "During this time, over 
250,000 rounds of golf have been played, and over 10 million golf 
balls have been hit from the practice range." But as the case moved 
through trial, Lansdowne's insurers decided to settle. 

Needless to say, Tobin's attorneys - Gary Mims and William O. 
Snead III - disagreed with Dumont's assessment of the risk involved 
in the layout. "They knew it was a safety problem," Snead said. 
"Every golfer who went on that practice green was unknowingly 
exposed to danger. They basically played a high-risk game of 
roulette. It was never a question of if somebody would get hit; it was 
only a question of when and how bad." 

Even though the course management believed the set-up was safe 
(they have since changed it), it evidently wasn't - not with the 
caliber of wild hacks on the loose nowadays. And that's the problem. 
Courses that got away with questionable designs when the average 
player was competent now confront a much different situation. 
"Crowded courses and crazy shots have changed everything," said 
Mims. "You see guys driving around with a case of beer in the cart, 
and they'd just as soon run over you as hit you with a golf ball." 

In our litigious culture, you can't be too cautious. "I've had lots of 
calls from country clubs since the case hit the press," said Gary 
Mims. "It's not because someone has been injured, but because of 
similar issues. On some courses, you have chipping greens that face 

Continued on next page 

New columnist joins GCN staff 
In this issue we welcome aboard John Piersol as a monthly 

columnist. As an educator, horticulturalist and expert in golf course 
maintenance, John will bring unique insights into 
topics of current interest to superintendents. 

Since 1986, he has chaired the division of golf, 
landscaping and forestry at Lake City Community 
College, in Lake City, Fla., one of the country's 
best-known training grounds for superintendents. 

John joined the faculty there in 1974, after receiv-
ing a master's degree in horticulture from Colo-
rado State University. He also has a bachelor's in 
horticulture from the University of Delaware, and served as a 
member of Antarctic Development Squadron Six during a stint in the 
Navy. 

Andrew Overbeck, 
managing editor 

Good-bye Sunbelt, 
hello Snowbelt 
As the golf markets in the South and Southwest are 

reaching saturation, more golf course management 
firms are now looking to the North and Northeast, sensing 
opportunity. 

There are many advantages to owning and operating courses 
in the Northeast and Midwest, according to Golf Property 
Analysts principal Larry Hirsh. "There are many operational 
issues that affect profitability," he said in September's issue 
of Golf Course News. "In the South, they 
have to be open all year long, and main-
tained all year long. In many cases ... 
people don't want to play golf in the sum-
mertime, but that's when they have the 
most tee times to sell because of the 
daylight. In the North, the playing sea-
son is shorter, but they can sell tee times 
up 'til four o'clock." 

This is one reason why Bob Husband, 
who is head of acquisitions-minded Heri-
tage Golf Group, is planning to target the 
Snowbelt as the company grows. (See story on page 27.) "The 
North is attractive," he said, "because even though the sea-
son is shorter, the courses are packed all summer and then 
you can actually close down in the winter. Some of the clubs 
that I have seen in the North make more money because in 
the winter the costs go away. In Arizona, though, when it is 
hot and people don't want to play, you still have to operate the 
course." 

How can shorter playing seasons and long, cold winters 
possibly add up to larger operational profits? 

One reason is that the player numbers and participation 
rates are just as compelling as the operational advantages. 
According to the National Golf Foundation's 2000 Golf Par-
ticipation in the United States survey, the East North Central 
(Wisconsin, Michigan, Illinois, Indiana and Ohio) region of 
the country has the most golfers (nearly 6 million), the 
second highest participation rate (15.6 percent) and saw the 
most rounds (121.8 million) in 1999. The West North Central 
region (North and South Dakota, Minnesota, Nebraska, Iowa, 
Kansas and Missouri) rang up the highest participation rate, 
15.7 percent, and rates for the New England and Mid-Atlantic 
regions both topped 11 percent. 

With a large and active golfing population, as well as access 
to major cities, opportunities in the Snowbelt clearly exist. 

"You have to pick your spots, but it is a good place to be," 
Husband said. "There is always talk about people moving out 
of cold climates to the Sunbelt. But there are also people who 
have roots in the North and who want to live there to stay 
close to family and friends." 

Del Webb Corp. is looking to cash in on this reality with its 
new golf community outside of Chicago. Sun City Huntley is 
the company's first development outside of the Southwest. 
"So many of our buyers in the Sunbelt come to us from the 
Midwest," said Henry DeLozier, vice president of golf opera-
tions. "We felt that our brand was well known and recognized 
in this market and the demographics were there." 

Look for golf course owners and operators to exploit this 
market as we move into 2001. 

John Piersol 

John was a regular contributor to Southern Got/magazine for 12 
years, before its recent closing, and has delivered lectures on golf-
related landscaping all over the world. We're delighted to have 
John on the team here at Golf Course News. His first column appears 
on page 8. 

H O U S E O F C O R R E C T I O N S 

In last month's issue, in a front-page article about the new Dragon 
course at Gold Mountain, Calif., the architect was incorrectly 
identified. Robin Nelson designed the Dragon, not Robin Freeman. 
Nelson has been involved in designing more than 100 courses 
worldwide, including numerous layouts in Asia and the South 
Pacific. He recently moved his headquarters from Hawaii to Mill 
Valley, Calif. 

We deeply regret the mistake. 
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MAILBAG 

N I C K L A U S A N D W I L S O N D E S I G N S 

To the editor: 
An article in your September issue re-

ports on the joint venture formed by 
Nicklaus Design and Ernie Els Enter-
prises. It states that Nicklaus has de-
signed golf courses with Dick Wilson, 
Pete Dye, and Desmond Muirhead. Dick 
Wilson died in 1965. Was Nicklaus de-
signing golf courses in the early 1960s? 
Although Dick Wilson remodeled Scioto, 
Nicklaus' home course, I don't believe 
the two ever worked together. However, 
Nicklaus did become a friend to Dick's 
partner, Joe Lee of Boyton Beach, Fla. If 
Nicklaus designed a course with Wilson, 
which one was it? 

Thanks, 
Joe Jemsek 
Denver 
P.S. Dick Wilson's passing was a ter-

rible loss for Golf. His designs have stood 
the test of time at courses like Cog Hill 
#4, Bay Hill, Doral, and Pine Tree, re-
garded as the greatest flat course in the 
world. If Wilson, who died at 61, had lived 
into his nineties like Jones, there is no 
telling what he could have accomplished. 
Wilson was known best for his flashed 
sand bunkers, and least known for his 

work as construction superintendent for 
Flynn at Shinnecock Hills and for his 
redesign of Royal Melbourne, site of the 
1998 Presidents Cup. 

Editor's note: Jack Nicklaus never de-
signed a course with Dick Wilson. His first 
course, co-designed with Pete Dye, was 
Harbour Town Golf Links (S. CJ, which 
opened in 1970. We regret the error 

T O O M A N Y G O L F COURSES 

To the editor: 
I'm writing about your editorial in the 

September issue. I agree with you and 
the National Golf Foundation (NGF) that 
courses are in for a tough road. But I find 
it funny that the NGF waits to say there 
are too many golf courses till after the 
fact. It's easy to say the boat is going to 
sink after it sinks. The NGF makes its 
money by selling its books on building 
and running courses, which I believe 
makes them biased. 

We started building our course in 1988 
and opened in June 1990. If we had not 
owned the property and built it ourselves 
we would have a tough time making it. 
We bought and read what the NGF printed 
before deciding to build a course. I think 

they were right back then to say we 
needed more courses. But as we moved 
into the middle 90s, the NGF was still 
saying that we needed hundreds of new 
courses a year to meet demand, when 
people in the industry knew better. As 
little as a year ago, NGF was still saying 
we need more courses. 

Now they say that courses must do a 
better job to bring out more golfers, and 
to do "dynamic pricing," which means 
lower our prices. I don't believe the NGF 
knows the first thing about running a golf 
course. 

James L. Hawk, Jr. 
President, Jade Greens Golf Course 
Auburn, Wash. 

Risky golf courses 
Continued from previous page 
highways, driving ranges that run out 
onto fairways. Their lawyers are con-
cerned about exposure. But the calls lead 
me to believe that people haven't really 
given a whole lot of thought to this issue, 
to the degree of injury that can happen. 

"The point is, when the owner or man-
ager of a golf course is aware of a haz-
ard - even a potential hazard - they've 
got to take some action," Mims said. "A 
golf ball travels at 120 to 170 miles an 
hour. If you get hit in the head with 
that, you better hope it's the hard part 
of your head."H 

We want to hear 
from you 

Letters to the editor are an integral part of GCNy so let your 
voice be heard. Send all correspondence to: 

J A Y F I N E G A N , EDITOR 

G O L F COURSE N E W S 

1 0 6 LAFAYETTE STREET 

P O B O X 9 9 7 

Y A R M O U T H , M E 0 4 0 9 6 

F A X # : 2 0 7 - 8 4 6 - 0 6 5 7 

J F I N E G A N @ G O L F C O U R S E N E W S . C O M 

f | 1 H B | * Sweaty palms? 
-' W 1 Furrowed brow? 

Bloodshot eyes? 
Don't let gremlins in your pump 

station keep you up at night. 
Call FLOWTRONEX PSI. 
No one has created more industry 

innovations. No one gives you better, 
more advanced service capabilities. No 
one maintains over $2 million in parts 
inventory to ensure fast and accurate 
delivery. And no one engineers a better 
pump station to fit your unique needs. 

It all adds up to the best engineered, 
most worry-free pump station in the 
world. One that gives you superior 
strength. Superior performance. And a 
superior night's sleep. 

So before you make any decisions, 
talk to the people at FLOWTRONEX PSI. 

Yes, we may cost a little more than 
the other guys. But, rest assured, you'll 
never suffer through one of their pump 
station nightmares. 

If Pump Station Paranoia Has You Losing Sleep. 
Here's Some Peace Of Mind. 

Pumping Systems 

(800)786-7480 (214)357-1320 
E-mail: ftxpsi@flowtronex.com 

mailto:JFINEGAN@GOLFCOURSENEWS.COM
mailto:ftxpsi@flowtronex.com


BRIEFS 
BEST SAND TO SELL FOR VAN WEY 

CHARDON, Ohio — Best Sand Cor-
poration, a supplier of bunker sands 
and sand products used for the con-
struction and maintenance of sports 
fields and golf courses, will be respon-
sible for all sales and marketing ef-
forts for Van Wey products in the 
southern Ohio, Kentucky, West Vir-
ginia and Indiana area, including its 
sports turf subsidiary, Grass One. 

Van Wey Sand & Gravel has been 
supplying the southern Ohio golf 
courses and athletic fields market with 
sand and root zone mixes for over 20 
years. Best Sand is a division of 
Fairmount Minerals, the third-largest 
privately owned sand producer in the 
United States. 

In another exclusive distribution 
agreement, Kirk Materials will take 
on the sales and marketing of Best's 
TourGrade Bunker Sand products in 
the northern Indiana region, includ-
ing Indianapolis and eastern Illinois. 
Kirk Materials has been providing the 
golf course market with topdressing 
and construction materials since 1989. 

PENN STATE TURFGRASS APPLICATIONS 

UNIVERSITY PARK, Pa. — Appli-
cations are now being accepted for 
Penn State's two-
year Golf Course 
Turfgrass Man-
agement Pro-
gram for the 
class beginning 
in September of 
2001. The application fee is $35 and 
the deadline for applications is De-
cember 31, 2000. For more informa-
tion contact (814) 863-0129. 

NORTH AMERICAN GREEN PROMOTES 
DEEGAN 

EVANSVILLE, Ind. — Greg Deegan 
has been promoted to vice president 
of sales for North American Green, a 
leading manufacturer of erosion con-
trol blankets and turf reinforcement 
mats. Deegan joined the company in 
1988, and is responsible for both do-
mestic and international sales. A civil 
engineer, he has worked in the envi-
ronmental field since 1972. 

His prior experience includes three 
years of water conservation and soil 
stabilization work in Saudi Arabia. 
Later, Deegan promoted and marketed 
water conservation products in West-
ern Europe. Deegan is currently presi-
dent of the New England Chapter of 
the International Erosion Control As-
sociation. 

PiersoPs Perspectives 

The Superintendent's 
Right-Hand Man 

B y J O H N R. P I E R S O L 
Ask golf course superintendents 

whom they consider to be their "right-
hand man" and most will say "my me-
chanic." The importance of the turf 
equipment technician has increased 
tremendously over the last few years, 
but the supply of these specialists, 
unfortunately, is very low. 

With a huge national job market and 
very respectable salaries ($25,000 to 
$40,000 to start with $50,000 to $70,000 
potential), why is there a shortage of 
technicians? 

It's a good question, and the answer 
basically is that most people have never 
heard of the career as a golf course 
equipment technician. This lack of 
awareness makes recruiting students 
very difficult, which in turn makes it 
hard to fill existing programs and pre-
vents new programs from springing 
into existence. 

At Lake City Community College, 
we have had a one-year mechanics 
program - Turf Equipment Manage-
ment (TEM.) - since 1973. The first 
few years we graduated only four or 
five technicians a year, but we have 
steadily grown and now graduate 22 to 
25 students every year. We'd like to 
double that number, but we can't get 

enough students in the front door, 
even though our graduates receive 
more than 100 job offers annually. 

We have a nationally respected TEM 
program, a modern 15,000-square-foot 
building just for this specialized train-
ing, a dedicated team of three full-time 
faculty, and a huge, lucrative job mar-
ket. But we still have trouble recruiting 
more than 30 students. It's a shame. 

RAISING AWARENESS LEVELS 
I believe superintendents hold the 

key to the turf equipment technician 
career awareness problem. 

Superintendents need to organize vol-
unteers through their state chapters who 
are willing to go into one high school 
once a year to inform young people 
about this exciting career. If done year 
after year, the career awareness level 
will rise, which will lead to high school 
students asking the next logical ques-
tion: where does one go to school for 
this training. 

An increase in student demand will 
result in higher enrollment at schools 
with existing programs, and should 
bring about new programs as students 
call local technical schools and com-
munity colleges to ask about equip-
ment programs. The way to get a new 

Continued on page 14 

Ziesmer named 
superintendent at 
Minisceongo 

POMONA, N.Y. — Jason Ziesmer has 
been named superintendent at Minisceongo 
Golf Club, a private, non-equity club lo-
cated here and owned by Empire Golf. 
Ziesmer is a graduate of Michigan State 
and has served as assistant superintendent 
at Minisceongo since 1998. 

"Jason has done an outstanding job as 
an assistant, and under his leadership we 
expect Minisceongo to become the finest 
conditioned course in our region," said 
general manager John Napier. 

Following his graduation from Michi-
gan State with a degree in turfgrass man-
agement, Ziesmer spent time at the Uni-
versity of Michigan in Ann Arbor on the 
horticultural grounds crew, as well as on 
the grounds crew for the school's ac-
claimed golf course. From there, he joined 
the Patterson Club, in Fairfield, Conn., 
before going to Minisceongo. 

Minisceongo is carved out of 160 acres 
of forest, wetlands and red maple swamps. 
Surrounded by views of the Ramapo 
Mountains, golfers see two restored 30-
foot-high fieldstone cisterns on holes 4 
and 17, left over from the property's days 
as farmland. Players will also notice an 
18th Century cemetery during their 
round, as well as hit their tee shots on the 
short 12th hole over an abandoned quarry. 

Empire Golf is a subsidiary of Bergstol 
Enterprises. Courses in its management 
portfolio include Pine Barrens Golf Club, 
in Jackson, N.J., and New Jersey National 
Golf Club, in Basking Ridge. 

School for troubled kids turns them on to golf 
course maintenance, on their own new layout 
B y J O E L J O Y N E R 

GLEN MILLS, Pa. — Take one brand-
new golf course, 65 troubled kids and a 
superintendent doubling as a guidance 
counselor, and what have 
you got? You have the 
Glen Mills School here, 
running one of the most 
unusual golf course main-
tenance training pro-
grams to be found any-
where. 

Most of the kids have 
been "court referred" to 
the Glen Mills School, 
which is dedicated to 
turning around troubled 
teens. The student body, 
1,000 strong, includes 
mostly inner-city youths 
from all over the country, 
usually aged 15 to 18, who 
are sent here for offenses 
ranging from drug deal-
ing and auto theft to man-
slaughter and gang-re-
lated crimes. 

The course, designed 
by Florida-based architect Bobby Weed, 
is an 18 hole, $6-million layout, set right 
on campus. Open since September, it pro-
vides students a place to learn landscape 
maintenance, golf course management, 

agronomy and maintenance mechanics. 
They'll also learn how to properly apply 
chemicals on the 235-acre track. 

Although the public is welcome at the 
course, the school built the course spe-

Some of the first students at Glen Mills, with superintendent John Vogts (far right) 

cifically to serve as a training ground for 
the students. "The goal is to turn out 
technicians who can command good pay 
on the market," said John Vogts, superin-
tendent at Glen Mills Golf Course, who 

was formerly the assistant superintendent 
at nearby Merion Golf Club. "For most 
students in the program, to leave here for 
a well-paid job at a golf course is an ac-
complishment. We help them into careers 

where they can start at 
$30,000 a year." 

The groundskeeping pro-
gram is one of the largest 
vocational programs at the 
school, with its own dormi-
tory and classrooms. 

Right now, 65 students are 
in the course-maintenance pro-
gram, and Vogts plays a key 
role in their development. 
'They are basically fine kids 
who simply need a second 
chance," said Vogts. "We start 
them out on small projects like 
raking bunkers and mowing 
the grass. Then we proceed to 
more specialized training as 
spray technicians and equip-
ment mechanics. 

COURSE IS CUTTING-EDGE 
The construction of the 

course provided an unex-
pected learning opportunity. "We had 
some weather difficulties," said Scot 
Sherman, senior associate designer at 
Weed Golf Course Design. "For the first 

Continued on page 13 



MAINTENANCE 
Tools of the Trade...at Rob Markut's PGA Golf Club 

Rob Markut 

PORT ST. LUCIE, Fla. — As the head 
superintendent at the PGA Golf Club for 
more than two years, Rob Markut stays 
busy maintaining four courses and a 40-
acre learning center. Markut's career 
started 12 years ago, working for the 
construction company Landscapes Un-
limited, building an 18-hole champion-
ship course and an 18-hole executive 
course in Rotonda, Fla. 

"My goal was to experience not only 
the daily-routine practices on a golf 

course, but the con-
struction and grow-
in of a course," said 
Markut , a 1994 
graduate of Lake City 
Community College. 
"After the project was 
completed, I joined 
the main tenance 
crew at the course 
until my education at 

Lake City began." Following graduation, 
Markut spent over three years as the 
superintendent at the private, 36-hole 
Harbour Ridge Yatch and Country Club 
in Palm City, Fla. 

The PGA Golf Club here consists of 
four courses that require constant main-
tenance, especially during tournament 
play. The five-year-old North and South 
courses were designed by Tom Fazio. 
The Dye Course and learning center were 
designed by Pete Dye and opened for 
play in last December. The PGA Country 
Club is a private course designed by Jim 
Fazio and opened in 1988. 

Winter is not a vacation. "The fall sea-
son is detailing for peak winter play," said 
Markut. "During the PGA Winter Series 
tournament, my staff will prepare for 7:45 
tee starts on two courses the same day." 

On the p u b l i c / r e s o r t golf club, 
Markut's biggest challenge is schedul-

ITPF to distribute 
free book on water 

ROLLING MEADOWS, 111. — The In-
ternational Turf Producers Foundation 
(ITPF) will distribute free copies of its 50-
plus page book, Water Right, Conserving 
of Water, Preserving of Environment, start-
ing in February. The book is designed to 
help water-policy decision makers, golf 
courses and landscape businesses deal 
with water issues. 

The book, intended for individuals and 
firms in the water and green industries, 
addresses water availability and quality 
as "the greatest challenge facing the 
earth's growing population." 

As water shortages affect more and 
more nations and the world's water sup-
ply becomes increasingly contaminated 
or very expensive, the book calls for "for-
ward-thinking approaches to water use, 
conservation and quality." Social and en-
vironmental scientists have documented 
that "when landscapes are properly de-
signed and maintained, relatively small 
amounts of water are required to achieve 
substantial benefits." 

To receive a copy, fax your name, com-
pany or organization, mailing address and 
phone number to 847-705-8347. 

Irrigation system: 1 Toro network 
8000 Site Pro, 1 Toro LTC Site Pro, 1 Toro 
VT II 

Flagsticks: Standard white 7' 
Computer and accessories: Windows 

95 pentium 
Primary herbicide: Basagran 
Primary pesticide: Orthene 
Primary fungicide: Daconil 
Primary slow-release fertilizer: SCU 

(fairways) 
Cannot live without: My wife Lori 

and sons, Robert and Ryan 
Oldest piece of equipment: 12 year-

old John Deere Tractor 
Total square footage of maintenance 

building(s): 38,000 sq. ft. 
Annual rounds of golf: 147,000 at 

PGA Golf Club (North, South, and Dye 
courses), 60,000 at PGA Country Club 

Normal green speed: 9'-10' 

Verti-cutting the tees on the South Course 

ing maintenance around the busy event 
schedule. With the National Assistant Pro 
Championship arriving this month and 
the PGA Winter Series tournaments tak-
ing place from January to March, Markut 
must meet the challenges of overseeding 
a total of 250 acres on 72 holes and per-
forming the bulk of his mowing and cul-
tural practices in front of play. 

"We're gearing toward the busy sea-
son of play," said Markut. "I owe a lot of 
credit to my course superintendents -
Craig Wylie [South Course] , Juan 
Larralde [North Course], Tom Abbott 
[Dye Course] and Mike Cotman [PGA 
Country Club]. My shop manager, Brian 
Layle, also does an outstanding job tak-
ing care of our equipment fleet." 

Greens mowers: 21 Toro GM 1000 
Tee mowers: 15 Toro GM 3100 
Fairway mowers: 9 Toro 6500 

Rough mowers: 4Toro 3100-D, 3Toro 
5 gang 

Riding bunker rakes: 5 Toro SP 5020, 
2 SP 14 

Turf utility vehicles: 41 Club Car Carry 
All, 5 Toro Workman 

Verti-cut reels: 9 Toro 3100, 1 Verti-
King 

Aerifiers: 3 Toro greens, 3 Toro 687,1 
deep-tine soil reliever 

Topdressers: 1 Toro 2500, 2 Terra 
Topper, 1 Workman Topdresser 

Grooming reels: 12 Toro 3100, 7 Toro 
GM 1000 

Tournament speed roller: 2 Salsco 
Green Rollers 

I r r i g a t i o n p u m p s t a t i o n s : 1 
Syncrof lo VFD 4000 gpm max, 1 
Syncrof lo VFD 2325 gpm max, 1 
Syncroflo VFD 960 gpm max, 1 PSI 
2000 gpm max 

AMANDA PALMER JOINS UNCLE 
ARNOLD'S DESIGN FIRM 

PONTE VEDRÀ BEACH, Fla. — 
Amanda Palmer, niece of Arnold 
Palmer, has joined the staff of 
Palmer Course Design Co. A re-

cent graduate 
of Penn State 
U n i v e r s i t y , 
with a degree 
in turf manage-
ment, she will 
become part of 
the des ign 
team. "We're 
very pleased 
with he r in-Amanda Palmer 

sight and knowledge of turf grass, 
as well as her abilities as a de-
signer," said Ed Seay, executive 
vice president and COO. 

MILBERGER 
TURFGRASS 

One company . . . every grass. 

1-877-TO-SPRIG 
1-877-867-7744 • www.milberger.com 

Since the late 1940s, MilbergerTurfgrass, aTurfgrass America 

company has provided the highest quality turfgrass adapted 

to the diverse landscape of the South. With established roots 

strengthened by the research departments of Texas A&M 

University, the University of Georgia and the University 

of Nebraska at Lincoln, we handle the best varieties to meet 

the challenges of Southern climates. 

At Turfgrass America . . . our roots run deep. 

http://www.milberger.com


HERITAGE®. There's Never Been Another 
Fungicide Quite Like It—And Never 'Will Be. 

H E R I T A G E fungicide masters the art of disease control. 

• Only Systemic Strobilurin 

• Controls a Wide Spec t rum 
of Turfgrass Diseases 

• Improves Turf Quality 

Enhances the thickness and color of 
turf without stunting or plant growth 
regulator effect. 

• Reduced Risk Fungicide 
Displays a low-risk toxicological profile. 

• Extended Spray Intervals 
Applied at low use rates with longer 
spray intervals. 

Turf Quality*— Measured at Turf Research Facilities in Three States. 

10 — 

Maryland South Carolina California 

HERITAGE • • Untreated Control 

* Turf quality ratings are on a 0-10 scale where 10 is excellent. 

Values less than 6 represent plots wi th unacceptable turf. 

ZENECA Professional Products 



State-of-the-art HERITAGE fungicide. 
Make it a regular part of your manage 
ment program for a turf masterpiece. 

For more information, contact your authorized 
Zeneca Agent, or call Zeneca Professional 
Products Toll Free at 1-888-617-7690. 
Labels and MSDSs available 24 hours a day, 
seven days a week via Fax on Demand. 
Please call 1-800-640-2362. 
www.zenecaprofprod.com 

Always read and follow label directions carefully. 
HERITAGE® is a registered trademark of a Zeneca company. 
©2000 Zeneca Ag Products Inc. Zeneca Professional Products is a business of Zeneca Ag Products Inc. ZPP-HER-054 
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MAINTENANCE 
Natural pesticides: company proposes fighting bugs with bugs 

B y J O E L J O Y N E R 

TUCSON, Ariz. — Between all 
the buzzing, biting, creeping, 
crawling and growing public 
scrutiny surrounding the use of 
pesticides, superintendents are 
finding themselves in greater 
need of alternatives. If you can 
fight fire with fire, why not fight 
bugs with bugs? 

Don and Leah Cotton, owners 
and operators of Buglogical Con-
trol Systems, offer solutions that 
can eliminate your pest problems 
the natural way. Having supplied 
beneficial insects for use at uni-
versities, home gardens and 
Disney World, Don Cotton be-
lieves golf courses would be a 
natural environment for his pest-
controlling products. 

"For golf courses I would rec-
ommend nematodes, which 
would be very effective in attack-
ing soil-dwelling insects like 
grubs, sod web-worms and 
beetles, just to name a few," ex-
plains Cotton. "Beneficial nema-
todes aggressively pursue insects, 
entering through the body open-
ings of pest and releasing a bacte-
ria that kills the prey within 48 
hours." 

The bacteria is harmless to 
humans and other organisms, he 
noted, and cannot live freely in 
nature. 

"Nematodes are already in our 
soils," he said, "but a problem 
results from using insecticides 
that kill everything and make 
the area undesirable for return-
ing beneficial insects. The pests, 
on the other hand, build up a 
resistance to frequently sprayed 
insecticides, requiring the use 
of stronger and more environ-
mentally harmful chemicals." 

NEMATODE SOLUTION 
The nematodes are micro-

scopic, non-segmented worms 
that may be mixed with water 
and distributed by a sprayer or 
watering can. Ideal conditions 
are a moist soil and cooler tem-
peratures found in mornings and 
evenings. The soil should be 
consistently moist for two weeks, 
when another application of 
nematodes may be necessary. 

"The important part is to es-
tablish a good habitat," said Cot-
ton. "Once an area is free of in-
secticide spraying and a natural 
balance is established, then su-
perintendents won't have to pur-
chase anything for pest control." 

Erin O'Brien, graduate stu-
dent in plant ecology at the Uni-
versity of Illinois in Chicago, has 
discovered that chemical pesti-
cides are harmful to her research 
in wild flowers. "By using para-
sitic wasps, midge flies, and la-
dybugs, we've not only con-
trolled our pest problems, but 
we've been able to protect our 
plants and further our research 
by not applying pesticides. "The 

ladybugs have done 
surprisingly well in 
controlling the 
aphids," she said, 
"and they're going 
strong since we in-
troduced them into 
our green house last 
spring." 

At the Department of Biologi- wild flowers. 

Ladybugs feeding on aphids 

cal Sciences, Beneficial nematodes are also 
0 'Brien has effective against the recent rise of 
established a Japanese beetles. Praying man-
c h e m i c a l - tises may also be introduced to 
f ree and help control mosquitoes, which 
mostly pest- carry the West Nile virus, 
free environ- Trichogramma are useful for fight-
ment for her ing leafworm and codling moth 
studies of problems. And ladybugs feed on 

the destructive scales and aphids. 

Small quantities of nematodes 
are grown on-site at Buglogical 
Control Systems. Larger quanti-
ties can be shipped from Europe 
throughout the world. An order of 
100 million nematodes, enough to 
treat an acre, costs $59.95. 

For more information about 
pest control, visit 
www.buglogical.com. 

For those who think their fairways can never be too clean, we 

submit our B Series Lightweight Fairway Mowers and our Fairway 

Tender Conditioners (FTCs). Just by putting FTCs on our 3215B, 

3235B, or our new 3225B, you'll immediately discover what 

clean really means. Grass stands up for 

an even, clean cut and a true playing * 

surface. And the rear roller power 

brush finishes the job up right by 

http://www.buglogical.com


MAINTENANCE 

IGM adds West Bay Club 
to its maintenance lineup 

ESTERO, Fla.—The West Bay 
Golf Club here has contracted 
with International Golf Mainte-
nance (IGM) to help the course 
achieve Signature certification 
with the Audubon International 
Cooperative Sanctuary Program. 

IGM is a leading golf course 
maintenance company, with ev-
ery one of its 40 courses enrolled 
in the certification program. 

"We strongly believes in work-
ing in concert with the environ-
ment," said Scott Zakany, execu- The fourth hole at West Bay Club, designed by Pete and P.B. Dye 

O R D O W N R I G H T OBSESSIVE? 

tive vice president of IGM. "We 
realize that sound agronomic 
programs have far-reaching ben-
efits for the golf course owners 
and the community." 

The West Bay course is the 
first in Florida designed by the 
architectural firm Pete and P.B. 
Dye. With varied elevations as 
high as 30 feet, natural vistas of 
mangroves and water on 12 of 
the holes, the 6,800-yard, par-72 
private course offers a country 
estate setting that requires con-
fidence and aggressive play. 

As the leading provider of golf 
course maintenance and agro-
nomic services, IGM offers per-
sonnel, materials, supplies, and 
equipment through an annual 
maintenance program designed 
for each individual course. 

"We wanted a maintenance 
company with expertise in main-
taining fine facilities," said Frank 
Weed, president of West Bay. 
"In addition, we feel that IGM 
has a good understanding of the 
needs of the course." The West 
Bay course will host the 2000 
College Golf Foundation's na-
tional match play championship 
this month. 

IGM is a subsidiary of the 
Meadowbrook Golf Group, Inc. 
based in Lakeland, Fla. Re-
sources and equipment are 
shared with all facilities served 
by Meadowbrook, which owns 
and operates courses through-
out the country. 

Glen Mills golf 
Continued from page 8 

six months or so there was a 
drought. Following that, we had 
downpours of rain - about twice 
the normal amount. It made 
things challenging, but we had 
some students helping out. They 
put down erosion-control mat-
ting, did seed-bed preparation 
and helped repair washout areas 
during rainy periods." 

Despite those tough condi-
tions, there's nothing second-
rate about the golf course here. 
Weed said the course is in the 
great parkland tradition, wander-
ing over rolling terrain and 
through mature hardwoods. Lay-
ered-sod bunkers, like those on 
the Old Course at St. Andrews, 
can be found throughout the 
course. Several streams and 
plenty of elevation changes add 
to the character of the layout. 

Weed is well aware of the 
uniqueness of the training pro-
gram. "So far as we know, it is 
the only facility of its kind - for 
golf, this is really an industry 
first. I started my career in golf 
as a superintendent, went on to 
be the chief architect for the PGA 
Tour and then opened my own 
firm. I think that shows these 
young men that there are oppor-
tunities for them in golf." 

Continued on page 35 



Pine bark beetles devastating South 
Continued from page one 

They estimated the loss at about $113 
million in timber. 

Here at the Temple Terrace Golf & Coun-
try Club, near Tampa, more than 60 trees 
have been killed by so-called "ips" beetles, 
causing $25,000 in damage. The ips are 
second only to the SPBs in their devasta-
tion. 

"Once a tree is infested, there's no saving 
it," said Doug Hughes, superintendent at 
"the course. "The critical thing is to remove 
the tree as quickly as possible to keep the 

infestation from spreading. That's where 
the cost is adding up." 

Hughes is busy trying to save the other 
100 or more pines left on his golf course 
while systematically removing the 60 dead 
trees at Temple Terrace. "We've been spray-
ing the insecticide Lindane around the base 
of the pines and trying to cover at least 10 
feet up the trunk," said Hughes. "But there's 
little we can do about the drought and 
water restrictions. At the moment, I'm only 
allowed to water my fairways once a week." 

The South Carolina Forestry Commis-
sion (SCFC) reports over a million dead 
or dying pines from the SPB and ips, with 
estimated summer losses exceeding $24 
million. The epidemic is described as the 
second worst on record in South Caro-
lina, with Union County having identified 
almost 1,000 individual infestations. 

According to SCFC entomologist Andy 
Boone, cool weather will temporarily slow 
the spread of the beetles for the winter, 
but the epidemic is expected to last at 
least through next summer. The SCFC 
said 13 counties now face serious losses 
from the insect. 

WIDENING INFESTATION 
According to Ron Billings, Ph.D., of 

the Texas Forest Service, beetle activity 
continues at record levels in eastern Ten-
nessee, western North Carolina, south-
ern Kentucky and - for the first time in 25 
years - in southwestern Virginia. In a 
single year (1998-99), Tennessee experi-
enced a 1,400-percent increase in the 
number of SPB infestations. 

Suburban sprawl is contributing to the 
damage. Ed Barnard, Ph.D., forest patholo-
gist for the Florida Division of Forestry, 
explains that "turfgrass and pines are not 
ideally compatible. Most any urban devel-
opment in a pine tree surrounding is likely 
to weaken the trees over time, through root 
damage or drawing down nearby water 
levels. Pine bark beetles don't attack healthy 
pines, but they will destroy a stressed pine 
tree, and rapidly." The summer drought in 
central Florida has left thousands of trees 
victimized by the ips. 

Initial symptoms of infestation will usu-
ally be pitch tubes in the bark crevices 
where the adult beetles bore in to the 
trunk of a pine. The best way to identify a 
pine bark beetle infestation is to remove 
sections of bark from pines with fading, 
yellow foliage and search for winding, 
"engraved" tunnels or galleries. • 

Piersol's column 
Continued from page 8 
turf equipment program started is to cre-
ate student demand. School administra-
tors will start programs that they know 
they can fill and that result in placements 
in a lucrative job market. 

Many superintendents have never 
thought about recruiting in the high 
schools, yet that is where you'll find the 
raw material to be attracted into the golf 
industry. Why not recruit high school 
kids who have not yet made a career 
choice and who have no idea of the vari-
ous outstanding careers in the field of 
golf? 

7A CALL TO ARMS7 

A high school recruiting effort will give 
the superintendent the chance to talk 
about the positive aspects of the industry, 
allow his company (golf course) to be-
come better known, and could lead to the 
recruiting of part-time help or full-time 
employees. High schools are usually 
thrilled to have industry representatives 
talk to the students, and building a good 
relationship with a local iiigh school can 
pay nice dividends. 

The golf course superintendent already 
has a busy schedule, but getting into one 
local high school once a year is a realistic 
service project. I strongly believe this 
effort should be considered a "national 
call to arms" for superintendents. After 
all, they are the ones screaming for skilled 
equipment technicians. 

If superintendents will help to create 
student demand, existing technician pro-
grams are ready to expand and new pro-
grams will emerge. Education wants to 
meet the need for properly trained golf 
course equipment technicians. Won't you 
help us help you? • 

John R. Piersol, M.S., chairs the Divi-
sion of Golf/Landscape/Forestry at Lake 
City Community College, Lake City, Fla., 
where he has taught since 1974. 

1-800-232-5907 • 515-232-5907 • Fax 515-232-5961 • www.bucolor.com 
Admiral is a trademark of Becker Underwood, Inc., and is registered with the Environmental Protection Agency, No. 67064-2. Read and follow label directions. 

TAKES COMMAND! 
Becker Underwood's new Admiral™ Liquid controls the growth of algae 
and aquatic vegetation in lakes, ponds and other bodies of water while 
adding a beautiful, natural-looking blue. 

As an important part of a lake management program, Admiral Liquid 
delivers all of the algae control you demand, and Admiral has been 
registered by the EPA. Create more beautiful waterways two different 
ways with the commanding presence of Admiral L iquid-only from 
Becker Underwood. 

http://www.bucolor.com


DEVELOPMENT 

BRIEFS 
BARBARON BUILDING TWO BY LAGREE 

INVERNESS, Fla. — Barbaron Inc. 
has been selected to build two 
Florida golf courses designed by 
Terry LaGree. The first, Sky view 
Golf Club, in Citrus Hills, is a nine-
hole addition to the existing nine 
completed by Barbaron in 1998. 
When finished, the full 18-hole cham-
pionship course will boasts some of 
the highest green elevations in the 
state. The second layout, Glen Lakes 
Golf Club, in Weeki Wachee, will be 
a new 18-hole championship course. 
Both projects are expected to be 
completed next spring. 

PALMER OPENS 11TH N.C. LAYOUT 
PONTE VEDRA BEACH, Fla. — 

Palmer Course Design Company, 
based here, has opened its 11th 
course in North Carolina and is work-
ing on number 12. Company presi-
dent and CEO Arnold Palmer played 
nine holes at Brier Creek Country 
Club when it opened in late Septem-
ber. Brier Creek, developed by Toll 
Brothers Inc., is a luxury golf course 
community set on 140 acres along 
the Noose River Basin in Raleigh; it 
features spectacular woodlands and 
wetlands. The 18-hole, 6,945-yard, 
par-72 layout was designed by Kory 
Williams, an archi tect with the 
Palmer Group. "Brier Creek was 
designed with the classic, traditional 
golf courses in mind," he said. "Use 
the existing terrain and a good, fair 
but challenging round of golf will 
follow." 

MATTHEWS & NELHIEBEL HIT CANADA 
EAST LANSING, Mich. — Golf 

course a rch i t ec t s Mat thews & 
Nelhiebel are headed across the bor-
der to expand the semi-private 
Sutton Creek Golf and Country Club, 
in Essex, Ontario. Sutton Creek will 
be the first Canadian project for the 
firm, which has designed more than 
25 courses in Michigan. "We're 
working on an 18-hole master plan 
for Sutton Creek that emphasizes 
strategy and visual impact," said 
Howard Nauboris, who is heading 
up the design work under the direc-
tion of Bruce Matthews, ASGCA. 
"The proposed bunkers will be larger 
and more numerous, adding chal-
lenge to the layout. We will be add-
ing additional tee surfaces for flex-
ibility of length and challenge for all 
skill levels. 

Ex-pro Brad Bell opens third course at Coyote Moon 
B y D O U G S A U N D E R S 

TRUCKEE, Calif. — Coyote Moon Golf 
Course, which recently opened in this 
town in the High Sierras, is the third golf 
course designed by Brad Bell of Sacra-
mento, Calif. The 18-hole layout is rare in 
this state as it is a stand-alone project, 
built strictly for golf, not to sell building 
lots. 

Although the course is located on a 
ridge 200 feet above Route 80, the main 
east-west interstate, it feels like it's miles 
away from anywhere. The layout winds 
through piney forests and sweeps over 
valleys, ravines and lakes. The only 
sounds heard come from birds, the 
streams, and the wind through the woods. 

Golfers are teased to play shots into 
greens protected by huge rock 
outcroppings, hit to pins 80 feet below 
over creeks, and nail drives over tantaliz-
ingly long lakes. Throughout the course 
the challenge of shaping shots to negoti-
ate nature's purest challenges adds to the 
sheer pleasure of playing on such a unique 
piece of property. 

SIX YEARS IN THE MAKING 
It took more than six years and a firm 

commitment for Bell and his partner Chris 

The par-3 13th hole at Coyote Moon in Truckee, Calif. 

Steel to complete Coyote Moon. 
Steele, whose true profession is high-

rise construction, got into the golf course 
construction business in 1994. Commer-
cial construction had slowed, and Steele 
- who is not a golfer - had learned of a 

An aerial view of Thistle Golf Club on the Myrtle Beach's Grand Strand 

Thistle Golf Club adds new nine and 
provides service with a twist 
B y J A Y F I N E G A N 

SUNSET BEACH, N.C. — Already 
recognized along the Myrtle Beach 
Grand Strand for outstanding course 
design, conditioning and service, 
Thistle Golf Club has added another 
nine holes to the layout, bringing the 
total to 27. The original 18 went opera-
tional in 1999, becoming the 101st golf 
course to open in the Myrtle Beach 
area. 

The new nine - the South Course -
which opened in late summer, nicely 
compliments the West and North 
courses. All three were designed by 
Tim Cate and feature a Scottish links-
type feel. "The whole complex is just a 

really good, very solid golf course," 
said Dan Oschmann, head professional 
and director of golf at the facility. 

For the first two nine-hole layouts, 
Cate was instructed to create a design 
that is "ferocious, yet fair." Golfers 
who've had the chance to play the first 
18 agree that the architect met the 
objectives, with wide, rolling fairways, 
five sets of tees, and large green com-
plexes that permit bump-and-run ap-
proaches on most holes. 

NEW NINE MORE CHALLENGING 
The new South Course possesses a 

similar look and feel, but plays a bit 
longer, at 3,351 yards from the Thistle 

Continued on page 21 

golf course shortage in the Sacramento 
area. He knew he could secure land and 
financing, but he also needed to secure 
people who understood golf to make his 
foray into the field successful. 

Continued on page 22 

Red Sky Ranch to 
pair Fazio and 
Norman designs 
B y J A Y F I N E G A N 

WOLCOTT, Colo. — Vail Resorts De-
velopment Company (VRDC) has broken 
ground on the first of two championship 
courses here in Wolcott, near Interstate 
70 west of Vail and just outside White 
River National Forest. 

The 780-acre project, known as Red 
Sky Ranch, will unfold over rolling Rocky 
Mountain terrain flush with sagebrush, 
juniper, aspen and dramatic rock 
outcroppings. Plans call for some 500 
acres to be left in their natural state. The 
views of the Gore Range to the east and 
Castle Peak to the west promise to give 
the complex a stunning visual dimension. 

The first of the two 18-hole tracks, a 
Tom Fazio design, will feature an 800-
foot elevation change over the par-72 
track. This is a monster layout, measur-
ing 7,305 yards from the back pegs. The 
front and back nines will return to the 
Resort Clubhouse, a 20,000-square-foot 
ranch-style structure that will also house 
a golf academy. A 40-acre practice facility 
will sit nearby. 

The second course, designed by Greg 
Norman, is awaiting approval by Eagle 
County zoning authorities. Christine 
Richards, a VRDC spokeswoman, said 
county officials were expected to rule on 
the project in early October. "We hope to 
have all of our approvals done this fall," 
she said. 

The Norman layout will be another 18-
hole championship course. It will feature 
a private Members' Clubhouse, another 
western-style building. The New York 
firm of Robert Lamb Hart is designing 
both clubhouses. 

Continued on page 21 
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Camas Meadows debuts in Northwest 
By J A Y F I N E G A N 

CAMAS, Wash. — Situated in 
the wooded hills between the Cas-
cade Mountains and the mighty 
Columbia River, the new Camas 
Meadows Golf Club offers players 
a choice combination - a strategi-
cally challenging layout, exquis-
ite scenery and the charm of the 
Pacific Northwest. All this, plus 

complimentary carts equipped 
with ParView's new GPS system, 
which does everything for you ex-
cept swing the clubs. 

"I think it's turned out to be a 
darned good golf course," said 
designer Andy Raugust, formerly 
a course architect with Jack 
Nicklaus' Golden Bear Golf and 
Ronald Fream Design Group. "It 

had been layed out by another 
architect several years before I 
got involved. Things didn't go so 
well, so they stopped, and then 
hired me to finish it off." 

The par-72 layout plays to 
6,518 yards, but accuracy is more 
important than length here. "It's 
not a long course, but it's a tough 
course," Raugust said. "We de- The 7th hole at Camas Meadows Golf Club outside Portland, Ore. 

signed it for the thinking player. 
The line at which you choose to 
play is as important as the dis-
tance you hit the shot." 

A diverse landscape that ranges 
from meadows to dense forest of 
Douglas firs to extensive wetlands 
provides plenty of trouble for er-
rant shots. "If you miss the fair-
way even slightly, you're probably 
going to be in jail," said Raugust. 
"Rod Nelson is the superinten-
dent, and his goal this winter is to 
remove a lot of the weedy under-
growth around the trees. It still 
won't give you a great shot, but 
you'll be able to find your ball and 
punch it out." 

A M E N I T I E S N O T S H A B B Y 

The course lies only about 20 
minutes from the Portland, Ore., 
airport, but the area is vibrant 
with wildlife. Several points on 
the course offer views of 
Lacamas Lake and Mt. Hood. 

For a public course, the ameni-
ties aren't too shabby, either. The 
club features a full-service pro 
shop, a first-class restaurant and 
banquet facilities. One of the most 
unusual features at Camas Mead-
ows is the complimentary cart, 
with ParView's GPS technology. 

W E T L A N D S CHALLENGE 

For architect Raugust, the 
toughest problems centered on 
the 60 or 70 acres of wetlands 
and marshes. Part of the project 
is in the city of Camas, and part 
is in Clark County. "We had to 
deal with two different regula-
tory agencies," Raugust said, 
"and each one had a different 
way to handle things. 

'They disagreed on the size of 
the nutrient-control ponds, which 
is where we have to hold the water 
for a set period t)f time before it 
can drain back into a wetland," he 
said. "Also, we have to run it across 
what's called an upland, and turf 
grass acts like a filter that gives 
the water enough purity to enter a 
wetland. 

"One jurisdiction wanted rea-
sonably sized ponds, and one 
wanted ponds three or four times 
the size they needed to be," 
Raugust said. "Even our engineer-
ing consultant couldn't believe the 
size of them. But we fit them in." 

The owner - Tom Shipler -
supe r in t enden t Nelson and 
Raugust spent nearly two years 
in construction - identifying, 
delineating and avoiding envi-
ronmentally sensitive areas so 
the course would have minimal 
impact on wetland sections. 

When you join Greentrac.com, you join a global B2B community that values what you do. 
Efficiency. Accessibility. Price. Get whatever you need and 
find out what everyone wants through eRFP and eAuction. 
It's so quick that you have more time for your business, 
your local community, and yourself. 

So isn't it time you joined the Greentrac community? 

Visit our Web site at www.greentrac.com or call 1-877-774-8722. 

G Greentrac com 
~ i : i : e-business to business 

What is your time worth? 

We're in Missouri, and we 
bid on some things in 
South Carolina that we 
would never have known 
about otherwise. Greentrac 
has taken us from being a 
localized business to 
being more nationwide." 
-Bill Kendrick 
PTS Turf Products 
Independence, MO 

For us, I really believe 
the big benefit is the 
auction site. It's a good 
way to get movement 
on products you don't 
need anymore." 

- Frank Onesty 
Contract Manager 
York Distributors 
Linthicum Heights, MD 

Greentrac brings 
business from all over 
to your doorstep. It's 
like having a solid 
salesman on the road, 
only with no gas 
expenses." 
-Bennett Denemark 
Sales Executive 
Sumter Small Engine 
Sumter, SC 

it's made things simple. 
Once someone puts in an 
RFP, we respond to it, 
and we get the business 
or not. The convenience 
is great." 
•Matt Bunch 
Operations Manager 
Carolina EasterrhMaloney 
Ravenel, SC who says 

2entrac.c0m 
works? 

We needed flags with 
logos for the golf course 
we're opening. I attached 
files of logos to my RFP 
and got responses within 
a day or two. It was that 
simple. I got exactly what 
I wanted, as quickly as I 
needed it." 
-Randy Miller 
Superintendent 
Golf Club at Westcott Plantation 
North Charleston, SC 

It's a big help for me, 
I can quickly print 
off an attractive bid 
proposal with 
multiple bids to 
show my client." 

•Scott Pierce 
Project Manager 
First Golf Corporation 
Tempe, AZ 

it's made it easier and 
faster to purchase 
equipment. I just purchased 
long core aerifier. I put 
down what I wanted, got 
competitive bids back, and 
took the one I wanted. It's 
definitely a timesaver." 

-Mark Colombo 
President 
Mark Colombo 
Leonard, Ml 

We'll get twice as 
much for used equip-
ment if we auction it 
on Greentrac." 
-Steve Minor 
Superintendent 
Creek View Country Club 
Crandall, TX 

http://www.greentrac.com


H E R E . T H E R E . EVERYWHERE. 
HOW'S THAT FOR APPLICATION GUIDELINES? 

O n greens. O n tees. O n fairways, roughs, flower beds, 

transplants — even in your divot mix. Milorganite delivers 

outstanding results for a uniform playing surface. N o other 

fertilizer is easier on plants or simpler to use. Milorganite's 

slow release, organic nutrients won ' t burn or cause a flush 

of growth. Plus, it's high in micronutrents such as iron 

to promote dense, vigorous turf. A n d Milorganite 

resists leaching, for a sound environmental profile. 

So call your distributor today, or call Milorganite's turf 

professionals direct at 1-800-304-6204. It's easy.1 



Atlanta's new Bear Creek G&CC ready for play 
DOUGLASVILLE, Ga. — Up-

scale golf has arrived in Douglas 
County with the recent opening 
of Bear Creek Golf and Country 
Club. A semi-private golf and 
residential community, Bear 
Creek features an 18-hole, par-
71 championship course de-
signed by Jim Ganley of Inte-
grated Golf Services in Atlanta. 

Head profess iona l Brian 
Stubbs, a Douglasville native, 
sees the opening of Bear Creek 
as a golfing milestone in his 
home area. "It's going to be re-
warding to bring a quality golf 
facility to Douglas County," he 
said. "We hope to bring the north 
side of Atlanta golf experience 
to the west side of Atlanta." 

Prior to taking the Bear Creek 
job, Stubbs was a contented as-
sistant pro at Atlanta Country 
Club. He had no plans to come 
home until he toured Bear 
Creek's layout and was wowed 
by its rolling hills and wooded 
setting. 

"It is a surprisingly beautiful 
piece of land,"said Stubbs . 
"There is quite a bit of elevation 
change. There are several el-
evated tees, with greens set natu-
rally into existing contours. We 
have very dramatic and beauti-
ful topography." 

The course measures just un-
der 6,600 yards from the tips and 
features four sets of tees, allow-
ing golfers to pick the right level 
of challenge for their game. 
Greens are seeded with 
Crenshaw bentgrass, a variety 
of bent that thrives in Georgia's 
heat and humidity. The fairways, 
meanwhile, were completely 
sodded with Tifway 419 
Bermudagrass. By sodding in-
s tead of spr igging the 
Bermudagrass, the course will 
open with lush fairways and will 
already have a mature look to it. 

Head superintendent William 
Leimbach, formerly at Cotton 
Fie lds Golf Course , in 
McDonough, Ga., joined up with 
Bear Creek a year before the 
opening, to supervise the grow-
in. Before Cotton Fields, 
Leimbach served as assistant 
superintendent at Atlanta Coun-
try Club and Hickory Ridge in 
Thomaston, Ga., where he also 
was involved in the construction 
process. 

SIGNET IN MANAGEMENT ROLE 
The course is being run by 

S igne t Golf A s s o c i a t e s of 
Pinehurst, N.C., a professional 
management group that spe-
cializes in upscale courses . 
Peter Dejak, a partner in Sig-
net and a honors graduate of 
Penn State's turf management 
program, is excited about the 
conditions golfers will experi-
ence from day one. 

"Because we sodded com-
pletely, the playing areas are in 

phenomenal shape," Dejak said. 
"And the natural beauty really 
jumps out at you." 

Dejak especially likes the in-
clusion of Bear Creek and 
Baldwin Creek, which meander 
through the property, providing 
a rich backdrop to the golf 
course. 

Bear Creek is not just golf, 

however. It is a designed com-
muni ty f e a t u r i n g 483 
homesites, a swim and tennis 
clubhouse, four lighted tennis 
courts, a swimming pool and 
nature trails for jogging and 
walking. Bear Creek lies 17 
miles from Hartsfield Interna-
tional and 25 minutes from 
downtown Atlanta. 

handicap 

The 12th hole at Bear Creek Golf and Country Club in Douglasville, Ga. 
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Coushatta tribe breaks ground on $100-million golf resort 
KINDER, La. — Envisioning 

900 jobs and millions in tourism 
dollars, the Coushatta tribe of 
Louisiana has broken ground on 
a $100-million golf and conven-
tion center here at the Grand 
Casino Coushatta gambling re-
sort, 35 miles north of Lake 
Charles. 

The 7,353-yard, par-72 cham-

pionship-quality course, de-
signed by golf architect Kevin 
Tucker of Nashville, Tenn., will 
be named The Ace of Clubs. 
Forty acres of lakes are being 
developed and will come into 
play on 14 of the holes. To pre-
serve wetlands, Tucker created 
dual routes to the greens on three 
of the holes. The facility will in-

clude a 5,000-square-foot club-
house, an outing pavilion and a 
"gambling hole" where hole-in-
one contests will take place. 

The course will feature ultra-
dwarf Bermudagrass greens as 
well as five different native 
grasses and wildflowers outside 
the rough for color and contrast. 
What was a farm will become a 

rolling meadowland, with each 
fairway defined by huge earthen 
berms and trees. Each fairway 
will be separated from others, 
creating a unique environment 
for each hole. 

Promising an atmosphere 
where architecture, landscaping, 
pools and courtyard envelop visi-
tors in the hospitality and style of 

Old New Orleans, the project will 
feature a 200-room tour hotel, as 
well as a 450-room, 11-story con-
vention hotel, which will include 
two floors of luxury suites, a 
90,000-square-foot convention 
center, meeting rooms, events 
center, ballroom and a two-acre 
swimming pool courtyard. 

The A/E Design Group Inc., of 
Shreveport, an architectural and 
engineering firm, will lead the 
project. 

A special feature will be a 16-
foot bronze sculpture, designed 
to incorporate the Coushatta's sig-
nature baskets with the sovereign 
nation's seven clans, which are 
represented by the Bobcat, Deer, 
Turkey, Panther, Bear, Beaver and 
Daddy Longlegs. 

Steve Brown, president of A/E 
Design Group, said the construc-
tion will employ nearly 300 area 
workers. Some 900 permanent 
jobs are expected to be created 
when the complex opens in the 
summer of 2002, according to 
tribal chairman Lovelin Poncho 
and councilman William Worfel. 

Oil and golf to 
mix in Arkansas 

FAYETTEVILLE, Ark.—Intent 
on building "the best golf course 
in Arkansas," oil man Ronny 
Hissom is teaming with Pro Star 
Golf of Hilton Head, S.C., on a 
project with more than two miles 
of frontage on White River in 
Goshen County. 

The developers have engaged 
golf course architect Steve Smyers 
to design the 18-hole course, 
which will be the centerpiece of 
an upscale housing development, 
Circle H Golf Community, on the 
800-acre property five miles east 
of the city. 

With the University of Arkan-
sas nearby, Smyers said he is de-
signing the 7,500-yard course for 
the "modern player," adding, "We 
want them to hit long irons. 

"It is a thinking man's design," 
said the Lakeland, Fla.-based ar-
chitect. "That is what we do. We 
make the golfer study the course 
to negotiate it." 

Rich Covelli of Pro Star Golf 
said a state-of-the-art training cen-
ter will present golfers with "ev-
ery shot they will encounter un-
der normal playing conditions: 
uphill, downhill and sidehill lies, 
hitting over water, chipping areas, 
elevated greens. Audiovisual equip-
ment will be available and all driv-
ing range stations will be grassed." 

Hissom, president of Hissom 
Oil of Midland, Texas, is build-
ing the project on Circle H Farm, 
which his parents ran as a cattle 
ranch for many years. 

He expects construction to 
begin around the first of the year 
and for the golf course to open in 
fall 2001 or spring 2002. 
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DEVELOPMENT 

Unique partnership, project taking shape 
at Stonewall Jackson Lake State Park 
B y A N D R E W O V E R B E C K 

WESTON, W. Va.—Construction is well 
underway here at Stonewall Jackson Lake 
State Park and Resort, a unique venture 
between the Army Corps of Engineers 
(COE), the state of West Virginia and local 
real estate developer McCabe Henley 
Durban LP. The project sits on 2,000 acres 
along the 26-mile -long Stonewall Jackson 
Lake and consists of a 34-site campground 
and 384-slip marina. An 18-hole golf course 
designed by Ponte Vedra Beach, Fla.-based 
Palmer Course Design, a 196-unit lodge, 
conference facility, spa and cabins are cur-
rently under construction. 

"When the COE finished the dam in 1990 
they bought 20,000 acres around the lake 
and created a hunting and wildlife area," 
said Rudy Henley, senior managing part-
ner of McCabe Henley Durban. 'The state 
then worked a deal to build a state park on 
2,000 acres of the property. To finance it, 
the state decided to put together this pri-
vate-public deal because they couldn't is-
sue general obligation bonds." 

Henley's group put a development team 

together and was awarded the contract in 
1997. "The state put up $10 million and 
we organized the construction and raised 
another $42 million through a private 
placement of tax exempt bonds," he said. 
"The bonds will be repaid as a function of 
the project's operating revenues. The 
state has no obligation." 

Contract negotiations and financial ar-
rangements were time consuming. 

"This was an unusual deal," Henley 
said. "The U.S. Government owns the 
land, they lease it to the state, who in turn 
lets us use it. We have a qualified man-
agement agreement that enabled us to 
issue tax exempt bonds as developer and 
operator on behalf of the state." 

The deal was further complicated by 
the COE's environmental assessment 
which suggested that the developers 
needed to have a larger buffer zone be-
tween the golf course and the lake. "They 
proposed a buffer zone that was larger 
than the industry standard, which caused 
headaches because the land could not 
support an 18-hole golf course," said 

Henley. "It took 
a year to con-
vince them that 
the standard 
buffer zone was 
adequate." 

However, now 
that construction 
has begun 
Henley is bullish 
on the future of 
the project. "This 
project is en-
hanced because 
so many facilities 
are already in 
place that can 
contribute to the 
revenue stream," he said. "The lake, roads, 
sewer and water lines and the marina and 
the campground are already built and in 
use. 

"The golf course, from a net income 
perspective, will be marginally profitable," 
he continued. "But its ability to drive 
conference business and attract lodge 
guests is highly important." The project 
is situated next to 1-79, 90 miles north of 
Charleston, and Henley expects the 
course to draw both tourists and local 
outdoor enthusiasts. 

D O W N I N THE H O L L O W 

The 7,000-plus yard course sits on 137 
acres surrounded by the lake and hills, 
giving the course varied terrain. Accord-
ing to Palmer Course Design's senior 
golf course architect Erik Larsen, the 
course is a "tight little guy." 

"Holes three through seven run down a 
peninsula to the lake and the rest of the 
course is in a big hollow," he said. "There 

Senior golf course architect Erik Larsen (left), Arnold Palmer and project agrono-
mist Gregg Phillips on site at Stonewall Jackson Lake State Park and Resort 

is one big hollow that comes down out of 
the mountains. We snuck holes up and 
back in the little hollows, so it is tight 
because anywhere out of the hollow it's a 
one-to-one slope." 

The highlight of the course is the 15th 
green, said project agronomist Greg 
Phillips. "You can see every bit of the golf 
course and resort from that location be-
cause it sits up 100 feet above the course," 
he said. 

The course will feature bentgrass fair-
ways, greens and tees with tall fescue, 
and bluegrass in the roughs. Despite 100 
rain days so far this year, West Palm 
Beach, Fla.-based Ranger Golf has com-
pleted the rough shaping of the course 
and eight holes are now being seeded. 
Nine holes will be completed and seeded 
this fall. 

The lodge, conference center and golf 
course are scheduled to open in the spring 
of 2002. 

Lohmann transforming Wisconsin resort 
ELKHART LAKE, Wis. — The first 

spade of dirt was turned here at the 18-
hole Quit Qui Oc Golf Club in July. By 
next July, this central Wisconsin resort 
will have 27 holes, two new green com-
plexes, one less safety concern, and the 
latest in junior practice facilities. 

Lohmann Golf Designs (LGD), work-
ing with its sister construction division, 
Golf Creations, has called for the 
reconfiguration and upgrade of holes 16 
and 17 on the original Tom Bendelow-
designed layout. The old 16th at Quit Qui 
Oc used to be a so-so par-3; come next 
summer, it will be a stunning par-4. 

"The intent was to gain some yardage 
for what is a pretty short course," ex-
plained Bob Lohmann, president of 
Marengo, Ill.-based LGD and Golf Cre-
ations. "On 16, we essentially created a 
brand new green setting and surrounds. 
It worked out perfectly; it's going to be a 
great little hole. 

"On 17 [a par-5], we shifted the putting 
surface slightly forward and mounded the 
area in back to solve a safety issue," he said. 
"The 11th tee had been quite close to the 
original 17th green; now it's a much more 
reasonable distance, with some attractive 
mounding to serve as a buffer." 

With the 17th hole already complete, 

renovations to 16 will be conducted this 
fall, simultaneous with the construction 
of nine new holes at Quit Qui Oc. All the 
construction will be handled by Golf Cre-
ations. 

"For the new loop, we've been pre-
sented with a great piece of land with a lot 
of movement and interesting natural char-
acteristics," said LGD project architect 
Rex VanHoose. "We've routed the new 
nine to lay comfortably on the land, with 
minimal grading work. That means we'll 
be cutting features into the site as op-
posed to building features atop a flat piece 
of land. 

"We're using natural ridges for tee ar-
eas and existing plateaus for landing ar-
eas," he added. "We have several sink 
holes on the site, which we've incorpo-
rated as a design feature. It's also a very 
gravelly site, which means it will drain 
very well." 

LGD and Golf Creations are also fash-
ioning a junior course at Quit Qui Oc, 
within the existing driving range. 

"What we've done is designed several 
target greens to accept shots from sev-
eral small tee pads we built within the 
range itself," said Lohmann. "The vari-
ous combinations of tees and greens al-
low kids to play nine different holes." 
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DEVELOPMENT 
Red Sky Ranch 
Continued from page 15 

Construction is underway on the Fazio 
course, which is scheduled to open in the 
summer of 2002. Work on the Norman 
course is planned to begin next spring -
pending approval - with play starting in 
the summer of 2003. 

ALTERNATE PLAY D A Y S 

With golf rising in importance for sum-
mer tourism at mountain resorts, Vail 
Resorts began laying the groundwork for 
the project in 1998, when it obtained a 

special-use permit for the first of the 
courses. It was clear that the area suf-
fered from a golf shortage. 

According to Richards, VRDC has a 
substantial investment in winter recre-
ational amenities but has only part-time 
claims on nearby Beaver Creek Golf 
Course. "We only have time there in the 
afternoon," she said. "The Hyatt [hotel] 
owns a block of time in the morning along 
with Beaver Creek members, so there is 
only a limited time for resort guests to 
Play." 

Under the working plan for Red Sky 
Ranch, members and resort guests will 

Thistle 
Continued from page 15 

(back) tees, and 2,211 yards from the 
front. It's also a good deal more challeng-
ing. The par-35 layout requires more 
"forced carries" than the original 18, and 
offers several risk-reward situations. 

The longest hole is a 545-yard par-5, 
but one of the most imposing is the par-3 
ninth. From the back pegs, this hole plays 
214 yards across a small lake. The Redan-
style green sits high above a stone wall 
with two deep pot bunkers standing guard 
up front. From this vantage point, the 
course's highest elevation, almost the 
entire 27-hole complex can be seen. 

The greens are L-93 bentgrass through-
out and the surrounding hillsides are 
planted in heather and wildflowers. All 27 
holes are holding up "phenomenally well," 
said Oschmann, who gives credit to su-
perintendent John Pridgen, who was on 
the scene through the grow-in period. 

As with the first two nines, the South 
Course had its opening delayed to let the 
course mature. "It seemed established 
even before we opened," Oschmann said. 
"I've heard players say that the new nine 
blends in beautifully and doesn't look 
like an addition. It looks like it's been part 
of the rotation the whole time." 

1 2 - M I N U T E TEE TIME INTERVALS 

Thistle's owner - Bel-Aire Golf Proper-
ties - and director Oschmann place a 
premium on friendliness and good ser-
vice. Every golfer is given complimen-

tary range balls, a yardage book and a 
bag tag. Moreover, Thistle is one of the 
few courses on the Strand where players 
are provided generous, 12-minute inter-
vals between tee times. 

"We try to do things a little differently 
here," Oschmann said. "We spread out 
the starting times for the sake of our 
customers. It gives you a hole to yourself. 
Groups can't go up to the first tee until 
the group in front has reached the green 
and started putting. That generally works 
out to about 12 minutes. 

"We don't stack them up from the start, 
the way a lot of courses do," Oschmann 
added. "We send them to the starter only 
five minutes before their tee time. It's not 
like we pile them up in carts and say, 'Go 
line up.' We don't even put them on carts until 
two or three minutes before they tee off. 

"Sometimes it backs up, according to 
players' skill levels," he said, "but we 
consider ourselves a resort golf course 
and in the busy season we run about four 
hours, fifteen minutes per 18. That's very 
reasonable." 

As a resort club, Thistle does a lot of 
business through hotels, contracts and 
golf packages. But it's also a daily-fee 
facility, with walk-up greens fees of $59 
and discounted rates for local players. 

Until a clubhouse is built- groundbreaking 
will take place this month - Thistle's pro shop 
and grill are operating from a 3,000-square-
foot temporary shelter. "It's basically three 
single-wide trailers put together, like a sell-
center," Oschmann said.B 
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play the two 
courses on alter-
nate days. 'There 
will be about 400 
club members, and 
those folks will 
play one day on the 
Fazio course while 
the guests play on 
the Norman 
course," Richards 
said. "Every other 
day it will flip-flop, 
so guests will have 
an opportunity to 
play both courses." 

Vail Resorts 
owns numerous 
lodges in the area, 
at Bachelor 
Gulch, Arrow-
head, Vail, and 
Beaver Creek. 
"We also have 
propert ies in 
Breckenridge and 
K e y s t o n e , " 
Richards said. 
"I'm not sure if 
those folks will be 
able to come over 
and play, but I don't believe so." 

WILDLIFE C O R R I D O R PROTECTED 

The project also entails an upscale resi-
dential component, with 52 "estate" home 
sites averaging one to two acres, and 27 
"cluster" home sites. Richards said the 
house designs will follow a low-slung 
western theme, hugging the land to mini-
mize their visibility. 

Plans call for approximately 70 percent 
of the 780-acre site to remain as open 
space. Any areas disturbed during con-

Site of the future courses at Red Sky Ranch 

struction will be revegetated to match 
the terrain following construction, and 
home sites will be strictly limited to a 
designated building envelope. "There's a 
lot of sage and juniper out there that 
we've nurseried - saving it for the land-
scaping," said Richards. 

A significant wildlife corridor through 
the premises will connect with other des-
ignated wildlife reservations in the area. 
The entire property will be owned and 
operated by Vail Resorts.• 



Coyote Moon 
Continued from page 15 

Steele turned to Bell, a former profes-
sional golfer with Sacramento roots. Af-
ter competing for UCLA in 1985, he played 
a European circuit, then joined the PGA 
Hogan Tour in 1989, winning the South 
Texas Open in 1990 earning a spot on the 
PGA Tour in 1991. By 1995, however, the 
level of competition on the big tour forced 
Bell to reassess his future. 

"I wasn't making a grand living on the 
Tour, and I began to look for other ways 

to be involved in the golf business," Bell 
said. "That's when I first met Chris Steele. 
At the time - 1995 - I was interested in 
any segment of the golf business. I was 
ready for anything, from being a club pro 
to being a playing ambassador. I was 
fortunate that Chris wanted help in the 
design and construction phase of golf 
courses." 

Their first project, Teal Bend in Sacra-
mento, was built on a relatively flat piece 
of ground near the Sacramento River. 
Steele wanted to build the same way he 
built high-rise buildings, in control of the 

project to keep costs down. 
"Chris could have gone the route of hir-

ing an established course designer, but he 
felt that would be an extra expense," Bell 
explained. "When I joined him we walked 
the property and talked about what a golf 
course should include. Chris liked my ideas 
and felt that we could do the design on our 
own. We found out just how challenging 
course development and construction can 
be - and very quickly." 

The Teal Bend project was begun at a 
time when golf course construction was 
coming under intense regulatory scru-

tiny in California. After the challenge of 
the permit process, it was a relief to get 
into the field and actually begin work. 

As a strong player himself, Bell knew 
what kind of design features were re-
quired to challenge good shooters. De-
signing for average players was a differ-
ent matter. And this is where Steele could 
offer advice. 

"Chris was not a golfer and he became 
my eyes, so to speak, for the average player," 
Bell said. "He would see things that I 
wouldn't see. Golfers want to have a good 
time on a course and not feel like they're 
getting beat up by the design. Our golf 
courses are stand-alone facilities - every 
greens fee is important to our success, so 
repeat play is critical. We want golfers to be 
challenged, but we want them to come 
away feeling that they had some fun." 

SNOW COUNTRY CONSTRUCTION 
Coyote Moon presented a different set 

of hurdles. 
The course was roughed in on a former 

logging tract in 1995, following a routing 
by another designer, but it took until 
1998 to secure clearance from water con-
trol boards. Meanwhile, Bell walked the 
site and mentally mapped out adjustments 
to green sites and tee boxes. 

"We learned a lot in building Teal 
Bend," Bell said, "and knew that building 
a course up in snow country would have 
to happen quickly. We needed a plan that 
could be completed in the six-month build-
ing window we had." 

Wadsworth Construction rolled in with 
80 employees to rush the project through. 
Head superintendent Joel Blaker handled 
the grow-in process and added valuable 
insight for irrigation and drainage needs. 
Blaker's real test came in September as 
he tried to plant 95 acres of grass. By 
October, it was clear that to open the next 
July more than 65 acres of sod would 
have to be laid before winter. 

"Even this spring we realized that two 
more holes had to be resodded before 
our July opening," he said. "But we've 
made an effort to have heartier grasses, a 
good irrigation system, and good sun-
light that will help to make this course a 
bit easier to maintain than some of the 
other mountain courses near here." 

FINDING A NICHE 
The idea of a challenging golf course 

that is fun to play shines through at Coy-
ote Moon. With only a six-month playing 
season, greens fees neexl to be higher 
than valley golf courses, making repeat 
play and strong word of mouth crucial for 
success. But after just a few months of 
operation, the course has generated a lot 
of attention. 

The future looks bright for Bell. Sud-
denly, the former touring pro has found a 
niche in golf course design. A new track, 
Empire Ranch, recently broke ground, 
and several other projects are under dis-
cussion. With each step Bell continues to 
learn a little more. 

"A lot of great courses have been built," 
he said, "but some designers seem to for-
get who will be playing them - average 
golfers. I have been lucky in that, in my first 
designs, I've been able to put in a lot of time 
on-site to make things right. As we build 
stand-alone facilities it's important to com-
plete courses on time and within a budget. 
We're improving on the product we create 
with each new venture." • 

P ¡rotect your valuable plants with the best winter 
overcoat you can buy - Transfilm Antitranspirant. 

Overcoat trees and ornamentals to protect from 
winter dessication. 

Overcoat fall transplanted trees and shrubs for 
sure success. 

Overcoat fungicide applications on greens, tees 
and other highly managed turf sites. 

uFor some 15 years we have 
used Transfilm for winter 
protection of new evergreen 
transplants and specimen stock 
in vulnerable sites. Road salt 
and salt vapors coming from ice 
melt plus exposure to drying 
winter winds can create 
dissatisfied customers and 
problems for us. Transfilm 
reduces these risks. We view 
it as winter insurance 

Eric Moore. President 
Moore Landscape 
Glenn view, IL 

"During the construction of this 
course in 1989-90, our owner 
bought a nearby tree farm, a 
spade truck and enough 
Transfilm for 2,700 Scotch pines 
6 to 15 feet tall. Also, over 700 
deciduous trees were planted. 
We were told to expect losses 
of around 300 trees, but thanks 
in part to Transfilm, our 
replacements totaled less 
than a hundred7 

Frank Moran, GCS 
Beaver Run Golf Course 
Grimes, IA 

TRANSFILM' 
antitranspirant 
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Ocean Hammock 
Continued from page 1 

touch of Pebble Beach with de-
sign characteristics that have 
made Florida seaside golf fa-
mous," the designer said. 

This is hardly a routine job for 
Nicklaus. "Jack thinks this project 
is awfully special," observed Doug 
Morey, the on-site design coordi-
nator for Nicklaus Design. "With 
so much ocean frontage, you get 
to play with the wind and have the 
elements play a big part in the 
course. It's different for Florida, 
too. Typically you're working on 
flat land here, around lakes and 
wetlands." 

Morey has coordinated con-
struction of Nicklaus courses far 
and wide - Japan, China, Califor-
nia, Hawaii - and he's seldom seen 
the boss more enthused about a 
project. 

"Jack came in last winter when 
we were working on the 15th hole," 
Morey said. "That one will be simi-
lar to the British Isles somewhat, 
with big dune formations playing 
back into the ocean - a strong golf 
hole. He was on all fours, playing 
in the dirt, trying to show us what 
he wanted to do with shaping, 
molding the dirt a little bit. He 
doesn't do that very often. He's 
very excited about this piece of 
property." 

THE BEAR CLAW 
And why not? There aren't many 

sites like this one left on the U.S. 
coast. 

'This course was permitted 10 
or 15 years ago," said Maltby. "If 
you tried to get it permitted today, 
I doubt you'd succeed. This was a 
thousand acres of pristine, natu-
ral woodlands, untouched until 
construction got started." 

Builders began by excavating 
land for fill-soil to build up certain 
parts of the layout, creating 25 
lakes in the process. 'The lakes 
are all connected as part of a wa-
ter-management program we have 
here," Maltby said. 'They laid in 
miles and miles of 72-inch con-
crete pipe under the course at the 
very beginning." 

Those numerous water hazards 
only add to the challenge of Ocean 
Hammock. The classic Nicklaus 
design hallmarks are all in place 
to make the course a strategic 
masterpiece - multiple options off 
the tees, a beguiling mix of reach-
able and unreachable par-5s, a vari-
ety of holes that dogleg left and 
right and flow uphill and downhill. 

Most players, however, will re-
member the last four holes - "the 
Bear Claw," as Nicklaus calls it. 

"It's not quite 'amen corner,' 
but it presents quite a challenge 
for the average golfer," Maltby 
said. "Hole 15 plays right out to 
the ocean, through some big 
dunes. It's uphill from the second 
landing area to the green, which 
you might not be able to see from 
the fairway. Most people won't 
reach it in regulation. 

"Sixteen is another par-4," 
Maltby said, "a hard dogleg left 
that plays off the dunes, with wa-
ter running all the way down the 
left side. Seventeen turns around 
and plays back into the dunes -
it's a testy little par-3, over water 
to a small green. And 18 is a long 
par-4, running parallel to the dunes 
and the surf. It's a good strong 
finishing hole." 

GOING THE EXTRA MILE 
Planners overlooked nothing in 

rigging out this course. For in-
stance, Nicklaus wanted bunker 
sand that matched the reddish 
sand on the beach. "You can't see 
the ocean from 12 holes," Maltby 
said. "Jack wanted to still bring 
the ocean inland. We finally found 
an orangish, reddish bunker sand 
that met the specs. We'll have 83 
bunkers." 

On irrigation, too, developers 
went the extra mile. The average 
course uses 900 to 1,000 sprinkler 

heads. Ocean Hammock has 
1,386. "We need extra ones here 
because we're so close to the 
ocean," said Maltby, who added 
that the course will be irrigated 
with effluent. It's a high-tech sys-
tem - he can turn the sprinklers 
on or off at any moment, or pin-
point coverage areas, even from 
his home computer. 

The course should be ready for 
the December kickoff. "The front 
nine is playable right now - it 

looks great," said Morey, the de-
sign coordinator. "The back nine 
is coming together. We're doing 
the punch list now, the tweaking of 
bunkers and drains, doing finish-
ing touches on landscaping and the 
starter house. We hope to get some 
limited play in late November." 

Ocean Hammock will be a re-
sort course - a hotel and condo 
complex will be built on the 
property's south side - but the 
public will be welcome. • 



DESIGN AND CONSTRUCTION 
Kubly, Marsh 
team up for 
ownership 
venture 
B y A N D R E W O V E R B E C K 

MT. STERLING, Ky. — Land-
scapes Unlimited's Golf Devel-
opment Division has teamed up 
with Australian golf course de-
signer and Senior Tour player 
Graham Marsh to develop Old 
Silo Golf Club here outside of 
Lexington. This project is Land-
scapes Unlimited's latest twist 
on the course ownership ar-
rangement. 

The golf course builder, which 
co-owns courses with other de-
velopers and management com-
panies, first got involved in own-
ership by default in the late 1980s 
during its construction of the 
Amana Colonies Golf Course in 
Cedar Rapids, Iowa. When the 
funding collapsed, Landscapes 
Unlimited stepped in and de-
ferred the building fee in ex-
change for equity in the course. 
The company now holds an own-
ership interest in 14 golf courses. 

"We will continue to partner 
with management companies 
and people like Graham Marsh," 
said Mike Jenkins, vice presi-

Avoiding the perils and 
pitfalls of regulatory permits 

A view of Old Silo's 6th and 16th holes from the elevated 6th fee. The course's 
namesake resides on the left side of the 16th fairway. 

dent of Landscapes Unlimited's 
Golf Development Division. "It 
enhances relationships with oth-
ers in the industry and it leads to 
more construction opportunities 
for us. However, we have to also 
be careful not to compete with 
our own customers for golf de-
velopment opportunities." 

Marsh and Kubly first met at a 
project in Washington DC that 
Landscapes Unlimited was build-
ing. "While Marsh decided not 
to get involved in the project," 
said Kubly, "his U.S. business 
development director, Mark 
Amundson, contacted us to see 
if we wanted to get involved at 
Old Silo when the bond issue for 
the project fell through. Since 
they had not been involved in 

development, we were a good 
partner for them." 

Marsh, who has designed doz-
ens of courses across Southeast 
Asia and Australia over the past 
12 years, made his American 
debut at Old Silo in June. This is 
also the first course in which he 
holds an ownership interest, an 
experience that he has enjoyed. 

"We wanted to own courses 
and get into development," said 
Marsh. "That way we are not 
fighting the design. [Property] 
developers can screw up a course 
because they don't know golf. 
We have developed certain de-
sign ground rules. No one from 
the outside will be telling us what 
to do." 

Continued on next page 

Summerton shares successful techniques 
for streambank restoration 
B y A N D R E W O V E R B E C K 

NEWPORT, N.H. — Unsatisfied with the 
results of standard rip-rap rock installations 
to control streambank erosion, superinten-
dent Gary Summerton at John H. Cain Golf 
Club here has 
worked to find a 
more natural solu-
tion to rebuild 
eroded stream 
banks. Summerton, 
along with land-
scape archi tect 
John Sullivan, has 
used a streambank 
restoration process 
on some areas at 
John H. Cain, and 
this summer com-
pleted a job at 
neighboring Twin 
Lake Villa Golf 
Course. 

At John H. Cain, 
12 holes sit on a 
flood plain and the 
course faces a 
yearly assault from 
the south branch of 
the Sugar River, 
which regularly overflows its banks. "In 
1995 and 1996, they had seven 100-year 
storms that caused a lot of damage," said 
Summerton. "Major damage occurred in 

The stream bank restoration project unfolds along the 10th hole. 

areas that were cleared for holes crossing the 
river and where the bridges were put in." 

In fact, the streambank erosion altered the 
layout of the 18th hole. The river carved a new 
channel that bisected the approach to the 18th 

green, and after 
two attempts to fill 
it in failed, the hole 
had to be rede-
signed. 

W h e n 
Summerton came 
on board in 1997, 
he put in more 
than 1,200 feet of 
rip-rap along the 
new channel on 
the 18th hole. "It 
worked well," he 
said. "But it was 
causing problems 
because it de-
flected the force of 
the water down-
stream. So I began 
to seek other alter-
natives." 

In 1998, 
S u m m e r t o n 
teamed up with 

Sullivan to restore 200 feet of streambank along 
the 10th hole, where erosion was threatening 
the cart path. 

"We first put in a rock sock at the toe of the 
Continued on next page 

B y G R E G O R Y W . 
Nearly everyone in the world of 

golf course development knows 
of projects that were delayed or 
completely abandoned when per-
mitting procedures hit abrick wall. 
Development work requires a lot 
of interaction with regulatory offi-
cials at all levels federal, state and 
local. A developer who tackles the 
process the right way can save a 
great deal of time and money and 
avoid a lot of headaches. 

The following strategies can be 
useful in several key areas: deter-
mining which permits are re-
quired for your project, and figur-
ing out how to apply for and 
acquire them while meeting your 
budget and your construction 
schedule. 

TAKING THE INITIATIVE 
Your first step - and this is criti-

cal - is establishing a person at 
each agency to serve as your point 
of contact. Your contact will be 
the one you call whenever you 
have a question. He or she will be 
the one on the receiving end of all 
your permit-applica-
tion paperwork. Ide-
ally, you want some-
one with 
decision-making au-
thority. 

As soon as acourse 
architect is selected, 
begin calling each 
agency. You want to introduce 
yourself and also provide back-
ground on the project, including 
your prospective timetables. In 
that first call, you can also ask 
what other agencies you need to 
deal with. Try to get specific names 
of officials you can talk with. 

Regulatory agencies can pro-
vide valuable information. For 
starters, they know which permits 
are required from agencies other 
than themselves, because they 
deal with them regularly. Consult-
ing with these officials will go a 
long way in insuring you have 
covered your bases. It will also 
help establish a positive rapport 
all around. 

CORPS OF ENGINEERS 
Most often, the first agency to 

contact is the regulatory branch 
of the Corps of Engineers (COE) 
in your area. It is almost a given 
you will need to speak to them 
sooner or later, so you might as 
well give them the impression you 
are proactive. 

By taking the initiative, you 
show that you're not attempting 
to duck any issues. This may 
sound like putting your hand in a 
wasp nest, but it's best to find out 
up front what permits and accom-
panying fees will be required.This 
will help youwith budgets, sched-
ules and design. 

As the construction documents 
evolve, consult with your contacts 

P H I L L I P S , J R . 
on the environmental issues that 
may be effected by the course's 
design. Elements that alter, cre-
ate or move lakes, creeks, streams 
and wetland areas should be dis-
cussed with your contacts as soon 
as possible. The course architect 
will have a sense for the regula-
tory ramifications of the design, 
but it's best to be able to pick up 
the phone and get at least a pre-
liminary "read" on regulators' con-
cerns. 

If they raise a legitimate issue 
about some specific aspect of your 
plan, you can make alterations and 
address those concerns before 
you even apply for your permit. 
When you ask a question, it is 
important to communicate as spe-
cifically as possible what your in-
tentions are. Agreat way to do this 
is to make a copy of architectural 
or engineering documents, and 
fax them over to the regulators for 
an early review. 

When you do that, you effec-
tively cut the permit acquisition 

process. The regula-
tors will have a sense 
of what's coming, 
and you'll have a 
sense for what they 
will and won't ap-
prove. The alterna-
tive is to complete 
construction docu-

ments, then apply for the permit, 
wait through a review period and 
then find outyour application has 
been denied. Now, after wasting 
all that time and money, you are 
back to square one. 

Also, keep in mind that review 
periods are often based on the 
scale of the activity. For example, 
the review period for a 404 for 
wetland mitigation is determined 
by the acreage you will be reclaim-
ing. If you can stay under the one-
third acre threshold you can cut 
the review time substantially. 

KEEP CHANNELS OPEN 
Another mistake is assuming 

that regulatory agencies talk to 
one another aboutyour plan. Al-
though they have a feel for the 
kind of permits each agency re-
quires, regulatory agencies do not 
talk to one another about projects. 
It is the developer's responsibility 
to insure that all permits are in 
place and everyone is kept in the 
loop. 

You might obtain the required 
permit from the Corps of Engi-
neers and assume thatyou're good 
to go. Then, one day, an official 
from the state or county shows up 
and knows nothing of your project 
The developer/owner is shocked 
thatthe COE did not notify every-
one of what was going on. 

Try to see things through the 
eyes of the regulator. Generally 

Continued on page 26 



DESIGN AND CONSTRUCTION 
Kubly, Marsh 

Continued from previous page previous page 

OLD SILO 

At Old Silo, Marsh and Kubly 
worked a land deal with Sterling 
Development, which is handling 
the residential portion of the 
project. The two built the course 
and will operate and manage it. 

Old Silo, which cost approxi-
mately $4.2 million to build, sits on 
200 acres of gently rolling pasture 
land. The course plays from four 
different sets of tees and measures 
6,977 yards from the tips. 

"We wanted to build a first-
class facility," said Marsh. "We 
agonized over this course. It was 
a difficult piece of property. 
There are lots of rolling hills but 
not much space between them. 

"There were only certain places 
we could go with the course," he 
said. "But we moved only 350,000 
cubic yards of earth." 

Kubly and his crew also had to 
do a large amount of rock blast-
ing to make certain holes work. 

"A lot of people would have 
given up on the 9th hole," said 
Kubly. "We spent a lot of money 
on dynamite, but we decided to 
make it right." 

The layout's namesake resides 
on the 16th hole, a 432-yard par 4 
featuring an old farm silo that 
guards the left side of the fairway. 

Marsh's favorite spots on the 
course are the elevated 6th and 
7th tees, which afford outstand-
ing views of the course and sur-
rounding countryside. 

W I L D M A R S H 

In addition to Old Silo, the two 
are also co-owners of Wild Marsh 
Golf Club in Buffalo, Minn. 

"Wild Marsh, which was for-
merly called Buffalo Run, had been 
designed and built by the owners 
and was experiencing problems 
because of the layout and the dif-
ficulty of the course," said Jenkins. 
"We bought it from the creditors 
and decided to invest in the course 
and turn it into a good deal." The 
Graham Marsh redesigned course 
opened June 12. 

Going forward, Marsh and 
Kubly are working on a potential 
deal to build a course in South 
Dakota, and Jenkins said there 
are five other projects that Land-
scapes Unlimited has under de-
velopment. 

"Ownership is a pretty good 
compliment to construction. 
Our plan is to do several of 
these a year. In general, these 
will be new construction in resi-
dential development where we 
have an agreement with the 
developer who is doing the 
housing component. We will 
take on the responsibility to 
finance, build and operate the 
course," said Jenkins . "Our 
core business is golf course 
construction, but this is get-
ting to be an integral part of 
our business." • 

Streambank restoration 
Continued from previous page 
slope and then put down two 
layers of coco fiber. After that 
we put in rolls containing wet-
land plants such as i r ises , 
sedges, dogwoods, pussy wil-
lows and viburnums. This was 
all tied in and then hammered 
into the bank," said Summerton. 
"The advantage, once the plants 
have been established, is that 

when destructive forces come 
through, the plant material is there 
to absorb the force of the water 
instead of deflecting it elsewhere." 

The project, which was ap-
proximately 70 percent hand 
work, cost $10,000, about the 
same amount as a rip-rap instal-
lation, according to Summerton. 
"It also looks a lot better," he 

said. "It has been two years, and it 
looks like a native streambank. 
Over on the 18th, the rip-rap is 
just starting to fill in with plants." 

The permitting process was 
also faster , taking just two 
months to get approval for the 
work on the 10th hole, as op-
posed to the six to eight months 
that it took to get approval for 
the work on the 18th hole. 

The area has been tested sev-

eral times since it was rebuilt, 
and Summerton hopes to restore 
3,000 to 4,000 more feet of 
streambank on the course in the 
next three to five years. 

As a result of the successful 
restoration at John H. Cain Golf 
Course, Summerton and Sullivan 
were approached this summer to 
do similar work at Twin Lake Villa 
Golf Course, a 9-hole executive 
layout, in New London. • 

CARTS ON 
PATHS ONLY Get Your Very Own 

Super Hero 
For Just Pennies A Day! 

Your alternatives for an orderly course: Rent-A-Cops -
expensive, donut-intensive. Standard Golf's One-Piece 
Signs - low-cost, donut-free. Standard Golf's inexpensive One-Piece Aluminum 

best part? They'll do the job just as well as some Signs are a lot like having your own super hero to look 

expensive, fancy-shmancy sign, for much, much less. out for your course. Like super heroes, they're on hand 

We'd give them away for free, but we know how much wherever and whenever you need 

golfers hate free advice.They've them.They're also rugged, reliable and 

DROPAREA PLEASE also got a classic look you 
KEEP OFF 

just don't find in your basic 

rustproof. (That's a superpower, 

isn't it?) The bold green letter-

cardboard and marker ing gets your message across in no 
The bright green 
lettering is easy for 
anyone to read. uncertain terms. Use these white, 

PLEASE 
REPAIR 

BALL MARKS 
yardsale-type signs. If total 

Neon bunker signs may go over in 
Vegas, but how will they play in 
Poughkeepsie? Besides, try telling 
course management you blew 
your entire budget on lightbulbs. 

anarchy reigns at your 
PLEASE 

RAKE SAND J course, or youd just like to 

single-sided signs anywhere you need to command 

attention. Just stick them in the ground — the spike is 

keep the carts on the path, ask for Standard Golf. part of the sign. (Truly, a stroke of engineering genius.) 

Our aluminum 
signs are remark-
ably inexpensive. 
But if you feel 
paying more 
would make 
them more 
effective, we're 
willing to talk. 

Call 1-319-266-2638 for more information, or ask your There's no more economical, effective, or easy way to 

Distributor how our One-Piece Aluminum Signs can lay down the law, give directions or 

quickly bring law caution golfers. 

and order back You know the 

to your track. 
Sure it's economical, 
but are you running 
a golf course or a 
garage sale? 



should be submitted on an 8.5 by 
11 sheet of paper, a format that 
can easily be filed, copied and 
faxed to other officials. Some plans 
may need to be on larger sheets. 
In that case, call your contact to 
find our how many copies are 
needed. Every map should include 
the following: date of application; 
scale; north arrow; purpose of the 
activity; location of the activity 
(such as the lake or stream ef-
fected) ; and of course your name, 
address and phone number. 

You application should always 
includeengineeringdrawingsofthe 
activity, if you have them, especially 
when building bridges or mitigat-
ing wetlands. An engineer's seal 
goesalongwayinhelpingagencies 
approve activities. Having a profes-
sional put his reputation and liabil-
ity on the line gives officials a level 
of comfort. 

THE PAPERWORK TRAIL 
Hang on to all your documenta-

tion, regardless of how far along 
you are with your project. Keep it 
neat and organized and have addi-
tional copies of all correspon-
dences, applications and their ac-
companying information on the 
construction site at all times. 

It is usually a requirement to 
have the permits on site during 
construction, but having all your 
applications and related corre-
spondence may clear up a ques-
tion or keep you out of hot water. 
The need for documentation can-
not be stressed enough. Verbal 
permission may not hold water 
six months or even a day later. It is 
best to get approval or permission 
in writing from the particular 
agency- on their letterhead - even 
if it's just an e-mail message. 

If a regulator refuses to send 
you written confirmation, write 
one to him or her, and copy your 
architect, your contractor and, 
when applicable, other regulatory 
agencies as well. In your letter 
include date of the conversation 
and what permission was given. 
Be very specific in your letter. 
You may never get a response, 
but at least you'll have the date of 
your conversation, the name of 
the official you talked to, and the 
level of clearance you received. 

WHEN DESIGN CHANGES OCCUR 
As the design of the golf course 

evolves, changes are almost inevi-
table. If the change involves alter-
ations to surface water areas, such 
as wetlands, creeks, ponds or 
lakes, you definitely need to check 
with your contacts to see if addi-
tional permits are needed. 

It never hurts to ask. Do not 
sacrifice what could be a great 
feature on the course for fear of 
making a phone call. Your taxes 
pay the salaries of these experts, 
so consulting with them will not 
costyouadime. • 

Greg Phillips is project agrono-
mist on McCabe Henley Durbin's 
Stonewall Jackson Lake State 
Park project in West Virginia. 

You're responsible for every 
inch of the course - E V E R Y 

N O B O D Y KNOWS T H E COURSE L I K E Y O U — E V E R Y ISOLATION V A L V E , QUICK 

COUPLER A N D D R A I N . IT JUST M A K E S SENSE THAT IT WAS S U P E R I N T E N D E N T S 

L I K E YOU WHO D E V E L O P E D OUR I N T E R A C T I V E M A P P I N G SYSTEM THAT CHARTS 

E V E R Y COURSE D E T A I L R IGHT DOWN TO T H E DRY SPOTS THAT P L A G U E YOUR 

G R E E N S — S O YOU CAN M A K E I N F O R M E D DECISIONS THAT A F F E C T YOUR BUDGET 

A N D , M O R E I M P O R T A N T L Y , YOUR COURSE. A N D , BEST OF A L L , NOW YOU CAN 

SHOW YOUR STAFF E V E R Y INCH OF T H E COURSE W I T H O U T SHOWING T H E M 

E V E R Y INCH OF T H E COURSE. S E E FOR Y O U R S E L F AT W W W .HORIZONGPS.COM 

OR CALL 1-402-758-4653, EXT. 115. 

quest to alter the creek had been 
exclusively for aesthetic reasons, 
the COE might have rejected our 
application for the 404, and the 
West Virginia Department of Natu-
ral Resources might have been 
less likely to issue the "right of 
entry" required for the activity. 

When you apply for a permit, 
try to think of the positive effect 
the activity will have on the envi-
ronment. In this case, the creek 
was an eyesore. All the undercut-

ting of the creek's edge during 
times of high flow created a sub-
stantial erosion problem - it was 
filling the wetlands and a down-
stream the lake. In this case, per-
mits were acquired to reshape the 
bank, soften its edge and grass it. 
This benefited everyone. 

PROVIDE MAPS AND PICTURES 
When filling out the applica-

tions, be descriptive and precise. 
Do not bombard them with every 
tiny detail, but remember that the 

individuals reviewing the informa-
tion have no knowledge of your 
project at all. 

Keep in mind, also, that a pic-
ture is worth a thousand words. 
Maps showing the location and 
the activity are key. Even if it's not 
required, mapping should be in-
cluded with the permit applica-
tion. Your golf course architect 
can be a great help in assembling 
this information. 

Whenever possible, a map 

Permits 
Continued from page 24 

speaking, permits are required to 
preserve the environment, con-
serve wetlands or prevent erosion 
during construction. When you 
can cast your project in the best 
light, your application stands a 
better chance of winning approval. 

For example, my currentproject 
has a creek that required some 
aesthetic enhancement. If the re-

http://WWW.HORIZONGPS.COM


BRIEFS 
KEMPERSPORTS PROMOTES ABELL 

NORTHBROOK, 111. — Kemper 
Sports Management has announced 
that Scott Abell, former Kemper 
Sports regional marketing manager, 
has been promoted to director, busi-
ness development. Abell will focus 
primarily on all 
new manage-
ment and acqui-
sition deals for 
the East Coast 
region, including 
the Nor theas t , 
Mid-Atlantic and 
Southeas t . He 
will continue to 
work out of Ijamsville, Md., although 
his office will move down the road to 
Whiskey Creek Golf Club, Kemper 
Sports' new Ernie Els layout that 
opened earlier this year. 

Scott Abell 

CHESHIRE TAKES OVER AT MEMPHIS NAT'L 

MEMPHIS, Tenn. — Memphis Na-
tional Golf Club, managed by Arnold 
Palmer Golf Managemen t , has 
named Jon Cheshire as its general 
manager. Cheshire joins the 36-hole 
private club from Tan Tara Golf Club, 
an 18-hole Arnold Palmer managed 
club in western New York. In the 
midst of a multi-phase upgrade, 
Memphis National recently refur-
bished its former South Course -
now known as the Champions 
Course - by adding 18 all-new 
Bermudagrass greens. 

TSC GOLF HIRES BRANKEL 

MYRTLE BEACH, S.C. — TSC 
Golf Inc. has hired Cheryl Brankel 
as the head golf professional of 
Myrtle West Golf Club. Brankel is a 
LPGA teaching and golf professional 
and is a member of the PGA of 
America. Previously, she was head 
professional at Skyland Pines Golf 
Club in Canton, Ohio. 

KSL NAMES SUGGS 

LA QUINTA, Calif. — KSL Recre-
ation Corp. has promoted Sarah 
Suggs to director of corporate com-
munications. Prior to joining KSL 
Suggs was executive director for the 
National Women's Hall of Lame and 
also served in senior management 
positions for La Costa Resort and 
Spa in Carlsbad, Calif, and the Ari-
zona Biltmore in Phoenix. 

B y J A Y F I N E G A N daily operations for Platinum's existing 
LOUNTAIN HILLS, Ariz. — Managers facilities. He also will evaluate the oppor-

from The Golf Club at Eagle Mountain tunities for adding new courses to the 
and Augusta Ranch Golf Club have formed portfolio. 
a new course management company, Plati- A class A member of the PGA and di-
num Golf Proper-
ties LLC, headquar-
tered here in 
suburban Phoenix. 

The three princi-
pals - Jay 
P e n n y p a c k e r , 
Kevin Smith and 
Tracy Herbst - have 
40 years of com-
bined experience in 
the golf industry. 
They start with two 
courses: Eagle 
Mountain, here in 
Lountain Hills, and 
Augusta Ranch, in 
Mesa, Ariz. The 
new partners are 
actively searching The Golf Club at Eagle Mountain in Fountain Hills, Ariz. 
for daily-fee facili-
ties to add to their portfolio. rector of golf for Eagle Mountain and 

Linancial support is being provided by Augusta Ranch since 1999, Pennypacker 
Communities Southwest, developers of was a member of the University of 
Eagle Mountain and Augusta Ranch. Arizona's NCAA championship team in 

As director of golf operations and 1992. "We're excited about expanding our 
acqusitions, Pennypacker is in charge of portfolio, utilizing the systems and atten-

tion to detail that have proven successful 
at both facilities," he said. 

Kevin Smith, CGCS, serves as director 
of agronomic services and construction. 
He'll take charge of new course construc-
tion and course maintenance practices. 
A graduate of Michigan State's turfgrass 
management program, Smith is a strong 
proponent of environmentally conscious 
management. He is currently president 

of the Cactus & 
Pine Golf Course 
Supe r in t enden t s 
Association of Ari-

num property. She 
also will explore 
acquisition targets. 
Additionally, she is 
responsible for de-
veloping the 
company's brand 
identity. 

A market ing 
graduate of the University of Oregon, 
Herbst logged time in advertising sales 
for national golf publications before join-
ing the crew at Eagle Mountain in 1996, 
when the club opened. She will use her 

Continued on page 29 

Heritage Golf Group picking up steam 

Platinum Golf Properties enters 
course management fray 

B y A N D R E W O V E R B E C K 

SAN DIEGO — Bob Husband's Heri-
tage Golf Group, which was launched 
last November, is starting to pick up 
steam. In addition to its acquisition of 
Talega Golf Club in San Clemente, 
Calif., the company has appointed 
former Bank of America executive Don 
Rhodes to the post of executive vice 
president, finance. 
The company also 
owns and operates 
Polo Golf and Coun-
try Club in northern 
Atlanta. 

After a slower than 
expected start in 
2000, the company is 
looking to add more 
courses before the 
end of the year. "It 
takes a couple of 
months to get your 
feet wet," said Hus-
band, who was the 
mastermind behind 
Cobblestone Golf 
Group, which he 
sold to Meditrust in 1998. "We have a 
lot of properties under contract. We 
will close on another soon and should 
have five to six courses total by the 
end of the year." 

The hiring of Rhodes, said Husband, 
will be instrumental in growing the 
company. "We needed someone on 
the finance side of the business," he 
said. "His experience will not only help 
us access the capital markets and get 

the best financing, but his golf back-
ground will be an asset to us when we 
are trying to source deals." 

HIGH-END CLUBS 
Going forward, Husband's strategy 

will be to go after high-end golf prop-
erties. "There is less price sensitivity 
in the high-end markets," he said. "My 
experience has been that the more 

money we put into the club and the 
more responsive we are to member-
ship desires, the more money we 
make." 

Polo Golf and Country Club is a 
private facility and the Brian Curley/ 
Lred Couples-designed Talega Golf 
Club which opens in January will be a 
high-end daily fee course. 

In order to improve profit margins, 
Continued on page 29 

Heritage Golf Group's first acquisition: Polo G&CC in Atlanta 

zona. 
As director of 

marketing and busi-
ness development, 
Tracy Herbst will 
take charge of all 
market ing func-
tions at each Plati-

Delta Hotels signs 
management pact 
with ClubLink 
B y J A Y F I N E G A N 

KING CITY, Ontario — Under a wide-
ranging agreement between ClubLink 
Corp. and Delta Hotels, Delta will man-
age ClubLink's four golf resorts in the 
Muskoka region north of Toronto. The 
two parties also have 
agreed for Delta Ho-
tels to build a 250-
room hotel and con-
ference center at 
ClubLink's presti-
gious Glen Abbey 
Golf Club in Oakville, 
Ontario. 

In addition, Delta 
Hotels has purchased a two-year option 
to acquire the conference center site at 
ClubLink's 54-hole Rolling Hills Golf Club 
in Markham, Ontario. Moreover, the ar-
rangement includes a reciprocal market-
ing arrangement offering Delta Hotel 
guests preferred access to ClubLink's 
daily-fee golf courses in Ontario and Que-
bec. It also provides ClubLink with addi-
tional marketing opportunities. 

John Johnston, president of Delta Ho-
tels, said it was clear from the early nego-
tiations that "there was a synergy and a 
compatibility between our two compa-
nies, and it's very clear to us that Delta's 
guests are going to benefit significantly 
from this partnership." 

Delta, headquartered in Toronto, is the 
largest first-class hotel company in 

Continued on next page 
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John Johnston 



SCHAUMBURG, 111. — In re-
sponse to the burgeoning popu-
larity of golf and the growing di-
versity of golf club products, the 
enterprise risk business unit of 
Zurich U.S. has introduced a com-
prehensive insurance program for 
private and public golf courses. 

The new offering from Zurich 
U.S., a leading commercial prop-
erty and casualty insurance com-
pany, provides property, general 
liability, workers compensation, 

Delta, Clublink 
Continued from previous page 

Canada. A wholly owned subsid-
iary of Canadian Pacific Hotels 
& Resorts Inc., it operates more 
than 30 hotels from coast to coast 
- city-center, airport and resort 
properties. 

With 30 courses in its portfolio, 
ClubLink is Canada's largest 
owner, operator and developer of 
high-quality private golf clubs, 
daily-fee clubs and resorts that 
feature golf as their key amenity. 

ACTION AT GLEN ABBEY 
The new hotel at Glen Abbey 

will cater primarily to corporate 
and leisure markets, with an 
emphasis on events that feature 
golf as one of the attractions. 
Plans call it to be built in what is 
currently the main parking lot. 
The property will also feature 
approximately 12,000 square feet 
of meeting space. 

"The development of a hotel 
and conference center at Glen 
Abbey will make it more attrac-
tive to the corporate market and 
the travelling golfer," said Bruce 
Simmonds, ClubLink president 
and CEO. 

Delta Hotels'Johnston said the 
construction costs will be in the 
$50-million range. 

Delta expects to break ground 
in late 2001 and open the hotel in 
the spring of 2003. 

Starting January 1, Delta will 
also assume the management of 
Club Link's four properties in the 
Muskoka region. The four are 
The Resort Villas at The Lake 
Joseph Club, Sherwood Inn, 
Grandview Inn and Rocky Crest 
Golf Resort. 

The management contract is 
for 15 years, with provisions for 
renewals. 

Meanwhile, course construc-
tion is primed to accelerate at 
the Muskoka properties. 

Both the Lake Joseph Club and 
Rocky Crest already feature Tho-
mas McBroom-designed 18-hole 
golf courses, and land has been 
acquired for a second regulation 
layout at Rocky Crest. A Mark 
O'Meara course under construc-
tion at the Grandview Inn is sched-
uled to open for play in May of 
2001. A second 18-hole course co-
designed by Nancy Lopez and 
Curtis Strange is scheduled to 
commence construction in the fall 
of 2001 as part of the 45-hole 
Grandview Golf Club.B 
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Zurich U.S. launches new golf insurance product 
auto and umbrella coverages. Ad-
ditional enhancements include the 
sometimes hard-to-find directors 
and officers liability insurance, en-
vironmental protection for courses 
with underground tanks or built 
on landfills, and coverage related 
to pollution, liquor and employ-
ment issues. 

"Golf is now being played by 

26.4 million Americans on 16,365 
golf courses across the country," 
said Sonjia O'Neill, services seg-
ment manager for the enterprise 
risk unit of Zurich U.S. 

The new program is designed 
for public and private 18-hole clubs 
with green fees of at least $45. It 
will be offered initially in 37 states. 
Policies are underwritten by 

Zurich American Insurance Co. 
or other members of Zurich U.S. 

'When we analyzed the risk and 
exposures of operating a golf club, 
and studied what was available in 
terms of coverage, it became clear 
that it was time to update the tra-
ditional insurance plan for today's 
golf course," O'Neill said. "Not 
only do we want to offer more 

comprehensive coverage, we also 
needed to bring to our golf course 
policies the innovative services we 
use in other areas, including a 
paperless claims process and 
round the clock claims reporting. 

"Most important," she added, 
"our clients were generous 
enough with their time to review 
our new products at various stages 
during their development so that 
we could make refinements that 
really fit our customers' needs." 

When someone suggests vou spend more monev on a less 
ettectiue preemergent, it's time to hold on to vour wallet. 
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Heritage Golf 
Continued from page 27 
the company is immediately 
looking to acquire more courses 
in southern California and At-
lanta. "We are very big on own-

• ing more than one property in a 
particular market, because it 
helps with economies of scale," 
Husband said. 

For the most part Heritage 
Golf will buy developer-owned 

golf properties, but Husband 
does not rule out getting involved 
in construction projects. "We will 
also do some projects where we 
will actually build the golf course. 
In fact, we are talking about do-
ing a joint venture right now," he 
said. "But that will be a small 
part of our business." 

While going after the high-end 
market is Husband's first prior-
ity, he also has an interest in 
owning middle- to low-end golf 

properties, although it would be 
done under a different name. 
"We will just do high-end golf 
under the Heritage name," he 
said. "But the people that start at 
the lower-end courses are the 
ones that support you in the 
higher-end products. We want 
to be involved with that because 
it is such a huge group of golfers 
and they have a high participa-
tion rate." 

UNDERSERVED MARKETS 

Looking to exceed the num-
ber of courses the group ac-
quired this year, Hus-
band will be targeting 
what he calls 
"underserved" mar-
kets. 

'There are a lot of 
courses that are being 
built, but not a lot are 
being built in areas that 
really need them," he 
said. "For example, in Los Ange-

Bob Husband 

Field trials confirm that PENDULUM® consistently gives you more dependable, broad-spectrum 
weed control than any other preemergent herbicide. 

So, even when compared to premium-priced products, PENDULUM controls more weeds. 
You can take that to the bank. 

For the PENDULUM herbicide distributor nearest 
you, call 1 -800-545-9525, ext. T2611. 

Or visit our website at www.turfffacts.com. _ 
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les, you could build 25 courses 
and never touch the demand for 

high-end daily fee. The 
North and Northeast 
are other good spots for 
golf communities be-
cause there are more 
people who have roots 
in those areas and will 
continue to live there 
because they want to 
stay close to family." 

However, overserved markets 
can still present opportunities, 
according to Husband. "In some 
golf communities in overserved 
markets, you can still be success-
ful. You have a built-in market 
because people have chosen to 
live and play golf there," he said. 

While he admits that Heritage 
Golf is one of the few buyers in the 
market right now, Husband said 
good deals still exist. "I won't say 
these are the lowest prices we 
have ever seen, but they are still 
very good. We have been thrilled 
with some of the properties we 
have been able to get," he said.B 

Platinum 
Continued from page 27 

advertising, promotional and 
public relations background to 
give each Platinum property a 
strong customer base and posi-
tive public image. 

COMPREHENSIVE SERVICES 
Platinum plans to provide a 

complete slate of management 
services. Its pre-opening offer-
ings include supervision of golf 
course construction and club-
house construction. It also will 
handle lease and purchasing 
negotiations for maintenance 
equipment and golf carts, along 
with talent recruitment, em-
ployee training, retail operation 
and marketing. 

"We'll help our clubs estab-
lish a brand image," Herbst said. 
As director of marketing, she 
also will create plans involving 
public relations, advertising and 
sales. Monthly reports on the 
progress of marketing programs 
will be provided to clients. 

On the daily-services side, 
Platinum will provide compre-
hensive management of all club 
operations, including golf, golf 
course maintenance, food and 
beverage, marketing and retail. 
It will handle all hiring and train-
ing, budgeting, strategic plan-
ning and performance reviews. 

The flegling firm has set the 
bar high with regard to its oper-
ating standards and philosophy. 
It promises to present and main-
tain all facilities as "new every 
day." It also hopes to train all 
staff members, from mainte-
nance to management, using a 
"raving fans" standard of cus-
tomer service. 

It appears to be off to a solid 
start with The Golf Club at Eagle 
Mountain, a 6,755-yard, par-71 lay-
out designed by Scott Miller.B 
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MANAGEMENT 
Golfer wins 
settlement 
Continued from page 1 

or work. Surgeons had to remove 
part of his brain, severely impair-
ing his ability to perform intellec-
tual and physical activities. 

Gerard Dumont, Lansdowne's 
general manager, said he was 
"deeply sympathetic" to Tobin's 

medical condition, but he insisted 
the course was not at fault. "We 
firmly believe the practice facility 
and golf course were safe in 1998 
and remain so today," he said in a 
statement released by the club. 

But as the case was unfolding 
before a federal jury here in U.S. 
District Court, Lansdowne's in-
surance carriers, CNAand Royal 
SunAlliance, made the decision 
to settle. Lansdowne's attorney, 

Steven Bancroft, could not be 
reached for comment. 

Lansdowne is under manage-
ment by Benchmark Hospitality 
Inc., of Houston. Calls to Bench-
mark were not returned. 

FREAK ACCIDENT 
The plaintiffs case centered 

on the proximity of the driving 
range to the practice green. 

'The distance between the tee 
box on the range and the green 

was anywhere from 130 to 160 
yards," said attorney Gary Mims, 
of the firm Snead & Mims, which 
brought the lawsuit. 'The green 
was directly on the side. It would 
have been a good place to put a 
bunker if you had a slight dogleg 
to the right. If you were hitting a 
long iron from the right side of the 
range and left your club face open, 
then the putting green is where 
the ball would not unlikely go." 

Golf Course Loans closed in the 
First Quarter; 2000 

$5,250,000 
First Mortgage 

Bristow Manor 
Bri stow, VA 

Refinancing of an 18-hole 
daily fee course in suburban 
Washington D. C. 

$4,000,000 
First Mortgage 

St. James GC 
Port St. Lucie, FL 

Financing of a new 18-hole 
daily fee course in south 
Florida. 

$2,000,000 
First Mortgage 

Fairway Oaks CC 
Abilene, TX 

Refinancing of a private 
18-hole non-equity country 
club. 

$5,125,000 
First Mortgage 

Glade Valley GC 
Walkersville, MD 

Acquisition of an 18-hole 
daily fee course in northern 
Maryland. 

$10,100,000 
First Mortgage & 
Mezzanine Loan 

Middle Island CC 
Long Island, NY 

Acquisition of an 18-hole 
daily fee facility east of New 
York City in Brookhaven, 
Long Island. 

Bankof America 

Golf & Marina Finance 

$14,000,000 
First Mortgage 

Hidden Creek CC 
Reston, VA 

Increase and extension of an 
existing loan to an 18-hole 
private country club in 
suburban Washington D.C. 

$2,400,000 
First Mortgage 

Four Seasons GC 
Wilkes-Barre, PA 

Acquisition of an 18-hole 
daily fee course in 
northeastern Pennsylvania. 

$7,200,000 
First Mortgage 

Polo Golf & CC 
Atlanta, GA 

Acquisition of an 18-hole 
private non-equity country 
club in suburban Atlanta. 

$1,500,000 
First Mortgage 

Golf Club of 
West Virginia 
Parkersburg, WV 

Refinancing of an 18-hole 
daily fee course in suburban 
Parkersburg. 

$4,150,000 
First Mortgage 

Bear Creek GC 
Westminster, MD 

Acquisition of an 18-hole 
daily fee course in northern 
Maryland. 

These transactions represent timely, creative and flexible solutions 
to the financing of golf facilities. For your next golf course loan, 

please contact your Bank of America Golf & Marina Finance representative below. 

Southeast - South Central 

Jim McNiff 
770-643-7787 

james.mcniff@bankofamerica.com 

Debbie Suppa 
770-643-7782 

debra.suppa @ bankofamerica.com 

Paul Richards 
770-643-7789 

paul.richards @ bankofamerica.com 

Northeast - Midwest 

Rick Nekoroski 
978-777-8560 

rick.nekoroski @ bankofamerica.com 

Rob Deignan 
978-777-5057 

robert.deignan @ bankofamerica.com 

West Coast to Texas 

John Seeburger 
949-234-1660 

john.seeburger@bankofamerica.com 

Mike Minerman 
949-234-1668 

mike.minerman@bankofamerica.com 

Steve Sparks 
775-832-4447 

steven.sparks @ bankofamerica.com 

According to Mims, the blow 
to his client's neck damaged an 
artery so severely that the flow 
of blood was affected. "It reached 
a point where it closed off and a 
clot was thrown, which caused a 
major stroke," he said. 

The freak incident occurred 
on April 20, 1998, when Tobin 
was practicing his putting with 
some of his customers before a 
charity tournament. Suddenly, 
according to Mims, an errant golf 
ball from the driving range flew 
over a berm and struck him on 
the left side of his neck. "It felt 
like somebody hit me with a base-
ball bat," Tobin told the jury. 
"But I didn't pass out." 

In fact, he went on to play 18 
holes that day. Weeks later, suf-
fering from headaches, he went 
to a doctor who diagnosed him 
as suffering from "caffeine 
abuse." But in July 1998, as his 
condition deteriorated, he went 
to an emergency room. Doctors 
determined that the golf ball 
strike 11 weeks earlier had 
caused major trauma to an ar-
tery, leading to the stroke. 

"Jim Tobin had no reason to 
be a candidate for a stroke," 
Mims said. "He had no hyper-
tension, his arteries were clean 
and he was a good athlete who 
had played basketball and ten-
nis in college. The opposing side 
argued that the stroke was due 
to natural causes, but they 
couldn't explain why." 

RISKY CONDITION 
The Lansdowne course was 

designed by Robert Trent Jones 
Jr., but Jones was not named as a 
defendant, nor was his construc-
tion company, which built the 
course. "Our allegation in this case 
really wasn't the design," Mims 
said. "We argued that once man-
agement realized this condition 
existed, they should have done 
something about it." 

Mims and his law partner, Wil-
liam O. Snead III, argued that 
management was aware of the 
hazard. 

"We found a golf pro at Hilton 
Head [William Bratton Steele 
Chandler III] who had been the 
pro at Lansdowne in 1996," Mims 
said. "In deposition, he said he 
had recognized this danger. He 
brought it up to the powers that be 
at Lansdowne, that this was a situ-
ation that should be looked into. It 
would have been easy to fix. You 
could have put up a net, or moved 
the green back, or prohibited the 
use of them simultaneously. The 
pro said he couldn't explain why 
management failed to act. 

"It's a matter of what they 
[management] considered likely 
to happen, and a risk that they 
found acceptable," Mims added. 
"Our position was that you take 
that risk, but Jim Tobin shouldn't 
pay for it. For less than $10,000 
for a net, the whole thing could 

Continued on page 36 
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BRIEFS 

JeffSpence 

Brian Metealf 

MILORGANITE NAMES SPENCE 
MILWAUKEE — Milorganite has 

named Jeff Spencé director of market-
ing. In his new role, Spence will over-
see all sales, mar-
keting and 
packaging opera-
tions for 
Milorganite. He 
will also coordi-
nate advertising 
and communica-
tions plans, man-
age the agro-
nomic research program and explore 
new product development. 

VERMEER APPOINTS METCALF 
PELLA, Iowa — Vermeer Manufac-

turing Co. has appointed Brian Metcalf 
to vice president, 
sales and market-
ing. In this new 
position, he will 
be responsible for 
strategic and op-
erational sales 
and market ing 
functions world-
wide. Previously, 

Metcalf was director of dealer sales 
and support. 

MUETZEL NOW YAMAHA CONSULTANT 
NEWNAN, Ga. — Yamaha Golf Cars 

has contracted with Mike Muetzel's 
new company, Mx Marketing, to be-
come a marketing consultant for the 
golf car manufac-
turer. The agree-
ment between 
Yamaha and 
Muetzel will in-
clude him serving 
as Yamaha's in-
dustry spokesper-
son, working with 
the company's in-
ternal sales staff, coordinating the PGA 
Show and other expo efforts and over-
seeing the National Golf Course Own-
ers Association (NGCOA) and Cana-
dian NGCO partnerships. 

FAHNING JOINS HUNTER GOLF 
SAN MARCOS, Calif. — Hunter Golf 

has appointed Jon Fahning to the post of 
district sales manager for the Southwest-
ern United States. He will be responsible 
for sales, service and marketing activities 
in Arizona, New Mexico, southern Cali-
fornia, and southern Nevada. Fahning will 
work directly with the local Hunter Golf 
distributor, Ewing Irrigation Products. 
GOLF COURSE NEWS www.golfcoursenews.com 

Mike Muetzel 

Carl M. Freeman launches e-commerce venture 
B y A N D R E W O V E R B E C K 

POTOMAC, Md. — Following its in-
vestment in tee time provider 
Teetimes.com, Carl M. Freeman Associ-
ates has launched Carl M. Freeman Golf 
Solutions (CMF Golf Solutions), a com-
pany focused on develop-
ing Internet-based golf 
course management tech-
nology. 

While the company is 
entering a market that is 
rife with competition, CMF 
Golf Solutions has taken a 
different approach to e-
commerce by serving the 
needs of the golfer, the golf 
course, and manufacturers 
and distributors. The key to setting its 
venture apart, according to Danny Stovall, 
chief executive officer of the company, is 
its 40 percent stake in Teetimes.com that 
gives CMF Golf Solutions management 
and board control over the company. 

"We are going to merge the two compa-

nies to form one end-to-end service pro-
vider for the golf course industry," he 
said. "Teetimes.com is on 120 courses in 
the Mid-Atlantic states and that is just the 
beginning of our network into the golf 
course. Our focus is actually more on the 

golf course than it is on the 
golfer, but Teetimes.com 
is a way to gain entry to 
golf courses. 

"We are working on the 
development business-to-
business exchange that will 
allow golf course pro shops 
and maintenance facilities 
to interact with manufac-
turers and distributors," 
said Stovall. "Right now we 

are developing the tee times manage-
ment and yield management software." 

CMF Golf Solutions has partnered with 
Cambridge-based C-Bridge, an integra-
tor of strategies and technology, to build 
the server network necessary to power 
the system. The company is now working 

on beta testing at four courses and will 
roll out the course management services 
by the end of the year. 

The challenge for CMF Golf Solutions 
will be signing on vendors. "The whole 
industry is in turmoil because companies 
don't know which Internet system to latch 
on to," said Stovall. 

However, Stovall believes that 
Teetimes.com will give the company the 
traction it needs to gain credibility with 
manufacturers. "Already having a system 
in place gives us a network we can build 
from," he said. 

To this point, CMF Golf Solutions has 
been funded internally, but Stovall ex-
pects that as the scope and reach of the 
company expands, outside investors will 
be needed. 

COMPETITION AND CONSOLIDATION 
However unique and broad-reaching 

CMF Golf Solutions' e-commerce strat-
egy is, the company faces stiff competi-
tion in a marketplace that is full to the 

Continued on page 33 

Redexim BV purchases Pro-Seed, 
expands product offering 
B y A N D R E W O V E R B E C K 

PITTSTON TOWNSHIP, Pa. — 
Redexim BV has acquired Shropshire, 
England-based Pro-Seed Equipment, 
Ltd., a manufacturer of seeders, core 
collectors and other equipment. The 
financial terms of the agreement were 
not disclosed. 

Redexim BV based in Zeist, Holland 
will distribute Pro-Seed products 
through Redexim Charterhouse, its 
North American organization based 
here. The acquisition is part of the 
group's strategy to grow by expanding 
its focus in niche markets within the 
turf industry. The company currently 

markets the Verti-Drain, Verti-Seed, 
Rapidcore and Turf Tidy as well as the 
turf series Carraro tractors. 

"Since we set things up over here we 
have quadrupled sales and now we are 
increasing the product range," said 
Philip Threadgold, executive vice presi-
dent of Redexim Charterhouse. 

Threadgold said that the company will 
distribute the Pro-Seed line through both 
its network of 47 distributors and 
through Pro-Seed's existing North 
American distributors. "We will be meet-
ing with Pro-Seed's current distributors 
and we hope to continue those agree-
ments wherever possible," he said. 

Philip Threadgold (left), executive vice presi-
dent of Redexim Charterhouse, Ken Knowles, 
managing director of Pro-Seed, and Geoffrey 
Burgess, group director of Redexim BV 

The Pro-Seed products, including the 
new PS48 seeder/top dresser and CC30 
core collector, will be distributed 
through Redexim Charterhouse's ware-

Continued on next page 

BULL'S EYE GOES SOUTH OF THE BORDER 
LOS CABOS, Mexico — West Coast Turf has installed 60 acres ofBull's-Eye Bermudagrass here 
at Querencia Golf Club in Baja California. Bull's Eye, which was introduced by the company in 
1999, was used on both the fairways and the roughs at Querencia. To accomplish the installation, 
West Coast Turf harvested, shipped and laid one and a half acres of sod per day. The delivery and 
installation of 136 truckloads of sod took six months. The course, which was designed by Fazio 
Golf Course Designers, opened this month. 

Eco Soil reorganizes 
turf business unit 

RANCHO BERNARDO, Calif. — Fol-
lowing the sale of its Turf Partners divi-
sion to JR Simplot Co., Eco Soil Systems 
Inc. has announced management addi-
tions and reorganization of its Turf Busi-
ness Unit. 

"We are in the process of reorganizing 
our Turf Business Unit with the addition 
of key management personnel," said Wil-
liam B. Adams, Eco Soil chairman and 
chief executive officer. "These additions 
will enhance the sale of our proprietary 
turf products, which include our line of 
FreshPack products and our Bioject sys-
tem, as well as a complete line of spe-
cialty products that were exclusively de-
veloped, formulated and brought to 
market by Eco Soil Systems through its 
Turf Partners operation." 

The new unit will support Simplot Part-
ners' sales and distribution efforts in the 
territories in which they have exclusive 
rights to Eco Soil products, according to 
Adams. "That unit will also expand our 
coverage in the turf industry through di-

Continued on next page 
NOVEMBER 2000 31 

http://www.golfcoursenews.com


SUPPLIER BUSINESS 
HAYWARD, Calif. — In a move 

to continue to build its Internet-
based technology platform, 
Golfsat has partnered with e-
commerce solutions integrator, 
eFORCE, to build an online mem-
ber support system. 

The company's enterprise cus-
tomer relationship management 
(eCRM) solution will enable 
Golfsat to manage customer re-
lationships at a one-to-one level 

Golfsat teams with eFORCE 
and to provide technical support 
for the Golfsat-distributed per-
sonal computers and online soft-
ware applications. 

"In support of our mission to 
be a virtual community for golf 
course super in tendents , we 
needed a means to identify and 
respond in real time to cus-
tomer expectations," said Lori 

Tonelli, vice president of mem-
ber services for Golfsat. The 
eCRM solution records all cus-
tomer queries and is capable 
of an escalated response to 
multiple levels of technical sup-
port when problems cannot be 
solved within the member ser-
vices department. 

Additionally, Golfsat has ex-

panded its 
Web site to 
include ca-
p a b i l i t i e s 
that allow 
for the look-
up, pur-
chase and 
delivery of golf maintenance 
products and equipment items 
from a network of industry manu-
facturers and suppliers. 

Redexim buys 
Pro-Seed 
Continued from previous page 

house facilities in Pittston Town-
ship that also provides service 
and parts support. 

For now there are no plans to 
move any manufacturing to the 
United States. "We will continue 
to import all the products to the 

The Pro-Seed Core Collector is now 
part of Redexim Charterhouse's prod-
uct line 

warehouse facility," Threadgold 
said. "We are always looking for 
and talking to manufacturers but 
at the moment the sales volume 
is not sufficient to achieve econo-
mies of scale. But it is a possibil-
ity for the future." 

In the meantime, the company 
will continue to grow the prod-
uct line and add new products. 
"We are going to grow the com-
pany through our own develop-
ment department in Holland 
which is working on new prod-
ucts and concepts ," said 
Threadgold. "But we will stick 
with turf cultivation and mainte-
nance products."• 

Con corde SST 
BRAND CHLOROTHALONIL 

Super Stick Technology For All 
Seasons.. .All Major Diseases 

New Concorde SST offers proven disease control with maximum staying power. This 
formulation includes new Super Stick Technology (SST™), with adhesion properties 
that are bound to set an industry standard for tenacity. A contact fungicide you can 
use all season, Concorde SST will control 14 turf diseases, including algae, brown 
patch, dollar spot, leaf spot, melting out, anthracnose, rust and red thread. Its multi-
site mode-of-action helps prevent fungicide resistance and is ideal for all turf disease 
programs. Use it now and all year long. Find it at www.griffinllc.com 

When you purchase Concorde SST, 
you support The GCSAA Foundation's 
Investing in the Beauty of Golf " Campaign. 

G r i f f i n , Griffin L.L.C. 
1-800-237-1854 
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Eco Soil 
Continued from previous page 

rect sales and distribution, 
so that Eco Soil Systems' 
products will reach the en-
tire U.S. marketplace," he 
said. 

Jim Turner will be join-
ing the Eco Soil Turf Busi-
ness Unit as vice president, 
sales and marketing, Turf 
Division, and Steve Sears 
has been named vice presi-
dent, procurement and 
product development. 

"The addition of Jim 
Turner and Steve Sears 
brings the organization ad-
ditional strength and expe-
rience," said Adams. 'They, 
along with Dr. Sowmyo 
Mitra, who heads up the 
biological product develop-
ment effort, will be respon-
sible for reorganizing our 
turf business at Eco Soil, 
including development of a 
new name and identity for 
the division. As part of the 
reorganization, the turf 
product lines are being re-
packaged and renamed to 
better build brand aware-
ness and distribution."• 
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BASF rolls out specialty products division 
Continued from page 1 

to form the new division. 
"Further, BASF will be bring-

ing on 15 new products to the 
market in the next five years," 
he continued. "With all of those 
new molecules coming in and 
with the existing American 
Cyanamid business, we needed 
a focused staff in that area." 

P R O D U C T L I N E S 

Since July, Baxter and 
BASFspd have been working 
with BASF's TopPro subsidiary 
to determine which products 
each division will handle. As a 
general rule, BASFspd will con-
centrate on marketing, develop-
ing and selling proprietary 
branded products while TopPro 
will market more generic or com-
modity-type products. For ex-
ample, TopPro markets and sells 
the fungicide Curalan but also 
sells it to LESCO, which sells it 
under the Touche brand name. 

Among the products that 
BASFspd will market are: the 
herbicides Pendulum, Image, 
Drive 75DF and the soil fumi-
gant Basamid. 

The company is also in the 
process of developing two new 
strobilurin fungicides, Insignia 
and Honor. Insignia has been 
identified as a reduced-risk can-
didate by the Environmental Pro-
tection Agency and is currently 
under review. Honor is still un-
dergoing university testing. 

"Insignia is a broad-spectrum 
fungicide and will control brown 
patch, gray leaf spot and snow 
mold," said Baxter. "Honor will 
control brown patch, summer 
patch, snow mold and has shown 
activity on dollar spot." 

M A C H 2 

The only other product that is 
still up in the air is MACH 2, the 

Freeman 
Continued from page 31 

brim with tee time providers and 
e-procurement ventures. 

To keep up with the competi-
tion, CMF Golf Solutions will be 
looking to add to its footprint of 
golf courses on the East Coast 
and then roll the company out 
nationally. "We've got some pretty 
big deals pending," Stovall said. 
"There are some key deals that 
have to happen right now in order 
to get the traction that we need. 

"There are a lot of people out in 
front of us right now," he continued. 
"But for the most part the competi-
tion has either failed or faltered. 
And as we sit here today nobody 
has an end-to-end solution." 

Stovall also expects consoli-
dation to start rolling through 
the e-commerce industry in the 
next six months. "By June of next 
year," he said, "the picture will 
be a lot clearer as to the number 
of players in the market. " • 
GOLF COURSE NEWS 

popular insecticide that was de-
veloped jointly by American 
Cyanamid and Rohm and Haas 
Co. RohMid LLC is still negotiat-
ing with BASF on whether it will 
form a joint venture with BASF 
or decide to go it alone. For the 
moment, RohMid is operating 
as usual, with both the RohMid 
and BASF sales forces selling 

the product. 
G O I N G F O R W A R D 

BASFspd launched Oct. 1 and 
began rolling out its fall program 
and pre-emergent herbicide 
products. Baxter's management 
team consists of William 
Strickland, marketing manager; 
Derrick Miller, communications 
manager; John Thomas, national 

sales manager; and Rich Kalik, 
national accounts manager. The 
team will be backed in the field 
by seven regional turf special-
ists and one Basamid specialist. 

Baxter said the division will 
also be concentrating heavily on 
research and development. "We 
have a totally dedicated r & d 
group focused on the develop-
ment of new compounds," he 
said. "We want to be the leading 

innovator in the specialty prod-
ucts and agricultural business." 

According to Baxter, further 
acquisitions by the company are 
also a possibility. "There will be 
continued consolidation in the in-
dustry as companies look at ways 
to be more efficient," he said. 
"BASF has been and will continue 
to be in the acquiring mode. We 
will make acquisitions where they 
make business sense to us."B 

Losing fertilizer to mower pickup 
just doesn't cut it. 

What a waste. Applying fertilizer one day, 
only to have it picked up by the mowers 

m m^^^w ^ e n e x t ' ^ ^ s o m e 

3 m fertilizers it's par for the 
m mm mm • • # 1 « course. But not with 

NOVEX™, the new homogeneous, controlled-
release fertilizer from LESCO. 

The tiny, uncoated NOVEX particles 
readily penetrate the 
turf canopy. They 
resist mower pickup 
even when applied 
to extremely dense, 
low-cut putting 
surfaces. And that's 
a real advantage in 
more ways than 
one. 

With NOVEX, you 
don't waste money 
by throwing away a 

Fertilizer Loss To Mower Pickup 
(The Pennsylvania State University 1999) 

significant amount of fertilizer with the clippings. 
And the fertilizer stays in the turf so it can do 
the job it was intended to do. With that kind 
of efficiency you may even find yourself applying 
less product. And another benefit? NOVEX is 
barely visible to the golfers. 

NOVEX is available now in an assortment 
of analyses in fairway or 
greens-grade particle size. 
Try it. You'll see. This 
is a great fertilizer not 
only for what it does, but 
also for what it doesn't 
do.. .get thrown away with 
the clippings. Contact your 
LESCO Professional or call 
800.321.5325. 

UHS Signature 
15-0-30 

G R O W W I T H U S . 

LESCO is a registered trademark and NOVEX and Grow With Us are trademarks of LESCO, Inc. Scotts is a registered trademark and Contee is a trademark of The Scotts Company. IsoTek is a registered trademark of Lebanon Seaboard Corporation. 



Typar Turf Blankets speed germination Bishop rolls out 
aerator line 

Bishop Enterpr ises has 
launched an aeration equipment 
line - Turf-Aire. Offering eight 
models ranging from 36- to 60-
inch economy and heavy-duty 
models (three-point hitch or tow 
models), Turf-Aire is geared to fit 
commercial user's needs. It's sleek 

The Turf-Aire aerator 

design makes the units highly 
maneuverable. For more informa-
tion contact 800-854-4851. 

Typar Turf Blankets speed the 
germinat ion and growth of 
turfgrass making them excellent 
for golf courses and any area 
where it is important that turf 
grows quickly and maintains it-
self. Typar Turf Blankets are 
excellent for seeded, sprigged 
or sodded turf. They work by 
retaining warmth and moisture, 

creating an environment similar 
to that found in a greenhouse, 
which is perfect for turfgrass 
growth and health. Typar Turf 
Blankets are porous to allow sun-
light, air, water and nutrients, all 
essential to turfgrass health, 
through. Tests and practical ex-
perience have shown that air and 
soil under the blankets are three 

Typar Turf Blankets 

to seven degrees higher than 
surrounding uncovered areas. 
This extra warmth is important 
during the spring because turf 
under Typar germinates earlier, 
greens up faster, has longer roots 
and is stronger. During winter 
freezes, the added warmth helps 
protect grass. Acting as a buffer 
between turf and the elements, 
Typar Turf Blankets are ideal 
for winter kill protection. In 
addition, by shielding turf from 
excessive air movement, Typar 
Turf Blankets protect it from 
the cold, drying winds that can 
cause turf dehydration. For 
more information, contact 800-
455-3392. 

Range Servant's 
BT-1300 designed 
for smaller ranges 
Range Servant introduces a 

ball w a s h e r d e s i g n e d for 
smaller stand-alone ranges. 
The BT-1300, a scaled down 
version of the bigger BT-1950, 
uses a scrub and rinse system 
where fresh water jets and a 

The BT-1300 ball washer 

durable nylon brush effectively 
clean golf balls. The BT-1300 
is powered by a 1/2-hp motor 
that directly drives the only 
moving part. For more infor-
mation, contact 888-878-8050. 

You CAN'T 
COVER UP POOR 

PRE-STRESS 
CONDITIONING 

Prevent moisture stress 
before it starts with 

Cascade™ Plus 
Are you painting yourself into a corner with inadequate pre-stress conditioning? Then use Cascade Plus and 

keep moisture stress from undoing all of your hard work. Cascade Plus moves water deeper and faster into the 

soil profile for a longer period of time, resulting in larger, healthier root systems that are better able to survive 

seasonal stress conditions. In fact, independent university research showed that untreated hydrophobic soils 

required more than twice as much irrigation to reach comparable volumetric water content levels as Cascade 

Plus treated soil. And a single application regime of Cascade Plus has been proven to reduce the effects of 

Localized Dry Spot for 4 to 6 months. 

Use Cascade Plus and get longer lasting improvements in turf color, quality 

and stress tolerance. And that means you'll have nothing to cover up. 

Call 800-323-6280for more information, 

or for a Cascade Plus distributor near you. 

Cascade 

"tfclsiON Cascade Plus 
Longer Lasting 
Water Infiltration 

P R I S O N 
LABORATORIES, INCORPORATED 

Performance Chemistry 
for Aquatics and Turf 

www.precisionlab.com 
©2000 Precision Laboratories, Inc. 

Cascade Plus is a trademark of Precision Laboratories, Inc. 

CELL-ALERT F R O M S T R I S O N 

Strison Wireless Sys-
tems' Cell-Alert AWS-2000 
wireless Internet telem-
etry we r station uses a 
new, revolutionary wire-
less data t ransmiss ion 
technology. The Cell-Alert 
AWS-2000 weather station 
is installed for microcli-
mate weather monitoring 
and is completely self-pow-
ered by a solar power sup-
ply. For more information, 
contact 336-279-1070. 

http://www.precisionlab.com


Glen Mills School 
Continued from page 13 

HANDLING THE HARDWARE 
On the hardware and turf side, the stu-

dents learn on state-of-the-art gear. "We 
have a Rainbird wall-to-wall, computer-
ized irrigation system with Xerigation drip 
capabilities here," Vogts said. "It pumps 
more than 2,000 gallons a minute. We 
also maintain top quality bentgrasses on 
our greens, tees, and fairways. There's 
bluegrass for our roughs and several fes-
cues in our native grass areas. 

"There's also variety in our equipment 
to give the students a well-rounded expe-
rience," he said. "For instance, we have a 
number of Toro products, some Green 
Kings V's for our fairways, Jacobsen 
PGM's for greens, tees, and approaches, 
Ransom AR250's, and four Toro sprayers 
for fertilization. The school has a tradi-
tion that when they do something, they 
do it exceptionally well." 

Already, Vogts has seen a nice payoff. 
"Some of the students do as good a job as 
some of my crew, and better in certain 
cases," he said. "Some of the kids who have 
progressed rather quickly have even started 
to act as trainers for other students. It 
creates less pressure for some kids. 

"Our goal is to become the best-main-

Some of the students do as 
good a job as some of my erew, 

and better in certain cases. 
Some of the kids who have 

progressed rather quickly have 
even started to act as trainers 

for other students.' 
— John Vogts 

tained golf facility anywhere," he added. 
"When we start hosting tournaments next 
season, we could have 50 experienced 
people out working the course to keep it 
highly maintained." 

A daily-fee facility, the course recorded 
2,500 rounds during its opening month. 
The school does not depend on greens 
fees to support the course, however. Op-
erational funds come from tuition and 
other sources. The institution receives 
$87 a day for an in-state student and $113 
a day for an out-of-state court-appointed 
student. In addition, the school is granted 
$1.2 million from the state of Pennsylva-
nia every year. The course proceeds will 
go into a scholarship fund for the kids. 

CAREERS IN THE MAKING 
The school also runs an active job place-

ment program. As a student's "discharge" 
day approaches, Vogts and others begin 
hitting the phones. He frequently pulls 
out the membership directory for the Golf 
Course Superintendents Association of 
America (GCSAA). 

"Sometimes the student will know of a 
local golf course in his area, and we'll call 
and describe to superintendents just what 
kind of experience and skills the student 
is able to provide," he said. Three kids 
have already found employment in golf 
maintenance after leaving Glen Mills. 

College is another option. Roughly 20 
percent of the school's graduates go on to 

higher education, but Vogts hopes to 
improve on that ratio. He now coordi-
nates the program with some community 
colleges and four-year universities, hop-
ing his young charges will rise to the 
challenge of getting a degree in turf man-
agement, soil science or in some other 
golf maintenance field. 

Currently, the kids are learning how to 
prepare a course for winter conditions. 
They're also observing clubhouse con-
struction. All told, it's not a bad place for 
the youths, especially considering where 
they might otherwise be: behind bars.B The Par-5 4th hole at The Course at Glen Mills 
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Golf Course Builders 
O m < 3 U d < W " 

STATE LIC. #267960 

P.O. BOX 559 
TEMECULA, CALIFORNIA 92593 

(909) 698-7270 
FAX (909) 698-6170 

Come to the Club Managers Association of America's 
74th Annual World Conference on 

Club Management and 24th Annual Exposition 
in San Diego 

January 28-February 1, 2001 
San Diego Marriott Hotel & Marina 

. Club management professionals from around the world will gather for a week 
of intense learning and sharing of management techniques, philosophies and 
experience during the largest Conference in the private club industry. 

From culinary to sports management programs and from accounting to technology 
sessions, the 2001 World Conference on Club Management is your destination for 

...MfcH&tUwitfl - . I : 

are ini crested in receiving compiete registration information, 

Please send me more information on the 2001 World Conference on Club Management. 

Company/Affiliation: Name: _ 

Address: 

City: 

Phone: _ 

E-mail: 

State: 

FAX: _ 

Zip: 

•a ERATIe.N 
THE LEADER IN SUB-SURFACE ACTIVATED OXYGEN/AERATION SYSTEMS 

Your Water; as Nature Intended It 

Need we say more? 
Call for information on the most cost-effective, bottom-
laid aeration equipment for lakes and ponds, and high-
output ozone generators for closed-loop, recirculation 
systems. Proven in 100's of installations! 

1-800-556-9251 
2615 Meadow St., San Luis Obispo, CA 93401. FAX 805-541-6149 

www.epaeration.com 

http://www.epaeration.com


management 

Settlement 
Continued from page 30 

have been avoided." 
Since then, he added, Lansdowne has 

reoriented the driving range, so golfers 
now aim away from the practice green. 
The lower tier of the green, where Tobin 
was hit, has been closed. 

COURSE DISPUTES LIABILITY 
Throughout the legal proceedings, 

Lansdowne maintained that it was not at 
fault. 

In Gerard Dumont's statement, he said 
that Lansdowne personnel, including 
starters and rangers, "are trained to moni-
tor the practice range to ensure it is used 
in a safe manner. In fact, Lansdowne 
prides itself on an exemplary safety record 
since the time of our opening in 1991." 

Dumont's statement said "there has 
been no determination that the practice 
facility was hazardous to our guests or 
members. Similarly, there was never any 
determination that Mr. Tobin's unfortu-
nate medical condition resulted from any 
action on the part of Lansdowne Resort. 
To this day, it has never been determined 
who hit the golf ball or from where the 
golf ball was hit that Mr. Tobin says struck 
him while on our putting green. No jury 
or judge determined the reason for his 
medical condition in this case." 

"They never admitted liability," agreed 
Mims. "And yes, the insurance compa-
nies did control the defense of the case. 
But it's hard to believe, with what the 
case settled for, that there isn't at least a 
tacit acknowledgement that they could 
have lost in court." 

Jim Tobin, who lives in Charlotte, N.C., 
now gets around in a wheelchair. "I don't 
care about the money," he said. "I would 
just like to get my life back, which I can't. I 
just want to walk and play tennis with my 
son again."• 

Shouldn't your Grounds Crew 
look as groomed as your greens? 

Golf Shirts 

$795 
with your log 

GOLF SHIRTS* CAPS 
JACKETS • PANTS* RAINSUITS 

CHESTNUT 
IDENTITY APPAREL 

800-336-8977 
www.chestnutid.com 

GOLF COURSE 

To reserve space in this section, call 
Jean Andrews, 207-925-1099 

You'll want to play 
barefoot on our 
certified grasses. 

Sprig Planting Service 
Laying Machinery 
Rentals 
Row Planting Service 

Lay and Play 
Fairway Cuts (seasonal) 
Pads 
Big Rolls 

P.O. BOX 56440 • LITTLE ROCK, AR 72215 
1-800-666-0007 501-975-6281 www.quailvalley.com 

' "le Rock 

Quail Valley GRASSES 
SPORTS • GOLF • COMMERCIAL « RESIDENTIAL - SOD PRODUCERS 
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S O I L A N D W A T E R S Y S T E M S 
Lowers Water pH • Controls Soil pH 

Improves Soil Drainage • Controls Algae 
Reduces Sodium in Soil 

Improves Effluent Water For Irrigation use 
Reduces Bicarbonates & Carbonate 

SO 2 GENERATORS 
11838 Tammy Way Grass Valley, CA 95949 

(530)271-0915 aquaso2.com 

• Speeds up play -
Reduces playing 
time up to 20% 
per round 

• Cost effective -
Pays for itself 
in months -
Lasts for years 

• More enjoyment -
No pacing and 
hunting for 
sprinkler heads 

• Markers for 
fairways, tees, driving 
range and cart path 

• Available in all popular 
colors and can 
customize 

A Visible Marking System 
You Can Mow Right Over 

The Kirby Ma rker System 
< J i \ 8 0 0 - 9 2 5 - 4 7 2 9 

760-931-2624 
Fax 760-931-1753 

www.Kirbymarkers.com 

PEDESTRIAN & VEHICULAR 
Order Direct From The Leading Manufacturer in U.S. 
• Complete Prefabricated Packages • Ready for Fast Erection 
• Direct Distribution Throughout the U.S • Custom Design & Engineering 

§§1TOCTURES 
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www.enwood.com 

CALL 800-777-8648 
P.O. Box A * Morrisville, NC 27560 

Tel. 919/467-6155 • FAX 919/469-2536 

8301 State Highway 29 N, Alexandria, MN 56308 USA 
Phone: 320-852-7500 Fax: 320-852-7067 

E-Mail: conbridg@continentalbridge.com • www.continentalbridge.com 

GREEIÌS BRUSH IRRT 

The perfect light duty drag 
mat for gently brushing in top 
dressing and before mowing. 

150/0 OFF! 
NY TURF SHOW, Nov. 14-16 

A thick 5' x 5' natural fiber mat surface that evenly works top 
dressing into greens or stands grass up prior to mowing for a 
better cut. Won't damage sensitive greens grass and is flexible 
for consistent performance on uneven surfaces. A single hook 
point on either end attaches to the back of most any vehicle. 

For more information or 
a free catalog, contact: 

R e l i a b l e 
/Golf Course Supplies! 

800-274-6815 
800-585-4443 Fax 

Or visit our website at 

www.reliablegolf. com 

©2000 
Reliable Golf Course Supplies 
643 Upper Glen Street 
Queensbury, NY 12804 USA 

ÛOOffÛMff 
800-662-5021 

Repel Geese and Ducks 
from Grass! 

Eliminate mess and 
property damage! 

Food-grade, biodegradable 
taste-aversion agent. 
Renders food sources 
unpalatable and inedible 
so geese leave. Easy to 
use - just spray onto grass. 
1 gallon (per.acre) $95 

THE BIRD CONTROL "X-PERTS" 

B I R D - H ) » » ) ® ! 
300 N. ELIZABETH ST. DEPT. GCN 
CHICAGO IL 60607 WWW.BIRD-X.COM 
312-BAN-BIRD 312-226-2480 FAX 

HARCO DUCTILE IRON 
FITTINGS FOR GOLF COURSE 

IRRIGATION SYSTEMS 
Sizes 2" through 12", all configurations 
including "knock-on" repair couplings. 
High Strength, high corrosion 
resistance. 
The Harrington Corporation 

P.O. Box 10335 
Lynchburg, Va 24506 

804-845-7094 Fax 845-8562 

MARKETPLACE 

http://www.chestnutid.com
http://www.quailvalley.com
http://www.Kirbymarkers.com
http://www.enwood.com
mailto:conbridg@continentalbridge.com
http://www.continentalbridge.com
http://www.reliablegolf
http://WWW.BIRD-X.COM


GOLF COURSE 
MARKETPLACE 

To reserve space in this section, call 
Jean Andrews, 207-925-1099 

FAIRWAJ 
W8ËÊ 
PREMIUM ^ 

150/0 OFF! 
NY TURF SHOW, NOV. 14-16 

RANGE MATS 1 
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yjfctfttfM̂  
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For more information or 
a free catalog, contact: 

ggfiafcte 
[Golf Course SuppliesJ 

800-274-6815 
800-585-4443 Fax 

Or visit our website at 

www.reliablegolf. com 

© 2000 
Reliable Golf Course Supplies 
643 Upper Glen Street 
Queensbury, NY 12804 USA 

EAGLE GOLF & LANDSCAPE PRODUCTS 
E A G L E I N T E R F A C E F O R G R E E N C O N S T R U C T I O N 

EAGLE 
U INTERFACE 

Nyloplast 
& 

9 SYNTHEJ1C NOUSTRES 

Fujemii 

^ 1-800-21-EAGLE 

PLEASE CALL 
FOR A COMPLETE CATALOG 

TREVI RA® 

jr 
W W W . E A G L E G O L F A N D L A N D S C A P E . C O M 

Tel: 256-845-0154 Fax: 256-845-9750 

G O L F C A R T - P E D E S T R I A N 
A N D 2 LANE V E H I C U L A R 
BRIDGES A N D O V E R P A S S E S 
E N G I N E E R E D A N D 
FABRICATED TO Y O U R 
SPECIF IC R E Q U I R E M E N T S . 
CLEAR SPANS TO 250 FEET 
AVAILABLE IN M O S T O F OUR 
STYLES. 

1-800-749-7515 
FREE B R O C H U R E S 

www.steadfastbr idge .com 
email : sa les@steadfastbr idge.com 

BRIDGE MANUFACTURING CO. 

Special izing in golf 

course/ pa rk / bike 

trail bridges and using a 

variety of materials to 

suit your part icular 

landscape needs, we 

fabricate easy-to-install, 

pre-engineered spans 

and deliver them any-

where in North America. 

The Macho Combo: Combines the beauty of wood and the strength 

of maintenance free self-weathering steel. Bridge designed by Golf 

Dimensions. 

800-548-0054 
Ioutside California) 

12001 Shoemaker Avenue, Santa Fe Springs, CA 9 0 6 7 0 
Tel: 562-944-0701 Fax: 562-944-4025 

www.excelbr idge.com 

FORE! 
joinuj,he future 0/ olf course irrigation 

PLAYS TH 

SOLTIS 

We welcome inquiries: 909.949.6210 or www.soltisgolf.com 

m GILL 
M I L L E R I 
Golf Course Architects 

1 2 2 N o r t h 2 n d S t r e e t • R i v e r F a l l s , W I 5 4 0 2 2 

7 1 5 - 4 2 5 - 9 5 1 1 • e - m a i l : i n f o @ g i l l m i l l e r . c o m 

v i s i t o u r w e b s i t e w w w g i l l m i l l e r . c o m 

Design • Renovation 
Master Planning • Practice Centers 

Member.: American Society of Golf Course Architects 

BoardTronics 
The BIGGEST because we're the BEST! •••••• 

* EXPERT repair services for most 
Toro, Rain Bird, and Buckner irrigation 

central computers and field satallite controllers. 
• • • • • • 

NW8000® LTC™ OSMAC® VTII /3/4™ 
MIM™ MSC™ PAR™ ISC™ SBM™ RC™ 

Nationwide: 1-800-STAYWET (782-9938) 
* B o a r d T r o n i c s is n o t a f f i l i a t e d w i t h T o r o , R a i n B i r d , o r B u c k n e r . 

T r a d e m a r k s b e l o n g t o t h e i r r e s p e c t i v e m a n u f a c t u r e r s . 

N O V E M B E R 

4-7 — Georgia GCSA Annual 
Meeting in Savannah. Contact 706-
742-2651 

6-9 — West Virginia GCSA's Turf 
Conference and Trade Show2000in 
Morgantown. Contact 304-243-4154 

14-16 — The New York State 
Turfgrass Association's New York 
Turf and Grounds Exposition in Syra-
cuse. Contact 800-873-8873. 

14-16 — Penn State Golf TurfCon-
ference. Contact 814-863-3475. 

29-1 — 47th Rocky Mountain Re-
gional Turfgrass Conference & Trade 
Show in Denver Contact 303-770-
2 2 2 0 . 

D E C E M B E R 

4-7 — The Ohio Turfgrass Confer-
ence and Show 2000 in Columbus. 
Contact 888-683-3445. 

J A N U A R Y 

6-10—National Golf Course Own-
ers Association 's 2001Annual Con-
ference at Disney's Coronado Springs 
Resort in Lake Buena Vista, Fla. 
Contact 843-881-9956 

8-11 — 2001 North Carolina 
Turfgrass Conference and Show in 
Charlotte, NC. Contact 888-695-
1333. 

15-18 — Michigan Turfgrass Con-
ference in Lansing. Contact 517-
321-1660. 

17-19 — The Mid-America Horti-
cultural Trade Show in Chicago. 
Contact 847-526-2010. 

28-1 — 74th World Conference on 
Club Management in San Diego. 
Contact 703-739-9500. 

F E B R U A R Y 

15-17 — Golf Course Superinten-
dents Association of America Con-
ference and Show in Dallas. Contact 
800-472-7878. 

24-27 — Canadian Lnternational 
Turfgrass Conference and Trade 
Show in Vancouver. Contact 800-
387-1056. 

Periodicals postage paid at Yarmouth, Maine, 
and addi t ional mail ing off ice. Golf Course News 
(ISSN 1054-0644) is publ ished monthly by 
United Publications, Inc., 106 Lafayette St., 
P.O. Box 9 9 7 , Yarmouth, ME 0 4 0 9 6 . Phone 
number is 2 0 7 - 8 4 6 - 0 6 0 0 . 

The publisher assumes no responsibility for 
unsolicited material or prices quoted in the news-
paper. Contributors are responsible for proper 
release of proprietary classified information. Copy-
right 2 0 0 0 by United Publications Inc. All rights 
reserved. Reproduction, in whole and in part, 
without the written permission from the publisher is 
expressly prohibited. 

Reprints may be obta ined from Reprint Man-
agement Services at 71 7 -560 -2001 . Back is-
sues, when available, cost $7 each within the past 
1 2 months, $ 1 2 each prior to the past 1 2 months. 
Back issue orders must be paid in advance either 
by check or charged to American Express, Visa or 
MasterCard. 

Golf Course News is distr ibuted in the U.S. 
without charge to qual i f ied personnel of golf 
course facil i t ies and to golf course builders, 
developers and architects. Non-qual i f ied sub-
scriptions to the U.S. and Canada cost $60. All 
foreign subscriptions cost $ 1 4 0 annually to cover 
air delivery. All payments must be made in U.S. 
funds drawn on a U.S. bank. Fo r subscr iber 
serv ices, please call 2 1 5 - 7 8 8 - 7 1 1 2 Send 
address changes to Golf Course News, P.O. Box 
3047 , Langhorne, Pa. 19047-3047. 

http://www.reliablegolf
http://WWW.EAGLEGOLFANDLANDSCAPE.COM
http://www.steadfastbridge.com
mailto:sales@steadfastbridge.com
http://www.excelbridge.com
http://www.soltisgolf.com
mailto:info@gillmiller.com


GOLF COURSE CLASSIFIEDS 
To reserve space in this section, call Jean Andrews 207-925-1099. 

HELP WANTED WORK WANTED SERVICES SERVICES 
MECHANIC NEEDED 

Golf course construction mechanic 
needed, must be willing to travel. CDL 
license and trucking experience will 
be helpful. Fax resume and date avail-
able to 231-547-7009. 
IRRIGATION ESTIMATOR/PURCHASER 
Wadsworth Golf Construction Company is 
currently seeking an experienced irriga-
tion estimator/purchaser to join the Mid-
west office in Plainfield, IL. Proficiency in 
Autocad necessary; field experience pref-
erable. Long-term employment opportuni-
ties with above average compensation, 
benefits, and profit sharing based upon 
performance and experience. Fax resume 
to 815-436-8404 or e-mail: 
WGCCMW@aol.com. EOE 

MANUFACTURER REPS AND 
DISTRIBUTORS WANTED 

A national liquid fertilizer company seeks 
independent manufacturer's representa-
tives and distributors in the Deep South, 
Southwest and West United States. Con-
tact Jim at 800-988-8257 or 863-602-3614. 

SHAPERS WANTED 
Golf Course Construction Shaper Needed. 
Must be willing to travel. Fax resume and 
date available to 231-547-7009. 

GOLF COURSE CONSTRUCTION 
Expanding company has immediate open-
ings for projects in the Northeast. Seeking 
experienced construction superintendents, 
shapers, operators and foremen. Com-
petitive wages and benefits. Travel is re-
quired. Mail resume to Golf Course Divi-
sion, 8135 Snouffer School Road, 2nd Floor, 
Gaithersburg, MD 20879. 

MID-AMERICA GOLF & LANDSCAPE 
Golf course construction company seek-
ing experienced construction superinten-
dents, shapers, finishers, and irrigation 
personnel. Qualified individuals send re-
sume to: Rick Boylan, c/o Mid-America 
Golf & Landscape Inc., 620 SE 291 Hwy, 
Ste. 104, Lees Summit, MO 64063 or Fax 
to: (816) 524-0150. 

Golf course construction firm with 
projects nationwide seeks qualified 

SHAPERS, F O R E M E N 
SUPERVISORS, L E A D M E N , 

I R R I G A T I O N S U P E R I N T E N -
D E N T S and I N S T A L L E R S . 

Competitive wages & benefits. 
Send resumes to: 

Environmental Golf 
24121 Ventura Blvd. Calabasas, CA 91302 

Fax: 818.591.3012 
www.envgolf.com 

EOEM/F/D/V 

PROJECT MANAGEMENT 
Owner/developer representative. Recently 
completed a high profile private golf course 
and residential community project in Mid-
west. Looking for next project. Contact John 
Spindler 843-384-3777 or write to 9 Royal 
Pointe Drive, Hilton Head Island, SC 29926. 

AVAILABLE IMMEDIATELY 
20 years experience in golf course construc-
tion as Project Manager in Asia, Carribean 
and USA. Two fully experienced Shapers. 
Available for overseas employement or USA. 
References available upon request. Phone: 
250-754-3460 or fax 250-751-8154. 

FOR SALE 

FOR SALE 
CUSHMAN TURF TRUCKS 

Set up to retrieve golf balls, hydraulic 
operation. Trailierfortransporting/storage. 

(810)731-3481 
(810) 530-3842 Mobile 

Employment - Employment - Employment 
Ferrell's Jobs in Horticulture is a twice-a-
month national newspaper & website for 
Green Industry employment. Employers 
& Job Seekers contact: 800-428-2474 or 
visit www.giantads.com. Since 1993. 

UNITED SHAPERS ASSOCIATION 
The Golf Course development industry's 
first organization in the world of it's kind. 
Benefitting companies in the golf industry 
by providing contact information and op-
portunities to those whom are in search of 
services, products and employment. For 
more information you may contact us at 
w w w . f o r s h a p e r s . c o m 

GOLF COURSE FOR SALE 
Public, 18 holes, par 70, in Branson Mis-
souri golf market. Good revenue growth. 
Excellent potential with 7 million annual 
tourist draw. Motivated seller asking 
$1,200,000. Call 417-858-8806. 

GOLF COURSE w/ DRIVING RANGE 
WestTN, 9 hole regulation, fully irrigated golf 
course w/driving range. Clubhouse, snackbar 
w/beer, office, extra rooms, chalet, Ig. metal 
Maintenance bldg, cart shed & extra land. 
Owner retired & price reduced below ap-
praisal. Call Rick Narron 615-361-3833. 

AUCTIONS 
Regulation Golf Course & 
Planned Unit Development 

NOV. 13 & 15 
CENTRAL FLORIDA 

Prop. #4780 
Sealed Bid Only! 

18-Hole Regulation Golf Course • 117± Ac. 

Prop. #4790 
Sealed Bid Only! 

40± Acres Platted for 65 Single Family Lots 

Prop. #4800 
11 Residential Lots 

Will Sell Regardless of Price! 

Free Brochure, 8 8 8 . 4 0 4 . 9 9 7 7 
w w w . d r i g g e r s - g r o u p . c o m 

trariTton driggers 
T R A N S F 0 R M4N G A S S E T S I N T O E N E R G Y 

Lie. Real Estate Broker 
10% Buyer's Premium, 

Walt Driggers, III, CAI, AARE, FL Lie. #AU707, #AB1237 " 

SOLID BRONZE SIGNAGE 

• Yardage Markers 
• Tee Signs 

• 100, 150, 200 
• Commemorative 
• Laser Measuring 
• Sprinkler Tagging 

(800) 932-5223 
Fax: (513) 759-0721 

PVC • HDPE • EPDM • RPP 
Hypalon - Turf Reinforcement 

Erosion Control 
> Over 20 years of Experience 
> Custom Fabrication 
> Installation Services 
Parker, CO 
Kingwood, TX 

800-524-8672 
888-546-4641 

iSBS 
Wm 
iiuiniiiMi 

www.coloradolining.com 

ECT 
Wo OFF 
Heavy 

Industrial l-Beams 
Steel Buildings 

•Workshops 
•Truck Storage 

SOME OTHER SIZES 
AVAILABLE 

4 0 x 6 0 (3 LEFT) 
4 0 x 8 5 (2 LEFT) 
5 0 x 1 1 0 (1 LEFT) 
60 x 160 (1 LEFT) P r i m e S t e e l 

800-291-6777 E X T # 1 3 3 

HOW TO ORDER A CLASSIFIED AD 
RATES: $90 per column inch (25-35 words, including a bold 
headline). Each additional 1/4 inch is $30. If ordering a logo, 
please indicate and include an extra $45; for a blind box, 
please indicate and include an extra $20. All line ads must be 
prepaid. All rates are per insertion. Two month insertion 
minimum. 

To place your classified ad, mail your ad copy with payment to: 
Golf Course News, 106 Lafayette St., PO Box 997, 
Yarmouth, ME 04096 or fax to: (207) 925-1099. 
For more information, call Jean Andrews at 207-925-1099 
or email: frogalley@landmarknet.net 

S e e c e p c a g e 

c o r r t f o L I n c . 

We'll Seal Your Lake 
Empty or Full! 

1-800-214-9640 
ESS-13 Seals Existing Lakes, 

Also Ideal for New Construction 
Since 1958 

In Phoenix, Arizona, USA 

SINCE 1987 
Complete Marker Systems 
• Sprinkler Yardage • Practice Range 
• Cart Path • Fairway & Tee Plaque 

Sprinkler ID (zone,control box, 
recycled water) 

Laser Measurement Services 
• We Measure «Laser Rental 

Golf Print Services Jtl " The Yardage Detectives'" 
(800) 971- 7233 FAX (626) 969-3724 

Bird and Bat Houses 
mm* 

• Over 100 Items 
• Free Catalog 

p P • 800-326-2807 
• www.coveside.com 

Coveside Conservation Products 

MARK ELIOT 
DESIGN 
LANDSCAPE 

& 

GOLF COURSE DESIGN 

CLUB LANDSCAPING 
Design 

New Construction 
Renovation 

& 

GOLF COURSE DESIGN 
Master Planning 

Renovation 
Construction Management 

MARK E. SOSNOWITZ, ASLA 

MARK ELIOT DESIGN 
PO BOX 11188 

GREENWICH, CT 06831 
203-972-9131 Fax: 203-972-9132 

mailto:WGCCMW@aol.com
http://www.envgolf.com
http://www.giantads.com
http://www.forshapers.com
http://www.driggers-group.com
http://www.coloradolining.com
mailto:frogalley@landmarknet.net
http://www.coveside.com


GOLF COURSE 

RECEIVE INFORMATION DIRECTLY FROM ADVERTISERS IN THIS ISSUE! 
• By Phone • By Fax • By Email 

Continental Bridge 36 800-328-2047 320-852-7067 www.continentalbridge.com / conbridg@continentalbridge.com 
Enwood Structures 36 800-777-8648 919-469-2536 www.enwood@intrex.net 
Excel Bridge Mfg 37 562-944-0701 562-944-4025 www.excelbridge.com / excelbdg.gte.net 
Steadfast Bridge Co 37 800-749-7515 256-845-9750 www.steadfastbridges.com / sales@steadfastbridge.com 
York Bridge Concepts 3 800-226-4178 813-932-6486 www.ybc.com / ybc@ybc.com 

COURSE ACCESSORIES 
I Adver t iser „ Page Phone Fax Emai l /Webs i te 

Kirby Markers 36 800-925-4729 760-931-1753 www.kirbymarkers.com / kirbymarkr@aol.com 
Reliable Golf Course Supplies 36 800-274-6815 800-585-4443 www.reliablegolf.com 
Reliable Golf Course Supplies 37 800-274-6815 , 800-585-4443 www.reliablegolf.com 
Standard Golf 25 319-266-2638 319-266-9627 www.standardgolf.com 
Trion Lifts 3 800-426-3634 970-339-5369 www.trionlifts.com 

CHEMICALS, FERTILIZERS AND AMENDMENTS 
I Adver t iser Page Phone Fax Emai l /Webs i te | 

BASF 28-29 919-547-2000 . 919-547-2410 www.agproducts.basf.com 
Becker Underwood 14 800-232-5907 515-232-5961 www.beckerunderwood.com 
Griffin LLC 32 800-237-1854 912-293-3956 www.griffinllc.com 
Lesco 18-19 800-321 -5325 440-356-3922 www.lesco.com 
Milorganite 17 800-304-6204 414-221 -6818 www.milorganite.com 
PBI/Gordon Corporation 22 800-821-7925 303-444-8733 www.pbigordon.com 
Precision Labs 34 800-323-6280 847-498-1 176 www.precisionlab.com 
Rohmid LLC 5 888-764-6432 973-683-4017 www.mach-2.com 
Roots, Ine . 23 800-342-6173 203-786-5295 www.rootsinc.com 
Zeneca Professional Products 10- I I 302-886-1000 302-886-1644 www.zenecaprofprod.com 

IRRIGATION AND PUMP STATIONS 
I Adver t iser Page Phone Fax Emai l /Webs i te 

Aqua S02 36 530-271 -0915 530-271 -0591 www.aquaso2.com 
BoardTronics 37 800-782-9938 800-326-5045 www.boardtronics.com 
E.P. Aeration 35 800-556-9251 805-541 -6149 www.epaeration.com / mike@epaeration.com 
Eagle Golf & Landscape Products 37 800-21-EAGLE 714-524-6195 www.eaglegolfandlandscape.com / eagleglp@exo.com 
Flowtronex PSI 7 214-357-1320 214-357-5861 www.flowtronex.com 
Harrington/Harco Corporation 36 804-845-7094 804-845-8562 www.harcofittings.com 
Soltis Golf 37 909-949-6210 909-949-0281 chris@soltisgolf.com 

MOWERS, TURF GROOMING EQUIPMENT AND ACCESSORIES 
I Adver t iser Page Phone Fax Emai l /Webs i te 

John Deere 12-13 919-850-0123 919-954-6343 www.deere.com 
National Mower 20 888-907-3463 651 -646-2887 , www.nationalmower.com 
Textron TCASP 40 888-922-TURF 414-635-1 175 www.ttcsp.textron.com 

SEED AND SOD 
I Adver t iser Page Phone Fax Emai l /Webs i te 

M ilberger Turfgrass 9 800-445-2602 409-245-1508 www.milberger.com 
Quail Valley Farms 36 800-666-0007 501-975-6286 www.quailvalley.com 
Tee-2-Green 2 503-651 -2130 503-651 -2351 tee-2-green.com 

Adver t iser Page 
MISCELLANEOUS 

Phone Fax Emai l /Webs i te 

Bank of America Commercial Finance 30 770-643-7788 770-643-0344 www.bankofamerica.com 
Bird-X 36 312-226-2473 312-226-2480 www.bird-x.com 
Chestnut Identity Apparel 36 83 I -336-8977 831 -336-8977 — 
Club Managers Association 35. 703-739-9500 703-739-0124 www.cmaa.org 
E-Z-GO 4 800-241 -5855 706-796-4540 www.ezgo.com 
Formost Construction Co 35 909-698-7270 909-698-6170 formost@inland.net 
Gill Miller Inc. Golf Course Architects 37 715-425-951 I 715-425-2962 www.gillmiller.com 
Greentrac.com 16 877-774-8722 949-759-8131 www.greentrac.com 
Horizon GPS/Golf LLC 26 402-758-4653 ! 402-758-0483 www.horizongps.com 
IMG/O'Meara Design 37 415-296-71 I I 415-296-8525 www.imgworld.com / mrielly@imgworld.com 
Lesco 33 800-321 -5325 440-356-3922 www.lesco.com 

When requesting information, please reference GCN 11/00. 

I Adver t iser Page Phone Fax Emai l /Webs i te | 
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While golf is perhaps the most unpredictable game ever invented, 

Jacobsens legendary cutting reels, blades and attachments are, without 

question, the game's most consistent. Year after year, innovation 

after innovation, we set the stage for golf's greatest moments. 

While you're getting an early start on the greens, it might 

only seem like no one is watching. But, as sure as the sun 

will rise, so will eyebrows, if the course isn't just right. 

And you know golfers, if things don't go their way, they 

often look for excuses. A luxury you do not have. 

For over 75 years, Jacobsen has led the industry 

in cutting technology. (Which, in part, 

has protected superintendents from 

pointing fingers.) Complaints like 

"slick greens" you can live with, if 

not revel in. But when golfers start missing putts on 

bumpy greens, they have a legitimate gripe. Our history of 

innovations includes the legendary Turf Groomer? It 

helps create healthier, faster greens that roll true, day in 

and day out, which means golfers will have 

no one to blame but themselves 

for missing putts. For more 

information or the nearest 

dealer, call 1-888-922-TURF or 

visit www.ttcsp.textron.com. 

TEXTRON 

Precision Cut. Legendary Performance. 

AT 4 : 3 0 AM, 

WHEN THE W I N D ' S BLOWING I N S T R I G H T , YOU CAN 

HEAR THE GREENS C O M M I T T E E S N O R I N G . 

http://www.ttcsp.textron.com

