
SUPPLIER BUSINESS 

The Andersons wrap 
up Scotts Co. acquisition 

B y A N D R E W O V E R B E C K 
MAUMEE, Ohio — Just five months 

after signing a letter of intent to ac-
quire the Scotts Co.'s U.S. professional 
turf business, Andersons, Inc. an-
nounced June 1 that the transaction 
has been completed. The 
company has now entered 
into a transition strategy to 
get its new sales team up to 
speed. 

"For the size of the deal and 
number of people involved, it 
[the acquisition] went very 
smoothly," said General Man-
ager Tom Handel. "We are now 
working on getting our sales 
people lined up and aimed in the right 
direction." 

The Andersons are also working to 
quell rumors and communicate what 
this acquisition means to the golf course 
industry. 

"There was a lot of speculation from a 
variety of sources that there was going to 
be some huge difference in Scotts prod-
ucts after June 1," said John Henson, 

Tom Handel 

marketing manager for the Anderson's 
Processing Group. 

"The product in the bag will remain the 
same," said Handel. "Down the road the 
bag may look slightly different, but the 
contents will be the same." 

Andersons acquired the 
ProTurf, Contec and PolyS 
brand names from Scotts but 
will only be able to use the 
Scotts logo, the green oval, 
during the transition period. 
Andersons also signed a long-
term supply agreement with 
Scotts. 

In order to ease through the 
transition process, said 

Henson, Andersons will spend the next 
several months visiting superintendents 
and distributors to evaluate their needs, 
concerns and expectations. 

The company will also be working on 
bringing new products to market. 

"We have a lot of innovative energy and 
we have some things in the hopper that we 
think will be exciting to the future of our 
business and the industry," said Handel. 

Mid-Course 
Restrooms 

Romtec pre-engineered 
restrooms are a 
perfect match 
for your 
course. 

Many styles & f loor plans 

C o m p l e t e building kits. Y o u install o r w e install 

P l u m b e d facilities include top-quality f ixtures 

Self-contained odor-free vault toilets -

n o w a t e r o r s e w e r needed 

Call today for Free Video & Catalogs 

541-496-3541 
w w w . r o m t e c - i n c . c o m 

Email: romtec@rosenet.net 
© 2000, Romtec, Inc. 

Restroom Design & Engineering Specialists 

EPA reduces 
Dursban rates 

B y A N D R E W O V E R B E C K 
WASHINGTON — The Environ-

mental Protection Agency (EPA) re-
leased its revised risk assessment 
for chlorpyrifos (Dursban) June 8 
and has signed an agreement with 
Dow AgroSciences and other regis-
trants to eliminate and phase out cer-
tain uses of the popular insecticide. 

While Dursban use has been can-
celed in home and garden applica-
tions, agricultural and golf course 
uses are remain relatively intact. On 
golf courses, the EPA has reduced 
the application rate from four pounds 
per acre to one pound per acre. 

Of the 35 insects on the Dursban 
Pro label, only six will be effected 
by the reduced rate ruling said 
Dow's Mike Melichar, customer 
agronomist for turf, ornamental and 
technical products. 

"Control of annual bluegrass wee-
vil, black turfgrass ataenius, mole 

Continued on page 28 

Zeneca targets 
owners, managers 

WILMINGTON, Del. — Zeneca Pro-
fessional Products has taken a new ap-
proach to marketing its products by di-
rectly targeting golf course management 
companies and owners. 

"There is consolidation on every level," 
said National Accounts Manager, David 
Ross. "Management companies are pur-
chasing other courses and smaller man-
agement firms and local courses are form-
ing buying groups." 

At the same time courses are under 
increasing pressure to keep costs down 
and one way to do that is by reducing 
inputs, said Ross. "Instead of having our 
prices driven down we are going to the 
source to learn more about what they do 
and how they make decisions," he said. 

So far, Ross has found that the superin-
tendent often has the final call in purchas-
ing decisions, but the owner has some 
influence as well. "We are trying to give the 
owners more information so that when he 
has a conversation with the superintendent 
he is on a more even footing," said Ross. 

— A n d r e w O v e r b e c k 

Golf Course News STOCK REPORT (6/16)' 
Company Symbol Stock %Change %Change P/E 52-week Proj.5-yr 

Price 1/1/00 5/15/00 Range Earn. Growth 

Astrazeneca AZN 42.375 1.50 -3.14 65.04 31-47.88 9.3% 
Deere & Co. DE 41.125 -2.95 -7.58 35.4 30.31-49.32 9.5% 
Dow Chemical Co. DOW 108.675 -18.06 -7.36 17.25 92-141.5 8.1% 
Family Golf Centers FGCIQ 0.3125 -77.78 0.00 N/A 0.25-9.5 N/A 
Golf T rust of Amer. GTA 15.8125 -6.64 -6.30 12.96 14.5-25.75 8.5% 
Ingersoll-Rand IR 43.8125 -20.43 -7.15 12.55 34.25-69.875 12.2% 
Leseo Inc. LSCO 14.25 -16.18 -8.06 10.14 12.25-19.5 17.5% 
Nat'l Golf Prop. TEE 21.8675 9.81 9.81 16.52 18.38-27.75 9.3% 
Toro Co. TTC 34.3125 -8.04 11.13 11.89 29-39.5 12.0% 
Textron Inc. TXT 56.5 -26.32 -14.15 12.65 51-91.75 14.2% 

•DATA PROVIDED BY VALUE TREND LINKS, LINKS FUND UP 11.14% IN m WWW.GOLFMUTUALFUND.COM 

New Technology 
for Turf Irrigation 

TÑ20 
Soil Moisture Meter 

• Portable 
• Accurate+/-2% 

Quick survey 
Soil moisture Control Chart 
included 

TMLC 
Moisture Level Control 

• Automatic zone control 
by soil moisture 

• Accurate % water set point 
• Adapts to any controller 
• Buried sensor ^ l o ^ 

Toll Free: t-800-896-7108 
Fax: 281-564-5200 

email: sales@dynamax.com 
10808 Fallstone • Suite 350 • Houston, TX 77099 
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