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TEXTRON ADDS LEWIS TO FINANCE UNIT

ATLANTA -Textron Financial Corp.
(TFC) announced it has added a fourth
correspondent to its Golf Finance Di-
vision. Greg Lewis, president of Golf
Capital LLC, will serve as TFC’s exclu-
sive agent in the Northeast U.S. Lewis
will market and originate commercial
real estate and and golf loans from
Maryland to Maine. TFC is a subsid-
iary of Textron, Inc., an $11.5 billion
multinational company. TFC’s golf fi-
nance unitisaleaderin providing first
mortgage financing for golf proper-
ties, and recently became the
industry’s first billion-dollar lender.

MYRTLE BEACH COURSES GET WIRED

DALILAS — SportsWare Technologies
haslaunched the Myrtle Beach Golf News
web site www.myrtlebeachgolfnews.com.
The site will focus on golf courses in the
Myrtle Beach area and will provide par-
ticipating courses with a vehicle to com-
municate with local golfers as well as
traveling golfers across the country.

Courses will be able to post golf
course information, sell tee times 24
hours a day and post specials on items
such as merchandise, lessons, tee
times and corporate outings. They will
also have the ability to sell travel pack-
ages and build customer databases. In
addition to the marketing tools,
courses with an enhanced listing will
be able to directly control the flow of
content on their site.
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Marsh, Orion target golf courses
with new food service venture

By ANDREW OVERBECK

MT. STERLING, Ky. — Orion Food
Systems, in collaboration with U.S. Se-
nior Tour player, golf course architect
and owner Graham Marsh, has devel-
oped a turnkey franchise food service
operation geared specifically toward golf
courses. The first Graham’s Grill outlet
opened here June 5 at Old Silo Golf Club,
Marsh’s first U.S. design. Two other loca-
tions will open this summer and Orion

The first Graham’s Grill at the Old Silo Golf Club in Mt. Sterling, Ky.

officials expect to have 15 to 20 in place
by the end of the year.

The Graham's Grill concept was formed
when Marsh, who plays each year in an
Orion golf charity event, convinced the
company that an opportunity existed to
provide simple, yet high-quality food ser-
vice to golf courses.

“Food and beverage in golf is difficult to
do,” said Marsh. “Most courses are stuck
between a snack bar and a banquet facility

Book4golf.com,
NGCOA sign pact

SCOTTSDALE, Ariz. — The Na-
tional Golf Course Owners Asso-
ciation (NGCOA) and
Book4golf.com Corporation have
announced an agreement in which
Book4golf.com will
join the Smart Buy
Network, the
NGCOA’s group pur-
chasing program, as
its exclusive Internet
tee-time reservation
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flash bake technol-
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Troon Golf joins Cabo del Sol team

SCOTTSDALE, Ariz. - Troon Golf has been hired to manage
the Ocean Course at Cabo del Sol, an 18-hole, Jack Nicklaus-
designed layout in Los Cabos, Mexico.

In the next 18 months, the project owners plan to invest
approximately $25 million in the construction of a second golf
course, golf clubhouse, residential lots and associated infra-
structure.

Open since 1994, the Ocean Course, referred to as the ‘Pebble
Beach of Baja,” features seven holes on the water with views of
ocean, mountain and desert terrain. Construction of the Tom
Weiskopf course, the second of three golf courses planned for
Cabo del Sol, is scheduled to break ground this summer and
open in late 2001.

Survivalink partners with Softspikes

MINNEAPOLIS — Survivalink Corp. has announced a strategic
partnership with SoftSpikes, Inc., to sell its FirstSave Automated
External Defibrillator (AED) to golf clubs and resorts. AEDs are
portable devices that deliver an electric shock to the heart to halt
sudden cardiac arrest.

“We selected Survivalink’s FirstSave because of its ease of use
and the impressive clinical data from its STAR biphasic wave
form,” said Jon Hyman, chief executive officer of Softspikes. In lab
testing, Survivalink’s AED revived victims 100 percent of the time.

Sudden cardiac arrest claims more than 350,000 lives in the
United States outside the hospital annually, and golf courses
have been identified as one of the top five places outside the
home where people suffer sudden cardiac arrest .

Mike Snyder
Golf Course Superintendent/Sun Lakes Golf Course
Banning, Calfornia

€T he AERA-vator punches through our
hard, compacted soil much better than
any aerifier that I've ever seen. I previously
owned a Crankshaft style machine that did
nothing more than bounce off the ground. ‘
I use the AERA-vator primarily to relieve
compaction in our high traffic areas as well [
as the “hot spots™ areas to allow for better
water penetration. The vibration effect
really enables the tines to break through
hard soil with ease. I use it on fairways
without the P.T.O. engaged for minimal turf
disruption and still get three inches into the
soil. The AERA-vator also works great (o
prep burned out or bare areas that need
reseeding.”?

For a no obligation demonstration or free video, call

First Products, Inc. 800-363-8780

www. Istproducts.com / sales @ I stproducts.com
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Golf Course Marketplace

NEW Horizontal Aerator or
Founbain operatesin 20- water

EXCLUSIVE TECHNOLOGY
Fountains & high volume aerators in shallow ponds are now possible. For full details
call 8B00-377-0019. www.aquacontrolinc.com ¢ quality manufacturer since 1970

BoardTronics
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Toro, Rain Bird, and Buckner irrigation
central computers and field satallite controllers.
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NW8000® LTC™ OSMAC® VTII /3/4™
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Nationwide: 1-800-STAYWET (782-9938)
*BoardTronics is not affiliated with Toro, Rain Bird, or Buckner.
Trademarks belong to their res ive manufacturers.
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where in North America.
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A Visible System
You Can Mow Right Over

# Speedsup play-Reduces playing
time up to 30 minutes per round

« Costeffective - Paysforitself in
months - Lasts for years

+ Moreenjoyment -No pacing and
hunting for sprinkler heads

¢ Availableinall colors

# Proven at thousands of courses around the world L
www: Kirbymarkers.com

e-mail: Kirbymarkr@aol.com
The Kirby Marker System

760-931-2624 « 800-925-4729 « Fax 760-931-1753

Tel: 256-845-0154 Fax: 256-845-9750

STEADBQST BRIDGES

GOLF CART - PEDESTRIAN
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ENGINEERED AND
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SPECIFIC REQUIREMENTS.
CLEAR SPANS TO 250 FEET
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www.steadfastbridge.com
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A twist of our easy off
lid gives you quick ¢
access to Pinhigh’s
quality reel sharp-
ening compound.

o] ﬂﬁl

reel shorp mnc) pound

22-4748

inhi dure .com

SOIL AND WATER SYSTEMS

Lowers Water pH  Controls Soil pH
Improves Soil Drainage « Controls Algae
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Improves Effluent Water For Irrigation use
Reduces Bicarbonates & Carbonate
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11838 Tammy Way Grass Valley, CA 95949
(530) 271-0915 aquaso2.com

email: sales@steadfastbridge.com
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Graham’s Grill

Continued from page 23

ogy means that you don’t need a grill,
griddle or range. All of the food items are
preprogrammed into a touch pad so you
get consistent results and don’t need to
have a professional chef on staff.”

Orion will customize each site, help with
installation and train the staff. From there
an Orion representative will visit the loca-
tion every two to three weeks. Grill configu-
rations start at $60,000 to $80,000 for the
low-end express walk up counter, and run
to $150,000 to $200,000 for the banquet
service version. Allfood, except freshitems,
must be ordered from Orion.

The express portion of the grill set up
at Old Silo is working out well for General
Manager Bill Bals.

“The turn is problematic. If you can get
the golfers out the door faster, that helps
you get that four-and-a-half hour round,”
said Bals. “With the express grill, we can
have golfers through the turn in five to 10
minutes.”

Labor and cost savings are potential ben-
efits, according to Ron Heinz, General
Manager for Fort Worth, Texas-based Fore
Star Golfat Sonoma Ranch Golf Club in Las
Cruces, N.M., who is going to open a
Graham’s Grill franchise in August.

“If your cook quits, you are stuck. This
doesn’t require a chef,” he said. “And
once every 21 days someone comes in
and rotates inventory. Perhaps this will
help us eliminate higher paid food and
beverage managers.”

If everything goes well at Sonoma
Ranch, Heinz plans on switching the other
nine Fore Star-managed courses over to
Graham'’s Grill franchises.

Sioux Falls, S.D.-based Orion Food
Systems, which has more than 1,500 out-
lets worldwide, has district managers
throughout the country and will service
Graham’s Grill franchises through its
existing network of warehouses.

Book4golf, NGCOA

Continued from page 23

courses will go back to the course.
Book4golf.com will get the opportunity
to participate in regional and state chap-
ter field days and multi-course manage-
ment meetings, as well as be included in
member prospect packages.

Book4golf.com also will be listed on
the NGCOA web site, and NGCOA mem-
ber courses will receive special broad-
cast faxes regarding Book4golf.com and
Smart Buy Network promotional oppor-
tunities.

“The Internetis becoming increasingly
important to golfers and golf course op-
erator,” said Mike Hughes, NGCOA’s
executive director. “This agreement en-
ables our 4,000 members to take full ad-
vantage of the benefits offered by the
Internet and Book4golf.com’s Web-based
products and services.”

The agreement will enable
Book4golf.com to bring more courses
online for golfing consumers nationwide,
adding to the nearly 1,000 courses it cur-
rently has under contract.

“NGCOA constituents now have the
leadership and guidance they have sought
inthe online, tee-time reservation arena,”
said Dan Drolet, executive vice president
of Book4golf.com.
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