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New wetlands
regs could stifle
development

By MARK LESLIE

WASHINGTON, D.C.—The
U.S. Army Corps of Engineers
isimplementing a new cadre of
wetlands regulations in early
2000 that is expected to impact
a far greater number of resi-
dential and commercial devel-
opments, including golf
courses.

Public comment on the pro-
posed Nation Wide Permits
(NWPs) expires Oct. 6, mak-
ing the way for the new rules
which affect jurisdictional wa-
ters of the United States —wet-
lands, streams, lakes, etc.

Although the new NWPs
have not been officially con-
firmed, experts in the field an-
ticipate few changes before the

Continued on page 32

Assistants often
underappreciated

By PETER BLAIS

While head superintendents
are seeking increased recogni-
tion and money for themselves,
they are also en-
couraging
course owners
and members
toupgrade the
), salaries and
benefits of
their assistants.

Nationally, the mean salary
paid superintendents is
$53,205, almost double the
$27,981 average salary of as-
sistants, according to 1998 fig-
ures provided by the Golf
Course Superintendents Asso-
ciation of America (GCSAA).

Why pay assistants more?

Continued on page 19
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The 8th hole on the Creek 9 at Aliso Viejo (Calif) Golf[ub df)laysjack Nicklaus and son Jack

II's personal touch. They designed the Ridge, Creek and Valley nines at the new public facility in

Orange County.

Nicklauses collaborate for AMH

ALISO VIEJO, Calif. — Jack Nicklaus
and Jack Nicklaus II have opened their
latest creation, Aliso Viejo Golf Club here,
a 27-hole public facility midway between
Los Angeles and San Diego.

The ninth Jack-Jack II co-design and
the first in California, the project is
under the auspices of ClubCorp. USA,
Inc. and AMH Golf Corp., a Newport
Beach-based land-development com-
pany specializing in golf, recreation
and hospitality properties.

Carved from a dramatic site offering
panoramic views of the Saddleback

change.

STEIDEL’S PRETTIEST AT POLSON
Polson Country Club’s 6th hole may be the best par-5 John
Steidel has ever designed. It is certainly the prettiest, he said.
For more on the new 9, which brings Polson to 27 holes to the
Montana facility, see story on page 33.

Mountains, Aliso Viejo is laid out in
three distinctive nines — Ridge,
Creek and Valley — and features
more than 100 feet of elevation

“As I get older, the desire to do a
lot of golf courses on my own is di-
minishing,” said Nicklaus. “But the
desire to continue what I've built with
my family is getting greater. So the
opportunity to work with Jack (II) ...
is something I look forward to a great
deal. We have a good relationship;

Continued on page 11

Machine takes
overseeding
to next level

By A. OVERBECK
JACKSONVILLE, Fla.
— Turf Solutions has de-
veloped the Dry Sprayer, a
machine wusing new
overseeding technology
that dramatically increases
the speed, accuracy and
germination time over
standard overseeding
techniques. Adapting air-
blast technology com-
monly found in agricultural
equipment, the Dry
Sprayer blows seed di-
rectly into the turf canopy.
“We have modified this
ag-based small crop ma-

chine into one suitable for
Continued on page 26




The Turf Solu-
tions Dry Sprayer
uses air-blast
technology to
blow seed into the
turf canopy, al-
lowing for better
seed-soil contact.

Call your Rain Bird Golf distributor at 800-984-2255 or contact us at our web site—http://www.rainbird.com
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Dry Sprayer
Continued from page 1

turfgrass applications,” said John
Wicker, vice president of Turf
Solutions, the service arm of lo-
cal distributor Southeastern
Turfgrass Supply. “We built our
first machine three years ago
and we do the final assembly,
modifications and shipping out
of Jacksonville.”

The Dry Sprayer features a

1,000-pound ground-driven hop-
per-unit that distributes seed via
a clutch-driven paddle to tubes
that run down to the 16-foot
boom. The seed, which is blown
at a speed of 65 mph, then hits
diffusers that run along the
length of the boom, orienting
the seed downward and blowing
it into the turf canopy.

“The ground-driven distribu-
tion system ensures even appli-
cation of seed and forces it
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costs. Weather-sensitive programming adjusts
watering rates based on actual environmental
conditions. Get the most out of your irrigation
system with the simply intelligent features of

Rain Bird central controls.
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track and manage your entire irrigation system. Intelligent scheduling reduces labor, energy and water

through the thatch layer, pro-
viding better seed-soil contact,”
said Wicker. “This leads to bet-
ter germination, uniform cover-
age and areduced outlay of seed
by 10 to 15 percent.”

The units also have a spray
tank that allows liquid products
to be applied at the same time as
seed or dry fertilizer.

The Dry Sprayer is ideally
suited for fairway applications
and can cover 120 acres in one
day. “We typically make two
passes with splitapplications and
with three or more machines we
can easily do a course in one
day,” said Wicker. “One machine
can handle 25 to 30 acres a day.”

“It is a huge time, labor and
seed saver,” said John Davis,
superintendent at The Ford Plan-
tation in Richmond Hill, Ga. “I
did it for the first time last year
at the Secessions Club (in Beau-
fort, S.C.). With other methods,
we would overseed in four dif-
ferent directions to make sure
that we didn’t miss any spots
because the wind was so bad.

“But with the Dry Sprayer, we
didn’t have to worry about the
wind blowing the seed, so we
were done in a day, if that.”

The Dry Sprayer also elimi-
nates the need for crews to “beat”
the seed into the turf. “We just
mowed right behind it and we
were done,” said Davis.

Gary Snyder, superintendent
at Harbor Town Golf Links in
Hilton Head, S.C., said he too
appreciates the convenience.

“Before, it would take two to
three days,” said Snyder. “Now
we can get our fairways done in
between play and we don’t have
to close down the course.”

Turf Solutions has built sev-
eral Dry Sprayers and uses five
of them in its service fleet which
has 60 accounts throughout
Florida, Georgiaand South Caro-
lina. “We will do about 4,000
acres of overseeding this season
in the Southeast,” said Wicker.

Thanks to word of mouth, in-
terest in the Dry Sprayer has
extended beyond the Southeast.
“We have gotten calls from
people in California and Ari-
zona,” said Wicker. “But we just
started selling the machines this
year so we couldn’t justify get-
ting into that market just yet.”

With demand on the rise,
Wicker expects to ramp up as-
sembly next year and produc-
tion could be around 40 to 50
units. The Dry Sprayer retails
for between $15,000 and $18,000.

While Wicker admits that this
new technology could catch the
eye of larger equipment manu-
facturers, he plans to keep it.

“We are not actively seeking
out larger companies with this,”
said Wicker. “Our name is trade-
marked and we have patents
out on the design characteris-
tics. Our guess is that they’ll
come to us.”
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