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Access for all: A 'golf court' could be coming to a green space near you 

Access for all: A masterplan for a the new 'golf court' concept. Could it be The First Tee's answer? 

By T R E V O R L E D G E R 

HERTFORDSHIRE, England—A revo-
lutionary concept in golf course design, 
which has the potential to bring the game 
to a whole new section of society, has 
received a massive boost following the 
signing of a deal with the European Pro-
fessional Golf Association (PGA). 

A triumph of land use and organization 
has resulted in the invention of "golf 
courts," which allow for a full 18-hole, 
6,500 yard, par 72 facility to be built on 
just 15 acres of land. 

Bob Hunt, technical director of PGA 
Management, said he's delighted with 
the deal, in which he sees the formation 
of a new company, Golf Courts Interna-
tional of Barnet, Hertfordshire, to be 
headed by John Sale. 

"We see golf courts as being an ideal 
opportunity for us to improve the accessibil-
ity of golf for beginners," said Hunt. "Golf 
courts can be built close to inner cities, they 
increase the opportunities for group teach-
ing and provide an ideal transition from 
driving ranges to full blown golf courses. A 
golf court is like a giant academy. The PGA 
is being very active in promoting the con-
cept and we are talking to contacts around 
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the world: from China to South America to 
Norway. I have seen people try to develop 
small golf courses but I've never seen any-
thing in the world like this." 

Another first for golf courts is the fact 
that they are eligible for 100 percent fund-
ing from the National Lottery Sports Fund. 
For example, if a school wished to set 
aside some land for a golf court, entire 
funding from the Sports Council could be 
applied for — this in a time when golf is 
languishing near the foot of the grants 
awarded league table in the UK. 

Golf courts were the brainchild of Farel 
Bradbury, a Gloucestershire systems ana-
lyst who became temporarily disabled fol-
lowing a mild stroke in 1988. Having had 
golf recommended as physiotherapy, he 
became hooked and wanted his own course, 
the only problem being that he was re-
stricted to the 6 acres adjoining his home. 

Not to be deterred, he devised a system 
of four greens and eight tees with which to 
produce a 3,000 yard par 60 course. 

John Sale was aware of the potential 
golf courts held and would not let the idea 
rest: "It has taken nearly four years to 
sort things out; from meeting Farel to 
getting where we are today." 

As part of the arrangement, the PGA 
will be giving each golf court design a 
safety certificate and they will also be 

involved in the design of each project. 
"The complete PGA endorsement is as 

unique as the concept itself," said Sale. 
"No other product has gained such a rec-
ommendation. This gives us major cred-
ibility and will stop people from saying 
that it is a Mickey Mouse concept." 

The game played on a golf court is 
exactly the same as that played on tradi-
tional layouts. It requires the use of all 
fourteen clubs, but it is the dimensions of 
the playing area that are different. 

As opposed to paying for a round of golf, 
on a golf court the players book the court 
by the hour — as with a tennis court. 

Thus, the player has the option of play-
ing 6 holes per hour (or any multiple 
thereof), giving flexibility of both cost 
and time — not an easy option on a tradi-
tional course. 

Due to the compact nature of a golf 
court, the option to install floodlights is 
feasible and provides the owner and the 
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Bloodshot eyes? 

Don't let gremlins in your pump 

station keep you up at night. 

Call FLOWTRONEX PSL 

No one has created more industry 

innovations. No one gives you better, 

more advanced service capabilities. No 

one maintains over $2 million in parts 

inventory to ensure fast and accurate 

delivery. And no one engineers a better 

pump station to fit your unique needs. 

It all adds up to the best engineered, 

most worry-free pump station in the 

world. One that gives you superior 

strength. Superior performance. And a 

superior night's sleep. 

So before you make any decisions, 

talk to the people at FLOWTRONEX PSL 

Yes, we may cost a little more than 

the other guys. But, rest assured, you'll 

ne ver suffer through one of their pump 

station nightmares. 

If Pump Station Paranoia Has You Losing Sleep, 
Here's Some Peace Of Mind. 

Pumping Systems 

( 8 0 0 ) 7 8 6 - 7 4 8 0 ( 2 1 4 ) 3 5 7 - 1 3 2 0 
E-mail : itxpsi@flowtronex.coni 
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CIRCLE #148 

With Christy O'Connor Junior 
and Laura Davies lending their 
support in the company bro-
chure, a certain level of kudos 
have already been attained and 

there are already 10 golf 
courts going through 
planning consent in the 
United Kingdom. 

With leisure entrepre-
neur Chris Drummond 

promoting Golf Courts in 
South Africa and the new com-
pany offices in Kuala Lumpur, 
Malaysia, the compact layouts 
look set to gather an interna-
tional following. 

John Sale again: "We see our 
biggest potential market in the 
United States and plan to break 
into it as soon as possible." 

The major client base for golf 
courts appears to stem largely 
from the following social groups: 
hotel guests, children, women, 
beginners, business people, se-
nior citizens and the disabled 
members of society. Environ-
mentally, golf courts are natu-
rally very acceptable — aside 
from taking up only one tenth of 
the size of a normal golf course, 
they also use less water, fewer 
chemicals and disturb the sur-
roundings much less. 

The compactness of a golf 
court allows inner cities to ac-
commodate them on brown field 
derelict sites, creating an "inner 
city lung" right in the middle of 
a section of society who either 
have no chance to play the game 
or who have to travel many miles 
in order to do so. 

This final point has long been 
cited as an important aspect for 
the development of golf as a 
growth sport. 

As long ago as 1933 that 
doyen of revolutionary golf 
course architecture, Dr. Alister 
Mackenzie, stated that: "...golf 
courses for the masses are of 
value only when they are in 
close proximity to large towns." 

Griffin 
Continued from page 66 
better decisions as to what they 
may be doing on their property in 
regards to impacting the habitat, 
water quality and air quality." 

Use of renewable resources 
and an organic-based approach 
to caring for things like turfgrass 
is a major issue for Audubon In-
ternational, which operates the 
Sanctuary Program. 

To ensure continued compli-
ance with the Principles of 

Sustainability, Griffin like the 
many golf courses in the pro-
gram, will need to be recertified 
yearly. The company will be able 
to use the AI logo as long as it 
remains certified. 

Already, six of the company's 
properties are fully certified, hav-
ing passed through the half dozen 
areas of environmental action. 

Griffin employees "have em-
braced it, enjoyed it," said Geise. 
"And people in the communities 
have come out to join in on our 
programs." 

Michael Schmidt, Griffin's 
environmental manager, has 
been working with AI staff ecolo-
gist Joellen Zeh on the broad-
ranging project. 

Geise said perhaps the most 
difficult task Dodson faces in 
winning companies and golf 
courses into the Sanctuary Pro-
gram is a feeling that it is a polic-
ing or regulatory system. "But 
it's all voluntary," he said. "To 
us, it made a lot of sense to get 
involved — not just from a Na-
ture Safe point of view." 

Golf courts 
Continued from page 13 
golfer with increased opportuni-
ties — seen as a real bonus in an 
era where time and space 
are at a premium. 

The safety of the golfer 
on a golf court is equal to 
that on a full blown course 
thanks to the lower num-
ber of golfers per acre. A maxi-
mum of three matches and 
twelve players can use the court 
at any one time. 
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see no weevils, SCIMITAR is an 
tional addition to your turf 

management program because it: 

* Controls both Hyperodes and Ataenius 
weevil adults 

* Targets adults to prevent eggs and larvae 

* Delivers fast knockdown 

« Provides outstanding performance at 
low use rates 

* Is available in two convenient 
formulations— wettable powder & 
capsule suspension 

• Is easy on the environment 
To see no weevils in turf, nothing is 
better than SCIMITAR. 

For more information, contact your 
authorized Zeneca Distributor, or call 
Zeneca Professional Products Toll Free 
at 1-888-617-7690. Labels and MSDSs 
available 24 hours a day, seven days 
a week via Fax on Demand. Please 
call 1-800-640-2362. 

www.zenecaprofprod.com Scimitar 
INSECTICIDE 

Control of Annual Bluegrass Weevil 

SCIMITAR Dursban Merit Mach 2 
0.06 2.0 0.3 2.0 

Product/Rate (lb ai/A) 
Source: S. R. Alm, et a). University of Rhode Island, Kingston, Rl, 1997. 

Control of Adult Black Turfgrass Ataenius Weevil 

SCIMITAR Dursban Merit 
0.06 1.0 0.3 

Product/Rate (lb ai/A) 
Source: H.D. Niemczyk, Ohio State University, 1996. 
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