
GOLF COURSE 

THE NEWSPAPER FOR THE GOLF COURSE INDUSTRY 

A UNITED PUBLICATION 
VOLUME 11, NUMBER 4 

APRIL 1999 • $6.00 

1999 Management Co. List 
The much-anticipated listing of management firms 
and their courses 51 

New Chemistry Abounds 
An in-depth look at several of the new chemical 
products from this year's big show 61 

GARL ADDS MCFARLANE TO DESIGN FIRM 
Architect Ron Garl (right) has added Scotsman Steven 
McFarlane to his design team. McFarlane is expected to 
bring additional expertise to Garl's growing portfolio of 
international and domestic projects. See story on page 44. 

C O U R S E M A I N T E N A N C E 
Canadian supers annual show round-up 19-25 
Pooch sniffs out PVC 19 
Vaccine negates lyme disease 34 

C O U R S E D E S I G N & D E V E L O P M E N T 
New study identifies opportunities, excesses 3 
Forse revives tired Tillinghast tracks 39 
Tour's Glen Day teams with Alabaman Blalock .. 42 

C O U R S E M A N A G E M E N T 
SunCor building environmentally friendly layout 8 
Wilson Golf expands into Wisconsin 59 
Matrix adds a pair 59 

S U P P L I E R B U S I N E S S 
Deere launches reconditioned equipment line.... 61 
Textron's facility achieves quality assurance 62 
Pennington plans expansion 63 

Pre-opening sparks 
fly at Roaring Fork 
B y M A R K L E S L I E 

ASPEN, Colo. — The 
Roaring Fork Club is open-
ing July 1, but the spotlight 
may already have been sto-
len by a criminal court case 
in which the project man-
ager for the development 
will stand trial on three 
counts of felony theft and 
one of failure to appear. 

Michael Bolton is 
charged with allegedly 
stealing $230,000 in cash 
from the Roaring Fork 
Club during three separate 
six-month periods. 

Each is a Class 3 felony 
punishable by up to 24 
years in jail, according to 
Pitkin County Assistant 

Continued on page 6 

CMAA faces 
'image' issue 
B y P E T E R B LAI S 

SAN FRANCISCO — Enhancing the club 
manager's image and the election of a new slate of 
officers, including the organization's first female 
officer, were the foci of the 
Club Manager's Association 
of America's (CMAA) recent 
annual meeting here. 

Like the Golf Course Su-
perintendents Association 
of America, which has made 
enhancement of the 
superintendent's image a 
major organizational mis-
sion, the private club man-
agers association is also seeking to improve the 
perception of club managers and general man-
agers in the communities in which they work. 

"Everybody wants to be identified as a profes-
sional," said CMAA Executive Vice President 
James Singerling. "Identifying themselves not just 
to the choir [themselves] but to the rest of the 
congregation [club members and community] as 
well is probably something they [club managers] 

Continued on page 60 

New CMAA President 
Paul Skelton 

N O R M A N TO O P E N FIRST COURSE IN SOUTH C A R O L I N A 
MYRTLE BEACH, S.C. — Above is a view of The Reserve Golf Club's No. 5, a mid-
length par-4. Waste bunkers at the Greg Norman-designed Reserve are filled with 
native red sand and provide a strong contrast to the Feldspar sand traps. It marks 
Norman's first course in the Carolinas and is expected to open officially in late April. 

Eco-Soil inks innovative deal with Chubb 
B y M. L E V A N S 

SAN DIEGO — On the 
heels of its EPA approval 
for the use and distribu-
tion of its biopesticide, 

N E W S P A P E R 

Spot-Less, though the 
Bioject biological distri-
bution system (GCN, 
March '99), Eco-Soil has 
inked a deal with Chubb 
Insurance that 
offers compre- W J 
hensive coverage 
at a reduced rate for users 
of the company's system. 

Under the guidelines of 
the deal, Eco-Soil custom-
ers using Chubb insurance 
will be provided expanded 
liability, environmental li-
ability and expanded prop-

erty coverage. In short, 
Chubb has identified 
courses using biologicals 
as a lower financial risk 
and will, in turn, protect 

f the club, its own-
ers, officers and di-
rectors from envi-

ronmental claims. 
"As we bring this tech-

nology to superintendents 
we want to demonstrate to 
them that biologicals are 
the way to go," said John 
Doyle, vice president, 

Continued on page 63 
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Flat pipe 
revisited 
Out with the thin, 
in with the new 
B y M A R K L E S L I E 

COLUMBUS, Ohio — 
Out with the thin-slitted 
flat pipe; in with the regu-
lar-slitted style. That is the 
determination of the manu-
facturer as well as superin-
tendents at golf courses 
that have used the flat 
AdvanEDGE Pipe made 
here by Advanced Drain-
age Systems, Inc. (ADS). 

"We decided not to use 
the sand-slot [as if slit by a 
razor] pipe in the golf mar-
ket because L n , , 
of the soil * m^y^mH 
m i x t u r e s 
people are 
using," said 
Kevin Rapp, 
ADS' marketing manager 
for golf courses. "We are 
recommending the regu-
lar-slotted pipe, whose per-
forations are much bigger, 
with the sock on it." 

By "sock," Rapp was de-
scribing a geotextile fab-
ric that fits over the pipe 
like the outer skin of a 
snake and prevents sand 
or soil from plugging the 
slits. A Maine golf course 
that had used the flat pipe 
in its practice green re-
ported problems with it, 
which Rapp attributed to a 
sludge-type subsoil. A 
couple of other courses 

Continued on page 48 



Wma 
mmmì 

CMAA elections 
Continued from page 1 

have never given a lot of thought to." 
Singerling's words are almost 

identical to those heard repeat-
edly at the recent Golf Course 
Superintendents Association of 
America annual mee t ing , 
where numerous speakers and 
officials discussed the need to 
make the super in tendent ' s 
value known to both the mem-

ber/influential golfer as well 
as the community at large. 

The GCSAA has hired a Bos-
ton public relations firm to work 
on its perceived image shortcom-
ings. For its part, the CMAA re-
cently received the results an 
image audit conducted by Jim 
Barnes of JLR Associates. 

According to the audit, 
"Among club members there 
appears to be an overall positive 

perception of club managers and 
their profession." Other audit 
findings seem to reinforce this 
positive image of club manag-
ers: 

• Eighty-six percent of club 
members feel the club manager 
should be seen as a team leader 
by the general club membership. 

• The club member focus 
groups saw the club manager as 
the most senior management 

employee at their club and an 
overwhelming 94 percent see the 
club manager as the club's chief 
operating officer. 

• Seventy-nine percent of club 
members saw the club manager 
as the one most responsible for 
the members' satisfaction at the 
club. 

• Additionally, members rate 
the club managers' position as 
the most critical to the club's 

operational success. 
Despite the seemingly posi-

tive club manager audit results, 
CMAA members still feel they 
have an image problem. Why do 
such highly educated individu-
als believe their members and 
the public think poorly of them? 

"As is the case with many pro-
fessionals," Singerling said, "im-
age is probably a question more 
in their own minds than it is in 
everyone else's. Overall, there 
is respect. There may not be 
knowledge of specific programs, 
like CMAA's certification pro-
gram or professional develop-
ment programs among periph-
eral members or officers. That is 
an area we [CMAA] will focus on, 
providing a greater understand-
ing of what it means to be certified 
in our association. We've educated 
our membership to that, but we 
haven't done a very good job of 
educating those people you are 
looking for respect from, namely 
those in your community. 

"It [the perceived image prob-
lem] is universal. Nobody un-
derstands lawyers or brain sur-
geons or accountants. If you say 
you ought to respect me because 
I'm a lawyer or a brain surgeon, 
most people are going to relate 
to a negative experience they 
might have had with a lawyer, 
doctor or accountant. Seldom 
will they remember that great 
experience when the accountant 
saved them $5,000 on their in-
come taxes. 

L-AM1NO ACID BIOFERTIL1ZERS 
CALCIUM DEFICIENCY CORRECTOR 

^ E f c f i o n c e y o u r t u r f 
m a l M t e n a n c e p r o g r a m 

M R s e a s o n I o n 

Plants save energy when treated with L-amino acids. The saved energy 
is used for other processes resulting in a healthy and efficient plant 

^ that can withstand stress and the onslaught of disease. 
Use MACRO-SORB© radicular throughout the growing season to enhance 

root development, especially when aerating, hydrojecting, overseeding, 
soding, or when you are watering in other agrochemical products. 

Use MACRO-SORB© foliar throughout the year, especially in stressed 
areas, to increase chlorophyll formation and photosynthetic capacity, and 
to enhance the effectiveness other foliar applied products. 
Use QUELANT®-Ca (calcium chelated with amino acids) at least once a 
month to keep calcium levels sufficient within the turf for stronger cell 
walls, turgidity, and increased disease resistance. 
Tank-mix MACRO-SORB© and QUELANT©-Ca with fungicides, PGRs, 
herbicides, or liquid fertilizers to enhance the efficiency of the 
agrochemicals and to improve the overall health and quality of your 
turfgrasses all season long. 

For more information about MACRO-SORB® 
call Nutramax Laboratories at: 800-925-5187 

The Nutraceutical Company nuTpamax 
X LABORATORIES, INC. 

AGRICULTURE DIVISION 
Baltimore, Maryland 

1-800-925-5187 
www. nu tramaxlabs .com 

"Ours is similar to other pro-
fessions. When you have a con-
centrated professional focus on 
your specific competency, most 
people outside don't understand 
it. They understand it generally. 
But they won't spend a lot of 
time learning about the specific 
competencies it takes to do that 
job...They [golf industry profes-
sionals] question whether they 
are respected because the 
people-to-people contact in their 
positions is often when they are 
getting beaten up on. Members 
expect the course to be in good 
condition, so when it is in good 
condition, no one complains or 
congratulates the superinten-
dent. But when it goes bad, that's 
when you hear it. That would 
lead superintendents to believe 
that when a member is coming 
up to talk to them, it's to rap 
them alongside the head for 
something that's wrong. 

"Similarly, club managers are 
responsible for passing along the 
bad news to members. Usually 
the good news of, say, no dues 
increase, comes in a letter from 
the club president. But it is often 
the manager who has to explain 
to a member why the board in-
creased dues, or prices, or why 
the facility is falling apart." • • • 

As for the election, Paul 
Continued on page 70 
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'I don't know if $1 million courses are possible, but 
affordable ones are important. And we must 

continue to build our special places — although they 
might cost $10 million or more/ 

—Dana Fry 

Counterpoint/Fry 
Continued from page 15 

On a project in Vancouver, Brit-
ish Columbia, we had enormous 
amounts of huge rocks. How do 
you cheaply remove them? If there 
are horrible soil conditions, it costs 
a lot to make a final product that 
looks good — not $1 million. 

The other thing that's required 
to build golf courses on difficult 

sites is lots of drainage and irri-
gation. We put in miles and miles 
of irrigation on the Vancouver 
course, and in many instances 
we spend more than $1 million 
on irrigation alone, and several 
hundred thousand on drainage. 

The Vancouver project had a 
175-foot drop on the tee shot. To 
make the fairway somewhat play-
able we had to build a 10-meter-
high retaining wall. The wall it-

self was unbelievably difficult to 
build. We had lots of bridges 
crossing severe slopes to get 
from one point to the other. On 
the same project, with 700 feet of 
elevation change, we couldn't 
even get trucks to the site. We 
had to get the sand for traps 
hauled by helicopter. 

The first hole at Devil's Pulpit 
in Toronto — the first course I 
ever worked with you on, Mike 

— the very first issue of Golf 
Course News, I'll never forget it: 
February 1989, had just come 
out and Mike Hurdzan was 

quoted in the lead article saying, 
"You can build a golf course for 
$1 million." Well, this one hole 
at Devil's Pulpit cost $1 million. 

On another property, Desert 
Willow in Palm Desert, Calif., 
the site literally had no features 
whatsoever. We spent about 
$10.5 million — of which $1.5 
million was in earthwork, $2 mil-
lion in irrigation, and $3.2 mil-
lion in landscaping. 

Mike, I agree with what you're 
saying. But there are several con-
ditions we must keep. On the 
pyramid of golf courses, it's much 
more fun to work on those at the 
top, and that is where most people 
struggle to be all of their lives. 
And, playing one of those courses 
is a life's goal for some people. 

So, I say it is inherently impor-
tant to continue to construct the 
low-cost golf courses. I don't 
know if $1 million courses are 
possible, but affordable ones are 
important. And we must continue 
to build our special places — 
although they might cost $10 
million or more. Most of us learn 
to play golf on affordable 
courses, but we aspire to play 
and enjoy all the richness that a 
golf course can give. 

CMAA 
Continued from page 60 
Skelton was elected CMAA's new 
president during the association's 
March conclave in San Francisco. 
Skelton has served as vice presi-
dent, Golf & Club operations with 
Desert Troon Companies and 
Hassayampa Golf Club in 
Prescott, Ariz., since 1986. He 
previously served as vice presi-
dent and general manager of a 
related Troon development, 
Troon Golf & Country Club in 
Scottsdale, Ariz., for 10 years. 

Warren Arsenault was 
elected vice president . 
Arsenault has served as gen-
eral manager of the Poinsett 
Club in Greenville, S.C. since 
1994 and previously was gen-
eral manager at Victoria Coun-
try Club in Texas for seven 
years. He joined CMAA in 1968, 
was first elected to the board in 
1994 and served as secretary-
treasurer last year. 

Replacing Arsenault as sec-
re tary- t reasurer is Sandra 
Frappier, CMAA's first female 
officer. Frappier has served as 
general manager of Fort Wayne 
(Ind.) Country Club since 1995. 
Previously she was general 
manager at the Summit Club 
for 15 years. 

Leading superintendents rate Providence the best creeping bentgrass for the northern U.S. and Canada. 

"We chose Providence for its outstanding perfor-
mance all over the U.S. and particularly in A 
the Northeast. We established greens in the 
hot, dry summer of '95 and they have j H r 
performed beautifully. Our l l l H t t 
new practice putting green J | | M 
was open for play eight ^ • H H ^ ^ H H H 
weeks after seeding. My 
membership is very pleased with the quality of 
our putting surfaces." 

Bob Miller — 
The Golf Club of Purchase • Purchase, NY 

Seed supplied by United Horticultural Supply 

"Providence has performed as 
expected; with its upright growth 
characteristics, fine leaf 
texture, uniform density and d 
color, it has truly been a I 
winner for us. Since the day 1 
we opened, our customers have 
loved the consistency and smooth 
ness of our putting surfaces." 

Pat Shaw — 
The Bog • Saukville, WI 

Seed supplied by L.L. Olds Seed Co. 

"This is my fifth grow in and 
my first with pure Providence 
greens. It's a very fine, 
upright turf. Slightly slower 
to establish because of our 
cold and rainy fall, but now 
that we are maturing it's 
showing its true colors to be 
a great putting surface." 

Gregg Radak — 
The Reserve Vineyards and Golf Club • Aloha, OR 

Seed supplied by Professional Turf Center 

DOMINANT & DOMINANT PLUS Creeping Bentgrass 
Blends combine the heat tale ranee of SR 1020 with the cold 
tolerance of Providence, and our new SR 1119. 

SEED V RESEARCH 
27630 Llewellyn Road • Corvallis, OR 97333, U.S.A. • Telephone: 1 (800) 253-5766 • Fax: (541) 758-5305 • E-Mail: info@sroseed.com 

mailto:info@sroseed.com

