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Troon inks first
international deal

By PETER BLAIS and wire service reports

SCOTTSDALE, Arizona, USA — Troon Golf, a major
U.S. course development and management firm, has
expanded into the international market with the addi-
tion of two of Scotland’s most famous layouts, the Ailsa
and Arran courses at Turnberry.

The Scottsdale, Arizona-based company will manage
the two courses and hold a minority subordinated own-

ership interest.

The resort was acquired for approximately $51.5 mil-
lion by Starwood Lodging Corporation, based in Phoe-
nix, Ariz., from Nitto Kogyo Co. Ltd., a golf course
ownership firm based in Tokyo. Nitto Kogyo had owned
the 800-acre development since 1987 and invested $35

million in the property.

“Today [Dec. 23, 1997], is a momentous day for our
company,” said Troon President Dana Garmany. “Ex-

Continued on page 67
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It's GCSAA Showtime!
It’s time to lace up the comfortable shoes. The GCSAA’s 69th
International Golf Course Conference and Show rolls into
sunny Anaheim, Calif., February 2-8, with more than 650

exhibitors and seven days of conference sessions. For more
details on GCSAA annual awards, conference schedule and

ways to get the most out your show experience, see pages 43-48.

Course projects upgrade
disadvantaged communities

By JERRY ROSE

and PETER BLAIS
PHOENIX — What do

you usually see behind the

flagstick on the front cover

of most golf magazines?

|

i

River Valley Golf Course near Aspen, Colo. — a new Crown Golf property opening in April.

Philippines puts golf g8
development on hold \§

By M. LEVANS
MANILA, Philippines —
The Philippine govern-
ment has ordered a halt to
the building of new golf

NEWSPAPER

courses due to water short-
ages caused by the E1 Nino
weather pattern.

The Philippine Depart-
ment of Agrarian Reform
(DAR) stopped processing
land conversion applica-
tions by golf course devel-
opers until the drought
situation ends, which may
not be until mid-1998.

“This is an initiative...to
conserve water in the light
of the El Nino phenom-
enon and the growing criti-

Continued on page 60

Landscapes Un-
limited and its
president, Bill
Kubly, have won
the Golf Course
Builder of the
Year Award,
while President
Howard Barnes |
and V-PJ.W. Tho- §
mas of Quality
Grassing & Ser-
vicesgrabbed Best
Small Builder of
the Year Award. |
A Small Builder |
Honorable Men-
tion Award goes
to Turf Drain,
Inc. and its presi-
dent, Geoffrey |
Cortlett.  See
pages 3842.

. W. oma

Best BuiLbers oF THE YEAR

Pounding surf, red rock
cliffs, majestic mountains,
virgin forests.

Rarely do you see smoke
stacks, turnpikes or hous-
ing projects. But it's the
courses built with these
backdrops that often have
the most positive impact on
their immediate surround-
ings. A new golf develop-
ment in a less-than-desir-
able part of town can have a
tremendous influence on
the local community’s over-
all economy.

A perfect example is the
Raven Golf Club at South
Mountain in Phoenix. It
was built in 1995 at a cost
of more than $14 million,
almost all of which was
spentwith local companies
involved in the develop-
ment project. It also pro-
vides 80 jobs to local resi-
dents with an annual

Continued on page 62
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You've Just Spent

40,000 to

Build a Green

Now invest $90 in the right bentgrass seed.

At $4 to $7+ per square foot, a 6,000 foot green can cost $24 to $50
thousand. No matter how you figure it; design, grading, tiling, gravel,
sand and manpower, building a green is the most important part of
any course. It would be foolhardy to plant an unproven bentgrass on a
whim, or because it’s a few cents a pound cheaper. Of course you're
going to be cautious when your reputation’s on the line. You're going to
insist on the stellar new Penn A and G series bents from Tee-2-Green®,
developed by Dr. Joe Duich, then tested—and selected—by some of the
best superintendents on some of the finest courses in the world.

Better built greens deserve the better bentgrasses. Insist on the genuine ‘Penn Pals™:
Penncross, PennLinks, PennTrio, Penn A-1, Penn A-2, Penn A-4, Penn G-1, Penn G-2,
Penn G-6; plus Penneagle, Pennway and Seaside II for fairways.

Number 16 Penn A-4 green, The Estancia Club, Scottsdale, AZ

Or, you won't go wrong with time-proven Penncross, PennLinks or
PennTrio blend. With hundreds of thousands of pounds sold around
the world since its introduction in 1955, Penncross remains the best-
selling bentgrass ever.

Oregon’s best and most experienced bentgrass seed producers grow

these exceptional creeping bents to the highest certification standards;
free of any objectionable weeds.

It's good economy to seed with the new Penn A and G bentgrasses
from Tee-2-Green®—the icing on the cake.

TEE-2-GREEN®

PO Box 250
Hubbard, OR 97032 USA
800-547-0255
503-651-2130
FAX 503-651-2351

©1997 Tee-2-Green® benti nfo@tee-z.green .com
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BRIEFS

SOMERVILLE, N.J. —
Somerset County parks officials
have said the county should build
a fifth 18-hole public course in
the next few years. The county’s
four courses are heavily used
and golf has become a steady
revenue source, providing $5.6
of the park commission’s $10.3
million operating budget for
1998. The target area for the new
course would be in Branchburg
or neighboring Hillsborough.

CALIMESA, Calif. — The
Southern California PGA is pur-
suing a plan to build two 18-hole
daily-fee courses and new head-
quarters for itself in Oak Valley,
a 6,700-acre master-planned
community. The Southern Cali-
fornia PGA wants the two 18-
hole layouts along with a teach-
ing center and practice range as
well as business offices for the
local PGA section.

RICHMOND, Va. — Golf
course architect Lester George
of Colonial Golf Design, Inc. of
Richmond has been chosen to
oversee renovations on two of
the three 18-hole golf courses at
the private Country Club of Vir-
ginia. Bunker and tee renova-
tions are complete on the Tucka-
hoe Creek Course, a Joe
Lee-Rocky Roquemore original
design. George will now create a
master plan for renovations to
the 18-hole Westhampton
Course.
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Florida course general manager shot by former pro

MOUNT DORA, Fla. — The general
manager of the Mount Dora Country Club
was shot and killed last month by an 85-
year-old former golf pro, who then turned
the gun on himself and committed suicide.

Apparently upsetover charges he abused
the course, former pro Ernie Tardiff report-
edly entered the pro shop shortly after 7
a.m. Jan. 7 and argued with general man-

The relative size of fertilizer particles dramatically

affects their performance. With Scotts NEW

ager Douglas Victor Passen, 58.

Tardiff shot Passen in the stomach and
side with a .380-caliber semiautomatic pis-
tol. Tardiff called 911 and asked police to
come to the club. He then phoned his wife,
told her to pick up his golf cart, and then
fired a single bullet into to his own head.

Tardiff died at the scene. Passen, who
survived surgery for removal of a kidney
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and his spleen at Orlando Regional Medi-
cal Center, died several days later.

The club’s administration replaced Tardiff as
ateaching pro in the mid-1980s. He continued to
playatthe club, butrefusedtofollowcertainrules.
He would reportedly play without first obtaining
a tee time, drove his cart over greens and en-
gaged in dangerous play. The board of directors
had written letters to Tardiff citing specific inci-
dents. Police found the most recent letter in
Tardiff's pocket following the shooting.

IT'S ALL RELATIVE.

Relatively speaking, Scotts' unmatched tech rep

assistance program, full product line and competitive

" Controlled
ontec -
Fertilizer

Call 1-800-543-0006. Or visit our website at
www.scottscompany.com for more information.
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Golf short-changed in U.K. sports funding

less than 1 percent of

Lotto pot goes to golf

By TREVOR LEDGER
MARKET DRAYTON, Shrop-
shire, England — The United
Kingdom National Lottery was
designed to benefit “worth
causes” in the fields of the arts,

sport and national heritage. In
the three years since it’s incep-
tion, however, the lottery has
paid out a mere 4.4 million
pounds to golf projects of all de-
scriptions across the entire na-
tion — a figure split among 30
applicants.

Golf awards so far have
amounted to less than 0.7 of one

percent of the total sports grants
awarded to date. Compare this
with netball — 1.4 percent, row-
ing — 2.13 percent, gymnastics
— 1.55 percent.

While 4.4 million pounds is
not to be sneezed at, the fuller
picture is at least confusing, if
not downright disturbing for the
game of golf.

Since golf is the second larg-
est participatory sport in the
country, it would stand to reason
that that golf should be at least
in the top half of the awards table.

The medical opinion of golf is
encouraging. It offers good, low
impact exercise which is suit-
able for all but the seriously in-
firm. As already stated, the sport
is astonishingly popular with
demand for golf courses outstrip-

ping supply steadily. So where is
the problem?

One of the lucky 30 who man-
aged to extract money from the
Lottery is the Horsehay Village
Golf Complex. The very ethos of
this centre is to promote Golf to
all of society and maybe this is
the crucial factor.

Faye Westrop of the Sports
Council Lottery Helpdesk con-
firms that to attract Lottery Fund-
ing a project must, “... be open
to everybody and actively en-
courage increased participation
in the sport.”

Given that Golf is a booming
industry in the U.K., it would be
a poor project indeed that failed
to increase participation. How-
ever the crux of the matter lies
elsewhere, the motives of the
project proposer. In order to
qualify for funding the project
must be non-profit making.
Therefore the likes of Horsehay
Village are at least in the run-
ning for a lottery grant due to
the fact that they are public
courses designed as a civic ame-
nity rather than as an exclusive
club.

This would appear therefore
to be yet another very good rea-

The Critics
All Aoree. .

"The support they've
given has been

tremendous!:

'Our Legacy distributor's been

absolutely outstanding!

“Fegacys custorier
service is t@rl/‘lflC."'

'l would have 'paid more,

but actually l)(lid less!:

Michael L. Dingman, VP & Director of Goll
Em nunmvnl.li Gol&s Glen Annie Golf Club son for an expansion of public
Dariel Garner; Owniel Coias A A golf course construction in Brit-
Fhe Gnzzly Course at Gold Mountain ain. Provided that they are of a
(Graeagle, CA) “high standard,” which is an-
> other of the criteria explained
7

by Faye Westrop. On the face of
it this is great news for the grow-
ing band of newcomers to golf-
good, affordable golf courses
funded by a body dedicated to
“Sport for All”, the Sports Coun-
B cil. Yet it hasn’t happened.

It is possible that the ex-
tremely complex application pro-
cess has been responsible for
some failures of funding but this

g is unlikely given the Local Au-
b thority Structure which thrives
on paperwork etiquette. The only
possible answer then must be
that Local Authorities are sim-

ply not applying for funding.

A spokesman from the British

. Institute of Golf Course Archi-
By tects (BIGCA) confirms and ex-
g3 plains this curious inactivity. “In
s : order to qualify for Sports Coun-
cil funding, the project must
come up with at least 35 percent
of the capital required.” This
appears to be a major stumbling
block for hard pressed local au-
thorities who are cutting back
on essential services and will
Continued on page 86
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"The GO0 (heads) ;lrcjuSt Lr eat!
4 Wade Vecchio, Superintendent
Cotton Ranch Club
(Gypsum, CO)

"Legacys service, responsiveness arel
product quality has all been goodl.
Their technical support
has been supen'or' ! :

Jelt Whiglield, Director of.Goll/Gentral \Lum;_,( r

Persimmion Woods Golf €lab
W eldon Spring, MO) -

'1absolutely love he

Genesis Central!"
Chris Smith CGCS, Supérintendent
Bittersweet Goll Club
(Gurnee, 11)
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Domestic course
construction still
- going strong

New openings top 400 mark
for third consecutive year

Another 429 golf courses opened in
1997, the third consecutive year the num-
ber has cleared the 400 mark, according
to the latest figures released by the Na-
tional Golf Foundation.

While the figure is down slightly from
442 ayear ago and the record 468 in 1995,
the number of course openings should
remain steady or perhaps even increase
over the next couple of years.

850 courses were under construction.

said NGF Vice President of Communica-
tions Bill Burbaum. “Now we're up over
400 over the past three years. It's mind

bo(g)%litﬁg.” New

e 429 new courses, 285 (66 per- .

cent) were new facilities and 144 (34 per- Ddzb/./%e 226
cent) expansions of existing courses. Of M unicip al 30
the 932 under construction, 655 (70 per- Private 29

.cent) are new and 277 (30 percent) are Total 285
Xpansions.

The 429 figure includes both nine- and
18-hole courses, and figures out to 316
18-hole equivalents.

The flowering public course market New
continued in full bloom during 1997 with .
334 daily-fee and 48 municipal courses Dﬂlly_f? d 487
together making up 89 percent of the new Municipal 90
courses built last year. The trend should Priyate 78
continue with 86 percent of the courses Total 655

under construction — 677 daily-fee and 128
municipal — being of the public variety.

Pictured above is the 10th hole at StoneWater Golf Club in Highland Heights, Ohio, among the 429
golf courses that opened in 1997 and marking the third straight year the new course figure has

Arecord 932 courses were under con- surpassed the 400 mark. StoneWater is a Michael Hurdzan/Dana Fry design featuring stunning
struction at year’s end. That's up almost  cut stone and water that comes into play on 16 holes. Gregg Foster and Craig Immel are the founders
10 percent from the end of 1996, when of the 18-hole, private course. Foster is owner and president of Elyria Foundry and a member at

several prestigious private clubs including Pine Valley (Clementon, N.J.), Olympic (San Fran-
“When I came to the NGF in 1987 we cisco) and Double Eagle (Columbus, Ohio) golf clubs. Immel, a former president of the Northern
were opening about 200 projects a year,” Ohio PGA, brings 25 years of PGA private club experience to StoneWater.

U.S. courses opened in 1997

Expansions Total
108 334
18 48

20 49
144 429

U.S. courses under construction, Dec. 31, 1997

Expansions Total
190 677
38 128
49 127
277 932

Source: National Golf Foundation

gf IS On The Way

IGM Takes The
Headache Out Of
Course Maintenan

Below are nine reasons why outsourcing your
golf course maintenance might be the greatest

and don't wait until the moming to call us.

® Control Maintenance Costs

Other Areas
» High-Level of Expertise
¢ Careful Handling of Labor Issues
¢ Assure Quality Maintenance Managem
® Qutstanding Employee Training .

IGM

Golf Course Maintenance Specialists'

* Consistent Course Conditioning
® Access To Specialty Equipment
¢ Environmental Protection

331 South Florida Avenue ® Suite 41
Lakeland, Florida 33801
(941) 686-2376 * Fax (941) 683-0455

www.igm.net
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business decision you ever made. Chew on these .

¢ Greater Management Productivity In

(800) 413-550(

Worldwide acquires

four new golf centers

LAS VEGAS — The new management
team of Worldwide Golf Resources Inc.
has acquired four golf centers located in
the Greater Orlando, Fla., area.

These centers feature driving ranges,
golf-training facilities and family enter-
tainment. Worldwide Golf assumed con-
trol of these ranges on Jan. 1. Included in
the acquisition is the Altamonte Springs
Center, recognized as one of the top
driving ranges in the United States.

This strategic acquisition provides the
company with an immediate presence in
Florida’s booming golf market and ini-
tiates the company’s new range acquisi-
tion and development plan.

Mac Shahsavar, chairman of the board
for the company, indicated that “the change
in management through the election of
Donald Stoecklein to the position of presi-
dent, with an extensive background in real-
estate acquisitions and financing, provided
the impetus in the expedited acquisition.”

Stoecklein indicated that “the company
will be looking to the immediate acquisi-
tion of additional golf-range facilities in
attractive markets while pursuing other
horizontally integrated acquisitions.”

Golf construction
and participation
continue fo rise
throughout Europe

According to a special report re-
leased in conjunction with Golf Eu-
rope '97, the game is enjoying some
healthy gains in that part of the
world.

The report was released by
Messe Munchen GMbH, a Ger-
man company that staged Golf
Europe 97 in Munich.

The report shows that participa-
tion and golf course development
were both up in 1996.

More specifically, the report
notes that, in 1996, the number of
people with golf club memberships
in Europe rose by 5.7% to 2.8 mil-
lion. [Note: Most of Europe’s golf-
ers are members of a golf club.]

The report contained no informa-
tion on rounds played or golfer de-
mographics.

Sweden, Germany and France
recorded the greatest increases in
numbers of golfers. The report
notes that these countries were
also the home of 56 of the 229 new
courses that opened across Europe
last year.

At the end of 1996, Europe was
home to 5,331 golf courses.

In its look at golf consumer
spending, the report estimates that
golf merchandise sales rose 3.3%
in 1996 across Europe to $1.3 bil-
lion in U.S. dollars. Included in
this total are sales in golf course
pro shops, sports retail shops, de-
partment stores and by mail- order
businesses.

While still sizable, the 1996 in-
crease in golf consumer spending
in Europe was less than what it
was in 1995 when sales rose 6.3%.

This slowdown, according to the
report, was the result of a cooling
off of the economy and lower retail
prices due to the dollar’s lower
exchange rate throughout 1996.
The “price wars” that erupted dur-
ing the year between the various
golf retail outlets were cited as
another factor.

Great Britain, Sweden and Ger-
many led the way in golf sales last
year with $422 million, $234 mil-
lion and $153 million respectively.

The report based much of its
information from data received
from golf associations in 14 of the
29 countries that make up the Eu-
ropean Golf Association. In addi-
tion to Great Britain, Sweden, Ger-
many and France, the other
members of this group are Aus-
tria, Belgium, Denmark, Finland,
Ireland, Italy, the Netherlands,
Norway, Spain and Switzerland.
The report notes that these coun-
tries make up 95% of the total Euro-
pean golf market.

February 1998




Development
visits Santa
Barbara, finally

SANTA BARBARA, Calif. — Af-
ter numerous struggles, the first
regulation-length courses built in
Santa Barbara in 25 years have
opened for play. Both will be open
to the public.

Glen Annie Golf Course, a daily-
fee, par-72 layout with panoramic
views of the Pacific Ocean, was de-
signed by Robert Muir Graves and
Damian Pascuzzo. Glen Annie fea-
tures a double green, a large lake
that comes into play on three holes,
and a unique amphibian walkway for
an endangered species of frog. Steve
Montanez, a former superintendent
at North Ranch Country Club in
Westlake Village, is the new superin-
tendent at Glen Annie.

Rancho San Marcos, a $16 million
project designed by Robert Trent
Jones, Jr., is a par-71, semi-private
layout with five par-5s and six par-3s.
The course moves through 300 acres
with views of Cachuma Lake and the
Santa Ynez Valley as well as the San
Rafael and Santa Ynez mountains.
There are 1,700 trees on the prop-
erty, including oaks that are 200 to
300 years old. The course superin-
tendent is Scott Nair, a former head
superintendent at the Boulders Re-
sort in Carefree, Ariz.

Toughest course
in U.S. sells for
bargain price

KANEOHE, Hawaii — A golf
course rated one of the toughest in
the country was sold for less than
15 percent of its $82 million con-
struction cost.

The Koolau Golf Course, located
at the base of the Koolau Mountains
in Windward Oahu, attracted a single
offer of $12 million when bids were
opened. The buyer was CCL Hold-
ings (USA) Ltd.. The company’s in-
vestments include hotels, golf
courses and other commercial real
estate. The 18-hole course — known
for its challenging terrain and many
ravines — sits on 250 acres and fea-
turesa 123,000-square-foot clubhouse
and 1,000 additional acres.

According to aforeclosure agent,
more than 300 individuals or groups
expressed interest in the property.
The course was originally devel-
oped by the Minami Group, a Japa-
nese firm that bought the acreage
during the Japanese investment
boom n the late 1980s. Minami hired
course designers Dick Nugent and
Jack Tuthill to lay out a course on
the varied land. Half of the holes
feature ravine crossings and there
are more than 80 bunkers.

The facility’s luxurious clubhouse
features a two-story waterfall, floor-to-
ceiling windows with views of Kaneohe
Bay, and an interior courtyard.

& February 1998
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Two new golf facilities set to come on line in San Jose

SAN JOSE, Calif. — It's been nearly 30 years since a new
public course opened here, but 1998 will be a boon year with
two layouts scheduled to welcome the city’s golfers.

The Tradition Golf Club, located about a mile south of the
Calero Reservoirin south San Jose, plans to open a 27-hole public
facility in July. Meanwhile, just a couple miles away, the course
known as the Riverside Golf Course will open a new 18-hole,
daily-fee course designed by Jack Nicklaus in September and
thereafter be known as the Coyote Creek Golf Club. Once the

Nicklaus Signature Course opens at Coyote Creek in September,
the existing 18-hole layout at Riverside will be renovated into a
second Nicklaus design that will be known as the Valley Course.
The Valley Course should be ready for play by summer 1999.

“The luxury we have with the new design is being able to take
advantage of the best of both worlds in California,” Nicklaus told
the San Jose Mercury News. “The layout will actually wind
beneath the highway, with rolling terrain to the west and moun-
tainous terrain to the east.”
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the ability to deliver high productivity
without sacrificing hole quality, durabili-
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Powered by an 18-hp Kohler engine,
the 800 covers a lot of ground at a coring
swath of 31.5-inches. Four gears allow
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Phoenix city officials enter fray with plan to save Adobe GC

PHOENIX, Ariz. — In the latest installment
of an increasingly bitter two-year fight, the
Phoenix City Council has stepped in with a
plan to save the Adobe Golf Course, a course
built in the 1920s in one of the city’s most
prominent neighborhoods. The owner of the
Adobe course has said it wants to develop
housing on the golf course property, or re-
ceive fair compensation.

In exchange for preserving the Adobe
course, the council voted to allow the owner,
Kabuto Arizona Properties, to build up to 70
units on about five acres near the course’s
clubhouse. The building would not affect the
course.

Kabuto, however, has said the council’s deci-
sion does not go anywhere near far enough and
that the matter will most likely end up in court.

Debate surrounds Calif. course entrance

CATHEDRAL CITY, Calif. —
Just how important can an en-
trance to a golf course be ? Well,
if you're officials in the neigh-
boring cities of Cathedral City
and Rancho Mirage, very.

Cathedral City officials have
been miffed by the Ritz-Carlton’s
plan to have the main entrance
to its new $12.5 million golf
course in neighboring Rancho

INTHE THEORY. =
QUANTITY DON'T MIX.

Official Golf Course Equipment Supplier

Mirage. The 18-hole course will
be built on 86 acres in Rancho
Mirage and 105 acres in Cathe-
dral City along the base of the
Santa Rosa Mountains.

Cathedral City officials have
said that the city had been prom-
ised its own golf-cart entrance,
while the developer Winchester
Development Co., the company
building the golf course, said the
idea was dismissed long ago.
Cathedral City officials have said
a separate Cathedral City en-
trance would provide convenient
access for residents and also help
lure hotels as part of their efforts
to revitalize downtown.

One possible compromise is a
free shuttle service from Cathe-
dral City to the golf course’s main
entrance in Rancho Mirage, al-
though no final decisions have
been made.

Environmentalists

fail to stop Ojai,
Calif. golf course

OJAI, Calif. — An environmen-
tal group has lost again in its
efforts to stop an exclusive 18-
hole private golf from being built
by a company owned by Japa-
nese media tycoon Kagehisa
Toyama. But questions remain
whether the course will ever get
built.

The Environmental Coalition
of Ventura County has been try-
ing to prevent the Farmont Corp.
from building its course on its
Ojai Valley property. The pro-
posed 18-hole layout, designed
by golf course architect Pete
Dye, would be bult along High-
way 150 west of the Ventura
River. The facility will also in-
clude a 20,000-square-foot club-
house and restaurant, three
lakes covering 800 acres and a
driving range. Players would re-
portedly have to pass a golfing
test before being allowed to play
the course and only 35 rounds of
golf would be allowed daily.

The project has been tied up
in litigation since 1993. An attor-
ney for Farmont has said the
chances the course will be built
are decreasing and that Toyama
is old and in poor health.

PUBLIC GOLF FORUM
DATES SET

YARMOUTH, Maine —
October 26-27 will be the
dates for the Goif Course
News-sponsored Public
Golf Forum, the leading
conference for managers
and superintendents of
public-access golf facil-
ities.The two-day event
will be held at the Rancho
Las Palmas Resort in
Rancho Mirage, Calif.

Powered by an 18-hp Kohler engine,
the Aercore 800 can punch up to
571,725 holes an hour at a

coring swath of 31.5 inches.
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Microsoft executive buys Puget Sound layout

OLYMPIA, Wash. — Retired Microsoft mil-
lionaire Scott Oki has bought Indian Summer
golf course, site of the Puget Sound Nike Open.

Oki, whose other holdings include Echo
Falls Country Club, a semi-private course in
Snohomish, Wash., and The Golf Club at
Newcastle, a 36-hole daily-fee course under
construction outside Seattle, is chairman of

lighter than its famous older brother, the Greensmaster 3000. That makes
it the lightest in the industry, so any lingering concerns about greens
compaction and related problems can be put in the “Dont Worry™ file.
Built for economy, the Greensmaster 3050 still has many of the proven
parts and features that made our Greensmaster line so successful, including
the hydraulic system and Vanguard' engine. For more on how to
outstanding performance at an affordable price, visit our website at

www.toro.com/golf or call your local distributor at 1-800-803-8676.

“A MOWER THAT MAKES NO IMPRESSION.

Indian Summer LLC, which bought the pri-
vate, par-72, 7,026-yard course from Aoki Corp.
of Japan. Indian Summer, designed by five-
time British Open champion Peter Thomson
and Michael Wolveridge, opened in 1992
Indian Summer’s gated housing develop-
ment, which includes 480 home sites, was sold
separately to Crystal Investments LLC.

NOW THAT WOULD BE IMPRESSIVE!"

The new Toro Greensmaster” 3050 riding greens mower is 165 pounds

E)

TORO.

Seattle links opens this summer

NEWCASTLE, Wash. — Work
is ongoing on the 36-hole Golf
Club at Newcastle, a much-an-
ticipated project set on the flanks
of West Cougar Mountain out-
side Seattle and Bellevue, which
is expected to be one of the pre-
mier golf sites in the Pacific
Northwest when it opens this
summer.

get

At least one of the two 18-hole
layouts designed by golf course
architect Bob Cupp was due to
open this spring. But heavy rains
last summer pushed the target
date back to this summer.
Greens fees for both courses are
expected to be in the $
An earlier plan to develop one of
the courses as a private course
was dropped.

Work on the facility’s 40,000-
square-foot clubhouse has been
ongoing this winter. The club-
house will include a restaurant,
pub, sit-down banquet facility for
400 and a corporate meeting
room. The courses are expected
to become the future host site
for an annual private golf tourna-
ment hosted by PGA Tour star
Fred Couples.

Las Vegas GC
may receive

needed facelift

LAS VEGAS, Nev. — The Las
Vegas Golf Club, the city’s only
municipal 18-hole course, could
be headed for a tune-up.

City officials have been negoti-
ating with Golf Enterprises, Inc.,
to pump more than $4.4 million
worth ofimprovements into a golf
course that has fallen into disre-
pair in recent years due to heavy
play and a lack of investment.

Golf Enterprises, Inc., the op-
erators of the course, have said
they are committed to improv-
ing the conditions of the layout.
According to Joseph Guerra,
executive vice president, some
of the improvements being con-
sidered are rebuilding several
greens, improving tee areas, in-
stalling new irrigation and cart
paths, creating anew artificial lake
and enlarging parking areas.

Salt Lake City to
open new track

SALT LAKE CITY, Utah —
Southeastern Salt Lake Valley is
about to gain amuch-needed pub-
lic course. The county’s newest
layout—the Old Mill Golf Course
— is set to open May 1.

0Ol1d Mill , which boasts a $9.5
million layout designed by Gene
Bates, and a $2 million club-
house, is already being touted
as one of the top new courses in
the area. The clubhouse will have
a large banquet room, reception
facilities and spectacular views.

The par-71 course will mea-
sure 6,750 yards from the back
tees and feature large, undulat-
ing greens. The front nine is rela-
tively open while the closing four
holes are hilly and cut out
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NEW PRODUCTS
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PROACTIVE NEW PRODUCT DEVELOPMENT

At Standard Golf, we take pride in new product development.
We strive to create new tools and accessories that enhance
the image of your course...make your job easier...and perform
better and last longer.

In all cases, our goal is the same: to anticipate the state of the
industry and provide you with appropriate accessories before
you need them...not after you want them.

Our new 1998 products presented here are no different.

They include everything from the durable new Seed and Soil
Butler divor repair stations, to the new Range Mate Club
Washer, to the unique new FireStik™ flag stick.

But no matter which Standard Golf product you see, you
can be assured of one thing: all are made with the same
quality and attention to detail that have made us the

leading accessory provider for more than 60 years.

If you have any questions about the products shown here,
y Yy q F

please contact your Standard Golf distributor. Or call

us at 1-319-266-2638 and we’ll send you a copy of our

latest catalog.

FIRESTIK™
With the new FireStik™ from
Standard Golf, players won't
just play your course, they’ll
remember it. Custom-crafted
for Standard Golf™ by
Shakespeare’; the FireStik
stripes reflect sunlight to create
an exciting new

flag stick look that Ll
has to be seen to be |
believed. And
thanks to its unique
7-1/2 ft height and
highly reflective

laser prism tape,

it will enhance

the visibility of your
hole location.

The FireStik’s bold
fire stripes will dance
in the sunlight and
are available in

a variety of color

combinations.

THE IRRIGATION
HEAD TRIMMER
A fast, efficient solution to the problem
of overgrown grass obstructing the sprinkler
spray. It cuts a clean edge around your
irrigation heads, quick couplers or fairway
yardage markers, removing roots for
long-lasting grass control. Constructed
of polished stainless steel, its cutting
band can be adjusted one time to
precisely fit the size you need.

SEED AND SOIL BUTLER
You'll really have divots covered when you place Seed
and Soil Butlers at the tees. The Butler holds 9-gallons
of seed and soil mix so you spend less time refilling,
and features durable
construction, a wire stand
to keep it in place and an
attached lid to keep the
mix dry. Available in
Hunter Green or Gray
Granite. Scoop included.




RANGE MATE CLUB WASHER
The Range Mate Club Washer gently and effectively
brushes clean both woods and irons, without splattering.

Place these durable, high capacity washers near
your driving range, outside your bag storage room,

next to your bag drops, or anywhere players may
want to spiff up their clubs. They will appreciate
the effectiveness of the Club Washer and
you'll appreciate its maintenance-free
construction. Available in Hunter

SI1)NA0¥d MIN

Green or Gray Granite.
Towel not included.

N

CHECKERED PRACTICE GREEN MARKER FLAGS
You'll make a winning impression with players right
from the start. If you use our Checkered Flags on your
course, you can now bring the same distinctive look to
your practice green. Made of lightweight, highly visible

nylon, our sewn Checkered Practice Green Marker Flags are

available in your choice of three classic color combinations.

THE ALL STAINLESS
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EMBROIDERED NYLON FLAGS

Standard Golf offers an increasingly
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popular way to add classic elegance to
your greens. We use only the finest
materials and UV-resistant, color-fast
threads to translate your full-color logo
or design into superior embroidery.
Best of all, our Embroidered Nylon
Flags only look expensive—they're
available at very affordable prices.

| & f STRIPED PRACTICE
GREEN MARKER RODS

Give your practice green a classic
look with high visibility. We took 4-h¢ CY
the popular striped design of IE A
Standard Golf flag sticks and z

adapted it for use on the practice /#
green. Available in your choice of
three color combinations,

our Striped Practice Green Marker
Rods can be topped with several
styles and colors of flags or heads. EMBROIDERED PRACTICE GREEN MARKER FLAGS

Get all the elegance of our traditional size Embroidered
Nylon Flags, but in dimensions to fit practice green
markers. Your logo or design is skillfully embroidered using
UV-resistant, color-fast threads for long-lasting beauty.
Our Embroidered Practice Green Marker Flags are a classy

alternative to plain flags, yet are surprisingly affordable.

STANDARD
GO F i

6620 Nordic Drive = P.O. Box 68 Cedar Falls, lowa 50613-0068 « (319) 266-2638 » www.standardgolf.com
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Minn. pol suggests kids’ course

ST. PAUL, Minn. — Minne-
sota Governor Arne Carlson is
proposing a 27-hole champion-
ship course for children in
Blaine, a town just north of the
Twin Cities.

The proposed S9 million Na-
tional Youth Golf Center would
be partly state-funded and built
next to the existing National
Sports Center in Blaine. Tee dis-
tances would be set up to accom-
modate younger players, al-
though the course would be
regulation length to allow adults
to play with children. Children
would be given priority for tee
times and the course would be
used for training and also youth
tournaments.

Ifapproved by the Legislature,
v construction could start later this
b year and the course could be
open for play by 2000.

Under Carlson’s plan, the Min-
nesota Amateur Sports Commis-

TPC track likely

o L]
= for San Antonio
. SAN ANTONIO, Texas — The
" PGA Tour has asked La Cantera
Development Company to add a
fewmoreholestoitsexisting course
L andconsiderbuildingaTournament
. Players Club (TPC) track.

. LaCantera Golf Club hostsand
sponsors the Texas Open, an
annual PGA Tour event.

According to the San Antonio
8 Zrpress-News,the PGATour wants
~ to alleviate the long walks and
" noise associated with the fifth,

- sixth, seventh, eight and ninth

~ holesbybuilding additional holes
~ on the south end of La Cantera.
The fifth through ninth holes sit
~ along LaCanteraParkwayand the
seventh overlooks “The Rattler”
roller coaster at Six Flags Fiesta
Texas amusement park.

The Tour also reportedly wants
La Canterato explore the possibil-
~ ity of building a new TPC course

. adjacent to the existing course.
.~ TPC courses are owned, operated
or licensed by a subsidiary of the
PGA Tour and designed by Tour
members in consultation with es-
tablished architects.

If a TPC course were built at
La Cantera, it would most likely
become the new site of the Texas
Open and insure the event would
stay in San Antonio.

NH FACILITY MAY ADD NINE

FRANKLIN, N.H. — The new
owners of Mojolaki Country Club
are considering a nine-hole ex-
pansion to the original Wayne
Stiles design. Gil Lambert
bought Mojolaki for $800,000 in
early January. Lambert said he
will begin renovations to the
clubhouse immediately and un-
dertake a feasibility study for the
nine-hole expansion.
GOLF COURSE NEWS

sion would own and operate the
golf programs while the PGA
Tour Golf Properties would op-
erate the course on a non-profit
basis. The World Golf Founda-
tion, the Burnet Senior Classic
and the Minnesota Fairway
Foundation will promote youth
golf programs and introduce pro-
grams to inner-city youth.

NEWS

Grand Cypress Resort, managed the Melro&e ville, Te

‘V‘EORT TANT

'%;

A.
B.
C.
D.

They’re both round

What do these two things
have in common?

Both are made in the U.S.A.
The more you have, the more cents it makes

All of the above

The correct answer is, of course, “D.”

For more information on Powerhead, call
your exclusive Powerhead distributor at:

1-800-847-6417

CIRCLE #148/GCSAA BOOTH #2247

That's because Powerhead, the high speed trimming attachment, is now made in
right here in the U.S.A. By radically reducing production costs and import fees, we
were able to make Powerhead more affordable than ever (about $15 each).

Made of high quality injection-molded plastic, Powerhead attaches easily
with a bolt and a washer to most trimmers. Excess grass is removed from
irrigation heads in a matter of seconds, saving you both time and money.

www.uhsonline.com
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Newman, preservationists want to buy Conn. course land

EASTON, Conn. (AP) — Paul Newman is
donating $500,000 to help preserve land that
developers want to turn into a golf course.

The actor, who lives in the neighboring town
of Westport, said the money would come from
proceeds of his Newman’s Own food products.

At issue is a 740-acre tract owned by BHC
Co., a water utility. National Fairways Inc.

wants to buy the land and turn it into an 18-hole
golf course and 103 luxury condominiums.

“I've hiked this land,” Newman told the Plan-
ning and Zoning Commission on Jan. 5. “I think
the developers are being very shortsighted.
Fifty years from now, the people who worked
to save this land will be remembered as he-
roes.”

Pine Valley to get public neighbor

PINE HILL, N.J. — There may
soon be another world-famous
course in New Jersey with a two-
word name starting in Pine. The
difference is this one will be public.

In what should be one of the
more highly-anticipated projects
in the New York-Philadelphia cor-
ridor, developer Eric Bergstol is
moving ahead with plans to build

an upscale, daily-fee 18-hole
course designed by Tom Fazio in
the same neighborhood as the
ultra-exclusive Pine Valley. It will
be called Pine Hill Golf Club.

Along with what is being de-
scribed as a “world-class” golf
course, Pine Hill will also offer a
hilltop clubhouse offering views
of the Philadelphia skyline.

Do-ityourselfers
receive plaudits

for Conn. layout

PUTNAM, Conn. —
Chalk one up for the do-it-
yourself golf course con-
struction industry.

Mike and  Sally
Donovan, both casual golf-
ers with no experience or
background in golf course
design or construction,
built the 18-hole Putnam
County Club in rural east-
ern Connecticut on a $1.5
million budget.

The course, with many
stand-alone holes ringed
with trees, bunkers and
ponds, has received high
marks from area golfers
following the opening of
the back nine last July.
One National Golf Foun-
dation official called the
Donovan’s creation “ex-
traordinary.”

Mike Donovan, who was
a landscaper at the time
they launched the project
five years ago, convinced
his wife to build and oper-
ate a golf course after the
two of them struggled to
find tee times at other local
courses. The couple had
also been discussing start-
ing some kind of sideline
business, but their think-
ing had been more along
the lines of a crafts center
or catering business.

But, after finding a 200-
plus acre site in Putnam,
where Sally Donovan
grew up, along with a
house, the Donovans
were on their way in the
golf course business. For
five years, they worked
up to 16 hours a day oper-
ating bulldozers, back-
hoes and excavators to
clear and shape a heavily-
forested woodland area.
They also had help from
the extended family. The
frontnine opened in 1995.

The Donovans, who
lived four miles from the
course when they began

building it, now live ina
“house they built off the
eighth green. ~,
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Bates redesigns Fla.’s Boca Resort Course

By MARK LESLIE

BOCA RATON, Fla. — There
was so little left of the William
Flynn design at the Boca Resort
Course here that when architect
Gene Bates remodeled the 70-
year-old layout, little was said
about “maintaining the integrity”
of a classic design. The name
was the only thing that remained

the same with the Dec. 17 re-
opening, according to Bates.

“There is not one aspect of the
old course that’s still there,”
Bates said. “We rerouted it and
built a new course. It had some
agetoitanditsinterestlevel was
mediocre.

“It needed a physical and me-
chanical faceliftaswell as pizzazz.”

Situated at Boca Resort and
Club, the course was designed
by Flynn in 1926. But it under-
went numerous modifications
over the years.

When Miami Dolphins and
Florida Marlins owner Wayne
Huizenga bought the property
recently, he gave Boca Resort
President Michael Glenny the

go-ahead “to add sizzle to the
property,” Bates said.

With the decision came $5.5
million to carry it out.

Construction crews created
waterfalls and natural-looking
streams out of kokina rock. They
transplanted 110 large live oak
and ficus trees onto the course,
using a 70-ton crane to move sev-
eral and two 50-ton cranes to relo-
cate one of the huge trees.

On greens. On tees. On fairways, roughs, flower beds, transplants

— even in your divot mix. Milorganite delivers outstanding results for

a uniform playing surface. No other fertilizer is easier on plants or

simpler to use. Milorganite's slow release, organic nutrients won't

burn or cause a flush of growth. Plus, it's high in

micronutrients such as iron to promote dense, vigorous turf.

And Milorganite resists leaching, for a sound environmental

profile. So call your distributor today, or call Milorganite's
turf professionals direct at 1-800-304-6204. It's easy.
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Bates transformed the rela-
tively flat property, adding el-
evation changes that now reach
40 feet.

Central to the design is Mt.
Boca, a 20-acre mini-mountain
built in the middle of the prop-
erty using soil from dug-out
lakes.

“We have tees playing off the
top of it [Mt. Bocal, two greens
that play up into it, and two holes
that turn off of it,” Bates said.

Despite sitting on only 95
acres, he said: “We created
mounding so you can’t see
people on other fairways. It’s like
you're in your own little world.”

Bates built “unique modified
Mackenzie-style bunkering fea-
turing a lot of fingers and
flashes,” he said. “The sand re-
ally shows up well.”

The new par-71 layout plays
from 4,600 to 6,200 yards over
four sets of tees.

“The pros who played at the
reopening were surprised at its
resistance to scoring at that yard-
age,” Bates said.

He said the new Champion
Bermudagrass was used on the
greens, and after an average of
60 days of grow-in, “every one of
them putted extremely true and
looked really mature,” he said.

Crown Golf built the course —
a fitting decision since patriarch
Lester Crown’s father-in-law
owned the property in the 1940s
and "50s.

Boca Resort and Club also
owns Boca Country Club, located
on waterfront property about a
mile west from the resort.

Redstone plans new
Houston facilities

HOUSTON — The Redstone
Group of Houston is planning a
new, $20 million, master-planned
community with two courses on
ab13-acre portion of Josey Ranch
in northwest Harris County.

Jacobsen/Hardy Golf Course
Design has been selected to de-
sign the daily-fee courses. De-
scribed as upscale, the courses
will be set into mature trees and
wind around existing Cypress
Creek. Construction on both
courses and the first 100 build-
ing lots will begin this spring.

Routing plans for the courses
are complete. Landscaping will
feature perimeter horse fencing
with stone columns and a high-
profile entrance in the form of a
to-be refurbished grain silo.

Redstone, which owns the
four-star, four-diamond Housto-
nian Hotel, Club & Spa in Hous-
ton, expects to break ground on
an additional project early next
year. The company owns 460
acres in Ft. Bend County with
plans to develop a private club
with two 18-hole Rees Jones-de-
signed courses.
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West Palm

track names
new director

WEST PALM BEACH,
Fla. — Ibis Golf & Coun-
try Club has named Mike
Reynolds its new direc-
tor of golf. Reynolds will
be responsible for over-
seeing the short- and
long-term development
of golf operations.

For the past decade,
Reynolds has been head
professional for
Wheatley Hills Country
Club on the north shore
of Long Island in East
Willston, N.Y. Prior to
that he worked for six
years at two Palm Beach
County (Fla.) golf clubs.
Reynolds also worked in
Puerto Rico and the Vir-
gin Islands.

Ibisis owned and man-
aged by the joint venture
of Gale, Wentworth &
Dillon, a full-service real-
estate firm headquar-
tered in New Jersey, and
The Blackstone Group,
a privately held mer-
chant bank headquar-
tered in New York City.

Bradenton links
open for play

BRADENTON, Fla. — The
Links at Greenfield Plantation,
Manatee County’s newest 18-hole
course, has just opened for play.

The 6,709-yard daily-fee lay-
outwas designed by Chip Powell.
Each hole features four sets of
tees and a full-service clubhouse
was scheduled to be finished by
February. Prince Construction
Co. of Palmetto, Fla., handled
course construction.

Greenfield Plantation is a hous-
ing development thatincludes 211
homes in the first phase and up to
600 additional sites later. The
project is being developed by
Bradenton businessmen Dick
Turner and Lloyd Williams.

CENTRAL FLA. COURSES HELP
FINANCE EFFLUENT PIPELINE
HAINES CITY, Fla. — The
Diamondback Golf and Country
Club and Grenelefe Resort’s golf
courses will be part of a $1 mil-
lion project to develop a five-
mile pipeline to provide effluent
water to the courses. The project
is expected to take 16 months to
complete and the cost will be
split between the courses and the
Southwest Florida Water Manage-
ment District. The new line is part
of an ongoing effort to reduce re-
liance on the local aquifer.
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Suburban Boston landfill to become the home of new golf facility

QUINCY, Mass. — Thanks to
millions of cubic yards of dirtfrom
the Big Dig roadway and tunnel
project in downtown Boston, a
former landfill site in nearby
Quincy will be transformed into a
public recreation facility featur-
ing an 18-hole championship
course and driving range.

The city of Quincy and Quarry

Hills Associates, the developers
of the course, have reached an
agreement with officials of the
Central Artery-Tunnel project to
take at least 4 million cubic yards
of excavated Big Dig dirt onto the
350-acre former landfill site. The
developers will use the dirt to con-
tour the course, driving range, hik-
ing trails, ball fields and clubhouse.

The city of Quincy will receive
a $12 per cubic yard tipping fee
which will be handed over to the
developers and essentially fi-
nance the entire project.

To cope with the massive influx
of fill, a new exit ramp off Inter-
state 93 has been built to provide
direct access to the dumping site.
And the arrangement comes just

in time. Huge piles of clay, glacial
till and old fill have been growing
in a holding area in South Boston
that was nearing capacity.
Meanwhile, Quarry Hills As-
sociates and the city of Quincy
are talking with the neighboring
town of Milton to acquire adja-
cent land that would allow devel-
opers to build a 27-hole course.
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NGF finds ‘Riverside’ to be most popular course name

Pine Valley, which has been
around since 1919 and annually
sits high atop the list of 100 great-
est golf courses in the United
States, is one of the most vener-
able names in golf.

Little wonder, perhaps, why
12 other courses across the coun-
try bear the same name as the
famed Clementon, N.J., venue.

However, according to a com-
puter search of the National Golf
Foundation’s (NGF) database of
14,500 golf facilities in the U.S.,
Pine Valley is far from the most
popular name in golf.

This distinction belongs to the
name Riverside, which appears in
various formsnoless than 46 times
within the NGF facility database.

The oldest member of the Riv-
erside groupis Riverside Golf Club
in North Riverside,Ill., an 18-hole
private club that opened for play
in 1893. The most recent addition
is Riverside Golf Academy, a nine-
hole public course in Indianapo-
lis, that opened its doors just this
year.

The great state of Texas is
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especially partial to the name.
There you'll find six Riversides...
including three Riverside Golf
Courses as well as a Riverside
Club, Riverside Country Club
and a Riverside Golf Club.

A look at other names on this
list reflects the affinity golf
course developers have long had
for water, especially lakes... as
in Lakeview, Lakeside, Lake-
wood and Twin Lakes.

Curious as to whether other
names might be proving more
popular among today’s newer
courses, we asked the computer
to search the database and look
at only those that had come
online over the last 20 years.

Interestingly, neither River-
side nor anything having con-
nection with a lake was among
even the top 50 on this list. It
instead shows that the trend
among today’s newer courses is
very definitely toward names that
conjure up the likes of mead-
ows, plantations, hill, prairies
and creeks.

Also, the search revealed that
only one of the 13 Pine Valleysin
operation across the U.S. today
has been built over the past 20
years. Among the others on the
list of facilities sharing famous
names; Colonial [11], St.
Andrews [9], Oak Hill [9],
Riviera [6], Inverness [6], South-
ern Hills [5], Cherry Hills [5],
Oakmont [3], Oakland Hills [3]
and Oak Tree [3].

L N ]

The preceding article appeared
in the November/December issue
of Golf Market Today and is re-
printed with permission of the
National Golf Foundation of Ju-
piter, Fla.

Renovated Palm

Aire hosts Nike

POMPANO BEACH, Fla. —
The Palm-Aire Country Club &
Resort showcased its renovated
Palms Course during the Nike
Tour stop last month.

Palm-Aire Resort Manage-
ment Corp., which purchased the
90-hole Palm-Aire facility in late
1994, invested $4 million in the
Palms Course makeover. The
Palms Course, one of four 18-
hole championship courses at
Palm-Aire along with an 18-hole
executive course, was originally
designed by golf course archi-
tect William Mitchell in 1960.

Palm-Aire Resort Manage-
ment is also planning to invest
$3 million in refurbishing the
Oaks Course thisyear. The Oaks
Course was designed by Tom
and George Fazio. Tom Fazio
will be consulted on changes.
The Oaks is scheduled for
completion in 1999.

LINKSCORP PURCHASES SOUTH
CAROLINA FACILITY
NORTHFIELD, - Ill. —
LinksCorp, Inc. has purchased
Hunter’s Creek Plantation Club.
A semi-private club located in
Greenwood, S.C. — 45 miles
south of Greenville — Hunter’s
Creek features 27 holes designed
by Greenville-based golf course
architect Tom  Jackson.
LinksCorp is a golf course man-
agement company based in sub-
urban Chicago.
February 1998 13
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FROM THE EDITORS

Pre-show notes, facts
and dispelled rumors

would first like to extinguish the
rumor that John Deere will be an-
nouncing their first golf car on the floor
of GCSAA’s 69th International Golf
Course Conference and Show. Our
sources at Deere tell us that it’s just not
happening — yet.

e Second, the early word from the National Golf Foundation
(NGF) isthatanother 429 golf courses opened (that’s including
expansions) in 1997, making it the third year in a row the
number has gone over the 400 mark — and it doesn’t look as if
that number is going to dwindle any time soon.

There are, at this time, 932 courses currently under con-
struction, more than any other year since the NGF has been
keeping these records. And since, historically, two-thirds of
the courses under construction come online the following
year ... well, you do the math.

To keep this boom rolling into the millennium — which it
just might do anyway — the industry must be concerned
about budging the stagnant player participation numbers.
The time seems to be right. With the baby bomber market
getting older and the predicted glut of young and eager Tiger
Wood’s fans, we may finally see movement in those numbers
if affordable golf and targeted learning and teaching pro-
grams become the norm. If that happens, well, keep your eyes
peeled for a nice, inexpensive 140-acre plot.

e The UK government has cleared Textron’s acquisition of
Ransomes. According to wire sources, Secretary of State for
Trade and Industry Margaret Beckett said she has decided
not to refer the proposed acquisition by Textron of Ransomes
to the Monopolies and Mergers Commission — meaning that
the governmental hang ups that Ransomes Chief Executive
Officer Peter Wilson spoke of last month (see GCN, January,
1998) are of little concern at this point.

According to Ransomes, the new shareholder vote date was
scheduled for January 27, which is, unfortunately, eight days
past our February deadline. So if your reading this editorial on
the show the GCSAA show floor, you may want to do a little
investigative reporting yourself at the Ransomes booth. From
our reportin GCN January (page 67), the probable deal is looked
upon quite favorably by both Ransomes and Jake distributors.

e If you are, in fact, walking the show floor or taking a much
needed break at GCSAA, you may want to take a deep breath
and another bite of nourishment. Create an agenda. What do
you want to take back home with you? Don't get crushed in the
sensory overload.

¢ Required reading this month is at the bottom of this page.
Ron Fream’s guest commentary on the state of the golf indus-
tryin Asia gives GCNreaders a solid overview of the economic
crisis and its effect on golf. Very few people have as much
experience in the Asian market than Fream, and we thank him
for taking the time to piece together his thoughts.

Mtchael Levans
editor

By RON FREAM

The press, television and
radio have been full of stories
discussing Asian economic
turmoil, which came to ahead
in Bangkok in mid-1997. Over
the past six months, around
the region, country by coun-
try, Asia has suffered varying
degrees of economic instabil-
ity. Predictions are dire for
the near term in numerous
countries. But what are the
implications for golf course
development and golf in Asia
during this period of eco-

nomic instability?

The situation we have now
actually began to appear several
years ago. The following is a
quick survey of how we got to
where we are today:

Thailand began experiencing
a real estate and golf member-
ship sales slow-down about three
years ago. Real estate sales
around golf in Malaysia began
slowing several years ago. Mem-
bership sales also began soften-
ing several years ago due to over
supply. Membership values quit
escalating across Japan more
than four years ago.

In China, real estate sales
around golf have been declining
or marginal for perhaps two
years. Home sales on golf

Ron Fream is president of
Santa Rosa, California, USA-
based Golfplan, a global golf
course architecture firm.

GUEST COMMENTARY: OVERVIEW OF THE ASIAN ECONOMIC CRISIS

Golf in Asia: Near-term hardship, long-term benefit

Builder’s awards offers compellmg
look inside the industry

ccolades. We all love them. Too often

they are not uttered until the funeral.

Old Farmers Almanac publisher and Geiger

Bros. owner Ray Geiger, knowing he was about

to die, held his own wake before he passed on

a few years ago so that he could hear all the
nice things people had to say about him.

Well, few of us can, could, or would do such a
thing. And so it was fascinating, instructive and
downright uplifting to receive so many unsolic-
ited testimonials in the last month about the golf course builders who
had been nominated for GCVs annual Best Golf Course Builder and
Best Small Golf Course Builder awards.

It presented a compelling look, in fact, at the people in this
industry — at both ends. First, there are the golf course builders
whose livelihood depends on how well they do their job and please
their clients. At the other end are the clients — developers, course
architects and superintendents — who would go out of their way to
tell us how impressed they are with a certain builder.

At the risk of sounding too kissy and mushy, and even like an
outright “homer” for the golf course construction industry, I gotta
say: I'm impressed.

Here's course designer Dana Fry’s handwriting: “The best things
about Niebur Golf are the quality of job superintendents and shapers.
They are as good as it gets in this business. They also have what I
believe to be the most important thing in any business, and that is
a good leader in Joe Niebur. When he tells you something it is not
an empty promise. He gets the job done right, and he is a great
person to work with.”

Here’s BocaWest Country Club President and General Manager Jay
DiPietro saymg “Simply put, Ryan Golf [of Florida] exceeded our
expectations in each of the categones listed on your questionnaire.
After making a few notes prior to compose this letter, I thought to
myself ‘Who would believe this; it sounds too good.” But the fact
remains that Ryan Golf deserves the highest marks for each category.”

Here's York Downs Golf & Country Club General Manager Leo A.
W. Blindenbach saying of Turf Drain, Inc.: “The professionalism
shown by [President] Geoff Corlett and his crew was beyond the call
of duty. The members are thrilled with the results and the incredibly
small amount of inconvenience caused by such a major overhaul.”

Here's architect Jim Engh saying of RBI Golf: “These guys did a
phenomenal job on a tough project [Red Hawk Golf Course in Castle
Rock, Colo.].”

Unsolicited comments, all. And these companies did not win.

This is a testimonial for the industry, methinks. By and large, and
especially compared to other industries, the back- bltmg is rare; the
teeth-clenching is minimal; and seething rhetoric is usually re-
served for those outside the industry.

DostIflatter too much? Well, perhaps. But sometimes flattery is true.

e One of my favorite comments came from Lester George of
Colonial Golf Design about Best Small Builder winner Quality
Grassing & Services.

“Their renovation work is particularly excellent,”
“They’re so surgical and they mess up so little.”

“Surgical?” I laughed.

“Anybody can lop off an arm,” George said, “but these guys can
do delicate facial stuff.”

Mark Leslie,
managing editor

he told me.

pressure and limited supply
helped support existing
courses. Land acquisition and
site limitation difficulties have
been holding back golf devel-
opment there. Korean instabil-
ity is of recent origin, surely
helped by the onrush of expand-
ing economic disarray else-
where. Membership sales will
slow. Membership values will
drop, at least in the near term.
Manila has pent-up demand
for residential housing and
golf. A relatively soft readjust-
ment in the Philippines
economy should help to sup-
port the demand. However,
access to loans for property
development and real estate
purchase, or golf membership
purchase, is tightening. Exist-
ing courses are seeing good

volumes of play.
Continued on page 83

courses really have not taken off
in China. Membership sales have
slowed. Across Asia, the decade-
long speculative rise in club
membership prices also was in
decline before the Thai Central
Bank imploded.

In Indonesia, the large popu-
lation and expansion of the
middle class helped buoy the
demand for membership golf.
The international tourism mar-
ket has been supportive of some
resort development as well. In-
dia has been in political and as-
sociated economic disarray for
nearly two years while golf de-
velopment has been sporadic and
poorly implemented in most
cases to date.

In Taiwan, population demand
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Summer Patch on 7, 8 and 9.

You've got Poa on 3.

You may be
managing
your course
one problem
at a time.

Crabgrass on 6.

Fire Ants on 8.

Turf Stress on the back 9.

Pythium on 13, 16, 17 and 18.

And a Board Member on the first tee.



At Novartis, we're committed to continually
bring you innovative products. And now we'd like
to introduce an entire series of products — the
Novartis Total Turf Program.

Finally, all the tools you need to manage your
course from tee to green and all season long can
be found in one total program.

Primo® The ultimate foundation for turf.

The Novartis Total Turf Program begins with
Primo for Pre-Stress
Conditioning. That's
because extensive
testing has proven
that treating with
Primo is the best way
to prepare a golf
course and strengthen
turf in advance to
cope with extreme
conditions such as
drought, heat and dis-

ease, that make up a typical season.

Barricade® Crabgrass control for the entire
season, North and South.

Simply put, Barricade is the longest-lasting
and best-performing preemergence herbicide for
the control of Crabgrass, Goosegrass and Poa
Annua. That's because Barricade has low solubility
and volatility, meaning it stays where you put it in
the weed germination zone.

Plus, it won't stain your golf course.

Pre-Stress Conditioning Crabgrass
Plant Growth Regulation Poa Annua
Overseeding Goosegrass

Introducing the Novartis
Total Turf Program.

The first turf major turf diseases
program designed
to help you manage
the entire course.

THE NOVARTIS TOTAL TURF PROGRAM.

Finally, a disease management program that
lasts all season long.

In a revolutionary water-based microemulsion
formulation, new Subdue® MAXX® systemically
and effectively combats Pythium and Yellow Tuft.
Plus, Banner® MAXX?® using the same formulation
technology, controls Dollar Spot, Summer Patch
and Anthracnose, as well as 15 other turf diseases.

For additional protection against diseases, the
Novartis Total Turf
Program also includes
Sentinel® for the
longest-lasting pro-
tection against 14
including Brown Patch
and Dollar Spot on
fairways.

We combine even

more protection.

Like Alamo® a sys-
temic fungicide for the prevention and treatment
of Oak Wilt and Dutch Elm disease.

And for insecticides, there's Award® an unstop-
pable insect growth regulator that controls Fire
Ants.

The Novartis Total Turf Program. An entire
program to help you manage the entire course.

To start your Novartis Total Turf Program, call
800-395-TURF for the name of your Novartis sales

representative or your nearest Novartis distributor.

Dollar Spot Pythium
Summer Patch Yellow Tuft
Anthracnose

©1997 Novartis Crop Protection, Inc. Turf & Oramental Products, Greensboro, NC 27419. Alamo, Award, Banner MAXX, Barricade, Primo, Sentinel, Subdue MAXX are registered trademarks of Novartis. Important: Always read and follow label instructions

THE MOST



Y NOVARTIS

Alamo®

THOROUGH WAY TO PROTECT YOUR COURSE. Boanrsarct®
Banner® MAXX®

Barricade®

Primo®

Sentinel®

Fairway Oak Wilt Fire Ant Control e o
Brown Patch Dutch Elm Disease e Subdue® MAXX®

before buying or using these products.

GCSAA BOOTH #1805



Even at the end of a 14-hour day you’re thinking ahead to
the challenges of tomorrow. Your water aeration system
shouldn’t be one of them. With over 100,000 units
operating in the field, Otterbine is the brand
turf professionals rely on for durability and
worry-free operation.

No more 6-hour assembly sessions

Unlike the competition, Otterbine aerators are
shipped pre-assembled and ready to work. Only
Otterbine uses a custom built, low speed, four
pole motor that operates at half the RPM’s of
competitive high speed motors. Low speed motors

mean greater motor longevity and the lowest

Otterbine aerators are
built to last the longest.

operation costs in the industry. Only Otterbine
aerators are constructed of 21st Century high-tech
engineered thermal plastics and stainless steel for
longer life under extreme operating conditions.

Unmatched aeration capabilities
Oxtterbine has the highest oxygen transfer rate of 2.3 pounds
per horse power per hour, based on published independent

testing by Auburn and Louisiana State University. (“-RBIQ

Each motor is built to run at the lowest RPM rate so
you can expect years of dependable service with

unmatched aeration capabilities, unlike high speed motors
that sacrifice operating efficiency and aeration capability.

No more inconvenient repairs

The Otterbine warranty is the best in the indus-
try — 2 years on all moving parts and 5 years on
all non-moving parts — while most standard
warranties only cover you for 1 to 3 years. Plus,
with over 60 authorized Otterbine service cen-
ters around the globe, you'll never have to
worry about fixing an aerator yourself, or send-
ing it long distances for service — which would
mean long down times and greater expense.
Learn more about water management

Otterbine is the leader in the science of

aeration. Read what we've learned in 40 years

as the market leader in aeration — ask for your free copy
of “Pond & Lake Management.” It’s a guide to help you
make the right decisions on aerator sizing, placement,
and the scientific reasons behind those recommendations.
Otterbine offers a diverse line of products that include

both surface and subsurface aerators, lake dye,
il portable pumps, ozone generating and delivery
systems, plus much more.

Water works with Otterbine.
3840 MAIN ROAD EAST, EMMAUS, PA 18049 1-800-237-8837 / (610) 965-6018

© Copyright. Otterbine, 1996
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After a successful
start, let’s continue
our cooperation

By CAROL BROWNER
Enjoyment of outdoor experiences

~ isone of the primary reasons so many

Americans place high priority on pro-
tecting the environment. For more
than 14 million Americans, golf pro-
vides this kind of enjoyment — and a
solid connectionto
preserving and en-
hancing environ-
mental quality.

What else would
one expectfroman
activity whose goal
is literally, “The
Green”?

Forthatreason,
itis important for us to remember that
the U.S. Environmental Protection
Agency and the golfing community
share the goal of a beautiful and
healthy outdoors.

This message of cooperation and un-
derstanding is one that I conveyed three
years ago, when I first wrote in Golf
Course News. Since that time, L am proud
to say that, working together, we have
made a great deal of progress on our
joint mission to build stronger ties, and
to make them work for the benefit of
both golfers and the public at large.

Let me recap some of our proudest
joint accomplishments:

* The Golf Course Superintendents
Association of America (GCSAA)
signed on as a full partner to the EPA
Pesticide Environmental Stewardship
Program (PESP), while the U.S. Golf
Association has become a supporting
partner. GCSAA has developed a pes-
ticide safety training course for mem-
bers under a grant from PESP.

¢ With GCSAA’s support, EPA has
launched a program of fast-track reg-
istration of reduced-risk pesticides.
This program is already paying off for
all parties by reducing environmental
risks and product development costs
for registrants and making new pesti-
cides available for users.

* Three years ago, EPA joined with
environmental and golfing organiza-
tions to convene the first-ever Golf
Environment Summit Conference,
which was held at Pebble Beach. This
commitment continued through to the
following year, when a second confer-
ence was held at Pinehurst. Those
conferences produced an excellent

Continued on page 37

Carol Browner

Carol Browner is administrator of the
U.S. Environmental Protection Agency.
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By JOHN TORSIELLO

ASHINGTON, D.C. — The
firstfruits of the 3-year-old
Wildlife Links program are expected
this year, according to the National Fish
and Wildlife Foundation, which has un-
dertaken the program for the United
States Golf Association (USGA).
Established to fund research, man-
agement and education projects to pro-
vide information on wildlife manage-
mentissues on and around golf courses,

Wildlife Links is funding several ongo-
ing studies, including preparation of
manuals on bird conservation and wet-
lands management for golf courses, both
of which are due out this year.

Meanwhile, progress is reported on a
study on amphibian conservation on golf
courses; restoration of pollinator habi-
tat on and around golf courses; and a
managed lands database project.

“We were funded $100,000 by the

Continued on page 20

On being a
conservator

By RON DODSON

he word “conservation” has a

thrifty meaning. To conserve is
to save and to protect, to leave what we
ourselves enjoy in such good condi-
tion that others may also share the
enjoyment. It is an expression of good
manners to nature and to our fellow
citizens, including those generations
that have not yet been born. Why
shouldn’t that politeness extend be-
yond our own parents and offspring to
our great-great grandchildren?

Only a little more than 300 years ago,
the whole North American continent
had been little altered by human activi-
ties. It was a temperate-zone Garden of
Eden, the last of the sort that existed on
earth. In the forested parts of what is
now the United States, trees not only
covered the ground, but they also grew
to their greatest size and then continued
to live until storms or lightning over-
threw them, or until they died of old age.
Other areas of the continent were car-
peted with long prairie grasses, which
served, like the forest and its under-
growth, to bind the soil and thus prevent
it from being washed away by rainfall

Continued on page 21

Turfgrass info goes on-line

Latest NTEP study
findings on site

By MARK LESLIE

BELTSVILLE, Md. —No longer
will golf course superintendents
need to wait month on end to see progress
reports on turfgrass tests from the Na-
tional Turfgrass Evaluation Program
(NTEP).

NTEP is on-line, with its own home
page: www.ntep.org/ntep OR
hort.unl.edu/ntep.

“It makes sense that we allow people
easy access to the information we have,”
said NTEP National Director Kevin
Morris from his office here. “We can post
updates, corrections, etc. much quicker
than in print. It is a way to circulate infor-
mation accurately and quickly.”

Continued on page 21

Michigan State’s
TIC full of data

= The Turfgrass Information
=7 Center (TIC) at Michigan State

University has announced the
global debut of the Turfgrass Informa-
tion File (TGIF) database online through
the World Wide Web. The continuing 10
year project to provide access to turfgrass
research online is now fully available
through almost any computer and fea-
tures easy search capability and conve-
nient access. Over 40,000 items are
searchable using more than 300,000 key-
words.

For full details about TIC and TGIF,
Turfgrass Information Center homepage
on the Web is at:
http://www.lib.msu.edu/tgif.

Continued on page 21

Gadgets can make
jobs more efficient

By MARK LESLIE

EDWARDS, Colo. — Some of the most
effective tools for golf course superinten-
dents are found, not at the turf equipment
supplier’s, but at your friendly neighbor-
hood electronics and hardware stores.

Kevin Ross, the Country Club (CC)of
the Rockies superintendent who has
gained a reputation for innovations that
solve problems on the golf course, told a
Public Golf Forum audience they can save
time — and anxiety — with a few pur-
chases from this unlikely source. Among

The Smart Level at work.

the items, he numbered:
e The Smart Tool, which measures
slope.
* The Pocket Secretary voice orga-
nizer.
Continued on page 28

Taking odvontoe

of GIS & GPS

By KEVIN P. CORBLEY

LAKEWOOD, Colo. — What
good is a computerized map of a
golf course, anyway?

“Ninety-five percent of golf
course maps are no good at all be-
cause they're paper and they're out
of date,” said Larry Rodgers, presi-
dent of Larry Rodgers Design here.

Comput-
erized digi-
tal maps, on
the other hand, are accurate, easy
to update and gaining wider accep-
tance every day among golf course
superintendents.

People are finding new uses for
them in maintenance, construction
and daily operations at courses
around the country.

Digital maps would have found

their way into course superinten-
Continued on page 26
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Wildlife Links program’s firstfruits coming

Continued from page 19

USGA each of the first two years
of the program and we moved up
to $200,000 for 1998. I guess Ti-
ger Woods has helped us out,”
foundation spokesman Katie
Distler said with a chuckle.

The non-profit foundation, de-
voted to the conservation of natu-
ral resources, has recommended
that a study on the impact of
pesticides and nutrients on
ponds, streams and lakes associ-
ated with golf courses be funded
in 1998. It will also recommend
two additional projects this year,
Distler said.

“The USGA has realized that
the amount of land they are in-
volved with is significant and that
there are environmentally sensi-
tive issues such as the effect
pesticide and fertilizers have on
runoff water. Wildlife Links goes
one step beyond the USGA’s
Audubon Cooperative Sanctuary
program. That program is excel-
lent, but Wildlife Linksis designed
to supply specific information to
be used at the ground level by
management at existing courses
and at those that will be built in
orderto protectthe environment.”

“Foryears,” Distler said, “there
wasn't much interaction between
golf course managers and the en-
vironmental community — until
this. These studies will answer
questions that people have been
grumbling about for years.”

For instance, she observed,
the study on amphibian conser-
vation on golf courses has in-
volved construction of six experi-
mental wetlands, 70 to 120 yards
into the rough along the 15th
fairway of a course under con-
struction in the Baltimore, Md.,
area. Researchers will study the
effect golf course chemicals have
on tadpoles and frogs in the
ponds. Frogs, because of their
permeable skin, are especially
susceptible to even the slightest
environmental disturbance.

It is believed the study will
lead to new pond design and
knowledge about the overall ef-
fect of herbicides, insecticides
and fungicides on the golf course
environment.

Distler said a wetlands man-
agement manual, to be published
this year, will not only be useful
for golf course superintendents
but for other land-use managers
as well.

Dr. Kimberly Erusha, direc-
tor of education for the USGA,
said the Wildlife Links program
is “an extension of our efforts to
reach out to other groups and
our long-standing commitment
to the environment.”

“There are obvious concerns
with pesticide and other chemi-
cal applications on golf courses
and we need to study how those
things affect wildlife,” she said.
“I think everyone will be able to
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benefit from the findings of these
studies.”

Under the Wildlife Links pro-
gram an advisory panel of experts
representing federal and state
agencies, conservation organiza-
tions and universities defines re-
search priorities, reviews propos-
als fromresearchersand monitors
and evaluates approved projects.
Projects tabbed for priority are

those that will determine how golf
courses can be maintained as “bio-
logically productive sites,” and
those that will produce recom-
mendations regarding wildlife
issues that can be incorporated
into long-term management
strategies and golfer education.

The USGA makes the final
decision on what programs will
receive funding. Dr. Peter

Stangel, director of the
neotropical migratory bird and
conservation initiative for the
National Fish and Wildlife Foun-
dation, chairs the panel.

“We are truly excited,” said
Distler of the foundation’s part-
nership with golf. “The USGA is
totally committed to Wildlife
Links and we feel like we are
going to be able to get the very
best programs out there because
of that commitment.”

For years, there wasn't much
interaction between golf
course managers and the
environmental community
— until this. These studies
will answer questions that
people have been grumbling

about for years.’
— Katie Distler
Nat’l Fish & Wildlife
Foundation
e " =

We never said you wouldn't see unattractive spots
on your course. They just won't be dollar spots.




NTEP on the Net

Continved from page 19

The mainstay of the web site
will be current progress reports,
containing each of the many
tables on bentgrass, ryegrass,
bluegrass, fescues, zoysiagrass,
St. Augustine grass and the other
turfs being tested around the
country by NTEP.

“Also, we wanted a place for
people to get other information

about us— our mission and what
we're doing — and a way to cor-
respond with us easily, to offer
suggestions and constructive
criticism, and other items of in-
terest,” Morris said.

NTEP’s newsletter will also be
posted on the site, along with a
links section to connect readers
torelated web pages. “We're still
building the links section,”
Morris said. “It includes a direc-
tory of seed companies and the

MAINTENANCE

grasses they sponsor. That has
developed from the turfgrass
variety list we have published
for years. It allows you to pick
a species and see all the variet-
ies available in it and the com-
panies that sponsor those vari-
eties.

“We're looking for ideas on
how we can make it more use-
ful, and hope for input from
readers. We're considering a
database.”

TGIF data on-ine

Continued from page 19

Initially a cooperative project
ofthe USGA Turfgrass Research
Program and the Michigan State
University Libraries, TGIF was
intended to provide online ac-
cess to all published materials
reporting on aspects of turfgrass
and its maintenance. TGIF has
grown steadily in size and acces-
sibility, beginning with dial-up

modem access in 1988 and
Internet (Telnet) accessin 1993.
TGIF content is based primarily
on the 0.]J. Noer Memorial
Turfgrass Collection at the
Michigan State University Li-
braries. Online content and ser-
vices will be added steadily to
the website.

Some sections will be “pub-
lic,” while others, including full
access to TGIF itself, will be avail-
able to subscribers only.

Just a reminder that BAYLETON® Fungicide s still the most proven dollar spot control
and tank-mix partner around. Because the last thing your course should do is clash with
golfers. For more information, contact Bayer Corporation, Garden & Professional Care,
Box 4913, Kansas City, MO 64120. (800) 842-8020. http://usagri.bayer.com

ALWAYS READ AND FOLLOW LABEL DIRECTIONS
© 1998 Bayer Corporation Printed in U.S.A. 98510A0066-!

Bayer
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Conservators

Continued from page 19

and streams to be lost in the
oceans. The running waters were
kept under control by this cover
of vegetation and by the spongy
humus in the ground, so that
droughtsand floods affected them
much less than they do today.
And clear, instead of muddy, wa-
ter furnished the suitable home
for huge numbers of trout and
other fresh water animals.

The extraordinary richness of
the North American plant life in
field, woodland, and river valley
was unequaled in any other tem-
perate part of the world and the
abundance of animal life
matched that of the vegetation.
The accounts of all the earlier
discoverers and travelers are
filled with wonder at the rich-
ness of food resources in the
oceans, the hoards of wild fowl,
fur-bearers, deer and many other
kinds of beautiful and useful ani-
mals that flourished everywhere
in this New World.

As stewards of our much al-
tered landscape, each of us car-
ries a responsibility. Human be-
ings are part of our living
environment, and play aconsump-
tive role. In order to sustain our-
selves economically and environ-
mentally as the population grows
and our natural resources dwindle,
a “conservation ethic” must be
renewed. Not an “anti-everything
ethic,” but a realization that the
very systems that we are polluting
and using up are the systems we
depend upon for our lives.

Some people would lead you to
believe it is impossible to have
jobs and a clean environment —
that human actions are inherently
bad for the environment and that
all of our actions create a negative
impact on the environment. But
that simply allows us to duck the
responsibility for our own actions.
We can do our jobs — on the
course, at home, at schools, and
in and around office buildings.

The simplest activities can re-
duce our own environmental im-
pact. All you have to remember
is the word “conservation” — to
not be wasteful and to be aware
of how each of our daily activi-
ties impacts the world around us
and the people around us. And
to be aware that what we do in
our life is more important than
we sometimes think, not only
those closest to us, but as a
legacy to those yet to come.
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Pursell’s
PolyGraph™

computer
program can

predict your

turf’s response.

PREDICTABLE

As sure as the seasons change, you

can count on Pursell's POLYON®
fertilizers. They are the most reliable con-
trolled release fertilizers you can buy,
because temperature is the only factor

that affects their release of nutrients.

Our patented POLYON coating is
extremely durable and very safe.
It ensures against early release which
can cause excessive clippings or even
injury to your turf. POLYON fertilizers

gradually meter out nutrients, feeding



your turf each day as needed. In fact,
Pursell's POLYON technology is so
dependable, we can use our exclusive
PolyGraph™ computer program to
predict how your turf will respond

months after application.

PREDICTABLE

You can count on POLYON
fertilizers year in and year out
to give you greener turf for a
longer period of time. Call
(800) 334-8583 for the formulator or

distributor nearest you.

POLYON" is a registered trademark of RLC Technologies. The POLYON design and the GREEN color are trademarks of RLC Technologies.
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Using GIS & GPS

Continued from page 19

dents’ offices sooner or later,
Rodgers said. But what brought
GPS and GIS mapping technolo-
gies to his attention was the effi-
ciency and quality they could pro-
vide hisirrigation design business.
He has been using these cutting-
edge techniques for over a year
on all design projects at new and
existing courses.

“To lay in an irrigation sys-
tem, we have to know exactly
where the turf is — all the fair-
ways, greens and tees — as well
as the water hazards and bun-
kers,” said Rodgers. “Invariably
we had to find a way to map
these ourselves or rely on out-
dated blueprints.”

At the outset of a project,
Rodgers’ crew takes about three
days to walk the course with a
portable GPS receiver, collect-

MAINTENANCE

ing position points and attribute
information for all features to be
mapped. They are stored in a
GIS database via pentop com-
puter in the field and then trans-
ferred to AutoCAD back at
Rodgers’ office where the irriga-
tion design takes place. Once
the system is designed in
AutoCAD, Rodgers creates the
construction document and
sends it out for bids.

“The project bids seldom ex-

ceed the estimate because the
design is so exact thanks to the
accuracy of the GIS map upon
which the design is made,” said
Rodgers.

And, perhaps more impor-
tantly, mistakes in the field are
drastically reduced.

Construction contractors can
use the same GPS and GIS equip-
ment to go back to the field and
lay the pipes and place the sprin-
kler heads precisely where the

TAKE CONTROL
WITH PENDIMETHALIN.

If crabgrass is a growing problem on your
turf, you're not using the right herbicide.
What you need is Pendimethalin.

No other preemergent offers a broader
spectrum of control. Fact is, this high-performance

herbicide effectively controls crabgrass, most annual grassy

CRABGRASS CONTROL
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and many
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weeds.

And Pendimethalin has excellent turf tolerance.

University and field research studies have shown that

Pendimethalin provides consistent, superior weed

control—yet offers tremendous tolerance to warm- and

cool-season turfgrasses.

Use Pendimethalin herbicide to control crabgrass and

Heres how it works: After Pendimethalin makes contact with

the germinating weed seed, it disrupts the seed’s biochemical

processes,
J UCT
which
THALIN 60WDG
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alone, or in

combination
with fertilizer
products. Or

you can use

stop growing—and start dying—before emerging.

have the flexibility to spread it on as a dry granule,

PENDIMETHALIN 60WDG

BARRICADE 65WG
DIMENSION 1EC
RONSTAR 26° ™

the sprayable formulations, available as a 3.3 EC,
60 WDG and 60 WP
No wonder professional turf managers have made
Pendimethalin the #1 preemergent herbicide.

So take control of your turf—and your reputation.

more. Because the only thing you should see growing

like a weed is beautiful grass.

Call now for more information or for the

distributor nearest you.

1-800-545-9525

1609A

extension
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Whats more, Pendimethalin works hard—and long.
Through the entire season. That’s because

its low volatility and slow decomposition

characteristics keep it active in the soil longer.

Pendimethalin also makes your life easier. You

Penn State University 1996
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design dictates. Change orders
and project re-dos are reduced
to less than one percent.

“Contractors do much more
exacting work because the
guessing and interpretation of
blueprints are eliminated,” said
Rodgers. “With the design map
in the GIS, the GPS can lead a
contractor or maintenance
worker directly to any sprinkler
head location on the course.”

MAPS USED FOR MAINTENANCE

AND OPERATIONS

When Rodgers first started
using GPS and GIS, he only
mapped those features relating
to irrigation. But after he began
leaving the maps behind as a
courtesy to his clients, they
started asking him to map trees,
bushes, cart paths, utility equip-
ment and property boundaries.

Although only a small per-
centage of golf courses have
full-scale GIS software, a grow-
ing number have AutoCAD or
other digital viewing software
with database capability. They
immediately saw the value of
the maps and databases.

One of the most common uses
of the GIS maps is to manage the
trees, bushes and turf. Course
managers are storing informa-
tion about when each bush was
planted, what fertilizer should
be applied to each tree, and what
pesticide has been applied on
the grass that year.

“They are saving money by
making their chemical applica-
tions much more efficient,” said
Rodgers. “And with the push ofa
few buttons, the superintendent
can print out exact totals of pes-
ticide applications to provide to
the EPA in accordance with gov-
ernment regulations.”

Many superintendents are
printing out hard copy maps to
give to their grounds crews so
they know exactly which trees
to trim, signs to repair and irri-
gation system components to
service. Some are even using the
digital maps to arrange the lay-
out of grandstands, retainer
ropes and concession stands
during tournaments.

“Of all the current digital map-
ping applications, the mostinge-
nious may be at Badlands Golf
Club, where GPS receivers have
been attached to every golf cart.
The starter can monitor the
progress of play around the
course by viewing a large GIS
screen showing actual cart loca-
tionsinreal-time,” said Rodgers.

“Now that’s a practical appli-
cation.”

Next month: The last in this
series, will examine future appli-
cations of GPS and GIS technolo-
gies on golf courses we will see in
the coming years.

Kevin Corbdley is a Denver-based

Jreelance writer specializing in GIS,

GPS and remote sensing. He may be
reached at KCorbley@aol.com.
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By DOUG SAUNDERS

e 10th hole on the Savannah
Course at Stevinson Ranch in
California is bordered by a
towering stand of cottonwood trees that
rise up from a thick tangle of under-
brush. From the deep recesses of this
60-acre wetland, the cacophony of
countless birds fills the air. As golfers
look down the rolling fairway of the
430-yard par-4, their vibrant songs add
o the setting. They study the route
they want to play, but peer into the
wetland hoping to glimpse one of the
hundreds of songsters in the bramble.
Golf here is more than the course itself,
it becomes a grand path through
nature.

Stevinson Ranch in California’s Central
Valley is a new course that not only has
made strides to be a great golfing
experience, it set out to be a model of
environmental excellence. It is one of
~ only five golf courses in the world, and
.~ the only one west of the Mississippi
* River, that has achieved Signature status
.~ from Audubon International. This
. designation is bestowed upon golf
.F'-:‘ projects that from their outset commit to
‘; ~ being a sustainable ecosystem that both

protects and enhances wildlife habitat
and natural resources through its design,

MAINTENANCE
Stevinson Ranch’s Barrett out front on environment

Natural waste areas like this are a part of Stevinson Ranch’s allure.

Superintendent Roger
Barrett has been aboard at
Stevinson Ranch since May
1996 and has overseen the
evolution of a work in
progress.

“The relationship that we
have with Audubon International as a
Signature course is very unique in that
we have implemented various programs
from the moment that plans were being
prepared for the course,” Barrett said.
“Throughout the design, care was
taken to preserve natural habitat for
wildlife, help to maintain migratory
patterns for animals, and create
mountings and grading that will benefit

maintenance, and management. both irrigation and drainage.”

In conjunction with the course
design, there are guidelines for
the design and construction of all
of the infrastructure, including
clubhouse, maintenance
buildings, storage buildings
to make them environmen-
tally safe and energy-efficient. The idea
is to minimize the impact to the entire
ecosystem that has been created on the
property.

For the golf course itself, the design
team of architect John Harbottle III and
project developer George Kelly wanted
to produce a hard, fast playing surface
which would emulate the true Scottish
links style that highlights a playable
surface rather than a wall-to-wall

REDCUS

Freddy Bird photos

Roger Barrett and Audubon International Presi-
dent Ron Dodson at Stevinson Ranch.

parkland look. This style lent itself to
creating a course that would work well
on a plot of land that has a high natural
water table because they could limit
irrigation use to a minimum.

“This has been an interesting
challenge to work on a course where a
hard and dry stand of turf is the goal,”
Barrett said. “We get a lot of heat in the
summer and cool, foggy days in winter.
At our course a little brown is a good
thing, not something to be feared. We
are showing many other facilities that
you can provide a strong, healthy stand
of turf without excessive use of water
and chemicals.”

Barrett began his career in turf
management in 1960 after graduating

Continued on page 26
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i Watervision® UL Listed Controls:
& * Provides remote access, Windows based, fully interactive
. control. Monitor your pumping system with the easy-to-use
computer interface from your office or home.

ol * Intuitive, simple, point and press, touch-sensitive
a5 computer control panel with built-in maintenance
: ] and troubleshooting screens.
3 £ . 3
' J A * “Ride Through” self diagnostics analyze system faults,

g and automatically keeps your station on line. No need
to lose sleep during critical night watering cycles.

* Exclusive, patented, Electronic Butterfly Valves provide
surge-free back-up pressure regulation in the event of VFD faults
and smooth pump start-stop transitions that other stations lack.

* Breathe new life into your existing pump station with Watertronics
touchscreen controls and electronic regulating valves.

> € em‘more dagegiable and efficient:
0 Call ?ertromcs today to get the whole story abi

ontrols, retrofit conversions, and custont

1-800-356-66

ympmg systems:
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t superior Wateryision

THE MosT ADVANCED CONTROLS IN THE INDUSTRY
JusT HAPPEN TO BE ON THE FINEST PUMPING SYSTEM

Watertronics Pumping Systems, with Watervision®

Controls

Pumping System:
¢ All units custom-built to your
watering schedule requirements,
at costs comparable to others’
off-the-shelf models.

The only manufacturer to provide
full dynamic testing of every unit
at the factory, with certification

of performance.

Exclusive Mechanical Seals

on vertical turbine pumps are
maintenance-free, eliminating
bothersome packing adjustments
and spraying water.

The most durable, best looking
finish in the industry — baked
epoxy undercoat plus baked UV
resistant polyurethane top coat.

One-piece, structurally engineered,
seamless deck eliminates
rust-prone welds, sharp edges and
debris-collecting surface pockets.

3 WATEDTDONICS

L BV aa ¥ I I I b B A 48R KB 4
525 Industrial Drive Hartland, WI 53029 fax: 414-367-5551
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Focus on Barrett

Continued from previous page

from the University of
Massachusetts. Following
short stints at various courses
in the region, he worked on
the construction of
Glastonbury Hills Country
Club in Hartford, Conn., in
1965. He remained as superin-
tendent there until he headed
west in 1991.

Glastonbury was a tradi-
tional parkland course, where a
wall-to-wall manicured look
was the ideal. Barrett came to
Stevinson Ranch as part of the
management team of O.B.
Sports, which runs the facility
and whom he worked for in the
Las Vegas area for a time. The
concepts at Stevinson pre-
sented a new perspective and a
refreshing approach to turf
management for Barrett.

“The biggest changes has
been developing a program
that promotes healthy turf that
can withstand stress on its
own. Here at Stevinson we use
two-thirds less chemicals than
would be needed on a course
[with wall-to-wall coverage].
Our water usage is carefully
monitored and determined
through need. Through careful
daily monitoring of conditions
we can be more specific in
determining outbreaks of any
weed or insect infestations.

“We try to not take any
drastic remedies until it is
absolutely necessary. This
tolerant approach to disease
and infestation control is the
responsible way to go,” Barrett
said of his carefully docu-
mented IPM program.

Around the golf course, the
influence of the Audubon
program abounds, both seen
and unseen. For example,
more than 50 bird houses have
been installed to encourage
nesting by the 85 species of
birds that have been spotted
onsite. More houses are added
each year as over 80 percent of
the houses are now occupied.
The course’s weather station
gauges evaporation rates to
help determine how much
water is needed to be added
each day. The carefully
designed irrigation system has
more than 1,000 heads that can
be individually controlled to
deal with trouble spots.

Unseen to the golfer are the
subtle influences of the
Audubon Signature program
guidelines. The four 750-gpm
irrigation pumps are energy-

residues and spills from soaking
into the surface. Buildings use
skylights and quartz lights to cut
down electrical usage. Even
the grading of parking lots is
done in such a way that all
runoff can be contained and
controlled on site.

“All of these facets of our
approach to the management
of our facility seem like small
items, but they add up to
creating a more sustainable
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environment that can be a

model for other golf facilities,”

Barrett said.

Barrett manages a crew of 20

in the summer and 15 during
the winter. The spacious main
building includes individual
lockers, shower,and a full
kitchen. The neat appearance
helps develop a sense of pride
in the work force that carries
on out to the golf course.

“I have many other superin-

Dollar Spot Knockdown

tendents in the state come to
Stevinson to see what we are
trying to accomplish here,” Bar-
rett said. “The direction we have
taken to be an environmentally
sensitive facility doesn’t mean
the quality of the course has to
suffer. In actuality, we are show-
ing to other courses that careful
maintenance can improve the
product for the golfer. We have
seen the other courses making
strides to improve.”

In an effort to make the model
of Stevinson Ranch more acces-
sible to the general public, Bar-
rett is beginning a program of
adding nature trails into some of
the course’s hundreds of acres
of wildlife habitat. The trails will
help school groups and individu-
als enjoy and appreciate the
beauty of the site. That apprecia-
tion is something that Barrett
and Stevinson Ranch hope to
nurture for years to come.

For years, you've relied on cHIPC0®26019 brand fungicide to deliver the best brown patch and dollar spot control available.
But, sometimes, when soaring summer temperatures made you

Standard 26019 vs. 26GT"

= : feel the heat, you've turned to contact materials to give you the
efficient variable speed pumps

rather than single-speed units.

The maintenance buildings
are heavily insulated with
double-pane windows to
improve both heating and air-
conditioning efficiency. All
concrete floors in the building
are specially sealed to keep

quick disease knockdown you need. Now, you can get the same

powerful, long-lasting disease control you've come to expect from
=
e
TDAT® 2DAT 3DAT  4DAT SDAT 6DAT
B UNTREATED W cHiPcO 26018 (4 02) B cHiPCO 266T (4 02)
1996, Michigan State University, Emerald Creeping Bentgrass

% Visible Mycelium
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CHIPCO® 26019, plus the quick knockdown you demand. Introducing

new CHIPCO®26GT> * University trials prove that new CHIPCO® 26GT"
provides consistently quicker knockdown of dollar spot and brown

Rhéne-Poulenc Ag Company, 2 TW. Alexander Drive, Research Triangle Park, NC 27709. CHIPCO is a registered trademark of Rhone-Poulenc.26GT is a trademark of Rhone-Poulenc. As with any crop protection
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Rondina elected Engine Assn. head

EXTON, Pa. — The Engine
Service Association board of di-
rectors has elected Alan Rondina
of W.J. Connel Co. in Foxboro,
Mass., as president, heading a
new slate of officers.

Rondina is joined by Vice
President John Billiou of Billiou’s
Inc. in Porterville, Calif., Secre-
tary Mark Loftin of Loftin Equip-

Ay
Brown Patch Knockdown
Chipco® 26GT"

ment Co. in Phoenix and Trea-
surer Jim Starmer of Dixie Sales
Co. Inc. in Greensboro, N.C.

Elected by the general mem-
bership to serve three-year terms
as directors of the association
were Loftin, Rondina, Dick
Clements of Medart Inc. in
Fenton, Mo.

The Engine Service Associa-
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tion was incorporated in 1970.
Its central distributor members
provide services to manufactur-
ers, dealersand consumers. Cen-
tral Warehouse Distributors of
Air Cooled gasoline and diesel
engines, or equipment utilizing
such engines who are interested
in membership in the ESA
should contact: ESA Headquar-
ters, 210 Allen Drive, Exton, Pa.
19341; telephone 610-363-3844.

IL. T@ji’l‘ch than the standard cHiPco® 26019 « In fact, cHIPCO® 2667 was as much as 48 hours faster. That means you'll
r_z’s_ae activity against disease mycelium within just 24 hours after application. And that means faster turf recovery.
~ You can also count on CHIPCO® 26GT" to give you both preventative and curative activity against dollar spot and

Engine Service group offers certification

EXTON, Pa. — The Engine
Service Association has an-
nounced that its Central Dis-
tributor Members is offering
OPE Technicians Certification
tests the first Thursday of every
month through 1998. These na-
tional tests days are in addition
to a broad range of ongoing test
dates and sites offered by the
Association’s Central Ware-

brown patch. « Best of all, new CHIPCO® 26GT* gives you the same

ODAY* 1DAT 2DAT
UNTREATED PRESENT | PRESENT | PRESENT
CHIPCO*266T PRESENT | NONE | NONE

1996, Ohio State University, Penncrass Bentgrass

*0DAY = Spray applied; DAT = Day(s) After Treatment

- chemical, always read and follow instructions on the label. For additional product information, please call 1-800-334-9745. © 1997 Rhéne-Poulenc Ag Company. "
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to expect from cHiPCO® 26019. Now you don’t have
to sacrifice quality and duration for quickness.
You get them all with new CHIPCO® 26GT™

powerful, broad-spectrum, long-lasting disease control you've come

EHONEPOULENC

house Distributor Members in
conjunction with their update
schools.

OPE Certification tests will be
offered in the following disci-
plines: Four Stroke, Two Stroke,
Compact Diesel, Electrical, Driv-
elines/Hydraulics/Hydrostat-
ics, and Generators.

Test registration forms and a
complete list of test dates are
available through any Engine
Service Association Member
(Central Warehouse Distribu-
tor) or by calling the Engine
Service Association Headquar-
ters.

The Engine Service Associa-
tion was incorporated in 1970.
Through its Central Distributor
Members, itis well positioned to
provide service to manufactur-
ers, dealers and consumers. Dis-
tributors and educational insti-
tutions interested in taking a
more active role in Technician
Certification should contact: ESA
Headquarters, 210 Allen Drive,
Exton PA 19341, Tel. 610-363-
3844, Fax 610-363-3817.

le Sage given

llona Gray award

BEDMINSTER, N.J. —
Armand H. Le Sage, superinten-
dent of White Beeches Golf &
Country club, was presented
with the 2nd Annual Ilona Gray
Environmental Award from the
Alliance for Environmental Con-
cerns (AEC) atthe organization’s
annual meeting here.

The AECis comprised of indi-
viduals from the pesticide-regu-
lated community in New Jersey.
The activities of the organiza-
tion include representing the
user community at state regula-
tory and legislative meetings;
educating members concerning
certification, training and licens-
ing through their newsletters,
seminars and conferences; and
networking with allied profes-
sionals and product manufactur-
ers to provide factual responses
to issues and concerns.

Le Sage has served twice as
president of the AEC and has
been on its Pesticide Regulation
Task Force. He has represented
AEC throughout the U.S.. at
National Alliance meetings. Le
Sage is an active member of
GCSAA, serving on many com-
mittees, currently its Public Re-
lations Committee, and is under-
going training in its Ambassador
Public Speaking Program and
the GCSAA Audubon Program
for Schools. he is also a member
of GCSNJ; on the board of direc-
tors at NJTA; on the board of
trustees of the First Congrega-
tional Church of River Edge, and
is a guest lecturer in the Turf
Management Program at
Rutgers University.
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Gadgets save
time, effort

Continued from page 19

e Radio headset.

e Cordless telephone.

¢ A bubble level.

e Bristar, a “non-explosive
demolition agent.”

¢ Vinyl, adhesive lettering.

¢ Bicycle water bottle cages.

e Cement and PVC pipe.

¢ Collar Stick.

One of the great, and exciting,
facets of a superintendent’s job
are the odd obstacles they some-
times face, Ross said. “And I like
to think of new ways to solve
problems. But sometimes the
answer is down to your local
store.”

The Smart Level, for instance.
“You can measure green surface
slope, or the slope while install-
ing drain pipes,” he said. “The
longer you have it, the more uses
you think of for it.”

The Smart Level came to Ross’
attention when renovating CC of
the Rockies' greens with Jack
Nicklaus. “Jack has certain cri-
teria for greens surface slope.
He likes most of his puttable ar-
eas with 1 degree or less slope.”

When the Nicklaus people
appeared with the Smart Level—
voila!

“We do all the puttable areas
in our greens construction reno-
vation using this tool now,” Ross
said. “You can tweak at 4/10ths
of a degree if you like with this
tool.”

He said the instrument, which
comes in 2- and 4-foot lengths, is
excellent also for finding flat ar-
eas to consistently Stimpmeter
greens. “Your eyes are decep-
tive,” he said. “You may think a
green is relatively flat and you
put this Smart Level down and it
reads 3 to 4 percent. That’s quite
a difference.”

Ross’ crew has also used the
tool in bunkers. “We don’t have
any downhill lies in shooting to-
ward the greens,” he said, “so
we have the bunker floor flat or
with a slight uphill slope toward
the green.”

The tool now costs around
$100, he said.

The Pocket Secretary, contain-
ing 18.4 gigabits of information
and trained to the voice of its
owner, is a wunderkind, Ross
said. “I carry it with me all the
time. It records 100 messages,
buzzes me for meetings. If  want
to call somebody I just say that
person’s name and it reads out
their phone number.

“It’s so good I bought one for
my assistant.”

Though it once cost $3,000, he
said, it now can be bought for
under $100.

While Ross bought a headset
for himself, he now has an extra
unit for crew members. “If an
assistant is operating a backhoe
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or something where it is loud
and he can’t hear, it works well,”
Ross said. And the cost is only
S30 to $35.

“When we bought a cordless
telephone for the house,” he said,
“I thought, ‘This is the greatest
thing we've ever done. I can leave
the room, go downstairs...” Well,
think of it for the golf course.”

Ross boughta 900 MHz phone
(available for about $130 today)
and said, “It’s very valuable to

MAINTENANCE

us. This phone allows me to be
up to 200 yards from my office. If
you are waiting for an important
call, you can clip it to your belt
and do things around the office
or shop. You can do such things
as check supplies when you're
on the phone with a sales rep, for
instance.

“This pays for itself quickly.”

The bubble level, meanwhile,
is tiny but immensely helpful.
His crews use it to level irriga-

tion heads, rather than by sight.
Explaining his use of Bristar,
Ross said, “If you have ledge or
rock areas, no matter how much
topsoil you haul during construc-
tion, you have problems with it.”
The non-explosive solution is
to drill down into the ledge or
rock, and add this material into
the hole. The Bristar expands
and cracks the rocks or ledge,
so that it can be hauled away.
The vinyl adhesive lettering is

used in many ways for organiza-
tion —and protection —at CC of
the Rockies, from marking fair-
way mowers to labeling types of
fuel.

“Every year someone puts die-
sel in the gas, or gas in the die-
sel,” Ross said. His solution:
Have a sign company punch out
little vinyl letters, a “G” for gas,
“D” for diesel and “M” for mixed,
and label each fuel can correctly.

Continued on next page

From tee to green, the Envirojet’s infinite adjustment lets you divect liquid and chemical injection anywhere from 1" to 6" below the surface.

[t’s time to make an
chemical appli

they may be.

Introducing the Cushman® Envirojet™ 160.

’ Need to apply a soil amendment below the root zone? Want to kill mole crickets just
below the surface? The Cushman Envirojet 160 with instant depth adjustment is the

only choice for all of your sub-surface problems, no matter how shallow or deep

Just set the Envirojet to your desired depth up to 6" and its patented
liquid injection system will cleanly and evenly saturate your target
area and provide excellent compaction relief.

4707 Ransomes Corporation, 900 North 21st Street, PO. Box 82409, Lincoln, NE 68501-2409
© Ransomes Corporation 1998. All rights reserved.




YRACUSE, N.Y. — The
New York State
Turfgrass Association
(NYSTA) awarded its 1997 Cita-
tion of Merit to Dominic Morales,
Chairman of the Department of
Plant Science at SUNY Delhi.
The Citation of Merit is
awarded to a member of the turf
industry who exemplifies the
goals of the association. Among
the qualities considered by the
board in choosing arecipient are:

MAINTENANCE

N.Y. assn. honors SUNY Delhi’s Morales

dedication to turfgrass research
and education, involvement in
and support of association ac-
tivities, interest in promoting
careers in the turfgrass indus-
try, and the admiration and re-
spect of peers and colleagues.
Morales was awarded the
Chancellor’s Award for Excel-
lencein Teaching at SUNY Delhi.
He has appeared as a visiting

lecturer at the University of New
Hampshire, NYSTA Confer-
ences, Cornell’s Turfgrass Man-
agement Short Course, and nu-
merous industry organization
meetings. Morales has coordi-
nated and implemented a work
study program for high school
students interested in horticul-
ture practices and gives presen-
tations on career opportunities

in the green industry. He devel-
oped a Master Gardener Pro-
gram with Cornell Cooperative
Extension of Delaware County,
and works with area schools to
upgrade and develop maintenance
programs for athletic fields.
Active in NYSTA, Morales has
served on committees and is a
recentappointee to the New York
Greengrass board of directors.

The large 160-gallon tank
and the only mechanical

Convenwml? located agitation in its class
control g eV
: panel ensunhs creates and mamtains even
- :
simple operation of the mixtures and allows for the
Envirojet.

use of wettable powders,
liquid concentrates and
polymers.

Simple adjustment allows you to achieve the ideal
injection depth without changing valves, jets or other
A7 ; equipment. The
b accumulator and pump
disperse 8 gpm at
user-selected pressures
of 2,000 to 3,500 psi.

. LB

Rotating brushes provide
a clean finish with
top-dressing capability
for wurf that is
immediately playable
after treatment.

0
.

The patented injection process
disperses liquids from each nozzle
to cover a width of more than four

inches beneath the surface. This
ensures total target area saturation
and elimmates incomplete or
inconsistent coverage.

djustment in your
tion practices.

MY The Envirojet is unique because it uses a swirling jet of liquid, rather than a simple high-pressure stream. As

All-mechanical, electronic-free
sequencing gives You even
distribution without danger of
over-application on hills, through
tms, or at stop and start.

E this jet expands it creates a cone of micro-fissures which ensures even distribution and helps break up the soil.
. The Envirojet's rotating brushes then sweep minor debris back into the turf leaving little surface disruption
and a clean, immediately playable finish.

And because the Envirojet works underground you'll see a more cost-efficient use of materials, the elimination

. of run-off and overspray, and treatment that reaches only your targeted areas.

The Envirojet easily attaches to
your Tf-Truckster and covers
up 10 76,000 sq ft/hr for use

everywhere on your course,
including slopes and greens.

It’s time to make the adjustment to sub-surface application and the Cushman Envirojet.
Call 1-800-228-4444 to arrange a demo or for the name of the dealer nearest you.
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He is a member of the Golf
Course Superintendents Asso-
ciation of America, Associated
Landscape Contractors of
America, International Society of
Arboriculture, and New York State
Nursery/Landscape Association.
Morales received his associate
degree in ornamental horticulture
from SUNY Farmingdale, his
bachelor degree in plant science
from the University of New Hamp-
shire at Durham, and his masters
in environmental horticulture
from the University of Connecti-
cut at Storrs. He has been instru-
mental in developing the curricula
at Delhi, initiating an internship
program and an industry advisory
committee, increasing student
scholarships, and a master plan
for the Plant Science Valley Com-
plex. This plan, which began in
1976, grew to include the Turf
Education Center and the back
nine of the Delhi Golf Course.

°
Using gadgets
Continued from previous page

Since Ross’s course is divided
into Red, Green and Blue sec-
tions, the mowers are marked
with a large vinyl dot the color of
its section.

“You can spend a lot of money
and buy the packs of letters and
numbers at [the department
store], in which case you have a
lot of leftover letters you’ll never
use, or you can have exactly what
you want made,” Ross said. “We
did all our gas and other signs
made for a hundred dollars.”

The cement and PVC pipe
come in handy with CC of the
Rockies’” many bird houses. A
member of the Audubon Coop-
erative Sanctuary System for
Golf Courses, the course has a
number of bird boxes that are
removed during the winter time.
Feeling that “nothing looks
worse than crooked birdhouses,”
Ross had crews sink PVC sleeves
in the ground and cement them so
that they cannot get crooked. The
sleeves are marked with flags
during the winter snows and easy
to spotin the spring when the bird
boxes are reinstalled.

So, what place does a bicycle
water bottle cage have on a golf
course? “In the mountains, at
7,500 feet elevation, where we
have tremendous sun intensity
and 1-degree humidity, you have
the symptoms for altitude sick-
ness,” Ross said. “One preventa-
tive measure is to keep hydrated.
I tell all my crew when I hire them
to keep a water bottle with them.”

The collar stick was invented
after many years of seeing col-
lars lose their uniform width,
Ross said.

“We just tapped the outside
height adjusters, cut lengths of
metal rod, threaded the rod into
the adjusters, made a marker on
the outside, and bingo — perfect
collar widths every time,” he said.
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Wash racks: New lessons from the Old Course [

By TERRY BUCHEN

T. ANDREWS, Scotland — As the world’s first golf
course, The Old Course at St. Andrews offers golf
purists the opportunity of a lifetime to come and play, observe
and appreciate “The Home of Golf.” On every teeing ground,

a golf ball washer stand is situated near the middle tee
markers to help steer golfers in the right direction to the tee
that is used by the majority of players.

The stand is a simple and elegant rectangle made of wood,
which is treated with a wood preservative to help protect it
from the elements and the occasional irrigation cycle when it
is needed.

The wooden stand is mounted on four metal legs, making it
quite portable. It is usually positioned near the middle teeing
ground for easy access, while helping to scatter foot and pull
cart traffic as well. The golf ball washer is a simple but
effective design:

¢ a wooden paddle, with a notch in it to hold one golf ball;

e replaceable brushes on either side; and

e a chain to keep the paddle from being removed.

The washer compartment holds an ample supply of water,
which is diluted with a non-slippery detergent.

This is replaced as needed, sometimes as often and as once
as a week.

The trash collector is quite effective. A metal grate, which is
hinged on one side, opens like a door to keep the trash from
blowing away in the ever-present winds at this golf Mecca.

Each stand lists the hole number, par and yardage. Also
included is one of the most famous aspects of The Old
Course: each hole has its own distinct name, which corre-
sponds to the scorecard as well. Diagrams of each golf hole
are not wanted since golfers who have played the course

Golf ball washer stands at the world’s most famous golf course are simple,
with functional elegance.

can explain to the “first-timers” how to play each hole,
adding to the spirit, friendship and camaraderie that golf
has to offer.

GROSSO HEADS CONN. CHAPTER

BALTIC, Conn. — Anthony
Grosso of Pautipaug Country Club
here has been elected president,
heading a new slate of officers of
the Connecticut Association of Golf
Course Superintendents.

Grosso, who succeeded John
Napier of Stanley Golf Course in
New Britain, is joined by Vice Presi-
dent Brian Skelly of Old Lyme
(Conn.) Country Club, Secretary
Jud Smith of Orange Hills Country
Club in Orange and Treasurer Pe-
ter Pierson of Pequabuck (Conn.)
Golf Club. ;

Elected to two-year terms as di-
rectors were Peter Cure of
Crestbrook Park Golf Club in
Watertown, Dan Rackliffe of
Longshore Club Park in Westport
and Wayne Urban of Farmingbury
Hills Country Club of Wolcott.

Continuing on the board as direc-
tors are Dennis Houle of Redding

_ (Conn.) Country Club, Les Kennedy

Jr. of Country Club of Waterbury,
John Motycka of Skungamaug River
Golf Club in Coventry and commer-
cial representative Owen Regan of

Tee and Green Sod, Inc., in Exeter,
~ R.I. Napier will continue on the
board as immediate past president.

at Fore-Par.

accessories.

Swivel Flag.

speed of service.
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See What's New
At Fore-Par.

With new designs, improved products, and lower
prices, there has never been a better time to see what's new

Universally recommended by golf course superinten-
dents, Fore-Par combines modern materials with old-fash-
ioned craftsmanship to create truly unique golf course

Choose from a full line of regular and personalized tee
markers and practice green markers, our virtually inde-
structible Elasto Signs™and of course, the original Tubular

Ask us about our Express Flags program; the highest
quality screen printing in the industry with an unmatched

For more information on the complete line of Fore-Par
accessories, call 800 843-0809 today. Now is the time to
see what's new at Fore-Par.

DISTINCTIVE GOLF COURSE ACCESSORIES

16761 Burke Lane, Huntington Beach, CA 92647
Tel: 714 842-8494 / 800 843-0809 e Fax: 714 842-7384
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Dr. Ali Hfzrz'z'am//. a 1995 re-
cipient of the Golf Course Super-
intendents Association of America
Distinguished Service Award, has
been a regional advisor specializ-
ing in turf, soil and water with the
University of
California
Extension in
the San
Francisco
Bay Area
since 1980.
He has writ-
ten and spo-
ken exten-
swvely, particularly on the topics
of reclaimed water use and recy-
cling grass clippings. Harivandi
earned his doctorate in turfgrass
management at Colorado State
University and is a member of the
GCSAA Technical/Resource Ad-
visory Commilttee.

Golf Course News: What is
your research showing in the
area of reclaimed water use on
golf courses?

Ali Harivandi: We have a
couple projects. We justconcluded
a study with colleagues at the
University of California at Davis
looking at using potassium chlo-
ride as a water softener instead of
the traditional sodium chloride
products. We want to see if the
residential and industrial use of
water softeners containing potas-
sium chloride instead of sodium
chloride would have any effect on
the resultant reclaimed water and
whether that would impact golf
course turf and plants.

One of the main problems with
reclaimed water is excessive
amounts of sodium. It is one of
those ions that contributes to
the total salinity of water. So-
dium by itself can also ruin the
soil structure. It is a toxic mate-
rial. If we can move from sodium
chloride to potassium chloride
water softeners our recycled
water would be better for every-
one, including those who use it
for golf course irrigation.

That information is very use-
ful to water agencies responsible
for treating the water and pro-
viding reclaimed water to users.
Some municipalities are in the
process of banning the use of
water softeners altogether. If we
have a water softener with potas-
sium chloride, there is no prob-
lem and no reason to ban them.

We have a lot of research on
salt tolerance, sodium tolerance
or boron tolerance among
turfgrasses. But there is not as
much information available on the
salt, sodium, or boron tolerance
of other plants used on golf
courses and in landscaping —
trees, ground covers, shrubs and
things like that. Some of these
plants are much more sensitive to
those materials. Since there is not
enough information, we have just
started a project, again with our
colleagues at Davis, to screen most
32 February 1998
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Dr. Ali Harivandi

of the non-turf plants we use in
California. We'll do 20 a year and
determine their salt-tolerance lev-
els. In a few years we should have
a good database and be able to
recommend certain trees, ground
covers or shrubs at golf courses
where they use reclaimed water.

GCN: Can you update us on
your grass clippings and recy-

MAINTENANCE

cling research?

AH: I don’t have an active grass
recycling project right now. That
research was finished last year
and has created quite a bit of inter-
est, especially here in California,
where landfill space is a big issue.
In California we are running out of
landfill space, which I understand
is also a problem in the Eastern

states. Golf courses are not a ma-
jor source of green waste since
many already recycle their mate-
rial. The few that move their mate-
rial out won’t be able to do it much
longer, and, if they can recycle
the material on the property, will
benefit [from our research].

A few of the golf organizations,
like Pebble Beach Co., have

3\ Harivandi: Effluent and salt tolerance studies reaping benefits

started extensive recycling pro-
grams. Pebble’s programincludes
not only grass clippings, which it
basically leaves on the ground,
but also composting using all the
materials gathered from the golf
courses. For the next five years or
so, some of my energy will go
toward composting and the use of

Continued on next page
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Q&A: Harivandi

Continued from previous page

composts for turf purposes. I
haven't started a project yet, but
I'm talking to people and looking
for funding. I won't concentrate
on making compost, but after it is
made how that compost could be
used, either as a soil amendment
or top-dressing material for gen-
eral-purpose turf, which would
include fairways and roughs. That

would be a useful piece of research
to undertake in California.

GCN: Can you tell us about
the grasses you are evaluating
forthe National Turfgrass Evalu-
ation Program (NTEP) trials?

AH: We are evaluating creep-
ing bentgrass on two experimen-
tal greens at one of our munici-
pal courses, one pure sand and
the other soil. The plan was to
water these greens with re-
claimed water and see if any one

Once you learn about the powerful,
&vmtative protection and its fit with your best

management practices, you'll agree that it’s time

to change the course of your turfgrass disease

ement program, with HERITAGE.

Rubigan is a trademark of DowElanco.
©1998. Zeneca Inc.
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ofthese varieties, and there were
about 20, performed better with
reclaimed water. That project
will happen. Unfortunately,
something went wrong at the
treatment plant and the golf
course can't get reclaimed wa-
ter, but is getting fresh water
instead. That project is on hold.
But it should [eventually] give
us good information on creep-
ing bentgrasses where reclaimed
water is used for irrigation.

For more information, contact your
authorized Zeneca Distributor or call Zeneca
Professional Products Toll Free at 1-888-617-7690.

www.zenecaprofprod.com

CHANGING THE COURSE
OF DISEASE CONTROL

'Mmd and follow label directions carefully. HERITAGE® is a registered trademark of a Zeneca Group Company.
‘Aliette is a trademark of Rhone-Poulenc Ag Company. Banner Maxx, Sentinel and Subdue are trademarks of Novartis Corporation. Bayleton is a trademark of Bayer Corporation.
Daconil is & trademark of ISK Biosciences Corporation. Chipco is a trademark of Rhone-Poulenc. Eagle is a trademark of Rohm and Haas Company. Prostar is a trademark of AgrEvo.
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We’ve started the NTEP/
USGA/GCSAA on-site, creeping
bentgrass evaluation project.
There are 30 sites throughout
the country. We received 18 dif-
ferent creeping bentgrasses and
will begin evaluating them in
January at Crystal Springs Golf
Course on the San Francisco pen-
insula. The course is in the San
Francisco watershed, an environ-
mentally sensitive area. The
course is maintained at the high-

est professional level to reduce
the environmental impact. The
green, designed by Robert Trent
Jones Jr’s office, is located in an
environmentally sensitive area
and should get a lot of publicity.
GCN: Are you doing any work
on drought-tolerant plants?
AH: We have looked at
buffalograsses and their suitabil-
ity for use in Northern California,
primarily roughs and, in some
cases, fairways. We started six or
seven years ago during the
droughthere. We have developed
quite a bit of information and re-
leased two varieties patented by
our colleagues at UC-Davis. We
continue that work because there
is interest, although, since the
drought ended, people have kind
of forgotten what they were look-
ing for...We are looking at weed
management in buffalograss.
There is another grass that
not many people are using...It is
a grass for minimal-use areas,
roughs, the fringe of fairways
and around bunkers. We have
looked at hard fescue and done a
lot of research in terms of its
management, fertility, herbicide
tolerance, water requirements
and so on. It has been used in
many areas as a ground cover.
Spanish Bay in Monterey is one of
the best-known courses to use it.
We are continuing our work to
develop more information and
just started a project to look at
its sodding characteristics. So
far, people have been mainly
seeding it. One of the main dis-
advantages is its slow germina-
tion and slow rate of seedling
growth. Here in California we
have every weed imaginable, all
ready to emerge once you put a
little water on the soil, meaning
problems with weed invasion the
first couple of years. So we are
trying to produce sod and see
whether it will root easily or not.
We can produce harvestable sod
at eight months. We sodded at
two different thicknesses, trans-
planted them and are looking at
their rooting characteristics un-
der different fertilization re-
gimes. It seems we should not
have a problem and be able to
get rooting with very little fertil-
izer. That would benefit golf
courses, especially around bun-
kers or small areas where they
just want to sod and not mess
with seeding or weed control.
GCN: Are there any other ar-
eas you would like to explore?
AH: Doing research for the
sake of doing research is not
that unique. We should look at
how that information is commu-
nicated to the golf course super-
intendent. What are some of the
successful educational pro-
grams, regional meetings where
superintendents come together
on a regular basis, for the pur-
pose of getting education? Are
we successfully getting that in-
formation to our clientele, the su-
perintendents? Many people are,
but it seems to me it’s not some-
thing we talk about very often.
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The silent majority: Discovering how members feel

By TERRY BUCHEN
ILLIAMSBURG, Va.
— Superintendents
always seem to

know the golfers who like what
we are really doing, whether pro-
viding smooth, firm and fast put-
ting surfaces, or consistently at-

tending to detail throughout the
golf course and grounds. Con-

“customers,” and if we do not
monitor our job performance
by how they feel, it might be
too late and job changes
inevitably will result.

Some courses send out sur-
veys to all of their golfers in
hopes of getting a feel for what
they want. Some pretty good
results have come forward.

Unfortunately, many times these
surveys have a low percentage
of return and still do not voice
what the majority of golfers
really feel.

So, most superintendents
believe talking with a golfer in
person is still the best way to
communicate with them and
playing golf with them, or

walking a few holes with them
while they play has the most
positive effect.

At the same time, showing
golfers that the superintendent
takes the time and energy to
talk with them shows that
superintendents really care.
This is one of the best public-
relations tools in the world.

versely, critics always seem to
be there, also — vocal about
things they do not like.

We always know how the
vocal supporters and critics
feel about many subjects
because they tell as many
people as will listen to them.

Whether it be to our face,
the green chairman, course
owner, manager or club
president, these vocal individu-
als make sure they tell anyone
and everyone what they think
about almost everything that
goes on.

A random survey at any one
individual golf course would
probably number the vocal
golfers at no more than 25,
maybe 50 at most.

The next obvious question is,
what about the silent majority of
golfers who feel the opposite
and are quiet about it? What's
really on their mind? Are they
mostly happy but do not want to
bother anyone on the staff? Are
there some matters they are not
happy about but do not take the
time to speak with course
managers? Is the silent majority
in the club just for the fun of it,
not wanting to get involved
whatsoever?

Most superintendents we
have spoken with feel the best
way to discover what is really
on the mind of the silent
majority is to talk with them as
much as possible. And what
better way than to play golf
with a different group of them
each week?

Most feel that simply by
asking the silent golfers what
they really like and don’t like
about the course would open
them up, especially when they
are allowed to voice their
opinion quietly during a round
of golf. The biggest way to get
them to open up is to be a good
listener and to ask specific
questions if they do not
express much of an opinion.

Why go to this bother to
possibly open up “a can of
worms”? Most superintendents
felt the silent majority is the
true individuals who really run
the course operation and they
are the ones who will usually
be in the most powerful
positions when push comes to
shove. Many superintendents
also feel they must always
know what the golfers like and

Sweaty palms?

Furrowed brow?

Bloodshot eyes?

Don’t let gremlins in your pump
station keep you up at night.

Call FLOWTRONEX PSI.

No one has created more industry
innovations. No one gives you better, more
advanced service capabilities. No one main-
tains over $2 million in parts inventory to
ensure fast and accurate delivery. And no
one engineers a better pump station to fit
your unique needs.

It all adds up to the best engineered,
most worry-free pump station in the world.
One that gives you superior strength.
Superior performance. And a superior
night's sleep.

So before you make any decisions,
talk to the people at FLOWTRONEX PSI.
Yes, we may cost a little more than
the other guys. But, rest assured, you'll
never suffer through one of their pump

station nightmares.

Pumping Systems

(B00)786-7480 (214)357-1320 E-mail: info@tlowtronex.com

dislike because they are the
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Fla. Turf Assn. donates
$63,000 for research

TAMPA, Fla. — More than $63,000 was raised
to benefit turfgrass research at the Florida
Turfgrass Association’s (FTGA) 45th Annual
Conference & Show here.

Contributions were made to the FTGA during
the association’s annual Awards Lunch on Sept.
6. Donations included $5,000 from Harrell’s,

Inc.; $45,000 from the Seven Rivers Chapter of
the Florida Golf Course Superintendents Asso-

GOLF COURSE NEWS

If Pump Station Paranoia Has You Losing Sleep,
Here's Some Peace Of Mind.
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ciation (FGCSA); $4,000 from the Everglades
Chapter of the FGCSA; $6,000 from the Palm
Beach Chapter of the FGCSA; $2,500 from the
Ridge Chapter of the FGCSA; and $1,000 from
the Treasure Coast Chapter of the FGCSA.

The association’s officers and directors for the
1997-98 year were installed. Educational scholar-
ships were also awarded to turfgrass students at
the University of Florida and Lake City Community
College and the association’s coveted “Wreath of
Grass” was awarded to Charlie Campbell of
DowElanco for outstanding contributions to the
turfgrass industry.

:ﬂ,
A

CIRCLE #113/GCSAA BOOTH #2817

Combined New England show set

PROVIDENCE, R.I. — The
first New England Regional
Turfgrass Conference and Show
will take place March 3-5 at the
Rhode Island Convention Cen-
ter here. The show is a combina-
tion of the annual Massachu-
setts, Rhode Island and New
Hampshire turf shows and will
include representatives from all
six New England states as well
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as New York and New Jersey.

Presented by the New England
Regional Turfgrass Foundation,
the event has officially replaced
the individual state shows and
will be held annually.

The conference portion, Build-
ing Together for Tomorrow, will
offer industry seminars for turf
professionals; recertification
credits can be earned at these
programs. The show portion will
boast over 300 exhibitors.

To register, people should call
401-848-0004.

Batavia Farms’
Peca elected
NYSTA president

SYRACUSE, N.Y. — The New
York State Turfgrass Association
(NYSTA) 1998 officers and di-
rectors were elected by attend-
ing members at the annual meet-
ing at the Turf and Grounds
Exposition.

Elected president of NYSTA
was Anthony Peca Jr., president
of Batavia Turf Farms in Batavia.
He has served as both an officer
and board member for many
years.

Peca was awarded the Nurs-
ery Professional of the Year Ci-
tation for 1997 from the
Genessee Finger Lakes Land-
scape Association.

John Fik now assumes the role
ofvice president. He is employed
by Marriott Management Ser-
vices at Hobart and William
Smith College in Geneva. Fix
has served as conference educa-
tion chairman on multiple com-
mittees for the association.

Joe Hahn, superintendent at
The Country Club of Rochester,
was elected secretary/treasurer.
Hahn has hosted many national
golf tournaments while working
in the Rochester area.

Incoming directors for 1998
are James Diermeier, employed
by Reader’s Digest Association
in Pleasantville, serving the
Hudson Region; Angelo Ranieri,
of Susquehanna Valley Central
School District in Conklin, serv-
ing the Mohawk Region; and Rob-
ert Scott of DowElanco in Spring-
field, serving the Atlantic Region.

Current directors serving
NYSTA are Kenneth DeCerce of
NYS Education Department,
Clifton Park; James Hornung of
North Americare Park in Buf-
falo; Michael Maffei of Back
O’Beyond in Brewster; John
Rizza of Grassland Equipment
and Irrigation Corp. in Latham;
and James Seaman of Shaker
Ridge Country Club in Colonie.

Stephen Smith of PIE Supply
Co. has served for many years as
an officer and/or director for the

association, and continues on the
board as past president.
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ATLANTA NAT’L HIRES CUNNINGHAM

ALPHARETTA, Ga. — Atlanta
National Golf Club has appointed
Timothy M. Cunningham course
superintendent.

Cunningham has been at Atlanta
National since 1991 and has been
the assistant superintendent since
1994. He is responsible for direct-
ing all golf course and clubhouse
grounds maintenance and improve-
ment work at Atlanta National, a
design of Pete and P.B. Dye.
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SHOP TALK

TPC network’s
clean machines

By TERRY BUCHEN

AS VEGAS — Keeping golf

course maintenance equipment
clean is a top priority with superinten-
dents and their staffs, and some really
high-tech equipment can help keep up
with this undertaking.

One excellent example is at The TPC
at The Canyons, where superintendent
Kim Byron Wood has the latest and
greatest state-of-the art cleaning
equipment, now used extensively in the
TPC network.

“Cleaning and waxing our equipment
is a top priority, so our equipment will
last much longer, will be much easier
for our equipment technicians to
service and for keeping our equipment

looking new all of the time,” said Wood.

Woods has a pressure washer, that
has a natural gas-fired burner/heater,
that is used only by our equipment
technicians, where they wax each piece
of equipment after washing it, prior to
servicing and any repairs. Next to the
pressure washer, looking left to right, ,

A Texas-sized fountain

By TERRY BUCHEN

ALLAS — Many fun things are done in a big way in

the state of Texas. A fine example is a unique design
of an on-course drinking fountain at The Northwood Club,
where golf course superintendent Scott Ebers joined the

staff in 1997.

“We have an area, near the tunnel that goes under the
roadway which separates our golf course, where a few
greens and tees are near each other, making for a good
traffic flow of golfers going back and forth,” Ebers said. “To
accommodate our members and their guests as best as
possible, a larger-than-normal drinking fountain was
strategically placed which has four drinking faucets that can

be used all at one time.”

To keep the water as cold as possible during the warm

The state-of-the-art, environmentally friendly wash rack at The TPC at The Canyons, designed with
efficiency in mind.

is a large red-colored hose reel with a
large 1-inch diameter high-pressure
water hose that comes from the irrigation
system. Two green-colored signs warn
employees not to drink the irrigation
water, even though it is domestic water
that is pumped into a irrigation lake and
then re-pumped onto the course and
maintenance center complex.

The smaller gray-colored hose reel,
and hand trigger-operated wand, are for
the pressure washer. Next comes
another red-colored hose reel that has a
high-pressure air hose, with a larger
yellow-colored safety sign warning
employees that “eye protection is
required while using air hose.”

On the far right side is another red-
colored larger hose reel with another

summer, Ebers’ staff places ice cubes over a complex series

of copper tubing coils, which keeps the water very cold. As
each day progresses, one of the staff checks the ice levels,
which are replaced as needed. The melted ice water goes
into the same drain piping that is used for the faucets, so no
surface water accumulates on the cart path or turfgrass

areas.

“There are some times when two or three foursomes

said.

large 1-inch diameter high-pressure
hose originating from the irrigation
system, Wood said.

“Our drainage grate has a small mesh
screen material over it so grass
clippings and other smaller debris does
not go into our oil and grease separator
vault,” Wood said. “We pay an annual
permit and inspection fee for this, so
our licensed disposal company can take
periodic tests to make sure we are in
compliance with the city, and then it is
emptied out as needed. ”

Wood said he is “extremely pleased
with our equipment cleaning area
which was well thought out, taking
many good ideas and formulating them
into an effective system as part of our
TPC and PGA Tour team concept.”

The Northwood Club’s drinking fountain that can service an entire foursome
at once.

come to this drinking fountain at the same time and since
this drinking fountain design can handle each foursome at
once, it really satisfies our golfers in a rapid fashion,” Ebers

The drinking fountain is painted green, color-coordinated

with our other golf course accessories on The Northwood

Club’s grounds, he said.
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Rutgers offers introduction to

golf course turf management

NEW BRUNSWICK, N.J. — Rutgers’ Cook College Office of
Continuing Professional Education is offering an introductory
two-day course designed for groundskeepers, foremen and
crew members who have fewer than two years experience, or
little or no formal education in turfgrass management. Students
will receive a comprehensive overview of the golf course indus-
try, behind-the-scenes insight into the responsibilities of the
superintendent and the assistant superintendent, practical, use-
ful tips you can use immediately on the job, techniques to
overcome the daily challenges faced by golf course managers,

current golf course management practices, and networking
opportunities with the area’s top superintendents and your
future colleagues.

Meanwhile, in Bedminster, a two-day symposium is planned
on environmental management on the golf course. Both the
golf industry and environmentalists agree: Only healthy plants
can survive the pounding turf takes from golfers, diseases,
insects and other stresses. Promoting plant health is not only
the best way to minimize chemical use; it's the best way to
maintain the playing surface golfers’ demand. This symposium
will provide practical strategies-condensed on to checklists you
take home — to minimize potential impacts and maximize
environmental benefits of operating a golf course. More infor-
mation is available from Keith Wilson at 732-932-9271.
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Browner comment
Continued from page 19

“principles document” that is a
major part of the foundation for
our common effort.

¢ Across the nation, many
high-quality golf courses have

" been (and are being) developed
on reclaimed Superfund,
Brownfields and sanitary land-
fill sites — areas that had been
olding their surrounding neigh-
rhoods back. These projects
ave become beacons of hope
formany other communities now
looking to transform their own
troubled sites into magnets for
* jobs, prosperity and reaction.
*! These various accomplish-
~ ments have a common theme —
* thatenvironmental protection and
economic progress go hand-in-
hand. And no one knows that bet-
ter than the superintendents of
those golf courses that have
adopted environmentally progres-
sivetechniques such asintegrated
pestmanagement, state-of-the-art
water conservation, wetlands cre-
ationand restoration, species habi-
tat programs and native plant land-
scaping. These courses are
reaping cost savings in pesticides
andirrigation, and becoming more
attractive to players and avoiding
expensive battles with neighbors
and government agencies.

While we have every right to
be proud of these and other
achievements, our job is not
done.

For example, with regard to

. water quality, there are some
issues of special interest to golf
course owners and operators.

Ground-water contamination,
much of it caused by the leach-
ing of chemicals from surface to
aquifer, isa double-edged sword
for golf courses. On one hand,
the pesticides used on a course
can leach into aquifers and, in
turn, travel for miles and cause
contamination in nearby commu-
nifies. In addition, because many
golf courses depend on under-
ground water supplies to meet at
least some of their irrigation and
drinking-water needs, the con-
tamination of these supplies could
add tremendously to the cost of
operations as they become more
dependent on municipal water.

With some aquifers already in
grave condition, let us intensify
our efforts to advance pollution-
prevention strategies that will
reduce pesticide use and protect
water supplies.

A second important issue is
wetland protection. Golf Course
News readers are well aware of
this issue, and finding a resolu-
tion satisfactory to all parties will
challenge us greatly. But we must
do everything we can to find com-
mon ground and take necessary
steps to protect wetlands, which
serve as a natural buffer and filter
for runoff pollutants from courses
and other resources, and which
are so critical to ensuring a safe,
healthy environment.
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Thanks to the surging popular-
ity of golf among young people —
intensified even further in the last
year by Tiger Woods —members
of the golfing community have an
enormous opportunity to use this
sport as a tool to reach out to
youngsters and help build a bet-
ter future for the country. And
many in golf are stepping up and
contributing in a big way. In addi-
tion to programs aimed at getting
more young people to take up golf,
some courses are offering them-
selves for use as outdoor class-

rooms for nature study —and are
working with schools, garden
clubs and community groups to
help young and old alike learn
about the hundreds of species of
flora and fauna that constitute a
golf course’s ecosystem.

I am certain this link between
golfand community education is
going to pay huge dividends in
the future, and I commend all of
the course operators and super-
intendents who have undertaken
these types of initiatives. They
are making a real difference.

At the same time, there is even
more that must be done in the
educational arena. The demand
by many golfers for a stereotype
course of manicured lawns from
tee to green underlies some ex-
cessive use of pesticides and irri-
gation. Educating themabout con-
sequences and options is a
monumental challenge, to be sure.
Butaddressing that challenge will
go a long way toward resolving
the difficult issues courses will
otherwise face in the years ahead.

I urge course and club manag-

ers to give special attention to this
issue, and I welcome your sug-
gestions on how EPA can assist
you in this effort. As always, we
stand ready to work with you to-
ward finding creative solutions.

As recent history demon-
strates, we can accomplish more
through cooperation and under-
standing than through confron-
tation. Let us build on that foun-
dation and continue to work
together toward enhancing both
the game of golf and the quality
of the environment.

SOME OF YOU NEED
A DIVERSE LINE OF SUPERIOR
HOMOGENEOUS FERTILIZERS WITH
HYDROLYSIS-ACTIVATED
ISOBUTYLIDENE DIUREA.
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SOME OF YOU NEED
A DIVERSE LINE OF SUPERIOR
HOMOGENEOUS FERTILIZERS WITH
MICROBIAL-ACTIVATED
METHYLENE UREAS.
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We know there are still some of you skeptics out there who won’t trust anything but the cold, hard facts.
So why not try it for yourselves? IsoTek®' homogeneous fertilizers release the world’s most preferred nitrogen

source — isobutylidene diurea — and employ the twin mechanisms of hydrolysis and
microbial activity. This dual nitrogen package of isobutylidene diurea and methylene ureas
has proven effective nationwide, making it perfect for superior turf in every geography,

. ) regardless of soil type or condifion.

And only Lebanon’s champion lineup offers you superior potash, phosphorous and
micro-nutrient ratios in grades suited fc everything from fairways to tees to greens.

For more information on the one-and-only IsoTek® homogeneous
twin-mechanism release fertilizer with isobutylidene diurea, contact your
local Lebanon Turf Products Distributor, or call 1-800-233-0628.
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We've Got Green Down To A Sdence.
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Landscapes Unlimited returns to winner’s circle

Kubly's company named
Best Builder of the Year

By MARK LESLIE

INCOLN, Neb. — Two decades

ago would-be golf course

designer Bill Kubly took a golf
course construction job until he could
afford to be a course architect. Today,
Kubly’s Landscapes Unlimited, Inc. has
been named Golf Course Builder of the
Year for the fourth time in the last six
years — and he has no intention of
changing careers.

“I wake up every day thankful that I
found something to do — just by
accident — that I've enjoyed for a long
time,” said Kubly from his offices here.
“It happened purely by accident. My
degree is in landscape architecture. I
started in golf course construction right
out of college. I felt when I was finan-
cially able I would get into design, but I
fell so much in love with construction
that I've stayed with it.”

In Golf Course News' 9th annual
Builder of the Year survey, the 21-year-
old Landscapes Unlimited placed first,
with an average mark of 96.527 out of a
possible 100.

Golf course architects nominated 12
companies for the award. Three-time
winner Wadsworth Golf Construction
Co. did not enter the competition.
Winners were determined by responses
from the developer, architect and
superintendent on each of a company’s
projects completed in 1997. They were
asked to rate the construction firm’s
work through a series of questions.

Ryangolf-Eastern of Deerfield Beach,
Fla., finished second in the balloting;
Niebur Golf of Colorado Springs, Colo.,
third; Crown Golf of Glenview, Ill., fourth;
and 1996 winner SAJO Construction, Inc.

BUILDER AWARDS

of Richmond, Texas, fifth.

Unsolicited accolades poured in from
those surveyed about Landscapes Ultd.

“We have had the opportunity to build
numerous courses around the country
and [they] are the finest and most
detailed contractor we have worked
with.” said developer David Chapman of
The Traditions Club in La Quinta, Calif.
“I cannot tell you how impressed I am
with them. Simply the best.”

“Everything Landscapes does is first-
class,” said Ross McCown of Quarry
Oaks Golf Course in Lincoln.

“There are very few firms that would
react to site and weather conditions as
favorably, aggressively and creatively
as Landscapes Unlimited did on our
project,” said M. Lee Niles of Southern
Irrigation Consultants, who worked on
the Shady Oaks Country Club project in
Fort Worth, Texas. “Their staff and
their efforts are reflective of a firm that
exemplifies the standards and qualities
of the Golf Course Builder of the Year.”

The 18th hole at Quarry Oaks Golf Course, designed by John LaFoy, built by Landscapes Unlimited, and voted by Golf Digest as the Best New Affordable Course.

T wake up every day thankful
that I found something to do —
Just by accident — that I've
enjoyed for a long time.’

— Bill Kubly

Did Kubly foresee this type of
success when he formed his company?
“No. I thought when I got into this
business that it might last 10 years and
we’'d be done building golf courses.

Fortunately, I was wrong,” he said.
“Our volume is 50 times more than [
ever thought it would be.”

Kubly attributes his success to
surrounding himself “with people a lot
smarter than me, people who are very
hard workers, who are very committed
— not only to Landscapes Unlimited
but to the game of golf, though that
sounds like a cliché.”

Saying that he owes a lot to Richard

Here's your most attractive alternative yet for
protecting greens and fairways from the hazards of
water. C-LOC® engineered vinyl sheet piling—
heavy-duty, interlocking vinyl panels that are great-looking
when new, and great-looking over time because they're

A Crane Plastics Company product. Check it out on our web site at www.c-loc.com.
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impervious to rot, rust, and UV damage. Plus they're
easy to install, maintenance-free, and more cost-effec-
tive. For a source near
you, call 1-800-630-C-LOC. Don't
let water be a hazard for you.

®

Engineered Vinyl Sheet Piling

Designed Better. Lasts Longer. Installs Easier.

Watson of Richard Watson, Inc. in
Lincoln, where he cut his teeth in
course construction, Kubly singled out
Landscapes Unlimited Executive Vice
President Kirk Kyster, Vice President
of Construction Jim Barger, Vice
President of Irrigation Roy Wilson,
General Manager Brad Schmidt and his
many project managers for their
contributions to the company.

“I can’t do all the things I used to do
because we have so much work,” he
said. “I remind guys the reason we're
successful is our reputation. Yes, we do
want to grow, but we want to grow and
be able to maintain that quality level
we're famous for. If we had enough
high-quality people we could have 10
more jobs tomorrow.”

Landscapes Unlimited has “stabilized
at 15- to 25-percent percent growth
each year,” Kubly said.

The firm has added two project
managers, each of whom manages
three or four jobs; four superintendents
and three new irrigation superinten-
dents as well as office staff, he said.
Landscapes now employs more than
600 in-season and 350 in the off-season.

“We don’t want to overgrow,” Kubly
said. “Plus, we feel the business has
probably peaked in the number of
courses that will be built in a year. You
hate to over-expand and then not be
able to keep all those people busy.”

He foresees the golf industry
continuing to open 400 or more courses
a year for the next two or three years,
then slowly declining.

The firm works on 25 to 35 jobs during
the year, including quite a bit of renova-
tion work, mostly on 18-hole courses.

“We had six or seven major renova-
tions this year,” Kubly said. “It’s a good
business. It's fun working for existing
clubs. You get a lot of day-to-day feed-
back. And it’s most fun with clubs need-
ing a major facelift. You have many club
members — and sometimes city forefa-
thers — who really appreciate what’s
being done. ... We did a major renovation
at Ben Hogan'’s course, Shady Oaks in Ft.
Worth, this year and the response was so
uplifting, working with people who
appreciate what you're doing.”

“You wonder how long [golf industry
growth] can sustain itself,” he said
“That’s a good reason for us remaining
in the renovation end of the business.”
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takes home

Best Small Builder honors

By MARK LESLIE
ITHIA, Fla. — Question: Which
builder jumped into new golf
course construction in both
Hemispheres at once?
Answer: The same firm that has been
named Best Small Golf Course Builder
for 1997 — Quality Grassing & Services,

in 1992, golf course architect Steve
Smyers asked Barnes to build a golf
course in Australia. It came at the same
time the company was awarded the con-
tract to build the Lloyd Clifton-designed
West Chase Golf Course in Tampa.
Since then, Quality Grassing’s star has
been on the rise.
“Actually, word of mouth

~ Inc.
"~ Golf Course News' named

Quality Grassing its second
annual Small Builder award-
winner after an extensive nomi-
nation and survey process that
involved voting from develop-
ers, architects and superinten-
dents of projects built in 1997
by the Florida firm. Quality
Grassing won the honor with an extraor-
dinary 96.973 rating out of a possible 100.

GCN Publisher Charles von Brecht
announced the selection and added that
the first-ever Honorable Mention Award
for Small Builder of the Year will be given
to Turf Drain, Inc. of Novi, Mich. Last
year's Best Small Builder, MacCurrach
Golf, finished third. The awards will be
i' presented during the annual banquet of
the Golf Course Builders Association of
America in Anaheim, Calif., Feb. 6.

“This is a wonderful award, but I de-
erve none of the credit. My people do,”
id President Howard Barnes, co-owner
ith ].W. Thomas. “We hire good people,
pay them well with good benefits and
keep them. We treat them like family.
The first person I ever hired still works
for us, managing one of our grass turf
farms.”

The company’s name has actually been
misleading in the last decade. Although it
. started in 1983 as an agricultural contrac-
~ tor specializing in grassing, the firm be-
ganrenovating golf coursesin 1985. Then,

by
| ]

has been the main factor [in
the success],” said General
Manager Bobby Price. “We
have a very good reputation,
and the industry is starting to
get to know who we are. In
the past when people heard
our name they assumed we
were a sodding or seeding
company. Now we have two or three
courses under our belt; the architects are
happy with our work; the ease with which
we complete the projects is becoming
known; and the word is spreading like
wildfire.”

Indeed, in 1997 Quality Grassing com-
pleted work on several major renovations
and two 18-hole golf courses —
Worthington Manor in Poolesville, Md.,
and Elks Run Golf Course in Richmond,
Va. The results?

Joseph G. Harrison Jr., a board mem-
ber at Ocean City Golf & Yacht Club, said
of Quality Grassing’s work on the Ocean
City, Md., course’s complete redesign
and reconstruction: “Given a project of
this scope, we anticipated that there would
be issues which would come up during
the course of construction and would need
to be resolved. On every occasion they
were resolved amicably, rapidly and to
our complete satisfaction.”

New course or renovation, the golf work
is all satisfying, said Barnes. “We operate
a stabilization and sod division. But this

Quality Grassing & Services, Inc. carried out the Lester George design at Ocean City Golf & Yacht Club

in Berlin, Md.

is a lot more rewarding. It's a different
type of people, highly qualified people,
people who don’t feel ‘get it done at the
cheapest price,” but rather ‘get it done
right.” They want quality and they will
sacrifice the cost to get it. Whereas in
road work they go with cheapest and
don’t worry about quality.”

It has been satisfying financially aswell.
Quality Grassing did $14 million in busi-
ness in 1997, and Barnes projects $20
million or more in 1998. )

Barnes, a member of the Florida
Turfgrass Association board of directors
and various committees, puts major em-
phasis on his employees paying close
attention to the job at hand.

Said Price: “On golf courses, you've
got to be able to understand what the
architect envisions and do that out on the
field. We have quality shapers and project
managers who have that ability and fore-
sight. So the architect doesn’t have to
return time after time to correct it. That

makes their job a lot easier, and it makes
the project move a lot faster.”

Architects agree.

“I can't imagine working with a better
firm,” said Lester George of Richmond,
Va., who teamed with Quality Grassing
on four projects last year. “Everything
they do is professional, with courteous
response and at very high speed. They
are the kind of contractor who makes
architects look good.”

“They did not hesitate to go ‘above and
beyond’ the letter of the contract to please
me and the client,” agreed course de-
signer Brian Ault of Ault, Clark & Associ-
ates in Kensington, Md., who worked
with the builder on Worthington Manor
Golf Course. “They did a terrific job! I
hope they do another one of our projects
next year.”

The quality work, Price said, is “a team
approach.” When a new supervisor comes
aboard, he oversees one project. He is

Continued on page 42
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Turf Drain’s high marks earn first-ever Honorable Mention Award

By MARK LESLIE In 1991, when Canada’s Corlett said. e and its reconstruc- thrilled.”
OVI, Mich. — When economy hit a recession, the And clients agree: ! tion of bunkers on “We have had three different
N Geoffrey Corlett and Corletts formed Turf Drain, Turf Drain does 3 : ) its 27-hole layout, contractors of the past few
wife Susan started Turf Drain Inc. in Novi, which is separate renovations well. : said in an unsolicited years and Turf Drain is by far
Inc. in 1987 with one trencher, from the Guelph operation. Jim Wyllie, turf ! \ comment: “This was the best. They were fair in
a tractor and two employees, And today, Turf Drain does and management a first-class projec pricing and worked with me as
ves, they envisioned success. no new course construction, consultant who et - from start to finish. the superintendent,” said Ed
It was in their marketing plan. just renovation proje Just 5 worked with York They did what they Hock, superintendent at
Today, it is in their portfolio. percent of the work is stand- Downs Golf and Country said the would do —  Walnut Creek Country Club in
Turf Drain did not win Small alone drainage projects, Club in Unionville, Ontario, plus! The members are Continued on next page
3uilder of the Year honors, but
because it obtained such
substantial marks from its
clients, Golf Course News will
present the firm a first-ever
award for Honorable Mention.
“We just could not overlook

we could not avoid it this
within the staff.”

Turf Drain’s high achievement
and extraordinary ratings from
the architects, developers and
superintendents they worked
with,” said GCN Publisher
Charles von Brecht, who will
present the honor at the Golf
Course Builders Association of
America’s annual banquet on
Feb. 6 in Anaheim, Calif. “We
may never do this again. But
year.”

Indeed, while Quality
Grassing & Services won the
top award with a 96.973 rating
out of a possible 100, Turf
Drain came in at 96.477.

“We hope and work very
hard for success,” said Corlett,
whose firm celebrates its 10th
anniversary this year. “It’s in
our mission statement: Satisfy
your clients, perform quality
work and maintain high morale

Yet, success in the world of
golf course renovation was not
the kind the Corletts foresaw
when they started Turf Drain
in Guelph, Ontario, as an .
agricultural drainage firm in

landscape architecture degree
from Ryerson College in
Toronto and, in 1985, earned
an agricultural engineering
degree from the University of
Guelph.

By happenstance, Turf
Drain’s entrance into golf came
while the firm was doing a
drainage project on a farm.

“The golf course next door
called us up to come over and
do some drainage,” Corlett
said. “At the time we had a D-9
with a plow on the back. So we
brought over a D-9 dozer,
which was a 47-ton machine
and far too heavy for a golf
course. After that, we decided
golf course work was a neat
thing to do, so we built our
own trenchers. They are laser-
equipped, so all grading is
done with laser control. We
became a specialist in golf

ainage because no
one else in that day used laser
technology that didn’t do
damage to the golf course.”
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By MICHAEL HURDZAN

here is a tendency for

people to attempt to iso-
late the one person who seems
the most responsible for some-
thing of note. Perhaps it is be-
cause we wish to have a solitary
figure to focus on, for admittedly,
itis much easier to praise a gen-
eral than all the soldiers of his
army, a conductor instead of the
orchestra, or the quarterback in-
stead of the team. Although we

BUILDER AWARDS

Builders are the heroes of projects

know better, we sometimes for-
getthat the person being singled
outistall only because he stands
on the shoulders of people who
helped him or her achieve their
distinction. The world is filled
with such unacknowledged
people, whether it be the fami-
lies who make personal sacri-
fices to permit our hero or hero-

ine to rise, or the friends, associ-
ates, or subordinates who di-
rectly assist the effort. In the
field of golf course development,
there is a tendency to focus on
the architect instead of the un-
sung artist, namely the golf
course contractor.

In fact, the terms “contractor”
or “builder” do not do these men

!
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Now you can control grubs preventatively or

curatively. With a single application. Only with

new MACH 2™ Turf Insecticide.

MACH 2 is a powerful killer with a new

chemistry that accelerates the molting process of

target insects.

Just hours affer ingesting MACH 2, the insect

fops feeding. Then it dies beneath the surface

n2to 3 weeks. It's that simple.

With MACH 2™ Turf Insecticide, you'll kill

target enemy insects all season long. Grubs.

TION TIMING [ |
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and women justice, for they are
artisans in the strictest sense.
Their tools may be bulldozers,
earthmovers and tractors, but
their medium is the earth and
the best of these craftsman can
mold the landscape to produce
earth sculptures we call tees,
greens, mounds and bunkers.
They understand the subtleties

SEP ocr

You don’t even have to water it in immediote|y,

So don't let grubs control your grounds, or your

schedule. Depend on MACH 2™ Turf Insecticide.

nearest you, call 1-888-764-6432.

AGH 2

Cutworms. Armyworms. Sod webworms.

Plus, odorless MACH 2 is easy to apply.

It's all you need to prevent or cure.

For more information or for the distributor

TURF INSECTICIDE

TM/RohMid LLC Company ©1997  Always read and follow label directions.
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of nature, landforms and natural
processes, and strive to blend
the necessary artificiality of golf
features imperceptibly into the
surrounding environment.

In addition, these people know
that fine turf must be grown and
maintained on the soils and
slopes they leave, so much at-
tention is given to agronomic
matters such as topsoil, drain-
age, seedbeds, fertilizers and
seed or stolons.

They work against unpredict-
able weather, unforeseen geo-
logical features, and competing
weeds and animals to meet an
unforgiving ideal planting time.
Besides their natural opponents,
there are delays caused by hu-
mans such as unresponsive sup-
pliers, vandalism, or strikes by
other trades or unions.

Their equipment and crews
are specialized for golf course
construction and thus can
achieve a naturalness of contours
that is uncharacteristic of road
and/or sewer contractors.

The convention is to call these
artisans “contractors,” and so I
shall, but in your mind there
should be a clear distinction be-
tween contractors and golf
course builders. Actually, a bet-
ter name is “builders.” Their

Continued on page 42

Turf Drain cited

Continued from previous page
South Lyon, Mich.

“Actually, they finished
under budget on our course,”
said Ron Foote, superintendent
at Michigan State University.
“That enabled us to make more
improvements on other
sections of the course.”

“Turf Drain is quality, quick,
clean, courteous, and profes-
sional with owner and architect
relationships,” added course
architect Bruce Matthews III,
whose Design 3, Inc., of East
Lansing has worked on five
projects with the contractor.

“We're unique. What we do
and all we’ve ever done is golf
course remodeling,” Corlett
said. “Mostly they are private
clubs, usually between 70 and
100 years old.”

Key to Corlett’s plans is
maintaining control of growth.
The firm did 48 projects in
1995, 56 in 1996 and 60 in 1997.
“We're endeavoring to reduce
that number but do larger
projects,” he said. “That will
control growth. Once we hit a
20-percent increase, we stop.”

From the single trencher
and lone tractor of 1988, Turf
Drain’s stockpile stands at
more than 250 pieces of
equipment.

That’s enough to keep busy
26 full-time salaried and 65 full-
time seasonal personnel on
projects from the Great Lakes
Region to the Eastern Sea-
board.
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Continued from page 41
national organization, the Golf
Course Builders Association of
America (GCBAA), has greatly
contributed to the growth of golf
and is celebrating its 25th anni-
versary.

Having established what they
are, we should examine who they
are and what they do to earn the

title of hero. Not many firms in
the world do only golf course
construction. One reason is be-
cause the scope of the work is so
varied and complex that few com-
panies can organize, equip and
train people to handle the work.
Not only must the golf course
builder be an expert in construc-
tion, he must be an astute busi-

BUILDER AWARDS

ness person to comply with all
ofthe legalities attendant to con-
struction.

Although more courses are
being built than 10 years ago,
the eompetition during bidding
can be fierce, requiring small
profit margins. Once selected,
the builder must execute all this
work in a tight timeframe, hop-
ing that delays and forced over-
time wages will not eat up all the
profit. Most contractors find

Leading superintendents rate Providence the best creeping bentgrass for the northern U.S. and Canada.

such bidding and working con-
ditions intolerable and thus they
do not enter golf course con-
struction, or they lastavery short
time.

Further, since golf course
projects are so scattered it means
that these men and women must
be apart from their families for
long periods, or develop an al-
most nomadic family experience.

The obvious question is, why
do they persist in golf course

construction? The answer is that
these people are true artisans
who find reward and take pride
in the work they do. To remain
in this business and produce
high-quality golf courses re-
quires that a builder put a bit of
himselfor herselfinto every roll,
every mound, every green, ev-
ery feature. They are creating as
they construct and they feel good
about each day’s work.

But if golf course construc-
tion is so creative, what is the
function of the golf course archi-
tect? The architect plans at a
macro-scale and is concerned
with about 150 or 200 acres or
more at a contour interval of per-
haps one or 2 feet. The architect
must plan the relationship or el-
ements on a site that may not
allow intensive personal inspec-
tion, or that have problems not
clearly discernible.

Onthe other hand, the builder
works at the microscale of per-
haps 1/4 of an acre at a time and
contour changes of inches on a
site that has been completely
cleared. The architect may draw
detailed features at a scale of 1
inch equals 10 feet, but the
builder must construct that fea-
ture at 1 inch equals 1 inch.

No matter how sophisticated
the plans are drawn, there must

always be field interpretation of

those drawings; and it is this
ability that separates the great
builders from the wannabes.
This ability is learned from tech-
nical training, repeated experi-
ences, and years of honest con-
structive criticism. But it is not
solely of intellect, for the great
contractor has a superb imagi-
nation, reliable intuition and
good eye-to-hand coordination.
Any dummy can be taught to
run a bulldozer, but a precious
few can develop the skill to shape

an awesome green complex.
Continued on page 86

Quality Grassing
Continued from page 39
supervised by a veteran project
manager. This familiarizes him
with, and works out wrinkles in,
Quality Grassing’s standard op-
erating procedures.

Project managers are on each
project, and both Barnes and
Thomas visit each site. Thomas,
a vice president who oversees
construction operations, visits
each project two or three times a
month during construction.

Did Barnes ever envision this
type of success when he left his
sales manager position with the
contractor who built fuel systems
for NASA’s Cape Canaveral?

“Yes,” he answered flatly.
“Even in 1983 to '85, I was figur-
ing how I could do work on a golf
course. It’s golf. I've always been
interested in it — any part of it.
Just mention Arnold Palmer’s
name and it’s a pleasure to talk
about him.”

GOLF COURSE NEWS
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By RAY DAVIES

There are 63 things on the “to-do”
listand only sufficient resources to
accomplish a handful today. Which five
or Six tasks are most important? What is
to be done about the man items on the list
that have been there all year, or could it
be - many years? Do you accept the prob-
lems as beyond the budgets reach, or do
you continue to wage war on them until a
solution is found?

The value a superintendent brings to
the operation of a golf course mainte-
nance operation is directly proportional
tothe quality of his decision-making skills.
Some may accept this perspective at first
glance as too simple. But, in its simplicity
lies a truth that should motivate you to
action prior to getting on the plane for
Anaheim the first week in February.

Each day we make many decisions re-
garding the utilization of assets commit-

RayDavies is regional superintendent for
CourseCo, a course mangement company

GCSAA/SHOWTIME “98

How to get the most out of the
GCSAA conference and show

ted by our boards, committees, or own-
ers to the maintenance of the major profit-
producing asset of the business. Much of
our decision making is based on the imple-
mentation of the routine maintenance
plans for course set-up and mowing. But
it's the highly leveraged activity of utiliz-
ing discretionary labor is where we solve
the nagging problems faced by the golf
course. This is where we make our repu-
tations as superintendents who dramati-
cally improve our courses.

The GCSAA conference and show pre-
sents many opportunities to improve the
quality of your decisions. The quality of
our decisions is directly correlated to the
quality of the information we have at our
disposal prior to making the decision. We
will solve more problems and implement
more effective programs by attending the
conference and show with a plan to ob-
tain the information we need to make
effective decisions.

1. Determine what information you
need.

The Orange Country Performing Arts Center is just one of the many attractions in Anaheim.

2. Make a plan to meet with the people
best able to provide the information.

3. Follow the plan.

I always make a list of all the informa-
tion needed that could come from the
conference, the show or the participants.
It helps to put down all the issues you are
faced with in your current position. This

calls for an assessment of your course. |
try to look at the course from a number of
perspectives - the more the better.

1. The membership’s, or golfer’s.

2.The owner’s or upper management’s.

3. The golf professional’s.

4. The club manager’s.

Continued on page 48

Thousands worldwide have used the Verti-Drain®
deep-tine aerator to relieve compaction. You must
see it in action to believe it!

Compacted and poor draining soils can
be improved dramatically opening them
up so air and water can move freely. Roots
can then grow deep, creating strong
healthy plants resistant to pests, weeds,
disease, drought and hard play.

Verti-Drain's unique parallelogram
design forces each tine backwards instantly
as it penetrates the soil making new path-
ways. This underground shattering effect is
a Verti-Drain exclusive!

To really see the dynamic action of the
Verti-Drain phone now for our information
packet including our new, free video.

VERTI-DRAIN°®

Redexim

Chartertiouse

P.O. Box 1349, Kingston, PA 18704 « 1-800-597-5664

Verti-Drain Greens Model 7316, just
one of nearly a dozen models available
to fit virtually every budget.

Verti-Drain’s patented parallelogram
design shatters the soil. Coring tines are

also available on all models

Treat Your Course To

Light top dressing perfected. Now a
third lighter than before. Combined
with our patented
chevron belt, you
have the lightest

Light top dressing
easily irrigated in.

Turfco Manufacturing Inc.
1655 101st Avenue Northeast, Minneapolis, MN 55449-4420
612/785-1000 Fax 612/785-0556

The Lightest Of Light Top Dressing.

No need for dragging. You can

simply syringe or irrigate in for less
time and healthier
& greens. Fast,

# uniform greens

and most uniform from fast,
coverage avail- uniform top
able. No overlaps dressing ... only
or clumping. from Turfco.
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fnere was only one good way t
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You see before you a turf maintenance professional’s dream-and a photographer’s nightmare. Jacobsen is pleased to present a launch

so big, it took two pages to display it. While these eight new machines are the latest to hit the course, they're also direct descendants

of Jacobsen'’s quality line. Starting with the Greens King™ Electric Greens Mower, LF-3400 and LF-3800 Lightweight Fairway Mowers

and the HR-9016 Turbo Wide-Area Rotary Mower—four convenient new ways to achieve Jacobsen’s signature finish. And if that’s not
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ntroduce all our new products.

enough, Jacobsen offers the SandScorpion™ Bunker and Sports Field Rake, the Aero King™ Greens

Aerator, 1110 Electric Hauler and a host of SV Truck sprayers. They’re proof that a company known for

its history also knows how to meet your demands today. For the distributor near you, call 1-800-727-JAKE

or visit us on the World Wide Web. For information on Jacobsen leasing and financing, call 1-800-722-TURF.

P

THE PROFESSIONAL'S CHOICE ON TURF

JACOBSEN

800-727-JAKE www.jacobsen.textron.com
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Platinum Tee Club
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he board of directors of the Golf

Course Superintendents Associa-
tion of America (GCSAA) has selected
David Mastroleo, superintendent at
Hillcrest Country Club in Los Angeles, to
receive the 1998 Distinguished Service
Award.

The honor recognizes Mastroleo’s out-
standing contributions to the superinten-
dent profession and is an expression of
gratitude by GCSAA for his many efforts
and achievements in advancing the golf

GCSAA/SHOWTIME “98
Mastroleo wins Distinguished Service Award

course management industry.

The award will be presented Feb. 4,
during the Opening Session of GCSAA’s
69th International Golf Course Confer-
ence and Show, to be conducted Feb. 2-8
at the Anaheim Convention Center.

A second-generation superintendent
and 44-year GCSAA member, Mastroleo
took his first superintendent job at Ar-
rowhead Country Club in Wheaton, Il1.,
in 1953. He moved to Los Angeles to

Continued on page 86

With Our Deluxe Ball Washer’s
NEW Internal Overflow... . rening

2 aay, QOE&

Say goodbye...
to soap stains down the back of your
ball washers — thanks to a simple, yet
ingenious, little change in the design
of our Deluxe Model as shown here.
Now, any excess liquid drains out of
the washer and down the inside

of the pipe stand.

..\‘\ And Say goodbye. ..

to towels hanging in your
Trash Mates™ or covering your
Tee Signs, because the towel
clip has been repositioned on
the back of the washer.

Isn’t it amazing...
how two small changes
make such a big difference.
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ONE-DAY SEMINARS

MONDAY, FEB. 2
¢ The Challenge of Owning a Golf Course (.7)
* Drainage Systems (.7)
* Employee Safety Training (.7)
* Focus on the Military (.7)
* Improving Your Negotiating Skills (.7)
* Irrigation Scheduling Techniques (.7)
* Maximizing Turfgrass Disease Control (.7)
* Options and Their Application in Pest
Management (.7)
* Protecting Natural Resources on the Golf Course (.7)
* The Superintendent as Grow-In Manager (.7)
* Turfgrass Ecology (.7)
* Turfgrass Stress Management (.7)
* USGA Intermediate Rules of Golf (.7)

TUESDAY, FEB. 3
* Budgeting and Forecasting (.7)
¢ The Challenge of Owning a Golf Course (.7)
¢ Developing Your Hazard Communication
Program (.7)
* Golf Course Safety, Security and Risk
Management (.7)
* Insect and Disease Management for Warm
Season Turfgrass (.7)
* Irrigation Water Quality (.7)
¢ Lake and Aquatic Plant Management (.7)
* Maximizing Job Satisfaction (.7)
* Personal Stress Management (.7)
* So You Want to be a General Manager? (.7)
* Strategies for Managing the Turfgrass System (.7)
* The Superintendent as Grown-In Manager (.7)
* USGA Golf Course Rating System (.7)
* Wetlands and Golf Courses (.7)

WEDNESDAY, FEB. 4
* Certification Exam Study Guidelines (0)
* Financial Essentials for the Superintendent (.7)
¢ Lake and Aquatic Plant Management (.7)
* Maximizing Teamwork (.7)
* Maximizing Turfgrass Disease Control (.7)
* The Microbiology of Turfgrass Soils (.7)
* Scouting, Sampling and Monitoring Golf Course
Pests (.7)
¢ Turfgrass Stress Management (.7)
+ Weed Control (.7)
¢ Wildlife Management and Habitat Conservation (.7)

THURSDAY, FEB. 5
* Advanced Weed Management (.7)
* Calculations and Practical Mathematics for Use in
Golf Course Management (.7)
* Design, Construction and Maintenance of
Chemical Storage Facilities (.7)
¢ Enhancing Your Value as a Professional Golf
Course Superintendent (.7)
* Financial Management (.7)
* Golf Course Construction M
Grow-In (.7)
* Human Resource Management (.7)
* Integrated Disease Management for
Bermudagrass Golf Courses (.7)
¢ Irrigation Efficiency (.7)
* The Microbiology of Turfgrass Soils (.7)
¢ Practical Tree Management (.7)
* Problems and Soluti Using Annuals and
Perennials in the Golfscape (.7)
¢ Reclaimed Water Irrigation (.7)

t and

INNOVATIVE SUPERINTENDENT
SESSIONS: PARTS I&II
FRIDAY, FEB. 6 & SATURDAY, FEB. 7
¢ Continental breakfast and roundtable
discussions. 7-9:30 a.m. (Friday, Feb. 6)
7-8:30 a.m. (Saturday, Feb. 7)
* Several 15-minute presentations from
superintendents sharing their successes and
innovative ideas.
(Friday’s session will have Japanese and
Spanish interpretations.)

CONCURRENT EDUCATION
SESSIONS
THURSDAY, FEB. 5

9-11:45 a.m. * The Inside Scoop on
Bentgrass
This session will provide a broad =
perspective of the new bentgrasses with W
specifics on establishment, renovation, t
and management. v
* Managing Turf To Protect the Environment
Investigation of turfgrass management programs.
2-4:45 p.m. * The Inside Scoop on Bermudagrass
Taking a look at new types of bermudagrass and
the management practices they require.
* Environmental Success Stories
A review of environmental successes ranging from

economic values of conservation to research on
golf and wildlife.

TWO-DAY SEMINARS
MONDAY & TUESDAY, FEB. 2-3

* Basic Principles of Turfgrass Management (1.4)
¢ Business Communication and
Assertiveness Techniques (1.4)
* Design, Construction and R
IPM (1.4)
* Golf Course Restoration, Renovation and
Construction Projects (1.4)
* Introduction to Soil Science (1.4)
¢ Irrigation Part I: Equipment Use and
Selection (1.4)
* Managing People for Peak Performance
and Job Satisfaction (1.4)
¢ Plant Health Care and Pest Management
for Golf Course Trees and Shrubs (1.4)
* Plant Nutrition and Fertilizers (1.4)
* Spanish for Golf Course Management (1.4)
* Turfgrass Identification and Utilization (1.4)

WEDNESDAY & THURSDAY, FEB. 4-5
* The Assistant Superintendent: Managing
People and Jobs (1.4)
* Basic Turfgrass Botany and Physiology (1.4)
¢ Disease Identification and Control (1.4)
¢ Environmental Considerations in Golf
Course Management (1.4)
* Golf Course Construction Techniques and
Management (1.4)
¢ Golf Course Design Principles (1.4)
* Golf Course Restorations, Renovation and
Construction Projects (1.4)
* Golf Greens: History, Theory, Construction
and Maintenance (1.4)
* Introduction to Integrated Pest
Management (1.4)
* Irrigation Part Il: System Design,
Operations and Management (1.4)
* Managerial Productivity (1.4)
¢ Managing People for Peak Performance
and Job Satisfaction (1.4)
* Planting Design for the Golf Course (1.4)
* Preconstruction and Construction

t(1.4)

* Salt-Affected Turfgrass Sites: Assessment
and Management (1.4)

ation for

HALF-DAY SEMINARS
WEDNESDAY, FEB. 4

¢ Classic Golf Courses and the Master Architects (.35)
* Developing a Successful Superintendent/
Employer Relationship (.35)
* Guest Architect Seminar with Robert Lohmann (.35)
* Managing Turfgrass Root Systems (.35)
* Time Management for the Golf Course
Superintendent (.35)
¢ Turfgrass field Seminar (.35)
* Weather Information and How to Use It (.35)

THURSDAY, FEB. 5
* Causes, Detection and Management of Localized
Dry Spots (.35)
* Managing Multi-Course Facilities (.35)
* Time Management for the Golf Course
Superintendent (.35)

SATURDAY, FEB. 7
* Precise Sprayer Calibration, Tank Mixing and

Record Keeping (.35)
* Extending/Protecting Pump Station Life (.35)

SPECIAL INTEREST PROGRAM
WEDNESDAY, FEB. 4
2-5 p.m. * The First Timers Orientation Session.

Come in as an amateur attendee and leave as a
professional conference participant.

THURSDAY, FEB. 5
7:45 a.m.-4 p.m. * Golf Course Decision Makers
Golf Outing and Lab Owners and employers of
superintendents only. An inside look at the daily
challenges of superintendents. Play 18 holes
during the lab. $35
2-5 p.m. * Public and Resort Golf Forum: Topics
will include: Trends in daily fee operations, the
diversity in public and resort golf, and the politics
and competition between private facilities and
municipal golf courses.

FRIDAY, FEB. 6

2-5 p.m. * Greens & Grassroots: The American
with Disabilities Act and Golf Courses
A panel of experts will be discussing topics such as
the ADA and its impact on golf, compliance issues,
case studies and advice on handling complaints.

SATURDAY, FEB. 7
9 a.m. - noon * Career Development Forum: When
Does My Career Become a Second Choice?
Learn how to make positive career moves to
improve the quality of your career.

GOLF COURSE NEWS
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Davis awarded ‘98 Leo Feser MacCurrach honored with scholarship fund

arren Davis, superinten- a pioneer golf course superin-
dentat Olde Florida Golf tendent and a charter member

llan MacCurrach, se- dents Association of America of the Mendenhall Award,

Lon i sxfuin oy e 1 1 ior agronomist for (GCSAA). iven in memory of the late
Club in Naples, Fla., will be pre- of GCSAA. Feseris cred}led with the PGA Tour until his death The MacCurrach Memorial !(z:het Mende;yhall, who
sented with the 1998 Leo Feser  keeping the association’s official atage 57 onJan. 14,1997, will  Scholarship, consisting of two served as GCSAA President
Award on Feb. 4 at the Opening publication alive during the be honored through the an- $2,500awards, willbe giveneach in 1948 and was a charter
Session of the Golf Course Su-  Great Depression. For three nual Allan MacCurrach Me- year to the second- and third- member of the association.
perm‘ten'dems Association of years, he wrote, edited, as- morial Scholarship, an- ranking scholars in the annual The GCSAA Scholars Com-
Am_encas (GCSAA) 69th Inter- sembled and publx§hed each is- nouncedbythe PGATourand GCSAA Scholars Competition. petition, administered by the
national Golf Course Conference  sue of the magazine from his the Golf Course Superinten- The top scholar is named winner Continued on page 86

and Show in Anaheim, Calif. home in Wayzata, Minn.
Theannual GCSAA award hon-

ors the most outstanding super-
intendent-authored article, pub-
lished in the association’s
monthly magazine, Golf Course
Management (GCM). The
winner’s name is engraved on a
plaque for display at GCSAA
headquarters in Lawrence, Kan.

GCSAA's Publications Commit-
tee selected Davis’ article, titled
“‘Sowing the Seeds of Knowl-
edge,” which was published in
the December 1996 issue of
GCM. The piece provided meth-
odsby which superintendents can
teach school children about envi-
ronmental principles. Davis said
he was encouraged to write the
article because golf course su-
perintendents are the people
most responsible for educating
the public about the environmen-
tal benefits of golf courses.

‘I have made an attempt to
educate as many people as I can
onthe benefits that a golf course
provides,” Davis said. “It’s a sub-
ject I feel strongly about, and
have consequently given many
school tours at Olde Florida and
have gone to many classrooms
to give slide presentations. One
of my goals was to help fellow
superintendents understand the A WIN N IN G S E LE CTION

value of this task.”
E o FOR TOP PERFORMANCE

yearsand a graduate of the Penn

State’s turfgrass management

ON ANY COURSE, ANY SEASON.

Florida since 1992. He has also
served as an apprentice superin-
tendent at Augusta National and
assistant superintendent at The

Loxahatchee Club in Jupiter, Fla. The difference is in the grasses we develop specifically for overseeding
The award honors Leo Feser,

What makes Turf Merchants, Inc. the masters in overseeding?

applications: Popular perennial ryegrasses such as Affinity and

Standard set to Blackhawk, specialty lines such as Cypress Poa Trivialis and Barracuda
infroduce Soil Butler Redtop, a complete set of grasses to match your conditions. And a
Standard Golf Co. is set to service commitment that sets TMI apart. Whatever your overseeding
introduce several new X : :
Biicts at the GCSAA show. needs, we've got the choice to place you in the green.

Among Standard Golf's new prod-
uct offerings are the Seed and Soil
B8 iid the Range Mate club PERFECTING TURFGRASS PERFORMANCE
washer. The new Seed and Soil
Butler features a wire stand to hold

it firmly in place on the tee. Con- &
structed of durable polyethylene

for long life, the Butler’s attached WXL NS0 \ SRS

lid keeps the divot repair mix dry. TURF MERCHANTS, INC.

The Range Mate club washer is
designed to help players clean their
clubsquickly, safely and effectively.
Formore information, contact Stan-
dard at (319) 266-2638.

CIRCLE #250
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33390 Tangent Loop / Tangent, Oregon 97389
(541) 926-8649 / 1-800-421-1735 / fax (541) 926-4435
email tmi@turfmerchants.com / www.turfmerchants.com

TMI recommends the full labeled rate of Apron-FL for best establishment and performance of your turf.
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Getting the most

Continued from page 43

5. The worker’s.

6. A woman’s.

7. My own.

I also try to think about sea-
sons. Many of the issues that we
are working to improve are af-
fected by the seasons.

Good questions are the key to
creating this list. Here are a few
of the questions I ask myself

prior to attending the conference
each year:

Whatissues do the golfers want
addressed for the next season?

It is important to be working
on solving the problems that our
customers feel are most impor-
tant, as well as the ones we know
are important. Now comes the
hard part. Write them down.

What issues have been on the
back burner because of a lack of
resources?

JAQUATROLS

1R1I|M\Eiﬂ%
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The major reason a fresh eye
brings solutions to problems that
have plagued a course for many
years is quite simple. Years have
passed since anyone has at-
tempted to solve an accepted
problem. During this time the
profession has developed solu-
tions that have gone unapplied
at the particular course. The
fresh eye simply applies current
knowledge to the old problem.

What problems do I have that

Matrix Flow Soil Surfactant

For more information call

1-800-257-7797

.JAQUATROLS

Formulating For Effectiveness

if remedied would have the big-
gest payoff to the membership?

The mind of the superinten-
dent needs to be set upon the
problems that will bring the most
improvement. A critical decision
is in selecting the most impor-
tant problems to solve.

What needs do I have related
to irrigation?

Changesin this area are fastand
furious. It is usually a rich area for
new information on old problems.

5 North Olney Ave.

Cherry Hill, NJ 08003 USA
1-609-751-0309 * 1-800-257-7797
1-609-751-3859

FAX:
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What needs do I have related
to equipment?

This is the primary attraction
at the show. What new machine
is available that will cut labor
costs or improve performance
over my current beast.

What labor needs do I have?

It doesn’t matter what the is-
sues are: training, retention, sea-
sonal workers, a mechanic, or
regulatory compliance. This is
an area that is getting more at-
tention from superintendents
and the market. It may not be as
easy to access as finding a new
fairway mower, but information
on these topics are becoming
more plentiful each year.

What materials that I use are not
producing the results I require?

Thisincludes sand topdressing,
fertilizers, pesticides, or any other
material that affects the quality of
the golfing experience we provide.

This process generates the list
of questions to be discussed at
the conference and show. Witha
little thought you will be able to
bring with you a list of informa-
tional goals that will guide your
activities, or at least influence
your conversations.

I usually take a notebook with
me to the conference and write
one question at the top of each
page. Each night I review the
notebook to see what I learned
that day. It also makes me aware
of opportunites to gain the infor-
mation I require.

How you perceive the confer-
ence will have a direct effect on
how productive the experience
will be. If you plan carefully and
work the event, you will find
plenty of time to meet with old
friends, make new ones, and
improve your decision-making
by providing yourself with the
informational resources.

Grund introduces

Snap-n

Grund Guide will introduce
its new Snap-In Marker,
which is compatible to the Toro
730, 750, 760, and 780 series
sprinkler head covers. Simply re-
move the existing snap-in and
insert the Grund Guide adapt-
able part. For more information,
contact Grund at 800-971-7233.
CIRCLE #251

Otterbine introduces
Giant Fountain

Otterbine Barebo Inc., a manu-
facturer of pond and lake aera-
tion systems and fountains, will
announce its new giant fountain
series. Pricing, availability and
specifications for this spectacu-
lar fountain will be made avail-
able beginning in the year 1998.
For additional information on the
Giant Fountain series contact 1-
800-AERSTER.

CIRCLE #252
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GRAHAM, PANKS SPLIT

Player consultant David Graham and
architect Gary Panks are terminating
their 10-year association in golf course
design. Graham is concentrating on a
full PGA Senior Tour schedule, while
Panks will continue to focus on course
design and share more of the credit with
his staff, including senior designers
Gary Stephenson and Michael Rhoads.
The firm will continue to operate its
Phoenix and Dallas offices under the
name of Gary Panks Associates.

WHAT’S IN A NAME? ENGH KNOWS

James Engh of Castle Rock, Colo.,
has changed the name of his golf
course design firm and has established
a web site on the World Wide Web.
The firm previously known as Global
Design Group, Inc. has been renamed
James J. Engh, Golf Design Group,
Inc. The web site can be contacted at
www.enghgolf.com.

PARAGON OPENS IN ATLANTA

NORTH PALM BEACH, Fla. — Para-
gon Construction International, Inc.,
has opened its Eastern Region office
in Atlanta. The office will oversee the
day-to-day operations on all of
Paragon’s construction projects lo-
cated east of the Mississippi River and
north of mid-Florida. The Atlanta of-
fice is Paragon’s fourth corporate of-
fice to open in North America. Others
are located in North Palm Beach, Fla.;

- Phoenix, Az.; and Puerto Vallarta,

Mexico. Outside of North America,
Paragon has offices in Singapore and

- the Philippines.

SOCIETY HONORS GOLF DIMENSIONS
WHITTIER, Calif. — Golf Dimensions
has been honored by the Southern Cali-
fornia Chapter of The American Society
of Landscape Architects with two 1997
Quality of Life
awards. Golf Di-
mensions re-
ceived both an
Honor Award
and an Award of
&) Excellenceinthe
= Water Reclama-
tion and Conser-
vation Design categories for the Desert
Willow Golf Resort located in Palm
Desert. The awarding committee stated:
“The project reflects a high level of re-
sponsibility to the environment while
providing an attractive, challenging
sports experience. This course will
hopefully set a trend to create recre-
ational arenas in which local natural
character has aesthetic value.”
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Too good to be true? Golfplan will design 18 holes here at the Spaebosch Clifftop Estate nd Country Club in Knysna, South Africa.

South African property an eye-lifter for Fream

NYSNA, South Africa —
Working a site that is “nearly
00 good to be true,” Golfplan

has been retained to design 18 holes
here at the Sparrebosch Clifftop Estate
and Country Club, a US$100 million
residential resort development situated
on spectacular headlands overlooking
the Indian Ocean.

Groundbreaking is scheduled for
March 1 and the course will be the

southernmost on the African continent
when it opens with a planned New
Year’s Eve 1999 celebration. This will
provide Golfplan a unique bookend, as
the Santa Rosa, California-based firm
also designed the continent’s northern-
most course: the 27-hole Golf de
Tabarka Resort in the Tunisian port city
of Tabarka.

“When we opened Tabarka in 1992,
people called it the Cypress Point of the

Mediterranean,” said Ron Fream,
Golfplan founder and principal. “So it's
fitting that our first South African
project will be Sparrebosch, because
the site couldn’t be more suggestive of
Pebble Beach.”

Developed by PK Developments Ltd.
of Bangkok and Cape Town, the
Sparrebosch project will feature a 150-
room hotel and more than 400 holiday/

Continued on page 60

Permitting planner Dianna Almini consults with
Neal Meagher, senior architect with Graves and
Pascuzzo Golf Course Design.

Designers offer
permitting services

By MICHAEL LEVANS

WALNUT CREEK, Calif. — Looking
for a way to stick out in the growing
crowd of golf course designers, Robert
Muir Graves & Damian Pascuzzo Lim-
ited have decided to bring development
services in-house to help clients get past
what is often the toughest obstacle for
any golf development, permitting.

To head this effort, Graves and
Pascuzzo hired Dianna Almini as director
of development services. Almini is
charged with the task of weaving clients

ST

isplays the beauty of the Pascuzzo-Graves design.

Pascuzzo turns a break
&A into a successful career

Damian Pascuzzo is managing partner of Graves and
Pascuzzo Golf Course Design & Development. FPascuzzo
oversees the firm'’s Walnut Creek, Calif, office, where his
duties include establishing design standards, overseeing
office production work, site qualification, project manage-
ment, construction inspection and design. Fascuzzo earned
a bachelor of science degree from California State Poly-
technic University in 1981 and a year later joined Robert
Muir Graves, who, since 1955, has participated in ?Ore  pyoom I-" Phicouzss
than 650 golf course architectural projects worldwide.

The 5th hole at Lightning ‘W' Ra(.‘h Golf Clubd

through the maze public agencies often
assemble, a job she had been doing as an
independent consultant for the past 12
years in California.

Almini sees her new position becom-
ing a chief selling point for the design
firm. “For the most part, we believe that
everybody who is in this market can de-

Continued on page 56

Golf Course News: How did you
and Bob Graves team up?

Damian Pascuzzo: | was getting
out of college and looking for ajob. So
I called him up and he was gracious
enough to invite me to come talk with
him. What I thought would be an hour
interview turned out to virtually be all
day. We talked about golf for a third of

the day, jazz for a third and aviation
for a third. It was evident we got
along beautifully, but he just didn’t

have any openings at the time.
Bob called me about a year later,
said he had an opening and asked if
I was still interested. I said, ‘How
about Monday morning?’ We've
Continued on page 58
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Riverside plans to build
stand-alone golf courses

JACKSONVILLE, Fla. — St.

Joe Corp. has bought Riverside
Golf Management Co., a Jack-
sonville-based business with a
decade of experience in the de-
velopment, operation and man-
agement of championship qual-
ity golf courses. Riverside was
founded by former U.S. Amateur
Golf champion, PGA Tour pro
and ABC golf analyst, Steve
Melnyk, who will continue to
direct Riverside as a part of St.
Joe.

“The addition of Steve Melnyk
and his team of experienced pro-
fessionals at Riverside Golf to
the St. Joe Corp. will be great for
our company, for Florida, and
for golf,” said St. Joe chairman
and chief executive officer Peter
S. Rummell.

“We plan an ambitious pro-
gram of building and operating
stand-alone, high-quality, daily-
fee golf courses as well as team-
ing Riverside with other St. Joe
divisions to jointly design, de-
velop and operate both indepen-
dent golf courses and courses
within integrated communities.
Riverside will enable us to meet
the growing demand for top qual-
ity recreational and residential
opportunities, as well as take
advantage of St. Joe’s huge land
holdings.”

Riverside has managed eight
upscale semi-private golf courses
in the southeast teaming with
some of golf's foremost archi-
tects. Riverside currently oper-
ates three courses at Clemson in
Jacksonville and Atlanta. River-
side and St. Joe have plans to
develop or acquire a large port-
folio of new courses over the
next five years.

Melnyk said Riverside would
continue to meet the rapidly grow-
ing demand for championship-cali-
ber, semi-private golf courses.
“For many golfers, private club
membershipis not practical,” said
Melnyk. “We're going to develop
high-quality facilities within a
semi-private, structure to provide
a better alternative.”

“I'm excited about joining the
St. Joe team,” said Melnyk. “For
those who love golf it is more
than a game — it is a way of life.
The growth potential for golf,
driven by strong demographics,
has only justbegun to be tapped.
Together, St. Joe and Riverside
will design and develop great
tests of golf.”

Melnyk, 50, played on the PGA
Tour for ten years until 1982
when he joined CBS Sports as a
golf analyst. In addition to his
work at Riverside, Melnyk is
also the founding chairman of
First Coast Community Bank in
Amelia Island, Fla.

St. Joe, a publicly held com-
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pany based in Jacksonville, is
Florida’s largest private land
owner and has interests in real
estate, timber and railroads. The
company recently acquired the
major assets of Arvida, one of
the nation’s most respected com-
munity developers.

DEVELOPMENT

Ex-Indy winner Sneva tabs Richardson for course

LAVONDALE, Ariz. — Former Indianapolis
500 winner Tom Sneva has announced his new-
est golf course project, Coldwater Springs Golf
Club here. “The site presents a terrific opportu-
nity,” said golf course architect Forrest Richardson.
“We are basically taking a flat canvas and trans-
forming it into a golfing roller coaster.”

Sneva’s first project, The 500 Club, is located
in north Phoenix and opened in 1990.

Richardson has routed the 18-hole, par-72
course as part of a master drainage and floodwa-

ter system for the community, taking advantage
of the massive earthmoving required to handle
floodwater in and around the 500-acre site.
Several of the golf holes rise 20 to 30 feet above
the surrounding fairway areas, which are planned
to be carved out of the former farmland.
Coldwater Springs is being planned as part of
a residential community development aimed at
helping to bring Avondale more into the growing
home market of Phoenix's West Valley. The
course is expected to open for play in the fall.
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Yes,
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enhancing turf vigor and quality during those peak stress periods.
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ONWAY, Ark. — Golf course ar
chitect Greg Clark and his com-
pany, Fairway Golf Course Development,
Inc. of Lonoke, are building two new
courses, including Bunker Hill Golf
Course 11 miles from Conway on the
Arkansas River and Wolf Mountain Golf
Course in Poteau, Okla. Bunker Hill gets
its name from a 1920s one-room country
school house of the same name. The old
school sets to the left of the 1st fairway
and is being restored as a museum.
With a scheduled spring opening, Bun-

No,

It Won't

DEVELOPMENT
Greg Clark designing two tracks

ker Hill Golf Course will be a 6,600-yard,
par-72 layout with a lot of water. Clark has
incorporated views of the river with a
gentle rolling terrain to create a short but
testy venue. Tees and fairways will be a
3ermudagrass, roughs will be fescue.
Greens will average 5,000 square feet.
Bunker Hill will be semi-private. A selec-
tion of riverview and golf course lots will
be offered.

Solve All

Of Your Turf Problems.

Wolf Mountain Golf Course is part of
an 1,100-acre resort development set in
the San Bois Mountains. Atop a mountain
plateau, the development will have ap-
proximately 400 golf course and
mountainview homesites, a resort/lodge
with a conference center, tennis center,
swimming pools, hiking and nature trails
and equestrian center.

Clark believes this is the best piece of

the same high levels of protection against Rhizoctonia and Pythium you've come to expect from CHIPCO ALIETTE,

plus cost-effectiveness that no other turf stress management option can offer. And, CHIPCO ALIETTE SIGNATURE

not only helps your turf stay more vigorous and healthy, but it actually enhances its appearance,

too. This year, let new CHIPCO ALIETTE SIGNATURE fungicide take some of the stress out of

your life. Because, goodness knows, you've got enough problems to worry about.

BEC HNOLOGY

Daconil Ultrex is a registered trademark of ISK Biosciences. As with any chemical, always read and follow instruc- @
tions on the label before using. For additional product information, please call 1-800-334-9745. © 1997 Rhone-Poulenc Ag Company
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raw land he has ever worked with. Moun-
tain views, highlighted with a clear running
stream, will make golfers feel as if they are
playing in the Rocky Mountains, he said.
Wolf Mountain will be a 7,100-yard,
par-72 layout. Each hole will have four
large teeing areas and generous fairways.
Because of the altitude and seasonal cli-
matic conditions, Clark has chosen a
Bermuda/ryegrass blend for tees and fair-
ways. Bentgrass greens will average 6,000
square feet. The opening of this semi-
private facility is scheduled for summer.

Phoenix firm
offers internship

PHOENIX, Ariz. — Golf Engi-
neering Associates (GEA), an
irrigation design and consulting
firm, has formed an internship
program for college juniors and
seniors majoring in agricultural

ivil engineering, lands
ecture or turfgrass

tA will offer a stipend in
addition to fulfilling the require-
ments of any accredited school’s
formal internship program.
“Our company is very much
involved with on-site field work,
so any applicant we accept must
be able to move from the draft-
ing boards to the rigors of a con-
struction site without hesita-
tion,” said Gary S. Kaye, founder
of GEA.

“Being able to teach these spe-
cialized skills to students is re-
ally rewarding for us, and we are
forming ties with the future pro-
fessionals of the golf develop-
ment industry.”

Undergraduate students are
encouraged to contact Marietta
Del Bello at 602 (770.

Johnston goes
to work easily

HILTON HEAD ISLAND, S.C.
— Could any golf course archi-
tect be nearer to a project he’s
working on than Clyde Johnston
at the Sea Pines Club Course
here? At the most it is 800 yards
from Johnston’s office door to
the par-3 11th hole of the private
course. Close enough to wander
over at lunch to check the
progress of his renovation pro-
gram of the venerable course.

Constructed in 1973, four
years after its sister course,
Harbour Town Golf Links, Sea
Pines Club Course was the fourth
and final course built at Sea Pines
Plantation. The original design
came from Frank Duane, with
architectural consulting from
Arnold Palmer.

Johnston’s renovation of the
Club Course will begin in the
spring, concentrating on restor-
ing the original quality of play-
ing conditions of the champion-
ship layout, while modernizing
the irrigation and drainage of
the course.
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SANTA BARBARA, Calif. —
Santa Barbara area golf-
ers have a challenging new daily-
fee golf course to play, with the
opening on January 15 of Rancho
San Marcos Golf Course. The
Robert Trent Jones, Jr.-designed
course is located on rolling hills
adjacent to Highway 154 over-
looking Lake Cachuma and the
Santa Ynez Mountains-land that
once comprised the San Marcos
land grant.

DEVELOPMENT

RTJ II’'s Rancho San Marcos opens for play

“It is rare to see a new course
that exhibits so much maturity
from the very beginning,” said
Michael Abbott, Director of Op-
erations. “With its combination
of hundreds of century-old oak
trees, breathtaking views of Lake
Cachuma and Robert Trent

Jones, Jr’s outstanding design -
Rancho San Marcos is a golf

course that has emerged as a

spectacular natural extension of
the surrounding landscape.”
Rancho San Marcos has some
unusual and historic amenities,
such as the outdoor, sandstone
fireplace near the first tee for a
little added warmth for those
brisk, early-morning tee times;
fresh fruit stands situated along
the course to supply golfers with
a refreshing snack that is also

reminiscent of the orchards that
were once part of the history of
the San Marcos property; archi-
tecture that is authentic to the
early 1900s when San Marcos
was a working ranch; and an old
stagecoach trail that has been pre-
served so golfers can relive a little
bit of history as they ride the trail
which has been incorporated into
a segment of the golf cart path.

o We've improved the formulation to increase the

synergistic action, making it even more
effective. Patents are pending for synergistic

activity.

° RegalStar® II will deliver superior results at
lower rates compared to earlier

formulations.
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ornamental beds and nurseries.

‘ Research proven: Excellent results on cool
and warm-season turf; even on newly

sprigged bermudagrass.
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Developed and financed by
Rancho San Marcos Golf Part-
ners, a group of 25 local Santa
Barbara families, the 7,000-yard
course is the result of more than
10 years of work by the partners
together with thousands of area
residents who supported the
project.

“As long-term residents of
Santa Barbara County, my part-
ners and I were committed to
providing an environmentally
sensitive, unique and powerful
outdoor recreation experience
for those who visit Rancho San
Marcos Golf Course,” said Rob
Robinson, general partner of
Rancho San Marcos Golf Part-
ners. “We couldn’t have done it
without the support of the local
community and we think they
will be please with what we have
accomplished.”

$4.7M infusion
dries up muddy

Legion Memorial

EVERETT, Wash. — A mam-
moth subsurface remodeling
that transforms city-owned Le-
gion Memorial Golf Course from
often-muddy conditions to one
of the driest facilities in the Puget
Sound area will open in mid-1998.

Completed last fall, the project
was carried out by Burns Golf
Design of Fernandina Beach,
Fla., and builder Daylen, Inc. of
Fresno, Calif.

The $4.7-million project in-
cludes more than $1.3 million
for drainage. In the past, the
course, which averages more
than 70,000 rounds a year, was
plagued by extremely muddy
conditions much of the time. Some
70 acres are being capped by a 6-
inch sand layer over drainage lines
installed on 50-foot centers.

The course dates back to the
1930s, and has basic greens, only
a couple of sand traps, no irriga-
tion and just a few drainage
ditches. The remodeling will in-
clude rerouting of several holes,
all new greens, more than double
the existing tee space, and the
addition of four new lakes, a wa-
terfall and recirculating stream,
and more than 50 sand traps.

The course will play to par 72
from five sets of tees, ranging
from 4,705 to 6,737 yards.

HAMLET WIND WATCH REMODELED

HAUPPAUGE, N.Y. — Archi-
tect Stephen Kay has completed
extensive renovations to the 18-
hole, par-71 Hamlet Wind Watch
Golf Club here. The course was
bought last year by the Holiday
Organization. Kay enlarged and
remodeled greens on the 2nd,
5th, 8th and 16th holes, more
than 70 sand traps filled with
imported white sand, and se-
lected tees lengthened by as
much as 50 yards.

GOLF COURSE NEWS



By PETER BLAIS

HOENIX — Falcon Dunes Golf
' Course at Luke Air Force
Base, which opened Dec. 22
here, is a good example of the modern-
day realities of military course funding.
No taxpayer dollars were used to
build the Gary Panks-designed, 18-hole
course, said Luke AFB Business
Operations Chief John Beckett.
Funding came from money spent by
consumers at Luke facilities, particu-
larly the base exchange, social clubs,
bowling center and other recreational
activities.
Profits from those operations go into
a central construction fund. Various

Many people see a golf course
on an Air Force base and
assume tax dollars paid for it.
That's not true and we want

people to realize it.’

— John Beckett
Luke AFB operations chief

projects apply to the funding program
and moneys are awarded based on the
project’s ability to pay back those
funds. The $8.7 million golf course
project showed sufficient promise to
receive funding. The course itself will
be self-supporting, using no govern-
ment employees or money in its daily
operation.

“A lot of people don’t realize that,”
Beckett said. “They see a golf course
on an Air Force base and assume tax
dollars paid for it. That’s not true and
we want people to realize it.”

Taxpayer funds were commonly used
to build courses prior to the late 1980s
when massive military cutbacks were

. /////

DEVELOPMENT
New military base funding? All from consumers’ on-base spending

instituted, Beckett explained. In most
cases, any military course built today
must be self-sufficient.

“I think we are the first new course
built for the Air Force in quite a few
years,” Beckett said. “It’s funny, because
most of our bases have courses. Luke
never had one because we never had the
land, even though we are in a prime part
of the country to play golf.”

Parts of the base and nearby sections
of Maricopa County flooded in 1992. As
a result, the county and Air Force
decided to build a flood detention
basin. The county and military shared
the expense. The Maricopa County
Flood Control District deeded the land
to Luke with the understanding the Air
Force would maintain the integrity of
the detention basin. Detention basins
are suitable for recreation, so Luke
AFB officials decided a golf course
would be a perfect use for the property.
Channels located throughout the
course would carry any flood waters

Falcon Dunes, the Luke AFB course was built with no taxpayer funding.

away within 36 hours.

Falcon Dunes offers affordable golf
for its customers, which consists of
5,000 active-duty and 40,000 retired
military personnel, 1,000 civilian
employees and their guests. The course
should accommodate 60,000 rounds
annually, with green fees ranging from
$8.75 for young, enlisted military
personnel to a maximum of $20. “A lot
of the young guys can’t afford golf in
the Phoenix area,” Beckett said,
“particularly in the wintertime. We have
a tiered fee structure so young guys
can get involved in the game.”

Falcon Dunes has an unrestricted
walking policy, although carts are
available. Plans are in the works to start
a caddie program to give youngsters on
the base a chance to play the game and
make some money.

Despite low green fees, Luke cut no
corners in building Falcon Dunes.
There were few change orders and the
course was completed 2 1/2 months

A lot of the young guys can’t
afford golf in the FPhoenix area,
particularly in the wintertime.

We have a tiered fee structure
S0 young guys can get involved
in the game.’

— John Beckett
Luke AFB operations chief

ahead of schedule. It has all the bells
and whistles found at other area
courses such as continuous cart paths
and a complete pro shop with fixtures
designed by ProCraft, a well-known
Oregon-based clubhouse accessories
designer. Greens are planted with
Tifdwarf Bermudagrass, fairways and
roughs with 419 Bermudagrass, and
328 Bermudagrass on the bunker faces
for contrast. Effluent irrigation water
comes from the base’s wastewater
treatment plant, which lacked an
adequate disposal site until the course
was built.

“Overall it’s a quality project,”
Beckett said. “You want the young
active-duty folks, who have friends or
relatives come out to visit, be able to
bring them someplace of which they
can be proud. I think we've accom-
plished that.”

Profits from the course will help
provide additional money to under-
funded, quality-of-life programs such as
daycare, arts and crafts and the like,
Beckett explained. The course’s fiscal
year ends Oct. 1. Projections are that the
course, driving range, pro shop and food
and beverage operation will show a
$280,000 profit during the first nine
months and $400,000 annually thereafter.

Strange joins
muni design team

PORTSMOUTH, Va. — PGA Tour pro
and local son Curtis Strange is lending
his name, and expertise, as a design con-
sultant, to improve the municipal Bide-A-
Wee Golf Course and The Links at City
Park here.

The city park facility will include a nine-
hole executive course, lighted driving
range, natural grass putting course and
pro shop. The new learning center will
offer youth programs, lessons, equip-
ment, tournaments and affordable golf
for every skill level.

Portsmouth City Manager Ronald W.
Massie said: “Pros just don’t put their
names on shoddy products. Our courses
will speak to quality.”

Quality golf facilities improve the liv-
ability of a community for its residents
and will attract business and spur com-
mercial development nearby, he feels.

The Links at City Park opened in
November. Bide-A-Wee closed in No-
vember, with a scheduled re-opening
next summer.

Total improvements to the two
courses total approximately $5 million.

GOLF COURSE NEWS
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DEVELOPMENT

PGA’s Brooks designing daily-fee Ft. Worth layout

FORTWORTH, Texas — Mark Brooks
Golf has announced construction has
begun on Southern Oaks Golf Club, an
upscale daily-fee facility located 15 min-
utes south of downtown Fort Worth. Fea-
turing an 18-hole layout designed by 1996
PGA Champion Mark Brooks, the facility
will also include an expansive 15-acre
practice and teaching area, an 8,400-
square-foot clubhouse and an indoor/

outdoor pavilion with seating for more
than 200 that will be used for tourna-
ments and corporate outings.

Brooks was able to take advantage of
the site’s natural landscape and wooded
areas because golf course routing was
given a top priority by developer,
Timberchase Development Co.

“The routing is the heartbeat of any
course, and in many cases, is the only

permanent feature of a golf course,” said
Brooks. “The Southern Oaks project will
benefit tremendously from its natural envi-
ronment, and I look forward to creating the
centerpiece of this unique community.”
Nine holes at Southern Oaks are strictly
core golf. Only three holes will have home
sites on both sides, but will be buffered
by 300- to 350-foot-wide corridors. Alter-
nate routes of play and multiple tee boxes

have been incorporated into the par-71

design, allowing the yardage to vary from

5,500 to over 7,200 yards.

The 300-acre course and practice facil-
ity will be at the center of a planned
residential community developed by
Timberchase.

Wadsworth Golf Construction Co. of
Plainfield, Il1., is building the course.

Southern Oaks will be managed by
Mark Brooks Golf and is scheduled to
open for play on Oct. 1.

This publication gives
you good reading,
good writing

and good arithmetic.

We present the information in our articles clearly, accu-
rately and objectively. That’s good writing. Which means
good reading.

We present the information in our circulation statement
clearly, accurately and objectively. That’s good arithmetic.

BPA International helps us provide precise and reliable
information to both advertisers and readers.

An independent, not-for-profit organization, BPA Inter-
national audits our circulation list once a year to make sure
it's correct and up to date. The audit makes sure you are
who we say you are.

This information enables our advertisers to determine if
they are reaching the right people in the right marketplace
with the right message.

The audit also benefits you. Because the more a publica-
tion and its advertisers know about you, the better they
can provide you with articles and advertisements that meet
your information needs.

BPA International. Circulation Intelligence for Business
& Consumer Media.

270 Madison Avenue, New York, NY 10016, 212-779-3200.
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Thunder Hill GC
fo reopen ‘easier

MADISON, Ohio —
Thunder Hill Golf Club here is in
the mi dst of a $1.5-
millionrenovation project by
Meadowbrook Golf Group, Inc.

“Many golfers have played
Thunder Hill and left the facility
saying, ‘It's an interesting
experience, but it's really too
difficult to play regularly.’ That
won’t be the case when the
renovation work is completed,”
said Michael Rippey, president
of Meadowbrook Golf Group’s
Development Division. “Thunder
Hill will still have its ‘bite’ from
the back tees, but golfers
playing from one of the other
sets of tees will enjoy the round,
with all the challenge the course
has to offer.”

When the course re-opens
for the 1998 season, it will play
to nearly 7,400 yards. Because
there will be at least five sets of
tees on ever hole, its modified
layout will be fair and enjoyable
to players of all ability levels,
Rippey said. The forward-most
set of tees will play to approxi-
mately 5,500 yards.

Among the work completed
or planned prior to the re-
opening of Thunder Hill:

¢ Hundreds of trees have
been removed from various
holes in an attempt to widen the
line of sight from tee to landing
area and from fairway to green.
Removing several of the trees
resulted in greater hole aesthet-
ics.

* Many water hazards were
drained and reconfigured. Some
were taken out of play to remove
forced carries from tees, while
others were removed for
aesthetic purposes.

e Underbrush is being

playability.

* Bunker redesign work is
underway to create better hole
definition and a style which
conforms to Thunder Hill's

natural shapes.

¢ Tee area is being in-
creased and reshaped.

o All fairways are being
converted to bentgrass, and
many landing areas will be
widened.

e Certain hole widths will
be widened.

e Drainage projects are
aimed at promoting uniform turf
quality.

GOLF COURSE NEWS
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Death Valley
given new life

DEATH VALLEY, Calif. — The Fur-
nace Creek Inn & Ranch Resort’s 18-hole
golf course has undergone a $1.3-million
renovation. Headed by Perry Dye of Dye
Designs, the renovation includes five com-
pletely redesigned holes and a new irri-
gation system.

At 214 feet below sea level, the track is
the lowest grass golf course in the world.
Its fairways are lined with palm and tama-
risk trees, and it offers breathtaking views
of the surrounding Panamint Mountains
from anywhere on the course.

The five redesigned holes include two
par-3s, two par-4s and one par-5. The irri-
gation system has been designed to in-
sure wall-to-wall green even while endur-
ing Death Valley’s celebrated heat. Other
renovations include improvement of the
tee boxes on all holes and additional de-
sign modifications and bunkering
throughout the course.

In addition to working on the lowest
grass course in the world at Furnace Creek,

Dye also designed the highest-elevated =

course in the Western Hemisphere.

Photo by Ken May/Rolling Greens Photography

DEVELOPMENT

The lowest golf course on earth gets a Perry Dye-designed facelift.

Rees Jones’ Rio

Secco track opens

HENDERSON, Nev. — Rio Hotel
& Casino, Inc. subsidiary, Rio De-
velopment Company, Inc., opened
Rio Secco Golf Club in late October
in this Las Vegas suburb.

Designed by Rees Jones, Rio
Secco Golf Club plays to a par 72
over 7,250 yards. It is planned that
there will be at least 15 minutes
between tee times, to provide an
enjoyable experience for all play-
ers.

Company President James A.
Barrett Jr. said: “The Rio Secco Golf
Club was developed by us as an
additional amenity for customers
ofthe Rio, adestination resort. The
course is now available for play.
Individuals who are not Rio hotel/
casino customers may call the golf
course for available tee times and
rates. Presently, the course fee for
customers of the Rio will be $190
perround, and for others the course
fee will be $300 per round.

The clubhouse is scheduled to
open in April.

Architect’s on-staff permitting specialist speeds process

Continued from page 49

sign a pretty decent golf course,” said
Almini. “In order to set ourselves apart,
we decided to provide a service that other
firms were not providing.”

The key to making this new service
work is based on Almini’s ability to give
clients access to the permitting, political
and environmental realities that revolve
around a given project. Once those pe-
rimeters are established, the designer
steps in to illustrate what sort of golf
course the client can expect to achieve on

that particular property.

By eliminating the layers of outside
consulting, Almini said that the firm can
save clients time and money with this
congealed, in-house team.

“In most cases, developers would have
to buy that service through land-use at-
torneys or environmental consultants. We
can go through now as a team, and assess
that for them. We can tell them how long
it may take, who will oppose them and
how to diffuse that opposition.”

Time, in most cases, is of the essence.

With Sprint” On Your Side,

THE GRASS IS ALWAYS

GREENER
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Always read and follow label directions.
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Permitting can take anywhere from one
to five years. The average hovers around
24 months.

“Politically, we can save them years,”
said Almini. “We know how to go into a
community and quickly establish rela-
tionships with officials, if we don’t have
them already. Most developers don’t
have the time to go and do the coffee
sessions in someone’s kitchen. I do
that.”

Almini’s new position is starting to
make a difference. Orlando, Fla.-based

‘e‘!‘iltjaf:pi:qt,éét iron
s up to 7.5 for

Signature Resorts Inc. recently signed on
with Graves & Pascuzzo for a project in
Napa County due to the new service.

“It was a project that Dianna had inti-
mate familiarity with,” said Eric Lambdin,
senior analyst at Signature. “She has a
very strong knowledge of the political
dynamics of Napa Country. If you don't
have that knowledge it can be quite treach-
erous for a developer.”

According to Lambdin, the established
development services team gave the
project, which has yet to be named, an
edge.

“A developer typically ends up with
kind of a team anyway, but they end up
taking a piecemeal approach. Not to say
that those teams can’t be successful —
they can be very successful. But you can
enhance your possibility of success by
having a team that has worked together.
Their level of communication is 10 times
better than when you bring in a couple
people together and hope that the dy-
namics work.”

Almini, who started out doing similar
work for subdivisions, shopping malls
and hospitals, thought that getting away
from those large, commercial projects
and into golf would be a breeze.

“It was a slap in the face,” she said. ‘I
see more opposition to golf courses than
the commercial projects I've permitted.
Golf and the environment don’t mix. The
golf industry has done a great job of in-
forming those inside the golf industry.
We have lots of trade publications that
tell us all these great movements toward
pesticide reduction and the Audubon pro-
grams. But American households aren't
aware of these movements. They believe
we're going to be contaminating their
backyards.”

In those cases, Almini will be called
upon to put out the fire.

“The key to this business is to assess
the issues before they blow up,” she
said.

GOLF COURSE NEWS
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Smyers’ Kokopelli opens for limited play

MARION, I1l. — Steve Smyers has com-
pleted the design and construction of
Kokopelli Golf Club here. Stretching
across 200 acres of rolling meadows and
woodlands, the 7,150-yard par-72
Kokopelli is open to the public for limited
play until the desired level of member-
ship is reached.

Developed by southern Illinois native
Gary Mayer, Kokopelli offers a pure golf
experience with no homes. Open mead-
ows and thick stands of oak, birch, sy-
camore and maple provide the setting,
while buffalograss and native fescues
border the fairways, creating the look of
Midwestern prairielands.

Aided by Kokopelli’s rolling terrain and
good soil, Smyers was able to create a
test of golf with a modest construction
budget, allowing Mayer to keep green
fees in the $25 to $30 range.

Smyers’ design uses every area and
natural feature on Kokopelli's 330-acre
tractofland, including a coal-mining strip
pit filled with clear spring water that
comes into play on the dramatic par-4
13th and par-3 14th holes. In doing so, he
took advantage of the prevailing wind
and created great balance and variety in
the course by positioning each hole in a
different direction than the preceding one.

“The contours of the putting surfaces

Fazio adds riding,
walking trails
fo Conn. design

EASTON, Conn. — A Tom Fazio-de-
signed 18-hole golf course, incorporating
a public walking and riding trail, is
planned by Trout Brook Valley here.

Having filed a plan with the Conserva-
tion Commission of the town to develop
the private golf club and 103-lot subdivi-
sion on 687 acres, Trout Brook Valley
hopes to begin construction in 1998. The
property is located on the western border
of the town.

The walking and riding trail will offer
recreational access to the property that
has not been allowed in the past.

“This is a great opportunity to build a
premiere golf club and fine homes in a
very private country setting,” said Marc
C. Bergschneider, chairman of National
Fairways, which has offices in Green-
wich and Fairfield. “We designed this
project to conform with the inherent ru-
ral nature of Easton, limiting the num-
ber of homes and protecting the open
space.”

POLK COUNTY GETTING COURSE

OCALA, Fla. — WestAmerica Corp. will
build an 18-hole golf course and other
facilities on 285 acres it is buying in Polk
County,within a 10-minute drive of Walt
Disney World. Daniel M. Boyar, presi-
dent and chief executive officer said,
WestAmerica plans to develop this prop-
erty into a destination timeshare resort
which will also include 500 residential
units, a swimming pool, shopping arcade,
and other facilities. The purchase con-
tract with Dr. James P. Gills of Tarpon
Springs calls for a closing on or before July
10, The total purchase price is $5.7 million.

GOLF COURSE NEWS

relate to the contours of the fairways
which relate to the length of the hole, the
direction of the prevailing wind and the
lay of the land,” Smyers said.

“Greens haverolls, slopes and contours
and all are carefully positioned in accor-
dance with the strategy of the golf hole.
Some contours are there to accept a golf
shot, others to work the golf ball off of ...
Slopes and contours can aid or penalize
the golfer, depending on where he posi-
tions his shots.”

Robert Sackman, GCS -
The Greens Committee, Tall Oaks Country Club ™}
CONGRATULATIONS!

Dear Bob,

We want to thank you for the exceptional job you and your staff

did with the course this past year. Despite some rather harsh
weather conditions, you were able to keep play at its all time best.

In fact, guests from surrounding clubs frequently commented on what ™
great shape our course was in and wondered what your secret is.

We know it’s a lot more than magic, but whatever you do — aside

from your hard work — it has made the membership very proud.

We look forward to another season with you at the helm!

MISSION ACCOMPLISHED

We live for our golf course customers to get From tees to greens, and all season long,
these kinds of letters. We know that what our broad range of advanced formulations
you do throughout the year often goes produce the superior results that have
unrecognized or unappreciated. made Tee Time® products recognized

as uniformly, the best in
the business.

)
For over 30 years, © g N \\ mission and start
The Andersons has been g getting the thanks

providing professional golf \§ you deserve.
course superintendents with the :
dependable products and CALL US TOLL FREE TODAY
knowledgeable technical support €1 FORTHE NAME OF TOUR
that gets them the results they need to NEAREST TEE TIME DISTRIBUTOR.
satisfy the most demanding golfers. the PIDWS CALL 1-800-225-ANDY (2639).

© 1998 The Andersons Inc.

Andersons JREEEar RS
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Q&A Pascuzzo

Continued from page 49
been together ever since.

GCN: What had you been do-
ing at the time?

DP:1had worked at Disneyland
summers during college and had
gone back to work there after I
graduated. The funny thing is that
the day before he called I rejected
an offer to go into Disney’s man-
agement-training program. I was

TRIMEC is a trademark of PBUGORDON CORPORATION
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thinking that I really wanted to
stick it out and try to get into this
golf course architecture thing.
And sure enough, Bob calls me
the next afternoon. That’s karma
or kismet or one of those things.

GCN: What was the first
project you worked on with Bob?

DP: The first from the begin-
ning was Santa Clara Golf & Ten-
nis Club. Within a month of doing
that, we were commissioned to do
La Purisima. From there it just

DEVELOPMENT

blossomed through the 1980s.

GCN: Bob had a very success-
ful practice dating back to the
mid-1950s. How did you fit into
the business?

DP: Bob’s business had been
quite successful through the 1960s
and the early 1970s. There was a
recession in the mid-1970s when
he downsized a little bit. I was
pretty much his firstassociate type
of hire after that. But he’s had
some wonderful people work for

him—John Steidel, Robin Nelson.

Our staff grew dramatically in
the 1980s. It grew from Bob and
me to 11 or 12 people by 1990.
We were doing projects all over
the world — Asia, Guam, Canada
and the Western United States,
which has always been kind of a
home base for us.

GCN: What'’s the major thing
you've learned from Bob?

DP: Honesty and integrity.
He’s a very unpretentious guy.

———

“With the new low odor Trimec® Classic we

were able to control our weeds and yet

avoid undue concerns and questions from

our members and neighbors.”
Quinton Baria, GCS
Fincastle Country Club
Bluefield, VA

Trimec® Classie Broadleaf
Herbicide is now a “low odor”
product. This new characteristic is
not created with a masking agent.
Advancements in our production
technology have enabled us to

~ manufacture Trimec® Classic as

you’ve been using a
“., “cheaper” three-way
and adding a masking

]

» agent, now would be

', an excellent time to

switch to quality -

pbi /sordon

=

An Employee.Owned Company

1-800-821-7925

www.trimee.com

@998, PEVGORDON CORPORATION.
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He’ll go out of his way to help
you and never burn bridges... As
designers, we all have these re-
ally cool ideas about things we
really want to do. Sometimes we
can’t do them and that gets frus-
trating. But he taught us that the
project is the most important
thing, not your personal monu-
ment.

GCN: Most of your projects
have beenin the Western United
States. Are you looking to ex-
pand to other regions?

DP: We have made inroads on
the East Coast. We have one
project under contract and hope
to have a second within 30 days.
Our goal is to definitely work
throughout the country. As de-
signers, it appeals to us to work
with different environmental
conditions, with different land-
scapes, and different market con-
ditions. Upscale, daily-fee golf-
ers are a little different in Ohio
than they are in California.

We've never pursued interna-
tional work very hard. But when
it has come our way, it's been
fun. We did a couple projects in
Canada. We did a major renova-
tion to a course south of
Vancouver called Richmond
Country Club. We did a renova-
tion near Whistler called
Squamish Valley Country Club.
We built a course between those
two called Furry Creek. In the
movie Happy Gilmore, the scene
where Adam Sandler fights with
Bob Barker was filmed at Furry
Creek. ... We've done several
courses in Malaysia, one in
Guam and a lot of planning work
in Japan and Korea.

GCN: From a design stand-
point, is there anything that you
consistently see in a Damian
Pascuzzo project?

DP: I hope not. Our clients
vary so much that I really try to
understand who their market is,
what their development objec-
tives are, and then design ac-
cordingly. On a very elementary
level, Bob has ingrained in me a
sensitivity toward maintenance
and playability for all levels of
golfers. But we try to tailor ev-
erything toward the specific cli-
ent.

We have a client who has 135
acres on a steep site. But there
are 2 million golfers within 10
miles. We’re going into the
project knowing the course will
never make the cover of Golf
Digest, but we're going to build a
really fun course that’s going to
make these guys a lot of money.
We're not building a monument.
We're looking at it mostly froma
business perspective. There’s a
very specific market niche there
that we're trying to fill, and our
job is to deliver that product for
our client.

Occasionally, you get a project
like La Purisima, where the cli-
ent gives you 300 wonderful
acres and says ‘Find the best 18

Continued on next page
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Q&A: Pascuzzo

Continued from previous page
holes possible.’ That’s a very dif-
ferent game.

The one thing that has influ-
enced me is something Alister
Mackenzie wrote in his book.
He said the game should be ap-
proached with a “sense of adven-
ture.” I love that phrase. Golfers
really respond to what they see.
We all love standing on an el-
evated tee and being able torip a
long drive or carry a bunker,
tree or chasm. Those little chal-
lenges, threats, or taunts that
you can incorporate into the
courseare the sort of things golf-
ers respond to and lend to the
enjoyment of the game. That'’s
the one thing that we try to in-
corporate into all our courses.
We'll present you with an oppor-
tunity if you are courageous
enough to take it.

GCN: Do you have a favorite
course of your own?

DP: I don’t have one that I
wouldn’t like to go back and re-
model. You always feel that. A
year later you say, ‘Boy, if I could
just go back I'd do this differ-
ently.’

But the test for me is whether
I could be happy playing the
course every week as amember.
I could play La Purisima every
day of the year and not get tired
ofit. It's the overall experience.
It'savery strong test, especially
from the blue tees. The white
tees don't beat your brains out
too bad. It’s 300 acres of rolling
hills just north of Santa Barbara,
a marvelous setting. There’s a
real good rhythm to the golf
course, the holes are all a little
different, and you're not
hemmed in by anything, noteven
other fairways. The overall ex-
perience is very enjoyable.
You're not distracted by condo-
miniums or freeways. It's a great
opportunity to socialize with your
friends and concentrate on your
game,

GCN: You're regarded as one
of the pioneers in the use of
CADD systems for golf course
architects. Why is that?

DP: When I was coming out of
college, we were just getting into
the use of computers in land-
scape architecture. I used to pes-
ter Bob to no end about getting
into computer-aided design. We
picked up our first system in
1987, right when the 386 hit the
market. We had one of the earli-
est versions of AutoCADD and
have been atit ever since. [ know
we were one of the first using it
in golf course architecture be-
cause the ASGCA asked me to
give talks on the use of comput-
ers in design back in 1986-87.
Mike Hurdzan and Clyde
Johnston also got involved.

Today so many of the young
guys have grown up with com-
puters and couldn’t imagine life

GOLF COURSE NEWS

without them. I'd bet at least 20
have worked complete CADD
systems into their practice.

GCN: Have the costs to build
golf courses increased?

DP: Unfortunately, costs con-
tinue to rise. When I first started
working for Bob, he built a
course in Washington for
$800,000. Now I can’t even put
in an irrigation system for that.
It's unfortunate, but there are a
number of factors that play into it.

DEVELOPMENT

One is the quality of the sites
we’re given. The premium sites
are rare these days. Conse-
quently, there is a lot of earth
moving, remediation, landslide
fixes. And certainly the environ-
mental scrutiny we come under
raises costs. We are protecting
things, real and imagined, more
than we ever did before.

GCN: How is the difficulty of
environmental permitting affect-
ing the industry?

DP: The most frustrating
thing is that the permitting pro-
cess is so difficult, so time-con-
suming and so financially inten-
sive that only the big boys can
play. It's becoming more and
more difficult for the smaller
developers to get projects off the
ground because their pockets
just aren’t deep enough. And
that’s bad for everybody.

GCN: Is there anything espe-
cially positive about the current

development market?

DP: The one really encourag-
ing thing is the outreach to new-
comers to the game. ... [f we can
find these 10-, 20- and 30-acre
parcels in urban areas that we
can convert into pitch-and-putts
and practice ranges, that bodes
well for the game. | hope we can
see some get built, then we could
be looking at 30 million golfers
instead of the 22 or 24 million
we're at today.

Terra Industries Inc.
P.O. Box 6000

Sioux City, Iowa 51102-6000
1-800-288-7353
www.terraindustries.com

Protecting
it starts with
Thalonil™

Make Thalonil™ the number one product
in your disease management program. In
university studies — and on courses like
yours - Thalonil has been proven time and
time again. No other chlorothalonil delivers
better — or broader — disease control.

So start with Thalonil for dependable, broad-
spectrum control. Then add other fungicides
to your program as needed to control specific
disease problems affecting your course. Your
return will be an effective, efficient disease
management program that will keep your
course looking like a million bucks.

This season, make your disease management
program pay top returns with Thalonil from
Terra. You'll have the right fungicide, the right
people and the right results.

Working with you.
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cism that these projects compete with
our water supply,” said Artemio Adasa,
undersecretary of the Department of
Agrarian Reform.

Adasa said two golf projects — Riviera
Golfand Country Clubin Silang, and Covite
and Mount Arayat Golf and Country Club
in Arayat, Pampanga — have been stopped
and future projects will also be rejected as

DEVELOPAENT
Golf being put on hold in Philippines

long as the water shortage continues.

According to reports from Manila, a
presidential task force monitoring golf
course projects will form teams to inspect
the water use of golf courses, particularly
those without water permits.

“The good thing is that the govern-
ment is showing a concern for the impli-
cations of adverse environmental factors,”
said Ron Fream, founder of Santa Rosa,

Calif.-based Golfplan, which has several
projects going in the Philippines. “But the
short-term solutions don’t help anyone.”
Water shortages have been a reoccur-
ring problem for golf course develop-
mentsin the Philippines, where areported
150 courses are up and running. Since
this problem continuously plagues the
region, Fream said that golf course devel-
opments are going to have to work
smarter, with long-term solutions in mind.
“Developments need to work with in-

termittent water supplies and design cost-
effective irrigation systems that don’t
water the entire course. You have to con-
serve.” said Fream. “Tourism is growing
and they have to address the problem.”

Fream’s current project in Silang for
Kuok’s Shangri-La Hotels was designed
to take the sewage-treated water from the
eventual community and reuse it on the
golf course. The project will have reser-
voirs on site to store 30 days worth of
irrigation water.

GREENSAIRE? 24—Developed for greens and other fihe turf
areas, it pulls 100,000 more cores on 10,000 square feet than the
competition, making it the ultimate in greens aeration.

TRACAIRE®>—Mount the Tracaire on any tractor with a category
“1” 3-point hitch. Cover a 6-foot aerating width with coring,

slicing or deep spoon tines.

GA™ 30—A combination of variable core spacing, speed
and precision coring. Aerate greens, tees and fairways up to

adepth of 3.75 inches.

RENOVAIRE®*—Designed with the “true contour” principle in
mind, each pair of tine wheels is independently mounted to fol-

low the contour of the land.

Ryan covers the hole thing

Make Ryan® aerators a part of your hole maintenance pro-
gram. For small, compact spaces, undulating terrain or
wide-open spaces, nothing aerates more effectively than
equipment from Ryan. And when it’s time to clean up, go
with the proven dependability of our Cushman® Core

Harvester™ and Core Destroyer. Ransomes, Cushman and
Ryan—the only names you need to know for golf, sports or
grounds maintenance. For a free brochure

RANSOMES

on aeration or the name of the dealer
nearest you, call 1-800-228-4444.

4401 Ransomes America Corporation, 900 North 21st Street, P.O. Box 82409, Lincoln, NE 68501-2409
© Ransomes America Corporation 1996. All rights reserved.
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Driven to be the best.

South Africa

Continued from page 49

second homes. The Golfplan-
designed course will occupy land
known as East Head, one of two
dramatic sandstone bluffs stand-
ing sentry at the mouth of
Knysna Lagoon, a natural am-
phitheater that features a maze
of tidal lakes, the resort town of
Knysna and myriad species of
wildlife — all framed by the dra-
matically serrated Outeniqua
Mountains to the north.

“I've been working in golf
course design for 32 years, all
over the globe, and I've never
seen anything quite like the site
on East Head,” said Fream. “It’s
nearly too good to be true: mild
climate, 100-foot cliffs, the crash-
ing waves below. The vistas are
out of this world; the Indian
Ocean can be quite rough in this
area, which makes for wonder-
ful animation in the seaside views
— lots of white water.

“Even more impressive is the
natural character of the terrain,
which is covered in heather and
features fantastic movement. It
looks as if there has been an
army of shapers working here
for centuries.”

Senior architect David Dale,
who will head up the project for
Golfplan, hasrouted a 6,764-yard
layout in the Scottish Highland
tradition. The design will depend
primarily on the land’s consider-
able natural contour, as only
400,000 cubic meters of dirt will
be moved.

“The word ‘Sparrebosch’—like
‘tundra’ or ‘marshland’ — is used
here to describe a specific eco-
logical system unique to the South
African coast,” Fream said. “Since
the fall of apartheid, the South
African government has become
more stringent when it comes to
environmental concerns. As a re-
sult, the permitting process was
extremely complex; there was
much revising and adjusting. We
worked very hard to reach a
preservational design solution.”

Sparrebosch PK Develop-
ments Ltd. has targeted the sec-
ond-home/holiday market from
England to Southeast Asia. Lo-
cated some 500 kilometers
southeast of Cape Town, the vil-
lage of Knysna is located in the
heart of South Africa’s fabled
Garden Route that runs along
the southern coast from George
to Plettenberg Bay.

GOLF COURSE NEWS




DEVELOPHENT
New look, new name for Md. track

BERLIN, Md. — The Newport Bay Golf
Course at Ocean City Golf & Yacht Club
here. previously named the Bayside
Course, has been completely redesigned
and reconstructed and will open for play
this spring.

The course was renamed due to the
extensive changes and improvements,
which the owners feel offer better play
options and magnificent views of New-
port Bay. Golf course architect Lester
George, of Colonial Golf Design, Inc., in
Richmond, Va., completed the design and
has been overseeing the project since it
started in January 1996. Quality Grass-
ing of Lithia, Fla., handled construction.

Ocean City Golf & Yacht Club is a 36-
hole private club, which is open to the
public for resort daily-fee play. George
was given a free hand to change the
course as he deemed necessary.

“It’s a totally new course with all new
tees, greens, bunkers, irrigation and cart
paths,” George said. “I have redesigned
or renovated every hole and the practice
range.”

The land used for holes 17 and 18 was
originally allotted for use by the yacht
club, but the vistas were too impressive
tonot be part of the course, President Joe
Harrison said. “What is unique about the
layout of Newport Bay at Ocean City Golf

Weed, Scratch
Golf sign pact
for two courses

PONTE VEDRA BEACH, Fla. — Golf
course designer Bobby Weed has signed
anagreement with Scratch Golf of Hilton
Head, S.C., to design two new courses —
onein Biloxi, Miss., and another on Hilton
Head Island. The Biloxi course, as yet
unnamed, will be an 18-hole public facil-
ity. The course on Hilton Head Island will
be & nine-hole addition to Hilton Head
National, which already has 18 holes of
golf.

Hilton Head National’s additional nine
just got underway. Construction on the
Biloxi course is pending permit approv-
als.

Weed has worked with Scratch Golf
most recently at the World Golf Vil-
lage, where he is the project architect
for the first course, a resort design that
will host The Legends of Golf begin-
ning in 1999.

“] am very enthusiastic about the op-
portunity to continue my relationship with
Seratch Golf,” Weed said. “Our project at
The World Golf Village for Scratch Golfis
nearing completion, and everyone is
pleased with the look, feel and playability
of the course.”

Meanwhile, Weed also designed the
World Golf Village Slammer & Squire
Course, which will host the Legends of
Golf in 1999.

The Legends of Golf was the first event
for senior golfers and lead to the forma-
tion of the Senior PGA Tour. “It is only
fitting that Sam Snead and Gene Sarazen
are the player consultants for this course,”
Weed said. “They are both true legends
of the game.”

GOLF COURSE NEWS

& Yacht Club is the amount of waterfront
property used in the golf course.”

The course provides broad, sweeping
views of Grey's Inlet and Newport Bay
from each hole. Eleven of the holes are
bordered by the pristine salt marshes
and waters of Newport Bay, incorporat-
ing many marsh features never before
achieved.

Newport Bay Golf Course is a “new course” today,
after Lester George’s renovation work.
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For the Classic Look of Championship Quality
Turf and Ornamentals, You Need:

Split Nitrogen - nitrate nitrogen for fast response even
in cool weather and ammonium-N for continued feeding.

100% Available Phosphate.

Chloride-Free Potash - all from potassium sulfate.

Homogeneous Prills - no nutrient segregation, dust

free, accurate application.

Your Reputation Never Looked Better...From Start to Finish!
CALL US FOR MORE INFORMATION
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Courses cornerstone of communities

Continued from page 1
payroll of approximately $1.9
million. And, 95 percent of its
annual expenditures are spent
with local companies.
According to Phoenix City
Councilman Cody Williams, who
represents Raven’s district, not a
single new housing development
was builtin the area after the early

1970s. This dearth of activity
wreaked havoc upon the district’s
economy and its quality of life.
“It used to be that this was a
thriving area with an economi-
cally diverse population that sup-
ported all kinds of businesses
and amenities for its residents,”
Williams said. “However, during
the 1970s many of the more af-

For more information call

1-800-257-7797

fluent families began moving to
other, newer areas of town, and
most of the businesses went with
them. Thunderbird Country Club
was the exception. Those homes
held their values and remained a
strong part of the community.”
Today, Raven Golf Club at
South Mountain is a cornerstone
of redevelopment for the entire

"JAQUATROLS

Formulating For Effectiveness

area. The course has gained state-
wide and national attention and
has attracted scores of people to
south Phoenix who otherwise
would have no reason to visit the
area. Likewise, a variety of new
businesses and real-estate devel-
opments are in the works.

So far, two new residential
communities are under develop-
ment as a result of Raven's pres-
ence with six additional
homebuilders and two commer-

5 North Olney Ave.

Cherry Hill, NJ 08003 USA
1-609-751-0309 » 1-800-257-7797
FAX: 1-609-751-3859
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cial entities considering projects
in the area. Among the first to
ante up was The Pines at The
Raven, a community of 80 new
single-family homes built adja-
cent to Raven Golf Club at South
Mountain where prices range
from the $140s to the $160s.

“This community wouldn’t be
here if it were not for Raven Golf
Club. And, I think the same holds
true for the majority of new activ-
ity in this part oftown,” said Barney
Feldman, designated broker for
The Pines at The Raven.

One of the beneficiaries is
John Augustine, owner of Phoe-
nix-based Desert Tree Farms, a
company that manufactures
plants from seed, cuttings and
tissue cultures for landscape
projects. The explosive growth
of golf developments across the
area has created an incredible
demand for the types of high-
quality, drought-tolerant trees
and plants Augustine specializes
in manufacturing. His business
averages about S5 millionin sales
each year, and Augustine esti-
mates that 15 percent of that rev-
enueis either directly orindirectly
attributable to the golf industry.

Elsewhere, the $20 million
Desert Pines Golf Club in Las
Vegas opened in late December
1996. The Walters Group built
the Perry Dye-designed course
in 96-acre Nature Park, a nice-
sounding name for a neglected
piece of city-owned property
bounded on four sides by free-
ways and public streets in an
economically depressed area.

“The golf course is located ina
section of town that needs an infu-
sion of new business,” said City
Councilman Gary Reese, who rep-
resents Las Vegas’ Ward 3 where
Desert Pines was built. “We ex-
pect other developments to look
atinvesting in the neighborhood.”

Walters Group subsidiary
Southwest Golf bought the land
and operates the course. Chief
Operating Officer Allen Jones
noted that a 2,000-employee fam-
ily court building, a couple mu-
nicipal buildings and several res-
taurants have dressed up the area
in recent years. Many vacant lots
have been cleaned up, Jones said,
and local residents make upagood
part of the course work force.

Inacity where $100-plus greens
fees are the norm, Desert Pines
lets city and Clark County resi-
dents play for less than a third the
charge for out-of-town players.
The course has also initiated golf
learning programs for underprivi-
leged youth with requirements for
school attendance, good grades
and proper course etiquette.

“Another thing I like about it
is that when we started there
was virtually no wildlife here,”
said Bill Walters, principal of The
Walters Group. “Now hundreds
of birds, especially roadrunners,
sandpipers, doves and waterfowl,
have returned. Their presence
really adds to the experience.”

GOLF COURSE NEWS



BRIEFS

STUMPP BECOMES MASTERS VP/FINANCE

ORLANDO, Fla. — Lynne Stumpp
has joined Masters Golf Corp. as vice
president of finance/controller. Previ-
ously a senior accountant with Litton
Laser Systems, Stumpp is responsible
for implementing financial policy and
managing the fi-
nancial informa-
tion for all Mas-
ters-managed
facilities. A gradu-
ate of the Univer-
sity of Central
Florida, she is a
certified public ac-
countant and a
member of the American Institute of
Certified Public Accountants. Masters
is a full-service, turnkey golf course
and club management firm that
handles 12 golf projects.

in Eal
Lynne Stumpp

MARRIOTT BUYS PALM SPRINGS TRACK

BETHESDA, Md. — Host Marriott
has successfully acquired control of
Marriott’s Desert Springs Resort and
Spa. The transaction will result in the
company investing $S60 million in the
Desert Springs Marriott Limited Part-
nership in the form of a participating
loan. The Desert Springs Resort and
Spa consists of 884 large guest rooms
and two 18-hole championship golf
courses

WESTIN MISSION HILLS CHANGES HANDS

PHOENIX — Starwood Lodging
Trust, a leading united States hotel
real estate investment trust, has agreed
to acquire the Westin Mission Hills
Resort in Rancho Mirage, Calif., for
approximately $118 million. Starwood
said in a statement it will buy the 438-
acre, 512-room property from Califor-
nia-based TLS Partnership, a subsid-
jary of Takanaka Corp. The deal is
expected to be completed in Decem-
ber. Takanaka will remain a minority
partner in the property. Starwood
Lodging and Westin Hotels will have
100-percent control of the property’s
two golf courses.

LINKSCORP BUYS S.C. FACILITY

NORTHFIELD, Ill. — LinksCorp,
Inc. has purchased Hunter’'s Creek
Plantation Club. A semi-private club
located in Greenwood, S.C. — 45 miles
south of Greenville — Hunter’s Creek
features 27 holes designed by
Greenville-based architect Tom Jack-
son. LinksCorp is a management com-
pany based here.

GOLF COURSE NEWS
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Crown sits well
atop this leader

Midwest management company
will open two courses this spring

By PETER BLAIS

LENVIEW, Ill. — This spring’s
Ggrand openings of River Valley

Ranch Golf Course near Aspen,
Colo., and South Mountain Golf Course in
Draper, Utah, will expand Crown Golf
Properties portfolio of managed, leased and
owned properties to better than two dozen
nationwide.

“From the operations side of the busi-
ness we approach them all the same,” said
Crown Executive Vice President of Golf
Operations Scott Flynn. “As a company,
there is still a strong interest in owning and
developing. I think we've done more
developing than most other management
companies. We're fortunate that we're part
of a larger company that has the financial
wherewithal to also develop golf courses.”

Steven Crown is the company’s president

Continued on page 70

NEEDHAM, Mass. — The Boards of Directors of The
Meditrust Companies have signed a definitive merger agree-
ment with Cobblestone Holdings, Inc., parent of Cobble-
stone Golf Group, Inc., under which Meditrust will acquire
all of the outstanding preferred and common stock of Cobble-
stone for Meditrust stock valued at approximately $241
million.

In addition, $154 million of Cobblestone debt and associ-
ated costs will be either refinanced or assumed as a condi-
tion of closing.

The transaction will position Meditrust as a leading con-

stone and La Quinta Inns, Inc., Meditrust will have a total
market capitalization of approximately S8 billion.

Based in Del Mar, Calif., Cobblestone is a privately held
company and one of the leading owners and operators of
golf courses in the United States. Cobblestone has a portfo-

Meditrust to accelerate Cobblestone’s plans for course acquisitions

solidator in the golfindustry. With the acquisitions of Cobble-

lio of 25 facilities with 29 courses in major golf markets in
Arizona, California, Florida, Georgia, Texas and Virginia.
The portfolio includes 11 private country clubs, six semi-
private clubs and eight daily-fee courses. The company has
achieved significant growth in revenues and EBITDA since
its formation in 1992.

Following the transaction, James “Bob” Husband, presi-
dent and chief executive officer of Cobblestone, will con-
tinue to serve in his current capacity as president and CEO
of Cobblestone. Cobblestone’s headquarters will remain in
Del Mar and its properties will continue to be operated by
Cobblestone management.

Abraham Gosman, chairman of the boards of directors of
The Meditrust Companies, said: “This transaction with
Cobblestone adds leisure to the lodging platform that
Meditrust established with the announcement of the La

Continued on page 63

NGP ACQUISITIONS

SANTA MONICA, Ca-
lif — National Golf Prop-
erties Inc. has acquired
three new courses which
it will lease to American
Golf Corp. The new fa-
cilities are Ron Fream-
designed Oakhurst Coun-
try Club in Clayton, Calif.
(left); Gettysvue Golf &
Country Club in Knox-
ville, Tenn.; and Span-
ish Hills & Country Club
in Camarillo, Calif. NGP
also sold Skyline Woods
Country Club, a private
club located in Elkhorn,
Neb., to a local investor
for $2.5 million. Finan-
cially, the company re-
ported funds from opera-
tions of $12.9 million in
the quarter ended Sept.
30, 1997, a 16.6-percent
increase from $11.1 mil-
lion in the same quarter
a year earlier.

Family Golf buys
MetroGolf Inc.

MEVILLE, N.Y. — Family Golf
Centers Inc. has submitted a cash
tender offer for all of the outstand-
ing common shares of MetroGolf
Inc. at a price of $1.50 per share.

MetroGolf's board of directors
unanimously approved the agree-
ment and recommended that
shareholders tender their shares.

MetroGolf operates eight golf
facilities in major metropolitan
locations. Family Golf owns, op-
erates or is constructing 57 golf-
related facilities in 18 states.

In other news, Family Golf will
be title sponsor of the 2-year-old
International Junior Golf Tour
(IJGT), a not-for-profit organiza-
tion based in Hilton Head, S.C.,
that enables junior golfers to
showcase their competitive skills

Continued on page 69
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Golf Trust growth continues

CHARLESTON, S.C. — Golf
Trust of America, Inc., a self-
administered real estate invest-
ment trust (REIT), has acquired
three new courses in Florida, and
single facilities in South Caro-
lina, Georgia, Kansas and Ohio.

Black Bear Golf Club, an 18-
hole public course located in
Eustis, Fla., was designed by P.B.

Dye. Black Bear was nominated
asone ofthe top New Golf Courses
in 1996, by Golf Digest and voted
one of the top “Women Friendly”
by Golf for Women. Granite Golf
Group will lease and operate the
course underan arrangement that
provides for an initial term of 10
years, with six 5-year options.
Undera similar arrangement with

MANAGEMENT

Golf Trust, Granite also leases the
Tiburon Golf Club located in
Omaha, Nebraska and the Club of
the Country, situated in Greater
Kansas City, Kansas.

Lost Oaks, formerly known as
Tarpon Woods Golf & Country
Club, an 18-hole, daily-fee course
located near Tampa, Fla., was ac-
quired for approximately $5.9 mil-
lion in cash. GTA expects to fund
an additional $1.25 million in up-

grades and renovations to the fa-
cility. Itis leased to an affiliate of
Troon Golf Management. Troon
Golf, an affiliate of Starwood Capi-
tal Group, LLC, also operates the
golf course facilities at the nearby
Innisbrook Resort.

Bonaventure Country Club is a
36-hole golffacility located in Fort
Lauderdale, Fla. The two courses
will be leased to an affiliate of the
owner and operator of Emerald

SAND

A
¥

A e At <

When your greens are seeded with L-93, golfers will go
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through almost anything to reach them.

L-93.

At Sand Barrens Golf Club, you’ll find 25
acres of sandy waste standing between you
and the greens. But once you get past the
sand, you're rewarded with the greenest,
most uniform putting surfaces ever created.
As a new course, the Sand Barrens needed

a hardy, dense turfgrass that would establish
and green-up quickly. That’s why they chose
to cover their five acres of greens with Lofts’

spot, gray snow mold
and brown patch.

So it requires less
fungicide in certain
conditions than most
other creeping bentgrasses.
Its upright vertical growth and

aggressive establishment helps prevent spike
marks. And it’s been ranked #1 overall best

performing creeping bentgrass variety for
the past two years.

L-93 features improved resistance to
numerous turfgrass diseases such as dollar

L-93 vs. COMPETITION
ass Quality Ratings
rials, Putting Greens

Overall Turfg
1996 NTEI

Penn A-4
Providence |F
Penn G-6
Pennlinks
SR 1020

Penncross

So the next time your greens, tees or

fairways need seeding, give L-93 a try.

Turfgrass Quality Ratings: 9 = Ideal Turf

LSD =0.2
Page 8

64 February 1998

You won’t believe how many golfers will
come out to watch it perform.

“L-93’s grow-in performance
surpassed all of my expecta-
tions. Its quickness of
establishment and

upright growth
habit are quite
impressive.”

Steve Malikowski,

Golf Course Superintendent

The Sand Barrens
Clermont, NJ
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Call Lofts Seed
toll-free at
1-888-LOFTS CO

www.turf.com
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Where Great
Gruass Begins

Dunes Golf Club, one of the top
public courses in Florida. The
initial term of the lease will be 10
years, with two 5-year options.

Wildewood Golf Club and the
Country Club at Woodcreek
Farms, a 36-hole private facility, is
located in Columbia, S.C. The
purchase price was $10.5 million
and includes the issuance of oper-
ating units in Golf Trust of
America, LP, valued at $4.5 mil-
lion. The course will be leased to
the current operator, Stonehenge
Golf Development, LLC.

Eagle Watch Golf Course, an
18-hole daily-fee course de-
signed by Arnold Palmer and
located near Atlanta will be ac-
quired for approximately $6.4
million, including the issuance
of operating units in GTA’s oper-
ating partnership. Eagle Watch
was owned by an affiliate of the
prior owner of Olde Atlanta Golf
Club, one of the 10 courses ac-
quired by GTA through its initial
public offering. Eagle Watch is
leased to an affiliate of its prior
owner.

Raintree Country Club, an 18-
hole public course near Akron,
Ohio, was purchased for $4.5 mil-
lion, including $3.3 million in op-
erating units of GTA. The course
will be leased to an affiliate of
Raintree Country Club Inc. The
company funded the acquisition
with proceeds of the $100 million line
of credit provided by NationsBank,
N.A. and other lenders.

The company has an interestin
19 courses in Florida (5), South
Carolina (4), Georgia (2), Virginia
(2), Alabama, Kansas, Nebraska,
North Carolina, Ohio and Texas,

® 0o 0

Golf Trust also recently an-
nounced that the company’s eg-
uity offering of 3 million shares
of common stock was priced at
$25-5/8 per share. Golf Trust
also granted to the underwriters
an option to purchase an addi-
tional 450,000 shares of common
stock to cover over-allotments.
Managing underwriters for the
offering are BancAmerica
Robertson Stephens, A.G.
Edwards & Sons, Inc., Raymond
James & Associates, Inc. and
Wheat First Butcher Singer.

The net proceeds from the of
fering will total $71.8 million. Golf
Trust intends to use the proceeds
to repay approximately $59.1 mil-
lion of debt and to pay the cash
portion of the purchase price for
additional golf properties.

Company Chairman Bradley
Blair commented, “We are very
pleased that Golf Trust’s share-
holders have demonstrated their
confidence in our focused strat-
egy in the upscale sector of the
golf course ownership business.
The additional equity provided by
this successful offering will en-
able the company to continue ac-
quiring high quality golf courses
and leasing them to qualified in-
dependent lessees.”

GOLF COURSE NEWS
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GO” Ventu res thcer reS|g ns post of a recent filing of a SEC com-  former officers, directors and open trading market in its com-

plaint against him, the company  control persons have apparently mon stock. We are working dili-
ORLANDO, Fla. — In re- Ventures for several years prior (Golf Ventures) and certain not complied with their obliga- gently with the Securities and
sponse to a Securities and Ex- to the November 1997 reverse other former officers and direc- tions under the securities laws, Exchange Commission both to
change Commission complaint, acquisition reorganization with tors of the company. Marchant precluding the company from remedy historical disclosure is-
Duane Marchant has resigned U.S. Golf Communities. The had earlier agreed withthe com- complying with such require- sues and resolve the recent SEC
asan officer and director of Golf combined company was re- panythathewouldresignifsuch ments in the past. We respect civil action.”
Ventures Inc., which recently named Golf Communities of anactionweretakenbytheSEC. Mr. Marchant’s decision to re- The company will ask share-
merged with Orlando-based U.S. America and Marchant most re- Warren Stanchina, chairman sign in light of the recent SEC holders to approve the name
Golf Communities Inc. cently served as its vice presi- and chiefexecutive officer of Golf complaint. The companyiscom- change to Golf Communities of
Marchant was president and dent and regional manager. Communities of America, said: mitted to full and complete pub- America at the next sharehold-
chief executive officer of Golf Marchant resigned asaresult “The company is aware that lic disclosure and to a fair and ers’ meeting.

Fairways buys
Wis. track; adds

4 new managers

MANASSAS, Va. — KSL Fair-
ways has purchased its fourth
property in Wisconsin and added .
three new members to the j A I. h d :
company’s management staff. : s I g t a J u St m e nt.

The Virginia-based firm re- .
cently acquired Silver Spring
Country Club (CC) in
Menomonee Falls, Wis. In addi-
tion to 36 holes of golf, Silver . 4 with its unique soil conditioners to your
Springs has an indoor/outdoor
practice center, clubhouse, din-
ing and banquet rooms. Among
the management firm’'s 29 golf
properties are three other Wis- ; : E : .

TS y 8 performance. Plus, 1t’s an economical

consin facilities — Mequon
and Willow Run Golf Club (GC) solution for many turf problems. Our
inMilwaukee and Lake Windsor
GC in Madison.

New KSL staffers include:

¢ Jim Stanfill, general man- \ system. No fuss, no mess —and fora lot
ager of Tantallon CC in Fort
Washington, Md. Stanfill has
seven years of experience in the

. 4 ®

golf industry and formerly
worked with American Golf n enormous I m provemen ®
Corp. in Las Vegas.

* Doug Wayne, general man-
ager of Broadway CC in Virginia
Beach, Va. Wayne has 10 years
of golf management experience
and previously worked for
Cobblestone Golf Group in Toro BioPro liquid, organic-
Midlothian, Va. based products provide

* Jason Frandsen, general genbiol rents o

s : : optinim growth by

manager and director of golf at :

_ide G( - N i : 4
Countryside (;L. in Rmu}o}u W fertile, biologically
Frandsen has nine years e3 PR
encein the g()lll{](hxsl provides a varicty of nutrient injection
merly worked with Br
Corp. in Greenville, S

Is your fertilizer falling short? Boost its

performance by adding Toro® BioPro

regular fertilizer program. You'll be

amazed at how a simple organic

addition enhances your turf’s overall

nutricnt injection: system feeds your

turf through your existing irrigation

less than you spent on labor last month.

More superintendents nanonwide are
sceing  significant miprovements by
using Toro BioPro liquid organic-based

products, while saving time, money and

labor. Use them to enhance the uptake
of your current granular program. or
cultivating a stable, convert to our complete line of

nutrients for optimal results. Only Toro

systems and a  wide offering of

liquid nutrients to meet your total
RDC PREPARES TO OPEN NORTH

CAROLINA FACILITY
PARSIPPANY, N.J.—RDC Golf A Toro nutrient injection

Management has opened The pump can easily be installed
to expand the capabilities

fertilizer needs.

For more IIH;\I'IH.HMH. contact vour
F'oro BioPro Distributor, or call:

1-800-448-9011

Crossings at Grove Park in : SR A
Durham, N.C. Situated on State of your existing irrigation

- 3 system. You'll be up
Highway 98 between Durham, J il
and running i

Raleigh and Wake Forest, The o Bt

Crossings is a semi-private club 'IOROQ
with a 5,000-square-foot club-
house. The club opened for lim-
ited play in November and will
have a grand opening this spring.
RDC acquired the project in 1996
from Torrey Homes of Atlanta.
Total development costs of the
course were S5 million. RDC and
its affiliates own, lease and man-
age 11 courses at eight locations
along the East Coast.

The efficient and environmentally

responsible solution.

www.toro.com/agronomics
South. Bloomington: MN 5542 2

), Al rights reserved
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PERSONNEL CORNER

By VINCE ALFONSO

If you read my column
monthly, you know I talk a lot
about my days in the grocery
business back in Memphis,
Tenn., with my dad. In one ar-
ticle I noted my father taught me
all aspects of the business. I was
taught everything from the cash
register to how to make his spe-
cial pork sausage and all things

Cross-training can lead to gold

in-between. 1 became much
more than a triple-threat kind of
guy. I became an octouples (I
made up that word ) threat kind
of guy. In other words, by the
time I was 16, I could do it all.
AsTlook back over myyearsasa
golf course owner, I can see I have
displayed a consistent behavior in
the area of hiring.I tend to hire
people who can do or are willing to
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do (with training ) many different
jobs. Itend to hire people who like
the variety and vitality of doing to-
tally different tasks, often times, one
right after the other and different
from one day to the next.

It wasn’t until I sat down to
write this article that I truly un-
derstood why I tend to do this.
Once again, I found myself go-
ing back to the years I spent

medal success

working at Weona #88. 1 had to
face the fact I do what I do be-
cause my dad taught me to do it.
Vince Sr. believed in cross train-
ing employees. He certainly
didn’t call it that. My dad simply
saw it as the way for him to get
the best bang for his payroll
buck. And you know what? 1
realize now my dad made a be-
liever out of me. That is why I

Vinee Alfonso Jr. is a 40-year,
volfFindustry veteran, president of
Alfonso Creative Enterprisesinc.,
and owner/PGA professional at
Kimberling Golf Course near
Branson, Mo. He can be reached
at 417-739-4370.

stress this variety of tasks thing
in my hiring practices. Yes, Iam
a firm believer in cross training
employees, not just because my

dad did it, but because I saw
then and have seen in my own
experience that it works.

If you don’t intentionally hire
with cross training in mind, or
believe you hire people to per-
form a specific task for your com-
pany as efficiently and effectively
as they can, day in and day out,
then I would like to challenge
you to change your thinking.

You see, I don’t just believe it
works, I know it works. Let’s take
one of my present employees at
Kimberling Golf Course, for in-
stance, my son Jason. He cooks
barbecue in our special cooker,
prepares any of our soups and
sandwiches in the Memphis Cafe,
washes a mean dish, rings a great
cash register, takes an order with
style, cleans a table spotless, vacu-
1 ums with a flare, cuts a green with
precision, applies fertilizer and
fungicide with accuracy, waters
‘ . hot spots perfectly, fits golf clubs
|| i‘ ,‘ ' . \\ b il | like a professional, changes grips

. o

w» GOLFERS
WERE MEANT
TO DRIVE, Liin
NOT SWIM.

NOW AVAILABLE

4"-10" Sure-Lok with built-in coupler

inaflash, sellsmen’s and women's
apparel, shoes and accessories,

NEW SURE-LOK makes people feel welcome at

‘ "‘ 2 Kimberling with his ple

S | 5 smile, has great phone pre
Avoid unpl;mnul water \‘/”'.._ 1 and manners, closes the register
hazards with Hancor : ‘ | = at night, makes the deposits, bal-
\ll‘;lil];lgc [‘H\lll(l.\. i " o ances the daily reports, types in

Word Perfect, sends e-mail, surfs
the net, helps create our adver-
tisements, plans and stages some
of the best golf outings in the busi-
ness, and that’s not all. I could go
on. The truth is, all our employ-
ees at Kimberling do a wide vari-
ety of tasks for our business. From
Norm who opens up each morn-
ing to Simon, who comes in after
school, to my two Toms, who do
everything from cutting down
trees to repairing golf cars. My
entire staff is truly cross trained,

I am absolutely confident that
we get more done with fewer
people then most businesses our
size. And I can truly say that our
people never, ever get bored.

I believe cross training is good
for the employee and good for
the employer. And in my book,
two goods absolutely, positively
make a GREAT. Please give
cross training of your employ-
ees serious consideration.

I'd like to write more on this
subject but you will have to ex-
cuse me. I have to go cut some
turkey before the lunch crowd
gets here, review some proofs of
our current print ads, pull up
some golf cars before the 1 p.m.
skins guys arrive and...Oh, well,
I'm sure you get the picture.
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TOKYO - Nitto Kogyo Co., a major golf
course operator (see Troon Golf/Turnberry
story), and its subsidiary Nitto Life Co.
have filed with the Tokyo District Court for
eomposition with its creditors, rendering
the companies effectively bankrupt.

The court ordered that the two compa-
nies’ assets be protected. Composition is
an alternative to bankruptcy in which
creditors agree to accept partial payment
in full settlement of their claims.

According to the Tokyo-based compa-
nies, they have liabilities totaling some
345.5 billion yen, including Nitto Kogyo’s
276.2 billion yen.

K4
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Nitto files for financial protection

Nitto Kogyo said the application for an
out-of-court settlement is aimed at protect-
ing its club members’ right to play golf,
adding it will continue operating courses,
including the Narashino Country Club in
Chiba Prefecture, east of Tokyo, as usual.

Nitto Kogyo, which used to have Masashi
“Jumbo” Ozaki among its contract profes-
sional players, has fallen into financial
trouble due to an increase in applications
from members for withdrawal of deposits
caused by a plunge in the value of member-
ships following the bursting of the eco-
nomic bubble in the early 1990s. Nitto oper-
ates 30 courses in Japan and six overseas.

named John Easterbrook vice presi-
dent of operations and added three
California golf courses to its portfolio.

Easterbrook has 13 years of golf manage-

tional growth,” said Easterbrook.

The new courses include Rams Hill
in Borrego Springs, and two courses
at the Palm Springs Westin Mission

Troon hires vp; adds three new courses
SCOTTSDALE, Ariz. — Troon Golf

nity. Ted Robinson designed the 18-
Golf. “The move to Troon Golf will allowme
to focus on my strengths in the areas of
multifacility management, along with be-
coming a part of our company’s interna-

Hills Resort— the Pete Dye-designed
Resort Course and Gary Player-de-
signed North Course.

Rams Hill is part of a privately
gated, residential and resort commu-

hole track located adjacent to Anza-
Borrego Desert State Park.

Built in 1987, Dye’s Resort Course
hosted the PGA Senior Tour’s and
LPGA Tour’s Qualifying Finals. Go/f
magazine named Player’s North
Course toits top 10 new resort course
list in 1991.

Troon/Turnberry

Continued from page 1

-pansion into global markets is a critical
part of Troon Golf’s future growth. Hav-
ing our first international addition be
Turnberry [and its Ailsa course], which
is recognized by all major golf publica-
tions as one of the top 25 golf courses in
the world, leaves me nearly speechless. I
would like to especially thank John Sauter,
our executive vice president and chief
operating officer, for his time and com-
mitment to the project. John sourced this
deal and was the lead negotiator.”

Built at the turn of the century,
Turnberry lies on Scotland’s west coast
about 60 miles south of Glasgow. Of the
two courses, Arran is the shorter at 6,014
yards. Ailsa measures 6,957. The Third
Marquis of Ailsa commissioned 1883 Brit-
ish Open champion Willie Fernie to de-
sign both courses. By 1905, the two lay-
outs (though only 13 holes each) and the
hotel were completed as possibly the first
hotel and golf complex in the world.

The Royal Flying Corps used the fair-
ways as a pilot training station during
World War 1. Following Major C.K.
Hutchinson’s redesign of the two courses
in1938, Turnberry again served as a major
military installation during World War II
as the Royal Air Force constructed an air
base that littered the area with buildings
and concrete runways.

The dogged efforts of Frank Hole, manag-
ing director of then owner British Transport
Hotels, resulted in sufficient financial com-
pensation from the British government to
underwrite the rebuilding of the courses,
which was completed by 1951. Philip
Mackenzie Ross redesigned the Ailsa course
to its current layout. Turnberry has since
hosted the British Amateur Championship,
Walker Cup and three British Opens.

In addition to the two courses,
Turnberry includes a 132-room, five-star
hotel, which will be managed by Westin
Hotels & Resorts. Turnberry isregistered
with Historic Scotland, which maintains
jurisdiction over changes and improve-
ments. The resort also contains several
undeveloped areas offering future expan-
sion opportunities. Approximately 365 of
the 800 acres are developed.

Troon Golf plans a more aggressive
marketing campaign, particularly in the
United States, on the hotel side of the
operation, Garmany said. The only change
on the golf course side would be some
rerouting of the Arran course.

“There are some plans that go back to
an associate of Mackenzie Ross who
planned to take the course out by the
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sea,” Garmany said. “Depending on en-
titlement possibilities, I could see us tak-
ing four holes of the Arran course out
along the water and clearing some land
for a better practice facility on the inter-
nal part of the Arran course. The Ailsa
course, which hosted the British Open,
we're not going to touch.

“We have avery good [personnel] team
there. We have, we think, the leading
superintendent in Europe in George
Brown. The one thing we do know is that
you don’t go into markets with different
cultures and try to force your own onto
those groups. Anything we can do to help,
we certainly will. But we also know that it
is a very well run golf operation.”

Troon Golf also manages 20 golf
courses in the United States including
Troon North Golf Club in Scottsdale; The
Ridge at Castle Pines North in Denver,
Colorado; Innisbrook Resort in Tampa,
Florida; LaCantera Golf Club in San Anto-
nio, Texas; Mission Hills Resortin Rancho
Mirage, California; and LaPaloma Coun-
try Club in Tucson, Arizona.

As for the future, Garmany said, Troon
Golfwould like to add one, two or three new
European properties by the end of 1998.

“On the whole,” the Troon executive
said, “we think for the next 10 to 12 years
the market in Europe may be stronger
than the American market...Our next ex-
pansion would be Asia and Australia,
which are in somewhat of an economic
upheaval right now. We're going to wait
and see how the chips fall there financially.

There may be some opportunities at that
point for expansion into that market.

“We may be in Australia before Asia. We
are looking at some development opportu-
nities in Australia, which we think is an
easier cultural mix for us than Asia would
be, although we do have some expertise on
our team that has done work in Asia.”

The 9th hole of the Ailsa course at Turnberry, a new Troon Golf property.

Mike Klemme/GOLFOTO
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NGF adds guides to courses, ranges and retailers

JUPITER, Fla. - The National
Golf Foundation has introduced
four new industry directories to
complete an effort it began ear-
lier this year to make hardbound
copies of its golf business data-
bases available as marketing and
reference tools.

The new directories contain
the names, addresses, tele-

phone/facsimile numbers and
other information for businesses
in four U.S. golf market seg-
ments including:

¢ Off-Course GolfRetail Stores

e Regulation Length Golf
Courses

* Par 3 and Executive Courses

* Driving Ranges

“These new directories are

powerful supplements to the cor-
porate directory that we created
two years ago,” said NGF Re-
search Manager Jim Kass, who
headed up development of the
four new directories.

The original corporate direc-
tory — the Znfernational Direc-
tory of Golf — runs more than
550 pages listing 7,500 compa-

nies and 14,000 executives in-
volved in the business of golf.

“Altogether, we now have five
business directories that cover
the entire spectrum of golf in the
U.S.,” said Kass.

In addition to more than 14,000
facility names, addresses and
telephone numbers, the Golf
Course Directory provides key
contact personnel and informa-
tion relative to facility type (e.g.

BEHIND THESE GREAT NAMES,

DT R erviuizcr

?E’ﬁfﬁ zer’

YOU'LL FIND THE SAME GREAT STUFE

Meth-Ex 40.The nitrogen source of choice for
the industry’s best fertilizers.
Specially formulated to
release nitrogen by hydrolysis
and microbial activity, Meth-Ex 40-0-0 delivers
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12 to 16 weeks of sustained plant growth.
Guaranteed. For a proven
nitrogen source, look for

any of the names pictured

above. Or call your nearest Meth-Ex 40 dealer.
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daily fee, municipal or private),
size (regulation, par-3 or execu-
tive), total number of holes, year
it opened, and whether the com-
plex includes a practice range.

The Executive & Par3 Course
Directory was developed for
those interested in only this
niche of the market. These 1,700
facilities also appear in the Go/f
Course Directory.

The scope of information avail-
able in the Driving Range Di-
rectory is similar to that of the
aforementioned directories, with
the exception that the size of
each of the 1,700 facilities is
measured by the number of tee
stations.

In the Directory of Golf Re-
tailers , store size is presented in
terms of square footage. This
directory lists 2,000 off-course
golf retail stores doing business
across the country. Where appli-
cable, their corporate headquar-
ters offices are included.

As Kass is quick to point out,
this new family of directories
does not contain everything
that’s in the NGF database for
each of the market segments.

“For example,” he said, “for
those who want customized
work, we can do special runs on
resort courses... or pull up data
on such things as green fees and
management companies... or fur-
nish mail labels for any segment
and in any format desired.”

The Golf Course Directory is
S99 to NGF members; $199 to
non-members. The Driving
Range, Par 3/Executive and Of-
Course Retail Shops directories
are 549 each to members; $99 to
non-members. The /nternational
Directory of Golf is $30 for mem-
bers; $60 for non-members.

For additional information on
the directories, customized runs
or mail labels, NGF members
should call 888-NGF-2500 and
non-members 800-733-6006 or
submit an e-mail request to
ngf@ngf.org.

For more information on other
titles in the NGF's library of busi-
ness publications and related
information services, visit the
Foundation’s Web site at
www.ngf.org.

..............................................

TRANSEASTERN BUYS FLA. TRACK

NAPLES, Fla.— Transeastern
Properties has acquired Em-
bassy Woods Golf & Country
Club in Naples, representing the
sale of 750 lots, 12 new homes
and all recreational amenities,
for approximately $9.7 million.
Transeastern will change the
name of the community to Glen
Eagles Golf & Country Club. In
addition to the clubhouse, Em-
bassy Woods now includes a
championship 18-hole golf
course and bundle golf member-
ships, where buyers automati-
cally acquire golf memberships
with the purchase of a home.

GOLF COURSE NEWS
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NGF library now accessible through Internet

JUPITER, Fla. — For more
than four years, the National Golf
Foundation has been building
and indexing its golf business
library. Exceeding 27,000 differ-
ent literature items and growing
by as many as 6,000 new items

 each year, the NGF library
searching system can now be
accessed from the NGF’s
Internet web site at www.ngf.org.

And for a limited time, the NGF
Library can be searched for free
byanyone who has a NGF Library
password and access to the World
Wide Web. After the free trial pe-
riod is over, subscriptions will be
sold ona quarterly or annual basis
withmembers of the National Golf
Foundation receiving substantial
discounted rates.

Free passwords to access the
NGF Library can be requested
- through the NGF's web site at
. www.ngf.org, on the “Informa-
- tion Services” page.

“With an NGF Library pass-
word, visitors to the NGF web site

. can now conduct keyword
- searches of the 27,000 items that
are currently housed in the
Foundation's collection of golf
business literature,” says Charles
| Mayberry, the NGF’s Director of
Information Services, “In addition
to research studies, government
publications and newsletters, the
collection also contains thousands
ofarticles that have appeared over
the past five years in the golf
~ industry’s trade and professional

magazines, journals and many of
- the nation’s newspapers.”

The NGF’s library collection
offers information on over 1,500
different industry-related topics
ranging from advertising and
promotion to measurement sys-
tems and zoning. Library
searches can be conducted by
subject, title, author, publisher,
date or any combination of the
five fields. The search service

Family Golf

Continued from page 63
in tournament play at leading
US. golf courses. The tour has
attracted on average 100 golfers
between the ages of 11 and 19
representing 31 statesin 11 coun-
tries, and is an important source
of talent for college recruiters.
Dominic Chang, president of
Family Golf, said: “Our sponsor-
ship of the Junior Golf Tour rein-
forces the commitment we share
with IJGT to making golf acces-
sible to every age and skill level.
Our successful summer-long
program of golf clinics for disad-
vantaged youngsters in the New
York City metropolitan area will
be extended to other U.S. cities
in 1998, and our practice centers
offer the opportunities for every
member of the family to learn
and enjoy the game.”

GOLF COURSE NEWS

will provide the user with an ab-
stract of each item in the library
and if the user wants a complete
text of any item located, an online
order form to receive a copy re-
sides on the web site.

“In talking to those who have
already taken advantage of the
library,” says Mayberry, “we're
finding that it’s being put to many

MANAGEMENT

different uses. Some are looking
for market insights and competi-
tive intelligence; some are look-
ing for ideas or solutions to opera-
tional challenges while others
want information that will help

them with a legal matter. We're  Gloria Ortega Rex

NGF promotes Rex to vp

JUPITER, Fla. — The National Golf Founda-
tion has promoted Gloria Ortega Rex to vice
president of finance. Rex has served as NGF
controller since 1991. Prior to joining the NGF,
she was assistant vice president and assistant
comptroller for First Federal of the Palm
Beaches in West Palm Beach, Fla. She also

also seeing anincreased usageby served three years as senior auditor with the accounting firm of
the media, who use it for story Coopers & Lybrand. She earned her bachelor’s degree from the

research.”

University of Florida and master’s from Florida Atlantic University.
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Crown Golf

Continued from page 63
and chief executive officer and

a general partner in the family-

owned firm, Henry Crown and
Company, which includes
diversified manufacturing
operations and real-estate
ventures. The Crown family
organization has been in the
hospitality business for more
than 40 years, planning,

developing and building a
number of high-end resorts
and real-estate developments.
In 1994, the firm began
doing third-party management
contracts for other develop-
ment firms and golf course
owners. Its first contracts were
a pair of West Coast courses
followed in early 1995 by the
purchase of GreenVisions, an
existing Midwest management

MANAGEMENT

company then headed by Tim
Miles. Miles has remained
with the suburban Chicago
firm as executive vice presi-
dent of construction and
development.

The company went on to win
management contracts with
major developers such as
Sanyo Foods, owners of Tustin
(Calif.) Ranch; Pacific Life,
owners of Tijeras Creek in

Rancho Santa Margarita, Calif.;

Boeing Co., owners of
Longbow Golf Club in Mesa,
Ariz.; Northeast Phoenix
Partners, owners of Wildfire
Golf Club in Phoenix; and
General Dynamics, developers
of Empire Lakes Golf Course
in Rancho Cucamonga, Calif.
“Our business has grown
dramatically in California,
Arizona, Colorado and Utah,
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and in order to receive the
time and attention desired, we
decided to add a new region,”
Flynn said.

The firm now has four
regions with a vice president of
operations in each — East,
Central, Pacific and the
recently added Mountain
region. Rob Kohlhaas, most
recently general manager at
Wildfire, heads up the new
Mountain region. Buck Page
oversees the newly named
Pacific region.

Asked what differentiated
Crown from other management
firms, Flynn said: “We think it
comes down to the people you
have in place. There aren’t a
lot of secrets in the golf
industry, so it's working with
the best people you can find.

“The organization has a long
history in the hospitality
business. Early on it brought
the same type of approach to
service delivery and quality
standards that were more
prevalent in the hotel business.
A lot of us in the organization
worked in those properties.

“We're also fortunate the
owners of our company are
long-term players. They see
our future way down the road.
I've talked with people in other
organizations and they
struggle a bit with venture-
capital money and the demand
for short-term returns. There
is some uncertainty out there
with some of those compa-
nies.”

Developers have approached
Crown about international
projects in China and Europe,
but the company hasn’t found
the right opportunity, so far.
“We still think there are
opportunities here [U.S.],”
Flynn said.

The company has no
numerical goals in terms of
adding courses. “We're at a
numerical stage now where the
management structure makes
sense. ['ve talked to a lot of
companies that are going
through that 6-, 8-, 12-course
level where it becomes a real
challenge to add facilities. If
we could add a handful of high-
quality facilities each year,
we’d be thrilled. Obviously
prices are climbing in the
acquisitions market, but we
still bump into some good
deals here and there.”

Flynn sees the percentage of
courses run by professional
management companies —
currently estimated at some-
where between 5 to 8 percent
of the U.S, course supply —
growing steadily into the
foreseeable future.

“We're seeing more and
more real-estate and resort
developers who have been
through it [running a course]

Continued on next page
GOLF COURSE NEWS
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Granite Golf assigns managers to new positions

PHOENIX, Ariz. — Granite
Golf Group, Inc. has realigned
several key staff positions based
on the company’s rapid growth
in recent months.

MG Orender becomes senior
vice president of acquisitions and
golf operations for Granite Golf
Group, Inc.; Brian Jackson becomes
chief operating officer for Granite

GolfManagement, Inc.;and S. Adele
Jonesisnow seniorvice president of
business development for Granite
Golf Management, Inc.

Granite operates more than 30
courses throughout North
America and is also responsible
for three courses in various
stages of development.

The firm recently signed an

agreement to lease Whispering
Woods Golf Club, a semi-private
golf course. The par-70 layout,
designed by Ellis Maples, is lo-
cated in Whispering Pines, N.C.
Granite will lease and operate the
course under an arrangementwith
South Course Limited Partnership
that provides for an initial term of
10 years, with two 5-year options.

Welch named CMAA education director

ALEXANDRIA, Va. — The Club Managers Association of
America (CMAA) named Gordon Welch its Director of Educa-
tion and Lifetime Professional Development, Welch has been a
club manager since 1987 andactive in CMAA since 1988. In his
new post, he will work closely with the Club Management
Institute to further develop CMAA’s lifetime professional devel-
opment program. He will also spearhead all World Conference
education programs and help maintain standards for the Certi-
fied Club Manager and Master Club Manager designations.

AGC to operate
long Island track

RIVERHEAD, N.Y. —
American Golf Corp.
(AGC) has been awarded
the contract to manage the
new Long Island National
Golf Course here. The 18-
hole course is scheduled
fo open next spring.

The challenge of trans-
forming a sod farm into a
premier daily-fee golf
course fell to designer Rob-
ert Trent Jones Jr.

Jones’ par-71, 6,800-yard
layout features dramatic el-
evation changes, fwo
double greens and a
double fairway, and some
40sand and grass bunkers.

“Long Island National
will have the feel of the
great private clubs in
Southampton such as
Shinnecock Hills and Na-
tional Golf Links, but the
great news is that every-
one will be able to enjoy
this top golf experience,”
said AGC Regional Mar-
keting and Sales Director
Mark Tansy.

A host of amenities in-
clude a clubhouse with a
wrap-around porch over-
looking the 18th green,
driving range and pro shop.

Crown Golf

Continued from previous page

before and coming to the
realization that it is very time
intensive. Their core business
i§ residential or hotel develop-
ment. Their management
team's time is best spent
focusing on that and working
with a management company
on the golf component.

“We're seeing developers
who don’t consider golf a
necessary evil or just an
expense line on the marketing
and promotion budget. They
see that a well-positioned golf
course, designed so it can be
maintained economically, can
serve both purposes —
providing marketing exposure
and economic benefit. Those
people, more than anybody,
are looking to companies like
ours to make that happen.”

GOLF COURSE NEWS
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ClubLink track named best new Canadian layout

KING CITY, Ontario, Canada
— ClubLink Corporation’s Lake
Joseph Club property in
Muskoka, Ontario has been
awarded Canada’s Best New Golf
Course in 1997 by Golf Digest
magazine.

“We are very pleased that the
first course developed and built
by ClubLink has received this

kind of recognition,” said
ClubLink President Bruce
Simmonds.

Another Thomas McBroom
design previously won the award
in 1995 for The Links at
Crowbush Cove, located on
Prince Edward Island.

ClubLink is currently con-
structing a 45-hole, McBroom-

designed course named
RattleSnake Point Golf Club in
Milton, Ontario. It is scheduled
to open in June 1999.
ClubLink’s corporate develop-
ment plans include expanding its
presence in Muskoka, a major
Ontario resort and conference
area, continuing its growth in the
Ottawa market, and building its

market share in the Greater
Toronto Areaby introducing daily-
fee clubs under the trademark of
DAILY MEMBER GOLF(TM).

ClubLink has completed the
purchase for $6.95 million of the
Aurora (Ontario) Golf & Coun-
try Club and is revitalizing the
property, which includes two 18-
hole courses.

ClubLink recently announced
third-quarter and year-to-date
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results. Revenue for the third
quarter ended Sept. 30, 1997 was
$14.8 million, up 51 percent over
$9.8 million recorded during the
same period in 1996. Income
before depreciation, interest and
taxes was up 79 percent to $5.5
million for the three months
ended Sept. 30 compared to $3.1
million for the third quarter in
1996.

Simmonds also remarked
that, “ClubLink continues to
increase its investment in
GolfSouth through secured
loans to GolfSouth for its re-
cent acquisition and current
renovation of the 36-hole
Foxfire Resort and Country
Club in Pinehurst, N.C. and its
construction of several new
GolfSouth courses in the Wash-
ington, D.C. area and at Louisi-
ana State University .”

Cobblestone

Continued from page 63

Quinta acquisition. With Bob
Husband and his group, we gain
an excellent management team
to speed the rapid consolidation
of this sector. We envision
Cobblestone as the core of a
number of golf-related acquisi-
tions that we at Meditrust have
planned in this extremely frag-
mented industry.”

David H. Wong, a general part-
ner at Brentwood Associates, the
private equity firm that co-
founded Cobblestone, noted,
“We believe Cobblestone is an
excellent example of the part-
nership of capital and manage-
ment successfully generating
fundamental value creation
through acquisitions and inter-
nal growth. We are very pleased
with the outstanding returns pro-
duced by this investment for our
limited partners, and we are de-
lighted to be receiving Meditrust
stock in this transaction. Fur-
thermore, with this transaction
we believe we have provided
Cobblestone a partner with the
resources to achieve
management’s goal of becoming
the leading owner/operator of
golf courses in the United
States.”

Salomon Smith Barney, Inc.
acted as financial adviser to
Meditrust, and Donaldson,
Lufkin & Jenrette Securities
Corporation acted as financial
adviser to Cobblestone.

The Meditrust Companies, a
paired share real estate invest-
ment trust and the nation’s larg-
est health care real-estate invest-
ment trust, with headquarters in
Needham consists of Meditrust
Corporation and Meditrust Op-
erating Company. Meditrust has
investments in over 500 health-
care facilities in 41 states with 38
different operators and presently
has a total market capitalization
in excess of $4.5 billion.
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ANDERSON HEADS SALES OF BUSH
HOG’S GOLF COURSE MULCHING MOWER

SELMA, Ala. — Jimmy Anderson
hasbeen named national turf manager
for Bush Hog’s golf course products.
Anderson is re-
sponsible for
product develop-
ment of Bush
Hog’s Mulch Pro
TDM-11 golf
course mulching
mower. Mounted
one above the
other, the Mulch
Pro’s blades turn in opposite direc-
tions at speeds over 15,000 feet per
minute. The lower blade mows the
grass and lifts the clippings into the
cutting circle. The upper blade cuts
the clippings into fragments that are
50 small they disappear between the
blades of grass.

Jimmy Anderson

HUMPHREYS RETURNS TO SCOTTS

SOD DIVISION

MARYSVILLE, Ohio — The Scotts
Co. announced that Larry Humphreys
has returned to the company as terri-
tory manager, sod grower sales.
Humphreys, who has been in the sod
industry for 23 years, worked at Scotts
until 1995 when he left to join a com-
petitive company. Less than three years
later, he returned to team up with Jeff
Cain, corporate sales manager, to pro-
vide Scotts’ technical assistance and
sales service to sod growers.

ZENECA PROFESSIONAL PRODUCTS

NAMES NEW T&O SALES LEAD

WILMINGTON, Del.—Zeneca Pro-
fessional Products has named Jerid
Wendling as territory sales represen-
tative for western Florida. Wendling
will be responsible for managing sales
and distribution of turf and ornamen-
tal products, including Reward,
Fusilade II, Heritage and Scimitar.
Prior to joining Zeneca Professional
Products, Wendling held the position
ofkey territory representative for Ciba
Crop Protection.

NEPTUNE ADDS PORTER

LANSDALE, PA — Neptune Chemi-
cal Pump Company, a manufacturer of
metering pumps and water treatment
equipment, has named Fred Porter as
operations manager. Porter is respon-
sible for manufacturing, engineering
and facilities management. Previously,
he had been with the Milton Roy Com-
pany for 16 years, holding positions of
production superintendent and plant
manager at the flow control division.
GOLF COURSE NEWS

LawnNibbler technology could be coming to a maintenance shed near you.

SUPPLIER BUSINESS

LawnNibbler acquires
taste for golf course turf

By FRED WRIGHT

GAINESVILLE, Fla. — A
robot lawn mower called
LawnNibbler, created at the
University of Florida, may
soon be pruning the tees and
greens of the neighborhood
golf course.

Designed by the
university’s Machine Intel-
ligence Laboratory, the pro-
totype can cut grass intelli-
gently — avoiding dogs,
kids, trees and golfers. It
uses a radio wire buried at
the perimeter of its work
area and a navigation bea-
con system using sonar and
infrared emitters and detec-
tors that tell it where it is in
its environment.

The LawnNibbler has four
wheels, a chain drive, elec-
tric motor and lead acid bat-
tery and it works on the prin-
cipals of a tank: It can turn
on a dime — or a divot.

“We've done no engineer-
ing to date in terms of en-

durance,” explains Keith Doty,
director of the lab who designed
the original model two years ago,
but he estimates the
LawnNibbler can run several
hoursbefore needing arecharge.

A graduate student, Kevin
Hakala, added sensors and a
guidance system last year.

The buried wire acts as an
obstacle that the LawnNibbler
cannot cross. Just 24 inches
high, the LawnNibbler is just
under 24 inches long and just
over 12 inches wide. It weighs
35 pounds.

“The microprocessor control
allows it to spin on itself, left,
right, back, forward,” Doty said.
The navigation system uses a
trilaterization process, like a
Global Position System (GPS)
using a satellite, from three
poles placed to define the
LawnNibbler’s territory.

“The game plan is to have a
robot dog house — the
LawnNibbler would go to the

Continued on page 77

Pate dives into

equip. distribution

By MICHAEL LEVANS

PENSACOLA, Fla. — Add turf mainte-
nance equipment distribution to the list

of Jerrry Pate’s golf business ventures.

Pate —a TV analyst for CBS Sports, golf

course designer, golf
course owner and op-
erator, turfgrass
grower and ex-PGA
Tour player — has
purchased Gulf
Shores Turf Supply,
a 17-year-old whole-
sale and retail dis-
tributor of Toro,

Jerry Pate

Echo and Lawnboy products covering
northwest Florida, south Alabama, west-
ern Tennessee, Arkansas, Louisiana and

Mississippi.

Along with equipment sales, Pate said
Jerry Pate Turf Supply will offer research
services, design and specification of irri-
gation projects, equipment consulting and
continuing education for turf maintenance

professionals.

As Gulf Shores, the company reported
more than $25 million a year in sales and

employed 90.

With all the other irons in the fire —
including his Wausau Farms, a turf farm
in Wausau, Fla., one of the exclusive grow-
ers of Floradwarf, a hybrid Bermudagrass
— why the interest in turf equipment

distribution?

“I've always had a love for turfgrass,
agronomy and turfgrass management,”
said Pate. “It all ties together. I've been a
customer of Gulf Shores for 20 years, it’s
a nice size business and its in the town

where I live.”

Continued on page 76

AgriBioTech to take Zajac, affiliates

LAS VEGAS — Dr. Johnny Thomas, The effective dates for the pur-
chief excutive officer of AgriBioTech, chases are Jan. 1 to March 1; conse-
has announced that the company has quently, the acquisitions should con-
signed four separate letters ofintentto  tribute approximately $20 million of
purchase Zajac Performance SeedsInc.  revenues to AgriBioTech's current
and its Oregon affiliate (Zajac), Ohio fiscal year, ending June 30, 1998.
Seed Co. (Ohio Seed), Van Dyke Seed AgriBioTechis purchasing the four
Co. Inc. (Van Dyke) and Las Vegas companies for approximately $15
Fertilizer Co. Inc. (LVF). million in cash and 1,255,000 shares

The four companies have combined of AgriBioTech common stock with
annual revenues of approximately $46  an aggregate value of $14.6 million
million. Continued on page 77

NEW PRODUCT OF THE MONTH

ANAHEIM, Calif.— The Taylor-Dunn Manufacturing Co. has entered the outdoor market
with the Roadmaster, a new gasoline-powered vehicle. Designated the model R6-80, the
Roadmaster is made of 16-gauge Diamond Plate Steel and can carry as much as 1,000 pounds
over rough, uneven surfaces. The Roadmaster was designed for situations requiring around-
the-clock operation, precluding the use of electric-powered vehicles that need recharging
several hours a day. Powered by a quiet, nine-horsepower engine, the Roadmaster has a range
of up to 100 miles. The engine meets the strict, low-emissions standards of the California Air
Resources Board. For more information, contact Taylor-Dunn at 310-393-0622.
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Jake automates preventive maintenance

By MICHAEL LEVANS

RACINE, Wis. — In an effort
to increase the lifespan of its
leased turf equipment, the
Jacobsen Division of Textron
Inc. has contracted Trims Soft-
ware International Inc. to pro-
duce an integrated maintenance
software package to help Jake
mechanics better organize, ex-

ecute and chronicle their overall
maintenance routine.

Based on Trims’ Grounds
Management Software, a main-
tenance software package, the
new equipment maintenance sys-
tem is designed to provide pre-
ventive maintenance scheduling,
maintenance records, spare
parts inventory, an on-line illus-
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Warning: Not all irrigation control systems are alike.
Complicated programs, incompatibility with field hard-
ware, and absence of online support will increase your

trated parts catalog and elec-
tronic parts order processing.

The software also features an
Internet link direct to Jacobsen
headquarters, allowing the
manufacturer to keep tabs on
equipment maintenance data
from the field.

Jacobsen is in the process of
rolling out the system to several

workload and your level of frustration. Are you sure
you want to put up with that for the next 15 years?

of its contract service sites —
sites that feature 18 to 36 holes
under contract, a complete fleet
of Jacobsen equipment and one
or two on-site technicians.

“For years, Jacobsen has had a
preventive maintenance manage-
ment system based on paper
forms that technicians had to fill
out,” said Tony Saiia, vice presi-
dent of quality and customer sup-
port. “This automates the pro-
cess, and if something changes
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SYSTEM TO ANY IRRIGATION CONTROL

You'll find there’s no comparison. SitePro™ has better graphics, more
flexibility, and more options — designed and tested by customers like you.
Plus, SitePro is backed by technical support that’s always within easy reach.

Ask your Toro distributor for a demo or visit us at www.toro.com/golf.
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we can change it globally.”

“This is a tool for the Jake
mechanic,” said Lee Bornstein,
vice president of Phoenix-based
Trims. “His computer will tell
him when equipment is due for
service, it will print out a check-
list of things to be done on that
service event and then generate
work orders with all the relevant
information on it.”

When work is complete on a
piece of equipment, inventory is
updated and the system resets
for the next maintenance event
on that piece. In turn, the techni-
cian can keep tabs on the total
cost of the parts, material and
labor needed to maintain the
equipment.

“We want to be able to allow
the superintendent to focus on
growing and maintaining turf,”
said Saiia. “We want to provide
the equipment, but we also want
to provide the trained technical
support people to take care of
the equipment.”

The technician will periodi-
cally send collected data via the
Internet to Jacobsen headquar-
ters. Data will be consolidated in
order to track how each piece of
equipment is doing and how one
location is doing compared to a
national norm.

“Jacobsen can then identify
areas where things need to be
improved,” added Bornstein.
“Ultimately, it's going to give
Jacobsen better resale of leased
equipment,”

Fairmount forms
LLC with Boyd

CHARDON, Ohio —
Fairmount Minerals, parent com-
pany of Best Sand Corp., a sup-
plier of bunker, topdressing and
greens construction sand to golf
courses, has signed an agree-
ment to form a limited liability
corporation with New
Wilmington, Pa.-based D.M.
Boyd Co., a producer of
topdressing and construction
mixes for golf courses.

D.M. Boyd has been in busi-
ness for over 50 years and sup-
plies golf courses nationwide.

As part of the agreement with
D.M. Boyd, Fairmounthas started
construction of a new mixing and
blending facility. The company
said the facility will be utilized for
mixing and blending topdressing
and construction mixes for the
northern Ohio market.

“This partnership is going to
help both companies increase
distribution and expand our busi-
ness on the national level,” said
Jeff Fallon, vice president of
Fairmount.

In addition to the turfand land-
scape market, Fairmount is a
supplier to metal casters, glass
manufactures, the oil and gas
well stimulation industry and
water filtration facilities.

GOLF COURSE NEWS
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Barenbrug solidifies Palaversich y Cia deal

arenbrug, the Dutch
breeder and producer of
grass seeds, has acquired a ma-

jority interest in the Argentine
seed company Palaversich y Cia.
Initially Barenbrug obtains 60
percent of the shares. The re-
maining 40 percent will stay in
the hands of the actual owners,
the Palaversich brothers, until

Leneca to
acquire ISK
agrochemicals

businesses

MENTOR, Ohio — Zeneca
Agrochemicals and Ishihara
Sangyo Kaisha Ltd. (ISK) of Ja-
pan have inked an agreement
whereby Zeneca will acquire
ISK's worldwide chlorothalonil
business through the acquisition
of ISK Biosciences Corporation
(ISKB), ISK’s U.S.-based agro-
chemicals operation.

The value of the transaction is
$410 million.

According to Zeneca, the ma-
jor component of this business is
the fungicide chlorothalonil,
which is marketed under the
trademarks “Bravo” and “Daconil
2787" and is used in a wide range
of crops and on turfgrass.

“From a turf standpoint this
gives Zeneca an opportunity to fill
all the voids in disease manage-
ment,” said Vern Hawkins, fungi-
cide product manager for Zeneca
Ag Products. “The Daconil prod-
uetshave a strong reputation from
adollar-spot standpoint, but they
also bring a contact product into
ourportfolio. Daconil isnotasmall
product, so it gives us some criti-
cal mass.”

The transaction includes a
number of smaller agrochemical
products and ISK Biosciences’
chlorothalonil-based coatings
business, though not its KODIAK
wood and wood preservatives
businesses. It also includes a
manufacturing facility at Greens
Bayou near Houston, Texas.

The acquired business made
an operating profit of $43 million
on sales of $240 million in 1996.

..........................................................

UHS NAMES THURLOW HEAD OF
WESTERN DIVISION

DENVER, Colorado — United
Horticultural Supply (UHS) has
announced that Mike Thurlow
was named to head its Western
Division. Thurlow comes to UHS
after more than five years at The
Scotts Company where he was
senior vice president, ProTurf
division. Before then, Thurlow
wasvice president of Scott’s hor-
ticultural division. He spent more
than 15 years prior to that time
working for several food manu-
facturing companies.

GOLF COURSE NEWS

August 2001 when they will also
be acquired by Barenbrug.
Accroding to the Barenbrug
Group, the deal symbolizes a
considerable strengthening of
their position in South America.
Furthermore, the company said
the acquisition of the Argentine
seed company fits very well in its
strategy of a global presence in

SWEEP STAR 48

New all-purpose utility model m With

a 4-foot sweep and adjustable-height
pick-up reel m A quiet 18 hp gasoline
engine m Choose from high lift model
with hydraulic raise system or manual
control ground dump model m Specially
designed for both big and small jobs

SWEEP STAR 60

the world’s most important mar-
kets. After the takeover of
Palaversich, Barenbrug now has
subsidiary companies on five
continents.

Palaversich will be part of
Barenbrug Southern Hemi-
sphere. This division of
Barenbrug Holding is managed
by Agriseeds Holdings Limited

Most efficient pick-up of even the smallest debris

m Sweeping reel with flexible fingers rides on castor
wheels that closely follow terrain and prevent any
damage to turf m Polyester screen filtration system
removes over 90% of the dust and dirt for maximum
safety and comfort for the operator

based in New Zealand.
Barenbrug and Palaversich al-

ready had an agreement cover-

ing the joint improvement, test-

ing and marketing of

forage varieties for the

Argentine  market.

Barenbrug, through its

existing subsidiaries

and affiliations, has a

product range well

suited to South American condi-

tions. This includes improved va-

The One Reel Answer
For Fast Turf Clean-Up

=
S -

SWEEP STAR
features our exclusive
FLOATING, SINGLE REEL
PICK-UP SYSTEM
on all models

rieties of the most important spe-
cies such as alfalfa, cocksfoot,
tall fescue, rye grasses, brome
and white clover.

The annual turnover
of Palaversich is approxi-
mately 22 million Dutch
guilders. The Barenbrug
Group will trade approxi-
mately 60,000 tons of
seed worldwide and is

expected to have a turnover of
about 350 million Dutch guilders.

Preferred for all large acreage
facilities m With sweeping width
of 5-feet and an adjustable reel
height m Whisper-quiet 25 hp
gasoline engine or 19 hp diesel
engine m Extra long reach for high
dumping m Cuts your work time
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ProStar obtains new EPA labeling

MONTVALE, N.J. — AgrEvo
has announced thatits fungicide,
ProStar 50 WP, recently obtained
new labeling from the EPA for
both preventative and curative
suppression of fairy ring.

The disease, caused by the
puffball mushroom, plagues put-
ting greens by growing unno-
ticed within the soil, causing
necrotic/hydrophobic rings, of-

+23

ten leading to localized dry spot,
spawning unsightly mushrooms.

As aresultofthe EPA approval,
ProStar 50 WP is now labeled for
three types of fairy ring treat-
ment: preventative treatments on
newly built or rebuilt putting
greens; preventative treatments
on existing putting greens with
a history of fairy ring prior to
periodic visible signs of rings;

SUPPLIER BUSINESS

and curative treatments at first
signs of development (greening,
death of turf, mushrooms) to
suppress growth.

The EPA approval was sup-
ported by results of a 1994 Uni-
versity of Florida test conducted
by pathologist Dr. Monica
Elliott in which she concluded
that ProStar 50 WP stopped
mushroom production on a
USGA specification research
green.

Lofts presents annual royalty check

NEW BRUNSWICK, N.J. —
Dr. Richard Hurley, executive
vice president of Lofts Seed, re-
cently acknowledged the

company’s commitment to
turfgrass research at Rutgers
University by presenting its an-
nual royalty check.

The check, which totaled
$822,522.49, was presented to
Dr. Reed Funk, Dr. Bill Meyer,

lincorporated ROOTS 1-2-3"into my turf maintenance program this year and saw

adramatic improvement in both wear resistance and root growth, also the chelated

iron gave the grass a nice green color without any additional growth surge.

With so many different products on the market today, it is nice to find something that

you can actually see the results from. | regard ROOTS 1-2-3"as another tool in my

maintenance program.

Steven W. Renzetti, CGCS
Wykagyl Country Club
New Rochelle, New York

ROOLSi.. 3120 Weatherford Road - Independence MO - 800 342-6173
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Dr. Dan Rossi and Bruce Clarke
of Rutgers University and to
members of the turfgrass re-
search program. The Presenta-
tion took place at the Rutgers
Horticultural Farm II.

“Ourrelationship with Rutgers
has been so rewarding for both
Lofts and the university turfgrass
research program. Rutgers con-
tinues to be a leader in turfgrass
development and Lofts Seed is
glad to be part of that effort,”
said Hurley.

Lofts Seed also annually pre-
sents Rutgers with scholarships
for turfgrass students from the
Peter Selmer Loft Scholarship
Fund which to date has provided
funding for over 150 scholarships.
This year, Lofts awarded arecord
number 28 scholarships.

AgrEvo awards
turf scholarships

MONTVALE, N.J. — AgrEvo
recently announced the winners
of its annual Turf Scholarships.

Winners included: Anthony
Palesano and
Travis Outlaw of
Oklahoma State
University; Sean
McDonough of
Oregon State
University; Dallas Smith of Texas
A & M University; and Michael
Fricault and Paul Fox of the Uni-
versity of Florida. Each received
a $500 scholarship to be used
toward the study of turfgrass
management.

According to George Raymond,
AgrEvo green industry market-
ing manager, “In today’s era of
technology, we recognize the
educational needs of future
turfgrass managers, therefore,
we have a viable interest in their
professionalism.”

Jerry Pate
Continued from page 73

Pate believes his passion and
experience will trickle down to
increased service and increased
sales.

“I owned a 36-hole develop-
ment [Tiger Point in Pensacola]
for eight years,” he said. “When
you're on that side of the busi-
ness you learn the needs of a golf
operation. You learn the differ-
ence between good equipment
and not-so-good equipment and
you learn the difference between
good service from a distributor
and not-so-good service.”

Meanwhile, Jerry Pate Golf
Design currently has four
projects under construction and
several jobs pending. Pate re-
cently joined forces with Tom
Fazio on a second 18 holes at
Dancing Rabbit Golf Club in
Philadelphia, Miss. Dancing Rab-
bit is Pate’s fourth design col-
laboration with Fazio.

GOLF COURSE NEWS



AgriBioTech/Zajac

Continved from page 73
based on prices during the periods of ne-
gotiations, which was prior to the recent
increases in the company’s stock price.
Zajac specializes in providing propri-
etary turfgrass varieties to independent
wholesale distributors under private la-
bel, similar to the way AgriBioTech’s sub-
sidiary, WL Research Inc., provides
wholesale distribution of alfalfa varieties.
All three owners of Zajac, John and
Ellen Zajac and Sandy Zajac Pepin, are
continuing as employees of AgriBioTech
with long-term contracts. The strong
management team of Zajac, coupled with
its Oregon production operations and
strong distribution base, will be comple-
mentary to AgriBioTech’s existing

LlawnNibbler

Continued from page 73
dog house and recharge itself whenever
itneeded to,” explains Doty.

The prototype has been tested in con-
ditions ideal for golf course care — wet
grass up to six inches high, on a 12-
degree slope, even over tree roots. No
problems. The LawnNibbler uses a weed
tfrimmer-like nylon cord to cut a six-inch
swath with, not a blade.

Withits electric battery, the LawnNibbler
hums along at 1 foot per second.

Another goal Doty has for his creation
i§ an ability for it to learn and become
smarter in its ability to do its mechanical
duty — possibly becoming able to mow
an entire golf course without human su-
pervision. “The sky’s the limit once you
have a computer on board and enough
memory,” Doty said. “These things will
only get better and better.”

Doty said the original concept was to have
the LawnNibbler simply spit the cut grass
back onto the lawn. “Future models could
bag it up, but that creates a lot of difficulties
— when is the bag full? How to empty it?
That could double the cost of the mower.”

Doty projects that the initial cost of
producing working models of
LawnNibbler would place the price at
about $2,000 per unit. “Once it catches
on...abare bones model might cost $1,500.
The enhancements I have in mind could
maybe build that up to $2,000 to $3,000.”
The market originally conceived for the
LawnNibbler was as a machine to prune
thegrass around Florida’s orange groves.

Doty, who also has his own private
robotics company, Mekatronix, to de-
velop, build and retail robotic products,
sees this technology as the next wave
after personal computers.

“Computers are brains but there’s no
muscle. Robots add muscle to the brains,”
he said.

“I'm trying to stimulate the public’s
interest in autonomous mobile robots.
What made the computer business was
software. It will be the same thing for
robotics — the applications.”

Doty suggests that his research lab
isn't the first place a robotic lawn mower
has been conceived. “The CIA has an
autonomous lawnmower,” he says, re-
quired for sensitive locations where the
fewer people hanging around, including
yard maintenance workers, the better.

“lunderstand it’s kind of a wooze,” he
said like a proud parent. “I've got a more
manly robot.”

GOLF COURSE NEWS
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age operations, providing the company will increase its access to golf courses

turfgrass operations.

Ohio Seed is a distribution company
with approximately 60 percent turfgrass
seed and 40 percent forage seed, with
sales primarily in Ohio and Michigan.
Ohio Seed owners Kevin and Harry
Keckley are signing long-term employ-
mentand consulting agreements, respec-
tively, with AgriBioTech.

Van Dyke is a production company with
a wholesale distribution base of a num-
ber of forage crops, such as red clover
and crimson clover. These operations will
complement AgriBioTech’s current for-

with a good, reliable source of supply for
these important forage crops.
Terry Lewis and Ron Brandt are
signing long-term employment
contracts with AgriBioTech.

LVF specializes in the distribu-
tion of turfgrass seed and ancillary
products to golf courses and lawn
and garden products to home improvement
centers, mass merchants and independent
nurseriesin Nevada, California, Utah, Idaho
and Wyoming.

AgriBioTech said that this acquisition

and will give the company experienced
management in lawn and garden
products which may be expanded
to other distribution territories
of the company.

The company has completed
16 acquisitions since Jan. 1, 1995.
Its current level of annualized
net sales of approximately $326 million,
including the above four acquisitions and
the previously announced pending acqui-
sitions of Seed Corp. of America and
Discount Farm Center Inc.

ALWAYS READ AND FOLLOW
LABEL DIRECTIONS.

TUPERSAN

WETTABLE POWDER HERBICIDE

Seeding?
Knock out the
competition...

with the only pre-emerge that
prevents establishment of
undesirable grasses in newly
seeded stands.

® Can be applied prior 1o, at the
time of, or after seeding.

® Highly effective crabgrass

control.

¢ Convenient, sprayable
formulation.

® Labeled for use
through hydroseeders.

FOR SEASON LONG

CONTROL IN

ESTABLISHED TURF

AREAS, USE

BENSUMEC " 4 LF

PRE-EMERGENT GRASS |

Bensumec and Tupersan are trademarks 6f PBI/Gordon Corp

CIRCLE #124/GCSAA BOOTH #3249

& WEED HERBICIDE.

pPbi /cordon
corporRation
D ompany

An no
An felfe

C

www.pbigordon.com
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ng, Golf Asia has established
ded golf show in the region,
ny of the world’s leading names in the industry. *

GOU‘_ ASIA has played host to more visitors from

: ‘Ieads were generate& encourdg e )
_confirm their participation in Golf Asia "98.

8TH ASIA PACIFIC GOLF CONFERENCE (APGC)
- & EDUCATIONAL SEMINARS

The APGC, Asia’s most recognized and comprehensive industry
forum, will be held in conjunction with the exhibition. A panel of
highly qualified speokers will address the conference, focussing on
a wide range of topics relevant to the Asian golf industry.
Educational seminars conducted by the Golf Course Superintendents
Association of America (GCSAA) will complement the event.
These seminars are attended by golf superintendents from clubs
throughout the region.

GOLF ASIA 98 will continue the tradition of success of past
exhibitions. Preparations are already underway to attract more
visitors and participants than ever before.

Claim your stake today!

5 g TO FIND OUT MORE ABOUT GOLF ASIA 98, MAIL OR FAX THIS COUPON TO:
5 GOLF ASIA EXHIBITIONS PTE LTD
6001 BEACH ROAD, #22-06
ASI A ’9 8 GOLDEN MILE TOWER, SINGAPORE 199589

TEL: (65) 296 6961 FAX: (65) 293 5628
INTERNATIONAL GOLF EXHIBITION & CONFERENCES Our web site address is: http://www.asial.com.sg/golf/

S v

H Plese sn i|s on helFAm ’Eio. ;
(] Please send me more details on the 8th Asia Pacific Golf Conference.
' 8TH ANNUAL SHOWCASE OF THE BIGGEST NAMES IN GOLF (] Please send me more details on the GCSAA seminars.
| DATE: MARCH 12 - 14, 1998 E Name:
| VENUE: SINGAPORE SUNTEC CENTRE, HALLS 403-404 Des'gnm'on:‘—————————
Products/Services:
Edibiton 8 Coferss Prbtand b By Official Aiirl Company:
e ; (4 . ( Address:
5, IMG Sree Snefnes et 3
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By MARK LESLIE

uestion: Who is the most prolific
writer in the world of turfgrass
entomology? Stumped?

The answer is Dr. Daniel A. Potter of
the University of Kentucky.

And now Dr. Potter, who has domi-
nated the world’s technical journals in
his field, has completed his first book,
whose title I love because it emits that
Turf Wars mentality.

It is called Destructive Turjgrass Insects

BOOK SHELF
Potter emphasizes environmental sensitivity

— PBiology, Diagnosis and Conitrol. And
fans of Drs. James B. Beard and Toshikazu
Tani's Color Atlas of Turfgrass Diseases
will enjoy this 344-page treatise, which
could be a companion piece.

Potter emphasizes environmentally
sensitive management of the important
insect and mite pests of turfgrasses in
the United States and southern Canada,
including conventional insecticides, al-
ternative tactics and selective treatments
for specific pests.

Hey, you got Bermudagrass mites
chomping down your Bermuda? This will
tell you how to control the ugly little
creatures. Curious about the life cycle of
the black turfgrass ataenius? Check out
this timeline showing the two genera-
tions per year of this root-infesting pest.
Name it and it is discussed here.

“Pests that Suck Juices and Discolor
Leaves and Stems,” “Root-Infesting Insect
Pests,” “Pests that Burrow in Stems or Dam-
age Crowns,” “Insects that Chew Leaves
and Stems,” “Biting and Stinging Pests,”
“Nuisance Pests and Innocuous Inverte-

brates” ... All the bad guys are discussed.

So, too, are the beneficial invertebrates
—the predators, parasites and thatch bust-
ers of the world: lady beetles, rove beetles,
green lacewings, ground and tiger beetles,
scolid wasps, spiders and others.

(For curiosity seekers, the dog in the
photo on page 221 illustrating the effects
of dog urine on turf, is the same dog at
Potter’s side in a biography on the au-
thor. I love people who involve their pets
in their work.)

Published by Ann Arbor Press in
Chelsea, Mich., the book is selling for $65.

For all your IPM info,
who you gonna call?

By MARK LESLIE

In Massachusetts, people anxious for
information on Integrated Pest Man-
agement (IPM) contact Drs. Patricia
Vittum or Gail Schumman at the Univer-
sity of Massachusetts. In Florida, it's Dr.
Monica Elliott at the University of Florida,
and in Alabama it’s Dr. Patricia Cobb at
Auburn University.

These four women — entomologists
Cobb and Vittum, and plant pathologists
Elliott and Schumann — have taught semi-
nars around the country on IPM for the
Golf Course Superintendents Association
of America. Now they
have teamed up to write
IPM Handbook for Golf
Courses, combining
what they have been
teaching and what they
have learned from inno-
vative and progressive
superintendents and other scientists.

From cultural practices to chemical,
from the BioJect system to insect trap-
ping, from insects to diseases, nematodes
and weeds, the authors cover the gamut
of topics encompassed in this practice
called IPM, an art that is evolving even as
you read this.

Here is a section on mapping signifi-
cant weeds and thin turf areas. Here’s
another on calculating degree days and
using various weather forecasting and
modeling technologies, and one on scout-
ing and monitoring.

A superintendent friend complained,
“They use alot of big words.” Well, there’s
a glossary in the back and I've got an old
American College Dictionaryyou can bor-
row. Nevertheless, he added: “Itisa good
reference book.”

Other readers may be disappointed that,
though the 264-page book is loaded with
black-and-white photos, there are only
eight pages of color shots for their “bugs-
make-me-sick” library.

Black-and-white photos are not the best
way to illustrate dollar spot, red thread,
globe sedge, Bermudagrass decline, or
take your pick. But they have to suffice
here; and, regardless, the information sur-
rounding them should help a lot of super-
intendents improve the efficiency of their
IPM programs, or even urge those who
don’t practice IPM to jump aboard this
fast-moving locomotive before they get
left behind with a squadron of armyworms
at their feet

Published by Ann Arbor Press in
Chelsea, Mich., the book is a hardcover,
selling for $54.95.

GOLF COURSE NEWS

The Confidential Guide to Golf Courses
By Tom Doak

Whritten in the inimitable style of Golf Magazine’s
golf course design editor, this book describes, uncov-
ers and rates more than 1,000 courses worldwide
that the author has

,‘ visiteg gnd photo-

) graphed.
el ? o . With more than
MW' l80foui;r£ol0fphg-
GUIDE tographs, it might
=T be the best collec-

tion of worldwide
hotos ever pub-
ished. It starts with
a "Gourmet’s
Choice” selection
of31 of Doak’s per-
sonal favorites,
each by a different
designer, followed
by brief reviews of
courses from Pebble Beach, Calif., to Kebo Valley,
Maine, and from St. Andrews, Scotland, to Joondalup
in Western Australia.
$45.00, 400 pages, hardcover.

by Towee Eherk

Guide to Golf Course Irrigation System
Design and Drainage By Edward Pira

As a working reference or as a textbook, the
Guide to Golf Course Irrigation System Design
and Drainage covers every important aspect of
the subject in an easy-to-understand format. It is
perfect for the practicing turfgrass manager,
superintendent, consultant, sales representative,
and student. Used
in numerous aca-
demic courses for
years, this is the first
commercially-avail-
able version of a pe-
rennial best-seller,
and is completely
revised with new ex-
ercises, practical
examples, numer-
ous new figures,
and expanded sec-
tions covering a
wide variety of irri-
gation system com-
ponents. A hands-
on manual, itguides
the reader through every phase of an irrigation
program. Turfgrass managers and golf course
superintendents will refer to this handy book often
to plan effective irrigation systems, ensure appro-
priate capacity, easy instoﬁotion, and practical
operation and maintenance.

$59.95, 400 pages, hardcover.

Color Atlas of Turfgrass Diseases
on Golf Courses
By Dr. Toshikazu Tani
C%nrribuﬁng Author, Dr. James B. Beard
The Color Atlas of Turfgrass Diseases on Golf Courses
presents more than 540 high-quality color photographs
of all the major turfgrass diseases that occur on both
warm-and coolseason grasses. It is internafional in
scope. This book will
likely become the stan-
dard color-guide fo dis-
ease diagnosis and
Foth fen identification
or golf course suéerm

AYERE
IURF GRASS
ISEASES

C rlen

tendents and turfgrass
ractitioners. No other
k contains as many
color photographs of this
detail and quality. Help-
ful maps are included fo
assist in disease identifi-
cation by providing geo-
graphical locations
where each disease/
pathogen is likely fo oc-
cur. Aunique feature of this easy-to-use field guide is that
it also provides color photos of step-by-step guidance on
diagnostic techniques for laboratory analysis which can
be used by practifioners.
$79.95, Approx. 250 pages, hardcover.

The Course Beautiful By A.W. Tillinghast
This is a fascinating collection of original ar-
ticles and photographs on golf course design by
one of the masters. A prolific writer, Tillinghast
delves into his philosophies on golf course design
and maintenance, and his thoughts on what makes
a championship course. It is loaded with vintage
Ehotographs and original Tillie sketches of such of
is creations as San Francisco, Winged Foot and
Baltusrol golf clubs.
$34.95, 120 pages, hardcover.

The Captain — George C. Thomas Jr. and
His Golf Architecture By Geoff Shackelford
The creator of Riviera and Los Angeles country
clubs and author of the classic book, “Golf Course
Architecture in America, Its Strategy and Construc-
tion,” George Thomas has deeply affected the golf
industry even since his death in 1932. Thomas
worked on single projects with Donald Ross and
A.W. Tillinghast, learned from friends Hugh Wil-
son and George Crump, and designed more than
two dozen courses on his own. At the same time he
was recognized worldwide for his books about
and breeding of roses, his first love. Call him
brilliant, or enigmatic, but in his last years his work
was on a book about Pacific game fish. Shackelford
reveals the man behind the work.
$35.00, 207 pages, hardcover, limited
edition of 1,200 copies.

oo GorCourse: NEws BOOKSHELF -0

Human R ce Mana t for
Golf Course Superintendents
By Robert Milligan and Tom Maloney

This practical guide provides basic management
principles and techniques which view people as the
most important asset in golf course management.
Five basic managementfunctions are detailed through-
out the book, using everyday situations to illusirate
the key points.

Designed to serve
as a quick reference,
or as a selfteaching
guide, Human Re-
source Management
for Golf Course Su-
perintendents fea-
tures numerous tech-
niques and practical
examples.

Every aspect of
management is cov-
ered. learn hov'i to
improve your an-
nir? abili);ies, Euild
leadership and com-
munication skills, maximize employee performance,
select and frain new employees, avoime mistakes
that cause low morale and poor performance, and
conduct employee performance evaluations.

Use of the methods and principles presented in
this book will ensure the effective management and
operation of any golf facilify.
$34.95, 150 pages, hardcover.

Turfgrass Management
Information Directory By Dr. Keith Karnok

A 1,700-entry reference for turfgrass and green
industry professionals, the Turfgrass Management
Information Directory compiles the latest information
and gives an atyourfingertips list, complefe with
names, addresses and useful material you need
every day.

The directory covers academic programs and key
contacts, instruc-
tional resources in-
cluding slide sets
and videos, soft-
ware and much
more.

The section on
related books pro-
vides a definitive
guide fo pertinent
titles on diseases,
weeds, insects, ir-
rigation, pesticides
and general infor-
mation. Industry
services suchas di-
agnostic labs and soil-testing facilities are included.

A guide fo green industry organizations gives
addresses and contact names.
$19.95, 115 pages, soficover.

Human Resoures
Management for
Golf Conrs

Superintendents

Quantity Unit Price

Quantity _______ Unit Price

ORDERED BY:
Name

Total Price
Total Price
Subtotal

Shipping( $3.50 per book)
Total Amount Enclosed

SHIP TO:
Name

Organization

Fax: 207-846-0657 =

s THRee WAYS TO ORDER FROM THE GOLF CoOurse NEws BOOKSHELF s
Mail: Golf Course News, P.O. Box 997, Yarmouth, ME 04096 e
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Address
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nose tools.

(800) 654-6481.
CIRCLE #201

Ditch Witch introduces new downhole tool

’I‘he new Ditch Witch Single Roller Cone Bitis an innovative downhole tool
developed for horizontal directional boring that provides simultaneous
cutting action and steering capability. This is achieved by mounting the roller
cone tool at an angle, similar to the position of the flat surface of standard slant-

The bit is effective in both dirt and rocky soil conditions and gives compact
directional equipment the capability of working effectively in many types of
rock formations. Single Roller Cone Bits are available for all Ditch Witch Jet
Trac directional boring systems. For more information, contact Ditch Witch at_

Initially designed to show the current
position of the pin, the GreenBox
Pin Marker from GreenBox International
opensanew can of worms for golf courses,
from full hole details to club messages,
tournament advertising to green spon-
sorship.

The Pin Marker is a display unit that
stands approximately 22 inches high and
can be positioned on or at the approach to
the tee. The marker features straightfor-

ward graphics that can be understood at

First in Versatility,
Dependability, and Reliability

AERA-Vzlt:)Wr®

The Tool
| Versatile
| Enough for
1 Golf Course
Aerification,
N Seeding or
2l Renovating

“During the initial stages of grow-in, the AERA-vator was the ggﬁgr tool for our
most difficult areas. It provided us with a seeder ca- .

pability on some severely steep slopes that were con-
structed from very hard compacted clay. Some of the
massive mound work on the course created a great
deal of erosion pmblems that AERA-vator smoothed
over without consiste i or st

for repairs. The AERA- vator was also used to loosen
the soil along the edge of cart paths where a great [g
deal of heavy equipment had traveled. The vibration
unit worked extremely well in developing seed beds
in hard compacted soil.”

— Carey Mitchelson, Course Superintendent, Twin Lakes G.C., Oakland Township, M!

First Products Inc., Tifton, GA
1-800-363-8780, from GA call 912-382-4768

CIRCLE #164/GCSAA BOOTH #248

Computerized
Golf Management

»Point-of-Sale
>»Pro Shop
» Concessions
»Memberships
»Tee Time Reservations
»Digital Photo ID
»Touch-Tone
»Internet
»Groundskeeping
»Integrated Accounting

Developed by golf managers and PGA
professionals since 1975. Millions of rounds
sold. Windows 95, NT, Novell, UNIX or VMS.
On-site training. 24 hour 7 day support.

é_snnmputers

a division of Thoroughbred Software International, II!.

800-666-4AEK

CIRCLE #162
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Building
its Future.

GOLF MANAGEMENT

Where Everyone Loves the Game™

Experience the power of a
proven brand with a revolutionary
concept in golf course operations.
Leveraging the most powerful brand
in the industry, the Arnold Palmer
Golf Management System™ is 4 new
vision incorporating: Marketing,
Guest Service, Operations,
Agronomy and Purchasing.

He made
golf
history.

Growing with: * Independent Operators
through Franchising * Acquisitions,
Leasing & Management * Joint
Ventures for New and Existing Courses

Arnold Palmer Golf Management
9000 Bay Hill Bivd * Suite 300
Orlando FL 32819 * (407) 926-2579

CIRCLE #163

GreenBox Pin Marker gefs the message across

a glance. Divided into two panels, the
graphics are kept safe, clean and dry un-
der shatterproof polycarbonate covers 0.2
inches (5mm) thick.

The lower panel is the larger of the two
sections measuring 18x9 inches (wx h).
In addition to the standard hole informa-
tion such as yardages, par and stroke
index, this panel incorporates a large
graphic display of the green with a move-
able magnetic marker to indicate pin po-
sition of the day.

The upper panel, ideal for displaying
club messages, comes with eight stan-
dard notices such as, “Please rake bun-
kers after use” or “No carts on the tee.”

Fore more information contact 212-745-
0446.

CIRCLE #204

The Pin Marker at the Ist tee.

Nelson expands wireless

controller line

IJ.DR. Nelson Corp. announces the ex-
ansion of its wireless controller
line. The SoloRain family of battery pow-
ered solenoids and programmers intro-
duced last season included the 8010 Se-
ries of programmable actuators, the 8030
Series remote programmable actuators
and the 8070 console.

This season, Nelson has added the 8060
radio control actuator, 8050 multi-station
actuators, 8071 programmer plus, and
the 8081 radio programmer plus.

The 8050 Series PG actuator is a water-
proof, battery operated, control module
available in 1, 2, 4, or 6 zones. Accesso-
ries for the control module include a
latching solenoid compatible with most
popular valves, a hydraulic solenoid,
waterproof battery, rain sensor and
pump relay.

The multi-station actuator communi-
cates via a secured, waterproof tele-
phone plug connection to an 8070 Se-
ries control console. Using the 8060 PG
multi-station radio adapter, any 8050
Series PG multi-station actuator can be
retrofitted for use with an 8081 radio
programmer plus for even faster, more
flexible programming with radio com-
munication.

For more information, contact Nelson
at 309-690-2200.

CIRCLE #205
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Olson ready with MVA-100
& AGV-100

Anew 1" angle/globe valve from Olson
rrigation complements the company’s
MVA-100 Multi-Valve Assembly line of irriga-
tion valves. The new AGV-100 single valve
provides the user with many of the features
included in the MVA-100 such as flow control,
a nylon-reinforced double-sealed diaphragm,
manual internal and external bleed, and low
flow operating capabilities.

The single valve’s bonnet is identical to that
used in the MVA-100. Valve maintenance is
streamlined since the bonnet can be re-

NEW PRODUCTS
Howard Price cuts trimming fime

with its new 360Z

Howard Price Turf Equipment’s new 72" 360Z is
offered with either a 22HP or 25HP Kohler en-
gine. It features higher productivity with the larger deck
but sill has excellent flotation provided by six anti-scalp
rollers with micro-adjustment settings to match the ever-
changing conditions you encounter. The trimming capa-
bilities are greatly improved over small units because
the deck reaches under shrubs and evergreens to re-
duce costly trimming. For more information, contact
Howard Price at 314-532-7000.
CIRCLE #203

Howard Price Turfs new 360Z promises to ease trimming work.

moved and replaced quickly by slightly
loosening four screws, then rotating the
bonnet 20 degrees and lifting it from the
body. Replacement is just as simple.

Constructed of glass-filled nylon, the
heavy-duty AGV is rated at 200 psi (14
bars). This normally-closed valve utilizes
a24-vac, 50/60 cycle solenoid with .4 amp
inrush current and .22 holding current.
The AGV is available in 1" NPT or 1" BSP.

For further information, contact Olson
Irrigation at 619-562-3100.

CIRCLE #206

Olson’s AGV-100 angle globe valve.

Vermeer introduces
SC 752 stump cutter

Vermeer Manufacturing Co., the
originator of the fist stump cutter,
recently introduced a new mid-size 75 HP
(56 kw) SC 752 stump cutter for high-
tech, low-maintenance stump removal.
Vermeer’s exclusive beltless cutter wheel
drive system provides operators the effi-
ciency of a mechanical drive unit without
engine side load. The beltless system elimi-
nates the need to slide the engine to en-
gage the cutter wheel drive; maintenance
also is easier than on belt-drive systems.

The SC 752 stump cutter provides top
industry cutting performance with one of
the most significant advancements in
stump cutting technology in years —
Vermeer’s exclusive Auto Sweep system.
Auto Sweep maintains the rated engine
speed of the stump cutter by automati-
cally adjusting the feed rate of the cutter
wheel. By maintaining rated engine speed,
the operator is ensured the stump cutter
will deliver maximum horsepower and
high productivity.

For more information, contact Vermeer
at 1-888-VERMEER.

CIRCLE #207
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tter Creeping

Equals Happier Go]%gm
Really:

Golfers appreciate beautiful turf.
And from fairway to green, Putter Creeping
Bentgrass from Jacklin Seed offers great looks.
But the real test is on the green. Putter offers a
true-line putting surface that outperforms the
competition in test after test.

A rich, dark, bluish green in color,

= Putter is a hearty variety with

fine leaf texture and improved
disease resis-
tance. Putter
features a dwarf
growth habit and

Call 800-688-SEED for a free, information-packed Come see us
booklet and a half pound sample of Putter. at booth #3577.

S
EIb.

high shoot density. And, it's very aggressive
against Poa Annua.

Find out more about how Putter can
improve your game. Call your Jacklin Seed
marketing representative at 800-688-SEED and
we'll send you a free, information-packed booklet
and a half pound sample of Putter for you to test
on your own. Call today!

Putter o

Creeping bentgrass

JAGKLIN.  #

S TO DS Do b )

A DIVISION OF J.R. SIMPLOT COMPANY The Groon Seal
5300 West Riverbend Avenue » Post Falls, Idaho 83854-9499 prrnd
800/688-7333, 208/773-7581, FAX 208/773-4846 P

CIRCLE #187/GCSAA BOOTH #3577 & 3481
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Encore’s Prowler

Encore on the prowl

Encore's new Prowler front cut rid-
ers features: 52" or 61" cutting
decks; 20 HP water-cooled Kawasaki or
22 HP air-cooled Kohler engines; single or
dual-tail wheels; dual-path hydrostatic drive;
and zero turning radius. For more informa-
tion, contact Encore at 402-226-4255.
CIRLCE #208

Wilbur-Ellis announces

new seed inoculant

ilbur-Ellis Company’s Bio-
Trek biological fungicide
system has been formulated as a
seed treatment to begin control of
fungal disease at planting. The EPA-
approved Bio-Trek HB has been
proven effective in control of root
diseases in turf and ornamentals.
The active ingredient is a benefi-
cial fungus, 7richoderma harzianum
strain T-22 (KRL-AG2). When ap-
plied as an inoculant to seeds, Bio-
Trek HB protects roots against
Pythium, Rhizoctonia and Fusarium.
For more information, contact
Wilbur-Ellis at 209-442-1220.
CIRCLE #209

Husfler adds ShortCut to mower family

The Hustler ShortCut family of mow-
ers from Excel Industries, Inc. fea-
tures an innovative new zero-turn steer-
ing system — Hustler Bar Steering (HBar
Steering). This unique steering concept
resembles motorcycle steering, with a
simple forward twist to drive forward and
a backward twist for reverse. All controls

for forward, reverse, speed, turns, and
braking are controlled by the Hustler
Bar. HBar Steering is extremely easy to
learn and operate so the learning curve
has been reduced to mere minutes.

For more information, contact Excel at

800-395-4757.
CIRCLE #210

Sky-Vu offers

new view

Polymer Inno-
vations Cor-
poration has devel-
oped and commer-
cialized the Sky-Vu
golf cart top. The
transparent top al-
lows players an un-
obstructed view of
a golf course’s
natural beauty
without sacrificing
UV protection from
the sun.

The golf cart top
is produced from
VIVAK UV supplied
by DSM Sheffield.
The sheet is ex-
truded from
Eastman Chemical
Company’s
SPECTAR copoly-
mer. For more in-
formation, contact,
423-229-4940.

CIRCLE #202
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More Great Ideas From Southern!

16 x 32" Dk. Green
Cotton Tee Towel

Why buy a tiny
18"x 18” towel @

when you can get
our big towel for

less $$?

*Plain.
Please call for quote on custom embroidery
or screen printing.

"WOoOoDY"

11/4°
REAL
WOOD
FLAGSTICK!

Be a Friend to the Environment

1 r/ 4
STRAIGHT
FIBERGLASS
FLAGSTICK!

Lightweight - won't

br‘ui;e ygur' gr'eg,ns \\‘}7. _{!/) Over 80% recyclable
WRER.QReRPE N A part of the past - today!
4 56,78 297 Dividend Drive 4' 5678

Peachtree City, Ga. 30269
1(800)233-3853

Fax (800)277-7701

Email: southerngolf@mindspring.com

Recycled Plastic Divot/Waste Bucket

Custom logo on
lid available

Any stripe pattern
Lots of stripe colors

Any stripe pattern
Lots of stripe colors

Be a Friend to the Environment
100% recyclable
We'll buy it back at current
recycled material rates
if it ever wears out!

It won't mildew, rot, fade,
Low Profile chip, crack, splinter, or shrink.

@ Extremely durable!

2 year replacement quarantee
' * - k_‘z(é/)

Dark Green &
Brown colors

on parts!

82 February 1998

CIRCLE #188
GOLF COURSE NEWS



GUEST COMMENTARY

L] .
Fream: Golf in Asia
Continued from page 14

What will be the outcome of all this
economic discord?

In the long run, there will be distinct
benefits in numerous ways. In the short
term — the next year or two — owners of
existing courses will see increases in play
as demand pressure continues to grow
and the supply of new courses declines.

Elective travel outward from the various
Asian countries will likely slow. Golfers will
play local or in-country courses more and
travel elsewhere for golf holidays less.

Want-to-be golf developers will be giv-
ing more consideration to location, mar-
ket demand and financial feasibility than
was generally seen a few years ago. The
oversupply situation in some areas caught
the attention of the more astute develop-
ers well before the present economic tur-
moil hit.

Having market demand and meeting
that demand is a key to success. There
will be some reapportionment of use of
facilities as in-country demand continues
to grow, if more slowly, and where exces-
sive numbers of courses, such asin South-
ern China and around Kuala Lumpur,
caused over supply.

Reductions in membership joining fees,
together with oversupply, will help ab-
sorb new players. New players also will
be fewer in the near term as economic
uncertainty regarding employment will
discourage some from considering golf
as a sport and social activity.

In addition, recent currency devalua-
tions certainly will raise the cost of ob-
taining that new set of clubs, or even
purchasing the first set, particularly if the
clubs are imported. Golf balls too, are
much dearer now then they were a few
months ago.

For those with extra funds, a selective
purchase of a few club memberships could
pay off very well in several years time, as
demand for memberships returns and the
slow down in creating new courses in-
creases demand to play upon a reduced
number of courses. The location of the
course, and the quality of the facilities on
offer, will influence the desirable mem-
berships to purchase. The speculative
frenzy to purchase memberships of the
late 1980’s and early 1990’s should be a
thing of the past.

Those with courses in play now must
sit through the turmoil. In some loca-
tions, play will decrease. Where the mem-
bership has been purchased already and
some years ago, play will become more
active. The market sales value of the
membership will be down, but monthly
subscriptions will, in many cases, still be
paid promptly since the option to play
elsewhere has been reduced.

Daily-fee public courses will experience
higher volumes of play as the economic
readjustment shock wears off.

Where housing sales are depending
upon golf to raise the market price, buy-
ers able to meet that price will be less
common. Overbuilding of golf residen-
tial communities can be offset or even
benefit, as the number of new and com-
peting projects will diminish.

If the property developer has enough
money and the desire to take some risk,
completing a golf project over the next
two years or so could produce an attrac-

Continued on page 86
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HELP WANTED

HELP WANTED

SERVICES

SHAPERS WANTED
Golf Course Construction Shapers Needed.
Must be willing to travel. Fax resume and
date available to 616-547-7009.

Employment Opportunity
Atlantic Golf Construction Limited is seek-
ing experienced Construction Superinten-
dents, Shapers, Finishers, and Irrigation
Installers. Travel is required throughout
the Northeastern U.S. Please reply in
confidence to:

P.O. Box 762, Bangor, Maine, 04401
Tel: (506) 458-9598, Fax: (506) 450-4836
E-Mail:atigifgp@nbnet.nb.ca
ATTN: Larry Brown

GOLF COURSE IRRIGATION
Field Superintendent/Equipment Opera-
tor. Minimum 3 years experience in golf
course irrigation. Must be reliable and will-
ing to travel. Call 912-391-0507.

CONSTRUCTION

Golf course contractor with operations
nationwide seeking Project Managers/
Earthmoving Superintendents/Shapers/
Irrigation Superintendents. Salary and ben-
efits are competitive. Mail resume to:
Ryan Incorporated Central, Attn: Karla
Simpson, P.O. Box 206, Janesville, WI
53547 or fax resume to 608/754-2293.
Equal Opportunity Employer.

IRRIGATION MANAGEMENT
PROGRAM INSTR/COORD.
LAKE CITY COMMUNITY COLLEGE is
seeking qualified candidates for an Irriga-
tion Management Program Instructor/Co-
ordinator. Grant Funded Temporary Posi-
tion (231 Duty Days). Minimum require-
ments Bachelor's degree and two (2) years
experience in irrigation design, installation
and repair in golf/landscape industries.
Salary Negotiable, based on degree and
experience, plus benefits. Position will re-
main open until filled. Applications should
be submitted to: Human Resources De-
velopment, Lake City Community Col-
lege, Route 19, Box 1030, Lake City, FL
32025-8703, (904) 752-1822, Ext. 1314.
VP/ADA/EO/EA College in Education and

Employment.

INSTRUCTOR
Turf Equipment Management

(201 Duty Days) Tenured Track
Responsible for teaching all phases of shop
management, turf management and turf
equipment maintenance and repair.
Qualifications: Vocational certificate in me-
chanics plus two (2) years work experience
or five (5) years work experience in mechan-
ics. Degree, teaching experience two (2) or
more years as head equipment technician in
large modern shop a plus.
Salary: Negotiable-based on experience/
education, plus benefits.
Open: Until filled.
Submit application/resume to:

Lake City Community College

Rt. 19, Box 1030

Lake City, FL 32025-8703

Phone: (904) 752-1822 ext. 1314

Fax: (904) 755-1521
VP/ADA/EO/EA/College in Education &
Employment

SHAPERS AND SUPERVISORS
Experienced personnel needed to work
directly with architectural firm, primarily in
the eastern and midwestern states. Fax
resume to 913/621-0760 or mail to Heart-
land Golf, Inc.,2510 Grand Avenue, Kan-
sas City, MO 64108; Phone: (816) 421-
0023.

SHAPERS WANTED
Golf Course Construction Shaper Needed.
Must be willing to travel. Fax resume and
date available to 912-382-9876.

FOR SALE

FOR SALE
Range Ball Washer
Wittek W-87 Model

Used Range Balls
Phone: 1-800-238-0009
Fax: 1-810-786-1850

ARCH STYLE STEEL BUILDINGS
Build it yourself and save money! For cart
and equipment storage. Factory direct.
Save money on buildings in stock. 30 x 40;
40 x 50; 42 x 76; 51 x 90. Easy to erect.
Archway Steel Buildings: 1-800-344-
2724.

SERVICES

"SUPERBUGS"
Keep your ponds clean & greens green.
Environmentally friendly.
25 years experience.
Largest aquatics line.

Top bioformulas, competitively priced.
Phone: 805-383-4422; Fax: 805-383-4421
515 Calle San Pablo, Camarillo, CA 93012

California Bio-Labs (a division of ERI)

We’ll Seal Your Lake
Empty or Full!

ESS-13 Eliminates
The Need For A
Synthetic Lake Liner

Seepage

Control, |nc.

P.O.Box 51177
Phoenix, Arizona 85076-1177
800-214-9640 Fax 602-829-1106

Since 1958

BIRD AND BAT HOUSES
* Wildlife Feeders
* Over 70 Items

* Free Catalog
1-800-326-2807

ol

Coveside Conservation Products
AR 2 D B T mmEc
LE2 24 450 —4

SINCE 1987

L1
Complete Marker Systems

® Sprinkler Yardage e Practice Range
e Cart Path * Fairway & Tee Plaque

«**¢ Sprinkler ID (zone,control box,
recycled water)

Laser Measurement Services

*We Measure eLaser Rental l

Golf Print Serviees &
"The Yardage Detectives"

(800) 971- 7233  FAX (626) 969-3724

Booth #3894 at the GCSAA show

PERSONALIZED GOLF FLAGS
by DuPont Solar Max Nylon
BRITISH POLES
Buy Direct and Save
1-800-476-7005

LASER MEASURING
Laser measuring and sprinkler yardage
markers. We do it all! Laser measure &
installation of custom metal yardage mark-
ers for all types of sprinkler heads. Fair-
way Yardage Designs: 1-800-368-2448.

POND & LAKE
LINERS

* Buy Direct from fabricator 20, 30, 40 mil
PVC, Hypalon, HDPE, & P.P.

* Custom fabricated panels of up to
25,000 S.F. available.

» Material Only, Material & Supervision,
or Complete Installation service.

« We'll fill your lake guaranteed.

\//

Cnloradnc‘l,..iﬂgir'!g

1-800-524-8672

1062 Singing Hills Road ¢ Parker, CO 80134
303-841-2022 » Fax 303-841-5780

SOLID BRONZE SIGNAGE

¢ Yardage Markers
* Tee Signs
» 100, 150, 200
* Commemorative
» Laser Measuring
» Sprinkler Tagging
* Yardage Books

FROM TEE TO GREEN, INC.
(800) 932-5223
Fax: (219) 637-6874

HOW TO ORDER

A CLASSIFIED AD

RATES: $90 per columninch (25-35 words,
including a bold headline). Each additional
1/4 inch is $30. If ordering a logo, please
include an extra $45; for a blind box, please
include an extra $20. All line ads must be
prepaid. All rates are per insertion.

To place your classified ad, mail your ad
copy with payment to:

Patricia Hoffman

Golf Course News

PO Box 997, 106 Lafayette St.
Yarmouth, ME 04096

or fax to: (207) 846-0657
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CALENDAR

February

5 — Annual Lawn Care Seminar in Auburn,
Mass. Contact Karen Connelly at 508-287-0127.

13-15 — 15th Annual Chicago Golf Show in
Rosemont. Contact Ricky Iovino at 800-781-6083.

16-20 — Long Island Turfgrass Management Short
Course on Long Island, N.¥. Contact Cornell Uni-
versity at 607-255-1792.

18 — Connecticut Turf & Landscape Conference
in Hartford. Contact Lauren Riccio at 203-699-9912.

23-24 — Turfand Grounds Exposition [l in Suffern,
N.Y. Contact NYSTA at 800-873-8873.

23-27— Long Island Turfgrass Management Short
Course on Long Island, N.¥. Contact Cornell Uni-
versity at 607-255-1792.

24 — GCSAA Seminar on Enhancing Your Value
as a Professional Golf Course Superintendent in
Bloomington, lll. *

24-25 — GCSAA Seminar on Golf Course Construc-
tion Techniques and Management in Albany, N.Y. *

24-26 — Western Pennsylvania Turf Conference
and Trade Show in Monroeville, Pa. Contact Eric
Oesterling at 412-837-1402.

25 — GCSAA Seminar on Preventive Mainte-
nance of Turf Equipment in Bloomington, lll.

27 — Ecological Landscaping Assoctation Winter
Conference in Boxborough, Mass. Contact Nancy
Askin at 978-897-7490.

27-March 1 — West Michigan Golf Show in Grand
Rapids. Contact 616-247-1931.

March

2 — GCSAA Seminar on Design, Construction
and Maintenance of Chemical Storage Facilities in
Providence, R.I.*

2 — GCSAA Seminar on The Superintendent as
Grow-in Manager in Stoux Falls, S.D. *

2-3— GCSAA Seminar on Managerial Productiv-
ity in York, Pa. *

3 — GCSAA Seminar on Enhancing Your Value
as a Professional Golf Course Superintendent in
Gaylord, Mich.

34— GCSAA Seminaron Managing People for Peak
Performance and Job Satisfaction in St. Louts, Mo. *

3-5 — New England Regional Turf Conference in
Providence, R.I. Contact 401-848-0004.

4 — GCSAA Seminar on Employee Safety Train-
ing in Gaylord, Mich. *

6 — GCSAA Seminar on Wildlife Management
and Habitat Conservation in Cleveland. *

7-10 — Canadian International Turfgrass Con-
Jerence & Trade Show in Calgary, Alberta, Canada.
Contact 800-387-1056.

9 — GCSAA Seminar on Turfgrass Stress Man-
agement in Birmingham, Ala. ™

10 — Community Tree Conference in Amherst,
Mass. Contact Dennis Ryan at 413-545-6626.

10 — GCSAA Seminar on Preventive Mainte-
nance of Turf Equipment in Johnstown, Pa. *

10-11 — GCSAA Seminar on Managing People
Jor Peak Performance and Job Satisfaction in Minne-
apolis. *

11 — GCSAA Seminar on The Microbiology of
Turfgrass Soils in Cincinnati. *

17— GCSAA Seminar on Enhancing Your Value
as a Professional Golf Course Superintendent in
Lake Harmony, Pa. *

17 — GCSAA Seminar on Wetlands and Golf
Courses in Manchester, Vt. *

17-18 — GCSAA Seminar on Spanish for Golf
Course Management [ in Palm Desert, Calif *

18 — GCSAA Seminar on Time Management for
the Golf Course Superintendent in Rockport, Maine. *

24 — GCSAA Seminar on Irrigation Water Qual-
ity in San Antonio, Texas. ™

24-25 — GCSAA Seminar on Golf Greens: His-
tory, Theory, Construction and Maintenancein Phila-
delphia. *

* For more information contact the GCSAA Edu-
cation Office at 800-472-7878.
84 February 1998
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BRIDGES

LAMINATED
WOOD

PEDESTRIAN & VEHICULAR
Order Direct From The Leading Manufacturer in U.S.
« Complete Prefabricated Packages » Ready for Fast Erection

o Direct Distribution Throughout the U.S. e Custom Design & Engineering

CALL 800-777-8648

P.O. Box A e Morrisville, NC 27560
Tel. 919/467-6155 ¢ FAX 919/469-2536

racn roco ooy
www.enwood,com

SIRCLE #171

To reserve space in this section, call
Trish Hoffman, 207-846-0600

4 Models
GCT12
GCT15
GCT20

Easy to use PCE

Lightweight
Adjustable
Powerful

PRECISION

YOUR GOLF COURSE SUPERMARKET

1-800-345-1960

CIRCLE #lal/GCM BOOTH #2561

Keep That Edge

Contact Your Local Distributor or Call Us
Toll Free 1 (800) 422-4748

CIRCLE #176/GCSAA BOOTH #3723

119 40th St. NE

“DELIVERED ACROSS AMERICA”

PEDESTRIAN AND SINGLE LANE
VEHICULAR BRIDGES
ENGINEERED AND FABRICATED
TO YOUR SPECIFIC
REQUIREMENTS. CLEAR SPANS
TO 220 FEET AVAILABLE IN MOST
OF OUR STYLES. FACTORY

IRECT.
DIREC "I

1-800-749-7515

10' 6" X 250' CONNECTOR SERIES
ADMIRALS COVE * JUPITER, FL

CIRCLE #184/GCSAA BOOTH #471

You’ll want to play ¢
barefoot on our
certified grasses.

Featvring. ;
* Tifton 419 * Sprig Planting Service o Lay and Play Fairway
* Midlawn * Laying Machinery Cuts (warm season)
» El Toro Zoysia Rentals * Pads
* Meyer Z-52 Zoysia * Row Planting Service * Big Rolls

P.O. BOX 58440 » LITTLE ROCK, AR 72215

1-800-666-0007 501- 280 0763 WWW. (|ua|lvalley com

QuallValleyGRAssss

SPORTS » GOLF * COMMERCIAL » RESIDENTIAL - SOD PRODUCERS

barefoot walkin’ thick o
CIRCLE #182

DIRTY BIRDS a PROBLEM??
Scare them away with harmless,
APPROVED, ENVIRONMENTALLY SAFE
BIRD CONTROL NOISEMAKERS

UNIQUE, MORE DISCREET PRODUCTS

ESPECIALLY FOR GOLF COURSES
near residential areas are available.

We CAN help solve your bird problems.

CALL TODAY: 1-800-582-8843
JPF Distributors

CIRCLE #177

Serving the Golf Construction Industry Worldwide

LANDSCAPE PRODUCTS
1-800-21-EAGLE

Featuring:

Drain Pipe

Nyoplast Drains
NDS Drains
Geotextiles

Lake & Pond
Liners

Eagle Interface for
Greens Construction

CIRCLE #169/GCSAA BOOTH #843-845

STAY ON COURSE...

Silt & Safety
Fences

GOLF COURSE

WITH NEWS ONLINE

THE NEWSPAPER FOR THE GOLF COURSE INDUSTRY

www.golfcoursenews.com

A Visible System
You Can Mow Right Over

¢ Speeds up play - Reduces playing
time up to 30 minutes perround

& Costeffective - Paysforitself in
months- Lasts for years

+ More enjoyment - No pacing and
hunting for ﬁpnnl(lv. rheads

0 Available inall colors

Proven at thousands of courses around the world

9‘1'778 Kirby Marker System

760-931-2624 « 800-925-4729 o Fax 760-931-1753

AQUA MASTER AQUA MASTER

AQUA MASTER

CIRCLE #178/GCSAA BOOTH #3721

FOUNTAIN AERATORS

» UL Listed

* Lighting Packages

* 3 Year Motor Warranty
* Interchangeable Nozzles

HILSVIN VNOVY

HILSYIN YNOV

( ﬂgm l(u?,

FOUNTAINS AND ASRATORS

Superior Aquatic Managemeat Systems

HILSVIW VNOV

CIRCLE #166/GCSAA BOOTH #3777
GOLF COURSE NEWS
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Circle# AdvVertiser.......ccccceesiiraancsssen
! BRIDGING ANY SPACE MAXON SP100 | = wom

125 American Cyanamid .... . 24*Booth #3327
4 CHANNELS, PI_, SCAN 126 American Cyanamid* .......... 54#Booth #3327
122  The Andersons .........c...c.. 57Booth #3267
: 166  AquaMaster.... .... 834#Booth #3777
, 5 VH F 127  Aquatrols .48+ Booth #1767
128  Aquatrols .... .62 Booth #1767
$ 75 163  Arnold Palmer Golf Management .............. 80
U H F 209 Bayer Corporation ................. 37*Booth #809
= = 104 Bayer Corporation ............ 20-21#Booth #809
Call Nationwide Toll-Free 167  Bearcom ... 85 Booth #3286-3288

. 56*Booth #1467
53¢ Booth #819
... 4*Booth #2204

1 -800-527-1 670 153  Becker Underwood .
154  Brouwer Turf Equip.

129  Buckner/Legacy
mom 168  Continental Bridge .... 85 Booth #2266
155 = Crane Plastics........... ... 38*Booth #347

E-Mail: conbridg @carlos.polaristel.net » continentalbridge.com 11545 Pagemill Rd. Dallas, TX 75243 ¢ 214-340-8876 Fax: 214-349-8950 105 Dow AgroSciences............ 12-13*Booth #210

, CIRCLE #168/GCSAA BOOTH #2266 CIRCLE #167/GCSAA BOOTH #3286-3288 160  E.F. Burlingham & Sons .... 36 Booth #3746
LIOIR LG . oo oiinciin 88Booth #1319
169  Eagle Golf 84#Booth #843-845

e W 170,  EcoTurf, InC. ......ciovvesevesnnrrrnenn 85¢Booth #224
1 HARCO DUCTILE IRON 171  Enwood Structures ......

! s CONTINENTAL"
BRIDGE

8301 State Highway 29 N, Alexandria, MN 56308 USA
Phone: 320-852-7500 Fax: 320-852-7067

172  Excel Bridge Mfg.

FITTINGS FOR GOLF COURSE 164  First Products .. 80 Booth #248

113  Flowtronex PSI..... ...34-35¢Booth #2817

Ryan Incorporated Central IRRIGATION SYSTEMS 185 FMAC Golf Finance Group ............... 87

; " a 2 ) RN L5y o S 30+ Booth #805
Sizes 2 (hl’OUgh 12 4 all conﬁgurauons 158 Formost Construction Co 39
“emer bbb redlinibry including "knock-on" repair couplings. 173 GCSine./Golf Course Sol... 85+ Booth #1177
We have the supervision, experienced personnel, High Strength, high corrosion = g L
and equipment to meet the tightest schedule resistance 186 Cf“” ASIB I8 ersre i 78%Booth #5310
Sobile prodicing the bighest lity ok . 174  Grass Craft ... .. 85°Booth #3820-3822
¥ The Harrington Corporation 1300 CHARCON:. oot srvasiias 66 Booth #565-567
Janesville, Wisconsin Washington, DC P.O. Box 10335 175  Harrington/Harco Corp. 85¢Booth #650-652
Patrick Ryan, 608-754-2291 David Ryan, 301-874-5119 Lynchburg, Va 24506 131  Homestead Nitrogen Corp. 68 Booth #3306
) k 804-845-7094 Fax 845-8562 123  Hydro Agri North America, Inc. ................. 61
Certified Charter Member of Golf Course Builders Association of America 161 IGM
CIRCLE #183 CIRCLE #175/GCSAA BOOTH #650-652 ISK Biosciences Corp. .......... 5 Booth #3750
. 187  Jacklin Seed Co. ........ 81 Booth #3577, 3481
FAST, EFFICIENT & SAFE TURN ON THE PRESSURE 102 Jacobas bt 44-45Booth #1518

176 Jesco Products/Pinhigh ..... 84 * Booth #3723
106 John Deere ... 6-7T*Booth #2617
b A | B BT e T PP f e 84
178  Kirby Markers....... . 84#Booth #3721
132 Lebanon Turf Products....... 37®Booth #1121

You have THE BULLET——=
This tile cleaning nozzle flushes

the sand and dirt from drain lines
— there are five flushing nozzles

T Tocs

- THE BIODEGRADABL

TURF STAPLE SYSTEM and one lead (cutting) nozzle. 1380 Eofts, Inestas sanlian 64 Booth #2329

NOW LET THE WATER FLOW! 156  Markers, Inc. c.convionsiunicenns 67 % Booth #1475
Secures turf effortlessly =Y 159  Martin Marietta Magnesia Specialties ...... 39
NO MORE back breaking labor Ask Your Golf Course Distributor for 179  Master of the Links............. 85 Booth #808
NO MORE mower damage INNOVATIVE MAINTENANCE PRODUCTS 107 Milorganite....... 10-11+Booth #3740
ENVIRONMENTALLY FRIENDLY NOVARTIS ........... 15#Booth #1805

Nutramax ...7T0*Booth #457-459

300 N, ELIZABETH ST, DEPT. 6CN, CHICAGO, IL 60607 | P.O. Box 1865, Lombard, 11 60148-1865 /& 116 silterine/Bareibindy- 10l ivl
: 630-627-1100 * Fax 630-627-1104 151  Par Aide . 46*Booth #2805

312-226-0099 e FAX 312-226-2480 _ 9 124  PBI/Gordon Corporation ... 58 ® Booth #3249
CIRCLE #170/GCSAA BOOTH #224 CIRCLE #179/GCSAA BOOTH #808 135  PBI/Gordon Corporation ... 77 Booth #3249

From Y/ = e =
jl{fzster gf t/Ze { tﬂé‘ /¥ - NOVARTIS ... .. 16-17 Booth #1805

EcoTurf. Inc. 888-TurfTac

180  Precision Small Engine ...... 85¢Booth #2561

Ball Wasner ne'"rbisnment 181  Precision Small Engine ...... 84 Booth #2561

330 PTONMK oisviimrssivssbiisaimisinisoiissisesssidoonss 69

103  Pursell Industries 23 Booth #602, 604

Wt 2NEW MODELS 182 ' 'Quail Valley Farms ......cc..c.ccoinivunmsussinssossinss 84
ROBIN ENGINE © Ball washers, benches, tee markers, etc. restored to like 108  Ransomes Corp. ....... .. 28-29+ Booth #619

MADE IN THE U.S.A. . f;l:ch ait new condition for a fraction of the cost of new. 137  Ransomes, Ransomes Corp. 60*Booth #619
::;;(;‘::;z&e * 221bs o Saves money over in house refurbishment. 1%’»2 Re(lexixin Ch.artr‘rhouse ....... f.:’.-lioolh #1243
pstxa ol pump L e  Reduces time demands on staff as GCSinc. manages the Hf RegA) Chemical : '.)f: Boo AN
EORWARD Sk oo disaiiembis Gardiokive sassaubivs 109  Rhone-Poulenc . (Ir._‘ *Booth %:mx
MOUNTED * 104nch out PrOCess s ARy g Yy 110  Rhone-Poulenc .. 50-51*Booth #308
i * safety cutter disc ® Includes; sandblasting, welding & powder coating. 1t hogseR#Ns 4DaE ...40-41 ¢ Booth #5412
L"JL";".ZZ..TZ?'"Q e  Service Nationwide...Representative Inquires Welcome. 111  Rohmid LLC* 40-41¢Booth #
POLYETHYLENE DECK 139, _Roots; Inc. .ciuiiconis 76*Booth #1853-1855

@ » Deck won't crack or break 183, . Ry MG Cntral &.. ossmsasidsc s tonsmiot 85
140  The Scotts Company 3eBooth #2605

meﬁgg;:_ 3822 87 Bell Street., Portland, ME 04103 Ga“ en“'se s"“uons n4'421'5400 “m 5411 141  Seed Research (:)1' ();'eg(vxl ..42*Booth #1205

TOLL FREE 1-800-760-1680 * Fax: 207-878-9109 2127 S. Grand Ave., Santa Ana, CA 92705 142 ' SHHERCO voroooiserse oo 75 Booth #1510

B CIRCLE #174/GCSAA #3820-3822 CIRCLE #173/GCSAA BOOTH #1177 188  Southern Golf Products ..., 82

— Standard Golf ............ 9eBooth #3635

... 84*Booth #471

184  Steadfast Bridge Co.

Exc E L Ge' our NEw’ 1 998 cuialog FREE 117  Syncroflo* .......... . 31*Booth #1405
RSN ey g 4 118, Tee2:Green. ...tisumidin 2eBooth #1830
'“unﬂum"s 0. pRECISlON Engines L EqUipment 143  Terra Industries ... ... 59* Booth #3827
j Flymo e Parts 18 SO A IR0 o e e 65
Specializing in golf Safety o Tires 145 Toro Comm’l. Prod. Div. ...... 8¢ Booth #3741

course/ park/ bike Tools * Trailers 146 T(;l‘(»-lrrigalion Div., . - 7
B[ Lridaes and using o 147 Turf Merchants .......cccccce.n. 47%Booth #1353
9 3 And Much More! 157 Turfco, INC. .ovrssimsirision 43+ Booth #3441

variety of materials to 148  United Horticultural Supply 9eBooth #2247

suit your particular 149  Valent* ... 72*Booth #3629

The Macho Carnbobmes the beauty of wood and the strength : o S : - ; 4 o v, o Ak ¥ o5 A
londscape needs, we | ¢ ik solbiaithering kel Brid c 4 by Golf A : ‘machines. PR E‘ I S l 0 N }I}, Watertronics . . 25*Booth #3859

fobricate easy-to-install, | Dimensions. B &:for £he green Yamaha.... .55¢Booth #3933

i [ ERUCH, o o O R 48
B s, s 800-548-0054 | 4 P YOUR GOLF COURSE SUPERMARKET 165 York Bridge Concepts o 80
P fouice Calforc) 45-1960 1-800-345-1960 150  Zajac Seeds......ccorwn 71*Booth #1766-68
and deliver them any- 12001 Shosmaker Avene, Sanka Fe Springs, CA 90670 Resibtseh, Ak WHWIECIonIsa o FAX 888-973-8032 112  Zeneca Products .............32-33 # Booth #3359
where in North America. Tel: 562-944-0701 Fax: 562-944-4025
ORDER ONLINE WWW.PRECISIONUSA.COM ¥Appears in regional editions.
CIRCLE #172/GCSAA BOOTH #2153 CIRCLE #180/GCSAA BOOTH #2561
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BUILDER AWARDS

Hurdzan on builders

Continued from page 42

No architect would disagree with me
when I say that a great builder can make
your work look outstandingly good, and a
poor contractor can butcher the greatest
design in the world. Some builders have
taken bad golf course plans and made
enough field adjustments to fashion a
good golf course, only to
have the designer getall the
credit.

These are good times for
golf course builders, for
many courses are being
built. However, not so long
ago when the country was
facing high inflation, the in-
terestrates and rising wages
made it difficult to make a
profit, or even stay in busi-
ness. This affected every
golfer who appreciates a fine golf course.
Each time we lost one of these artisans,
the evolution of course design was set
back for we lost the subtleties of interpre-
tation so necessary to produce a great
golf course.

An analogy would be if a gifted com-
poser wrote an imaginative and inspired
piece of music, but if the only musicians
around to play it were a street corner
band, you can imagine the result. This is
humorous perhaps, but the same results
might be expected if you gave a terrific
golf course plan to a road builder.

Thank goodness our country’s
economy has improved and golf course
building is at an all-time
high rate. Now the problem
is trying to find contractors
or train crews in the subtle-
ties of course construction.
Provided the industry is suc-
cessful, which it seems to
be, the best golf courses
ever are yet to come. Better
designs and better construc-
tion, supported by better
maintenance, guarantee
great golf.

Now, I am not so naive as to think that
human nature will change and we will ac-
knowledge all of our unsung heroes. But
next time you are impressed by a great golf
course, don’t just think of the designer.
Remember the golf course builder.

UK lottery

Continued from page 42
struggle to justify expenditure on golf
course construction.

Once more, the perceived image of golf
is causing problems. “Golf has the wrong
image, it is seen as being exclusive, elitist
and discriminatory. If we are to provide for
a wider base of golfers we must overcome
this,” said the BIGCA spokesperson.

Another way forward is for existing pri-
vate clubs to open it’s doors to the general

public on a pay as you play basis with no
discrimination against non-members.

Prime Minister Tony Blair made clear
before the general election in May that
he wanted the lottery to be run in the
spirit of public good.

If golf is able to evolve into a truly
“people’s game” then convergence with
the Lottery Funds would be all the more
likely. At the moment, however, an awful
lot of people would like the opportunity to
play golf but the funds are not forthcom-
ing to allow them to do so.

GCSAA/SHOWTIME ‘98

MacCurrach honored

Continued from page 46
GCSAA Foundation, is open to under-
graduate turf students. Each appli-
cantisjudged on academic excellence,
appropriate career preparation and
potential to make an outstanding pro-
fessional contribution. Applications
are distributed in December and Janu-
ary to all colleges and universities that
offer degrees in turfgrass manage-
ment. Applications are also available
on the GCSAA Web site
(www.gcsaa.org). The application
deadline is June 1, with the judging
process to be completed by July 15.
Internationally recognized for his
expertise in the turfmanagement field,
MacCurrach began his career as golf
course superintendent at Valley Coun-

try Club in Warwick, R.1., in 1962. In
1972, he became the 45th person to
receive the title of Certified Golf
Course Superintendent from the GC-
SAA. MacCurrach became the PGA
Tour’s first agronomist in 1974, then
was named senior argonomist in 1988.
In 1994, he received the GCSAA's Dis-
tinguished Service Award.

“Allan’s contributions to the PGA
Tour specifically, and the turfgrass
industry in general, were invaluable,”
PGATour Commissioner Tim Finchem
said. “As senior agronomist, he played
a leading role in establishing the stan-
dard of excellence for course condi-
tioning at Tour events. The scholar-
ship is an appropriate way of honoring
Allan’s years of dedication to the PGA
Tour and the Golf Course Superinten-
dents Association of America.”

Continued from page 46

organizations.”

Mastroleo wins Distinguished Service

manage Fox Hills Golf Course in 1959. Eleven years later, he became superin-
tendent at Hillcrest Country Club, where he has been for nearly 30 years.
“Dave Mastroleo is the epitome of what golf course superintendents are all
about,” said Bruce R. Williams, certified golf course superintendent at Los
Angeles Country Club and GCSAA immediate past president. “He has spent a
long career giving and sharing while asking for nothing in return. Dave is a
shining example of the spirit of volunteerism, with over 40 years of contribut-
ing his time and talents to various GCSAA chapters and allied turfgrass

Mastroleo has been a GCSAA member since 1954, and is a member and past
director and president of both the California Golf Course Superintendents
Association (GCSA) and the GCSA of Southern California. He also is past
president of the California Turfgrass Council.

“As a mentor, Dave has a long list of successful superintendents who ben-
efited from this tutelage. The respect that those former trainees have for Dave
is immeasurable, and many of them pinpoint Dave Mastroleo as the primary
factor for their success,” Williams said.

GUEST COMMENTARY: OVERVIEW OF THE ASIAN ECONOMIC CRISIS

Fream: Golf in Asia

Continued from page 83
tive return on investment.

Since it takes two years or longer to
plan, build and open a golf course, having
inventory on stream as the local economy
revives and pent-up economic demand
expands, puts upward pressure on mem-
bership and greens-fee prices.

Daily-fee courses can manage current
situations by greens fee adjustments and
smart marketing of existing facilities. As
player demand expands again, and it
surely will, daily-fee operators or semi-
private clubs with excess capacity, can
attract new players. As demand increases
again, there will be upward pressure on
greens fees. For the in-place existing op-
erator, this pressure of increased play
and higher greens fees will clearly add to
the profit margin. Membership values
willincrease as player demand increases.

Tourism golf will be a beneficiary as
the various Asian economies recover.
Tourism is here to stay. It is the single
largest industry in the world. A couple of
years of staying “home for the holiday”
will surely rekindle the desire to play
elsewhere when the confidence in the
income stream and local economy has
returned.

Existing resort courses or those now in
construction that are open as the tourist
demand returns, will benefit.

Since Southeast Asia has many of the
world’s most attractive seaside-sunshine
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locations, tourist arrivals from elsewhere,
primarily North America and Europe, will
see business now and in the future. There
are some bargains at hand where recent
currency devaluations have made local
prices more attractive. Smartly managed
tourist resort courses can see direct ben-
efit from increased international tourist
travel.

Regional tourism will also benefit as
Japan finally gets their economy back in
equilibrium. Traveling Japanese golfers,
because they cannot afford to play golf at
home, constitute a considerable percent-
age of the 15 million or so Japanese play-
ers and the approximately 5,000 driving
ranges that continue to produce more
players. In the future, the Japanese golfer
will be even more important. Cost fac-
tors, politics and environmental issues
will prevent Japan from ever again build-
ing huge numbers of courses as hap-
pened in the 1980’s. This means ever
more Japanese will be seeking out other
locations to play their golf. Korea, Guam,
Saipan and the Philippines can be the
earliest beneficiaries. China also can ac-
commodate the Japanese golfer conve-
niently.

The Chinese are observers, not avid
participants in the current Chinese golf
market. Expatriate and speculative buy-
ers drove much of the recent Chinese
market demand. A large number of new
courses across China is unlikely due to
limited land availability, water availabil-
ity problems, population pressures and

other economic and political concerns.
Chinese travelers will increase in num-
ber geometrically in the coming years.
Golfers will be among those travelers.

Existing and new courses around the
Pacific Basin will benefit from the Japa-
nese and Chinese tourist
golfer. Korea and Taiwan
can benefit most easily.
The Philippines can cer-
tainly gain tourism golf
visitors from China, Ja-
pan, Korea and else-
where. More tourist qual-
ity destinations for eager
golfers must be provided,
however.

Those who can develop new courses in
China in the next few years will clearly
benefit, so long as the site selected for
the new course is a solid one in a good
location with adequate market analysis
and with experienced planning and de-
sign. Excessive development costs are
the last thing a smart golf developer will
want. The correct location is vital. Medio-
cre design and construction results will
not be financially successful.

If has become apparent in viewing the
overall Asian golf market for more than
25 years, that these recent and ongoing
economic readjustments will have con-
siderable benefit, in spite of near-term
hardship. The desire to play golf will over-
come financial concerns.

Overbuilding of courses using ill-sited
locations, grandiose design schemes and

eccentric clubhouse goals, will cause
bankruptcy and distress for some. Overly
expensive courses built more at the whim
and ego of a signature player, or optimis-
tic owner, rather than clearly focused on
financial reality, will decline.

If future golf courses
are master planned and
designed in logical loca-
tions, with a clear under-
standing of the specific
market target, with rea-
sonable construction
costs, with modest, yet
comfortable, functional
clubhouse facilities, golf
can be offered that will accommodate the
vast majority of present and future players.

It must be recognized that Asia is di-
verse in very many ways. The effects of
the current economic turmoil will impact
each country differently while the timing

, of the impact, the duration of the down-

turn as well as the severity, will vary and
may rotate. The emergence from adjust-
ment and correction actions will surely
vary. Politics and strength of conviction
on the part of the various national leaders
will have direct bearing on the timing and
rate of recovery.

The ongoing dip in golf play and golf
development activity will be viewed in
the new millennium as but a pothole in an
otherwise profitable and expanding in-
dustry. There will be more that 60 million
golfers around the world by 2001. That is
a major market to target.

GOLF COURSE NEWS
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ACQUIRE LEASE

Whatever your financial needs, let FMAC help you
achieve your goal. FMAC Golf Finance Group is staffed
by experienced professionals who really understand
your business. We offer fixed rate loans with terms of
up to 20 years. Our floating rate loans feature interest
ceilings that protect you from runaway inflation and
interest rates. We lend and lease to all types of golf
course facilities, from daily-fee courses to member-
owned clubs and long-term leaseholders. When we

REFINANCE RENOVATE

arrange a loan, it's based on the cash flow of your
business—personal guarantees are often not required.
Our legal and appraisal process keeps our fees far
below those of other lenders. Simply provide us with
the financial data for your facility and we’ll provide an
estimate of its value and the equity available to you.

Call Mike DeMita in Atlanta; Doug Brodie in Los
Angeles; Ed Boyle or Ralph Little in Greenwich and find
out how we take the hazards out of golf financing.

FMAC

GOLF FINANCE GROUP

Atlanta 800-664-3622 « Greenwich 800-884-3622 » Los Angeles 800-611-3622
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