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Special Report: Winter Prep 
Don't forget to apply the potassium when you're 
preparing for the cold months ahead 31 

It's a Small (Turfgrass) World 
International scientists share findings on latest agro-
nomic research 13, 20 

ROLLIN' ROLLIN' ROLLIN' 
A crew unrolls sod along a fairway of The Links at MonteLago at Lake Las Vegas Resort. Story p. 36. 

TAKING GOLF TO THE STREETS 
MetroGolf Inc., a Denver-based developer of golf learning 
centers in major metropolitan areas, has unveiled render-
ings of MetroGolf New York, a golf center to be built atop the 
Port Authority Bus Terminal located in the heart ofmidtown 
Manhattan at 42nd Street and 8th Ave. See story page 40. 

GOLF COURSE 

ROUNDS PLAYED BY FACILITY TYPE - 1996 

MUNICIPAL 
25.4% 

PUBLIC ROUNDS ON THE INCREASE 
From 1986 to 1996, approximately two out of every three 
rounds were played at public-access golf facilities. The 
most growth occurred at daily-fee facilities, where the 
number of rounds increased by more than 23 percent. 
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Audubon jumps into 
course development 
B y M A R K L E S L I E courses as environmental 

One-stop 
equipment 
deals on rise 
B y M. L E V A N S 

BLOOMINGTON, Minn./ 
LINCOLN, Neb. — As the 
industry sees more 
courses gathering under 
management umbrellas, 
the number of exclusive 
provider deals between 
management companies 
and manufacturers — in-
cluding equipment, equip-
ment maintenance and an-
cillary services — appears 
to be following suit. 

In the past month, both 
the Toro Co. and 
Ransomes America Corp. 
have added substantial 
new agreements to their 
growing list of exclusive 
arrangements. 

Toro cut a five-year deal 
with Whitbread/Marriott 

Continued on page 48 

Ron Dodson 

Public Golf Forum sessions take shape 
DevelopmentTrack: Maintenance Track: 

Technology steps 

into the spotlight 

Player development 

can't be overlooked 

B y M A R K L E S L I E 

OAK BROOK HILLS, 111. 
— Pioneering technology 
for quickly "mapping" a 
golf course to optimize ir-
rigation and chemical and 
fertilizer applications is 
one of several topics in a 
full package of mainte-
nance sessions planned for 
the 1997 Public Golf Fo-
rum here, Oct. 27-28. 

Golf course superinten-
dents around the country, 
taking advantage of special 
registration offers, are ex-

PUBLIC GOLF FORUM 
A NATIONAL BUSINESS CONFERENCE AND EXPO FOP SUPERINTENDENTS, 
OWNERS, MANAGERS, AND DEVELOPERS OF PUBLIC-ACCESS GOLF FACILITIES 

pected to attend the forum 
at Oak Brook Hills Resort 
for public-access golf 
course superintendents, 
owners, operators and de-
velopers. 

Along with a half-day 
session on "Biological 
Controls: Current Status 
and Future Prospects," led 
by Dr. Eric Nelson of 
Cornell University, they 

Continued on page 19 

B y M. L E V A N S 

OAK BROOK HILLS, 111. 
— Public-access golf 
courses are being devel-
oped in record numbers 
while player participation 
numbers remain stagnant. 

Now, how are you going 
to develop a public course 
that will allow you to es-
tablish a solid customer 
base — and keep those 
customers coming back for 
more, giving you a faster 
return on your investment? 

Continued on page 54 

SELKIRK, N.Y.—When 
Audubon International 
(AI) entered the 
world of golf, no 
one would have 
dreamed of the 
heights it is about 
to reach — no 
one except, per-
haps, President 
Ron Dodson. 

AI has created 
the Audubon International 
Golf and the Environment 
Land Trust to accept "real 
property interest" that will 
be used to facilitate devel-
opment of Audubon golf 

research and demonstra-
tion centers. 

"We asked, 
'Who better to 
implement our 
beliefs than us?"' 
said Dodson. 
"One of the criti-
cisms we've had 
about our Coop-
erative Sanctuary 
System is that we 

have no assurance that our 
Continued on page 17 



Fourteenth hole, Valderrama, Marbella, Spain. Ryder Cup '97 golfers play on Penncross, the world's most specified putting green grass. 

The development of creeping 
bentgrass greens, tees and 

fairways added a fresh approach 
to the ancient game of golf: 
Putting is now faster and truer, 
bentgrass fairways allow more 
roll, and along with tees, recover 
from divot and traffic damage 
more rapidly Golfers get around, 
and today's global players expect 
bentgrass. 

Now, more architects and 
designers incorporate the 'Penn 
Pals' from Tee-2-Green into their 
courses with outstanding results. 
Our bents contrast well when 
perennial ryegrass, Kentucky 
bluegrass or fine fescues are 
used in short and tall rough 
areas. It's no wonder today's turf 
professionals count on the 

'Penn Pals' to make their courses 
picture perfect. 

In 1955 Professor Burt Musser, 
assisted by Dr. Joe Duich, 
released Penncross creeping 
bentgrass as a seeded bent for 
golf course greens. For more 
than 40 years Penncross has 
been specified for greens around 
the world and extended the 
boundaries of bentgrass adapt-
ability. 

Exceptional heat and wear 
tolerance plus recuperative 
ability are Penncross strong 
points. Forgiving nature and 
management latitude are more 
reasons for Penncross' long life, 
reputation and continued popu-
larity. 

Superintendents know 
Penncross will always rise to the 
challenge and perform flawlessly 
...like in the 97 Ryder Cup at 
Valderrama. 

Penncross is 
one of the 

'PennPals"™ 
available in 

the sealed 
tamper proof 

"Penn Pail" 
marketed by 

Tee-2-Green®-
Call today for 

the distributor 
nearest you. 

TEE-2-GREEN 
P0 Box 250 

Hubbard, OR 97032 USA 
503-651-2130 

FAX 503-651-2351 
800-547-0255 (IN U.S.) 



BRIEFS 
ATHENS, Ala. —The 

financially troubled Ath-
ens Country Club is up for 
sale to the highest bidder. 
The 40-year-old facility, lo-
cated in the southern sec-
tion of the city, consists of 
a nine-hole course, swim-
ming pool, tennis courts, 
clubhouse and 50 acres. 
The main reason for the 
sale is a drop in member-
ship. The club actually was 
considering expanding 
earlier this year, but the 
proposal failed. The long-
time private club is open 
for public play for the first 
time to increase revenue. 

• • • 

CHASKA, Minn. — 
The ChaskaTown Course, 
a public 18-hole layout de-
signed by Art Hills, is set 
to open later this month. 
The course — Hills' first 
design in Minnesota — 
offers two nines with dis-
tinct character. One nine 
is primarily a wide-open, 
links-style layout with few 
trees and lots of natural 
grasses and floral vegeta-
tion adding definition. The 
other nine is more 
parkland style with ponds, 
marshes, ravines, and 
trees. The course is a mile 
west of Hazeltine National, 
site of the two U.S. Opens. 
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Homeowners/ developer go to court over future of Biltmore Hotel GC 
PHOENIX, Ariz. — The owner 

of the Adobe Golf Course at the 
Arizona Biltmore Hotel, which 
plans to develop housing on the 
land starting in the year 2000, 
has filed a suit against one of the 
Biltmore neighbors who is lead-
ing opposition to the plans. 

Kabuto Arizona Properties, 
which says it has the rights to 
develop the course into 112 

homes as of the year 2000, has 
filed a suit against Jack Londen, 
a Phoenix businessman and 
leader of neighborhood opposi-
tion to Kabuto's plans. 

Kabuto has become involved 
in a struggle with supporters of 
the course — homeowners abut-
ting the course, some city offi-
cials and longtime golfers — 
over the future of the site. After 

announcing plans to develop the 
homes, which drew heavy criti-
cism from certain groups, 
Kabuto has since indicated that 
the course could remain if some-
one compensates it for the valu-
able land. 

Meanwhile, the city has been 
attempting to create a new zon-
ing designation for the course 
site that would prevent it being 

developed into homes. Kabuto 
has said that such a move would 
unfairly rob it of development 
rights to the property. Kabuto 
says neighbors of the golf course 
agreed several times over the 
past 35 years that the course 
would be preserved only for an 
indefinite time and knew that 
development could happen in 
2000. 

Why on-site fermentation for 
beneficial soil bacteria is overkill 

A huge investment in on-site fermentation systems is made unnecessary by 
a new controlled-dose microbial inoculant that can be even more effective 

THE EVIDENCE FOR 
the beneficial effects of an enhanced 
rhizosphere through optimized 
bacterial activity is well documented. 

"Pseudomonas spp. are well adapted 
to rhizosphere occupancy, but are 
sensitive to drying. Spore-forming 
Bacillus spp. are more durable than 
Pseudomonas spp. but less specialized 
for the rhizosphere. Both of these 
groups have given excellent 
results in field tests."* 

The question is, how best to 
introduce and propagate beneficial 
soil bacteria in the soil environment 
to increase plant health and reduce 
chemical needs? 

Some believe that on-site fermentation 
of beneficial bacteria is better than any 
other method of introduction. The facts 
of microbiological science, however, tell 
a different story. Beneficial bacterial 
strains, such as genus Bacillus, and 
Streptomyces survive very well in a 
dormant state, given proper conditions. 

Highly effective microbes in 
an easier-to-use inoculant form 

Now a new option for inoculating fine 
turf with beneficial soil microbes is 
available in the form of a product 
called Organica® Plant Growth 
Activator (PGA). Compared with 

complex on-site fermentation 
systems, its practical advantages 

include extraordinarily low 
cost and ease of application. 
The inoculant includes 
multiple microbial strains, 
and is delivered in dormant, 

dry form, which is easily 
dissolved for application with 

standard spray techniques, or for 
injection into irrigation systems. 

Organica is a primary 
researcher, developer, 
and manufacturer 
of high quality 
microbial products for 
professional turf 

p* applications. Organica 
scientists, advisors and 
hoard members 

include some of the world's most experienced 
authorities on biological product development. 

Dr. David Pramer 
former Dean of the School of Microbiology, Rutgers University 

Dr. Raj Mehta 
President of Organica, Inc. 

Dr. Charles Bruno 
former Director of Squibb Medical Institute 

Dr. Calvin Ward 
former Co-Director of the U.S. EPA Research Center 

Dr. Marvin Weinstein 
Director at New Brunswick Scientific Co. 

Dr. Claude Nash 
former Senior Director at Sterling-Winthrop 

Dr. Fred Obenchain 
President of BioNet International, Inc. 

Dr. William Donahue 
President of Sierra Research Laboratories 

Once introduced in soil, beneficial 
microbes establish conditions effective 
in improving plant health and helping 
prevent growth of damaging fungi, 
such as Pythium, Rhizoctonia, and 
Fusarium. Organica PGA helps 
solubilize phosphorous and other 
soil minerals for plant availability. 
It improves soil conditions and 
enhances turf health with nitrogen-
fixing and cytokinin-producing 
bacteria, essential amino acids, and an 
array of vitamins to help reduce 
dependence on chemical applications. 

New Organica PGA microbial 
inoculant comes ready to apply, 

promises high efficacy with added 
convenience and lower cost. 

In the move toward more biologically 
sound turf solutions, Organica PGA 
deserves a try on your course. Test an 
area on your turf. We believe you will 
find the results so encouraging that, 
when it comes to beneficial microbial 
inoculants, your first choice will be 
Organica Plant Growth Activator. 

* Cook and Baker 1983- The Nature and Practice of 
Biological Control of Plant Pathogens. The American 
Phytopathological Society, St. Paul, MN. 

Organica 
Plant Growth Activator (PGA) 
Controlled-Dose Microbial Inoculant 



Granite Golf Group buys Brassie, COPM 
PHOENIX, Ariz. — The Gran-

ite Golf Group, Inc., continues to 
grow. 

In late July, Granite bought Club 
Operations and Property Manage-
ment (COPM) and Brassie Golf 
Management Services, Inc. from 
BrassieGolf,amove whichincluded 
20 golf courses and boosted 
Granite's golf course management 
portfolio to 26 facilities. Then, on 
Aug. 14, Granite announced new 
managementcontractswithfour ad-
ditional courses—two of which are 
still under construction — to bring 
the total to 30. 

Granite Golf is a 2-year-old 
company that has lined up $100 
million in financing to buy golf 
courses and management con-
tracts over the next two years. It 
now manages 11 courses in 
Florida, four in North Carolina, 
four in Ohio, two in South Caro-
lina, as well as courses in Louisi-
ana, New Jersey, Tennessee, 
Colorado, New York, Texas, Vir-
ginia, and Minnesota. Granite 
also has consulting arrange-
ments with a course each in Ar-
kansas and Michigan. 

"Our goal is to expand our 
management profile and this 
gives us a chance to do that," 
said Brad Parsons, vice presi-
dent of development for the 
Granite Golf Group, which has 
offices in Phoenix, Toronto and 
Orlando, Fla. "We're trying to 
grow our management side in 
two ways, one by adding indi-
vidual contracts, the other is by 
buying or folding other manage-
ment companies into ours." 

One outcome of the late July 
COPM-Brassie acquisition is 
that William Home, who founded 
COPM in 1981 and has been a 
high-profile golf management 
executive for many years, has 
become chief executive officer 
for the fast-expanding Granite 
Golf Management division. 
Home, who has provided con-
sulting services to more than 200 
golf courses in 11 countries, will 
team with MG Orender, chief 
operating officer of Granite Golf 
Management, to oversee the 
business development and daily 
operations of the management 
group, according to Parsons. 

Parsons said Brassie still owns 
several golf courses and that the 
two companies are "having discus-
sions regarding some or all of them." 
He also said Granite is actively talk-
ing with other golf course manage-
ment groups across the country that 
have anywhere from three to 20 
courses in their portfolios. 

Prior to the recent flurry of 
activity, Granite's earlier man-
agement contracts were prima-
rily with mid-range greens fee 
public courses. Many of its new 
courses formerly with Brassie 
are high-end daily fee facilities 
or private golf and country clubs. 

<fWe're not attempting to be Ameri-
can Golf," Parsons said, "but we are 
trying to grow our company." 

As a result of recent acquisi-
tions, Granite Golf Management 
will oversee management opera-
tions of the following golf 
courses formerly under contract 
with COPM and Brassie Golf 
Management Services: Capital 

City CC, Tallahassee, Fla.; The 
Club at Eaglebrooke, Lakeland, 
Fla.; Lone Palm CC, Lakeland, 
Fla.; Miramar Beach and Tennis 
Club, Bonita Springs, Fla.; 
Panama CC, Gulfport, Fla.; 
Southern Dunes G&CC, Haines 
City, Fla.; Village Club at Sands 
Point, Sands Point, N.Y.; Smoky 
Mountain Golf Club, Whittier, 

N.C.; Starmount Forest CC, 
Greensboro, N.C., The Gauntlet 
at St. James Plantation, 
Southport, N.C.; The Members 
Club at St. James Plantation, 
Southport, N.C.; Kettenring CC, 
Defiance, Ohio; Riviera CC, 
Dublin, Ohio; Westchester Golf 
Course, Canal Winchester, Ohio; 
Florence CC Florence, S.C.; Sea 
Pines CC, Hilton Head, S.C.; The 
Gauntlet at Laurel Valley, 
Tigerville, S.C.; The Gauntlet at 

Myrtle West, North Myrtle 
Beach, S.C.; Ridgeway CC, Mem-
phis, Tenn.; and The Gauntlet at 
Curtis Park, Fredericksburg, Va. 

Granite also has new manage-
ment contracts with the Golf 
Club at Westchester, Canal 
Westchester, Ohio; Westbrook 
Golf Club, Mansfield, Ohio; Royce 
Brook CC, Somerville, N J. (under 
construction); and Tunica Biloxi 
Indian Resort GC, Marksville, La. 
(under construction). 

l l ) N O V A R T I S 
Award® 

Banner® MAXX® 

Barricade™ 

Primo® 

Sentinel® 

Subdue® MAXX® 

Why not do it in the fall? 

Barricade is the pre-emergent herbicide that you 

apply in the fall to control crabgrass all through the 

following growing season. That's because Barricade 

has low solubility and volatility, meaning it stays where 

you put it. 

Barricade also works better than the competition 

on 29 other problem weeds, spring or fall. Tests prove it. 

But in the fall, the weather conditions are more 

favorable, so you'll have a wider window to apply 

Barricade when you're a lot less busy. 

Call your distributor or Novartis sales rep at 

800-395-TURF for information on a Barricade Fall 

Application Program, and by the next growing season, 

your course will be less of a jungle. Who knows? 

With Barricade, you might even find the time to play 

it once in a while. 



Dubsdread to 
undergo yet 
another major 
renovation 

ORLANDO, Fla. — The belea-
guered 18-hole Dubsdread Golf 
Course, which has struggled in 
recent years and already under-
gone millions of dollars in renova-
tions, is headed for another major 
project that could cause a trouble-
some drop in golfers this fall. 

City engineers plan to tear up 
a third of the holes at the 75-
year-old course to improve drain-
age. The project, expected to cost 
more than $378,000, could begin 
in October, about the same time 
the city is expected to pick a new 
management team to run the fa-
cility. 

City officials have become in-
creasingly unhappy with 
Dubsdread because it has lost 
more than $2 million since a $4.5 
million makeover in 1991. Ear-
lier this summer, the city coun-
cil decided to seek bids from 
private management firms to 
operate the course, which the 
city has run since buying it for 
$1.2 million in 1978. 

The new project is aimed at 
relieving stormwater runoff 
problems for homes along the 
course and improving course 
drainage. The project is expected 
to be finished by December, al-
though temporary greens and 
tees will be set up on many holes, 
which may cause a dropoff in 
golfers and revenue from greens 
fees. 

City Council says no to Los Angeles golf developer 
LOS ANGELES — In what is 

considered a stunning victory for 
environmentalists and a union 
local, the Los Angeles City Coun-
cil recently denied a permit to a 
developer looking to build an 18-
hole course on the environmen-
tally-sensitive banks of the Big 
Tujunga Wash. The decision 
comes after nearly 10 years of 

emotional debate about the site 
and proposed golf course devel-
opment there. 

An attorney for the project de-
veloper, Foothill Golf Develop-
ment Group, told the Los Ange-
les Times it is very likely his 
client will sue. He said the 
council's decision, which re-
jected unanimous approval by 

the Planning Commission, vio-
lated the developer's rights to use 
the property for economically vi-
able reasons. The Foothill group 
and the property owner, Cosmo 
World Corp., has struggled with 
federal and local officials for nearly 
a decade to build a golf course. 
Cosmo World is headed by Japa-
nese golf magnate Minoru Isutani. 

If the case does go to court 
and a judge finds in favor of the 
developer, it's possible the city 
would be forced to approve the 
project or buy the land, and pos-
sibly, pay damages. 

Environmental supporters, in-
cluding the California Depart-
ment of Fish and Game, the Si-
erra Club and the Audubon 
Society, strongly opposed the 
352-acre project, mostly on the 

grounds that it would reduce an 
already precious amount of truly 
open space in the area and de-
stroy one of the last remaining 
habitats of the endangered slen-
der-horned spineflower. The 
developer eventually made sev-
eral concessions to increase the 
amount of open land, but ulti-
mately failed to sway the council. 

Some observers, including the 
developer, said the council's de-
cision was strongly influenced 
by pressure from a local union of 
hotel employees and restaurant 
employees. The 7,500-member 
group opposed the project 
largely because the golf course 
project would benefit a large lien 
holder on the property, Kajima 
International, which is involved 
in a prolonged dispute with the 
union that is trying to organize 
employees at Kajima's New 
Otani hotel in downtown Los 
Angeles. Kajima was actually the 
original developer of the project, 
but was replaced by Foothill Golf 
after a financial dispute with 
Cosmo World. Kajima put an $18-
million lien on the property, 
claiming Cosmo World still owes 
the firm money. 



Albuquerque's Ladera Muni on road to recovery 
ALBUQUERQUE, N.M. — 

The Ladera municipal golf 
course had long been considered 
the worst of the city's three ma-
jor municipal layouts. Last year, 
in fact, the course was in such 
bad shape that golfers in the 
annual men's city golf champi-
onship were actually allowed to 
tee the ball up in the fairways. 

But 18 months later, through 
the hard work and vision of two 
father-son teams, a hardworking 
superintendent and crew and 
committed city officials, Ladera 
is on its way back. One golfer 
toldth e Albuquerque Journal that 
the course was "200 percent" 
improved. Another said the 
course was well-run, organized 

and beautiful. 
Sam and Wright Zimmerly 

and Billy Moya Sr. and Billy 
Moya Jr., deserve much of the 
credit for the transformation, 
along with superintendent 
Dominic Carmona and his crew. 
The elder Zimmerly and Mora 
were once among the top profes-
sional golfers in the state. 

Moya, Sr., who is 73, has been 
in the golf business all his life. 
He came out of retirement to run 
Ladera with Sam Zimmerly and 
was appalled by the condition of 
the course when he first saw it. 
They soon discovered that the 
city had been saving money for a 
new course. 

Mora, Zimmerly and Mayor 
Martin Chavez eventually con-
vinced the city to pump the 

money back into existing 
courses like Ladera. 

In the past year, Ladera has 
gained about 250 new trees, new 
cart paths and flower plantings. 
Fairways have been reseeded 
and the course groomed to near 
country-club standards. A new 
fleet of 60 golf cars was pur-
chased. There are also plans for 
renovating the restaurant and 
creating a banquet room. 

Frustration with 
Birmingham 
course grows 

BIRMINGHAM, Ala. — More 
than six months after asking for 
proposals to renovate the shut-
down Charlie Boswell Golf 
Course at Highland Park, the 
course remains closed and pres-
sure is mounting on Mayor Ri-
chard Arrington. 

The course officially closed 
last November when the Bir-
mingham Park and Recreation 
Board canceled a contract with 
Birmingham Greater Golf Asso-
ciates, the company that was 
running the course. The action 
came after Park Board members 
had complained for months 
about conditions at the course, 
which is the former home of the 
Birmingham Country Club. 

According to the Birmingham 
Post-Herald, several companies 
submitted bids to the Park Board 
last winter but no action was 
taken. Several bidders said no 
one from the city returned their 
calls or acknowledged any de-
velopments on the project. 

Ken Wyninger, owner of AKW 
Golf in Hattiesburg, Miss., was 
one of the bidders. Wyninger 
said the course has good poten-
tial for renovations and an up-
grade, but it needs at least $1.5 
to $2 million invested in the fa-
cility. 

Oklahoma track 
closes for redo 

STILLWATER, Okla. — The 
18-hole municipal Lakeside Me-
morial Golf Course has closed 
for a $2.3 million renovation. 

The course, which opened in 
1947, is scheduled to reopen in 
May 1998 with 12 new greens, 
almost all new tees, a new irriga-
tion system, and a completed cart 
path system, according to Bill 
Nelson, director of Stillwater 
Parks and Recreation. 

Other parts of Lakeside's reno-
vation project include tree re-
moval to improve air circulation 
around greens and tees, tree 
trimming, cutting down part of a 
hill to improve visibility and 
safety and removing dead trees 
and stumps. 

NOTHING RUNS LIKE A DEERE® 

FAIRWAY 
"The John Deere 3235 Lightweight 

Fairway Mower was the first machine 

we found that could cut our undulating 

fairways without scalping or missing 

the low areas. We now own two of them 

and they've done an excellent job. Our 

golfers and even other superindents 

who have visited, noticed the difference 

in our fairways immediatley. Our 

mechanic also praises the machine. 

John Deere equipment used to maintain the Hope 

Island Golf Club include two 3235 Fairway Mowers, 

four model 22 Greens Mowers, two 1200 Bunker 

Rakes, and two F1145 Front Mowers. 

MOWERS 
The RFS™ (Rotate For Service) 

cutting units make it much easier 

to work on and the onboard back-

lapping allows him to backlap the 

machines in half the time it used to 

take. People pay a lot of money to 

play here and have high expecta-

tions of what the course should look 

like. We can't afford to have equip-

ment down. John Deere has always 

been very good about supporting us." 

For the name of your nearest distrib-

utor, or free literature, call 800-537-8233. 

Or write John Deere, PO Box 12217, 

RTP, NC 27709-9601. We know you're 

going to like what you see. 



Arkansas track should complete $ lm facelift by August '98 
FORT SMITH, Ark. — Hardscrabble Coun-

try Club closed recently for a $1 million-plus 
renovation project and the private 18-hole lay-
out is scheduled to reopen in August 1998 — 
just in time for a possible Nike Tour event. 

Nike Tour officials have reportedly focused 
their sights on staging a 1998 event at 
Hardscrabble, and club leaders have approved 
the idea. 

The Nike Tour formerly held an event in 
Texarkana, on the Arkansas-Texas border, from 
1990 to 1995 and has been looking to return to 
Arkansas since that event folded, according to 
Dale An tram, vice president of business affairs 
for the Nike Tour. Antram said the Tour usu-
ally likes to make a commitment for several 
years with a location, in order to build interest 
and local sponsorship. 

Bunton to oversee opening of 
Tennessee's Bear Trace 

HOUSTON — Nancy Bunton, 
a longtime golf operations man-
ager and former LPGA club pro-
fessional, has been named by 
Golf Services Group to oversee 
its management of four champi-
onship Jack Nicklaus-designed 
courses in Tennessee called The 
Bear Trace. 

Bunton is headed to 
Crossville, Tenn., site of one of 
the four courses, to become di-
rector of golf operations for the 
four Nicklaus signature, daily-
fee courses being built at state 
parks across Tennessee. One of 
the goals of the project, which is 
similar to the Robert Trent Jones 
Trail of public courses in Ala-
bama, is to make world-class golf 
available to the public at an af-
fordable price. 

Bunton was most recently gen-
eral manager and director of golf 
at Rio Colorado Golf Course in 
Texas. Her background includes 
all aspects of golf course and 
club operations, as well as per-
sonnel management. Bunton is 
a former LPGA Club Professional 
of the Year (Teaching and Club 
Division) and is also an instruc-
tor for the Gillette LPGA Golf 
Clinics for Women. She also has 
extensive experience with jun-
ior golf programs. 

As preparations continue for 
the official opening of the first 
Bear Trace course at 
Cumberland Mountain State 
Park in Crossville, Bunton will 
set up all operating procedures 
and act as general manager/di-
rector of golf for the Cumberland 
Mountain State Park course. 

Cincinnati seeks 
private operator 

CINCINNATI — The city's 
seven public courses are ex-
pected to be put out to bid to 
private operators by this month. 

Cincinnati Recreation Commis-
sion President Daniel Gilday told 
the Cincinnati Enquirer, "We want 
to be the courses of choice for 
golfers in the general area." 

The city's recreation commis-
sion decided earlier this summer 
that private firms will get the 
chance to make proposals to run 
turf maintenance and all other 
operations. Firms may pitch to 
manage both components or just 
one. City employees may also 
make a pitch to continue doing 
turf maintenance. Currently, the 
commission contracts with golf 
professionals to manage the 
courses, hires a firm to handle 
concessions and usescity employ-
ees to maintain the courses. 

The move to privatize man-
agement of the seven facilities 
follows a consultant's report re-
leased earlier this year that criti-
cized the current system and said 
a new approach could bring in 
more money. A city audit also 
found serious management prob-
lems with the city's golf program 
and led to the suspension of the 
program's manager and several 
other disciplinary actions. 



Massachusetts proposal moves from Milton to Quincy 
MILTON, Mass. — The city of Milton just 

outside Boston might be out of the golf course 
business before it ever got in. 

Quarry Hills Associates, a group looking to 
build a 27-hole golf facility, originally wanted 
to build the course on a landfill and adjacent 
land straddling the Milton-Quincy border. Now, 
it appears the Quincy-based company will build 
an 18-hole layout entirely in Quincy. 

Charles Geilich, president of Quarry Hills, 
said a recent decision by the state inspector 
general may force the group to drop Milton 
from its plans. 

Quarry Hills had offered to cap the 56-acre 
Milton landfill and then use the refurbished 
area as part of a recreational complex. Without 
the Quarry Hills connection, Milton will have 
to pay for the capping itself. 

Indy developers convert farm into links 
MONTGOMERY, Ind. — In 

yet another example of a grow-
ing trend in the golf course in-
dustry, Kenny Swartzentruber 
and six fellow owners recently 
opened the 18-hole public 
County Oaks Golf Course on 
former family farm land. 

"I always dreamed of having a 
golf course in this community," 

Swartzentruber told the Wash-
ington Times-Herald of Indiana. 
"The more I looked at this farm, 
the more I thought it laid real 
good to have a course without 
moving a lot of dirt and making it 
an economically-priced course 
that everybody can play." 

The course was built on 157 
acres formerly owned by 
Swartzentruber's parents. The 
family's home was renovated and 
expanded to become a club-
house. 

County Oaks is a par-72,6,585-
yard layout that was designed, 
for the most part, by its seven 
owners. The group originally 
hired a golf course architect, but 
became dissatisfied and decided 
to do it on their own. Besides 
Swartzentruber, the other own-
ers are Dan Gress, Bob McGuire, 
Darrell Jones, Amos Wittmer, 
John Legancher and Denzil 
Fowler. Construction started in 
spring 1996 and the course offi-
cially opened in mid-July. 

S.C. firm buys 
Park City, Utah 
golf operation 

PARK CITY, Utah — Park 
Meadows Golf Club here has 
been sold. Park Meadows Golf 
Partners, L.P. announced the 
sale of the 18-hole Jack Nicklaus-
designed course and associated 
club facilities to Park Meadows 
Golf Co. L.L.C. The buyer is an 
affiliate of the Melrose Co., a 
real-estate developer headquar-
tered on Hilton Head Island, S.C. 
The sales price was not dis-
closed. 

Plans for Park Meadows in-
clude renaming the property to 
Park Meadows Country Club and 
converting it to a private club. 
According to Richard P. Reichel 
of The Melrose Co., no immedi-
ate changes are planned for cur-
rent club operations. The time-
table for conversion to a private 
club, planned renovations and 
additions, and the membership 
plan will be announced at a later 
date. Membership to the private 
club will be by invitation. 

The Park Meadows club facili-
ties include the 7,413-yard course 
(which opened for play in 1982), 
an 18,000-square-foot clubhouse, 
practice facility, driving range and 
maintenance building. 

CORRECTION 

An article in the July issue of 
Golf Course News incorrectly 
identified architect Ed Beidel in 
connection with a story regard-
ing Turtle Creek Golf Course in 
Limerick, Pa. Beidel is with the 
firm of Beidel Design Associates 
based in Mt. Pleasant, S.C. 



Think Of It As 
The Swiss Army Knife 

Of Utility Vehicles. 

^he h e new E-Z-GO Workhorse™ does it all. 

Hauls plants and fertilizer. Carries sand\ gravel, bales ofstraw, 

budding materials. And all your tools from shovels and hoes 

to mowers and blowers. It comes with lots ofstandard features lilce 

an llh.p. 350cc engine, a 1200lb. pay load capacity and an 

exclusive heavy duty bed liner. With options like a larger cargo 

bed and power dumpy you can get an E-Z-GO utility vehicle 

thai comes with just about anything — 

except a corkscrew. Looks sharp, too. 

THE FINEST UTILITY VEHICLES IN THE WORLD. ™ 
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FROM Ï H £ EDITORS 

Michael Levans, 
editor 

Take a kid — anyone's 
kid — golfing 
We're bombarded with all forms of 

media concerning the trends 
changing the face of America. But how 
often do we really see these trends unfold-
ing in front of our own eyes? Or better yet, 
how often are we able to play a part in the 
growth of a trend? 

I don't think anyone would argue that 
more and more kids are picking up clubs 
for the first time. But let's face it, if these kids are going to keep 
their interest, they're going to need a little encouragement, a 
little preaching from the converted. 

Team that encouragement with an accessible learning center 
(see Public Golf Forum story on cover), and we'll have a set of 
core golfers for the next 50 years. 

Around Masters' time we were exposed to the Nike commer-
cials depicting youngsters of all colors, all creeds, whacking 
golf balls down long, lush, green fairways — an uplifting 
symbol of golfs bright future. 

Those Nike commercial images jarred a few memories. 
How could I forget the first couple times my Dad took me up to 

Butler's Golf Course (Elizabeth, Pa.) to hold my hand through my 
first rounds. He gave me the crucial tips I needed to build my game 
— the ball most "away" hits first, don't walk in another person's 
line. "Keep your head down," he said. "Don't try to kill it." 

The rounds with Dad increased. We started playing with his 
buddies from work, who loved to overwhelm me with swing and 
course-courtesy tips. I started taking my clubs on family vaca-
tions and lost interest in going to the beach. I was hooked. 

Dad's golf missionary work encouraged me, lead me down 
the path to what the industry calls an "avid" golfer: one who 
sneaks off to the range at lunch, or to get more technical, one 
who plays in excess of 25 rounds a year. 

To play my part, I recently donned my golf missionary's robe to 
give a young golfer a few of those swing and course-courtesy tips my 
Dad bestowed on me. Not having any kids myself, I took a non-
golfing colleague's 13-year-old son out to the local course to play 9. 

Ross started playing in June, and for never having a lesson, 
has a nice, natural swing. "Keep your head down," I heard 
myself saying. "Don't try to kill it." 

His enthusiasm for the game is true. His eyes lit up when he 
crushed a 3-wood about 170 yards down the middle of the 
fourth fairway. I helped him with his chipping, and when we 
were waiting to tee off on the 8th, he used the time to hunt frogs 
and pull balls out of the lake with a telescopic scooper. 

When we closed out the 9th, we shook hands. "Nice round," 
he said. Back at the clubhouse he spied three of his friends 
teeing off on the 1st. The three boys, decked out in Nike golf 
gear three sizes too big, wielded shiny metal woods. We stood 
and watched them tee off. 

'This kid's pretty good," Ross said. The young man uncoiled 
into a drive, causing that high-pitched 'ting' from the clubhead. 
The ball traveled about 150 yards down the middle. 

"Cool," Ross said. 
These are the sounds of the future of golf, sounds the 

industry must nurture. 

G U E S T C O M M E N T A R Y 

Confusion by design? 
B y J I M A P P L E G A T E 

We sincerely empa-
thize with those who 

are about to embark on a golf 
course project today. 
Whether that project entails 
a renovation and redesign or 
a completely new design and 
construction. We empathize 
because, perhaps more than 
ever before in history, a 
would- be golf course project 

Jim Applegate is president of 
Signature Course Design 

Will the real environmentalists 
please take one step forward 
So, The World According to Dodson has arrived: a 

world where Audubon International's principles of sustain-
able resource management are not only adhered to but are gospel 
— flesh of flesh and bone of bone in a development project. 

With AI's venture into developing Audubon golf courses, con-
struction and maintenance of golf courses takes a mega-step 
forward. This goes beyond the Audubon Cooperative Sanctuary 
System Program, which was first off the block signing up existing 
golf courses in the late 1980s; beyond the Audubon Signature 
Program, which admitted members as they 
began construction; and beyond even the Gold 
Signature Program, which registers members 
prior to the siting and design of a project. 

Think of the significance of this endeavor. 
AI President Ron Dodson intends to build 100 
— that's 1 with not one but two 0s after it — 
golf courses sited, designed, built and main-
tained by Audubon's high environmental stan-
dards. Thousands of acres of land around the Mark Leslie, 
country sitting unused, unwalked-upon, managing editor 
unbird-watched-upon, unhiked-upon, will be 
opened up to tens of thousands of people now. 

This should make environmentalists, birders, ornithologists 
and snake-lovers happy, right? 

Wrong. I predict a number of people in the environmental 
community will be up in arms. And if and when they go public, 
watch for this Biblical phrase to be fulfilled: 'Their skirts will be 
lifted over their heads." 

Yes, we will discover who are the true environmentalists. Those 
who, for their livelihood, try to stop any and every development on 
earth, will be exposed. 

"We will catch flak," Dodson acknowledged. 
Closely watch the National Audubon Society and Sierra Club, 

which have consistently bad-mouthed AI and its sister Audubon 
Society of New York for their involvement with golf courses, 
resorts, schools and others. 

And while you watch, keep in mind that AI promotes reduction 
in the use of non-renewable resources, creates wildlife habitat, 
restores degraded environments, pushes golf course superinten-
dents, resort owners and schoolchildren to be aware of the wild-
life, flora and fauna around them, and much more. 

Then ask National Audubon and Sierra, "What are y o u for?" Is 
it too outrageous to say: "If Organization A is against Audubon 
International golf courses, evidently it is anti-environment!"? 

Congratulations to the true environmentalists: Audubon Inter-
national, Audubon Society of New York and those scientists and 
lay persons who work hand-in-glove with them. 

• • • 

"Uh, Mr. President?" 
"Yes, son. I'm about to tee off here, so what do you want?" 
"Sir, I, uh, I, um..." 
"Speak up, corporal. As a member of our nation's military police, 

you must learn assertiveness. What is it?" 
"Sir, I must ask you to put out your cigar, or, or ..." 
"Or what?" 

Continued on page 50 

has so many design firms, de-
sign philosophy and design fees 
to select from. It must be very 
confusing for even experienced 
golf developers. 

The term "design firm" may 
be overstated and more market-
ing than reality, in that a golf 
course designer need not have 
large corporate headquarters 
and a large staff to provide pro-
fessional, quality work. The na-
ture of the business provides that 
a single golf course designer 
may consider him or herself a 

"firm." However, the uninformed 
golf course developer may be 
expecting a full support team of 
civil engineers, land planners 
and construction services. Best 
to find out early the depth of the 
"firm." 

We believe that the majority 
of those working in golf course 
design are doing so because of 
their love of golf and because 
they have developed a technical 
and artistic skill that deals with 
the creation of courses for the 
game. However, the severe com-
petition amongst designers is 
forcing them to seek individual 
"niches," which is also creating 
confusion. 

Our empathy for those seek-

ing our service stems from 
this confusion that we see in 
the design marketplace. 
Does the owner select a well 
known name, a well known 
player, an affordable regional 
designer, a design and build 
arrangement, a design and 
manage proposal or a hybrid 
of all of the above? Many 
other components are often 
presented as a part of the 
designer's proposal, which 
may include golf academies, 
facility endorsements, tour-
nament production, merchan-
dise packaging, maintenance 
supervision, consulting and 
maintenance equipment 

Continued on page 50 
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MARK FISCHESSER 
1956-1997 

NAPERVILLE, 111. — 
Mark Fischesser, 41, died at 
home on July 12 following a 
year-long battle with cancer. 
He is survived by his wife, 
Lauren, sons, Brian and 
Daniel, and his father, Ber-
nard, retired general man-
ager of The Village Golf Club 
in Royal Palm Beach, Fla., 
and a brother, Christopher. 

A graduate of the turfgrass 
agronomy program at Michi-
gan State University, Mr. 
Fischesser was director of 
golf construction and 
agronomy for North Ameri-
can Golf and Meadowbrook 
Golf Group, Inc. since 1994. 
He played a major role in the 
design and construction of 
several golf courses in the 
United States and Europe as 
a field design supervisor and 
project manager for Robert 
Trent Jones Sr. 

His first construction 
projectwas Jupiter Hills Coun-
try Club in south Florida. His 
accomplishments in Europe 

Continued on page 51 

G U E S T A N A L Y S I S 
U.S. golf development continues to put up staggering numbers 

Edit Note: The following infor-
mation comes from a brand new 
Golf Research Group survey of 
every new golf course built in the 
U.S. over the past eight years. 
B y C O L I N H E G A R T Y 

LONDON — More new 
courses have been built in 
America in the past eight years 
than have been built in England 
over the past 400 years. 

The scale of the U.S. golf de-
velopment business is truly amaz-
ing: $3.2 billion of member initia-
tion fees have been sold and a 
staggering $75 billion of golf resi-
dential real estate has been sold. 

Significant t rends have 
emerged from Golf Research 
Group's latest study. Nine hole 
construction has risen from 21 
percent to now account for 40 
percent of all construction. This 
partly due to more developers 
building nine then adding nine a 
few years later. 

Expansion of existing facilities 
has grown from 5 percent of all 

Colin Hegarty is a researcher with 
London-based Golf Research Group. 

development to 14 percent due to 
financial sources being more 
comfortable lending to existing 
operations with a track record as 
opposed to green field start-ups. 

Development of private mem-
ber clubs has fallen in a big way. 
They used to account for 22 per-
cent of new courses but now rep-
resent just 9 percent. The trend 
is toward semi-private and very 
significantly public operations. 
The green fee is definitely on 
the ascendancy over the private 
membership. Membership 
prices are not slack, however. 
Private club initiation fees at the 
new courses average $20,000 
across the U.S but this average 
more then doubles in Arizona. 
Initiation for semi-private 
courses is far lower, averaging 
$1,200, and over half charge no 
fee. The most expensive initia-
tion fee at a new U.S. course is 
$350,000 at the Golf Club at 
Desert Mountain designed by 
Jack Nicklaus. 

Greens fees can go into the 
stratosphere as well. While the 
U.S. average is $25 midweek, 
Hawaii and Nevada average $120 

and $75 respec-
tively. Tom Fazio's 
The Hudson Na-
tional in New York 
distinguishes it-
self with the high-
est green fee, a 
cool $250 for 18 
holes midweek. 
With 66 of the new 
courses charging 
green fees of more 
than $100, the pre-
mium green fee 
market appears to 
thrive. 

The golf real 
estate business 
can only be de-
scribed as aston-
ishing, with more 
than half a million 
new fairway lots ————— 
created in the past eight years. 
While most states have some golf 
real estate, the major activity is 
very much a Sunbelt thing. Or-
lando, Houston and Phoenix are 
the big three cities for golf course 
home construction. Almost half 
the real estate developments are 
gated communities. 

Development of 
private member 

clubs has fallen in a 
big way. They used to 

account for 22 
percent of new 

courses but now 
represent just 9 

percent. The trend is 
toward semi-private 

and very 
significantly toward 
public operations. 

The green fee is 
definitely on the 

ascendancy over the 
private membership. 

The choice of 
golf architect is 
shown to deliver 
enormous extra 
value to new 
courses. Based on 
pricing and rates 
of sale, it has 
shown that de-
velopments that 
use golf architects 
achieve a Net 
Present Value pre-
mium 192 percent 
above develop-
ments that don't 
use architects. 

A clear super 
league of 33 archi-
tects emerge 
whose projects 
delivery 423 per-

— " " cent more value 
than average. The top name on 
the super league is the fourth busi-
est architect in the U.S. but still 
delivers a value more than 1,146 
percent over the average project. 

Golf Research Group's publication "The U. S. Golf Development Report "is priced at $495. For more information call510-228-1589 or www.golf-research. com. 

WATER HAZARDS 
The waterborne hazards your irrigation system might face depend on factors such 
as geography, climate and water quality. Once inside your irrigation system, these 
potential obstructions can be difficult and expensive to remove. 
A partial list includes: 
Zebra Mussels - Can colonize and close-off pipes. Adults can plug nozzles and 
valves. 
Fresh Water Clams - Same dangers as Zebra Mussels, but take longer to colonize. 
Algae with Silt - Sticky dark-green mixture coagulates into small sprinkler head-
clogging clumps. 
Fresh Water Snails - Can breed inside the system. Adults can plug nozzles. 
Sand - Can plug small valve ports and cause wear inside nozzles, distorting 
application rates. 

If you're a golf course superintendent, 
then you probably do. 

The fact is, water quality is an issue for most superintendents. The fresh 
water you're pumping may still contain anything from Algae to Zebra 
Mussels. Or local regulations might require that your course use effluent 
as an irrigation water supply. 

While effluent water is "safe" for irrigation it still contains a high level 
of nutrients. Sitting in your irrigation pond this water can quickly explode 
into an algae farm. If you're pumping unfiltered effluent, imagine having 
to remove and clean every clogged sprinkler head on the course. Now 
imagine doing it every month. 

Proper filtration can remove these waterborne hazards before they start 
to clog heads and congest irrigation lines. So the question is not "why" but 
"when" will you need filtration. 

CIRCLE #124 
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Good news: Public-access golf is the future of the game. 
Bad news: your competition is growing as a result. 
They're getting tougher. Breathing down your neck. 

I t s no longer enough to simply maintain your operation. 
These days, you need aggressive marketing and management 
strategies to make your course dtand out. 

If you want to get—and keep-—your competitive edge, 
make plans now to attend Public Golf Forum '97. Sponsored 
by Golf Course Newd, this national conference is tailored 
to the needs of owners, managers and superintendents of 
public-access golf courses who are feeling the pinch of the 
crowded market. 
Attend Public Golf Forum '97 if you want to: 

• Add the kind of value and prestige to your course that will let you 
increase your green fees— an?your clientele. 

• Find new products, equipment and technology to help you cut costs, 
maximize efficiency, and maintain quality throughout your operation. 

• Learn how to position your course successfully against new and 
aggressive competition. 

• Use marke t - sawy strategies to broaden your customer base, 
target new demographics, and increase your rounds. 

• Ensure an emphasis on customer service. 

• Plan and strategize for results, make better business 
management decisions, and advance your own career. 

Reserve Your Place Today and Save! 
Register by October 1, and the first registration from your company is Only $395. 
Each additional registration, only $199—save 50%! (includes FREE admission 
to Public Golf Forum '97 Vendor Exhibits.) After October 1, first registration $495, 
each additional registration $249. 

Two Full Dayj of In-Depth Seminars 

3 Educat ional T r a c k s ^ » MANAGEMENT MARKETING DEVELOPMENT MAINTENANCE 

9:00 - 9:50 AM K E Y N O T E P R E S E N T A T I O N 

H ® 10:00 - 10:50 AM Speed of Play The Daily-Fee Country Club 
Concept 

OSHA—Turning Pain 
Into Gain 

N i 2:00 - 2:50 PM 
General Manager: Figurehead, 

Depar tment Head or CEO? 
Renovation: Facelifting Your 

Golf Course Turf Wars: What 's New? 

Ot 
g j 3:00 - 3:50 PM 

n 

Getting Established in a 
Community 

Building the Affordable 
Golf Course 

Gadgets, Gizmos and Inventions: 
Making Life a Whole Lot Easier 

w 
^ 4:00 - 4:50 PM 
Q 

Improving Your Image Through 
Community Involvement It Doesn ' t Have To Be "Public" Bunker Drainage and 

Maintenance 

5:00 - 7:00 PM R E C E P T I O N 

K 
CD 
CT) 9:00 - 11:30 AM 

» 

Expanding Your Base: How To Get New Players In The Game 
Part t : The Untapped Market 

Part 2: The Ultimate Learning Center 

9:00 - 9:50 AM: The Perfect 
Maintenance Complex K 

CD 
CT) 9:00 - 11:30 AM 

» 

Expanding Your Base: How To Get New Players In The Game 
Part t : The Untapped Market 

Part 2: The Ultimate Learning Center 10:00 - 10:50 AM: Mapping Your 
Golf Course at the Speed of Light 

CN 
fit : 2:00 - 2:50 PM 
LU 
CD 

Operational Audits: Identifying 
Inefficiencies And Opportunités Competing for Leisure Time Biological Controls: Part 1 

0 3:00 - 3:50 PM Increasing Your Out ing 
Revenues 

Country Clubs for the Common Man: 

Integrating GoH & Apartment Communities 
Biological Controls: Part 2 

O 4:00 - 4:50 PM What Renovations Can Mean 
To Your Facility's Bottom Line 

Developing a Learning Center 
Environment 

Biological Controls: Part 3 

TO REGISTER OR FOR MORE INFORMATION 

Call 1-800-441-6982 
Or visit the Public Golf Forum web site today 
for the latest updates: www.golfcoursenews.com 

Tel: 207-846-0600 • Fax: 207-846-0657 
Public Golf Forum '97 • 106 Lafayette St. P.O. Box 995 • Yarmouth, ME 04096 

Don't jiut survive! THRIVE in tbui dynamic marketplace. Find out all 
you need to groom your operation for ¿uccedd at Public Golf Forum '97. 

PUBLIC GOLF FORUM 
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IPM SEMINAR SCHEDULED 
PHOENIX — The major concepts 

of a sound Integrated Pest Manage-
ment program will be presented by 
Dr. Karl Danneberger of Ohio State 

University here 
Sept. 3.Presented 
by the Cactus and 
Pine Golf Course 
Superintendents 
Association and 
Golf Course Super-

intendents Association of America, the 
seminar will focus on managing 
turfgrass under environmental stress 
as well as pest management and pesti-
cide resistance. Advanced registration 
is required and will include lunch and 
a reference manual. People may call 
800-472-7878 for more information. 

FLORIDA ASSN. PROMOTES INDUSTRY 
ORLANDO, Fla. — The Florida 

Turfgrass Association (FTGA) has 
announced the continuation of its most 
aggressive public-service campaign, 
creating awareness of Florida's most 
prolific environmental resource — 
turfgrass. The FTGA has developed 
30- and 60-second public-service an-
nouncements for television and radio 
to air in 24 markets throughout the 
state. The PSAs feature professional 
golfer Lee Janzen explaining the ben-
efits of turfgras. 

MID-AM RETAINS DATES 
CHICAGO — Reversing a decision 

announced earlier this year, the Mid-
America Horticultural Trade Show 

(Mid-Am) has 
abandoned plans to 
change the show's 
1998 dates, con-
firming that it will 
now take place 

Thursday through Saturday, Jan. 15-
17. Earlier, the Mid-Am board of direc-
tors had announced plans to change to 
a Wednesday-through-Friday pattern, 
but unsuccessful attempts to renegoti-
ate labor contracts thwarted the effort. 

HEART OF AMERICA SETS CONFERENCE 
KANSAS CITY — The Heart of 

America Golf Course Superintendents 
A s s o c i a t i o n 
(HAGCSA) will hold its 
1997 Golf & Turf Con-
ference at Harrah's 
North Kansas City Ho-
tel & Conference Cen-

ter here Nov. 5-6. The second annual 
event will feature full-day seminars by 
U.S. Golf Association agronomists. More 
information is available from Olivia 
Golden, HAGSCA, P.O. Box 419264, 
Kansas City, Mo. 64141. 
GOLF COURSE NEWS 
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Audubon Int'l streamlines campaign, goes primetime 
Elkington takes reins as global spokesman. while Sanctuary certification made smoother 

DALLAS — When greens and grounds superintendent Mark 
Price departed The Northwood Club here this spring, he left 
successor Scott Ebers a present: good-looking edges to cart 
paths that once were worn and torn by golf carts and mainte-
nance vehicles. 

Facing dead grass on the edges of the paths in a number of 
spots, Price installed pieces of flagstone of varying shapes and 
sizes to the edge of the paths. 

The results, Ebers said, are excellent, and "eliminated the 
wear problem while keeping the paths aesthetically pleasing." 

The flagstone was installed two ways, both of which worked 
well: 

• The soil was stripped and the flagstones installed in place, 
dry; and 

• Concrete was poured between all the pieces of flagstone to 
hold them firmly in place. 

B y M A R K L E S L I E B y M A R K L E S L I E 

Flagstone edging a winner 

SELKIRK, N.Y. — Featuring PGA Tour 
star Steve Elkington as its international 
spokesman, Audubon International is 
launching the Audubon International Golf 
& the Environment Campaign in October 
in an effort to educate golfers globally "to 
be stewards of the game, stewards of the 
rules and stewards of the environment." steve Elkington 

"The awareness will get golfers to think 
about the history and heritage of the game, its link with nature, 
that it's a walk with wildlife — the whole gamut," said AI 
President Ron Dodson. "It will also make them aware not only 
of the rules of golf but of the environmental rules, the steward-
ship responsibilities like not littering, fixing divots, repairing 
ball marks and remembering that they are playing on living 
plants." 

Pointing out that golfers are mostly interested in playing golf, 
Dodson said from his headquarters here: "You need to have a 

Continued on page 16 

Lee Mangum 

SELKIRK, N.Y. — With a former golf 
course superintendent now at its helm, the 
Audubon Cooperative Sanctuary System 
(ACSS) has streamlined the certification 
process and made it look "less scary" to 
potential members. 

The ACSS boasts 2,200 active members, 
including 107 that are fully certified, and it 
hopes the program change will boost new 

memberships. 
The new system "won't necessarily be a lot quicker but less 

complicated and confusing," said Lee Mangum, who left an 
assistant superintendent post at Squaw Creek (Calif.) Golf 
Course to take the position as ACSS director. "We combined our 
resource inventory at the same time as the environmental 
planning step, so a golf course can get right into the certification 
process immediately." 

In the past, a superintendent would fill out his course's 
Continued on page 16 

International Turf Society shrinks world of research 
B y M A R K L E S L I E 

SYDNEY, Australia—The International 
Turfgrass Society (ITS) attracted scien-
tists here from around the world in July, 
exchanging findings on research ranging 
from physical turf attributes to breeding 
and genetics, to environmental issues. 

Meeting once every four years, the ITS 
"gets the whole research community in 
sync," said Dr. Rich Hurley, director of 
research for Lofts Seed Co. "You get to 
know people around the world and what 
they're doing. Otherwise, a person could 
be working on the same thing and you 
wouldn't know about it." 

The ITS, he said, also promotes col-
laboration. "You can become a friend and 
working associate with someone on the 

See research stories, page 20 

other side of the world through the soci-
ety," Hurley said. "People get to know 
each other and communicate via fax, e-
mail and telephone. The conference is a 
catalyst to cooperation. 

"It also gets people focused on the differ-
ent climates and worldly problems. I think 
it makes research more efficient because it 
makes everybody aware of what's happen-
ing in the world." 

A case in point, he said, is the interna-
tional acceptance of new bentgrasses 
developed in America. 

'There's a great interest in them around 
the world," he said. "They are being used 

in Australia, Japan and Europe. That's a 
big step up. They are hopping on the 
bandwagon, and I think a lot of it is this 
global community we have. It's so easy to 
spread information around. 

"Superintendents in foreign countries 
receive the major magazines. They know 
instantly what's happening here in the 
States, so when a new grass comes on the 
market they're on them." 

Dr. Pam Charbonneau of the Univer-
sity of Guelph is the new president of the 
ITS and will oversee host duties for the 
next session in 2001. 

In the meantime, Immediate Past Sec-
retary Dr. Jack Hall of Virginia Tech is 
coordinating publication of the 1997 meet-
ing papers. 
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P R E D I C T A B L E 

As sure as the seasons change, you 

can count on PurselPs POLYON® 

fertilizers. They are the most reliable con-

trolled release fertilizers you can buy, 

because temperature is the only factor 

that affects their release of nutrients. 

Our patented POLYON coating is 

extremely durable and very safe. It 

ensures against early release which can 

cause excessive clippings or even injury 

to your turf. POLYON fertilizers gradually 

meter out nutrients, feeding your turf 



P R E D I C T A B L E 

each day as needed. In fact, PurselPs 

POLYON technology is so dependable, 

we can use our exclusive PolyGraph™ 

computer program to predict how your 

turf will respond months 

after application. 

You can count on POLYON 

fertilizers year in and year out to 

give you greener turf for a longer 

period of time. Call 1 800 422-4248 

for more information. Fertilizers of the Future 
P U R S E L L T E C H N O L O G I E S 

www.polyon.com 

POLYON® is a registered trademark of RLC Technologies. The POLYON design and the GREEN color are trademarks of RLC Technologies. 

http://www.polyon.com
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Al, Elkington plan educational campaign 
Continued from page 13 

program that will capture their 
imagination and attention." 

With this in mind, AI and 
Elkington are taking "a multi-
year, multi-layered approach," 
Dodson said. "It will start out 
with awareness, then apprecia-
tion, then understanding and, 
finally, action. It may take 
months or years to get to the 
'action/ " 

An Australian who lives in 
Houston, Elkington is partner in 
Major Landscapes, which de-
signs golf courses and the land-
scapes around them. 

Dodson interviewed several 
Tour players before deciding on 
Elkington as the spokesman. 
"We talked about philosophy and 
what we believe in and what he 
believes in," Dodson said. 'The 
fact that he lives in Texas but is 
an international player is a good 
fit, we think." 

The campaign will kick off at 
the PGA Tour Championship in 
Houston the weekend of Oct. 31-
Nov. 2, and will include public 
service announcements, posters 
and an ongoing magazine insert. 
"During the winter there will be 
public reminders," Dodson said. 

Certification 
streamlined 
Continued from page 13 
resource inventory and have to 
wait for a conservation report 
before he or she could get started 
on the program. The Audubon 
book A Guide to Environmental 
Stewardship, Mangum said, "pro-
vides all the necessary tools they 
need to get started." 

The certification process, he 
said, "was crunched down as best 
we can. We want to keep it cred-
ible. The success of the program 
is that it's an educational pro-
cess. For them to get instantly 
certified would serve no purpose. 
It will take at least a year and, 
typically, three years." 

An environmental planning 
form tells superintendents the 
minimal requirements to receive 
certification, "so they know up 
front what it will take in the six 
categories," Mangum said. 
Members work toward certifica-
tion in each of the half dozen 
areas of course preparation. 
Once they are certified in all ar-
eas, their course is fully certi-
fied. 

Mangum was assistant super-
intendent for three years at 
Squaw Creek, which is main-
tained completely without 
chemicals. In his new position, 
he is also director of Audubon 
International's (AI) school, indi-
vidual and business programs. 

Nancy Richardson directs the 
AI's Signature System and Gold 
Signature System. 

"It will begin full-force next 
spring." 

One component, Audubon 
Showcase Magazine, will be a 
four-color insert in Links and 
Golf Course Management maga-
zines, beginning in November. 
It will showcase one or more 
Audubon golf courses and in-
clude interviews with course ar-

chitects and superintendents, 
he said. 

"Down the road," Dodson 
added, "we will try to create an 
opportunity for golfers to regis-
ter their own backyards in the 
Audubon Cooperative Sanctu-
ary Program, or form an 
Audubon club specifically for 
golfers." 

Tatum named to FTGA board 
TAMPA, Fla. — The Florida Turfgrass Association (FTGA) 

has named Rick Tatum to the board of directors of the 1,200-
member organization. 

Tatum has been golf course superintendent of The Forest 
Country Club in Ft. Myers the past four years. An active member 
of the FTGA since 1989, serving as committee chairman in 1995-
1996, he has also been actively involved with the Everglades Golf 
Course Superintendents Association the past three years. 

The FTGA directs its efforts toward increasing awareness 
throughout the state of the fundamental importance of the Florida 
turfgrass industry. 

H E R E . T H E R E . E V E R Y W H E R E . 

HOW'S THAT FOR APPLICATION GUIDELINES? 
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Audubon golf courses on the horizon 
Continued from page 1 
program will continue when man-
agement changes at a member 
facility. Audubon courses is one 
way we can deal with that issue. 
Plus, we want to do long-term re-
search, education and community-
improvement projects. 

"We truly believe that a well-
sited, designed and maintained 

golf course is good... The idea is 
to develop environmentally sen-
sitive public courses that will 
have reasonable greens fees and 
with learning centers aimed for 
families... We're pretty excited 
about this. 

"We have been talking with 
interested parties in the golf 
course industry who have ex-

pressed interest in financially 
backing the development of 
Audubon golf courses." 

To accomplish the new golf 
course system, AI has created 
another not-for-profit organiza-
tion that is "joined at the hip 
with AI" — Audubon Interna-
tional Golf and the Environment 
Land Trust. The land trust, ac-

We truly believe that a well-sited\ designed and 
maintained golf course is good,' 

Ron Dodson, president 
Audubon International 

cording to Dodson, is to focus on 
golf and the environment. 

Thus far, he said, just in con-
versations "testing the water" for 
this proposal, the trust has been 

offered six properties, including 
one of 20,000 acres. 

He cited a government agency 
in the West that has thousands 
of acres of property and wants to 
see public golf courses built as 
part of its recreational mandate. 
It has already required that any 
new courses built on its prop-
erty meet Audubon Signature 
standards, Dodson said, "So, when 
I told them we could not only guar-
antee they would be Signature, 
but Audubon courses, they were 
very excited. They sent us a laun-
dry list of properties to build 
courses on. We couldn't own them 
because it's government land, so 
we would have something on the 
order of a 50-year lease." 

This venture is a greater step 
toward Audubon purity, Dodson 
said, because it ensures Audubon's 
programs in perpetuity. 

AI hopes to help create a for-
profit firm that will actually over-
see design, construction and 
management of the new courses. 

"As we see it, the hammer that 
AI will have over this develop-
ment entity," he said, "is, first, 
we will be the landlord because 
we will own the land. 

"And, second, our require-
ments that the company adopt 
the Audubon principles of sus-
tainable resource management 
as part of its corporate struc-
ture. Since our environmental 
principles and programs actually 
will be written into their struc-
ture, it is much more than a 
simple license agreement. " 

Dodson hopes the U.S. Golf 
Association will endorse the 
project through its Public Golf 
Committee, and that it will con-
sider contributing funding to de-
velop and marketing and promo-
tion program. 

AI now will actively seek do-
nations of property appropriate 
for these Audubon golf courses. 
Smaller parcels, too, can become 
part of the land trust, Dodson said. 

"If someone owns an existing 
course and has, say, a 55-acre 
wetland complex that the gov-
ernment wants maintained in a 
certain way, the land trust can 
accept the land and take care of 
it," he said. 

The project speaks volumes 
to a larger issue as well, Dodson 
said, adding: 'Think of all the 
open-space and water issues that 
have been positively impacted 
by appropriate development. In-
appropriate development causes 
pollution and all sorts of ill ef-
fects. But appropriate develop-
ment yields jobs, open space and 
wildlife habitat that are actually 
protected long-term through 
economic development." 

O n greens. O n tees. O n fairways, roughs, flower beds, transplants 

— even in your divot mix. Milorganite delivers outstanding results for 

a uniform playing surface. N o other fertilizer is easier on plants or 

simpler to use. Milorganite's slow release, organic nutrients won't 

burn or cause a flush of growth. Plus, it's high in 

micronutrients such as iron to promote dense, vigorous turf. 

A n d Milorganite resists leaching, for a sound environmental 

profile. So call your distributor today, or call Milorganite's 

turf professionals direct at 1 - 8 0 0 - 3 0 4 - 6 2 0 4 . It's easy. 
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Atlanta Athletic Club reports success with new sterilization method 
DULUTH, Ga. — Even a great golf 

course needs a makeover once in awhile. 
That's what Altanta Athletic Club offi-
cials decided in 1994, when they took the 
plunge to bring the greens of The High-
lands, built in 1968 with 1968 technology, 
into the present. 

"We needed to replace the Penncross 
bentgrass with the more heat-tolerant 
Crenshaw," said superintendent Robert 
Waller. 

But the task of updating The Highlands, 
host to the 1976 U.S. Open and the 1981 
PGA Championship, was far more than 
putting in a dense, upright-growing grass 
species that could withstand the Atlanta 
summers. Golf course architect Rees Jones 
was brought in to design the new greens, 
culminating in a complete remodeling and 
rebuilding of the entire green complexes, 
from the putting surfaces to 50 yards out 
into the fairways. Calgolf of Montclair, N.J., 
handled the remodel project. 

The new greens also benefited from 
1990s construction technology, includ-
ing a new technique that simplified the 
fumigation process and trimmed a full week 
off the time it traditionally takes to get a 
green seeded and ready to go, Waller said. 

"Time was absolutely important to us," 
he said, "and this process sped up, by 
seven days, the time from a green being 
shaped to being seeded." 

Atlanta AC contracted with Trans-Ameri-
can Soil Blenders Inc. of Lubbock, Texas, 
to blend a mix of 83 percent sand, 15 per-
cent Irish peat moss and 2 percent Profile 
soil amendment, plus lime and a minor 
nutrient package for the greens. The new 
twist was the way the greensmix was ster-
ilized: with the addition during blending, 
before construction, of Basamid granular 
soil fumigant in a process developed by 
TransAmerican and the golf services advis-
ers of BASF Agricultural Products. 

BASF manufactures Basamid, a non-re-
stricted-use granular formulation that 
doesn't activate until mixed with organic 
material and sand. Once mixed with a ho-
mogenous mix of sand and peat, or other 
organic matter that has been air-fluffed or 
air-shredded for uniformity, the granules 
are converted into active substances that 
diffuse through the greensmix as a gas to 
eliminate germinating weed seeds, para-
sitic nematodes and soil-borne diseases. 

According to the protocol established 
by BASF and TransAmerican, Basamid is 
added to the soil mix at a rate of 7 to 10 
ounces per ton of greensmix about six 
weeks before use in the green cavity to 
allow time for proper fumigation and aera-
tion, said Troy McNeill, president of 
TransAmerican. A germination test should 
be run on the mix to ensure that no residue 
of the fumigant remains before putting the 

The 9th hole on The Highlands course at Atlanta Athletic Club after its greens renovation. 
mix into the greens, he said. 

"As soon as the greensmix goes into 
the shell, it's ready to seed," Waller said. 
This is where the time- and labor-saving 
occurs versus fumigating the greensmix 
after green construction. "With the old 
way, once you had the perfect green just 
as you wanted it, you had to tear it up and 
just about start over. With Basamid, we 
don't have to do the work twice." 

During the remodeling, the entire green 
complexes were rebuilt on nine holes at a 
time in the summers of 1994 and 1995. "The 
greens turned out great," Waller said. "We 
were mowing them at nine days, with no 

weed or disease problems, then or later." 
"What is good is, now we have another 

option that works as well, if not better, 
than the old technique," Waller said, re-
ferring to methyl bromide, which will not 
be allowed sometime in the future. 

McNeill likes that Basamid is a non-
restricted non-ozone-depleting product 
that helps him deliver a complete 
greensmix that produces a quality green. 

Waller acknowledged that some people 
may choose not to sterilize their greensmix 
at all, if they know they have clean sand 
from a known source and clean seed. But 

Continued on nex t p a g e 

ARE YOUR FLAGS THE BEST YOU CAN BUY? THEY ARE IP SOUTHERN MADE THEN!!! 

BRISTOL 
PATTERN 

YORK PATTERN 

CHECKER 
PATTERN W/ DESIGN 

PENNANT 
PATTERN 

Our competitors have watched us grow ever since W&3 when we first used the 
art of embroidery to create beautiful golf flags. 

And now they want to join us in our creative arena. We wish them the best! 
We have developed, tested, and improved our unique capabilities and 

creative talents over the past 14 exciting years. 
Southern now offers the finest UV resistant flags with improved construction 

for better durability and a new "No-Fray" material. 
Embroidered in up to & colors or screen printed in up to 4 colors, 

choose from plain and custom flags in the most colors, 
patterns, styles, and materials. 

NO-FRAY NYLON R , PLAIN AND 
AND COTTON MATERIAL Y o u decide - at no extra charge! CUST0M FLA6S 

Call or fax us for a free sample of the new "No Fray" flag.. 
SOUTHERN GOLF PRODUCTS 

PHONE 1-800-233-3853 FAX 1-800-277-7701 PEACHTREE CITY, GEORGIA 
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PATTERN 

WINDSOR PATTERN 

SOUTHAMPTON PATTERN 

NEWCASTLE 
PATTERN 

SOUTHERN FLACS SURPASS THE STANDARD! 
EDINBURGH 
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DEVON 
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ABERDEEN 
PATTERN LOGO 14"X20" DUNDEE 

PATTERN 
LEED5 
PATTERN 

ASCOT 
PATTERN 

PLAIN OLD 14"X20" 
PATTERN 

SHEFFIELD PATTERN 
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Event covers GPS, biologicals, other new ground 
Continued from page 1 
will hear: 

• Cal Roth, director of golf 
course maintenance for the PGA 
Tour's 16 Tournament Players 
Clubs, speaking on "the perfect 
maintenance complex." Roth and 
his superintendents have de-
signed a sort of template that fits 
all needs and can be configured 
to fit any site. 

• Ray Davies, regional agrono-
mist for CourseCo Inc. in Cali-
fornia and former president of 

the Califor-
nia Golf 
Course Su-
p e r i n t e n -
dents Asso-
ciation, who 
will tell how 
to turn "a 
pain" into "a 
gain" by 

working in a positive way with 
O SHA regulations. He will share 
numerous opportunities to im-
prove a maintenance operation 
while at the same time keeping 
government regulators happy. 

• Kevin Ross, director of golf 
course management at Country 

Club of the 
Rockies in 
E d w a r d s , 
Colo., speak-
ing on 
gizmos, gad-
gets and in-
v e n t i o n s 
that can 
make life a 

Ray Davies 

Kevin Ross 

Bob Brame 

Terry Buchen 

applied to golf course irrigation 
and maintenance, Rodgers will 
discuss mapping a course 
quickly through the new mar-
riage of Global Positioning Sur-
veys and Geographical Informa-
tion Systems technologies. He 
will demonstrate how the tech-
nology can be manipulated into 

a Spatial Data Information sys-
tem for use in irrigation central 
control, chemical and fertiliza-
tion applications and robotics 
maintenance equipment. 

The half-day seminar on bio-
logical controls will be led by 
Cornell's Nelson, considered a 
foremost researcher in this field 

in the world. 
He will be joined by Dr. Janet 

Anderson, director of the 
Biopesticides and Pollution Pre-
vention Division of the federal 
Environmental Protection 
Agency, and Dan Dinelli, su-
perintendent at North Shore 
Country Club in Glenview, 111., who 
has been a part of several studies 
and field-research projects pertain-
ing to various biological controls, 
including the Bioject system. 

Atlanta AG 
Continued from previous page 
even in that situation, Waller 
said he would sterilize to re-
move the risk of disease, weeds 
or other pests in new greens. 
"We paid more than $2.5 mil-
lion for the total renovation," 
he said. Pre-construction 
blending and sterilization "was 
a nice, inexpensive insurance 
policy." 

whole lot easier. 
• Bob Brame, regional director 

of the U.S. Golf Association North-
Central Re-
gion, who 
will draw on 
his latest ex-
periences af-
ter the 
unique chal-
lenges of the 
summer to 
tell superin-

tendents how to best battle the 
problems at their courses. 

• Terry Buchen, a Master 
Greenkeeper and president of 

T e r r y 
Buchen Golf 
Agronomy 
I n t e r n a -
tional, ad-
dressing the 
latest and 
best meth-
ods of main-
taining bun-

kers and improving their drainage. 
Meanwhile, the latest in the 

technology of "mapping" a golf 
course will be presented by Larry 
Rodgers, president of Larry 
Rodgers Design Group in Lake-
wood, Colo. 

Always at the forefront of tech-
nological advances that can be 

The Confidential Guide to Golf Courses 
By Tom Doak 

Written in the inimitable style of Golf Magazine's 
golf course design editor, this book describes, uncov-
ers and rates more than 1,000 courses worldwide 

that the author has 
visited and photo-

GOLF COURSE N E W S BOOKSHELF 

graphed. 
With more than 

1 80 four-color pho-
tographs, it might 
be the best collec-
tion of worldwide 
photos ever pub-
lished. It starts with 
a "Gourmet's 
Choice" selection 
of 31 of Doak's per-
sonal favorites, 
each by a different 
designer, followed 
by brief reviews of 

courses from Pebble Beach, Calif., to Kebo Valley, 
Maine, and from St. Andrews, Scotland, tojoondalup 
in Western Australia. 
$ 4 5 . 0 0 , 4 0 0 pages, hardcover. 

Gu ide to G o l f Course I r r i g a t i o n S y s t e m 
Des ign a n d D r a i n a g e By Edward Pira 

As a working reference or as a textbook, the 
Guide to Golf Course Irrigation System Design 
and Drainage covers every important aspect of 
the subject in an easy-to-understand format. It is 
perfect for the practicing turfgrass manager, 
superintendent, consultant, sales representative, 

and student. Used 
——— — n u m erous aca-

demic courses for 
years, this is the first 
commercially-avail-
able version of a pe-
rennial best-seller, 
and is completely 
revised with new ex-
ercises, practical 
examples, numer-
ous new figures, 
and expanded sec-
tions covering a 
wide variety of irri-
gation system com-
ponents. A hands-
on manual, itguides 

the reader through every phase of an irrigation 
program. Turfgrass managers and golf course 
superintendents will refer to this handy book often 
to plan effective irrigation systems, ensure appro-
priate capacity, easy installation, and practical 
operation and maintenance. 
$ 5 9 . 9 5 , 4 0 0 pages , ha rdcover . 

Color At las o f T u r f g r a s s Diseases 
on Gol f Courses 
By Dr. Toshikazu Tani 
Contributing Author, Dr. James B. Beard 

The Color Atlas of Turfgrass Diseases on Golf Courses 
presents more than 540 nigh-quality color photographs 
of all the major turfgrass diseases that occur on both 
warm-and cool-season grasses. It is international in 

scope. This book will 
likely become the stan-
dara color-guide to dis-
ease diagnosis and 
pathogen identification 
for aolf course superin-
tendents and turfgrass 
practitioners. No other 
book contains as many 
colorphotographsofthis 
detail and quality. Help-
ful maps are included to 
assist in disease identifi-
cation by providing geo-
graphical locations 
where each disease/ 
pathogen is likely to oc-

cur. A unique feature of this easy-to-use field guide is that 
it also provides color photos of step-by-step guidance on 
diagnostic techniques for laboratory analysis which can 
be used by practitioners. 
$ 7 9 . 9 5 , Approx . 2 5 0 pages, hardcover. 

T h e Course B e a u t i f u l By A.W. Tillinghast 
This is a fascinating collection of original ar-

ticles and photographs on golf course design by 
one of the masters. A prolific writer, Til l inghast 
delves into his philosophies on aolf course design 
and maintenance, and his thoughts on what makes 
a championship course. It is loaded with vintage 
photographs and original T i l l ie sketches of such of 
nis creations as San Francisco, Winged Foot and 
Baltusrol golf clubs. 
$ 3 4 . 9 5 , 1 2 0 pages , ha rdcover . 

T h e Captain — George C. T h o m a s J r . a n d 
H i s G o l f Arch i tecture By Geoff Shackelford 

The creator of Riviera and Los Angeles country 
clubs and author of the classic book, "Golf Course 
Architecture in America, Its Strategy and Construc-
tion," George Thomas has deeply affected the golf 
industry even since his death in 1932. Thomas 
worked on single projects with Donald Ross and 
A.W. Till inghast, learned from friends Hugh Wi l -
son and George Crump, and designed more than 
two dozen courses on his own. At the same time he 
was recognized worldwide for his books about 
and breeding of roses, his first love. Call him 
brilliant, or enigmatic, but in his last years his work 
was on a book about Pacific game fisn. Shackelford 
reveals the man behind the work. 
$ 3 5 . 0 0 , 2 0 7 pages , ha rdcover , l im i ted 
ed i t ion o f 1 , 2 0 0 copies. 

H u m a n Resource Management f o r 
Gol f Course Super intendents 
By Robert Milligan and Tom Moloney 

This practical guide provides basic management 
principles and techniques which view people as the 
most important asset in golf course management. 
Five basic managementfunctions are detailed through-
out the book, using everyday situations to illustrate 

the key points. 
Designed to serve 

as a quick reference, 
or as a self-teaching 
guide, Human Re-
source Management 
for Golf Course Su-
perintendents fea-
tures numerous tech-
niques and practical 
examples. 

Every aspect of 
management is cov-
ered. Learn how to 
improve your plan-
ning abilities, build 
leadership and com-

munication skills, maximize employee performance, 
select and train new employees, avoid the mistakes 
that cause low morale and poor performance, and 
conduct employee performance evaluations. 

Use of the methods and principles presented in 
this book will ensure the effective management and 
operation of any golf facility. 
$ 3 4 . 9 5 , 1 5 0 pages, hardcover. 

T u r f g r a s s Management 
In format ion Directory By Dr. Keith Karnok 

A 1,700-entry reference for turfgrass and green 
industry professionals, the Turfgrass Management 
Information Directory compiles the latest information 
and gives an at-your-fingertips list, complete with 
names, addresses and useful material you need 
every day. 

The directory covers academic programs and key 
contacts, instruc-
tional resources in-
eluding slide sets 
and videos, soft-
ware and much 
more. 

The section on 
related books pro-
vides a definitive 
guide to pertinent 
titles on diseases, 
weeds, insects, ir-
rigation, pesticides 
and general infor-
mation. Industry 
services such as di-

agnostic labs and soil-testing facilities are included. 
A guide to green industry organizations gives 

addresses and contact names. 
$ 1 9 . 9 5 , 115 pages, softcover. 
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m a i n t e n a n c e 
INTERNATIONAL TURF SOCIETY 

Organic amendments showing promise 
SYDNEY, Australia — Citing ments. The amendments may be instead of ordinary topsoil to fur-

North American turfgrass studies 
reported at higher levels of education 

the growing interest in using 
organic amendments, such as 
the residues of Brassica spp., to 
control agricultural and horticul-
tural pests and diseases, P.T.W. 
Wong told the International 
Turfgrass Society the outlook is 
bright for their expanded use in 
the turfgrass industry. 

'The Brassica residues decom-
pose in soil to release volatile 
isothiocyanates [ITCs], which 
are selectively biocidal," said 
Wong of the Agricultural Re-
search Institute in Wagga 
Wagga, New South Wales. 'They 
also exert an indirect effect on 
pathogens and pests by encour-
aging antagonistic microorgan-
isms such as Trichoderma spp. 
and actinomycetes, which further 
reduce their inoculum potential." 

Wong said more research is 
needed to investigate the types 
of Brassica residues to use, which 
ones release the most toxic ITCs, 
and the methods and rates of ap-
plication for optimal efficacy with-
out causing phytotoxic effects on 
established turfgrasses. 

Brassica contain significant 
quantities of compounds known 
asglucosinolates (GSLs) in their 
tissues. GSLs are hydrolyzed by 
enzymes to release the volatile 
ITCs and other byproducts. 
While GSLs are relatively inac-
tive against microorganisms, 
their byproducts, particularly 
ITCs, are highly biocidal to a 
wide range of organisms, includ-
ing nematodes, bacteria, fungi, 
insects and germinating seeds. 

Scientists are calling the sup-
pression of soil-borne pests and 
pathogens by Brassica crops 
"biofumigation," and Wong re-
ported "considerable interest in 
biofumigation as an alternative 
to synthetic soil fumigants in 
horticulture and for the control 
of intractable soil-borne patho-
gens in broad-acre agriculture." 

He said the horticultural in-
dustry is using metham sodium 
(methyl ITC) as a soil fumigant, 
and Brassica root and shoot tis-
sues "contain more toxic ITCs 
than methyl ITC... Brassica resi-
dues may, therefore, be used to 
biofumigate greens or turf areas 
requiring re-seeding." 

Similarly, he said, relatively 
cheap mustard meal apparently 
significantly reduces popula-
tions of root-rotting pathogens 
in the soil and would suppress 
deleterious soil insects, nema-
todes and weed seeds. Whether 
the mustard meal is as effective 
as methyl bromide or metham 
sodium is not known. 

Because it is standard prac-
tice to aerate and top dress golf 
greens several times a year, 
Wong said: "These would be con-
venient times to apply smaller 
amounts of organic amend-

brushed into the core holes and 
be present in the thatch and root 
zones, where they could be ex-
pected to exert the greatest ef-
fects against root-rotting or 
thatch-inhabiting fungi. 

"The amendments," he added, 
"could also be covered over by a 
layer of suppressive compost 

ther enhance biocontrol." 
Wong warned that to success-

fully adopt practices which call 
for regular inputs of organic 
matter, "there needs to be some 
rethinking on the ideal composi-
tion of turf soil profiles." 

'Turf managers may have to 
Continued on next page 

SYDNEY, Australia — A sig-
nificant difference between 
turfgrass management educa-
tion available in North America 
and that in other countries 
around the world was pinpointed 
by a study released at the Inter-
national Turfgrass Society (ITS) 
conference here. 

"When comparing the 
turfgrass training provision on a 
per-capita basis, Australia, New 
Zealand and the United King-
dom come out poorly when com-
pared to North America in devel-
oping specific education and 
training programs in turfgrass 

Continued on next page 



m a i n t e n a n c e 

Pritchard returns to La Quinta 
LA QUINTA, Calif. — Jeff 

Pritchard, former superinten-
dent for PGA West, La Quinta 
Hotel Golf & Tennis Resort and 
Scottsdale's Desert Mountain, 
has been named course super-
intendent for Rancho La Quinta 
Country Club, according to Vice 
President/Project Manager 
Tom Cullinan. Jeff Pritchard 

Pritchard, a certified golf 
course superintendent, has more 
than 25 years of experience, most 
recently as superintendent for 
Paragon Golf Construction, a di-
vision of Golden Bear, Inc., based 
in North Palm Beach, Fla. Prior 
to that, he was director of 
agronomy and maintenance for 
Desert Mountain Properties in 

Scottsdale. He earned a bachelor's 
degree in agronomic crop science 
from Oregon State University. • • • 

ALPHARETTA, Ga. — 
Alpharetta Country Club has WHtRt II 
hired Pat Stewart as its super-
intendent. Stewart left his post at Lanier 
Golf Club in Cumming. 

Also in Georgia: 
• Bob Flanagan has moved from Jack-

sonville (Fla.) Golf & Country Club to the 
head superintendent's position at Stone 

Bridge G&CC in Albany. 
• Perry CC has promoted 

Paul Carroll from assistant to 
head superintendent, while 
Harbor Club in Greensboro 
promoted Tom Amason. 

• Brian Schutte, former as-
sistant superintendent at the Golf Club of 
Miami, has been hired as superintendent at 
Pine Oaks Golf Club in Warner Robins. 

• Steve Walsh is the new superinten-
dent at the Golf Club of Macon, having left 
an assistantship at Innsbruck Golf Club. 

Global education 
Continued from previous page 
science and management," said 
D.E. Aldous of the University of 
Melbourne in Victoria. 

Aldous told ITS members that 
degree and diploma courses in 
turf management have long been 
offered at universities, polytech-
nics and colleges in the U.S., Brit-
ain, Australia and New Zealand, 
while there is a tradition of turf 
management training in South 
Africa, Switzerland, Germany, 
France, Japan and Sweden. 

Turf programs are now being 
developed in Singapore, China 
and Malaysia, he said. 

Viewed on a per-capita basis, 
Aldous said countries such as 
New Zealand were found to be 
training five times as many hor-
ticulturists at the degree and di-
ploma level as Australia, where 
horticulture represents a smaller 
proportion of the country's rural 
gross national product. Figures 
suggest that in the United States, 
the proportion may be as high as 
eight times the Australian level, 
he added. 

The survey also reflected that 
the American programs empha-
size turf in higher education, 
whereas Australia, New Zealand 
and the United Kingdom place 
greater emphasis on diploma and 
vocational training. 

Organics 
Continued from previous page 
learn to manage greens with a 
lower percentage of inert sands 
and a larger component of organic 
matter—hopefully, seething with 
microbial antagonists," he said. 

Wong pointed to the need for 
further research to evaluate Bras-
sica and other plant residues for 
pest and disease control. He said, 
for instance, that fungicidal con-
centrations of ITCs vary for differ-
ent fungi and little is known about 
the effects of water-soluble non-
ITC compounds which have been 
shown to suppress nematodes. 

"In the longer term," Wong 
said, "it may be possible to breed 
Brassica cultivars with high con-
centrations of various GSLs to 
target specific pathogens." 

At the present state of knowl-
edge, however, he suggested a 
"shotgun approach" in using Bras-
sicci cultivars to suppress as many 
pests and pathogens as possible. 

In the words of your 
Scotts Tech Rep... 

"Right On!" 
Your Scotts Tech Rep enjoys golf as much as anyone, 

but he looks at the game through different eyes than 

many golfers. That's not surprising... because 

developing and maintaining beautiful greens, tees 

and fairways is an important part of his life. 

That's why this poem, by one of America's most 

beloved poets, has a special significance to all 

Scotts Tech Reps. 

We believe it will have a special significance to 

you, too. And to every golfer who reads it. 

To receive a Free copy of this poem, suitable 

for framing or posting in your club, contact your 

Scotts Tech Rep, or phone 1-800-543-0006. 

(Scotts^) 
The Scotts Difference 

Serving golf course 
superintendents since 1927. 
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NEW BRUNSWICK, N.J. — Ground-
water professionals who wish to learn 
about the hydrologie, geologic and regu-
latory aspects of ground-water may at-
tend a three-day course on Groundwater 
Resource Management: Pollution Sources 
and Remedies on Oct. 14, 21, and 28 at 
Rutgers University. Featured talks will 
highlight the New Jersey Administrative 
Code as it pertains to ground-water diver-
sion permits, ground-water discharge 
permits and underground storage tanks. 

Groundwater Resource Management 
is a presentation of the Cook College 
Office of Continuing Professional Educa-
tion. Speakers from Rutgers University, 
Rutgers Cooperative Extension, the New 
Jersey Department of Environmental Pro-
tection as well as several private industry 
professionals will be featured. 

To register and for more information, 
call Suzanne Soules at the Cook College 
Office of Continuing Professional Educa-
tion, Rutgers University, at 723-923-9271. 

One-day wetlands 
courses scheduled 

NEW BRUNSWICK, N.J. — Rutgers 
University is offering two one-day courses 
regarding wetlands. 

Introduction to Wetland Identification 
will be held Sept. 13 in Basking Ridge, 
while Hydrology of Wetlands will be con-
ducted Sept. 25 in Sussex County 

Rutgers experts said wetlands are bio-
logically diverse, ecologically and eco-
nomically valuable, and heavily regulated. 
If a person's work involves these sensi-
tive areas, they need to know how to 
recognize them, Rutgers said. The Wet-

land Identification course will introduce 
wetlands and the major features used to 
identify them, including vegetation, hy-
drology, and hydric soils. Credits have 
been approved by the N.J. Board of Real 
Estate Appraisers. 

The second course will teach how wet-
lands are created and sustained by hy-
drologie and geomorphic factors. Lec-
tures will cover the hydrologie criteria 
used to delineate wetlands outlined in the 
1987 USACOE Manual and the 1989 Fed-
eral Manual used in New Jersey. 

To register or receive additional infor-
mation, people may contact the Cook 
College Office of Continuing Professional 
Education at 908-932-9271. 
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m a i n t e n a n c e 
Rutgers plans three-day ground-water course Safety closet keeps everything 

in its place for full-service care 

Bunker crew has i 
0WINGS MILLS, Md.—"Have bun-

ker crew, will travel." 
It's Steve Glossinger's calling card. 

Like an itinerant preacher carrying 
his Bible from stop to stop, Glossinger 
has a 10-man bunker crew that has 
followed him from Point O'Woods Golf 
and Country Club in Benton Harbor, 
Mich., in the late 1980s to Oakland 
Hills Country Club's South Course in 
Bloomfield Hills, Mich., and now to 
Caves Valley Golf Club here. 

"It's the identical crew," said 
Glossinger, pointing to his men's skills 
honed through preparing Point 
O'Woods for the Western Amateur 
each year and Oakland Hills for the 
1996 U.S. Open. 

ikes, will travel 
Having proved the unit's stuff, 

Glossinger, crew chief Alberto and a 
turf student intern took the 10 veter-
ans to Congressional Country Club in 
Bethesda, Md., to care for the course's 
bunkers the entire week of the 1997 
U.S. Open. They left Caves Valley at 
4:30 each morning for the one-hour 
drive to Congressional. 

The crew, all Mexican-Americans, 
handle the bunker work in its entirety: 
edging, checking sand depth with 
grade stakes, de-weeding, adding sand 
or changing it, and hand-raking daily. 

Any plans for the future — say the 
next U.S. Open at Pebble Beach in the 
year 2000? "We'll be there," said 
Glossinger. 

B y T E R R Y B U C H E N 

OWINGS MILLS, Md. —A place for 
all and all in its place. 

Superintendent Steve Glossinger 
took that concept to the maximum at 
Caves Valley Golf Club here by install-
ing a full-service safety closet in the 
maintenance center's most visible area 
and main gathering spot: the employee 
lunch room. 

"During their initial employee ori-
entation, all the employees are shown 
the safety closet," Glossinger said, 
"and we follow up with subsequent 
employee safety meetings." 

To facilitate employee help and 
safety, Glossinger turned a normal 
closet into the safety closet. 

A prominent red sign on the door 
identifies it, giving a clue that inside 
are: 

• three portable spill- contain-
ment kits for pesticide or 
hydraulic oil leaks; 

• related portable 
safety kits that contain 
rubber gloves and boots, 
protective clothing, eye 
wash, burn lotion and 
other ointments; and 

• safety helmets and goggles, a full 
first-aid kit and medical supplies, ear 
plugs and oxygen bottles for quick 
action in case an employee gets in-
jured out on the course. 

Steve Glossinger's all-purpose 
safety closet at Caves Valley 

S H O P TALK GoV Club. 

Glossinger's maintenance facility 
coordinator checks all the supplies 
daily and replenishes them as 
needed. 



GCSAA UPDATE M A I N T E N A N C E 

Ten students receive Legacy Awards 
Ten outstanding students, all sons or 

daughters of members of the Golf Course 
Superintendents Association of America 
(GCSAA), have been named 1997 Legacy 
Award winners. 

The program, which awards a $1,500 
scholarship to each student, was created 
in 1990 and has been administered by 
The GCSAA Foundation in partnership 
with Novartis Turf & Ornamental Prod-
ucts since 1993. 

Winners were selected by an indepen-
dent panel of judges on the basis of aca-
demic excellence, extracurricular activi-
ties and an assigned essay describing 
their parents' or grandparents' involve-
ment with the golf course management 
profession. The 1997 Legacy Award win-
ners include: 

• Sheeley Sousa Albert, daughter of 
Manuel L. Sousa, Poppy Hills Golf Course, 
Pebble Beach, Calif., majoring in phar-
macy at the University of California, San 
Francisco. 

• Jennifer D. Beer, daughter of Paul 
Gary Beer, Wolf Creek Golf Links, Olathe, 
Kan., majoring in pediatric nursing at 
Kansas State University. 

• Natalie D. Broughton, daughter of 
Jerry W. Broughton, The Greens Golf 
and Racquet Club, Oklahoma City, Okla., 
majoring in music education at Oklahoma 
Baptist University. 

• Lindsey M. Gast, daughter of David 
C. Gast, Jupiter Hills Club, Tequesta, Fla., 
majoring in biology at the University of 
Florida. 

• Robin C. List, daughter of Thomas K. 
List, Ocean City Golf & Yacht Club, Ber-
lin, Md., majoring in English at Goucher 
College. 

• Corey Lyon, son of Dennis D. Lyon, 
city of Aurora, Golf Division, Aurora, 
Colo., studying ta be a doctor of osteopa-
thy at the College of Osteopathic Medi-
cine in Kansas City, Mo. 

• James C. Matchen, son of Michael 
Matchen, Wilmette Golf Course in 
Wilmette, 111., majoring in psychology at 

Association opens 
service center 

LAWRENCE, Kansas — The Golf 
Course Superintendents Association of 
America (GCSAA) has opened a service 
center to process telephone calls and re-
quests for information from GCSAA mem-
bers, the general public and the media. 

The service center is in operation Mon-
days through Fridays. Service center rep-
resentatives will have at their disposal a 
wide array of information that will allow 
callers to have questions answered in "one-
stop" rather than being transferred from 
department to department. Should callers 
desire additional information or wish to be 
connected directly to a specific department, 
that can be done. 

The service center will be able to handle 
virtually all GCSAA member requests, 
including seminar registration, address 
changes and payment dues. Computer 
software will allow calls to be monitored 
for time on hold, length of conversation 
and materials requested in order to cre-
ate a database to better serve the caller in 
subsequent service center inquiries. 
GOLF COURSE NEWS 

Illinois State University. 
• Amy Mounts, daughter of Peter B. 

Mounts, Tipsinah Mounds Country Club, 
Elbow Lake, Minn., majoring in computer 
science at the University of Minnesota. 

• Shelby K. Quinn, daughter of Dale B. 
Quinn, Vass, N.C., majoring in biology at the 
University of North Carolina at Chapel Hill. 

• Jennifer Elizabeth Russell, daughter 
of Randolph Russell, City of Austin, Parks 
Department, Austin, Texas, majoring in 
business at Emory University. 

Quayle addressing general session 
ANAHEIM, Calif. — Former 

Vice President Dan Quayle will 
address attendees of the Golf 
Course Superintendents Asso-
ciation of America's (GCSAA) 
69th International Golf Course 
Conference and Show Gov-
ernment and Environmental 
General Session here at 6 
p.m. Feb. 5. 

Quayle, an avid golfer who was a 
1997 U.S. Senior Open entrant, will 

Dan Quayle 

Bush's 
ticket. 

speak on the issues of com-
mitment to family, personal 
value structure and his career. 
His tenure in Washington, 
D.C., began at age 29 when 
the voters of Indiana elected 
him to the House of Repre-
sentatives. He won election to 
the Senate at age 33. At age 
41, he won election as George 

vice president on the Republican 

Model 72Í2 

Two new aerators that make 
your job 70% easier. 

Do up to 70% more aerating in the same 
amount of time it used to take. Now you can deep-
tine more turf faster or spend less time and labor to 
do the same job you've always done before. 

The new high-speed 7212 and 7316 Verti-
Drain® models are lighter with fewer moving 
parts and they still have that unique pitchfork-
ing action patented by Verti-Drain. 

The 7316 is wider than its counterpart 7212 
and it goes deeper. Each offers you the option 
of coring or solid tining and both 
can use the new needle tines for 
minimal disruption. The new, 
sleek cover design is representa-

tive of many maintenance-saving features that 
have been added like sealed bearings. Every 
change helps make the new generation more 
user-friendly. Each model has that characteris-
tic construction durability that you've come to 
expect from Verti-Drain and because they're 
lighter, lower horsepower tractors can be used 
with them. 

So if you've been looking to aerate more often 
or spend less time aerating with even less dis-

ruption of play, Verti-Drain's new 
- generation of aerators is the only 

solution that's 70% better. Ask 
your dealer for more details today. 

VERTI-DRAIN 
Works like a pitchfork, only better; 

Emrex, Inc., Box 1349, Kingston, PA 18704 (717) 288-9360 
Pedestrian Model 
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m a i n t e n a n c e 

Design, maintenance a crucial marriage 
B y M I C H A E L H U R D Z A N 

In no other form of con-
struction are design and 
maintenance so closely in-

tertwined as with golf courses. 
Both are driven by the same ob-
jective: to provide the golfer with 
the most pleasant recreational 
experience possible. To reach 
this objective, designers and su-
perintendents must be fully sym-
pathetic to each other's purposes 
and problems. Some of the is-

sues involved and some of the 
compromises both must face re-
gard drainage, earthmoving, 
greens and green surrounds, 
tees and bunker design. 

First, maintenance is more im-
portant to the golfer than de-
sign. Given a choice between a 
well-designed but poorly main-
tained golf course, or a poorly 

PART 1 OF 2 

designed but well-maintained 
one, the golfer will nearly always 
choose the best maintained. 

Second, maintenance often 
has a greater influence than de-
sign on a course's difficulty and 
speed of play. When greens are 
kept fast, fairways lush and nar-

row, roughs long and sand bun-
kers soft, you can bet the course 
will play difficult and slow. 

Last, it is the visual impact or 
interesting patterns of color, tex-
ture and height that help make a 
course memorable and enjoyable. 
Usually this is achieved through 
mowing patterns, landscaping and 
selective maintenance, all under 

the superintendent's control. 
This means the superintendent 

should be given more credit for 
making a round of golf an enjoy-
able experience. (Such influences 
of superintendents are more than 
100 years old, for in researching 
old magazines I continually find 
references to the great condition 
of a course, with only occasional 
mention of the design). 

Because of the role of mainte-
nance, a superintendent should 
be hired early in planning. 

DRAINAGE MOST CRUCIAL 
The single most important ele-

ment of a golf course is drainage. 
Everyone has heard the story of 
the superintendent who was asked 
what it takes to keep a golf course 
beautiful. His reply: "About 5 per-
cent common sense and 95 per-
cent drainage, and if you don't 
have much common sense, then 
put in more drainage." 

Drainage is especially signifi-
cant to effectively practice Inte-
grated Pest Management. 

Two elements of drainage 
must be studied and coordinated: 
surface drainage and sub-surface 
drainage. Unless a site has per-
fect internal drainage or no rain-
fall, the entire site must be ana-
lyzed for its drainage 
characteristics and patterns, and 
these should be planned for until 
all of the water leaves the site. 
This usually means a system of 
drainage swales, catch basins and 
revetments that exhaust into pipes 
or tile, a tile system for all greens 
and bunkers, a series of ponds 
and drains, and sometimes a re-
tention-detention basin. 

The flatter the site and/or the 
tighter the soils, the more im-
portant and complicated drain-
age becomes. Drainage installa-
tion can be expensive, so many 
times the course architect must 
cut back on the scope of drain-
age in order to stay within the 
budget. Many believe drainage 
can be installed later, but 
earthmoving and amended soils 
for greens must be done now. It 
is a compromise of the "ideal" 
and the "adequate." The de-
signer and superintendent know 
the value of drainage and must try 
to convince the owner not to com-
promise, but often this is futile. 

Sadly, this is also true of almost 
every facet of course construc-
tion, but golf course developers 
must fully understand what com-
plications they are causing. 
EARTHMOVING A CRITICAL FACTOR 

Earthmoving can be another 
design consideration related to 
maintenance, especially if it cre-
ates better drainage patterns, soft-
ens steep grades that might be 
difficult to water and mow, or re-
duces traffic funnels or barriers. 
Specifications that preserve top-
soil, insure compaction and pro-

Continued on next page 

Dr. Michael Hurdzan is a course 
architect with a PhD in environ-
mental turfgrass physiology. 
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Mobile units: Northwood equips carts with divot bottles 
By T E R R Y B U C H E N 

DALLAS, Texas — The 
Northwood Club is under the 
care of new superintendent Scott 
Ebers, which has a caddie pro-
gram along with electric golf cars 
for their members and guests to 
use. 

"Each of our golf cars has one 
soil divot bottle, instead of the 
normal two, because of other 
equipment mounted on each 
car," Ebers said. "As golfers play 
the par-3 9th hole, or the 10th 
hole, they can exchange an 
empty soil divot bottle with a 
filled one simply by picking one 
up on the back of the tee benches 
on these two holes." 

The bottle holders and bottles 
were purchased from the golf 
car distributor and then bolted 
to the benches, Ebers said. 

'The soil bottle holders blend 
in nicely with the benches because 
of their black color," he said. "Be-
cause we do not overseed the golf 

Soil and seed bottles loaded and ready. 

course with Ber-
mudagrass for win-
ter time golf, we do 
not add any seed to 
the soil bottles. Each 
bottle holds straight 
sand, the same sand 
that was used in each 
of the teeing grounds 
construction, which ON THE G R E E N 

Terry Buchen photo 

is also used on fair-
way and rough div-
ots as well. 

"Each soil bottle 
is filled each morn-
ing and then 
checked midday 
and in the after-
noon, as needed," 
Ebers added. 

A marriage made in golf 
Continued from previous page 
vide for clean fill material are other design influ-
ences that impact maintenance. 

Superintendents should advise designers on any 
areas that may complicate maintenance or require 
hand work. Many times such problems can be 
addressed during earthmoving. 

GREENS DIRECTLY DICTATE MAINTENANCE 
Greens are the most intensively maintained part 

of a course, and their design directly dictates future 
maintenance. Greens design should first produce 
good surface and subsurface drainage. My personal 
approach is to design greens that surface-drain in 
three or four different directions, not just one. 

Secondly, we always install tile on 15- to 18-foot 
centers and backf\W ttiem mt\v 1 / 4Atve\v pea stoive 
under putting surfaces and bunkers. Finally, we 
try to stay around 1-1/2 percent slopes within 
probable hole locations. 

The type of root zone used in greens should be 
based on water-quality analysis of the proposed 
irrigation supply, the turfgrass to be used and the 
microclimate of the green or golf course. Select-
ing a green construction method by any other way 
ignores the design/maintenance relationship. 

Green surrounds should be designed to provide 
room to turn greensmowers, spread out foot traffic, 
permit collar mowing with a triplex machine, reduce 
the amount of sand blasted out onto the green, and 
combat localized dry spots on putting surfaces caused 
by super-heated sand faces. If mostly riding machine 
maintenance is expected, then 12-foot collars are 
needed. But if anticipated budgets allow for hand 
maintenance, 3-, or 4-foot collars will work. 

Irrigation systems can be designed to deal with 
such site influences as wind, soils, slopes, micro-
climate and turfgrass types. Individual head con-
trol on greens is considered a minimum so that 
each section of the green can be individually irri-
gated; and often there are additional heads to 
water the green surrounds if they have different 
requirements. Quick couplers for hand-watering 
are always installed and their location, as well as 
the type of control system and location, should be 
done in consultation with the superintendent. 

Greens should be designed to provide adequate 
cupping area. Our personal goal is 15 to 18 sepa-
rate and distinct hole locations. This spreads out 
foot traffic and adds interest to the course. We like 
GOLF COURSE NEWS 

HUSQVARNA, TRIMS JOIN PLATINUM CLUB 
Husqvarna Forest & Garden Co. and TRIMS Software Interna-

tional, Inc. have joined The Golf Course Superintendents Asso-
ciation of America (GCSAA) Foundation's Platinum Tee Club. 
The GCSAA Foundation is committed to advancing environmen-
tal and scientific developments in golf course management, pro-
viding educational opportunities for member superintendents 
and turfgrass students and preserving the history of the profes-
sion. The Platinum Tee Club is the premier support organization 
of The GCSAA Foundation and consists of GCSAA affiliate chap-
ters, industry partners, allied golf associations and golf facilities 
that contribute more than $5,000 annually to support The 
Foundation's Annual Appeal. 

to have four or five of these cupping areas to be 
very demanding in shot value, and the remainder 
very forgiving of errors on approach shots. 

TEES AND BUNKERS 
On tees, the design intent is to provide not only 

strategy and interest through multiple settings, 
but to enhance maintenance by providing surface 
drainage, adequate space to spread out traffic, 
insuring good air drainage across the tee, and 
providing an appropriate irrigation system. 

The rule of thumb for adequate size is 150 square 
feet for every 1,000 rounds played on wood shot 
holes. That is, for 20,000 rounds a year, an adequate 
tee size for par-4s and par-5s is 150 x 20, or 3,000 
square feet. The rule on the iron shot holes (par-3s) 
is 200 square feet per 1,000 rounds of golf played. 

Designer and superintendent will have many 
discussions onbunker style, s\vape, size, slope and 
sand size. Some favor flat sand because it is easy to 
rake, and in their minds is the most natural form, 
speeds up play, etc. 

Others, like myself, think of bunkers as mes-
sage boards meant to communicate certain infor-
mation to the golfer, and as such we prefer splash 
bunkers and or high sand faces. My bunkers are 
not easy to care for. In fact, only 75 to 80 percent of 
each bunker can be raked with a power sandtrap 
rake. The rest is hand labor. 

It is the client's decision between ease of main-
tenance or flash. However, no matter what bunker 
type is used, there are some general design tech-
niques and specifications related to maintenance. 

First, the bunker should be built to reject sur-
face water from running into it, especially on sand 
faces, to reduce water erosion. This means that all 
edges of the bunkers should be at least a couple of 
inches above grade. 

Second, the bunker should be drained either by 
tile or French drain. Also, the bunker bottom should 
be perfectly concave or bowl-shaped, smooth and 
compacted before sand is installed. Sand depth should 
be at least 6 inches — and 8 inches is preferred. The 
sand should be of angular shape and in the range of 
.25 millimeter to 1 millimeter, favoring the larger 
particles in windy areas. Color doesn't matter. 

It is strongly recommended that grass bunker 
faces be treated with growth regulators, or planted 
to slow-growing grasses to reduce the need for 
edging and mowing. 

Next month: The single most important specification 
that influences maintenance: selection of the turfgrasses. 

High Performance 
Tee To Green 

Products Now At 
Take It To The Bank 

Savings! 
The Andersons is kicking off 

its Early Order Discount 
Program and now is your 

time to save on our full line of 
superior Tee Time® products. 

Your Tee Time Distributor has 
all the details about this 
flexible, money-saving 

opportunity. Ask them about 
ordering—and saving now— 
even though you don't want 

deWwYv WW \ater. 

Ask them about available 
delayed billing options. And 
ask them about the proven 
quality and performance of 

Tee Time professional 
products for tees, fairways 

and greens. 

Order today and take your 
savings to the bank. 

Call 1-800-225-ANDY. 

the professional's 
partner® 



m a i n t e n a n c e 
B y T E R R Y B U C H E N 

While growing grass continues to 
be the most important priority 

for a superintendent, it often is the easi-
est part of the job, and the number of 
other "hats" he or she wears — their 
many and diverse roles and responsibili-
ties — seems to grow each year. 

The ultimate job description of a mod-
ern superintendent? Being an expert in 
the following areas: 

• Agronomist — having a knowledge 
of turfgrass soils and water exacting stan-
dards; aspiring to certified golf course 
superintendent status. 

Jack of all trades, master of many 
• Environmentalist — 

writing and practicing an IPM 
plan and being a licensed pes-
ticide applicator, Audubon Co-
operative Sanctuary System 
member and wetlands protec-
tor, and complying to pesti-
cide storage regulations. 

• Insurance and Safety Expert — 
training and implementing right-to-know 
rules; operating a hazardous communica-
tion plan and training and an emergency 

evacuation plan; obeying 
OSHA safety rules and fuel-
and oil-storage regulations; 
ensuring a safety committee 
for all employees, liability and 
workman's compensation; and 
being prepared for safety in-
surance inspections. 

• Meteorologist — subscribing to the 
Weather Channel and monitoring irriga-
tion weather stations and computer satel-
lite weather stations; being able to "feel" 

Golf Course Superintendents: 
Row 1 Bottom: (left to right) Tom Fornasar-Forest Greens GC, Kent Dornbrock-Woodford Hills, Gary Bueltel-Lost Creek CC, Tim Wilk-Chestnut Ridge GC, 
Greg Johnson-Eagle Brook, Ed Braunsky-Geneva GC, Luke Strojny-Poplar Creek CC, Dennis L. Bowsher-Spring Valley CC, Larry Wimmers-Sycamore Creek CC 
Row 2: Michael Bohenstingl-The Preserve GC, Jim Taylor-Boulder CC, Michael Burns-Valleaire GC, Lou Quick-Anglebrook, Tom Fuller-Rush Creek GC, 
Joe Wachter-Eagle Springs GC, Robert Panuska-Waseca Lakeside C, Ric Lange-Meadowbrook CC, Tim Kline-Garland Firewheel GP, 
Mark Wilson-Valhalla GC Row 3: Bob Figurella-Brookside, Michael Siefken-Woodstock CC, Ted Fist-Wynstone GC, Gary Peters-Highland CC, 
Steve Numbers-No. C. Westfield CC, Mike Nelson-Rush Creek GC, F. Dan Dinelli-North Shore CC, Gary L. Chambers-Firewheel GP, Matt Shaffer-
The Country Club Row 4: Paul Richter-Spring Lake CC, Jon O'Connor-Gull Lake CC, Wes Flower-Ft. Sam Houston GC, Tom Hamulak-Bear Creek GC, 
Dan Anderson-Fox Valley GC, Paul Grogan-Harrison Lake CC, Patrick Franklin-Plum Creek CC, Tommy Anderson-Broadmoor Hotel. 

Top superintendents are choosing Nature Safe to ensure their 
courses are at the top of their game. As a constructed meal-based, 
slow release natural and organic fertilizer, Nature Safe is ideal for 

use on fairways, greens and tees for a wide range of 
soil types and weather conditions. For quality 

turf management> it's the natural choice! 

the weather; weather prognosticator. 
• Surveyor — understand and operate 

a rod, transit and laser technology. 
• Engineer — designs subsurface 

drainage systems; additions and modifi-
cations to irrigation system; oversees 
building maintenance; pumphouse and 
well pump maintenance. 

• Horticulturist — installs lightning 
rods in trees; prunes trees and shrubs; 
fertilization and pesticide applications; 
tree master plan designer. 

• Floriculturist — annual, perennial 
and wildflower expert. 

• Lawyer — implements and approves 
complicated maintenance and construc-
tion contracts; administers business law. 

• Contractor — acts as general con-
tractor overseeing sub-contractors. 

• Personnel Manager — clearly un-
derstands and manages complex em-
ployee work laws; properly displays em-
ployee state and federal work posters; 
employee time card and overtime docu-
mentation; oversees employee personnel 
files; settles any disputes; keeps employ-
ees happy and productive. 

• Accountant — prepares and over-
sees maintenance and capital budgets; 
codes invoices to appropriate budget ac-
counts; maintains petty cash fund; over-
sees financial statements; capitalizes on 
early payment discounts. 

• Mechanic — oversees preventative 
maintenance and repair of all golf course 
maintenance equipment; properly dis-
poses of used fluids. 

• Carpenter, Plumber, Electrician 
— builds and maintains inhouse 
projects. 

• Leader — builds and promotes the 
team concept; practices total quality man-
agement in the maintenance department; 
is a good listener to employees' ideas and 
suggestions. 

• Architect — maintains the course 
as the architect originally designed it 
to be played; renovates and restores 
the course while keeping the original 
design intact. 

• Scientist, Entomologist, Plant Pa-
thologist — identifies and controls in-
sects, diseases and weeds; uses biologi-
cal controls whenever practical; 
inventories complex identification equip-
ment, tests new grasses and experiments 
with new compounds. 

• Rules of Golf Official — maintains 
and marks the course according to the 
USGA Rules of Golf and all local rules. 

• Communicator — writes monthly 
column for club/course newsletter; meets 
regularly with other department heads; 
attends committee and board of directors 
meetings; keeps their boss informed of 
what they need to know. 

• Public Relations Person — telling 
the media and public about the good 
things happening on golf courses; joining 
the GCSAA Speakers Bureau; speaking 
engagements to schools, Kiwanis-type 
and Garden Club-type groups about the 
environmental friendliness of golf 
courses. 

• Teacher — instructs turfgrass stu-
dent interns; teaches weekly turf club 
meetings; oversees all employee train-
ing. 

• CEO — administers the entire de-
partment as Chief Executive Officer. Or, 
in this case, CAO (Chief Agronomic Of-
ficer) . 





m a i n t e n a n c e 

Rieke reveals metal spike, top dressing, greens rolling research 

Dr. Paul Rieke 

Dr. Paul Rieke has taught 
turfgrass soil management at 
Michigan State University for 
nearly 30years and has received 

numerous 
honors, in-
cluding the 
U n i t e d 
States Golf 
Association 
Green Sec-
tion and 
Golf Course 
Superinten-

dents Association of America 
Meritorious Service awards. He 
has conducted major research 
projects in the cultivation 
(aerification) of turfgrasses, 
topdressingputting greens, fertili-
zation and soil testing, and mulch-
ing tree leaves into turf. 

Golf Course News: We under-
stand you have been doing re-
search on the effects of mixing 
native soils and top dressing sand 
while using the Toro Hydroject 
aerifier. What have you found? 

Paul Rieke: Superintendents 
wondered if mixing sand and soil 
would effect water movement or 
create rooting problems. Our 
data indicates this isn't occur-
ring, as long as the Hydroject is 
used once every two to three 
weeks. Using it more often can 
shorten root lengths. But even 
those shorter roots are whiter, 
indicating they are generally stron-
ger than the older brown roots. 

We're also seeing a reduction 
in the number of earthworm casts 
[soil deposits]. Using the 
Hydroject every two to three 
weeks is either killing the worms 
or causing them to move away. 
You don't want earthworms on 
putting greens or tightly cut fair-
ways. But they are a real asset in 
soils where you have drainage 
problems. 

We've also been injecting phos-
phorus, potassium and nitrogen 
deeper into the soil with the 
Hydroject. It's unclear whether 
this has any positive effect. It ap-
pears the turf doesn't care how 
deep those materials are injected 
as long as they are available in the 
top 2 inches of the soil layer. 

Finally, the Hydroject seems to 
create faster green speeds for a 
day or two, similar to what a roller 
would do. It's a side benefit. 

GCN: Have you done research 
on the effects of rolling greens? 

PR: Yes. The increased speeds 
seem to last a couple days and 
there are no detrimental effects 
to rolling that often. Rollers also 
seem to reduce mower scalping 
when the grass is growing fast. 

GCN: What has your top dress-
ing research revealed? 

PR: Light and frequent top 
dressings work best. Sand should 
be applied at the same frequency 
as thatch accumulates so you can 
keep the greens uniform rather 

than getting a thatch-grass-
thatch-grass surface. The 
trouble is that golf courses 
host so many tournaments, 
it's difficult for superinten-
dents to top dress as frequently as 
they'd like. In cool-season areas, 
greens should be top dressed ev-
ery two to three weeks during the 
fast-growing spring and fall sea-

sons and every four to 
five weeks during the 
slower-growing, mid-
summer months. It's 
tough to work that in with 

a busy tournament schedule. But 
if you don't top dress regularly, 
you end up with layering and the 
need to aerify more often. Super-
intendents need to make their 

members and customers aware 
that if they want healthy turf, it's 
either more frequent top dress-
ings or more aerifying. If you 
have the right equipment, golf-
ers barely notice the difference 
after a light top dressing. 

GCN: What is your research 
on alternative spikes showing? 

PR: Clearly, especially with 

bentgrass, metal spikes lift up 
the stolons, which slows putting 
speeds and causes additional 
wear. With alternative spikes, we 
see less detrimental impact. 
We've looked at Softspikes and 
Green Spikes so far. They are 
about the same in saving on the 
green. We'll be looking at many 
other alternative spikes. 

GCN: What have your nutri-
tional balance studies shown? 

Continued on next page 
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Gary's Green carries Grigg name 
By T E R R Y B U C H E N 

BURLEY, Idaho — Gary T. 
Grigg, past president of the 
GCSAA, and his brother Mark 
have continued on with the suc-
cess of The Grigg Brothers Co., a 
firm their father and uncle founded 
when they ventured into real es-
tate, farming and later sold their 
produce business in the 1960s af-

ter it became Ore-Ida Foods. 
Three years ago, Mark ap-

proached Gary about branching 
out his fertilizer business to in-
clude high-tech liquid fertilizers 
for golf courses with four other 
partners, including Timothy D. 
Long, a superintendent in Austin, 
Texas. The rest is history. 

Bio Turf Grò, a division of The 

Grigg Brothers, started working 
with Dr. Gene Miller, an agrono-
mist and formulator for the com-
pany and professor emeritus at 
Utah State University, a plant 
physiologist, plant nutritionist 
and plant biochemistry expert. 

What makes Bio Turf Gro's 
products unique is chelating the 
nutrients with natural organics 

Ever since its introduction, BAYLETON® Turf and Ornamental 
Fungicide has been one of the most popular products of its kind. 

And no wonder. Its systemic action is not only effective, it keeps the 
control you need from being washed away or mowed o f f . So you can 
apply BAYLETON whenever—and wherever—you want. 

And now, that famous BAYLETON control is available in a 
convenient new package. The drum. It not only keeps BAYLETON 
fresh and dry, it enables you to use exactly how much you need. 

That's especially important when you tank mix BAYLETON for 
even broader control. Its ability to be used in combination with other 
products is one of the most outstanding features of BAYLETON, and 
now, that's even easier to do. 

To find out more, contact Bayer Corporation, Specialty Products, 
Box 4913, Kansas City, MO 64 420. (800) 842-8020. 

ALWAYS READ AND FOLLOW LABEL DIRECTIONS. 
© 1997 Bayer Corporation Printed in U SA 97Si0A0040-i 

Bayer® 

Q&A: Rieke 
Continued from previous page 

PR: In sandy soils, like USGA 
greens, you need to introduce 
more phosphorus, potassium and 
nitrogen, because the soils sim-
ply can't hold those materials. 

GCN: Where will the greatest 
changes occur for superinten-
dents over the next five to 10 years? 

PR: Water will become an in-
creasingly important issue, es-
pecially delivery systems and 
uniform application. 

There will be continuing ef-
forts to increase green speeds. 
That will put additional pressure 
on superintendents, who are al-
ready working on the edge with 
these low mowing heights. 

Finally, there will be increased 
pressure to use organic and bio-
logical controls. But golfers have 
to understand that these materi-
als make it difficult to have per-
fect turf all the time. 

for foliar feeding, 
which makes the nu-
trients go into the plant 
quicker and makes 
those nutrients more 
readily available. 

Miller pioneered us-
ing multiple chelating 
agents in Bio Turf Gro's 
products, instead of a 
single chelating agent that is used 
in other products. Miller also rec-
ognized using a blend of all -rganic 

Gary Grigg 

chelating agents, in-
stead of synthetic 
agents, which are a 
blend of organic acids, 
amino acids and 
carbohydrated acids. 
Formulas change from 
product to product, so 
each of the company's 
products has the stron-

gest chelating effectiveness and 
he uses enough chelating agents, 
regardless of cost, to chelate 100 
percent of all of their products. 

Bio Turf Gro's liquid fertiliz-
ers are completely balanced, for 
foliar or root feeding, and their 
No.-l seller is Gary's Green. 

Named for Gary Grigg, Gary's 
Green is a 18-3-4 + Iron, which has 
all three nitrogen sources for 
spoon-feeding organics and che-
lates. Gary recommends regular 
tissue testing and using a foliar 
feeding rate of between 2 and 7 
ounces per 1,000 square feet. 

"Using a foliar feeding of our 
products," he said, "has a dis-
tinct advantage as it is quick-act-
ing, does not have to be watered 
in, does not need good root devel-
opment for uptake, does not leave 
granules on the putting surface, is 
highly effective and fertilization is 
not affected by rainfall." 

The Griggs' number-two seller 
is Nutra-Green 5-10-5 + Iron. 

Not all of their products are 
liquid. 9-3-5 Bio Turf I is a totally 
organic granular product made 
of fish waste, which has the high-
est nutrient availability in any 
organic product, and is a Califor-
nia-certified all-organic product. 

"We go to great lengths to have 
high-quality products, regard-
less of the cost, as we feel it is 
truly worth it as our client base 
will also pay good money for 
good products," Grigg said. 

For further information con-
tact Bio Turf Gro at 1-888-246-
8873 Office; 208-678-5041 Fax 
and http://www.bioturfgro.com. 

http://www.bioturfgro.com


ADVERTISEMENT ADVERTISEMENT ADVERTISEMENT ADVERTISEMENT ADVERTISEMENT ADVERTISEMENT 

The Most Economical Way 
to Eliminate Poa Annua 

"We've used Bensumec™ 4LF for four years making split 
applications in the spring, and sometimes a fall applica-
tion, too. I am more comfortable with this 
preemerge than with PGRs for our greens 
and tees. And we've had excellent control 
of Poa as well as crabgrass and other 
weeds." 

Stuart Cagle, CGCS 
Old Oakland Golf Course 
Indianapolis, IN 

T h e One That Gets Them All' 
For Fall Renovation - TVimec® Plus 

Trimec Plus Post-emergent Grass and Broadleaf Herbicide is 
the only single product that controls unwanted grasses, 
nutsedge PLUS broadleaf weeds in turf. 
"Weed problems were very severe in 1990 
when I took charge of this 4 year old course. 
Relying heavily on Trimec Plus, we achieved 
complete clean-up in just a couple of years. 
We still use Trimec Plus, but mainly for 

goosegrass escapes now." 
James M. Taylor, CGCS 
Hatsuho International Country Club - Dededo, Guam — 

A "Thank You" to our 
Golf Course Customers . . . 

The f i rs t gallon of Trimec sold was 
applied on a golf course. Since t h a t 
t ime , PBI/Gordon has specialized in 
provid ing qua l i ty p roduc t s to the 
professional tur f manager , and we 
would like to say thank you. 
In honor of our 50th Anniversary Year, 
we will donate an amount equal to 3% 
of Gordon's products purchased for use 
on golf courses during 1997 to 

The GCSAA Foundation 
ROBERT TRENT JONES 

ENDOWMENT FUND 
fo r s c h o l a r s h i p s a n d t u r f g r a s s 
research - in your name. 
A l is t of all p a r t i c i p a t i n g super-
in tendents will be provided to The 
GCSAA F o u n d a t i o n when the 
donation is p resen ted at the 1998 
Conference and Show. 

For participation certificates, or for 
fu r the r information on this unique 
p r o g r a m , cal l The GCSAA Foun-
dation, or call us direct 1-800-821-7925. 



"Potassium should be available to the 
plant all year since there is no time of 
year when it isn't under some type of 
stress," he said. 

Superintendents seem to be getting the 
potassium message. 

"Many superintendents will put down 
three times as much potassium as nitro-
gen," said agronomic consultant Terry 
Buchen. "It works very well, especially 
on cool-season grasses." 

Maroon Creek Club in Aspen, Colo, (above) ablaze with color in early fall... 

Potassium: The winter set-up 
By P E T E R B LAI S 

One of the best ways to protect golf 
course turf against the cold months ahead 
and help it green up earlier in the spring 
may be a fall application of potassium, 
according to manufacturers and research-
ers. 

"The ability to apply coated potassium 
in the fall to winterize and still have nutri-
ent available to feed once the soil warms 
up again in the spring could be the big-
gest asset to courses," said Tim Lacy, 
product manager of Pursell Technolo-
gies Inc., manufacturers of a slow-release 
potassium fertilizer using a temperature-
activated POLYON polymer coating. 

"Potassium's ability to strengthen 
turfgrass and act as an antifreeze has 
been well researched and documented. 
Likewise, its role in the transition pro-
cess is considerable — this provides a 
welcome jump start to the spring feeding 
schedule." 

An adequate supply of potassium can 
help grass plants produce carbohydrates 
longer into the fall, which in turn allow 
the turf to tolerate lower temperatures 
without freezing, according to Michigan 
State University turfgrass researcher Dr. 
Paul Rieke. Even with the shorter day-
light hours and cooler nights, the photo-

synthetic process that creates carbohy-
drates continues into the late fall. 

"How far north or south a course is 
located plays a role in how long the potas-
sium is needed," the MSU professor said. 

In his book, Management of Turfgrass 
Diseases, MSU researcher Joe Vargas 
writes: "After nitrogen, the two most im-
portant elements for growing plants are 
phosphorus and potassium. The role of 
these elements in controlling diseases 
has not been determined, although [J.H J 
Madison explains how the interaction of 
nitrogen, phosphorus and potassium af-
fects specific diseases." 

Indeed, researchers aren't certain ex-
actly how potassium increases a plant's 
cold tolerance or fights disease, said 
University of Nebraska researcher Terry 
Riordan. Potassium is also known to im-
prove a plant's traffic, heat and disease 
resistance. 

"It seems to increase root development, 
which makes the plant more tolerant of 
many stresses," Riordan said. 'The feel-
ing in the research community seems to 
be that potassium is important." 

One of the things researchers do know, 
however, is that potassium leaches 
quickly out of sandy soils, such as putting 
greens. 

...and resting under a winter blanket of snow. Dick Dummce n photographs. 

s p e c i a l r e p o r t : w i n t e r p r e p 
Using slow-release fertilizers has been 

shown to help reduce potassium leach-
ing. Potassium-containing fertilizers can 
last anywhere from six weeks up to a 
year, according to Pursell's Lacy. 

Mike Peterson, Northeast regional 
manager with The Scotts Co., which 
manufactures a slow-release potassium 
called Super K Turf Fertilizer, said a fall 
application should be made at least a 
month before the turf goes dormant. 

Steiner tractor does fall, winter chores 

Steiner Turf Equipment recently 
introduced the company's new 

Model 430 Max tractor designed to 
provide more versatility, more features, 
and more power. 

The 430 Max fea-
tures an articulated 
frame, power steer-
ing, constant 4-wheel 
drive, and a hydro-
static transmission. 
Added to the illumi 
nated dash is a ta-
chometer, fuel 
gauge, and volt 
meter. A water temp 
gauge is included on 
liquid-cooled models. 

Four engine options include a 20-HP 
Onan, 21-HP Kubota diesel, 21-HP 
Kubota gas, and 25-HP Kohler. 

Floatation tires allow the machine to 
move gently over terrain while deliver-
ing power and sure-footedness. 

A deluxe seat and easy-to-use hand 
controls make this 
a machine of com-
fort and ease of op-
eration. The 430 
Max accommo-
dates all of the 
more than two 
dozen Quick-
Hitch, front-mount 
attachments, mak-
ing it a year-round 
machine as it 
mows, blows, 

sweeps, digs, shreds, plows and 
more. 

For information contact Steiner 
Turf at 330-828-0200. 

You choose the truck-Jacobsen, 
Cushman, Toro or John Deere - we'll 

help you turn it 

into a quality top 

dresser. You'll top 

dress precisely 

and uniformly with 

the best applicator 

system in the 

business, a Turfco Mete-R-Matic? 

Its 19 cubic foot hopper coupled with 

your truck's high 

maneuverability 

speeds top 

dressing around 

tight areas and 

greens. Let us 

show you how. 

FOR DEMO CALL 1-800-679-8201 

Turfco Manufacturing Inc. 
1655101st Avenue Northeast, Minneapolis, MN 55449-4420 

612/785-1000 Fax 612/785-0556 

Get Attached To 
Great Top Dressing. 



s p e c i a l r t p o r t : w i n t e r p r e p 
GREENSCHOICE soil amendment 

improves golf turf 
HOUSTON — GREENS-

CHOICE soil amendment was de-
veloped to help improve the overall 
health and durability of golf greens. 

Developed for standard 
topdress procedures and deep-
tine aerification systems, this 
premium amendment breaks up 
compacted soils, leaving a per-
manently aerated root zone. 

Based on the increased pore 
space created by the introduc-
tion of GREENSCHOICE into the 
root zone, percolation rates are 

Ryan products 
help courses 
prepare for 
winter's chill 

Ryan, a Ransomes 
company, manu-

factures aerators and 
overseed-ers that can 
help golf courses pre-
pare for winter. 

The Ryan Greensaire 
24 is designed for aerat-
ing golf greens and other 
fine turf areas. 

With a 24-inch swath 
and 2-inch x 2-inch aer-
ating pattern, the 
Greensaire 24 can re-
move 36 cores per 
square foot. Major com-
ponents are designed to 
extend operating life and 
simplify maintenance 
procedures of the 
Greensaire 24. 

The Ryan Mataway 
Overseeder is designed 
for both overseeding and 
dethatching. 

Traction and maneu-
verability are enhanced 
through front-wheel 
drive and knobby tread 
front tires. One lever op-
erates both the forward 
drive and reel control. A 
specialized spring assist 
raises the overseeder for 
easier operation. 

The Mataway Over-
seeder features a rate ad-
justment for proper seed 
flow and 2-inch row spac-
ing allows for overseeding 
with one pass. 

The Mataway Over-
seeder's 11-hp Kohler 
Command engine meets 
all current California Air 
Resources Board (CARB) 
emissions regulations. 

For more information 
on these or any 
Ransomes product, con-
tact Ransomes America 
Corp., P.O. Box 82409, 
Lincoln, Neb. 68501; tele-
phone 800-228-4444. 

dramatically improved. Mois-
ture/nutrient retention and cap-
illary rise rates are also substan-
tially increased by the material's 
natural porosity. 

For more information contact 
Premier Environment at P.O. 
Box 218469, Houston, TX 77218; 
telephone 800/829-0215. 

Jake sweepers clean away fall debris 
RACINE, Wis. — Jacobsen's Model 720 

Sweepers cover a 5-foot cleaning path with a 5-
cubic-yard capacity to get big cleanup jobs 
done fast. All three sweepers have a rubber-
fingers pick-up system that gently removes wet 
or dry leaves, paper, cans, glass and other 
debris from your turf. 

Models include a PTO-driven sweeper and 
two machines with self-powered pick-up sys-

tems for use behind a variety of towing ve-
hicles. The Model 720-EHL sweeper has a 
hopper lift that extends to 9 feet for unloading 
into a dump truck. Add an optional thatcher-
thinner to combine sweeping and dethatching 
functions. 

Galvanized steel construction means each 
Jacobsen sweeper is maintenance-free. 

For more information contact 414-637-6711. 

PE 20027 
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TAKE CONTROL WITH 
PENDIMETHALIN. 

If crabgrass is a growing problem on your golf 

course, you're not using the right herbicide. 

What you need is Pendimethalin. 

No other preemergent offers a broader spectrum 

of control. Fact is, this high-performance herbicide 

effectively controls crabgrass, most annual grassy weeds and many annual broadleaf weeds. 

And Pendimethalin has excellent turf tolerance. University and field research studies have 

shown that Pendimethalin provides consistent, 

superior weed control—yet offers tremendous 

tolerance to warm- and cool-season turfgrasses. 

Here's how it works: After Pendimethalin makes 

Virgina Polytechnic Institute & State University 1996 



N E W P R O D U C T S 
Shredder made available for golf course use 

Historically a manufacturer of large high 
way portable screening/shredding 

plants, The Screen Machine introduces the 
Might This down-sized machine is affordable 
to the smallest of producers. 

The Might has a 1-yard hopper with an 18-
inch wide belt feeding material into a 
hammermill shredder and trommel screen. The 
20hp diesel plant is fully operational for one 

person. The Might is easy to haul with a half-
ton pickup truck. All movements are hydraulic 
allowing set up in minutes. The controls are 
readily accessible from one main control panel. 
The shredder mill is uniquely designed with 
free swinging blades creating a premium pul-
verized product. 

For more information telephone 800-837-
3344. 

Washer improves range maintenance 

SGD introduces the new 
"Range Boss" ball washer, 

"The XL-21" for faster and im-
proved golf range maintenance 
of golf balls. 

The XL-21 is designed for the 
21st century with unique features 
such as stainless steel construc-
tion for lifetime durability and 
superior looking. Easy out nylon 
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brush for removal of broken balls 
and/or stones along with snap-
in and snap-out washer belting 
provides for gentle, yet through 
cleaning of golf balls. The unique 
"Ball Jogger" gives "No Jam Ball 
Feeding." This eliminates the 
need for a maintenance person 
to stay near the machine there-
fore, saves up to $70.00 per week 
in labor. 

This new ball washer also fea-
tures easy service to the wash-
ing cylinder simply by lifting 
polymer hood. A large 2" drain 
provides for fast elimination of 
dirty water and mud. This new 
ball washer also has a GFI plug 
to insure electrical safety. 

The new, XL21 Ball Washer is 
designed to hold up to 1,000 balls 
in the hopper for the high-vol-
ume golf ranges. 

For more information, contact 
Don Nelson at 800-321-3411. 

Foley rolls out 
new grinders 
Foley-United introduces 

the Accu-Pro series of 
grinders for the sharpening of 
reel-type mowing units. The 
Accu-Pro Spin/Relief grinder 
and Accu-Pro Bedknife Grinder 
have been designed to address 
the challenges of sharpening 
reel-cutting units. The machines 
are capable of returning reels to 
original manufacturer's configu-
ration or performing the mainte-
nance to any other level that is 
appropriate for the application. 

The Accu-Pro Spin/Relief 
Grinder is a table-top style spin 
grinder with standard capability 
to relief grind with automatic 
blade advancement, standard 
reel lifting hoist, operator guard-
ing to meet all safety require-
ments, fast and accurate setup of 
all reels by the use of a digital 
alignment gauge, and a tooling 
system that requires no tools to 
adjust and provides a method to 
record any setup for future use. 
This machine is capable of re-
turning the reel to its original 
new specifications or any varia-
tion that the application requires 
as defined by the user. This ma-
chine is easy to use and provides 
the operator the ability to use 
various grinding techniques. 

The ACCU-Pro Bedknife 
Grinder is unique in that the 
bedknife is held in the machine 
with electromagnets providing 
extremely fast and easy setup. 
Grind angles are easily set with-
out individual setup calibration. A 
diamond dresser is standard. 
Operator protection is accom-
plished through an interlocked 
clear machine guard that stops 
the grinding motor when opened. 

For more information, call toll 
free 1-800-225-9810. 
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1-800-545-9525 
extension 1 2 5 0 A 

contact with the germinating weed seed, it disrupts the seed's biochemical processes, which makes the 
weed seed stop growing—and start dying—before emerging. 

What's more, Pendimethalin works hard—and long. Through the entire season. That's 
because its low volatility and slow decomposition characteristics keep it active in the soil longer. 
Pendimethalin also makes your life easier. You have the flexibility to spread it on as a dry granule, 

alone, or in combination with fertilizer products. Or 
you can use the sprayable formulations, available as 
a 3.3 EC, 60 WDG and 60WP 

No wonder professional turf managers have made 
Penn State University 1996 Pendimethalin the #1 preemergent herbicide. 
So take control of your turf—and your reputation. Use Pendimethalin herbicide to control 

crab grass and more. Because the only thing you should see growing like a weed on your golf 
course is beautiful grass. Call now for more information or for the distributor nearest you. 
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BRIEFS 

SNEAD, CUPP TEAM IN GEORGIA 
SAVANNAH, Ga. — Sam Snead will 

join architect Bob Cupp to design an 
18-hole golf course as part of the $98-
million Westin Savannah Harbor Re-
sort here.Westin Hotels & Resorts and 
CSX Realty Development have broken 
ground on the 290-acre project, which 
will include a 403-room, luxury hotel. 
The Westin-managed resort is sched-
uled to open in the spring of 1999. 
Troon Golf will operate the golf course. 

HALL INDUCTS KIDWELL, HURDZAN 
SANDUSKY, Ohio — Golf course 

architects Jack Kidwell and Dr. 
Michael Hurdzan of Columbus were 
among those inducted into the Ohio 
Golf Hall of Fame in ceremonies at 
Plumb Brook Country Club here Aug. 
18. The semi-retired Kidwell is a fel-
low and former president of the Ameri-
can Society of Golf Course Architects, 
a certified golf course superintendent 
and Class A PGA professional. 
Hurdzan, whom he tutored, is a part-
ner in Hurdzan Fry Golf Course De-
sign and holds master's and PhD de-
grees in plant pathology. Both have 
been active speakers at various golf 
course superintendents conferences. 

SANFORD'S SAWMILL OPENS IN MICH. 
SAGINAW, Mich. — John Sanford 

Jr. has unveiled his latest creation, 
Sawmill Golf Club, here. The course 
was built in the sawmill capitol of the 
world, and an old grist mill remains on 
the property. Although the land around 
Saginaw is primarily flat farmland, 
Sanford moved enough dirt to create 
elevation changes. Combined with a 
routing through marshland and natu-
ral woods, this gives the Sawmill club 
a much different feeling than that of 
the terrain surrounding it. 

DESIGN 3 HIRES NAUBORIS 
EAST LANSING, Mich. — Design 3, 

a firm specializing in golf course design, 
landscape architecture and site plan-
ning, has appointed Howard Nauboris 
as a golf course designer. Nauboris holds 
a bachelor's degree in landscape archi-
tecture from the University of Guelph 
in Ontario, and has in-depth experi-
ence in golf course construction. 

DfVflOPMENI 
NC State offers golf course architecture class 
B y M A R K L E S L I E North Carolina State Univer 

sity so liked the golf course 
architecture short course 

offered last spring, that it invited Rich 
Mandell to return to teach this fall — 
this time for a full semester. 

"Our big problem was, there is so 
much to teach. So we expanded to a full-
fledged, three-credit, 15-week class," 
said Mandell, vice president of Whole in 
One Design in Durham. 'We'll design 
some projects, starting with the students' 
own fantasy hole, and include designing 
specific holes pretending to be Donald 
Ross or C.B. MacDonald for a day." 

Mandell, a University of Georgia 
alumnus who has worked for course 
designers Dan Maples and Denis 
Griffiths, had 25 students in the 
Landscape Architecture Program's 
short course. They ranged from 
landscape architecture to turfgrass, 
sports management, civil engineering 
and forestry resource students. 

History is a major part of the 
program, beginning with the links 
courses of Scotland. Students will be 
introduced to MacDonald, Ross, A.W. 
Tillinghast, Robert Trent Jones Sr., and 
others of the past as well as modern-
day's Pete Dye and Tom Fazio. 

"We'll speak about trends in design 
and how and why things were done in the 
past and why they aren't done now," 
Mandell said. "For instance, the influence 
of major equipment on design and 
construction; and how there was a move 
to Vanilla-ization' in the early 1950s 
when, I think, courses were made too 
golfer-friendly, fairways were flattened to 
accommodate bad lies, and greens were 
open in front to accommodate bad shots." 

The class will also encompass 
routing, designing a course in a real-
estate development, construction and 
construction documents, among other 
topics, Mandell said. 

Phillips' 1 st solo 
project neighbors 
St. Andrews 

Graham Marsh, right, is coming to America, but staying active 
abroad in such places as Japan, where he designed Mission 
Valley Golf Club, above, in Fukuoka. 

Q Marsh jumps into 
A No. American 

& l \ marketplace 
Graham Marsh has been a steady presence in Asia-

Pacific market for the past 10 years, concentrating on 
resort\ hotel and other upmarket projects from the 
Philippines to Australia. Now, through a recently 
inked alliance with Kansas City-based HNTB, the 
1997U. S. Senior Open winner has set his sites on golf 
course design in the US and South America. 

B y M A R K L E S L I E 

KINGSBARNS, Scotland — How many 
golf course architects do their first solo 
design on true linksland ... in Scotland ... 
7 miles from the Old Course at St. 
Andrews? Number Kyle Phillips among 
them, if there be more. 

Phillips, who started his own company 
in July after 16 years as a lead designer 
for Robert Trent Jones Jr., begins con-
struction in October on Kingsbarns Golf 
Links here, on a site that hugs the rugged 
Scottish coast. 

"I feel humble and very fortunate," said 
Phillips, whose only other design in the 
United Kingdom was the highly ranked 
27-hole Wisley Golf Club outside London 
in 1991. "You have to admit, St. Andrews 
is the Mecca for us golf junkies. To be 
able to do something on the sea this close 
to the Old Course is a phenomenal oppor-
tunity and an incredible experience. It's 
pure golf, and open to the public. 

"When I first saw the property, I won-
dered how the guys at Pebble Beach felt 
when they first walked the site." 

Kingsbarns Golf Links is one of the 
world's oldest golf clubs around, having 
started in 1815. But after World War II, its 
nine-hole course fell into disrepair and 
little is recognizable today outside rem-
nants of some bunkers. 

Giving the club new life is American 
Mark Parsinen, developer of Granite Bay 
(Calif.) Golf Club. Walter Woods, retired 
after many years as head greenkeeper of 
the Old Course, is a consultant. 

Sitting on 180 acres that run in a linear 
shape along the ocean, the new track will 
boast ocean views from every hole with 
five greens on the water, either at sea 
level or atop 20-foot cliffs. 

It will measure 5,610 to 7,175 yards 
when it opens. That may be in 1999, but 
the grand opening is planned for July 
2000 to coincide with the British Open at 
St. Andrews. 

Phillips described the Kingsbarns Golf 
Links design as "modern links as opposed 
to the older links courses, which were 
designed primarily for match play. 

"We're trying to maintain the elements 
of links-style golf but think more about 

Continued on page 36 

Golf Course News: Was there one 
factor in particular that led you to the 
North and South American markets? A 
series of factors? 

Graham Marsh: I think it was more of 
a series of factors. We had spent over 10 
years working in Southeast Asia, Austra-
lia and the Pacific Rim, and we had to cut 
our teeth on some pretty difficult projects 
down there. 

We competed against many of the main 
architects in that region. When I say main 
architects I mean architects from the 
United States and Europe and the ones 
that come out of Japan. Consequently, I 
had decided to play the Senior Tour and 
was spending more time in the United 
States. I spent a year or so over here just 
looking at the markets. With the buoy-
ancy of the market over here in the U.S., 
certainly I saw new opportunities. 

GCN: Do you have a grand plan for 

your expansion? 
GM: I've always wanted to expand the 

company step by step and that's the way 
we've gone about it, in a logical progres-
sion, so that we're growing the core of the 
business, cutting our teeth and doing it 
one step at a time while keeping the same 
team together. That's important because 
we are very much a hands-on operation, 
with a core of design and construction 
people. 

GCN: How many people are involved in 
that core group? 

GM: In my office in Australia, I have 14 
people full-time. 

GCN: Do you see the U.S. as a different 
challenge than the markets in Australia 
and the Pacific Rim? 

GM: I think the challenge varies from 
site to site. If you're talking about the 
business challenges, then I think cer-

Continued on page 38 

Jack Kidwell Mike Hurdzan 



d e v e l o p m e n t 

Sodding makes perfect at Lake Las Vegas7 project 
HENDERSON, Nev. — Lake Las Vegas 

Resort officials report construction is mov-
ing swiftly on the first resort golf course, 
The Links at MonteLago, located at Lake Las 
Vegas Resort's MonteLago development. The 
course is being sodded and is expected to 
open for public play in early 1998. 

This signature 18-hole course is the sec-
ond Jack Nicklaus-designed course for 
Lake Las Vegas Resort, the $4-billion resi-

dential and resort destination under devel-
opment east of Las Vegas, and is the first of 
three courses planned for the MonteLago 
resort community. The entire proposed 
master plan for MonteLago calls for exclu-
sive resort hotels/casinos, European-style 
gaming, championship golf courses, resi-
dential villas, a world-class spa facility, a 
commercial resort village and restaurants. 

In designing The Links at MonteLago, 

Nicklaus drew upon the area's unique to-
pography, creating a green oasis winding 
through the desert hillside and down to the 
water's edge of Lake Las Vegas, Nevada's 
largest privately owned lake. 

The 7,184-yard, par-72 course will offer 
five golf holes directly on 1-1/2 miles of shore-
line. In addition, The Links at MonteLago will 
challenge the golfer with a variety of carries 
over and alongside canyons. 

high shoot density. And, it's very aggressive 
against Poa Annua. 

Find out more about how Putter can 
improve your game. Call your Jacklin Seed 
marketing representative at 800-688-SEED and 
we'll send you a free, information-packed booklet 
and a half pound sample of Putter for you to test 
on your own. Call today! 

Golfers appreciate beautiful turf. 
And from fairway to green, Putter Creeping 
Bentgrass from Jacklin Seed offers great looks. 
But the real test is on the green. Putter offers a 
true-line putting surface that outperforms the 
competition in test after test. 

A rich, dark, bluish green in color, 
Putter is a hearty variety with 
fine leaf texture and improved 

disease resis-
tance. Putter 
features a dwarf 
growth habit and 

Call 800-688-SEED for a free, information-packed 
booklet and a halfpound sample of Putter. 

Loch Ledge 
gets facelife 

YORKTOWN HEIGHTS, N.Y. 
— The Sanctuary Country Club 
here has a new name and will 
soon have a new look. Formerly 
known as Loch Ledge, the facil-
ity is undergoing extensive reno-
vations by Whole In One Design 
Group of Easton, Md., and 
Durham, N.C. 

The renovation will result in a 
completely new lower nine. The 
upper nine will remain intact, 
with renovation work slated once 
the front nine is complete. Sanc-
tuary Country Club owner Tom 
Sung purchased the club a few 
years ago and plans to develop an 
inn, botanical gardens and a ten-
nis facility on the property as well. 

Many original holes were 
routed on land not suitable for 
the resulting product and much 
of the property was never used. 
"We are eliminating many blind 
situations and revealing impres-
sive views at the same time," 
said Whole In ©Trie Design Group 
architect Rich Mandell. "One goal 
was to take advantage of the natu-
ral topography which was largely 
ignored in the original design." 

The lower nine sits on only 45 
acres and Whole In One will in-
corporate retaining walls of native 
stone and a double green in order 
to combat the lack of property. 

"One of the problems we are 
dealing with is a deficiency of 
space. The double green and the 
retaining walls allow us to over-
come these constraints and still 
preserve the natural hydrology," 
said Whole In One President Bob 
Rauch. 

The new nine will be stretched 
400 yards, making the course 
6,200 yards long. 

The renovations will be done 
in phases, with completion by 
fall of 1998. 

Phillips in Scotland 
Continued from page 35 
stroke play," he said. 

Phillips likened the design to 
remodeling an old home and hav-
ing "functional obsolescence." 

"We still have short walks be-
tween a green and the next tee, 
because it's part of the walking 
game," he said. "In the old days, 
tees were on the greens. We will 
have a little more space there. 
There will be fewer hidden bun-
kers. The greens will be 8,000 to 
10,000 square feet, which is large 
but not on the scale of the Old 
Course, where the average is 
20,000 square feet." 

And fescues will be predomi-
nant through the course, he said. 

Another modernism, Phillips 
said, will be a full practice facil-
ity, with chipping area and driv-
ing range, to host golf schools. 



DtVtLOPMïNï 
Norman, bank 
to build resorts 

SYDNEY, Australia — Greg Norman 
took a further step into big business by 
joining forces with an Australian invest-
ment bank to build golf resorts world-
wide, the bank said. 

The Australian golfer has entered a 
joint venture with Macquarie Bank to 
raise investment funds to back the project, 
according to a bank statement. 

The company, Turnberry Resort De-
velopments, is considering eight sites in 
Australia for projects worth more than 
A$500 million (US$365 million). In addi-
tion to designing and building golf 
courses, the joint venture will also in-
volve property and leisure development. 

Quoted in the bank statement, Norman 
said the new company represented a logi-
cal extension to his existing business 
empire, which focuses on leisure wear 
and golf course design. 

Couples, Bates busy 
on Superfund site 

MIDVALE, Utah—PGA Tour star Fred 
Couples and architect Gene Bates re-
cently unveiled plans for The Moorfoot 
Hills Golf Club, an $80 million project 
that will include a 250-room luxury hotel 
and clubhouse on the Sharon Steel 
Superfund site. 

With 14 million cubic yards of toxic tail-
ings lurking below the surface, Couples 
and Bates will have to come up with a low-
impact design. The project is headed by a 
German-based hospitality company known 
as Ganter USA and will need several levels 
of approval, from the Environmental Pro-
tection Agency and Utah's Department of 
Environmental Quality to Salt Lake County 
and Midvale City officials 

The Craig Schreiner-designed Tregaron Golf Club adds spice to public golf in Nebraska. 

Tregaron added to Omaha daily-fee offerings 
BELLEVUE, Neb. — Sitting on a 

site that traverses rolling terrain and 
flat river bottoms, Tregaron Golf Club 
has been added to the mix of public 
golf courses in the Omaha area. 

Designed by Craig Schreiner of Kan-
sas City, Tregaron is an 18-hole, par-71 
layout that is the focal point of a residen-
tial community by the same name. It 
opened for preview play in July. 

Schreiner relied on the site's undu-
lating topography and natural features 
characteristic of eastern Nebraska to 
dictate the design. Golf holes were 
routed to take advantage of significant 
elevation changes, river bottom land 
and a tributary of the Big Papillion 
Creek. From east to west, the prop-
erty falls more than 150 feet and is 
bisected by a heavily traveled road. 

"The site was rolling farmland void 
of any trees except along the tribu-
tary, which gave us the opportunity to 
design a truly unique golf course in 
this market," said Schreiner. 

The course has two distinct identi-
ties. The front nine and holes 10, 11, 
17 and 18 blend with the site's rolling 
terrain and sparse vegetation, with 
elevation changes of 40 to 60 feet. 

The remaining holes transformed 
river bottom land into golf holes that 
are anything but flat. Four lakes bring 
water into play on eight holes. 

Tregaron is managed by Evergreen 
Alliance Golf Ltd., which also man-
ages five other courses in Omaha met-
ropolitan area. The course was built 
by Duininck Brothers, Inc. of 
Prinsburg, Minn. 

Multi-course 
complex planned 

DALLAS — The city of The Colony 
has reached an agreement in principle 
with Matthews Southwest, an area resi-
dential and commercial developer, and 
American Golf Corp. to construct a mul-
tiple-course golf complex on Wynnwood 
Peninsula, north of the city. 

The first phase of construction — a 
premium daily-fee course and three-hole 
practice course — is scheduled to begin 
October for a September 1998 opening. 
When completed, the complex will fea-
ture 54 holes of golf. 

"We believe this will be the most unique 
setting for public golf in the area, with lake 
views and lakefront golf holes dominating 
the initial 18 holes," said Ken James, senior 
vice president for American Golf Corp., 
which will manage the facility. 

Presidents' playground 
being renovated 

CLAREMONT, N.H. — Claremont 
Country Club, once played by Presidents 
Woodrow Wilson and Calvin Coolidge, 
will begin a series of renovations after 
September. 

Wilson, who summered in nearby Cor-
nish, joined Claremont CC in the summer 
of 1914, while Coolidge used to play the 
course while living in Plymouth, Vt. They 
would recognize the track today since it 
has undergone little change since being 
built in 1912. 

But that is about to change, according 
to superintendent Dan Whitcomb. He will 
oversee construction of a new pond this 
fall, a prelude to additional irrigation on 
three fairways and enlargement and re-
construction of the par-3 8th green and 
surrounding sand bunkers next year. 

GEESE! 
GEESE! 

GEESE! 

Rid your Golf Course of nuisance GEESE. 
Safe, harmless and effective EPA registered 

'reduced risk' pesticides. Spray 

ReJeX-irAG-36 
on turf frequented by GEESE. 
Consult your local supplier or 

RJ Advantage, Inc. 
at 1 800 HAD BIRD for a supplier near you. 

C R Y S T A L Y N 

CORPORATION 

Golf Course Construction 

SAVE 15-30% 

On the cost of your new 
golf course construction or renovation 

Please call for information 
(248) 3 7 0 - 9 6 3 8 

MICHIGAN ILLINOIS 

It's Not How Hard 
You Swing The Club, 

ltvs H o w You Connect . 

You ' re sure to have a safe connection with King's new 
Safety Sealed™ Connectors. Connect golf course irrigation 
solenoids with the maintenance free King Connectors. 
Each King Connector is prefilled with a "specially formu-
lated" waterproofing sealant. Lifetime guaranteed, King 
Connectors provide superior insulation and protection, 
arresting sparks, internal loose wire arcing, corrosion and 
flashover. Use them everywhere for added safety! 
For your free sample, call 1-800-759-0407! M S 



Q&A: Graham Marsh 
Continued from page 35 
tainly this market over here has 
been built on real-estate devel-
opment and some private and 
daily-fee golf courses. Whereas 
the market in Southeast Asia is 
still very much oriented towards 
membership styles. 

So there's a huge difference in 
terms of those two aspects. Fur-

thermore, the packages that are 
put together for the markets in 
Southeast Asia are considerably 
expensive because the quality of 
the land that we are dealt means 
that there is a far greater engi-
neering component. And that 
means that the budgets are con-
siderably higher. 

In the United States there are 

d e v e l o p m e n t 
still some wonderful tracks of 
land on the periphery of many 
cities that are expanding. Golf 
course design, in many in-
stances, is much more back to 
nature, using the natural topog-
raphy of the land. That's more 
part of the design philosophy in 
the United States and it's won-
derful to have that opportunity 
again. You don't always get that 
opportunity in dealing with large 

construction sites 
GCN: Conservation and envi-

ronmental issues may be pushed 
aside a bit more in Southeast 
Asia? 

GM: Well, I think that they 
are, in fact, considered. Water 
and drainage are absolutely criti-
cal. Reforestation is terribly im-
portant in Southeast Asia. So 
those issues are dealt with. 

But it's an enormous opportu-

nity to come back to the United 
States and build a course for a 
budget of $4.5 million or $5 mil-
lion. That's something that we 
haven't seen for a long time. And 
it certainly is a challenge to be 
getting back to working with 
those natural contours of the 
land. 

GCN: In the past you've posi-
tioned yourself as a designer for 
the upscale market. Was that by 
the design? 

GM: I think that we positioned 
ourselves for the value that we 
offer as a company and the ex-
pertise that we offer. We're com-
pletely comprehensive in the 
sense that we can offer turnkey 
operation on any project which 
means that we have the engi-
neering and landscape skills, all 
the necessary construction 
skills, all the necessary compo-
nents in-house. 

We've had to do that purely by 
design because many times in 
Southeast Asia we've gone into 
projects on the assumption that 
the teams that were put together 
were going to have all those 
skills. In fact, most of the time, 
even though we've had construc-
tion companies, working for us 
over there, they have had pre-
cious little experience on golf 
courses. 

GCN: Will that team stay in-
tact as you focus on the U.S.? 

GM: Because of permits and 
all the necessary things, it's 
much harder to bring that total 
entity to the United States. Con-
sequently, we had to form an 
association with somebody over 
here who we knew had that same 
capacity as planners and design-
ers, and somebody that had com-
prehensive knowledge of the 
rules and regulations of every 
state within the United States. 

Of course, the association that 
we have formed with HNTB pro-
vides us with that same base that 
we are able to provide from our 
Australian office. 

GCN: Any specific reason for 
choosing HNTB? 

GM: They have comprehen-
sive skills through their engi-
neering, planning and design 
work that they have been in-
volved with today and conse-
quently it was just a perfect 
match. Now as far as construc-
tion is concerned, in the United 
States you have the world's best 
golf course construction compa-
nies. So if the planning and de-
sign component is in place, then 
the role of construction will be 
much more adequately filled 
than it can in Southeast Asia. 

GCN: How will the HTNB re-
lationship work? 

GM: HTNB will help us carry 
forward our design philosophies 
to the United States that have 
been carried forth in other parts 
of the world — and expanding 
on those. 

Continued on next page 
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d e v e l o p m e n t 

Russians rush to golf, sack sanitarium for sport 
B y E R I C S C H W A R T Z 

SESTROYESTSK, Russia — It's as if 
the same voice that spoke to Kevin 
Costner in a "Field of Dreams," has also 
spoken to Sergei Spitsyn: "If you build it, 
they will come." 

The field, in this case, is not an Iowa 
cornfield. It's the 90 hectares surround-
ing an aging Soviet sanitarium called The 
Dunes in this town, about 40 kilometers 
north of St. Petersburg. And rather than 
a baseball diamond, Spitsyn is building a 
six-hole, par-3 golf course. 

Of course, Spitsyn attributes his deci-
sion to develop the course more to pragma-
tism than to any mystical belief. The former 
chief doctor at the sanitarium, Spitsyn said 
financial problems at the facility led man-
agement to the idea of creating a golf 
course, although none of them had much 
experience with the game. 

But with more foreign businesses com-
ing into the country and increased expo-
sure to Western diversions, word about 
golf was coming to the Russians. Two 
courses were established in Moscow, but 
there was none in St. Petersburg. For 

Q&A: Marsh 
Continued from previous page 

GCN: What does winning the U.S. Se-
nior Open do for your design business. 

GM: I believe that, rightly or wrongly, 
that there are developers that choose 
designers based on their name value and 
not always their skills. Certainly winning 
this year's U.S. Senior Open has given me 
a much higher profile in the country. It's 
given me a notch up for a profile and, to 
be honest, that's very important when it 
comes to project development. 

The other thing that's important, is 
that all of those tournaments are tele-
vised throughout the Pacific Basin. The 
developers are watching these tourna-
ments. So it will give me a boost in South-
east Asia as well. 

GCN: You've been in the design busi-
ness for 10 years. What has changed? 

GM: It's seems to go in cycles. In one 
stage, when I was getting into the busi-
ness, there seemed to be a race to see 
who could design the hardest golf course. 
There's still a market for that, but I've 
seen a shift away from that back to more 
sound strategies, good basic design logic, 
the more playable golf course — and that 
works. You only have to talk to players to 
find that the solid principles still stand 
out. 

GCN: Where do you see yourself fit-
ting in? 

GM: I'd have to say traditional. Tradi-
tional in terms in of design philosophies. 
We're known in Southeast Asia as resort 
designers. We've had to deal in a market 
there that's totally different than in the 
United States — not only in the construc-
tion issues but also in the market that 
you're dealing with. 

The game of golf is not spread across in 
the population base like it is in the U.S., 
or Australia, or Europe. People don't have 
access. You get middle-aged people, more 
affluent people who join these clubs. So, 
if you give them a golf course that's too 
difficult for them then it's going to be a 
problem. 

golfers in Northwest Russia, the closest 
options were in Finland or Estonia. 

In 1996, Spitsyn and his colleagues 
developed a business plan, with empha-
sis on increasing the public's exposure to 
golf. First came a miniature course 
opened in November 1995. The sani-
tarium then built a driving range 180 
meters long and 90 meters wide. A 35-
meter extension of the range is already 
being seeded. The Dunes also has a put-
ting green adjacent to the driving range. 

The first six golf holes opened in mid-
August, said Baranchukov, and there are 
plans for more. They range from 60 to 
100 meters. 

Expansion of the course "really depends 
on the investors," Baranchukov said. 

The next step, he said, is to construct 
a clubhouse, with a restaurant, pro shop 
and locker room. 

The Dunes has funded its development 
completely from within, said Spitsyn. But 
now the club is looking for outside inves-

tors. The sanitarium, which served top 
party members of the Leningrad area, is 
now leased from the state by its employ-
ees, who make the rent money by charg-
ing for the use of its facilities. 

Spitsyn noted that it is these other fa-
cilities that will help maintain a solid 
source of funding for The Dunes during 
the off-golf season, which he said will be 
from the end of October to the beginning 
of May. The sanitarium also has a swim-
ming pool, ski trails, snowmobiles, a shoot-
ing range, billiard tables, weight rooms, a 
beach and tennis court — all facilities that 
people will pay money to use. 

There's more than 
fertilizer in this bag. 

Working with you. 



d e v e l o p m e n t 

Golf on the rooftop comes to NYC NEW YORK CITY — The 
Port Authority of New 

York and New Jersey and 
MetroGolf Inc., a Denver-based 
company, have agreed to enter 
into a 20-year lease under which 
MetroGolf expects to build and 
operate a golf center on top of the 
Port Authority Bus Terminal, lo-
cated in the heart of midtown Man-
hattan at 42nd St. and 8th Ave. 

Approved by the Port Authority 
Board of Commissioners on July 

31, the golf center is believed to be 
the first of its kind in the world 
and is expected to open in mid-
1998. The anticipated cost of the 
project is $6 million. 

MetroGolf New York will con-
sist of an approximately three-
acre rooftop facility overlooking 
Times Square and will feature a 
three-level, 54-tee station driv-

ing range encased by a netting 
system. Covered and heated, the 
range will extend over 200 yards. 
Golfers will be hitting balls into 
the panoramic backdrop of Man-
hattan and the Hudson River. The 
clubhouse will be built on the sixth 
and seventh floors. The space, now 
used for parking, is underused, 
compared to lower levels. 

"We are delighted to establish 
a new golfing alternative in the 
heart of New York City," said 
Charles D. Tourtellotte, Met-
roGolf Inc.'s president. 

Tourtellotte said: 'This project 
represents a major milestone in 
the company's aggressive 
growth plans. We look forward 
to a long and fruitful relation-

ship with the Port Authority of 
New York and New Jersey." 

Port Authority Chairman Lewis 
M. Eisenberg said: "By bringing 
golf to the Port Authority Bus 
Terminal, we are not only improv-
ing the services provided to our 
customers, but also adding even 
more fun and vitality to an area 
known around the world for ex-
citement. The golf range, like the 
bus terminal's Bowling Center, 
will be a boon for everyone..." 

Olde Scotland 
brings links play 
to Massachusetts 

BRIDGEWATER, Mass. — 
While many American courses 
claim the "links" monicker, the 
Brian-Silva designed Olde Scot-
land Links, which opened here in 
August, is the exception. Basically 
flat, treeless and wind-dependent 
— with golden fescue grasses 
contrasting rough with fairway— 
Olde Scotland couldn't help but 
be a links course. "And here's the 
kicker," explained Silva. 'The 
course is located in a section of 
Bridgewater that's been called 
'Olde Scotland' for more than 100 
years. You can't fight destiny like 
that. It had to be a links course." 

With that tradition in mind, Silva 
routed 18 holes through existing 
valleys and depressions, avoiding 
the need to significantly "mound 
up" the edges of each fairway. 
The putting surfaces are open in 
front, so players can bounce the 
ball onto 17 of the 18 greens. 

Silva has also created numer-
ous close-cut, greenside chip-
ping areas that invite invention. 

It's been a busy 1997 for Silva, 
a partner with the design firm of 
Cornish, Silva and Mungeam 
(CSM), based in Uxbridge. The 
Olde Scotland opening followed 
hard on CSM's major renova-
tions at Olympia Fields, site of 
June's USGA Senior Open. In 
May, CSM added nines holes to 
the Donald Ross-designed Roll-
ing Rock Club in Ligonier, Pa., 
for years considered the best 
nine-hole course in America. 
Silva has also been entrusted 
with the restoration at Ross' clas-
sic Florida layout, Seminole Golf 
Club in North Palm Beach. 

The Olde Scotland Links do 
not play "nine out and nine back," 
and the Atlantic shoreline sits 
some 30 miles to the east. Yet 
there are water views: 64 acres 
on the 200-acre site here were 
designated as wetlands. 

Despite this high concentra-
tion of protected areas, the final 
course design requires only four 
compulsory carries — two of 
them directly in front of tees and 
thus easily avoided. 

"Stroke play lives at Olde Scot-
land Links," said Silva. "Donald 
Ross said golf should be a plea-
sure and not a penance. I couldn't 
agree more." 

Where Great 
Grass Begins 

So the next time your greens, tees or 
fairways need seeding, give L-93 a try. 
You won't believe how many golfers will 
come out to watch it perform. 

"L-93*s grow-in performance 
surpassed all of my expecta-

tions. Its quickness of 
establishment and 

upright growth 
habit are quite 
impressive" 
Steve Malikowski, 

Golf Course Superintendent 
The Sand Barrens 

Clermont, NJ 
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other creeping bentgrasses. 
Its upright vertical growth and 
aggressive establishment helps prevent spike 
marks. And it's been ranked #1 overall best 
performing creeping bentgrass variety for 
the past two years. 

At Sand Barrens Golf Club, you'll find 25 
acres of sandy waste standing between you 
and the greens. But once you get past the 
sand, you're rewarded with the greenest, 
most uniform putting surfaces ever created. 
As a new course, the Sand Barrens needed 
a hardy, dense turfgrass that would establish 
and green-up quickly. That's why they chose 
to cover their five acres of greens with Lofts' 
L-93. 

L-93 features improved resistance to 
numerous turfgrass diseases such as dollar 

spot, gray snow mold 
and brown patch. 
So it requires less 
fungicide in certain 
conditions than most 
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BRIEFS 

PRESCOn LAKES PICKS WESTERN GOLF 

SCOTTSDALE, Ariz.—Bill Brownlee 
and Jeff Davis, principals of The M3 
Companies, have named Western Golf 
Properties, Inc. as the management 
group for The Country Club at Prescott 
Lakes in Prescott. The community will 
include the country club, which features 
an 18-hole, Hale Irwin-designed cham-
pionship course and traditional club-
house with a separate fitness, tennis, 
and swim complex. 

ENVIRONMENTAL CARE PROMOTES PAIR 

GOLF TRUST REPORTS EARNINGS 
CHARLESTON, S.C.— Golf Trust of 

America, Inc., a self-administered real 
estate investment trust, reported sec-
ond-quarter Funds from Operations 
(FFO) of $3.5 million, or 43 cents per 
share on revenue of $3.9 million, com-
pared to pro forma FFO of $2.8 million, 
or 30 cents per share, on pro forma 
revenue of $2.8 million for the prior 
year's second quarter. The increase in 
FFO per share of 43 percent is due 
primarily to the addition of two courses 
in Virginia that opened in summer 1996. 
'The Company's second-quarter results 
demonstrate that there is great opportu-
nity for growth in the upscale golf course 
industry, which is the focus of our busi-
ness plan," said Brad Blair, president 
and chief executive officer. 

Family Golf 
Centers top half-
century mark in 
course properties 

MELVILLE, N.Y.— Family Golf Cen-
ters, Inc. has acquired Leisure Com-
plexes, Inc. for approximately $46 million 
in cash, stock and assumption of existing 
indebtedness. In the transaction, Family 
Golf Centers acquired the Ponds Golf 
Center, and Sports Plus, a family enter-
tainment complex, both located in Lake 
Grove, Long Island, N.Y., as well as Lei-
sure Complexes' bowling division. 

Dominic Chang, president and chief 
executive officer of Family Golf Centers, 
said: "While we continue to be the leader 
in the consolidation of stand-alone golf 
centers, we have reviewed numerous op-
portunities to enhance our golf centers 
by including additional family-oriented 
recreational activities. We are very ex-
cited about this acquisition, because Lei-
sure Complexes' indoor family recreation 
concept has outstanding growth poten-
tial, in major demographic areas. Our 
businesses are complementary, and will 
enable us to counter the seasonality of 
the golf business." 

Bill Reitzig, president of Leisure Com-
plexes, Inc., said: "We are equally enthu-
siastic about joining forces with Family 
Golf Centers. We have been searching 
for a business partner to help us achieve 
our ambitious growth plans, and decided 
that Family Golf Centers' impressive 
growth, experience in consolidating the 
golf driving range industry and financial 
strength made them the ideal partner for 
us." 

Mr. Reitzig will remain with Family 
Golf Centers as president of its Lake 
Grove subsidiary, created to acquire Lei-
sure Complexes, Inc. 

The Ponds at Lake Grove Golf Center, 
located in Lake Grove, N.Y., consists of 
an 18-hole executive course, lighted driv-
ing range and pro shop. Leisure Com-
plexes' family entertainment complex, a 
new 170,000 square-foot state-of-the-art 

Continued on page 42 

Canadian manager, 
developer ink deal 

KING CITY, Ontario, Canada — 
ClubLink Corp. has arranged a formal 
business relationship with Bruce Evans, 
owner of one of Canada's leading course 
and recreational amenity construction 
companies and the five-star Grandview 
Inn in Huntsville, Ontario. 

The arrangement includes the expan-
sion of ClubLink's golf facilities in 
Ontario's Muskoka recreational area on 
550 acres of prime recreational real-es-
tate adjacent to Grandview Inn. The agree-
ment also provides for supervisory man-
agement by ClubLink of Grandview's 
existing Tom McBroom-designed, 9-hole 
golf course, the grant to ClubLink of a 
two-year option to acquire Grandview Inn 
at a fixed price and favorable terms and 

Continued on page 44 

ANOTHER TROPHY PROPERTY FOR KSL RECREATION 
LA QUINTA, Calif. —KSL Recreation Corp. has purchased Grand Traverse Resort in Acme, 
Mich., from the City of Detroit General Retirement System for an undisclosed price. Grand 
Traverse is an award-winning vacation destination, conference resort and residential commu-
nity located 6 miles northeast of Traverse City along the shores of Lake Michigan's East Grand 
Traverse Bay. The resort includes two 18-hole courses — The Bear (above) designed by Jack 
Nicklaus and Spruce Run designed by Bill Newcomb. A third course designed by Gary Player 
is under construction. La Quinta-based KSL Recreation, along with affiliate KSL Fairways, 
owns and operates 40 golf facilities throughout the United States including PGA West and La 
Quinta Resort and Club in La Quinta and Doral Golf Resort and Spa in Miami. Irving Kass, 
formerly of Doral, has been named general manager of Grand Traverse. 

PERSONNEL CORNER 

Patience a virtue when dealing with people 
B y V I N C E A L F O N S O 

Solomon I'm not. You remember 
Solomon? You know, the King 
of Israel who was the wisest 

man who ever lived, except for Jesus, of 
course. Solomon, the King who held up 
the baby in question and said to the two 
women claiming to be his mother, 
"Since both of you claim to be equally 
mother of this child, I will cut him in 
half and present half to each of you." 
The woman who begged King Solomon 
not to do such a thing was awarded the 
whole child. She was obviously the real 
mother. 

Now, as wise as King Solomon was, I 
doubt very much if he had rehearsed or 
had been trained in the specific area of 
how to deal with two mothers each 
claiming to be a child's mother and 

asking him to decide who's who and 
what's what. I think he just did what he 
felt he should do, and since there was 
no such thing as DNA testing back 
then, he came up with a dramatic, 
perhaps, but equally successful 
approach to solving the problem at 
hand. 

Don't you wish you were as wise as 
Solomon? Especially when you are 
faced with sudden, unexpected deci-
sions you don't feel trained or prepared 
to make. It happened to me late one 

Continued on page 43 

Vince Alfonso Jr. is a 40-year golf 
industry veteran, president of Alfonso 
Creative Enterprises Inc., and owner of 
Kimberling Golf Course near Branson, 
Mo. He can be reached at 417-639-4370. 

AGC explains East Coast headquarters move 
B y P E T E R B L A I S 
a n d w i r e r e p o r t s 

VIRGINIA BEACH, Va.— In a strate-
gic move to operate in closer proximity 
to its East Coast golf properties, Ameri-
can Golf Corp. (AGC) recently relocated 
its Northeast Region head-
quarters from Toledo, Ohio, 
to Virginia Beach, Va. 

The new American Golf 
Northeast Regional offices are 
located in Virginia Beach on 
First Colonial Road in the 
Great Neck area. 

Since opening the offices in 
Toledo seven years ago, the 
Northeast Region has taken 
on greater territory and more responsi-
bility. AGC now manages golf courses 

Rich Hohman 

in 16 different cities on the East Coast. 
The Northeast is one of American Golfs 
six regional operations spread through-
out the country. 

"Because of the tremendous growth 
in the number of properties operated 

by American Golf through 
acquisitions over the pastfew 
years, Toledo is no longer a 
central location," stated AGC 
Regional Vice President Rich 
Hohman. 

"Norfolk has a bigger and 
better airport which will help 
greatly with our transporta-
tion needs. Our East Coast 
properties are now more ac-

cessible, allowing us to be at the prop-
Continued on page 44 

David Hanson 

CALABASAS, Calif. — Environmen-
tal Care Inc. recently promoted David 
Hanson to director of West Coast opera-

tions for ECI's golf 
maintenance divi-
sion and Barry 
Troutman to man-
ager of technical 
support for East 
Coast operations. 
Hanson, who has 
28 years experi-
ence in the green 

industry, will oversee technical opera-
tions for courses throughout California, 
Arizona and Texas, Troutman, a past 
president of the Georgia Turfgrass As-
sociation, will man-
age ECI's technical 
programs for fertil-
ity, weed and pest 
control. ECI is a 
leading provider of 
landscape manage-
ment, irrigation, ar-
borist and horticul-
tural contract Barry Troutman 

services to commercial clients, includ-
ing 22 golf courses nationwide. 



Shadow Creek accepts tee times 
LAS VEGAS — One of the most exclusive courses in the world, 

Mirage Resorts' Shadow Creek, is about to make its first public 
appearance. Mirage Resorts has made a limited number of tee times 
available to play Shadow Creek. 

The course, which has been rated among the country's best, has 
been reserved for an exclusive list of the Las Vegas resort's employees, 
guests and colleagues. Since mid-July, however, the general public 
have been able to purchase a limited number of tee times. 

For $1,000 an individual guest receives a tee time to play the 
highly-acclaimed course and a suite at any one of Mirage Resort's 

M A N A G E M E N T 
Las Vegas hotels including the Golden Nugget, Treasure Island 
and The Mirage, based on availability. A maximum of two 
players may participate per suite with additional rounds avail-
able for purchase for $500. Included in this price is transporta-
tion to and from Shadow Creek and a caddie to escort guests 
around the course. 

Since opening in 1989, Shadow Creek has been named the top 
new private course by Golf Digest magazine in 1994 (its first year 
of eligibility) and was subsequently named one of the top 10 golf 
courses in America in the magazine's annual ratings. Shadow 
Creek was designed by architect Tom Fazio in collaboration 
with Mirage Resorts Chairman Steve Wynn. 
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Family Golf 
Continued from page 41 

facility adjacent to The Ponds 
Golf Center, includes an ice 
hockey rink, bowling lanes, high-
tech batting cage, a variety of 
indoor amusements, restaurants 
and a conference center. Lei-
sure Complexes' bowling center 
division has seven locations 
throughout Long Island. 

In addition to Sports Plus and 
Leisure Complexes' bowling cen-
ter division, this transaction 
brings the total number of golf 
facilities owned, operated or un-
der construction by Family Golf 
Centers to 52 in 18 states. 

Family Golf also recently ac-
quired three golf facilities and 
was awarded contracts to build 
three golf centers. 

The newly acquired facilities 
are Supersports Family Fun Park 
in Carver, Mass.; Palm Royale 
Golf Course in Palm Desert, Ca-
lif.; and Southampton Golf Cen-
ter in Philadelphia, Pa. 

Construction contracts were 
awarded by Cerritos College for 
a golf center in Los Angeles; the 
Metropolitan Transportation 
Authority New York City, for a 
golf center on Gunhill Road in 
the Bronx; and the New York 
City Department of Parks and 
Recreation, for a practice center 
in Dreier-Offerman Park in 
Brooklyn. 

The previously announced ac-
quisitions now completed are the 
San Bruno Golf Center in San 
Bruno, Calif.; Rio Salado Golf 
Course in Tempe, Ariz.; and 
Divot City Golf Center in 
Milpitas, Calif. 

Each of the sites offer features 
common to all Family Golf cen-
ters, including driving ranges, 
pro shops and short-game prac-
tice areas. 

The Palm Desert and Tempe 
properties also include nine-hole 
executive golf courses, and the 
Family Fun Park in Carver, 
Mass., has additional leisure ac-
tivities such as a go-cart track, 
bumper boats, and batting 
cages. 

Family Golf will manage the 
centers it constructs in the Bronx 
and Brooklyn. The Brooklyn 
center will be the third location 
the company has been asked to 
operate for the New York City 
Parks Department, which has 
licensed centers to Family Golf 
on Randalls Island and Doug-
laston, Queens. 

Added Chang: "The expan-
sion is representative of our strat-
egy to build, acquire and oper-
ate golf-related facilities that also 
provide family entertainment. 
The three new facilities to be 
constructed in New York City 
and Los Angeles are in densely 
populated middle income urban 
locations which have proven to 
be very profitable for Family 
Golf." 
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m a n a g e m e n t 
Alfonso 
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afternoon as I sat at my desk 
doing paperwork. One of my 
employees bolted into my office to 
announce that there was a fight in 
the basement between two of my 
golf car boys. A fight, mind you, a 
fist fight between two employees 
who had never displayed 
aggressive behavior period, much 
less a history of fighting. 

Well, out the door and down 
the ramp we went, running all 
the way. As we entered the 
basement, to my shock and 
dismay, there they were, 
slugging it out. I immediately 
demanded they stop fighting 
and stepped in to break them 
up (In retrospect, that could 
have been a bad move). To my 
amazement, they stopped 
fighting and just stood there 
bloody, with shirts torn. 

I marched them upstairs to my 
office to get to the bottom of the 
problem. Once seated across 
from each other, the questioning 
began. I had no idea where I was 
going with all this. I just seemed 
to be working on instinct. 

After a few minutes, as the two 
sides of the story began to 
unravel, it became apparent that 
these two guys had been having 
trouble for some time and some 
small incident in the basement 
pushed one of the boys over the 
edge. OK, so what now? Do I fire 
them both for this behavior? Do I 
fire the one I think is the guilty 
party? Or do I do something else? 

After a considerable amount 
of deliberating, I began to, well, 
lecture them on why fighting 
was not exactly the best way to 
settle disputes, especially not at 
the workplace. Then I explained 
that I really wasn't sure if I had 
the right to fire them for 
fighting on the job, but I decided 
I wouldn't do it if I could. No. I 
had decided that the one thing I 
could count on was that they 
would never be involved in such 
an activity again. I told them I 
felt they be an example to the 
rest of the staff, as to how 
people can work out their 
problems without beating each 
other's brains out. 

You know, those two young 
men were my best golf car 
crew people before the 
incident and after they made 
peace and began to work in 
harmony, they got even better. 

The truth is, my instincts said 
and my impulse was to fire them 
both. How embarrassing for my 
golf course to have two employ-
ees fighting. Good grief. But I am 
glad I calmed down and talked it 
out. I'll always remember the 
moment the two bloody, ragged 
boys shook hands in my office 
that day and started on the road to 
becoming young men. 

As I said at the beginning, 
Solomon I'm not. But the times 

I made the best decisions have 
been the times in which I have 
been patient and slow to react. 

Please, I implore you, try not to 
react too quickly to circum-
stances. Take some time and get 
enough information to make a 
good decision. I've acted differ-
ently than this at times in my life 
and I have lived to regret it. I 
think I should reread the book of 
Solomon once a month. It's gotta' 
help. What do you think? 

Starwood purchases three Massachusetts golf properties 
PHOENIX — Starwood Lodging Trust , a 

leading hotel real-estate investment trust, and 
Starwood Lodging Corp., a hotel management 
and operating company, have announced an 
agreement to acquire a portfolio of 15 full-
service hotels, including four golf courses, from 
the Flatley Co./Tara Hotels for $470 million. 

The golf courses are located on three Massa-
chusetts properties and include: 

• Tara's Ferncroft Conference Resort in 
Danvers. The 367-room resort is situated on nearly 
325 acres of land and includes two golf courses. 

• Tara Hyannis Hotel & Resort in Hyannis. 
The 224-room Hyannis Hotel & Resort is lo-
cated in the business district and boasts an 18-
hole golf course. 

• Colonial Hilton & Resort in Lynnfield. The 
280-room hotel has an 18-hole course. 

Standard's Drag Brush with 
extensions — the easier 
way to healthier greens. 

Many course superintendents have discovered how valuable the 
Standard Drag Brush is for keeping greens healthy and looking 
good. For light topdressing applications, it gently works and 
vibrates the material into the green without tearing the surface like 
drags sometimes can. Also, pulling the brush over the green before 
mowing helps make the runners stand up for a clean even cut and 
helps to control thatch. The drag brush is also excellent for 
maintaining ball diamonds or clay tennis courts. 

For more information or the names of your 
nearby Standard Golf distributors, call or write: 
Standard Golf Company, P.O. Box 68, Cedar 
Falls, IA 50613, U.S.A., 319-266-2638, FAX 
319-266-9627. 

Extensions help get the job done faster! Extensions 
can be added to any new or existing Standard Drag 
Brush and a single set will double your work width. 
Extensions are hinged to float over uneven surfaces 
or to flip up if not needed. 



m a n a g e m e n t 
cialist working out of this office." 

In related news, National Golf 
Properties Inc. reported funds from 
operations (FFO) of$12.4 million in 
the quarter ended June 30, a 20-
percent increase from $10.3 million 
in the quarter ended June 30,1996. 

On a per share basis, NGP re-
ported a 9-percent increase in FFO 
to 59 cents per share in the quarter 
ended June 30, from 54 cents per 
share a year earlier. The difference 
in growth rates between aggregate 
FFO and FFO per share is primarily 
attributable to the issuance of 
1,577,820 shares of NGP common 
stock during the third quarter of 
1996 as partial consideration for the 
purchase of 20 golf courses. 

Rent revenues increased 34 per-
cent to $18.5 million in the quarter 
ended June 30, from $13.8 million 
a year earlier. The increase in 
rent revenues was due to same 
store rent growth of 5.1 percent 
and rent received from 35 courses 
acquired since June 30,1996. 

NGP declared a distribution to 
stockholders of 42 cents per share 
for the quarter ended June 30,1997, 
and reduced its payout ratio to 71 
percent of FFO from approximately 
76 percent a year earlier. 

In April, N6P obtained a five-
year, unsecured, $100 million re-
volving credit facility from a group 
of four commercial banks. 

Borrowings under the facility 
carry a maximum floating interest 
rate of LIBOR plus 1.125 percent. 
The interest rate spread will be re-
duced upon NGP's receipt of speci-
fied credit ratings. 

During the second quarter, NGP 
acquired Baymeadows Golf Course, 
a daily-fee facility in Jacksonville, 
Fla., andThe Golf Club at Bradshaw 
Farm, a daily-fee course in Atlanta, 
for $11.1 million. 

ClubLink 
Continued from page 41 

pricing for ClubLink's ongoing 
course and infrastructure con-
struction by Bruce S. Evans Lim-
ited and Fowler Construction 
Company Limited. 

Evans will continue to be closely 
involved with the operation of 
Grandview Inn. In addition, 
Grandview will assist in the man-
agement and operation of 
ClubLink's Resort and Conference 
Centre at The Lake Joseph Club. 

ClubLink intends to develop an 
18-hole course on the 550-acre 
property with future potential of 
additional golf and related recre-
ational facilities, resort villas and 
residences. Grandview Inn has 
further agreed to purchase a sig-
nificant portion of the new course's 
shoulder season and non-peak 
time capacity to provide additional 
amenities for its growing corpo-
rate conference business. 

ClubLink owns nine golf clubs 
in southern Ontario and is devel-
oping additional courses and resi-
dential accommodations at sev-
eral of its properties. 

GOLF COURSE NEWS 

AGC/NGP 
Continued from page 41 
erties more frequently." 

Three AGC courses are close 
to the new Northeast headquar-
ters. In the Hampton Roads area, 
AGC operates Honey Bee Golf 
Club in Virginia Beach and Chesa-
peake Golf Club in Chesapeake 
for National Golf Properties, and 
in Norfolk, Ocean View Golf 
Course for the City of Norfolk. 

The relocation involves the move 
of eight American Golf executives 
and their families to Tidewater. 

In addition to Hohman's family, 
the families of Dean Wochaski, 
Northeast regional director of 
maintenance; Mark Tansey, re-
gional sales and marketing direc-
tor; Paul Ballam, Northeast re-
gional project manager; and Kelly 
Raynor, administrative assistant 
are all relocating from Toledo. 

Ken Guerra, sales director for 

all AGC public courses east of the 
Rockies, is relocating from San 
Francisco. Additionally, within the 
next few months, a regional food 
and beverage director and a direc-
tor of revenue and service integra-
tion will be transferred to the new 
Virginia Beach office. 

"Our move to Virginia and the 
mid-Atlantic area puts us close to 
exceptional golf courses and ter-
rific golf markets," Hohman said. 
"This region has several commu-

nities committed to golfs growth 
and we are committed to 
partnering in that growth. We are 
excited about the growth oppor-
tunities on the East Coast, espe-
cially in the mid-Atlantic area. " 

"The revenue and service inte-
gration manager will deal with 
everything from pace of play to 
how we answer phones, those 
connections between driving rev-
enues and related service issues. 
We may also see an acquisition spe-



LANCASTER, Pa. — Millcreek Manufacturing has introduced its Model 1050 turf core 
aerator. With a coring width of 102 inches, the new aerator penetrates soil up to 3 inches 
depending on soil conditions, andean treat nearly225,000sq.ft. of turf area perhour. The 1050 
comes with a choice of 20 or 30 tine assemblies and is available with three-point hitch mounting, 
or as a tow-behind with hydraulic lifting control. The operator can add weights to the built-in 
weight rack to adjust the tine penetration depth suitable for specific soil conditions. For more 
information, contact Millcreek Manufacturing Company at 800-879-6507. If you're getting 
ready for fall clean up and winter prep, take a look at the extended product listings, page 31. 

NEW PRODUCT OF THE MONTH 

TORO'S ALAMO NAMED AREA MANAGER 
BLOOMINGTON, Minn. —TheToro 

Co. named Eladio Alamo area manager 
for the Caribbean, Central America and 
Mexico, where he will oversee sales for 
turf maintenance equipment and irriga-
tion systems. Alamo brings abroad knowl-
edge of Toro's products and distribution 
channel to his new position. He previ-
ously served as manager of the consumer 
and commercial products for Casco Sales 
Co. Inc., aToro distributor in Puerto Rico. 
In addition, he was territory manager for 
Latin America and the Caribbean for 
B.C.S. America before joining Casco. 

s u p p l i e r b u s i n e s s 

Arizona-based 
ryegrass issue 
up in the air 

BRIEFS 

LESCO BOOSTS KOSSIN, NOVAK 
CLEVELAND, 

— Leseo Inc. has 
named Kenneth 
Kossin,Jr. to con-
troller and Susan 
Novak to man-
ager, investor 
communications. 
Kossin joined 
Lesco's account-Susan Novak 

ing team in 1989 and has been recog-
nized for his contributions in his vari-
ous roles from manager of financial 
reporting to assistant controller. He 
will be responsible for all accounting, 
budgeting, planning, and tax functions 
at Lesco. Novak joined Lesco in Au-
gust 1996 and has developed a role in 
investor communications to support 
the information needs of LESCO's cur-
rent shareholders and potential inves-
tors. 

LASCO BRINGS TWO ON BOARD 
BROWNSVILLE, Tenn. — Lasco 

Fluid Distribution Products has named 
Chuck Nichols as its new regional sales 
manager for the northeast. Nichols 
spent the last 10 years as owner of a 
manufacturer's representative agency 
serving the Ohio and Michigan mar-
kets. The company has also named 
Charles Herndon as its new production 
scheduling manager. Herndon spent the 
last 16 years with Emerson Hermetic 
Motor Division in Humboldt, Tenn., 
where he served as production control 
manger and quality assurance manager. 

FINE LAWN JUMPS UP ON WEB 
LAKE OSWEGO, Ore. — In re-

sponse to a growing number of re-
quests for company information, Fine 
Lawn Research Inc. has gone online at 
www.finelawn.com. The company said 
the site will support customers ser-
vice efforts by linking its distributors 
nationwide. 
GOLF COURSE NEWS 

B y M I C H A E L L E V A N S 

PHOENIX — A controversy that Or-
egon seed companies thought was put to 
bed has been stirred yet again. 

In mid-August, a group representing 
Arizona wheat farmers asked the Arizona 
state Agriculture Department to recon-
sider its decision to allow ryegrass plant-
ing on golf courses this winter. 

In July, the Arizona Farm Bureau Fed-
eration asked Agriculture Director 
Sheldon Jones to ban ryegrass seed from 
Oregon, the nation's largest supplier, 
unless it is certified to be free of the 
fungus believed to cause Karnal bunt. 

The request was the latest attempt by 
Arizona farmers at lifting restrictions 
imposed by the federal government. Ac-
cording to recent reports, last year's fed-
eral quarantine on Arizona wheat cost the 

industry $100 million, 
while Karnal bunt was 
found in less than 4 
percent of the state's 
fields. 

Oregon's Depart-
ment of Agriculture re-

cently met with Arizona. The consensus 
was to wait until findings were gathered 
from a bunt and smut disease symposium 
that took place on August 18-20 in Wash-
ington DC. 

"The Arizona wheat growers want help 
in getting this zero tolerance of Karnal 
bunt removed for exporting," said Michael 
Robinson, president of Corvallis, Ore.-
based Seed Research of Oregon Inc. 
"They have a lot of wheat in storage that 
they can't ship." 

William Walsh, president of the Rio 
Verde Country Club in northwest Phoe-
nix, said Arizona's economy would have 
been hard hit by a ryegrass ban. 

"The financial impact to the state would 
be devastating," Walsh said. "We don't 

Continued on page 50 

Fertilizer makers dig in for battle 
IMC Vigoro restructures, in-
creases distribution's role 
B y M I C H A E L L E V A N S 

WINTER HAVEN, Fla. — In the 
midst of increasingly intense compe-
tition, IMC Vigoro's Professional Prod-
ucts Group, the maker of fer-
tilizers and slow-release 
products, has eliminated its 
entire internal direct sales 
force and has axed its un-
profitable product lines in 
an effort to concentrate on R&D. 

"It's a move that reflects that the 
industry is very competitive," said Tom 
Pasztor, director of communications 
for IMC Global Inc., parent company 
of IMC Vigoro. "Our customers are 

Continued on page 48 

Tessenderlo Kerley refigures 
to get closer to customers 

PHOENIX — Tessenderlo Kerley Inc., 
the maker of liquid specialty fertilizers 
for the golf course and agriculture indus-
tries, has reorganized its Agriculture 

Group in an effort to get closer 
to its customers worldwide. 

According to Gerald Kolb, 
group vice president, the former 
bottom-up geographic sales 
structure of the company no 

longer fully addressed the needs of the 
company's distributors and dealers. 

'There has been a tremendous amount 
of consolidation within the distribution 
channels of our industry in recent years," 
said Kolb. "We are keenly aware that to 
grow our position effectively in the fu-
ture, we need to better meet the needs of 
our customers in the United states and 
abroad with a customer-centered sales 
and distribution network" 

Now, instead of each Kerley represen-
tative maintaining a region, reps will be 
assigned by company. "It's a more cen-
tralized approach," said Brian Lawrence, 
Kerley's director of communications. 

Under the reorganization, Kolb will lead 
the management which includes five teams 
responsible for different market segments. 

Mike Buffington has been named vice 
president of domestic sales. Reporting to 
Buffington are three geographically-cen-
tered national account managers: Ron 
Johnson, west; Bill Morris, central; and 
Garon Steward, east. 

Domestic sales will be supported by 
five account mangers in the field who 
work directly with dealers and retailers. 
These account managers include Chuck 
Albrecht, western states and Canada; Val 
Mitchell, north central states and Canada; 
Kelly Sears, southern states; Don 
McNinch, southeastern states; and Jan 

Continued on page 50 
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VALDERRAMA NOW STRICTLY TORO 
CADIZ, Spain — The number of exclusive turf equipment provider deals between course 
operators and manufacturers are on the rise. Valderrama recently entered its deal with Toro — 
now more are on the horizon. See cover story details on latest deals by Toro and Ransomes. 

http://www.finelawn.com


s u p p l i t r b u s i n e s s 

Rhone, Maruwa team in Japanese market 
TOKYO and LYON, France — 

Rhone-Poulenc Agro and 
Maruwa Bio Chemical have 
agreed to establish, as of Octo-
ber 1, 1997, a joint venture to 
market agrochemicals products 
for the Japanese non-agricultural 
land and golf course markets. 

The newly formed company, 
which will be named Unicas K.K. 

and headquartered in Chiyuda-
ku, Tokyo, will be 70 percent 
owned by Maruwa and 30 per-
cent by Rhone-Poulenc Agro. Its 
Chairman will be Harutoshi 
Ohura, currently president of 
Maruwa, and its chief executive 
will be Akiya Nakamura, presi-
dent of Rhone-Poulenc Yuka 
Agro. 

The products and the sales 
network of Maruwa's Green 
Business Department will form 
the core of the new joint ven-
ture. In addition, Rhone-Poulenc 
Yuka Agro K.K., the 50-percent 
owned Japanese subsidiary of 
Rhone- Poulenc Agro, will con-
tribute its portfolio of amenity 
products to the new company. 

HCC makes first move in Mexico 
MENDOTA, 111. — In its first move into Latin America, 

HHCC Inc., the makers of Dig-It compact backhoes, has 
announced the appointment of Consorcio de Maquinaria S.A. 
de C.V as sole distributors of the Dig-It products in Mexico. 

The company said that the move will give its Mexican 
customers better access to products, increase service and 
improve parts availability. 

HCC is actively recruiting dealers in Central and South 
America to support its expansion. 

Rohm and Haas 
receives registration 

PHILADELPHIA — Rohm and 
Haas Company has received reg-
istration from the U.S. Environ-
mental Protection Agency (EPA) 
for several new labels for its Di-
mension crabgrass preventer. 

The new labeling covers both 
the liquid formulation that is 
sprayed on golf course fairways, 
as well as the granular formula-
tions that are blended with pro-
fessional turf fertilizers. 

The company said the new 
EPA registrations will be of value 
to golf course superintendents 
because for J£he first time the 
Dimension use instructions pro-
vide an extensive list of land-
scape ornamentals that are tol-
erant to Dimension herbicide. 

The EPA has registered the 
labels that contain the new use 
directions. 

Individual states' agencies 
have their own label approval 
processes. The company ex-
pects most states to complete 
this process ahead of the 1998 
use season. 

LUCAS TO HEAD SEED RESEARCH'S 

NEW WARM SEASON DIVISION 

CORVALLIS, Ore. — Seed 
Research of Oregon Inc. has 
named Helen Lucas, a 20-year 
seed indus-
try veteran, 
as manager 
of its new 
warm sea-
son grass di-
vision in 
G l e n d a l e , 
Ariz.— a di-
vision de-
signed to 
service the company's domestic 
and international markets. 

Lucas spent nine years with 
Valley Seed where she was the 
assistant to Royce Richardson 
and helped coordinate the op-
erations at three locations. Most 
recently, Lucas was the vice 
president of sales and export 
manager for Seeds West. 

In other Seed Research news, 
the company has added two new 
bermudagrass products, the va-
riety Primavera and the blend 
Primo. Both grasses were de-
signed for establishing new golf 
fairways and overseeding of ex-
isting bermudagrass fairways. 

Helen Lucas 

For more information about Quelant™-Ca call 
Nutramax Laboratories' at: 800-925-5187 

Pie Nutruceuitcal Company nuTRamax 
X LABORATORIES, INC. 

AGRICULTURE DIVISION 
Baltimore, Maryland 

A d d i t i o n of calcium to the soil by traditional 
m e a n s is not usually efficient or effective in 
treating the calcium deficiency of turfgrass. Once 
applied, the common forms of liming materials 
can rapidly c h a n g e to c o m p o u n d s that are 
insoluble in water and not readily available to the 
plant. Continuous applications over long time 
periods are necessary to effect even modest 
improvements in calcium uptake. 

Quelant™~Ca is a newly available amino acid 
chelated calcium product that corrects calcium 
d e f i c i e n c i e s in turfgrass upon application. 
Quelanr-Ca provides readily available calcium 
chelated with amino acids s o that it is easily 
absorbed by the l e a v e s and/or the roots of the plant 
regardless of most soil and water conditions. The unique 
formulation of amino a c i d s u s e d for che lat ion w a s and nothing else works quite like it! 

developed not only to facilitate absorption by the 
leaves and roots, but to increase mobility of the 
calcium within the plant as well. 

Quelanr-Ca is normally applied as a foliar spray 
and may also be applied through fertigation. 
Either way, it is tank-mix compat ib le with 
herbicides , so lub le fertilizers, insect ic ides , 
fungicides and plant growth regulators. It will even 
help improve the efficiency of most of these 
treatments by increasing their absorption and 
translocation within the plant. 

Best of all, Quelanr-Ca is economical to use and 
it protects the environment. 

Quelant™-Ca — a true systemic . It's new...it's unique... 



Toro adds Jamieson to European team Flowtronex PSI 
opens office in 
Middle East 

DUBAI , 
United Arab 
Emirates — 
Capitalizing 
on a world-
wide thirst 
for golf, 
Flowtronex 
hasopeneda 
new sales 
and service office here to cover 
the expanding golf markets in 
the Middle East and India. 

The company has chosen 9-
year Flowtronex veteran Rusty 
Hassell to head the office, which 
will open in Januaryl998. It will 
be HasselFs task to expand sales, 
build service capabilities and 
oversee existing pump station 
installations in the region. The 
company said the office will be 
able to service Saudi Arabia, 
Kuwait, Egypt, Oman, Pakistan, 
Israel and India. 

"Whether an installation is in 
Kansas or Kuwait, local service 
decreases customer costs and 
increases responsiveness," said 
Dave Brockway, president of 
Flowtronex. "For us, local' now 
spans the globe, so we are train-
ing service providers from Ger-
many to South Africa to Hong 
Kong to the Philippines to the 
Middle East," he said. 

In other Flowtronex news, the 
company recently installed South 
Africa's first variable speed pump-
ing installation at a golf course. 
The course, Peaconwood Golf 
and Country Club, was designed 
by Jack Nicklaus and is located 
near Johannesburg. Pumping 
began in mid-July. 

The course features a high 
capacity variable speed pump-
ing system that runs PumpLog, 
the company's Windows-based 
monitoring software. PumpLog 
enabled the station operator to 
monitor and diagnose pumping 
functions via a computer modem 
from anywhere in the world. 

The Peaconwood project was 
designed with the help of local 
experts, including Andy Blake, 
an irrigation consultant with Golf 
Data, and Kevi Levin of Amanzi 
Engineering. 

BLOOMINGTON, Minn. 
— The Toro Co. has teamed 
up with golf agronomy con-
sultant Bruce Jamieson in an 
effort to push forward the 
company's plan to support 
educational establishments of 
the training of greenkeepers. 

Jamieson has over 20 years 

s u p p l i e r b u s i n e s s 

of experience in the golf indus-
try and was the director of 
agronomy for the PGA European 
Tour for six years. He will con-
tinued to operate his own 
consultancy, B. Jamieson Golf 
Advisors, in Hook, England, and 
will act as an independent con-
sultant to Toro in the UK. and 

throughout Europe. 
'The appointment of Bruce 

Jamiseon as our agronomy con-
sultant is an indication of our 
commitment to supply 'total so-
lutions' support to our custom-
ers," said Bob Buckingham, 
Toro's European director of 
sales. "Toro has an in-depth 
knowledge of how to grow and 
maintain grass and is able to of-

fer this expertise as an inte-
gral part of our service to our 
customers," he said. 

Initially, Jamieson will pro-
vide specialized training for 
Toro's European distribution 
network. On new golf course 
construction projects, Jamieson 
will provide agronomic advice 
throughout all stages of the 
development process. 

ORGANICS ON FILM 
COLD SPRING, Ky. — 

Nature Safe Natural & Or-
ganic Fertilizers has devel-
oped an educational video 
tape for golf course superin-
tendents on natural and or-
ganic fertilizers. The video 
was produced by Epic of Wis-
consin and incorporated the 
experiences and testimonials 
from superintendents from 
around the country. 

Rusty Hassell 

YOU GET 
ONLY ONE SHOT 
AT SNOW MOLD 
Make it Turfcide® 400. 



Toro, Ransomes 
Continued from page 1 
Hotels to be exclusive provider of turf 
equipment and maintenance for 
Whitbread's eight existing courses and 
two currently in development. Ransomes 
will be the exclusive manufacturer and 
maintainer for the eight courses under the 
watchful eye of Myrtle Beach National Co. 

Toro already has agreements on the 
books with Canadian Pacific Hotel Group 
and Valderrama, the home of this month's 
Ryder Cup matches. For Ransomes, 
Myrtle Beach is its fifth contract. 

From an administrative standpoint, the 
deals seem to make sense. From the 
management side, companies get a total 
package which helps cash flow and the 
company's yearly budgeting process. From 
the manufacturer's side, the company can 
easily track equipment maintenance 
records, allowing the equipment maker to 
take a piece of equipment back and keep it 
in circulation with more confidence. 

Outside the financial benefits, the deals 
create "a mutually beneficial comfort 
level" between the two parties, said Peter 
Whurr, director of marketing at 
Ransomes. "When you put a deal together, 

the customer benefits because he 
knows he now has a direct route 
into the company. It's more of a 
business partnership, even though 
he's still the customer. We can 
now say, 'If you want some help, 
just call us.'" 

"It allows us to put together a total pack-
age," said Don Masini, managing director 
of international sales at Toro. "Following 
that, it's easier for us to follow up and keep 
in contact with the customer in order to 
meet all their needs," Masini said. 

According to Masini, the exclusive pro-
vider deal was an American concept that 

Get a good start with CLASSIC 
ROYALE when establishing quality 
turf or feeding ornamentals. 
CLASSIC ROYALE provides NPK the 
right way - ammonium and nitrate 
nitrogen, highly soluble phosphate, 
chloride-free potash and sulfur in 
every prill. 

S p l i t - N i t r o g e n . 

F a s t R e s p o n s e . 

S u s t a i n e d I e e d i n g . 

CLASSIC ROYALE supplies nitrate 
nitrogen for actively growing plants 
even in cool weather and ammonium 
nitrogen for prolonged feeding. 
The Phosphate in CLASSIC 
ROYALE is 100% available for 
vigorous root growth during turf 
establishment and ornamental 
feeding. 
Chloride Free Potash and Sulfur -
derived entirely from chloride free 
potassium sulfate to aid in resistance 
to disease and weather stress. 
CLASSIC ROYALE supplies available 
sulfur in the sulfate form. 
High Analysis - CLASSIC ROYALE s 
1-1-1 formulation contains 45% 
primary plant food plus 6% sulfur to 
support proper turf establishment 
and ornamental nutrition. 
Homogeneous Prills - no 
segregation of nutrients; even 
application. Each prill contains the 
stated grade of nutrients. CLASSIC 
ROYALE produces precise, uniform 
feeding without "hot spots" when 
applied through properly calibrated 
equipment. 

VIKING SHIP® BRAND 15-15-15(S) 
PROFESSIONAL LANDSCAPING FERTILIZER 

HYDRO AGRI 
NORTH AMERICA, INC. 
For Service: 
1-800-234-9376 
1-800-23 HYDRO 

Growing with America since 1946™ 
C I R C L E # 1 1 8 

is growing, and will continue to 
snowball, overseas, where man-
agement group ownership is 
skyrocketing. 

"Outside the U.S., there're 
aren't that many that are pay and 
play. So funding is getting more 

difficult," said Masini. "If you don't have 
the funds then you can't improve the golf 
course, and the members don't want to 
increase the dues they're paying." 

"It's about achieving a comfort level for 
everyone involved," said Whurr. "We sat 
with them [Myrtle Beach National Co.] 
around a table, asked them what they 
needed and how we could get there. It was 
the first stage of a closer relationship." 

For Myrtle Beach National, the issue 
boiled down to cost and time savings. 
"We realized we were spending too much 
time and money on the repairs of equip-
ment we had kept too many years," said 
Clay Brittain Jr., chairman of Myrtle 
Beach National. 'This caused a lot of 
downtime. When we decided to bring our 
equipment up to date, Ransomes came to 
us with an exceptional package." 

"When a management company enters 
into one of these agreements it's almost like 
leasing a car," added Toro's Masini. "At the 
end of the agreement, they can walk away 
and get a new one or they can purchase it. 
Either way, it keeps new-or well-maintained 
equipment on the course." 

Masini believes exclusive partnerships 
are simply going to snowball. Whurr 
heartily agrees. 

'There's a much better relationship 
between the two parties," said Whurr, 
who added that Ransomes currently has 
a number of deals in the pipeline. 

IMC Vigoro 
Continued from page 45 
demanding better quality products, more 
innovative products. To improve the prof-
itability of the business, we're going to 
take that money and plow it into R&D as 
well as additional quality improvements." 

Vigoro said that its Professional Prod-
ucts Group will now only market through 
a network of 70 worldwide distributors 
supported by a veteran sales team. 

"Our link to the customers will now be 
through the distributors," said Pasztor. 
"We believe that to be a much more effi-
cient way to do business. These are es-
tablished distributors, so nothing will skip 
a beat," Pasztor said. 

In addition, the company has stopped 
manufacturing its "low-volume, marginal 
products." This, the company said, will 
permit it to concentrate on its most popu-
lar products, those responsible for more 
than 90 percent of its net sales, such as 
Par Ex and Woodace. 

"The products eliminated were high spe-
cialty products that accounted for less than 
10 percent of total sales," said Pasztor. 
'The lionshare of what a golf course super-
intendent has come to count on from IMC 
Vigoro will continued to be produced." 

'These actions are expected to improve 
the Professional Products Group's profit-
ability and enable it to more aggressively 
pursue new product development and qual-
ity improvements," said Frank Wilson, 
IMC Vigoro's president. "Our objective is 
to serve our customers better, reduce our 
costs and position the business for long-
term industry leadership. We believe this 
restructuring will accomplish that goal." 



NEW PRODUCÍS 

Dakota introduces 
soilmover 

Dakota Peat has intro-
duced its new 

soilmovers. The unique tiltable 
blade and tight turning radius 
provide unsurpassed maneuver-
ability for the construction of 
tees, greens and bunkers, cart 
path construction, or grading 
and shaping. 

Standard features include ad-
justable hitch height, jack assem-
bly, bolt-on straight cutting edge, 
reinforced stiffeners, heavy-duty 
6-hole wheels, one-way tilt, 
height control, heavy-duty end 
walls and side-adjusting blades. 

It's manufactured with custom 
axle and softrac turf tires or stan-
dard axle and tire. Available op-
tions include curved cutting 
edge, mechanical tilt, two-way 
tilt, landscape rake and laser 
adaptability. Eight models to 
choose from ranging in widths 
from 4' to 16'. For more informa-
tion contact 701-746-4300. 

New Holland ready with new Boomers 

The new 25- and 30-series Boomer compact tractors 
from New Holland share the styling, easy serviceabil-

ity, and quality construction of the larger New Holland Genesis 
tractors. They are manufactured in a new factory at Dublin, Ga., 
which was built specifically to manufacture compact tractors. 

The Boomers offer fingertip controls, high-capacity live 
hydraulics, unmatched serviceability and tight-turn 
SuperSteer FWD front axles. All are powered by 3-cylinder 
diesels and feature hydrostatic power steering. For more 
information, contact New Holland at 717-355-1371. 

Rohm and Haas introduces Fore FloXL 

R ohm and Haas Company 
Jias introduced Fore 

FloXL fungicide, a new wet 
flowable formulation for the turf 
and ornamental market. The new 
flowable fungicide provides im-
proved mixing properties com-
pared to the old flowable formu-
lation. It mixes more quickly in 
the spray tank. It also minimizes 
the accumulation of sediment at 

the bottom of the container, re-
ducing the effort needed to rinse 
containers before disposal. 

A wet flowable means the prod-
uct is suspended in an aqueous 
material, offering the conve-
nience of a liquid. This elimi-
nates the dustiness associated 
with wettable powders. For more 
information, contact Rohm and 
Haas at 800-987-0467. 

Ditch Witch adds 
1 0 3 0 , 1 2 3 0 

Ditch Witch underground 
construction equipment 

now includes the 1030 and 1230, 
a pair of compact pedestrian tren-
chers designed for easy opera-
tion and maintenance. 

These machines offer cus-
tomer-directed changes from 
their predecessor trenchers, the 
1020 and 1220. 

The 1030/1230 design fea-
tures include a wrap-around style 
handlebar and an operator pres-
ence bail system that does away 
with the need for restarts be-
cause the system does not stop 
the engine. 

For more information contact 
Ditch Witch worldwide head-
quarters at 800-654-6481 or 405-
336-4402. 

Sostram hears Echo 

Sostram Corp. has 
added Echo 75 WDG to 

its line of turf and ornamental 
chlorothalonil products. Echo 75 
is formulated with Echo Stick 
which provides maximum weath-
erability for excellent residual 
control. 

Echo 75 WDG (water dispers-
ible granules) turf and ornamen-
tal fungicide contains 75 percent 
chlorothalonil and is labeled for 
the control of dollar spot, large 
brown patch, Helminthosporium 
melting out and leafspot, red 
thread, fusarium, anthracnose, 
copper spot, Curvularia leafspot, 
gray leafspot, stem rust of blue-
grass and pink and gray snow 
mold, plus a wide variety of or-
namental diseases. 

For more information contact 
Sostram Corp at 800-295-0733. 
GOLF COURSE NEWS 

TOPDRESSERS, UTILITY 
VEHICLES, SPREADERS 
NO LABOR, NO TRAVEL, 
NO WASTE 

TRAPS & BUNKERS, 
DRAINAGE DITCH 
PERFECT FOR CONSTRUCTION 
AND RENOVATION JOBS 

TOPDRESSING MIXES, SAND, 
COMPOST, LIME, AND GYPSUM 
15' TO 40 ' WIDE, 
UP TO 1/4" DEPTH 

FERTILIZER NOT RECOMMENDED 

WITH THE SUPER VERSATILITY 
OF THE MH^OO MATERIAL 
DELIVERY UNIT AND QUICK 
ATTACH OPTIONS - NO TOOLS REQUIRED 

IN CANADA: 48945 Yale Road East 
Chilliwack, B.C. Canada V2P6H4 

Tel: (604) 794-7078 • Fax (604) 794-3446 

IN THE USA: P0 Box 1603 SumasWA 98295-1603 

1 - 8 0 0 - 8 4 5 - 7 2 4 9 
Call today for more info or a free demo 

CIRCLE # 1 5 8 



c o m m e n t a r y 
Applegate comment 
Continued from page 11 
lease or purchase arrangements. The 
competition amongst designers is so 
strong today that most of us have added 
services to differentiate ourselves, often 
called "added value packages." 

It is little wonder that golf course de-
velopers are often confused about the 
golf course designer selection process. 

Price point alone would confuse the 
majority. It is possible to encounter fees 
for design services to range from fifty 
thousand dollars to over a million. Under-
standing the scope of services, and com-
paring them between various design 
firms, is a worthwhile exercise for the 
person making the selection. 

Whenever the situation presents itself, 
which must be early in the planning 
stages, we encourage potential clients to 
begin their project with a professional 
business plan supported by a market and 
feasibility study. Preferably the study will 
be produced by someone experienced in 
the golf business. Several firms are spe-
cializing in that field and are recognized 
by financial institutions as creditable. 

One focus of such a study must con-
sider who the golf course is being built 
for; residents, public, resort, or a combi-
nation. The study must identify the com-
petition, i.e. comparables in the area. A 
marketing strategy for the golf course 
should be developed. The strategy should 
define the style and type of course, deter-
mine if a design "name" is important and 
address issues of maintenance standards, 
management, pricing, membership and 
promotion. Only after the study has been 
completed should the ownership begin 
to determine who will be asked to submit 
design proposals. 

The depth of services that any one de-
sign firm can bring to a project varies 
greatly, as we have mentioned. The first 
time golf developer will benefit greatly 
from affiliating with a firm that can offer 
a full package of services that incorpo-
rates design, facility use and manage-
ment. An experienced golf course devel-
oper may be better served working with a 
designer who focuses only on that ele-
ment of the project. 

Trying to be completely objective, we 
would recommend to anyone contemplat-

ing the development of a new golf course, 
or the renovation of an existing course, 
that they carefully identify their reasons 
for doing it, the market they are attempt-
ing to serve and that they evaluate their 
own experience and knowledge of golf. 

The course designer should be selected 
based on the experience of that firm rela-
tive to the goals of the project. A review of 
candidates for the design phase can then 
be more focused and help to avoid the 
confusion factor. 

Leslie comment 
Continued from page 11 

"Or 111 have to arrest you, sir." 
Sound like a bad joke? Well, in the midst 

of his busy schedule of bringing about 
global peace and answering those terrible 
hounds charging corruption that leads to 
his door, President Clinton took the time to 
sign an Executive Order outlawing smok-
ing in the vicinity of federal properties. 

Now, keep in mind that our military 
operates more than 200 golf courses 
around the country, and you get the pic-
ture. In the Muslim countries they have 

Religious Police, who make sure women 
remain veiled in public and that everyone 
prays when called upon to do so four times 
a day. Here, we can do them one better: 
Smoker Pokers, armed and ready coppers 
who will put you in the pokey if you smokey. 

Well, at least we won't have to deal any 
more with those scores of stogey- and ciga-
rette smokers sullying our golfing experi-
ence. By the by, keep your eye peeled for a 
class-action lawsuit being brought against 
the 15,000 golf courses in America by those 
many people who got cancer from second-
hand smoke while golfing. 

Kerley 

YOUR "ONE-STOP" SOURCE 
FOR AMERICA'S LEADING 

GOLF SURFACES & SUPPLIES! 

PARTAC 
GOLF COURSE 

TOP-DRESSING 

THE POROUS CERAMIC 
SOIL CONDITIONER 

MMMN 
HEAT TREATED 

FLEXIBLE GOLF COURSE MARKERS 
TURF DRAG MATS & BRUSHES 

SAFETY FENCING & BALL NETTING 

TYPAR 
GEOTEXTILES & TURF BLANKETS 

PARTAC Ntty 
« t V COLORED CERAMIC ' ' GREEN SAND 

DIVOT REPAIR MIX 
PARTAC® GREEN SAND BLENDED 

WITH PARTAC® PREMIUM 
TOP-DRESSING FOR EXCELLENT 

GERMINATION AND 
DEEP GREEN COLOR! 

THE BEST DIVOT REPAIR MIX AVAILABLE! 
AVAILABLE NATIONWIDE 

800-247-2326 
IN N.J. 908-637-4191 

PARTAC PEAT CORPORATION 
KELSEY PARK, GREAT MEADOWS, N.J. 07838 

ORLANDO (FL) MEMPHIS (TN) RENO (NV) 

HIGHLIGHT GOLF HOLES, 
IMPROVE VISIBILITY' 

& MAINTAIN CONSISTENCY 

U.S. GOLF HOLE TARGETS 

Continued from page 45 
Strem, eastern states and Canada. 

Brian Smith, vice president of in-
ternational sales, will lead the sports 
turf sales group in addition to his 
international agricultural responsi-

ACCU-TECH™ 
PRECISION CUP CUTTERS 

Drainage Systems 

AND MANY MORE 
GOLF SPECIALTY PRODUCTS 

CIRCLE #145 

bilities. Reporting to Smith are three re-
gional managers: Dine Unaran, Europe; 
Salim El Ghazal, the Middle East; and Ger-
man Aceves, Central and South America. 

"We are confident that this new struc-
ture will allow us to reach our objectives of 
focusing on customer relationships with a 
sales team support concept," said Kolb. 

Ryegrass ban 
Continued from page 45 
want to lose our winter visitors, 
and they don't come here to play 
on brown golf courses." 

"If they were to put a ban on 
ryegrass from Oregon.. .that's a big 
market," added Robinson. "But I 
find it hard to believe that all those 
resort golf courses down there 
won't overseed this fall. That's big 
business. Talking to superinten-
dents, they seem concerned. But if 

it comes down to it 
I'm sure they'll put 
their weight be-
hind it too." 

The tourism and 
the nursery indus-
try is trying to help 
wheat farmers by writing letters urg-
ing the U.S. Department of Agricul-
ture and Congress to lift restrictions 
on Arizona wheat. 

Tests of this year's crop have revealed 
no blackened or "bunted" kernels. 

First in Versatility, 
Dependability, and Reliability 

AERA-vator« 

The Tool 
Versatile 
Enough for 
Golf Course 
Aerification, 
Seeding or 
Renovating 

"During the initial stages of grow-in, the AERA-vator was the perfect tool for our 
most difficult areas. It provided us with a seeder ca-
pability on some severely steep slopes that were con-
structed from very hard compacted clay. Some of the 
massive mound work on the course created a great 
deal of erosion problems that AERA-vator smoothed 
over without consistently replacing tines or stopping 
for repairs. The AERA-vator was also used to loosen 
the soil along the edge of cart paths where a great 
deal of heavy equipment had traveled The vibration 
unit worked extremely well in developing seed beds 
in hard compacted soil" 
— Cary Mitchelson, Course Superintendent, Twin Lakes G.C., Oakland Township, 

First Products Inc., Tifton, GA 
1-800-363-8780, from GA call 912-382-4768 

ATTAINING 
I NEW HEIGHTS 

• prompt Response Full Custom Design 
and Pricing ^ S e r v i c e 

• Custom Wetlands ^ 
Crossings 

• Vehicular Bridges 
HS - 20 and up 

• Timber Shelters 

Nationwide 
( 8 0 0 ) 2 2 6 - 4 1 7 8 

www.ybc.com 

PLANT GROWTH 
SUPPLEMENT 

Our grass is always 
greener! 

"Over 310% proven 
increased root mass. 

University tests prove 
exceptional 

growth during stress." 

Plant-Wise Biostimulant Company 
1-800-334-4962 

www.plant-wise.com 

http://www.ybc.com
http://www.plant-wise.com
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Fischesser 
Continued from page 11 
included completion of Golf d'Esery, 
Esery, France; Golf de Chamonix, 
Chamonix, France; Golf de Chant-Val, 
Luxembourg; Golf Riviera, Mandelieu, 
France; Golf St. Donat, Grassa, France; 
Golf La Bauge, Angers, France; Golf de la 
Grande Motte, la Grande Motte, France; 
Golf Esterel, St. Raphel, France; and 
Joyenval Country Club, Paris, France. 

Fluent in four languages, he was 
responsible for six facilities located in 
France, Spain and Italy as the director 
of maintenance for Quality Golf Main-
tenance and Management Co. 

HELP WANTED 

TURFGRASS GROUNDS MAINTENANCE/ 
MANAGEMENT AGENT 

Penn State Cooperative Extension is seeking an individual to 
plan, implement, conduct and evaluate Extension educational 
programs in the broad areas of turfgrass culture and manage-
ment, working with commercial and residential lawn care firms, 
industrial, commercial, and residential grounds managers, mu-
nicipal park and open space management, athletic field manag-
ers, golf course operators and sod producers. Identify problems, 
opportunities and educational needs of clientele in the multi-
county area of Schuylkill, Northampton, Lehigh, Berks, Bucks, 
Chester, Delaware, Montgomery and Philadelphia. This posi-
tion will be based in Delaware County. Preference will be given 
to candidates who have one or more degrees in Agronomy, 
Turfgrass Science, Soil Science, Plant Science or Horticulture. 
A Master's degree is preferred, but candidates with BS and 
evidence of successful programming, etc. will be considered. 
Candidates who have related work experience in turf produc-
tion, turf or grounds maintenance, garden center operations or 
other related experience are encouraged to apply. Candidates 
should possess effective program development, teaching and 
evaluation skills, and demonstrate positive human relations and 
effective communication skills. Salary will be commensurate 
with education and experience. Delaware County Cooperative 
Extension is a unit of Penn State and offers a competitive salary 
and a liberal benefits package. The closing date for accepting 
resumes and applications is August 20,1997 or until a suitable 
candidate is found. Applications are available by writing or 
calling Human Resource Services (814) 863-3452, Box DETG6, 
307 Agricultural Administration Building, The Pennsylvania 
State University, University Park, PA 16802. An Affirmative 
Action/Equal Opportunity Employer. Women and Minorities 
Encouraged to Apply. 

HELP WANTED 

SEEKING GOLF COURSE DESIGN 
ASSOCIATE 

National golf course design firm is seeking 
an experienced individual to design and 
draw grading plans - must have experi-
ence in all phases of construction docu-
ment preparation and site observation. All 
qualified & serious applicants send re-
sume, sample drawings & salary require-
ments to: Kenneth M. Kavanaugh Golf 
Course Design, 6655 N. Canyon Crest Dr. 
#4120, Tucson, AZ 85750. 

SHAPERS WANTED 
Golf Course Construction Shapers Needed. 
Must be willing to travel. Fax resume and 
date available to 616-547-7009. 

WORLD CLASS EMPLOYMENT 
OPPORTUNITES 

The #1 golf course management company 
is seeking world-class training superinten-
dents. The fast-trackers to promote within 
our company. The Northeast Region is 
looking to fill positions at Pelham/Split Rock, 
Silver Lake~NY City properties, others 
throughout the states of: Michigan, New 
Jersey, Virginia and Pennsylvania. Please 
fax or mail resume to: Dean Wochaski, 
CGCS, Director of Maintenance, Ameri-
can Golf Corporation, 6904 Salisbury Road, 
Maumee, OH 43537, Fax: 419-867-8547. 

GOLF IRRIGATION SERVICES 
The ICS IrriLink Network offers excellent 
opportunities across the US for golf irrigation 
professionals. State-of-the-art irrigation de-
sign, re-engineering of existing systems, con-
trol system maintenance, and field services 
support. Excellent central business support, 
training and proprietary products. Start im-
mediately! Call Mr. Craig Smith at (800)782-
9938. 

*EXTRA INCOME '97* 
Earn $200-$500 weekly mailing travel bro-
chures. For more information send a self-
addressed, stamped envelope to: 
Seabreeze Travel, PO Box 0188, Miami, 
FL 33261. 

CONSTRUCTION 
Shapers needed in Asia. Min. 5 yrs. expe-
rience. Send resume with references to 
World Golf Group, 9 Music Square S. #277, 
Nashville, TN 37203; or Fax: (615)321-
0384. 

SERVICES 

AS-BUILDS FOR IRRIGATION 
CONTRACTORS 

Have IPM Systems custom map your as-
build requirements using GPS technology. 
Experienced personnel perform ANY job, 
ANYwhere. An accurate and fast mea-
surement of your construction site is only a 
phone call away. CONTACT IPM SYS-
TEMS, INC. at: 800/380-0718. 

GOLF COURSE CONSTRUCTION 
Consultant, Expediter, Problem 
Solver. On site Architectural assis-
tance for timely project completion, 
arbitration. 36 years experience. Bob 
Jordan (309) 699-6974 

MARKET & FEASIBILITY STUDIES 
Professional pre-development consultation 
services to the golf industry. Market Analy-
ses and Financial Feasibility Studies for 
Business Plans and Funding Requests. 
We can help you get your financing! Call 
Mark Walley, Golf Services Group at 
(313) 669-2097. 

LASER MEASURING 
Laser measuring and sprinkler yardage 
markers. We do it all! Laser measure & 
installation of custom metal yardage mark-
ers for all types of sprinkler heads. Fair-
way Yardage Designs: 1-800-368-2448. 

FOR SALE 

LAND FOR SALE 
GOLF enthusiasts, 397 wooded acres in 
NW Montana, 1 mile of pristine lake front, 
1 mile of streams, fairways cleared. Best 
natural features anywhere. Finish and own 
your own golf course. $3,000,000 Call Al at 
888-516-9462 

ARCH STYLE STEEL BUILDINGS 
Build it yourself and save money! For cart 
and equipment storage. Factory direct. 
Save money on buildings in stock. 30 x 40; 
40 x 50; 42 x 76; 51 x 90. Easy to erect. 
Archway Steel Buildings: 1-800-344-
2724. 

PIPE LOCATOR 
Inexpensive. Locates, traces underground 
drain, water pipelines of clay, PVC, ABS, 
steel, cement. Finds lateral lines & tree 
roots. Bloch & Co. Box 18058 Cleveland, 
OH 44118. (216)371-0979. 

FLAGS AND POLES 
Save as much as 40% on personalized 
flags. Save also on flagpoles and other 
items. Fast, personal service guaranteed. 
1-800-476-7005, Four Seasons Golf 
Company, Greensboro, NC. 

We'll Seal Your Lake 
Empty or Full! 

ESS-13 Eliminates 
The Need For A 

Synthetic Lake Liner 

C o n t r o l , | n c . 
P.O. Box 51177 

Phoenix, Arizona 85076-1177 
800-214-9640 Fax 602-829-1106 

Since 1958 

FORE BETTER GOLF 

• Yardage Cart Books 
• Scorecards 
• Laser Measuring 
• Yardage Books 
• Sprinkler Tagging 
• Yardage Markers 

800-468-8672 » Fax: 630-893-0455 

SOLID BRONZE SIGNAGE 

• Yardage Markers 
• Tee Signs 

•100, 150, 200 
• Commemorative 
• Laser Measuring 
• Sprinkler Tagging 
• Yardage Books 

FROM TEE TO GREEN, INC. 
(800) 932-5223 

Fax: (219) 637-6874 

P O N D & L A K E 
L INERS 

• Buy Direct from fabricator 20, 30, 40 mil 
PVC, Hypalon, HDPE, & P.P. 

• Custom fabricated panels of up to 
25,000 S.F. available. 

• Material Only, Material & Supervision, 
or Complete Installation service. 

• We'll fill your lake guaranteed. 

s m 
Colorado Lining 

COMPANY 

1-800-524-8672 
1062 Singing Hills Road • Parker, CO 80134 

303-841-2022 • Fax 303-841-5780 

B I R D AND BAT H O U S E S 
• Species Specific 
• Over 70 I tems 
• Free Cata log 
1 - 8 0 0 - 3 2 6 - 2 8 0 7 

Coves ide Conservat ion Products 
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September 
4-5 — Southwest Horticultural Trade 

Show in Phoenix. Contact 602-966-1610. 
8-10 — PGA International Golf Show in 

Las Vegas. Contact 561-624-7600. 
13-16 — Club Managers Association of 

America Leadership/Legislative Confer-
ence in Pentagon City\ Va. Contact Tamara 
Tyrell at 703-739-9500. 

17-18 — University of California Turf-
grass and Landscape Research Conference 
and Field Days in Riverside. Contact Vic-
tor Gibeault at 909-787-3575. 

October 
6-8 — West Texas Turfgrass Conference 

in Lubbock. 
6-8—Peaks & Prairies GCSA Fall Meet-

ing & Trade Show in Billings, Mont. Con-
tact Lori Russell at 406-434-5168. 

6-10 — American Society of Irrigation 
Consultants Annual Conference at Sea leav-
ing from Miami. Contact Wanda Sarsfield 
at 510-516—1124. 

7-8 — West Texas GCSA 11th Annual 
West Texas Turfgrass Training Seminar 
in Lubbock. Contact Robert Campbell at 
915-697-5489. 

8 — GCSAA Seminar on The Superin-
tendent as Grow-in Manager in Billings, 
Mont.* 

15 — GCSAA Seminaron the Microbiol-
ogy of Turfgrass Soils in Galena, III. 

17 — GCSAA Seminar on Golf Course 
Safety, Security and Risk Management in 
Honolulu. * 

21 — GCSAA Seminar on Drainage 
Systems in Little Rock, Ark. * 

22 — GCSAA Seminaron The Microbi-
ology of Turfgrass Soils in Little Rock, 
Ark. * 

26-28 — Public Golf Forum in Oak 
Brook, III. Contact Golf Course News 
Conference Group at 207-846-0600. 

November 
2-4 — 18th Annual Irrigation Associa-

tion International Exposition and Techni-
cal Conference in Nashville, Tenn. 

3 — Georgia Golf Course Superinten-
dents Association Annual Meeting in Sa-
vannah. Contact Karen White at 706-769-
4076. 

3 — GCSAA Seminaron Turfgrass Ecol-
ogy in Seattle. * 

4-6 — Penn State Golf Turf Conference 
in State College, Pa. Contact Peter 
Landschoot at 814-863-3475. 

4 — GCSAA Seminar on Preventive 
Maintenance of Turf Equipment in San 
Antonio, Texas. * 

4— GCSAA Seminaron Turfgrass Stress 
Management in Syracuse, N.Y.* 

4-5 — GCSAA Seminaron Design, Con-
struction and Renovation for ItPM in St. 
Louis. * 

4-7 — Turf and Grounds Exposition in 
Syracuse, N.Y. Contact 800-873-8873. 

6-7 — GCSAA Seminaron Writing Suc-
cessfully for Business and Publications in 
Somerset, N.J. * 

10 — GCSAA Seminar on Employee 
Safety Training in Rhinelander, Wis. * 

11-12 — GCSAA Seminar on Golf 
Greens: History, Theory, Construction and 
Maintenance in Wichita, Kansas. * 

11 — GCSAA Seminar on Maximizing 
Turfgrass Disease Control in Lexington, 
Ky. * 

11 — GCSAA Seminaron Options and 
Their Application in Pest Management in 
Industry, Calif. * 

PEDESTRIAN & VEHICULAR 
Order Direct From The Leading Manufacturer in U.S. 
• Complete Prefabricated Packages • Ready for Fast Erection 
• Direct Distribution Throughout the U.S • Custom Design & Engineering 

CALL 8 0 0 - 7 7 7 - 8 6 4 8 

www.enwood.com 

P.O. Box A*Morrisville, NC 27560 
Tel. 919/467-6155 • FAX 919/469-2536 

C I R C L E # 1 4 8 

• Ball washers, benches, tee markers, etc. restored to like 
new condition for a fraction of the cost of new. 

• Saves money over in house refurbishment 
• Reduces time demands on staff as GCSinc. manages the 

process from disassembly through re-assembly. 
• Includes; sandblasting, welding & powder coating. 
• Service Nationwide.. .Representative Inquires Welcome. 

Golf Ctlirse Solutions 714427-5400 (fox) 5411 
2127 S. Grand Ave., Santa Ana, CA 92705 

C I R C L E # 1 5 1 

^foimoit donitxuction do. 
¿SzxLrLncj tiiz nation fox ouzx $0 Lj£,az±. 

Golf Course Builders 
Wing (Dm 'Jfiing <Wdl" 

P.O. BOX 559 
TEMECULA, CALIFORNIA 92593 

(909) 698-7270 
FAX (909) 698-6170 

STATE LIC. #267960 
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DIRTY BIRDS a PROBLEM?? 
Scare them away with harmless, 

APPROVED, ENVIRONMENTALLY SAFE 
BIRD CONTROL NOISEMAKERS 

UNIQUE, MORE DISCREET PRODUCTS 
ESPECIALLY FOR GOLF COURSES 

near residential areas are available. 

We CAN help solve your bird problems. 
CALL TODAY: 1-800-582-8843 

JPF Distributors 

Score a 

HOLE IN ONE 
with a 

Classified Display Ad 
like this one in 

GOLF COURSE MARKETPLACE 
For details ca l l . . . 
(207) 846-0600 

Simplify Course Management Today 
For a Br ighter Tomorrow 

Discover how TRIMS Grounds Management Software® 
out performs and outlasts all other software around die world. 
TRIMS helps you to easily organize, track, report and manage 

people, equipment, chemicals, expenses and time. 

Choose TRIMS...It's That Simple! 

Discover 

TRIMS 
97 

For Yourself 
Contact us today for a FREE Demo Disk 

TRIMS Software International, Inc. 
3110 North 19th Avenue, #190 • Phoenix, AZ 85015 U.S.A. 

(800) 608-7467 • (602)277-0067 • FAX (602) 277-8029 
Or visit us at www.trims.com 

C I R C L E # 1 5 7 

STAY ON COURSE... 

GOLF COURSE 
WITH j ^ J ^ V ^ ^ ONLINE 

THE NEWSPAPER FOR THE GOLF COURSE INDUSTRY 

www.golfcoursenews.com 

http://www.enwood.com
http://www.trims.com
http://www.golfcoursenews.com
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HARCO DUCTILE IRON 
FITTINGS FOR GOLF COURSE 

IRRIGATION SYSTEMS 
Sizes 2" through 12", all configurations 
including "knock-on" repair couplings 
High Strength, high corrosion 
resistance. 
The Harrington Corporation 

P.O. Box 10335 
Lynchburg, Va 24506 

804-845-7094 Fax 845-8562 
^ • • • H ^ M H i B M I M M B B H I ^ H H M M H M H M H n M M 
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You'll want to play 
barefoot on our 
certified grasses. 

• Titton 419 
• Midlawn 
• EIToroZoysia 
• Meyer Z-52 Zoysia 

' Sprig Planting Service 
1 Laying Machinery 

Accessory Rentals 
' Row Planting Service 

Lay and Play Fairway 
Cuts (warm season) i v 

1 Pads 
' Big Rolls 

cífCffflp 
P.O. BOX 56440 • LITTLE ROCK, AR 72215 

1-800-666-0007 501-280-0763 www.quailvalley.com 
Little Rock 

Quail Valley Farms 
Certified and Registered Grasses 

f ' / f'V' » ; r "'s *v Ì / •/ 
Sports, Commercial and Residential Sod Producers 
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LIST RENTAL 
GOLF COURSE 
NFWS 

THE NEWSPAPER FOR THE GOLF COURSE INDUSTRY 

...offers you the opportunity to reach the 
decision makers at thousands of 

golf facilities with an exclusive mailing list. 
Call for details . . . 
207-846-0600 

Keep Your Divot Seed Mixture 

•

Where It Is Used... 

... in Divot Seed & Soil tee 
buckets next to the tee markers. 
Available in Cedar or Redwood 
slats and with companion 
TrasfrM debris buckets. Ask Your Golf Course Distributor for 

INNOVATIVE MAINTENANCE PRODUCTS 
From 

Jooster of tfwßnfó 
P.O. Box 1865, Lombard, IL 60148-1865 

(630) 627-1100 • Fax (630) 627-1104 

CIRCLE #154 

CIRCLE #146 

P.O. Box 806 
119 40th St. NE 

Fort Payne, AL 
35967 

"DELIVERED ACROSS AMERICA" 

PEDESTRIAN AND SINGLE LANE 
VEHICULAR BRIDGES 
ENGINEERED AND FABRICATED 
TO YOUR SPECIFIC 
REQUIREMENTS. CLEAR SPANS 
TO 220 FEET AVAILABLE IN MOST 
OF OUR STYLES. FACTORY 
DIRECT. 

1 - 8 0 0 - 7 4 9 - 7 5 I 5 10' 6" X 250' CONNECTOR SERIES 
ADMIRALS COVE • JUPITER, FL 
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121 AgrEvo 38 

122 Agro-Tech 2000 3 

107 American Cyanamid 32-33 

123 American Cyanamid* 42 

137 The Andersons 25 

146 AquaMaster 53 

102 Bayer Corporation 28-29 

147 Continental Bridge 52 

139 Crystalyn Corp 37 

138 E.F. Burlingham & Sons 51 

108 E-Z-GO 9 

148 Enwood Structures 52 

149 Excel Bridge Mfg 53 

140 First Products 50 

124 Flowtronex PSI 11 

109 FMAC Imperial Golf Finance Group. 55 

150 Formost Construction Co 52 

151 GCSinc./Golf Course Solutions 52 

110 Golf Asia'98 27 

117 Griffin Industries/Nature Safe 26 

152 Harrington/Harco Corporation 53 

118 Hydro Agri North America, Inc 48 

125 Jacklin Seed Co 36 

111 Jacobsen 56 

104 John Deere 6-7 

153 JPF Distributors 52 

141 King Safety Products 37 

126 Lebanon Turf Products 44 

127 Lofts, Inc 40 

154 Master of the Links 53 

105 Milorganite 16-1 

— NOVARTIS* 4-5 

128 Nutramax 46 

135 Par Aide 22 

145 Partac Peat 50 

112 PBI/Gordon Corporation 30 

143 Plant-Wise Biostimulant Co 50 

— Public Golf Forum 12 

101 Pursell Industries 14-15 

155 Quail Valley Farms 53 

— RISE* 4-5 

144 RJ Advantage 37 

129 Roots, Inc 54 

106 The Scotts Company 20-21 

115 Southern Golf Products 18 

130 Standard Golf 43 

156 Steadfast Bridge Co 53 

113 Syncroflo* 34 

114 Tee-2-Green 2 

119 Terra Industries 39 

131 Toro Comm'l. Prod. Div 24 

157 Trims International Software 52 

136 Turfco, Inc 31 

158 Ty-Crop 49 

132 Uniroyal Chemical* 47 

133 United Horticultural Supply 8 

134 Valent* 19 

120 Verti-Drain/Emrex 23 

142 York Bridge Concepts 50 

*Appears in regional editions. 
September 1997 53 

BRIDGE MANUFACTURING CO. 

S p e c i a l i z i n g in golf 

course/ pa rk / bike 

trail bridges and using a 

variety of materials to 

suit your part icular 

landscape needs, we 

fabricate easy-to-install, 

pre-engineered spans 

and deliver them any-

where in North America. 

The Macho Combo: Combines the beauty of wood and the strength 

of maintenance free self-weathering steel. Bridge designed by Golf 

Dimensions. 

800-548-0054 
(outside California) 

12001 Shoemaker Avenue, Santa Fe Springs, CA 90670 

Tel: 562-944-0701 Fax: 562-944-4025 

1-800-693-3144 

Superior Aquatic Management Systems 

16024 CTH X, Kiel, WI53042 
PH. 414 693-3121 
FAX 414 693-3245 

I BEAUTY BY A Q U A MASTER. 1 • » . — — 
FOUNTAIN AERATORS 

• UL Listed 
• Lighting Packages 
• 3 Year Motor Warranty 
• Interchangeable Nozzles 

Get the jump on your competition by subscribing to the 
Golf Course News Development Letter 

This twice-monthly newsletter... 
• tracks golf course projects under consideration 

across the nation 
• is packed with news items detailing where and 

when projects will be undertaken, and by whom 
• is just $225 for a year 's subscription 

For more information contact 
Editor Peter Blais at 207/846-0600 

http://www.quailvalley.com


Public Golf Forum: Development 
Continued from page 1 

A riddle for the ages? 
Smart, economical develop-

ment, topped off with a "learning 
center" to convert occasional 
players and juniors into core 
players, may sound like a simple, 
logical business plan. But if the 
current National Golf Founda-
tion (NGF) figures tell us any-
thing, it's that new players are 

not being converted and are not 
sticking with the game. 

According to the NGF, since 
1990, golf participation rates 
have remained within a consis-
tent range from 11.3 to 11.9 per-
cent. During that time, the num-
ber of golfers has hovered 
around 24.5 million. 

To help break out of this rut, 
Public Golf Forum, Oct. 27-28 

PUBLIC fORUM 
here, has aimed this year's De-
velopment track at bringing an 
economical, but fun experience 
to the existing players and 
"wanna-be" players. 

The goal, of course, is to keep 
them players. 

Denis Griffiths, president of 
Denis Griffiths & Associates and 
immediate past president of the 
American Society of Golf Course 
Architects, is a firm believer that 
developers don't have to sink $10 

million into a 
project to make it a 
great golf experi-
ence, thus making 
it unaffordable to 
the average player. 

Griffiths will lead 
the session "Build-
ing the Affordable Golf Course," 
Monday, October 27 at 3 p.m. 

"Someone may say that a $2 
million golf course is playing 
second-hand golf," said Griffiths. 

PUBLIC GOLF FORUM 
O C T O B ! 2 7 2 8 

Chelation 
M A K E S T H E D I F F E R E N C E 

Longest lasting green-up 

Buffers tank mix to neutral 

Will not stain concrete 

footsL A Division of LISA Products Corporat ion • 3120 Weatherford Road • Independence MO 64055 • 8 0 0 342-6173 
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"That's just not the 
case." 

The building of an 
affordable golf 
course—one that is, 
and can remain ac-
cessible to a veteran 
or beginner—starts 

with the proper site selection. 
"Property is absolutely the 

most important ingredient," said 
Griffiths. "If I'm looking to build 
an affordable golf course, I look 
for the best piece of property 
instead of the best location. Then 
you design the golf course to fit 
the property." 

Sounds simple enough, but 
unfortunately, Griffiths doesn't 
have many clients looking to 
build such projects. 

"I wish I did," said Griffiths, 
"because I feel so strongly about 
the importance of keeping golf 
affordable. If we want the game 
to grow, we have to keep it within 
reach. I'm concerned that if we 
keep building expensive golf 
courses we're going to see par-
ticipation in the sport dwindle." 

Tom Kendricks has devoted 
his work as Golf Manger for the 
Hamilton Cminty Parks District 
in Greater Cincinnati to develop-
ing participants. 

Kendricks will conduct the 
session "Developing a Learning 
Center Environment," Tuesday, 
Oct. 28 at 4p.m. 

Prior to 1990, Hamilton 
County had conventional 18-hole 
golf courses, but lacked a facil-
ity that would accommodate the 
entry-level golfer. 'Traditional 
18-hole courses aren't the best 
places to get golfers started," 
said Kendrick. "There's a lot of 
frustration and intimidation 
there that has to be overcome." 

To accommodate the entry-
level player, Hamilton County 
built Meadow Links Golf Course, 
a mid-length track (all par-4s and 
par-3s) with short-distance front 
tees, making it more approach-
able for beginners. 

At Meadow Links, the learn-
ing-center hub, Hamilton built 
three separate areas: a natural-
turf practice area, artificial mat 
T-line, and an area where all in-
struction is done. 

"The program center, where 
we do the instruction, is com-
pletely separate from the prac-
tice areas," said Kendrick. "That 
was done to remove some of the 
intimidation of taking lessons." 

According the Kendrick, 
course owners need to eliminate 
any intimidating factors and 
make teaching areas accessible. 

With that philosophy, 
Kendrick is seeing results in his 
bottom line. "Our driving range 
usage at Meadow Links is up 35 
percent over projection over last 
year," said Kendrick. At 
Hamilton's two other range sites, 
usage is up 15 percent and 5 
percent, respectively. Rounds 
played at Meadow Links is up 
13.8 percent over projection. 

GOLF COURSE NEWS 



Whatever your financial needs, let FMAC help you 
achieve your goal. FMAC Golf Finance Group is staffed 
by experienced professionals who really understand 
your business. We offer fixed rate loans with terms of 
up to 20 years. Our floating rate loans feature interest 
ceilings that protect you from runaway inflation and 
interest rates. We lend and lease to all types of golf 
course facilities, from daily-fee courses to member-
owned clubs and long-term leaseholders. When we 

arrange a loan, it's based on the cash flow of your 
business-personal guarantees are often not required. 
Our legal and appraisal process keeps our fees far 
below those of other lenders. Simply provide us with 
the financial data for your facility and we'll provide an 
estimate of its value and the equity available to you. 

Call Mike DeMita in Atlanta; Doug Brodie in Los 
Angeles; Ed Boyle or Ralph Little in Greenwich and find 
out how we take the hazards out of golf financing. 

I M P E R I A L G O L F 
F I N A N C E G R O U P 

I division of Franchise Mortgage Acceptance Company LLC 

Atlanta 800-664-3622 • Greenwich 800-884-3622 • Los Angeles 800-611-3622 
CIRCLE #109 



Around greens, you'll want the Jacobsen Greens King 

526. Its 26" width offers high productivity on 

surrounds, aprons and tees. The Greens King 522, 

522T and PGM 22 — each 22" wide — offer 

superior quality of cut and high productivity 

across a variety of terrain. And at 

18", the Greens King 518 is 

just what you need to go 

up and over severely undulating 

greens. All Jacobsen 

Walk-Behind Greens Mowers offer the patented 

Turf Groomer® for faster, truer, healthier greens. 

Plus, a comfortable OPC is standard. See your 

Jacobsen distributor for a demonstration today. 

THE PROFESSIONALS CHOICE ON TURF 

800-727-JAKE www.jacobsen.textron.com 

http://www.jacobsen.textron.com



