e .

GOLE

]

i
_J t"&\_,’.ﬂ*’f

THE NEWSPAPER FOR THE GOLF COURSE INDUSTRY

A UNITED PUBLICATION
VOLUME 9, NUMBER 5
MAY 1997 » $5.50

INSIDE

Midwest Still Booming

The North Central region once again leads the nation
in development. How much is too much? ............. 4-5

The Ascension of Alice

Read our Q&A with Alice Dye, who will take over as
the ASGCA'’s first female president this month....39

COLLABORATIVE DEVELOPMENT

Jim Colbert (center) studies site plans in Kansas City with
Baxter Spann (left) of Finger, Dye, Spann and Ron Fogler
of the development firm, Colbert-Burns & McDonnell

(CBM). For a story on CBM, see page 49.

COURSE MAINTENANCE

Q&A with Iowa researcher Nick Christians......... 17
UCal Riverside unveils traffic simulator ............... 21
Safety Focus: Lockouts, tagouts & gasoline ........ 30

COURSE DEVELOPMENT

Alabama may add another stop to Jones Trail ....... 6
Hurdzan: Golf is addicted to water...........c.cccouuuuene 39
Matthews adds Spencer to his staff ....................... 45

COURSE MANAGEMENT
Gone Private: Senior Tour site makes switch ...... 11
Golden Bear Club Services, managing its own.... 51
Alfonso on the value of family businesses............. 52

SUPPLIER BUSINESS

New Reality: Find funding or fall back

® Legends Group forms management REIT

By PETER BLAIS

Golf Trust of America—
a real estate investment
trust established by the
founders of Myrtle Beach,
S.C.-based Legends Group
— will raise $300 million
over the next three years
allowing it to acquire at
least 30 courses by the end
of the decade, according
to the investment banking

firm that helped develop
Golf Trust’s original Feb-
ruary stock offering.
“Golf Trust owns 10
courses at this time,” said
Christopher Haley, senior
research analyst with
Wheat First Butcher
Singer. “It expects to ac-
quire another $55 million
in 1997, $110 million in
1998 and $140 million in

1999. That should allow the
REIT to more than triple
the size of its portfolio.”
Golf Trust of America’s
goalisto use the estimated
$49.9 million raised
through its initial Feb. 7
stock offering and a line of
creditto acquire high-qual-
ity, daily-fee and private
courses and lease them
back to independent les-
sees, usually the prior own-
Continued on page 55

Study: Golf

has minimal
impact on
water table

By MARK LESLIE

WHEATON, Md. —Pre-
liminary findings of stud-
ies monitoring ground-and
surface-water quality at
nearly 40 golf courses rein-
enforce industry claims
that courses are not a dan-
ger, particularly when com-
pared to other sources of
chemicals, according to
Stuart Cohen, president of
Environmental & Turf Ser-
vices, Inc. here.

“Overall, these results
show that golf courses are
not having a significant
impact on human health
or aquatic organisms rela-
tive to other sources of
chemicals in the environ-
ment,” Cohen said of the
study he conducted for the
Golf Course Superinten-
dents Association of Amer-
ica (GCSAA) Foundation.

Cohen said he was pleas-

Yamaha enters tour-sponsorship arena................. 59 antly surprised by the sur-

Barenbrug expands U.S., overseas operations .... 62 face-water data, having

What's new in the marketplace? .........c.cccoecnueuneee. 66 Continued on page 67
-

The peninsular 4th green at a new Palmer design — Legacy
Golf Course in Sarasota, Fla. — illustrates the interdepen-
dence of water and golf. For a special report on the politics of
water rights, see pages 35-38. For an update on the Legacy
and other Palmer Golf Course Design projects, see page 50.

Roger
Behrstock

® Meadowbrook
locates $40 million
partner in Apollo

By PETER BLAIS

BEVERLY HILLS, Calif.
— Fast-growing Meadow-
brook Golf Group has com-
pleted a $40 million deal
with Apollo Real Estate Ad-
visors, a real-estate invest-
ment firm, that will allow
Meadowbrook to expand its
efforts to build, buy, lease
and manage golf courses.

“If we do a good job with
this first effort, Apollo has
the ability to supply us with
a great amount of money
down the road,” said Mead-
owbrook President Roger
Behrstock. “We've really
become their golfwing. This
$40 million will lead to $100
million in actual transac-
tions. We'll probably look
at issuing a REIT (real es-
tate investment trust) in a
year or two.”

The exact details have

Continued on page 57

Ron Garl’s course at Rancho las Colinas, located near Flamingo
Beach, is one of several Costa Rican projects coming to fruition.

Developers delight in Costa Rican economics

By MARK LESLIE

FLAMINGO BEACH,
Costa Rica — First it was
fishing. Then surfing. And
now, with the advent of its
second and third courses,
Costa Rica has joined the
world of tourism.

Rancho Las Colinas
opened nine holes in No-
vember and anticipates
opening the second nine
around Labor Day. The
Robert Trent Jones Il-de-
signed Melia Conchal Golf
Club intends to open the
back nine holes in June.
These are the first 18-hole
courses built here in 23

Continued on page 44
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I resodded high stress areas in my
PennLinks fairways with Seaside II
nearly a year ago, and [ am very
pleased with its performance. I
selected Seaside II with improved
dollar spot disease resistance and salt
tolerance to address our two major
turf challenges; the coastal influence
and potential sodium buildup from
irrigation. I find Seaside II a strong
ally to our PennLinks fairways, and

New, salt tolerant
creeping bentgrass =
specifically
developed for
fairways

Ninth hole, Del Mar CC; Joe Lee, architect

“Seaside II Has Success
Written All Over It.”

in the future, we will slit seed with
Seaside II, where needed, to enhance
turf quality.

Our bentgrass fairways make Del
Mar Country Club unique to south-
ern California, and spares us over-
seeding bermudagrass every winter
season. Seaside II complements our
PennLinks greens and tees, too.

Seaside II has success written all
over it. - David Major

The ‘Penn Pals’: Penncross, Penneagle, PennLinks, PennWay Blend,
PennTrio Blend, new Penn A-1, A-2, A-4, G-1, G-6 and Seaside ||

CIRCLE #101

Write or call today for your
FREE copy of “The New Penn
Pals” booklet, or 15 minute
video with Dr. Joe Duich
speaking on new ‘Penn Pals
maintenance.

/

Tee-2-Green Corp.

PO Box 250
Hubbard, OR 97032 USA
800-547-0255
503-651-2130
FAX 503-651-2351
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Expansion reveals ancient campsite

BRATTLEBORO, Vt. — The
discovery of prehistoric tools
on the site of a proposed nine-
hole addition to Brattleboro
Country Club may delay the
club’s expansion plans.

A search of the 122 acres
where the course is expanding
revealed prehistoric artifacts
dating back to the Late Archaic
Period between 2,000 and
3,000 BC, according to Dou-
glas Mackey, an archaeologist
with Hartgen Archaeological
Associates of Troy, N.Y.

The club hired Mackey to
conduct the site review.

Mackey indicated the
artifacts and materials sug-
gested that a portion of the site
once served as a campsite for
ancestors of the Abenaki tribe,
one of the early tribes known
to have occupied the region.

As a result of the discovery,
the site is eligible for nomina-
tion to the National Register of
Historic Places, a designation
that could add a wrinkle to the
project’s review under Act 250,
a state environmental law
covering development.

Brattleboro Country Club
officials are optimistic the
addition can still go forward on
time if proper steps are taken
to protect the artifacts in the
sub-soil layers. The nine-hole
expansion is part of a $3
million project that also
includes a new clubhouse.

“Everything’s copacetic,” club
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president Daniel Hannify told
the Brattleboro Reformer. “We
have to put down some netting
and cap it (with soil). We are not
going to build on top of it.”

Mackey said he felt the
club’s chances to build were
still very good because all the
club intends to do, essentially,
is plant grass.

NEWS

Phoenix mayor working to save historical course

PHOENIX, Ariz. — Mayor Skip Rimsza has
created an 11-member committee to look at
ways to preserve the 18-hole Adobe golf course
here at the Arizona Biltmore. The course is
being threatened by the possibility of residen-
tial development on its fairways.

Under existing zoning, the Adobe course could
be redeveloped into 110 residential lots. Commit-
tee members will represent various points of view,

including the city, area homeowners, the owner
of the property and the Arizona Biltmore hotel.
The committee is expected to present a plan for
preserving the course by June 18.

Rimsza has already made it known that he
wants to see the course preserved. The Adobe,
one of two 18-hole courses at the Biltmore near
downtown Phoenix, was built in 1932 and de-
signed by William P. Bell.

business.

United Horticultural Supply
prides itself on constantly

looking for better ways to do

Part of that commitment
means seeking out and
acquiring the newest and best
product technology in the industries
we serve, whether it's a pesticide,

herbicide, fertilizer or just a better way to package

and deliver an existing product.
We carry all the quality fertilizer, chemicals and equipment
you're in need of and have qualified personnel who know these
products and how they’ll perform in your particular region.
For solutions to your specific needs, contact the United
Horticutural Supply representative in your area by calling

1-800-847-6417

CIRCLE #102

Providing you with
exceptional service

takes more than a

full warehouse

Our leading edge products and
experience set us apart
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Ex-sewage plant out
as site for displaced

California course

SALINAS, Calif. — The ongoing
saga surrounding creation of a golf
course here to replace the soon-to-
be shut down Sherwood Greens Golf
Course has taken another twist.

If and when areplacement course
is built, it won’t be at the Salinas
City Sewage Treatment Plant, as
planned earlier. The City Council
has voted to switch the intended site
from the old sewage treatment plant
to a more sylvan site in the city.

The new site, however, may mean
delays in getting a new course built
as the terms of a lease are worked
out between the city and Monterey
County, which owns the proposed
new site. City officials hope to be-
gin construction on a new replace-
ment course as soon as possible to
be ready for an April 1998 opening.

Sherwood Greens Golf Course
will close in the spring of 1998 and
converted into playing fields and
parking area as part of a sports com-
plex to be called the Rodeo-Sherwood
Regional Recreation Area.

The boulder-strewn 14th hole at Giants Ridge Golf Club, a Jeff Brauer design in Biwabik, Minn.

Brauer project opens despite obstacles

By HAL PHILLIPS

IWABIK, Minn. — Three years
B ago, a turf war between bickering
governmental factions nearly
scuttled an 18-hole course project here in
the state’s iron range region. But archi-
tect Jeff Brauer stuck to his environmen-
tal guns, patiently assuring opponents
that a golf course would not tamper with
the ecosystem.
Brauer’s perseverance will pay off this

month when Giants Ridge Golf Club opens
for play. The Arlington, Texas-based ar-
chitect has made full use of a spectacular
north woods setting, routing the course
over and around natural boulder fields,
wetlands and ancient pines. Designed
with help from touring pro Lanny
Wadkins, Giants Ridge stands to be
Brauer’s most high-profile project to date.

“Well, it’s actually the lowest profile
project we've done, in terms of mound-

ing,” Brauer said. “We didn’t have to
manufacture much because the site is so
special. I think because of the site, this is
definitely my best work. But the best one
is always the next one.”

A former president of the American
Society of Golf Course Architects, Brauer
can list several acclaimed projects in his
portfolio, among them Wild Wing Planta-
tion near Myrtle Beach and TangleRidge
Golf Club in Grand Prairie, Texas. Yet
Brauer believes Giants Ridge should sur-
pass them both.

The irony? The project nearly fell apart
in 1994, when state and county environ-
mental organizations disagreed on project
approval. The Iron Range Resources and
Rehabilitation Board (IRRRB), adminis-
tered by St. Louis County, okayed the
project while the state Department of
Natural Resources (DNR) disagreed.
Seems the DNR didn’t think the county
had the technical knowledge to decide
one way or the other.

In response, the DNR asked for a full-
blown Environmental Impact Study, the
first ever requested for a golf project in
Minnesota — indeed, the less stringent
Environmental Assessment Worksheet
had never been requested for a golf project
in Minnesota.

After the state’s Environmental Qual-
ity Board ruled in favor of St. Louis
County, two citizens groups immediately
filed suit to stop the project. The suit

Continued on page 12

WHAT YOU NEED IS A WAY TO STAND OUT.




IN BRIEF

CLARK, N.J. — Three Union
County golf courses have joined the
fast-growing list of facilities to ban metal
spikes. Golfers here at Oak Ridge, Ash
Brook in Scotch Plains and Galloping
Hill in Kenilworth now require play-
ers to wear non-metal spikes alterna-
tives on the courses. With newly re-
stored greens at Ash Brook and
Galloping Hill, the county decided to
adopt a policy that is now shared by
more than 1,200 private and public

golf courses throughout the country.
LN J

AMSTERDAM, N.Y. — Officials
here at the 18-hole municipal
Amsterdam Golf Course relied on vol-
unteer community help this spring to
clean up the course and prepare it for
play. And they spiced it up with a cre-
ative incentive. Volunteers who chipped
in to rake and pick up a winter’s worth
of leaves and fallen branches for at
least three hours were given a free
greens fee worth between S14 and
$18. Similar volunteer cleanups have
been held in the past, but this is the
first year an incentive was offered to
attract more participants. “It probably
saved a week or so of work for three or
four guys,” said superintendent Rich-
ard Holmsby. “It was a big help for us.”

NEWS
Upper Midwest market growmg unabated

Wolverine state leads nation in
course openings four years
running: How much is foo much?

By PETER BLAIS

They are five of the coldest, wettest
states in the country, not exactly ideal
conditions for golf course development.

And yet, Michigan, Illinois, Ohio, Indi-
ana and Wisconsin — which the National
Golf Foundation (NGF) collectively re-
fers to as the East North Central region
— accounted for almost one-fourth [23
percent] of the 1996 new course open-

potential to attract more
people.”

Two distinct golf markels
exist in Michigan, urban golf
in the southern cities and
resort golf, mainly in the
northern part of the state,
Dodge said.

“Studies show there may
be room for a few more
courses in urban areas, like
Detroit, because of the popu-
lation,” Dodge said. “There
are an awful lot of courses
opening up north, but it’s

The Gailes Course at Lakewood Shores, a 1993 Kevin Aldridge

design located in ... Oscoda, Mich.

ings, according to the NGF’s most recent
Golf Facilities in the United States report.
Each state can be found in the NGF's Top
10 list of new course openings.

A source of pride? Yup.

A cause for worry? Ditto.

“There is concern about saturation of
golfin Michigan,” said John Dodge, presi-
dent of the Michigan Golf Course Own-
ers Association, whose state topped the
chart for the fourth consecutive year with
34 openings in 1996. “We already have
one of the highest participation rates in
the country [17 percent], so bringing new
golfers into the market is difficult com-
pared to somewhere like Alabama [7 per-

mainly a tourist area with a short golf
season and no convenient air flights. The
state recently doubled its promotion bud-
get for golf, realizing we've been losing
many of our best customer areas like
Ohio, Minnesota, Illinois and Indiana to
Southern resorts.

" Tie

;:;%er: “Michigan is supposed to open
OB Gt something like 30 courses annu-
openings ally for the next three years. As
< NGmBor owners, we have to do some-
in paren- thing to create more golfers to
theses: fill them.”

national Michigan’s southern neighbors
fRning are generally more optimistic about
compared to Source:

other states National Goit | the market for new courses.

cent] where they have the demographic

Foundation

Continued on page 70

GROOM YOUR COURSE FOR COMPETITIVE SUCCESS.

Good news: Public-access golf is the future of the game.

Attend Public Golf Forum '97 if you

want to:

Bad news: your competition is growing as a result. ¢ Add the kind of value and prestige

They're getting tougher. Breathing down your neck.

It's no longer enough to simply maintain your .
operation. These days, you need aggressive marketing
and management strategies to make your course stand out.

If you want to get—and keep—your competitive
edge, make plans now to attend Public Golf Forum '97.
Sponsored by Golf Course News, this national conference

is tailored specifically to the needs of owners and

to your course that will let you

increase your green fees —and

your clientele.

Find new products, equipment and

teclmolo&v to hclp you cut costs,

maximize efficiency, and maintain
quality throughout your operation.

* Learn how to position your course
successfully against new and
aggressive competition.

* Use market-savvy strategies to
broaden your customer base, target
new demographics, and increase
your rounds.

* Ensure an emphasis on customer

service.

TO REGISTER OR
FOR MORE INFORMATION

Call 1-800-441-6982
Or visit the Public Golf Forum web
site today for the latest updates:
www.golfcoursenews.com

Tel: 207-846-0600

Fax: 207-846-0657

Public Golf Forum '97

106 Lafayette St. P.O. Box 995
Yarmouth, ME 04096

PUBLIC GOLF FORUM

A NATIONAI. IUSINESS CONFERENCE AND EXPO FOR SUPERINTENDENTS,
OWNERS, MANAGERS, AND DEVELOPERS OF PUBLIC-ACCESS GOLF FACILITIES

October 27 & 28, 1997
Oakbrook Hills Hotel and Resort * Oakbrook Hills, Illinois

Meet Us in the Heart of Public Golf Territory — Oakbrook Hills, Illinois—
for Two Full Daye of In-Depth Seminars
Three Educational Tracks:

* Maintenance

* Marketing ¢3 Management * Development

managers of Public-access golf courses who are feeling * Plan and strategize for results, make This conference is for owners, developers, superintendents and
managers, so bring your entire team. Cost for first registration: $495.
Each additional registration, only $249. Includes FREE Admission

to Public Golf Forum 97 Vendor Exhibits.

bt‘ller husiness managemem deci—

the pinch of the crowded market. sions, and advance your own career.

\‘pnn\()l ed |>\

COLF COURSE

Don’t just survive! THRIVE in this dynamic marketplace. Find out all you need :
*\,{? % ‘§ "m

to groom your operation for success at Public Golf Forum *97.
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Bama mulls new
Jones Trail stop

PRATTVILLE, . — It ap-
pears this town is close to be-
coming another stop on the
state’s highly regarded Robert
Trent Jones Golf Trail, a group
of seven, daily-fee golf facilities
designed across Alabama by
Robert Trent Jones.

Deborah McGill, director of
economic development at the
Prattville Area Chamber of Com-
merce, told the Monigomery
(Ala.) Advertiser, “We hav
all obligations with the excep-
tion” of obtaining a lease for
some property from the U.S.
Army Corps of Engineers.”

Several city and county com-
missions have signed on to the
proposed $22.5 million project.

David Broi , chief CU-
tive of the Retirement Systems
of Alabama, which manages the
Robert Trent Jones courses, said
leasing a large parcel of federal
land along the Alabama River
will be crucial to the project’s
viability. He said the wilderness
setting and wetlands beauty are
critical to the success of the en-
visioned 1,100-acre, 36-hole fa-
cility

Prattville, which is just out-
side Montgomery with easy ac-
cess to Interstate 65 and the Ala-
bama River via riverboat, is seen
as a well-positioned location for
another Trail stop.

According to a multi-faceted
arrangement between Prattville
and several area county commis-
sions, Prattville would be respon-
sible for the land pur
paying for an access road, water
and sewage lines to the golf
course.

The Retirement Systems of
Alabama would be responsible
for the debt of the golf course
itself and the only enti
directly.

y to profit

Dog solves goose
problem — again

GARDNER, .— Officials
here at the Gardner Municipal
Golf Course have contributed to
a growing maintenance trend at
Northeast golf courses —they've
hired a border collie.

The city council recently ap-
proved using $3,500 from golf
course funds to buy, house and
insure a one- to two-year-old,
professionally trained dog to
chase away Canada geese from
the golf course.

The dog will live with golf pro-
fessional Michael Egan, who will
supervise the dog’s seven- to 10-
hour work day patrolling the
course that is home to as many

as 200 birds during the warm
months. The geese migrate
south in the winter and return in
growing numbers each spring.
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N.Y. town shows expanded patience

HAMBURG, N.Y. — The
new back nine here at Ham-
burg Town Golf Course will
not be ready for play until late
summer or early fall. The new
nine holes were seeded last
autumn, but town and golf
course officials are waiting
several months before sub-

jecting the new grass to hun-
dreds of golfers. “Dry condi-
tions and warm temperatures
would be aboost for this grass
to mature,” Superintendent

Gary Nelson told 7%e Bujfialo
News. “1 really can’t say when
it will open. The weather is
the biggest factor.”

Turf Maintenance

-
—_—

Equipment. The new

Groundsmaster

Contour 82 Deck

mows undulations

traditional

mowers can't

Soon: Not so soggy in Schenectady

SCHENECTADY, N.Y. — A
$215,000 project is underway to
improve drainage here at the
Schenectady Municipal Golf
Course. The popular course has
historically suffered from soggy,
swamped holesin the spring and
after heavy rains. Officials have
usually been forced to close a
hole or two and keep golf carts
off the course for days.

Agronomics. Fertigation with BioPro

liguid nutrients is the best and most

environmentally responsible
way to
fertilize.

1997 The Toro Company, 8111 Lyndale Avenue South, Bloomington, Minnesota 55420.

At least seven holes are

»cted to improve dramatically
with the improved drainage. A
new holding pond behind the
11th tee is also being built as
part of the project. Along with
the drainage project, work will
also start on a full system of
paved cart paths. City officials
are also planning $200,000 in
improvements to the clubhouse.

Irrigation Systems. The SitePro " computerized
central is picture-perfect
irrigation control.
Realistic, dynamic maps
deliver maximum
flexibility and

productivity.




NEWS

Ticketmaster, Golden Bear consider partnership

PORTLAND, Ore.—Ticketmaster Group, Inc.
and Jack Nicklaus’ Golden Bear Golf, Inc. plan to
found a company that will sell advance tee times
at public golf courses.

According to 7Zhe Oregonian of Portland,
Ticketmaster is in the process of taking on a
handful of small competitors offering similar
services. The new company, called Ticketmaster
Golf, will allow growing numbers of U.S. golfers
to reserve tee times by telephone or through the
Internet at courses that participate in the new

The Toro Site Management System
provides all the software tools for
golf management
professionals to
stay on top of the
daily operations

of their course.

service. Ten thousand of the nation’s 15,000-plus
courses are open to the public.

No course has signed up to date, according to
Ticketmaster, although some have reportedly
expressed interest in the service.

A company called The Golf Network (TGN) has
offered a similar service to Northwest golf course
operators for more than a year. Dan Gorgol, TGN
president, said the operation has sold its services
to the Portland and Seattle city golf courses as well
as to several area public and private courses.

pride in everything they do.

even expanded into other businesses because of
them. All of Toro is dedicated to helping you put
quality into play because, as one superintendent

put it, “playability can be defined in just two words.

Everybody’s happy.”

TORO,

CIRCLE #103

Playability is a hard taskmaster. Getting it is

all depends on the golf course superintendent.
Since 1922, we've known generations of them.
The best have always been easy to spot. You can
see it in their courses. The way they look. The way
they play. You can see it in the superintendents

themselves. There’s a passion, a drive and a huge

Over the years, we've been motivated, energized
and inspired by these people to do our best work.
We invented and improved our best products, devel-

oped and sharpened our most important services,

Nicklaus to do

WILLIAMSBURG, Va. —
Williamsburg National Golf Club
is preparing for construction of
its second Jack Nicklaus-de-
signed golf course.

“If we can finish on plan again
this year, we are going to give
the go ahead to Golden Bear
Design on our second course in
1998,” said Mike Sanders, presi-
dent of Legacy Golf Manage-

a science. And an art. A business and a pleasure.

Day after day—and sometimes night after night—it

ble dip in Williamsburg

ment, which owns and operates
Williamsburg National and four
other courses on the East Coast.

“Jim Lipe of Golden Bear De-
sign completed the routing of
the second course when our first
course was constructed,” con-
tinued Sanders. “I think we will
begin revisiting those plans to-
ward the end of 1997 and into
the spring of 1998.”

The Williamsburg Area Golf
Association has been promoting
golf packages and Sanders be-
lieves he can grow package
rounds at his property to 8,000
this year, compared to 4,000 in
1996.

“At that point we should have
the momentum to expand,” Sand-
ers added.

Lipe said the topography for
the second course will offer a lot
of wetland carries and natural
hollows.

LR N J

L/ 'GAS — In other Nick-
laus Design news, the Nicklaus-
designed SouthShore Golf Club
at Lake Las Vegas Resort has
opened for play. “I get a big
charge out of playing these
courses for the first time,” said
Nicklaus of his first signature
course in Nevada. After not play-
ing competitively in Las Vegas
for more than 20 years, Nicklaus
has indicated he will be present
forthe 1997 Wendy’s Three-Tour
Challenge in November here at
SouthShore Golf Club.

Cincinnati tries
to regain control
of city courses?

CINCINNATI — The city may
once again attempt to bring the
recreation and parks departments,
and its golf courses, under direct
control of the city manager.

This effort follows a scandal in
the city’s golf program whereby
professionals allegedly tam-
pered with records, stole from
the operation and conducted
other improper business deals
at the city’s golf courses. The
situation led to the firing of three
golf pros and the pending resig-
nation of Recreation Director
Ron Chase. As a result, several
city councilors have asked City
Manager John Shirley to re-ex-
amine the issue of bringing both
departments under the city
manager’s authority.

Meanwhile, the city’s Recre-
ation Commission revoked the
new contracts of three golf pro-
fessionals, reprimanded Chase
for failure to adequately oversee
the golf program, accepted
Chase’s resignation effective in
September, and publicly apolo-
gized to the citizens of Cincin-
nati for the commission’s own
lack of oversight.

May 1997 T



Harvard Design seminar in June

CAMBRIDGE, Mass. — The
Harvard University Graduate
School of Design will offer next
month its annual Golf Course
Design and Development Insti-
tute, a group of six courses re-
lated to the planning and design
of golf courses and resorts.

The course offerings: Golf
Course Development: Rounds,
Rates, Revenues, and the Impor-
tance of Designing to the Market
(to be offered June 16-17), Golf
Course Development: Design
Foresight and Impacts of Costand
Operating Expense (offered June
18), Golf Course Environmental
Considerations (June 19-20), Golf
Course Design (June 23-24), Golf
Clubhouse Design and Site Plan-
ning (June 25-26), and Golf/Resi-
dential Site Planning (June 27-28).
These courses may be taken in
any combination for tuition dis-
counts.

Instructors include golf course
designers Geoffrey S. Cornish and
Robert M. Graves; architects Ken-
neth DeMay and Richard
Diedrick; designers and environ-
mentalists William Burbank and
the course architect, Dr. Michael
Hurdzan; golf development con-

Hurdzan makes
news in desert

PALM DESERT, Calif. — The
new Desert Willow Golf Resort
North Course here features
acres and acres of sand, a char-
acteristic that course architect
Michael Hurdzan said is just the
way a desert course should be.
Apparently, Smithsonian maga-
zine agrees, as the North Course
was one of several golf courses
featured in a March 1997 article
examining the trend toward
more environmentally sound golf
course design.

Hurdzan, who designed the
course with PGA Tour player
John Cook, told a crowd gath-
ered for the recent grand open-
ing at Desert Willow that natural
is better, especially when it
comes to landscaping and veg-
etation between and around the
fairways, tees and greens.

“I think golf courses have be-
come too plastic,” Hurdzan said.
“Our environmental awareness
since the mid- to late-1980s has
gotten better. The best golf is
played on natural courses. So even
though it is tough to have a natu-
ral golf course in the desert, let’s
do the best we can. Let’s try to use
less water and less fertilizer and
less pesticides. Let’s try to bring
the native vegetation in.”

Hurdzan and Cook are ex-
pected to break ground on a sec-
ond 18-hole course at Desert Wil-
low, the South Course, this
summer. The South Course is
expected to have morelarge trees,
more grass and more lakes.
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sultant Barbara Hanley; landscape
architect and planner David
Howerton; attorney Robin Baker;
developers John Grab, Tony
Green and Jimbo Grisebaum; and
course architect and former pro-
fessional golfer David Esler.

For a catalogue, contact the
Office of External Relations,
GSD, Harvard University at 617-
495-1680.

NEWS

Clearing underway at S.C. development, minus architect

ROCKHILL, S.C. —The already active Rock
Hill-area golf course market will soon have
another player.

An 18-hole public golf course, tentatively
named Plantation Hills, has scheduled a spring
1998 opening. Clearing has started for the golf
course, which does not yet have a designer
lined up. The course will be part of the $9.5
million Eastview Acres golf and residential com-

munity being developed on 540 acres off S.C. 5
west of Rock Hill. Eastview Acres, developed
by Joe Miktuk and his J.C.M. Corp., will feature
10 lakes, tennis courts, a swimming pool and
hiking trails.

The Rock Hill area is currently home to the
private, 18-hole Rock Hill Country Club, the 18-
hole daily-fee Carolina Downs (opened in 1985),
and the new 18-hole Waterford Golf Club.
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Ground broken on lllinois muni

WORTH, Ill. — Construction
is underway on the new $2.9-
million village of Worth munici-
pal golf course.

Crown Golf Construction of
Northbrook, Ill., is clearing and
grubbing the site, which is lo-
cated on 230 acres along the Cal-
Sag Channel in the southwest
suburban community. The lay-
out was designed by Robbins &

Koch of Cary, N.C. Meadow-
brook Golf, Inc. is serving as
course consultant.

The 18-hole course, along with
a driving range, is expected to
be completed by late fall but
won’t open for plan until late
1998. Construction of a- club-
house and related facilities will
be the second phase of the
project.

NEWS

Course expansion market booms in New York's Southern Tier

BINGHAMTON, N.Y. — Several addition and
renovation projects at golf courses around New
York State’s “Southern Tier” have boosted the
region’s golf scene:

¢ The En-Joie Golf Club in Endicott, site of the
PGA Tour’s annual B.C. Open since 1973, is
undergoing wholesale renovationsin a two-stage
project that is scheduled for completion in the
spring of 1998.

e The Delhi College Golf Course opened this
year as an 18-hole layout. Previously a nine-hole

course, Delhi last year completed construction
of nine new holes which will be part of an ongo-
ing turf management and golf course operations
program for students at the college.

e The Belden Hill Golf Club near Harpursville
is planning to open nine new holes in August
which will make a full 18-hole course.

Another notable regional development is the
establishment of a state-of-the-art junior golf train-
ing center at the two-year-old Links at Hiawatha
Landing. The Links, which already has a highly-
regarded 18-hole championship
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course that hosted last year’s
New York State Men’s Amateur
Championship, is in the process
of becoming “the hub of junior
golf in the Northeast,” accord-
ing to J. D. Daniel, director of
golf at The Links.

The three-hole junior training
center — endorsed by the U.S.
Golf Association and the Na-
tional Association of Junior Golf
as one of six regional centers —
is scheduled to open at The Links
in August.

June opening
for Indiana’s
Noble Hawk GC

KENDALLVILLE, Ind. — With
construction and seeding of the
18-hole layout complete, Noble
Hawk Golf Links will open for
public play here on June 13.

Noble Hawk is a daily-fee fa-
cility designed by Mark and Tim
Dykstra, operating as Dykstra
Design. The Dykstras have also
retained an ownership interest
in the project, which includes 78
half-acre home sites and a villa
project. Tim Dykstra, who isalso
a Class A PGA Professional and
amember of GCSAA, had earlier
designed and built nine-hole ad-
ditions to Lagrange Country Club
of Lagrange, Ind., and Portland
Country Club of Portland, Ind. At
opening, Tim will be acting direc-
tor of golf for the facility.

The course was constructed by
Ryan, Inc. Central of Janesville,
Wis. Ryan has constructed a num-
ber of outstanding public and pri-
vate courses in the Midwest, in-
cluding Harborside, an innovative
36-hole Dick Nugent design in
south Chicago. Kerry D. Ohlwine
(1990B.S., Purdue University) has
been named superintendent.

CORRECTION

An listing in the April 1997
issue of GC/N incorrectly stated
that the Brassie Golf Corp. was
the operator of North Port Na-
tional at Lake of Ozarks, Mo.
Brassie ceased being manager
in March 1996 when North Port
National was purchased by Os-
age National Golf Club, L.L.C.
and renamed Osage National
Golf Club. Since March 1996,
Osage National Golf Club has
been and continues to be man-
aged by the owners.
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Troubled lllinois project finds a new owner, ESM

FINDLAY, Ill. — ESM Development Corp. has
purchased the financially troubled Eagle Creek
resort here on Lake Shelbyville which in-
cludes 138 lodging rooms and an 18-hole golf
course — for $2.5 million.

ESM Development, which has offices in
Lincolnshire and Springfield, has pledged im-
mediate improvements to the golf course as well
as adding an outdoor swimming pool and increas-
ing summer staffing levels. ESM also owns the
Rend Lake resort in southern Illinois and manages

a variety of properties around the state.

The 400-acre Eagle Creek has had a rocky
history going back to 1988 when developer Edgar
Forrester built the resort using a combination of
$13.5 million in junk bonds and a $3 million grant
from the Build Illinois economic development pro-
gram. Income and occupancy rates never lived up
to projections after the resort opened in 1989, and
it was forced into bankruptcy. Occupancy rates
have averaged about 50 percent over the last two
years but ESM said to expect improvement.

Cantigny to build 9-hole ‘youth’ course

WHEATON, Ill. — Cantigny
Golf Club near Wheaton plans to
build a nine-hole golf course es-
pecially for kids.

The course, with par-3 holes
ranging from 50 to 150 yards,
will be used to teach safety, golf
etiquette and the rules of the
game to young players between
the ages of 8 and 15, according
to Mike Nass, general manager
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of Cantigny Golf, which runs a
regulation-size 27-hole golf fa-
cility. Cantigny plans to build
the “Youth Links” instructional
course on 20 acres next to its
regulation facility.

The course itself will feature
sand bunkers, a water hazard
and other conditions golfers ex-
perience on longer courses.

Some adult play will be allowed
on the course. Youngsters will
be allowed on the course alone
once they have been certified
through the club. Pending ap-
provals, construction could start
on the course this summer with
a spring 1998 opening.

Local consortium
looks to upgrade
Tenn. facility

LEBANON, Tenn. — Six
Rutherford County businessmen
have purchased the Indian Hills
Golf Course and plan to turn the
18-hole daily-fee facility into a
“top Middle Tennessee course.”
Indian Hills, opened in 1988, is
located in the middle of one of
the hottest growth areas in
Murfreesboro.

The partners in the new In-
dian Hills L.L.C. are John Floyd,
president of Ole South Proper-
ties, Inc.; Jack Holden, a retired
president of Mid-South Bank and
Trust; Jerry Benefield, chief ex-
ecutive officer of Nissan Motor
Manufacturing Corp. USA; Bob
Parks of Bob Parks Realty; Don
Collins, owner of B&M Insula-
tion; and Dave Normand, a
former general manager and
head professional at the Smyrna
National Golf Course in
Murfreesboro who will take on
those same titles and responsi-
bilities at Indian Hills.

Partner John Floyd told the
Lebanon Democrat, “We are so
excited about the prospect of
turning Indian Hills into a top
Middle Tennessee course, pro
shop and restaurant. Anyone
who has ever visited the facility
knows the potential is there.”

CLUB CAR NAMES NEW
VP, SALES & MARKETING

AUGUSTA, Ga. — Club Car
President and Chief Executive
Officer A. Montague Miller has
announced the promotion of
Michael Harris to vice president,
sales and marketing. Harris, an
18-year veteran of Club Car, most
recently held the position of vice
president, sales. In his new posi-
tion, Harris will be responsible
for all golf car, utility and trans-
portation vehicle sales world-
wide. In addition, he will assume
responsibility for the Marketing
Department and all support and
promotional activities.
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Done deal: Utah course purchase
paves the way for privatization

PARK CITY, Utah — Melrose
Companies, a South Carolina-
based development firm, has
purchased the Park Meadows
Golf Club here and will trans-
form the site of Utah’s Senior
PGA Tour event into an exclu-
sive country club.

Reports indicate Melrose al-
ready has 115 reservations for
charter memberships costing
$32,500 each, according to ZJke
Salt Lake Tribune.

Park Meadows’ contract with
the Franklin Quest Champion-
ship event on the Senior Tour
ends after this year’s tournament
inlate July. But Melrose officials
want to keep the event while also
making several improvements
on and off the golf course.

Melrose bought Park Meadows
from Pundy Yokouchi, a Hawaii
resident who purchased the
course in 1991. The 14-year-old
layout, designed by Jack Nicklaus,
had been operated as an upscale,
daily-fee, resort-style course.

The Park Meadows conver-
sion — combined with the pur-
chase and recent private conver-
sion of the former Jeremy Ranch
Golf Course — take away two of
Utah'’s top-ranked courses from
public players. However, the
state still has an unusually high
percentage of public courses,
particularly among those opened
in the last 35 years.

Colbert will
design course

at alma mater

MANHATTAN, Kan. — Kan-
sas State University officials are
planning a new multi-million
dollar 18-hole championship golf
course designed by PGA Senior
Tour star Jim Colbert for 300 acres
northwest of Manhattan. Colbert
is a Kansas State alumni and
former member of the golf team.

The proposed course would
be called Colbert Hills and would
be owned by an arm of the KSU
Foundation, which was created
to run the course. The course
would be home to Kansas State’s
men’s and women’s golf teams
and would be open to daily-fee
and membership play.

In addition to the course,
school officials are planning a
driving range, clubhouse and,
eventually, a six- to nine-hole
teaching course. Proceeds from
the course’s operations would
go to benefit the school’s golf
programs.

Kansas State officials would
like to have the course ready for
play in 1999, meaning construc-
tion on the estimated $8.5 to $10
million project would have to
start by this fall.
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KANOEHE, Hawaii — The 34-year-old
Bayview Golf Course, a Windward landmark
for decades, has reopened for limited play as a
renovated 18-hole, par-60 layout.

The refurbished course is part of several
improvements and additions at Bayview, which
opened in 1963 and has been one of the most
popular and affordable places on Oahu to play
golf—day and night, under the lights. The new

Melrose’s improvement plans
include a members grill room, a
health club with indoor pool,
locker rooms and card rooms.
On the golf course, the company
plans to improve cart paths and
bunkers, and institute mowing
refinements to improve fairway
definition.

Popular Hawaiian layout reopens following refurbishment

Bayview will offer a double-decker automated
driving range, a 36-hole putting course, a club-
house and an auxiliary clubhouse with meeting
and banquet rooms.

A grand opening for the entire facility is
scheduled for June.

The new Bayview will also be part of a multi-
purpose recreational facility that will include
soccer fields, an all-purpose field and park area.
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Wash. town may be exposed to resort/golf development

ROSLYN, Wash. — The town made famous as
the setting for the television show “Northern
Exposure” is now considering a $350 million
destination resort with several 18-hole golf
courses as its economic hope for the future.

The town of Rosyln has struggled since the
canceling of the show after the 1995 season.
Streets that were once lined with tour buses and
tourists are now quiet and many small shops
opened to take advantage of the economic boom
have closed or scaled back their hours.

NEWS

Now, Trendwest Resorts of Bellevue, Wash., is
proposing a massive resort that it says will save
the former coal and logging town that had a
population of more than 5,000 during World War

II but is now down to 895.

Trendwest is proposing 550 hotel rooms, 800
condominiums, more than 3,000 homes and “sev-
eral golf courses.” Trendwest has already built
19 smaller vacation resorts under the Worldmark
Resort name in Washington, California, Nevada,

Oregon, Hawaii and Mexico.

Redmond course to expand to 36

REDMOND, Wash. — In an
expansion that will make it one
ofthe largest golffacilities in the
Pacific Northwest, the Willows
Run Golf Course plans to build
18 new holes on 141 acres north
of its existing course. Also in the
works: Anine-hole pitch-and-putt
training course on 24 acres to
the south..

The course’s owner, David
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Evans and Associates, wants to
finish the expansion, which will
involve building new wetlands
at the site, by fall 1998.

The only other 36-hole facility
in the Seattle-Bellevue area is
the under-construction facility at
Newcastle, Wash., just south of
Bellevue across Lake Washing-
ton from downtown Seattle.

The proposed pitch-and-putt
course, along with Willow Run’s
current 24-station driving range
and practice putting greens, will
give Willows Run a thorough
training facility. In addition to
the expansion, Willows Run’s
owners plan to upgrade the ex-
isting 18-hole course to “cham-
pionship level.”

Brauer in Minn.

Continued from page 4

named some 120 environmen-
tal reasons to halt the project —
many lifted directly from the
DNR’s motion for EIS.

Sherry Enzler, Minnesota’s
deputy attorney general at the
time, summed up the situation:
“It appears the DNR has been in
close contact with the citizens
group.”

Eventually, the suit was
thrown out. Indeed, further stud-
ies conducted by Rockwell, Md -
based Environmental & Turf
Services (ETS) showed that
Brauer and his team had already
gone to extraordinary lengths to
protect wetlands and preserve
endangered species like the bar-
ren strawberry and marsh mari-
gold.

“I have never worked on a
project where the golf course
architect has gone to such great
lengths to prevent surface drain-
age,” said ETS President Stuart
Cohen at the time.

The IRRRB approved the
project in early November 1994.

“Two full construction seasons
later, here we are,” said Brauer,
weary from the process but well
pleased with the results.

BRAUER/ELKINGTON CHRISTEN

TIERRA SANTA

WESLACO, Texas — The new
S$6 million, 18-hole Tierra Santa
Golf Course designed by Jeff
Brauer has opened for play here.
The par-72 layout, which Brauer
designed with consultation from
PGATour player Steve Elkington,
is part of a 370-acre single-family
home residential community. The
master-planned, walled commu-
nity offers security-gated en-
trances, tennis courts, a commu-
nity swimming pool and a private
children’s park. Tierra Santa,
which is a daily-fee public course,
will also have one of the finest
practice facilities around, with a
23,000-square-foot practice
green and a driving range with
tees at both ends.
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Still awaiting renovation, Ross course may reopen

BEDFORD), Pa. — Officials here at the
Bedford Springs golf course are expected
to open at least a portion of the historic
but dormant layout this month.

“We're anxious to get the thing going,”
said Sidney Reese, executive director for
the Dauphin County General Authority,
which owns the golf course.

The original plans called for renovations
of the Donald Ross-designed course to be
finished last year, with a grand reopening
this year. But those plans were scrapped
when the Bedford County Developmental
Authority failed to perform environmental
remediation on the 169-acre property.

Course architect Rees Jones, retained
to handle the redesign in 1996, has since
left the project. Course officials are now
studying proposals from two other golf
course architects.

Touched-up Tallahassee

nine to reopen this fall

TALLAHASSEE, Fla. — The city has
closed the Jake Gaither Golf Course here
for major renovations and redesign of the
popular facility. The 41-year-old, nine-hole
golf course will be closed for about six
months, with a grand re-opening sched-
uled for late fall.

The renovated Jake Gaither Golf
Course will feature enlarged greens built
to United States Golf Association specifi-
cations, new tee areas accommodating a
wide variety of golfers, and a new irriga-
tion system. The planned improvements
also include new cart paths, new
Bermudagrass fairways and a new 7th
hole lengthened to a par-4, making the
nine-hole course a par-36 layout.

The redesign was handled by Burandt
Golf Course Planning and Design of Salt
Lake City, while the irrigation was designed
by Gulf Coast Irrigation Consultants of
Pensacola, Fla. Construction will be done
by FourSome, Inc., of Vestal, N.Y.

Virginia Beach TPC

may host Nike event

VIRGINIABEACH, Va.— The planned
TPC of Virginia Beach could be home to
aNike Tour event as early as spring 1999,
according to 7ke Virginian-Filot.

When city officials announced plans to
build the new Tournament Players Club
here in the Lake Ridge section, they also
announced the PGA Tour also has an op-
tion to host a Nike Tour event at the course.

Keith Tomlinson, vice president of de-
velopment of golf course properties for
the PGA Tour, told the Vizginian-Filot,
“We think there’s a good opportunity for
a Nike Tour event there. Obviously, the
PGA Tour has a long-standing relation-
ship with The Michelob Championship
[held annually at the Kingsmill Golf Club
in Williamsburg] and would not do any-
thing that would present a conflict.”

If the PGA Tour exercised an option for
a Nike event, the city would be asked to
sponsor it for not less than five years. The
Nike tournament would likely be held in
the spring prior to Memorial Day. Begin-
ning this year, The Michelob Champion-
ship will be held annually in the fall.
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Plans now call for remediation and up-
grades at Bedford Springs this spring
and early summer, with alate spring open-
ing for some of the golf course. It’s also
possible there will be a late-summer open-
ing of more holes, but the course may
also be closed for play to accommodate
renovations.

The clubhouse will be redecorated this
year at its present site. Plans eventually
call for relocating the clubhouse from a
flood plain to a higher elevation, where
tennis courts were previously located.

Operator purchases another Pa. facility

SHOEMAKERSVILLE, Pa. — Read-
ing, Pa. businessman James S.
Froelich has purchased the Perry Golf
Course for an undisclosed amount and
plans to recondition the 150-acre, par-
70 layout along Route 61 north of
Shoemakersville.

Froelich, who also operates the May
Apple Golf Links near Carlisle, Pa.,
which he bought in 1994, purchased
the Perry layout from six owners who

had operated it over the past two de-
cades. Many of the regular golfers at
the Perry Golf Course are senior citi-
zens and Froelich has pledged to keep
green fees the same or lower while
improving course conditions.
Froelich’s plans for the Perry Golf
Course include enlarging the tee areas,
replacing carts, installing cart paths that
will lengthen the playing season, and
improving maintenance practices.

Move to Kubota
country and you’ll
find versatility, dura-
bility and operator
comfort. The Kubota
B-Series (13 to 18 PTO
horsepower) tractors
are compact to fit in
tight places and pow-
erful to get lots of jobs
done. Kubota perfor-

mance matched implements include rotary
tillers, front loaders, mid and rear mount
mowers, boxscrapers and snowblower.

Need more power? Move up
innovative Grand L-Series (25 to 37 PTO

‘round comfort.

to the

Visit your Kubota
dealer and find out
how to make your

reverse. These trac-
tors are smooth and
quiet, with Kubota’s
E-TVCS engine
which ensures clean
emissions while
providing high

torque rise. Get one
with an integral cab
with heat and

air-

conditioning for year

horsepower). Hydrostatic steering, shuttle = move - to Kubota
transmission with shift-on-the-go provides country!
ease of operation. Kubota’s exclusive optional
Glideshift transmission has clutchless opera-
tion through all eight speeds, forward and
. ’ e For more information, please write to:
IKiyholq
KUBOTA TRACTOR CORPORATION
P.O. Box 2992, Dept. GCN
Torrance, CA 90509-2992
or call Toll Free 1-888-4 KUBOTA ext. 407
(1-800-458-2682 ext. 407)
Financing available through Kubota Credit Corporation S _FETY
CIRCLE #107
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FROM THE EDITOR

Are sponsorships N

0 . h ke
missing the markse

=¥ hen I arrived at Golf Course News
' in 1992, there were relatively few

¥ companies shelling out the major
bucks to financially support golf industry
events. Nowadays, you can’t swing a dead
cat without hitting a corporate sponsorship.

Witness Yamaha's backing of the 1997 Energizer Senior
Tour Championship (story page 59). Of course, the pink rabbit
people will maintain their “title” sponsorship while Yamaha
will become the “sponsored by” sponsor, meaning TV guys
will say, “Welcome to the Energizer Senior Tour Champion-
ship, sponsored by Yamaha Golf Cars.”

In any case, Yamaha’s move is no doubt an expensive one
and follows hard on John Deere’s April decision to sponsor/prop
up/salvage the perennially ailing Quad City Classic — which
followed not quite so hard on the heels of The Scott Company’s
determination to sponsor the Senior Tour’s Tradition.

You can rest assured a battery of demographic whiz kids has
guaranteed these corporations that this sort of exposure is the
stuff of sales legend. Nonetheless, I believe central questions
remain: Do these sponsorships actually help sales? Are
superintendents or course owners actually swayed by these
high-profile image grabs?

I'm not convinced.

There are several levels of sponsorships now at play on the

Continued on page 19

Hal Phillips,
editor

SPIKELESS ADDENDUM

To the editor:

I read with great interest the
article by Hal Phillips in your
April 1997 edition titled, “Alter-

ATTENTION READERS!
The mailing address
here at Golf Course News

has changed slightly.

........................................................................

So, we've got a Tiger by the
tail — let's just enjoy the ride
to charm America and win an army of followers has a

N golfer burst onto the American scene with the impact of

Tiger Woods. Just as Arnold awakened the masses to the slum-
bering game of golf so, apparently, has Tiger.

While surveys had reported that growth in number of golfers
had flat-lined the last two years, look for a jump when the 1997
figures roll around. One anecdote that could
be repeated nationwide following Woods’
victory at the Masters:

“The amount of interest is amazing,” said
Del Ratcliffe of Ratcliffe Golf Services in
Charlotte, N.C. “It’s all anyone is talking
about. The interest in the game of golf is at an
all-time high. It might be bigger than when
Arnold came out. There is a huge contingent
of younger people enthralled with Tiger. But
older adults are wanting to play golf, too.
Tiger is already great for the industry.”

People who before had shown absolutely no interest in golf, are
now talking about how to get started, what they need to do,
where to buy clubs, etc., Ratcliffe added.

The interest is broad-based, crossing the lines of skin color,
age and income. Yes, the press is taking the racial angle here.
But why not just let it happen ... As the revolution came with
Arnold Palmer, let it happen with Tiger Woods, and leave the
philosophy, the greater-good-to-mankind thing alone. The press
and others seem to think this very young man must step forward
and shoulder a Jack Robinson-like burden that shouldn’t be
demanded of anyone, let alone a 21-year-old.

Indeed, those race battles are a thing of the past, according to
James Black. It was Black, not Tiger, who was the first black man
to shoot 67 in a PGA event at age 21. Black, who heads up the Right
Moves for Youths program for at-risk kids in Charlotte, N.C., fired

ot since Arnold Palmer jumped off the television screens

Mark Leslie,
managing editor

native spike industry getting com-
plicated.” In particular, I reviewed
the U.S. map you published pur-
porting to show “how many
courses have banned metal
spikes in each state.”

On the map you show 28 Colo-
rado golf courses banning metal
spikes. You are only off by a
factor of four! During March
1997, the Colorado Golf Associa-
tion contacted all the golf facili-
ties in Colorado and asked what
their policy would be for the 1997
season (we started posting
scores for handicap purposes on
March 13; thus our “season” has
begun). There are 105 facilities
(representing 114 regulation or
executive-length courses) that
told us their policy for this season
is “spikeless” (67 public facilities,
29 private clubs, 5 resorts and 2
military installations) out of a to-
tal of 194 golf facilities in the state
(representing 207 courses).

So far as I know, Colorado is
one of the states leading the
“spikeless” revolution, certainly
in terms of the percentage of
courses that have banned tradi-
tional spikes. Any way you add
up the numbers, more than half
of the courses in Colorado are
spikeless for 1997!

Warren Simmons
Executive Director
Colorado Golf Association

Ed. — As was indicated in the
April issue, the source which pro-
vided the number of spikeless
courses nationwide was Sofi-
spikes, Inc. of Bethesda, Md.

14  May 1997

Letters and 31l manner of
correspondence should
be addressed to :
GOLF COURSE NEWS
106 LAFAYETTE ST.

P.O. BOX 997
YARMOUTH, ME 04096
It's extremely impor-

tant readers acknowledge
this change, as automa-
tion at the Post Office will
no longer handle mail
that doesn’t use our P.O.
box or our new street

address. As they say at
the phone company:
“Please make a note of it.”

a 67 at the L.A. Open in 1964 and was the first-day leader.

“I think what he [Tiger] is doing is more a positive thing for
golf and being an ambassador of golf,” Black said. “I don’t think
he has Jackie Robinson pressure. Those roads have been paved.
All he has to do is step in and play.”

It was John Shipman who was the first American black man to
play in the U.S. Open in the North. That was in 1896 at
Shinnecock. It was Black, who played the Tour throughout the
'60s, who was the first black golfer to qualify for the U.S. Open in
the South. That was in 1964 at Congressional, when Ken Venturi
won it and Black received the medal as most improved player,

following an 84 with a round of 72.

It was Raiff Botts, Pete Brown and Black who were the first
black golfers allowed to use the locker room and snack shop
facilities at a tournament course. That was in 1965 in New
Orleans. Later it was Charlie Sifford who was the first black man

to get a tournament player’s card.

Continued on page 64

.........................................................................................................................................

Sleeping Bear reissues Thomas masterpiece

By MARK LESLIE

HELSEA, Mich. — He
C may have died 65 years
ago, but my hat’s still off
to George C. Thomas Jr., and to
Sleeping Bear Press, who had
the grit and determination to
pursue, and then reprint, the
“original parts” of Thomas’ fa-
mous 1927 classic, GolfArchitec-
ture in America — lIts Strategy
and Construction. From the dust
jacket through the 342 pages of
this gem of a replication is as
like the original as possible. And
itis worth the buying for anyone
interested in golf and course
design (see GCN Bookshelf on
pages 54-55).
No doubt Thomas, a multimil-
lionaire, subsidized this book.

Book Review

Color plates, double-stamped
front cover, high-gloss paper for
perfect reproduction of more
than 80 photographs and 60
sketches... it must have been a
labor of love.

Here was a golf course design
genius who, before writing this
book, humbly pursued input from
the other pioneers of his time —
a stable that included Alister
Mackenzie, Donald Ross, H.
Chandler Egan, A.W. Tillinghast,
Hugh Wilson, George Crump and
William Bell.

“He dropped his ego and the
book is a culmination of all the

otherarchitects’ thoughts, though
it is Thomas’ genius that makes
it,” said publisher Brian Lewis. “It
clearly is the best golf course ar-
chitecture book ever done and it

is incredibly relevant today.”
Here we have this master’s
feelings on the craft of course
design. Here he shares his canny
understanding of wind, water,
grass, drainage, types of soil, seed-
bed preparation, all of the factors
in golf course design and con-
struction we may think are only

modern pieces of knowledge.
There are many jewels in this
crown. Yet, with all the fascinat-
ing talk of smooth, fading lines
and of flowing, graceful curves,
etc., my favorite Thomas Tidbit is
Continued on page 68
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SECOND OF TWO PARTS

COMMENTARY

Prognosticating construction budgets

By PETER ELZI & ANDREW BUSH

It has been our experience that golf course
construction costs are dependent upon two
primary factors: the market and the site. Site-
related factors include vegetation cover,
topography, hydrology and geologic issues.

Determining course quality in relation to the
market factors is a more dynamic process that
includes a variety of assumptions and deci-
sions that relate directly to the feasibility
analysis discussion covered in Part I of this
series [GCN April '97]. The following discus-
sion presents an outline of the approach we
utilize to analyze these variables and prepare
detailed budget estimates prior to golf course
design.

Market Positioning Variables

Alternatively, the anticipated market niche
for a golf course influences the cost of
construction in a variety of ways. For example,
aresort course competing in the Scottsdale
market may average 6,800 square feet per
green and 8,500-square-feet of teeing surface
per hole. A daily-fee facility in the Midwest,

Andrew Bush is a principal of Redstone Devel-
opment Services which provides design and con-
struction management services to the golf course
industry. Peter Elzi is a principal of THK Associ-
ates which provides feasibility and consulting ser-
vices to the golf course industry. Both firms are
based in Denver, Colo.

competing primarily with
municipal courses, may
average 5,500 square foot
greens and only 5,500
square feet of teeing
surface per hole. This alone
can easily result in a
$250,000 cost difference
between projects.

Irrigation systems are
also based on geographic area and market niche.
While some of these variations are often attribut-
able to site features, the majority relate to
coverage and the range of control for a given
system. The result is that while a $700,000,
double-row irrigation system may be completely
adequate for a mid-price daily fee project in the
Midwest, it is not uncommon to spend $1,300,000
to gain the coverage and control needed to
compete in an arid resort market.

Bunkering and shaping, and width and
length of cart paths are all additional variables
that relate primarily to market positioning.

Site-Related Costs and Constants

Historically, the most significant site-related
variable in course construction has been mass
earthwork. While the recent move toward “mini-
malism” has somewhat curbed the excesses of
site manipulation and mass grading seen in the
1980s, earthwork costs on a course can still vary
from $100,000 to $1,000,000 or more.

Continued on page 16

Andrew Bush

Development Letter subscribers:
They have seen it all before...

By PETER BLAIS

he latest National Golf Foundation Golf Facilities in the
I United States report [see story on page 5] and the reaction
of those in the red-hot East North Central (Michigan,
Wisconsin, Illinois, Indiana, Ohio) development market highlight
the need to be fully armed with up-to-date information when it
comes to the new course business.

For example, for the fourth straight year, Michigan led the
nation in new course openings. In fact, Upper Midwest brethren
Ohio, Indiana, Illinois and Wisconsin were all in the Top 10 when
it came to new course openings in 1996.

Those numbers may surprise casual observers, who likely
believe the development heat bathes the Sunbelt rather than the
Snowbelt. But savvy golf industry veterans, like those who read
the Golf Course News Development Letter, know better.

The GCN Development Letter reported on 14 approved and
under-construction courses in Michigan during 1996 (this is not a
listing of the total number of courses under construction), more
than any other state and an early indication of the amount of
openings set to take place in that golf-crazed state.

But the idea in business, and golf is no exception, is to stay
ahead of the game. And this is where the GCN Development
Letter can really help.

A look at the number of courses in the planning stages
reported in the GCN Development Letter for the 14 months from
January 1996 through February 1997 indicates the Upper Mid-
west is still hot, but that Illinois may be ready to displace Michi-
gan as the region’s development darling.

We reported on 30 Illinois projects in the planning stages —

Continued on page 65

The industry’s most powerful and user-friendly remote pump station monitoring software is better than ever.

FLOWTRONEX PSI Lid

“mnm for Windows"

Designed to take full advantage of the Windows interface, PumplLog lets you
point-and-click your way through your next virtual-visit to the pump house.
Pull-down menus and colorful, animated graphics create an easy to use (and
understand) interface environment while providing direct access to the pump
station through Pumpl.og's powerful monitoring, recordimg and playback
utilities. PumplLog's on-line graphical interface gives station operators real
time access to vital pump station data via direct line or modem and works with
both conventional and variable speed stations.

Pumplog:

@ Lets you monitor real time or historical data from your
pump station remotely from your PC anywhere, anytime

Permits remote station diagnostics and calibration by the
operator or FLOWTRONEX PSI Product Support personnel

directly.

Records station data and provides intuitive methods of
display for data analysis.
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1-800-786-7480
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10717 Harry Hines Blvd. Dallas, Texas, U.S.A. 75220
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Pumping Systems

INDUSTRY LEADERS IN QUALITY « SERVICE + INNOVATION
phone 214-357-1320

""“"'""""I Call for
l ‘ informative
{L < brochure
by .

fax 214-357-5861 ® 1996 FLOWTRONEX PS! Lid UTO17A, 11-96
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Bush comment

Continued from page 15

Other components, such as
clearing trees, accommodating
drainage from off-site, and
bedrock that may requ
blasting, can create significant
site-related issues affecting
construction cost. Most of
these costs can be controlled
during design, and they can all
be estimated accurately prior

“WHITEMARSH Valley Country Club.

to construction.

Finally, a number of compo-

nents related to golf course

construction remain relatively

constant regardless of the site.

For example, stripping and

replacing top soil, soil prepara-

tion and fairway drainage can
usually be budgeted accu-

rately, based upon the acreage

to be disturbed.
Developing a Budget
Using the example we

o

COMMENTARY
presented last month in the
feasibility analysis discussion,

the green fee for the project
532 in
the fourth year. An evaluation

was expected to average

of the 10-year operating pro
Jorma suggests the total cost of
the golf course should not
exceed $5,270,000, including
soft costs.

For this site, we have as
sumed an 18-hole golf course, a
double-ended driving range and

We've been around a long time — over 75 years.

a practice putting green, with a
total of 95 turfed acres.

The preliminary budget for
the constant components is:

Table 1 — Site
“Constants” Budget:

n gineering

$896,500

The players demand impeccable turf and we deliver. But the highes'r

standards around here are those 1 set for myself.

| have the future of the course to think about. So, | make sure the herbicides

| use to keep the course gorgeous are also respec'rful Of

the environment. | try to make sure the course and the world will be

around for another 75 years. Pendimethalin is the turf herbicide that

meets these standards year after year”

“I've got some

pretty broad shoulders.
The future's

on them.”

Tony Gustaitis, CGCS

CIRCLE #109

A review of site-related issues
shows the project has 30 acres
of trees to be cleared, less than
one and a half acres of wetlands,
and relatively few off-site
drainage impacts. Given these
circumstances, the preliminary
budget for site-related compo-
nents is:

Table 2 —Site-Related
Variables Budget:

rubbing

linage
$95,0
$175,000

d Utilities

Subtotal

Finally, the remaining golf
course components are
budgeted based upon the
proposed market niche.

For this project, we deter-
mined that green size should
be approximately 6,500 square
feet per green and the teeing
surface should be approxi
mately 5,750 square feet per
hole. Mass earthwork would be
limited to 250,000 cubic yards,
given the rolling nature of the
terrain.

The irrigation system
required to compete in the
marketplace is more sophisti-
cated than a standard double-
row irrigation system yet
substantially below the cost of
what is needed to compete in a
resort marketplace.

As a result, the budget for
market-related variables is:

Table 3 — Market-Related
Variables Budget:

$275,000
$175,000
$850,000
$310,500
$115,500
$288,000
$50,000
$142,500

$2,206,500

Mass Earthwork

Shaping

Irrigation System

Green Construction

Tee Construction

Cart Paths

Lakes and Water Features
Bunker Construction
Subtotal

The total budget for all three
components of the golf course
is 83,278,000 and with the
clubhouse and maintenance
facility estimated at $1,900,000
(including design) the total
budget equals $5,178,000,
including soft costs.

This total is $92,000 less
than the maximum budget
amount identified by the
feasibility study to provide the
return desired by the inves-
tors.

We use a more detailed
version of the process outlined
above on a daily basis to
determine project budgets and
to assist in evaluating the
viability of daily-fee golf course
projects in given markets.
While the system is not fool-

proof, it provides an excellent
tool for refining project
budgets and determining the
maximum amount that should
be spent on a given golf course
facility.

GOLF COURSE NEWS



STEELE NEW DEAN AT PENN STATE

COLLEGE STATION, Pa. — Penn-
sylvania State University will have anew
dean of the College of Agricultural Sci-
ences on July 1 — Dr. Robert D. Steele.
Steele has been associate dean for re-
search in the College
of Agricultural and
Life Sciences and ex-
ecutive director ofthe
Wisconsin Agricul-
tural Experiment Sta-
tion at the University
of Wisconsin-Madison. Nationally
known for his research in nutritional
sciences, Steele was responsible for the
day-to-day operation of the research di-
vision at UW-Madison.

HEART OF AMERICA EXPANDS SEMINAR

Following the success of its initial
event, The Heart of America Golf
Course Superintendents Association
intends to continue the Heart of
America GCSA Golf and Turf Semi-
nar. Scheduled some time in Novem-
ber, the seminar will either remain a
two-day event or expand to three days
and will include a trade show. HAGCSA
newsletter Editor Jeffrey Elmer re-
ported that many members feel edu-
cation should be the focus of the orga-
nization, and the seminar program will
be an ambitious one.

MAINTENANCE

Degree-carrying
2nd assistants
a trend of '90s

By J. BARRY MOTHES

he steady supply of educated
| turfgrass graduates entering

the job market year after year
has led to more golf clubs and courses
hiring degree-carrying second assistant
superintendents, according to directors
of some of the country’s biggest and
most highly-regarded college and
university-based turfgrass programs.

“I think we’ve been seeing more and
more head superintendents going with
first and second assistants,” said John
“Trey” Rogers, an associate professor
at Michigan State University. “They
want more qualified people and for a
few thousand dollars more [in salary]
they can get an educated person as a
second assistant. Their enthusiasm can
make up for their lack of experience
and they’re worth it.”

Rogers said 30 of the 40 2-year
turfgrass graduates at Michigan State
this year are headed for second
assistants jobs. He pointed out there
are real practical advantages for
superintendents at clubs and courses
who have a full-time second assistant
superintendent.

“If you only have one assistant and
you lose him, you're in trouble,” said
Rogers. “But if you have two assistants
climbing the career ladder, you’ll have
a second ready to step in when the first
leaves which brings some stability to
the program.”

The story for college and university
turfgrass graduates hitting the pavement
in 1997 seems to be much the same as in

recent years — excellent opportunities at
Continued on page 27

Scott Martin, national coordinator of the Audubon Canada program, speaks to a visitor at

P % .

Cranberry Resort Golf Course, the first golf course in the country to earn full Audubon accreditation.

Audubon advances with Canadian

By MARK LESLIE

COLLINGWOOD, Ontario, Canada—
Audubon International (AI) hasreached
a milestone in its advancement around
the globe with the addition here of a
national coordinator of The Audubon
Cooperative Sanctuary System of
Canada.

When ecologist Scott Martin took
charge of the fledgling organization in
February it was, first, a learning exer-
cise, and, second, a “test launching pad”
for Al as it prepares to initiate organiza-
tion in several other countries.

“We have been approached by enti-
ties in Portugal, Southeast Asia, Aus-

eader

tria, Australia and France about setting
up an operation there,” said Al Presi-
dent Ron Dodson. “We felt we could not
do justice in managing a global environ-
mental program from [Al headquarters]
Selkirk, N.Y. Canada is close enough
that it can serve to teach us how best to
spread Audubon programs on a global
basis.”

Martin, who has worked at parks
throughout Ontario and holds degrees
in natural sciences and outdoor recre-
ation, parks and tourism from Lakehead
University in Thunder Bay, said: “The
response has been very good. We will

Continued on page 33

Photo by Russell C. Kirk

EAGLEBROOKE OUT FRONT WITH GN-1

GN-1 Bermudagrass, from Greg Norman Turf, covers all the tees and fairways at The Club of Eaglebrooke in Lakeland,
Fla. — the first facility to use the grass on all 18 holes when it opened in late 1996. “We're excited to have been the first
golf course in the nation using this unique new grass, and are elated to see the TPC at Sugarloaf course [in Atlanta]
and now the new Atlanta Braves stadium following our example,” said Don Randall, Eaglebrooke’s general manager/
director of golf. The course was designed by Ron Garl of Lakeland This 18th green is guarded by water, sandtraps and
rolling hills. The body of water in the foreground is 20-acre Lake Eaglebrooke, which comes into play on the 16th, 17th
and 18th holes. Garl has also been busy in Costa Rica, among other places (see story page 1).
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State University.

on CGM?

GOLF COURSE NEWS

Golf Course News: What's the latest news

() . Christians presses on in
Ulowa research efforts

Dr. Nick Christians of lowa State Universily is an expert in
developing naturally occurring herbicides for the turf industry. His
major research has been on a byproduct of the corn wet-milling
process, corn gluten meal (CGM), which has
shown to be effective against 22 different
weeds. Christians holds a bachelor’s degree in for-
estry from Colorado State University and master’s
and doctorate degrees in agronomy from The Ohio

Nick Christians: The major development —
was the EPA’s decision that CGM no longer
had to be registered as a pesticide. That opened the door for us to
bring on new marketers. The companies and product names that
have signed on include Safe Earth Lawn & Gardens, Corn Gluten
Meal Weed Control; Rohde’s Services Inc., GreenSense; Floyd
Rogers, WeedFREE; Manning Agricultural Center Inc., ProPac;
Grain Processing Co., Corn Gluten Meal Herbicide; Blue Seal
Feeds, Safe ‘N Simple; Walt’s Organic Fertilizer, Wonderful Weed
& Feed; Hardesty Organic Supply, Suppressa; Winton Graf [TBD].
We should be announcing more in a few weeks.

GCN: How has the product been accepted in the golf industry?

NC: The primary market, so far, has been lawn care because of

Dr. ’irk Christians

Continued on page 28
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Compost proving its worth on fairways

GLENVIEW, Ill. — Less
thatch, more earthworms and
greener, denser fairways are giv-
ing a Chicagoland superinten-
dent a great deal of encourage-
ment in his efforts to use
compost and other natural bio-
logical agents.

“I can see benefits from just
one compost application on the
fairways,” said Dan Dinelli, su-
perintendent here at North
Shore Country Club. Indeed,
he’s looking at increasing the
compost application frequency
next year.

Compost also figures into a
long-term study — sponsored by
GreenCycle, Inc. — of the dis-
ease-suppressing effects of com-
postunder real-world golf course
conditions. Dr. Michael Cole of
the University of Illinois has set
up research plots on a fairway at
North Shore to see if varying
compost application rates offer
disease-suppression benefits.

While this scientific study is
too new to reach any conclu-
sions, Dinelli is using compost
elsewhere because he’s seeing
significant benefits other than
disease suppression.

Simply by changing one piece
of equipment and adding one
step to normal core-aerating op-
erations, Dinelli said his crews
have been able to incorporate
compost into the fairway soil and
gain the benefits it produces.

“The compost reduced the
thatch and increased the earth-
worm activity, judging from the
concentration of castings on the
surface,” Dinelli explained. “The
compost gave us a denser,
greener stand of turf.”

The veteran superintendent
said there may be other benefits
to composting, in addition to dis-
ease suppression. However, he
will continue to use
GreenCycle’s recycled product
regardless.

“It is not possible to fairly
evaluate a productyou apply just
once during the growing sea-
son, and we only did one com-
postapplication,” he said. “I can’t
think of any product, a fertilizer
or pesticide or whatever, that
you apply just once. I'd like to do
the compost once a month and
see what happens over the long
term. But given those qualifica-
tions, with mild weather and just
one application, we spent just 38
percent of our typical fungicide
expenditure this year.”

To help gauge compost’s ef-
fects, he had crews leave it off
some fairway sections, to allow
for comparison. The benefits he
has seen have encouraged him
to plan for increased compost
use on fairways next year.

Scientists are still trying to
understand the exact mecha-
nisms of this natural disease sup-
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pression. A handful of biological
fungicides have been labeled for
the turfindustry, but the amount
still to be learned far exceeds
today’s current knowledge.
Dinelli, an advocate of the lim-
ited use of synthetic turf inputs,
has found it’s easy to add com-
post to the soil matrix without
creating a surface layer that

might disrupt critical air and
water flow through the root zone.

Dinelli uses GreenCycle-pro-
vided compost with a Cana-dian-
built spreader that uses two
screws in the bed, rather like a
manure spreader. The Green-
Cycle compost is screened to
remove contaminants and main-
tain consistent texture.

This core sample.
taken before the
area was treated
with compost,
shows considerable
thatch buildup.
Samples taken at ‘
six-month inter- 5
vals will show

whether treatment

with compost re- !
duces the thatch. »

HIROSHI ETO TALKS:

O
REEL MOWERS

“Memberships at the Tatsuno Classic rain. We've tried others. This is the

Golf Club cost about U.S. $220,000, so best. We also use a John Deere
the golfers expect good conditions. We 2653 for our approaches. This
use the John Deere 3365 for our fair- machine amazes us. Normally,
ways because it delivers the best qual- American machines are good on per-
ity of cut. The cutting units never formance but lack the attention to
bounce, do a good job following ground detail that we like. This feels like a
contours, and are easy to adjust. Plus, Japanese machine. One that performs
the traction unit is smooth on turns and well but is also comfortable and easy

has the power to handle our hilly ter- to operate.”
For the name of your nearest distrib-
utor, or free literature, call 800-537-8233.

Or write John Deere, PO Box 12217,

Ili__JOMM DEERE

RTP, NC 27709-9601. We know you're

going to like what you see.

The 3365 Professional Turf Mower
delivers a 138-inch cut with five

John Deere 30-inch cutting units.

JOHN DEERE

NOTHING RUNS LIKE A DEERE®




LBANY, N.Y. — Saying
A that solid waste reduction
and recycling is con-
nected to a rebuilding state
economy, New York Gov.
George E. Pataki has asked for
applications for the 1997
Governor's Waste Reduction and
Recycling Awards program.
“The amount of solid waste
diverted from disposal through
waste reduction and recycling in
New York State is increasing as

Superintendent Hiroshi Eto maintains

each of Tatsuno’s 18 holes, to help

reduce stress during the summer.

two separate bentgrass greens for

@
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New York citing solid-waste reducers
with governor’s awards program

we continue to rebuild New
York’s economy and improve its
economic competitiveness,”
Pataki said. “These goals are
connected.”

Awards will be given in two
categories:

innovation and

achievement of excellence.
Applications, which will be
accepted through June 18, are
available from the Division of
Solid & Hazardous Materials,
Bureau of Waste Reduction &
Recycling, New York State De-

partment of Environmental Con-
servation (DEC), Room 212, 50
Wolf Road, Albany, N.Y. 12233;
or by contacting Kim Thurn at
518-457-8829.

Applicants will be judged by
industry experts and DEC staff on

their reduction and recycling
achievements, as well as their
overall environmental record, the
economic benefits of their overall
programs, the extent of employee
participation and benefits to the
community and environment.
“Recycled waste is diverted
from landfills and incinerators and
put to economically productive
use, creating new industries and
jobs along the way,” DEC Acting
Commissioner John P. Cahill said.

Golf Club.

cubic meters of
material were
moved in the
three years it
took to construct
the beautiful

Tatsuno Classic

Over 1.7 million

Golfers who hit one off-
line may have to choose
between a penalty or a
chance encounter with a

bamboo viper.

A popular Japanese
children’s song about
dragonflies originated
in the nearby city of

Tatsuno — inspiring

the golf club’s logo.

Players who choose to
walk get a periodic lift

from escalators placed

at some of the course’s

steepest locations.
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Phillips comment

Continued from page 14
“course” side of the golf business.

There are tournament-style
sponsorships like Yamaha's and
Deere’s. These can be effective
for the folks at Deere because,
of course, they make turf equip-
ment. However, Deere also makes
consumer products, so there’s a
[CAUTION: cheesy marketing
word to follow] “synergy” there.
Does this synergy exist for Scotts?
Yes. Does its exist for Yamaha,
maker of golf cars and... motor-
cycles? Hard to say.

Then there are testimonial-
type sponsorships, whereby a
manufacturer will pay aresort to
become the official supplier of
[insert product category here].
Ransomes has been particularly
active in this area, signing up St.
Andrews and Pebble Beach. Of
course, superintendents at these
courses aren’t obligated to use
Ransomes products wall to wall,
but the manufacturer can use the
[here comes another one| “brand-
ing” associated with the resort to
promote its own products.

We can’tforget the trade show-
oriented sponsorship like those
on display at the Golf Course
Superintendents Association of
America (GCSAA) show, where a
manufacturer can sponsor just
about anything — from the
GCSAA Tournament (Toro) to
Japanese and Spanish translation
services (Ironite). In my mind,
the effectiveness of this particular
sponsorship relies heavily on the
event. I know Toro, for example,
creates mongo good will among
superintendents with its tourney
involvement. Can the same be said
for American Cyanamid and Club
Car, who team up to sponsor the
Innovative Superintendent break-
fasts? Hard to say.

When it comes to good will, I
say it’s hard to match the sponsor-
ships that take place on the local
chapterlevel, whereby companies
pitch in to make possible all man-
ner of activities: tournaments, con-
ferences, research grants, news-
letters, etc. Because chapters are
usually small and organized
through grass-roots efforts, manu-
facturers are able to make consis-
tently positive, more personalized
impressions with their sponsor-
ships of chapter events.

It’s called getting bang — tan-
gible bang — for your buck.
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Hausman shares a blueprmt for |rr|gahon success

By TERRY BUCHEN

D AKOTA DUNES, S.D. — While

Dakota Dunes Country Club

superintendent Doug Hausman
is happy with his master-controlled
irrigation system, his addition to the
satellite stations — as-built blueprints
— further simplifies its operation.

“We are very pleased with our
system, including the field satellites
positioned all over the course,” said the
certified golf course superintendent.
“We have individual head control on
our greens and tee controllers, with two
to three heads operating per station on
our fairways and two to five heads per
station on our roughs. Instead of having
each station numbered in each of our
field satellites, along with a vague
description of which area each station
waters, we drew our own as-built
blueprints.”

Hausman placed the blueprints in
each field satellite, along with the
station and satellite number, just like
the irrigation designer had pro-
grammed the system initially.

The blueprints, he said, are “easy to
read and interpret, making for fun and
efficient use by any of our employees.”

An alternative is to take a 100-scale
as-built blueprint and cut it to fit the

ojoyd uayong Aua]

As-built blueprint tlearly zdentzﬁes each stat:on on aﬁeld satellite.

controller cover, if necessary by
reducing the scale on a photocopier so
it will fit the cover. Placing a clear
adhesive laminated protective cover
over the blueprint will protect it from

the elements for years.
LN N ]
During the Nike Dakota Dunes Open
at the club, Hausman’s crews shut off
the electricity to the field satellites and

ON THE GREEN

Iustead of having each station
numbered in each of our field
satellites, along with a vague
description of which area each
station waters, we drew our
own as-built blueprints.’
— Doug Hausman

irrigation pumps to safeguard from a
sprinkler coming on by accident during
play.

“Every one of our field satellites has
lightning rod protection along with
surge protectors, to be on the safe
side,” Hausman said. “During the
winter, we constantly check our field
satellites for field mice that can severely
damage our interior wiring and use a
rat and mice deterrent.”

AQUA MASTER AQUA MASTER

AQUA MASTER

AQUA MASTER AQUA MASTER AQUA MASTER AQUA MASTER

AQUA MASTER AQUA MASTER

AQUA MASTER AQUA MASTER

AQUA MASTER

AQUA MASTER

Crystal Geyser - 2 HP

AQUA MASTER AQUA MASTER AQUA MASTER AQUA MASTER

AQUA MASTER

Wide Geyser - 3 HP

Standard High Volume Flow - 3 Half HP Units

—» Eight Interchangeable Nozzles

# 120 Volt
| Underwater
Lighting

Aqua Master is the
industry’s only

e Patented High-Efficiency Stainless
Steel Propeller Diffuser System

—e [ndustry’s First 3 Year Motor
Warranty - 1 HP & up

———= No Seal or Internal
Maintenance for
3 Years Guaranteed

—» 1/2 to 10 HP Stainless
Steel Housing with the
Most Energy Efficient
Motor Available

\
® Underwater Cable
Disconnect

BEAUTY BENEATH
THE SURFACE

manufacturer

of UL LISTED

aerating fountain pump
systems.
beautiful solution to your water
quality problems.
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Superior Aquatic Management Systems

16024 CTH X, Kiel, WI 53042
PH. 414-693-3121 FAX 414-693-3245
1-800-693-3144
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UCalRiverside traffic simu

RIVERSIDE, Calif. —The new
putting green traffic simulator
developed here at the Univer-
sity of California, Riverside
(UCR) mimics the wear and tear
caused by golfers’ shoes, fine-
tunesresearchers’ recommenda-
tions, and will lead to improve-
ments in putting green turf
playability, according to UCR
turf researchers.

Because 200 rounds of golf per
day leave an estimated 61,766,000
spike marks in the turf, trueness
of the putting green surface is a
major issue among golfers. UCR’s
metal-cleated simulator hasits first
job at the Desert Horizons Coun-
try Club in Indian Wells and is
creating uniform wear over the
entire test plot.

among turf species, the simula-
tor will yield representative wear
for evaluating the effect of fall
renovation practices on the
spring transition back to Ber-
mudagrass from an overseeded
perennial rye-Poa trivialis mix-
ture at the Desert Horizons
Country Club, Green said.

The new apparatus has been

ator bodes we

,,,////.
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unveiled by the UCR Turfgrass
Research Advisory Committee.
UCRTRAC provides a formal
link between the University of
California and the turfgrass in-
dustries in Southern California.
Member organizations repre-
sent golf course superinten-
dents, sod producers, general
turfgrass interests, professional

| for turfgrass research

golfers, and UCR researchers
with expertise in turf improve-
ment, physiology, and culture.
UCRTRAC addresses the re-
search and educational needs of
member organizations.

The Hi-Lo Desert Golf Course
Superintendents Association is
sponsoring Green'’s research at
Desert Horizons Country Club.

e

A Ty 3

GASPER EARNS CERTIFICATION

ROCHESTER, N.Y.—John
Gasper of Oak Hill Country
Club, has been designated a
certified golf course superin-
tendent by the Golf Course
Superintendents Association
of America (GCSAA). Gasper,
who came to Oak Hill last
year, joins 1,600 golf course
superintendents in the coun-
try who hold CGCS status.

On

Keeps Professionals
e Cutting Edge.

Customer satisfaction. It’s how your work on a golf
course is judged. And it’s what makes Finale® such a key
to success. Finale is the perfect combination of fast and
complete, non-selective control of weeds, grasses, woody

species and conifers. Its unique state-of-the-art technology
delivers broad-spectrum control in days, not weeks. In
fact, weeds are dead in just 1 to 4 days. Finale is rainfast
in 4 hours, too. So put new technology Finale on the

“Depending on the number of
passes per week, the simulator
can deliver low, moderate, or
high traffic to mimic the playing
conditions on any golf course,”
said Robert Green, UCR
turfgrass research agronomist.
“Since the amount of play influ-

ences how much punishment
cleats deliver to turf, accounting
for the traffic variable is critical
to making recommendations that
fit real golf course needs.”

Most university research
greens do not have traffic on
them, unless a practice putting
green doubles as aresearch plot,
Green said.

The new putting green traffic
simulator facilitates fine-tuning
cultural practice recommenda-
tions, Green said.

“We designed the apparatus
initially to mimic the destruc-
tion caused by metal-spiked golf
shoes, but it can be modified
easily to mimic ‘alternative-
spiked” shoes,” said Steve
Cockerham, superintendent,
UCR Agricultural Operations.

Alternative-spiked shoes,
which have small plastic cleats
for traction rather than steel
spikes, are gaining popularity
among golfers and golf courses,
because they cause low turf dam-
age compared to metal-spiked
shoes.

Inthe trade, metal spikes have
been called the “metallic mash-
ers of monocots.”

The simulator can yield uni-
form turf wear data for metal-
spiked or alternative-spiked
shoes, depending on its configu-
ration, Cockerham said. The ap-
paratus was built using the frame
of a walk-behind mower.

At Desert Horizons Country
Club, superintendent Lane Stave
and his staff are applying the traf-
fictreatmentsand determining the
number of passes per week that
resemble the moderate traffic de-
livered by metal-cleated golfers.
Stave and his staff recently named
the simulator the “Blue Beast.”

Because cleat traffic can af-
fect the competitive relationship
GOLF COURSE NEWS

job, and keep the customers satisfied.

HERBICIDE

o
Read and follow label directions carefully. AgrEvo USA Company, Wilmington, DE 19808 © 1997 Telephone (302) 892-3000 6?& AgrEVO
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Patty Knaggs takes superintendent post in Bay State

GLOUCESTER, Mass. —
Patty Knaggs, former superin-
tendent at Westchester Country
Club in Rye, N.Y., and Hazeltine
National Golf Club in Chaska,
Minn., has
taken the
superinten-
dent post at
the private
Bass Rocks
Golf Course
here.

A gradu-
ate in turf-
grass management from the Uni-
versity of Massachusetts’ Stock-
bridge School of Agriculture,
Knaggsheld assistant superinten-
dent positions at The Country
Clubin Brookline and Echo Lake
Country Club in Westfield, N.J.,
before taking her post at
Westchester.

She is an editorial advisor for
Golf Course News and has led a
number of seminars for the Golf
Course Superintendents Asso-
ciation of America.

L N ]

LAS VEGAS — William
“Willie” Lopez is the new su-
perintendent here at the Las
Vegas Paiute Golf Resort, ac-
cording to Carl von Hake, gen-
eral manager. Lopez, formerly
the assistant superintendent,
takes charge of 40 employees
and two 18-hole championship
courses — Snow and Sun Moun-
tain. He graduated from the Turf
Management Program at the
College of the Desert in Palm
Desert, Calif. Von Hake said
Lopez has filled the vacancy left
by Jim Sprankle, who has as-
sumed a similar post in Indone-
sia.

Patty Knaggs

LN J

NAPLES, Fla. — Wayne
Darlington of ISS has been
transferred and promoted to as-
sistant superintendent at the ISS-
maintained Wyndmere Golf &
Country Club here. Previously,
he served as the assistant super-
intendent at the city of
Gainesville’s Ironwood Golf
Course. Darlington is a gradu-
ate of Lake City Community
College’s golf course manage-
ment program and ISS’ manage-
ment trainee program. Before
joining the ISS team, he gained
golf course operations experi-
ence at East Lake Woodlands
Country Club in Palm Harbor
and Innisbrook Resort in Tar-
pon Springs. He is an active mem-
ber of many industry associa-
tions including the Florida
Turfgrass Association.

LR R ]

HOWEY-IN-THE-HILLS, Fla.
— Barry Bennetthas been hired
as superintendent here at the
18-hole Bella Vista Golf & Yacht
Club. Bennett is associated with
International Golf Management,
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Inc. of Lakeland. Before coming
to Bella Vista, Bennett gained
maintenance experience at the
Pinehurst (N.C.) Resort and
Country Club, and the Chenal
Country Clubin Little Rock, Ark.,
under a cooperative education
program at Mississippi State
University, where he graduated
in 1996 with a bachelor’s degree

)
Ransomes

© Ransomes

America Corporation, 900 North
America Corporation 1996, All rights reserved.

in golf and sports turf
management.
LR N J

GREENSBORO, Ga. —
Reynolds Planta-
tion has promoted VHERE T
Michael “Butch”
Foust to director of golf course
maintenance, overseeing all
three courses at the facility —

21st Strec

Plantation Course,
Great-Waters and
the new National
Course at Reynolds
Plantation.
Foust has been
employed at
Reynolds Plantation since 1991.

ALPHARETTA, Ga. — White

Columns Golf Club has hired
Will Howard as superintendent.
Howard formerly worked at
Southerness Golf Club in
Stockbridge, Ga.

MENOMINEE, Mich. —
Dan Naby has been hired as
golf course superintenedent at
Riverside Country Club here.
He had been at Brookstone
Golf & Country Club in
Acworth, Ga.

&S

Examine the Difference
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Sefting priorities allows supers time to ‘give back to the game’

By TERRY BUCHEN

Many superintendents give
back much of their valuable time
to the game of golf, by perform-
ing extra-curricular activities
above and beyond their normal
job duties, with some pretty
amazing results. There are hun-
dreds and hundreds of great ex-
amples of supers giving back

part of being a mem-
ber of Audubon In-
ternational, give
tours of their golf
course to school chil-
dren in their commu-

unselfishly to this great game
and you wonder, with the busy
schedules in mind, how does
anyone have time to accomplish
these remarkable feats?

Being organized and putting

nity organiza-
tions; and host
community mem-
bers as part of a
resource commit-
tee —to reinforce

SAVVY SUPERINTENDENT

e
! V’ 7

priorities in proper perspective nities; perform all of the great
is the best way to put it. Nothing speaking engage- work that is being
more, nothing less. ments on golfand the done at their re-

Look at all the supers who, as environment to many commu- spective courses.

Keep your greens in peak condition with the Ransomes
Greensplex™ 160. Features such as Turf Protector”™ biodegrad-

able oil, a wider range of cutting heights, fewer hydraulic
fittings and an operator-friendly design are
just a few of the reasons the Greensplex 160 is a major
player on courses everywhere. Feature-for-feature, the
160 is the finest mower you can buy for maintaining

your greens.

In addition to the 160, check out Ransomes’
other greens mowers. The E-Plex” is the
industry’s first all-electric greens mower. For no
noise, no pollution, less maintenance and a closer

clip rate, the E-Plex delivers a quality cut and

fewer headaches. The walk-behind GS 55 is

precisely balanced from front to back and from left to right for a perfectly

uniform cut. Flex-mounted handlebars allow the mower to hug the green

for superior results.

Give the Ransomes Greensplex 160, E-Plex or GS 55
a try, and we'll give you a free pair of leather work
oloves. Call 1-800-228-4444 to arrange a demo or for

the name of the dealer nearest you.

RANSOMES
CUSHMAN
RYAN

For The Best Results

EDUCATIONAL
SEMINARS

NSOMES
CUSHMAN
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It doesn’t stop there. Count-
less supers give their time and
energy to giving speeches at
university, U.S. Golf Association
Regional, Golf Course Superin-
tendent Association of America
(GCSAA) national chapter meet-
ings and turfgrass association
conferences year in and year out
— even though giving speeches
isalways rated as one of the most
frightening experiences anyone
goes through in life.

Further sharing of information
with peers is accomplished by
writing magazine and technical
articles, and many, many times
by just talking on the telephone
with fellow superintendents to
help each other out.

It goes even further to the men
and women who volunteer their
time to serve as officers and on
the board of directors of chap-
ters, turfgrass associations/
foundations, USGA and other
committees and the GCSAA.
These groups of individuals
spend more time and energy on
serving their members and con-
stituents than is almost humanly
possible. Their schedule is ex-
tremely busy just reading and
preparing all of the correspon-
dence, let alone handling speak-
ing engagements, meetings and
the telephone communication
that goes along with these im-
portant responsibilities.

Teaching agronomic and golf
course management classes at
local colleges during night school
and giving presentations to turf
students at universities is also a
common occurrence. The teach-
ings at the many GCSAA semi-
nars is also a dedicated endeavor.

Last, but certainly not least, is
the writing of agronomic and golf
course maintenance/manage-
ment books that preserve the
supers heritage while expand-
ing new ideas and technologies
for the future. Legendary super-
intendents, such as Stan
Metsker, CGCS, of Colorado
Springs, have written books re-
cently that took a lot of time and
effort — and sure were worth it
judging from the feedback.

Otherlegendsin turfgrass, such
as Gordon Witteveen of Toronto,
and Mike Bavier, CGCS, of Chi-
cago, have teamed up and written
a soon-to-be-released classic,
which is modeled after their semi-
nar, entitled “The Magic of
Greenkeeping,” that they teach
together all over the world. With
these fine superintendents setting
the stage, it is encouraging and
exciting that many other superin-
tendents will be writing additional
books in the future.

In closing, it is best under-
stood and simply stated that you
should all pat yourselves on the
back for a job well done for ev-
erything you have done for the
game of golf, during the past,
present and for the future. Thank
you very much.
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School targets marriage of at-risk students, course maintenance

By JOHN TORSIELLO

LEN MILLS, Pa. — For
almost 175 years, Glen
Mills School has been

turning around the lives of
troubled boys and successfully
leading them into a number of
professional fields. Now, the
school is embarking on an
ambitious venture that will add
one more career opportunity to
its program offerings — golf
course management and
maintenance.

School officials are in the
process of clearing the final
legal and procedural hurdles of
a 85.5-million project that will
culminate in the construction
of a championship course on
school grounds. The course is
being designed by Weed
Design of Ponte Vedra Beach,
Fla., the firm that has designed
the first golf course at the

This will be a showpiece
Jor our educational
Jacility and for golf’

— Gary Ipock
managing director
Glen Mills School

World Golf Village in St. John’s
County, Fla. Construction at
Glen Mills could begin as early
as this summer.

“This will be a showpiece for
our educational facility and for
golf,” said Gary Ipock, manag-
ing director of the school,
which was founded in 1826.
“The survival of the course will
not depend on income from
play. As with other facilities
here, operational funds for the
course will come from tuition
income and other sources.
Anything over the operating
budget will go toward scholar-
ships for the kids.”

Glen Mills is the oldest
residential school for court-
referred boys between the
ages of 15 to 18 in the nation.
The 756-acre campus is located
20 miles outside Philadelphia.
It has more than 900 students.

Although public play will be
allowed, it is clear the primary
function will be educational. As
if to underscore the low-key
nature of the course, no
clubhouse is planned, just a
“golf cottage” where refresh-
ments can be purchased.

“The kids will have priority
on the course,” Ipock, a former
golf coach at the school,
explains. “We can shut the
course down if we want and
control tee times. This will be a
championship course and we
may have tournaments here,
but that is all down the road.”
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The school’s highly respected nance mechanics, calibrating A caddie program was gram with those at colleges,

golf team will play its home machinery, how to properly originally planned, but school such as Penn State. After

matches on the new layout, apply chemicals,” he ex- officials decided that avoca- students attain a certified level

which is being designed to plained. “We’ll have a nursery  tion’s minimal career opportu- of efficiency in golf course

play 6,750 yards to a par of 71. to teach kids about different nities did not justify the management and maintenance,
Ipock said 40 to 50 students kinds of grasses and how to formal establishment of a they may continue their ‘

will be actively involved in grow them. There is little in curriculum. training at a college or univer-

educational programs center- the operation of a golf course The school hopes to coordi- sity or be placed in a work

ing around the course. “The that our kids could not be nate its golf course manage- environment. Officials at

emphasis will be on mainte- involved in.” ment and maintenance pro- Continued on page 31

Changing the Course.

New HERITAGE" Fungicide.
Changing the Course of Disease Control.

ow, golf course superintendents can

change the course of turfgrass disease

control with HERITAGE, a completely
new fungicide with a novel mode of action.
HERITAGE will give your golf course round-the-
clock protection against devastating diseases. With
its powerful combination of preventative and curative
activity and its high level of effectiveness against 18
of the toughest turf diseases, HERITAGE will make
an outstanding difference in the quality and health
as well as taken up by the roots. This ensures that ‘

of your turfgrass.

The active ingredient in HERITAGE is based

your golf course is protected from the devastating
effects of turfgrass diseases.
\

on naturally occurring fungicides, called strobilurins,

HERITAGE is the only fungicide available

which are found in certain mushrooms.

HERITAGE has 2 novel mode that controls both brown patch and Pythium, as

: e well as take-all patch, sumimer patch, anthracnose
of action which is different than any P £ P 2

. and snow mold —an unprecedented advantage for
other fungicide now on the market.

beshas bothiproveit s S curatvs the turf professional’s disease program. HERITAGE

dpe g : is also effective against certain fungicide-resistant
activity and is absorbed into

sl T pathogens, making it an extremely useful tool in

resistance management strategies.
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Texas State Tech introducing 1st golf mechanics degree program

WACO, Texas — The nation’s
first associate degree program
in Golf Course Equipment Me-
chanics will be offered at Texas
State Technical College (TSTC)
here, pending approval by the
Texas Higher Education Coor-
dinating Board.

The program will be offered

as a specialization of the Golf

Course & Turfgrass Manage-
ment (GTM) program at Texas
State. Golf course equipment
manufacturers have reason to be
enthusiastic about this program,
which will allow them to hire

Superintendents will find that HERITAGE

is exceptionally compatible with the environmental

balance of their courses. HERITAGE poses minimal

risk to birds, mammals and fish, and its low use rates

and extended application intervals mean less active

ingredient is released into the surroundings.

For more information on HERITAGE

Fungicide and how it’s changing the course

of disease control, contact your Zeneca Sales

cpresenta i\'@ or ca eneca o ‘C\‘SiOI a roaucts
R tat i1 Z Prof nal Product

Toll Free at 1-888-617-7690.

Always read and follow label directions.

HERITAGE™ is a trademark of a Zeneca Group Company.

technicians who can maintain
their equipment as customer
service representatives.

“While working in industry,”
said GTM Department Chair
Wallace “Tinker” CIlift, “I saw
the acute need for golf course
equipment technicians. [ believe

this program will create a win-
win situation for everyone in-
volved. Golf course managers
and equipment dealers will be
able to find skilled technicians
who can maintain their equip-
ment. We also estimate industry
will pay these technicians

Once you learn about the powerful,

round-the-clock protection this new fungicide

offers, you'll agree that it’s time to change the

course of your turfgrass disease management

program, with HERITAGE.

eritage
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©1997. Zeneca Inc.

CIRCLE #114

$25,000-$40,000 a year.”

Students will take courses in
both the GTM and Diesel Me-
chanics departments at Texas
State Technical College for a pro-
gram specifically designed to meet
the needs of the turfgrass indus-
try. Students will learn golf course
maintenance as well as equipment
maintenance. This will allow them
to choose from a variety of posi-
tions working as technicians at
golfcourses, parks, athletic fields,
and for lawn care companies, or
equipment manufacturers.

In addition to being knowledge-
able about landscape construction,
turf irrigation and drainage, stu-
dents will study engines, hydrau-
lic and electronic systems, and
reel maintenance. They will learn
to maintain equipment by work-
ing on $18,000 high-precision
greens mowers, and equipment
such as a 7-Gauge Self-Propelled
Reel Mower, valued at more than
$35,000.

Students will also participate
in three- to six-month internships
either in a grounds maintenance
environment or with companies
that manufacture grounds main-
tenance equipment.

“Students will
technical training in the class-
room and field experience in an
approved work situation before
they graduate,” Clift continued.
“Jacobsen [Division of Textron]
has started a new program of
fulfilling service contracts with
golfing facilities, and many of
these graduates may eventually
choose to work into those posi-
tions. Jacobsen representatives
approved the program’s curricu-
lum earlier this year. However,
students will learn to work on all
types of equipment no matter
who manufactures it.”

Students can complete the pro-
gram in six quarters for either
an Associate of Applied Science
degree or a certificate of comple-
tion.

The program was developed
using the DACUM (Develop a
Curriculum) process, with the
help of industry experts from
across Texas who participated
in panel discussions on industry
needs. Companies such as
Jacobsen Textron, Toro Com-
pany and Deere & Co. (manufac-
turers of John Deere equipment)
will furnish TSTC with equip-
ment and other assistance to
develop the program.

Texas State Technical College
is the only state-supported techni-
cal college systemin Texas. TSTC
has provided Texas and Texans
with technical education and train-
ing for more than 30 years. With
more than 40 instructional pro-
grams in critical and emerging
technologies, TSTC is preparing
awork force to meet the demands
of business and industry.

For more information, call di-
rect, (817) 799-3611 or Texas toll-
free 1-800-792-8784.
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U.S. turfgrass colleges

Auburn University (A, B)
Department of Agronomy and Soils
Augurn University, AL, 36849-5412
Ray Dickens

University of Arizona (A, B)
Department of Plant Sciences
Forbes Building

Tucson, AZ 85721

Charles Mancino, Libby Davison

Mundous Institute (C, D)
4745 N 7th St.
Phoenix, AZ 85014
Bob Webb

University of Arkansas (A, B)
Department of Agronomy
Fayetteville, AR 72701

John W. King

University of California (A, B)
Dept. of Environmental Horticulture
Davis, CA 95616

Lin Wu, L. E. Ehier

California Polytechnic State Univ. (B)
Ornamental Horticulture Department
San Juis Obispo, CA 93407

Steve Anglay

College of the Desert (C, D)
43-500 Monteray Ave.
Palm Desert, CA 92280
Melvin J. Robey

California State Polytechnic Univ. (A, B)
Department of Horticulture

3801 West Temple Ave.

Pomona, CA 91768

Dr. Kent W. Kurtz

Mount San Antonio College (C)
Department of Ornamental Horticulture
1100 North Grand

Walnut, CA 91789

Charles Hewitt

Front Range Community College (C)
Urban Horticulture Department
3645 West 112th Ave.
Westminster, CO 80030

Robert Wecal

Colorado State University (A, B, D, E)
Department of Horticulture

Fort Collins, CO 80523

A. J. Koski

Northeastern Junior College (C)

Div. of Vocational & Tech’l Education
Starling, CO 80751

Gail Donaldson

University of Connecticut (B)
Department of Plant Science U-67
College of Agr. & Natural Resources
Storrs, CT 06269

William M. Dest

Lake City Community College (C)
Golf and Landscape Operations
Route 3, Box 7

Lake City, FL 32055

John Piersol

Florida A&M University (C)
Department of Ornamental Horticulture
306 Perry-Paige Building

Tallahassee, FL 3207

J. Muchovej

University of Florida (A, B, D)
Environmental Horticulture Department
1531 Fifield Hall

Gainesville, FL 32611

A. E. Dudeck

Abraham Baldwin Ag. College (C, D)
Ornamental & Turf ABAC 19

2802 Moore Highway

Tifton, GA 31794-2601

E. Dean Seagle

University of Georgia (A, B, E)
Department of Agronomy
Miller Plant Science Building
Athens, GA 30602

Keith Karnok

University of Hawaii (A, B)
Horticulture Department
3190 Malle Way
Honolulu, HI 96822

C. L. Murdoch
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University of Idaho (B)
Plant Science Division
Moscow, ID 83844-2339
Cindy Deschamp

Joliet Junior College (C)
Horticulture Department
1216 Houbolt Ave.
Joliet, IL 60436

Lisa Perkins

William Rainey Harper College (C, D)
Park & Grounds Operation Management
1200 West Algonquin Road

Palatine, IL 60067

Edgar L. Metcalf

University of lllinois (A, B, D)
Horticulture Department
1201 South Dorner

Urbana, IL 61801

David J. Wehner

Western lllinois University (B)
Department of Agriculture
208 Waggoner Hall
Macomb, IL 61455

Thomas Green

Danville Area Community College (C)
2000 East Main St.
Danville, IL 61832
Charles Schroeder

lllinois Central College (C)
Horticulture Program

One College Dr. TK5

East Peoria, IL 61635
Glenn Harold

Southern lllinois University (A, B)
Dept. of Plant & Soil Science #4415
Carbondale, IL 62901

Dr. len Diesburg

College of DuPage (C)
Ornamental Horticulture Program
22nd & Lambert

Glen Ellyn, IL 60137

Julia Fizpatrick-Cooper

McHenry County College (D)
Agriculture Department

Rt. #14 & Lucas Road
Crystal Lake, IL 60012

Brian Sager

Lincoln Land Community College (D)
Shepherd Road

Springfield, IL 82708

Lynn Maver

Kishwaukee College (C)
Department of Horticulture
21139 Malta Rd.

Malta, IL 80150

Larry Marty

Purdue University (A, B, C, D)
Department of Agronomy
1150 Lilly Hall

West Lafayette, IN 47907
Dr. Clark Throssell

lowa State University (A, B, D)
Department of Horticulture
133 Horticulture Building
Ames, |A 50011

Dr. Nick Christians

Western lowa Tech (C, D)
4647 Stone Ave.

Sioux City, |1A 61102
Chris Saliner-Zant

Hawkeye Community College (C)
Turf Management Department

P. O. Box 8015

Waterloo, IA 50704

Scott Harvey

lowa Lakes Community College (C)
Horticulture Department

3200 College Dr.

Emmertsburg, IA 50538

Patrick O’Malley

Kirkwood Community College (C)
Horticulture Department

P.O. Box 2068

Cedar Rapids, IA 52408

Phil Thomas

Kansas State University (A, B)
Department of Horticulture
Waters Hall

Manhattan, KS 66506

Jack Fry

MAINTENANCE

Johnson County Community Coll. (C)
12345 College Blvd. & Quivira Rd.
Overland Park, KS 66210

Patty Lindgren

University of Kentucky (A, B, D)
Department of Agronomy
Lexington, KY 40548-66210
Dr. A.J. Powell Jr.

Eastern Kentucky University (B, C)
Department of Agriculture

Carter Building

Richmond, KY 40475

Dwight G. Barkley

Murray State University (A, B, C)
Agriculture Department

Murray, KY 42071

Roger Macha

Morehead State University (B)
Department of Agricultural Sciences
UPO 702

Morehead, KY 40351

Robert Wolfe

Western Kentucky University (C)
Department of Agriculture

1526 Russellville Rd.

Bowling Green, KY 42101-3676
O.W. “Pete” Dotson

University of Maryland (C, D)
Institute of Applied Agriculture
2113 Jull Hall

College Park, MD 20742

Dr. Kevin Mathias

Essex Agricultural & Tech’l Institute (C)
Environmental Technology Department
Hathorne, MA 01937

Paul R. Harder

Univ. of Massachusetts (A, B, C, D)
Department of Soil Sciences
Stockbridge Hall

Amhearst, MA 01003

Michigan State University (A, B, C, D)
Department of Crop & Soil Sciences
East Lansing, M| 48824-1325

Dr. Bruce Branham, Tray Rogers

Anoka Technical College (C, D)
Horticulture Department

1355 West Highway 10
Anoka, MN 55303

Richard Robinson

Minnesota Riverland Tec’l College (C)
1926 College View Rd. SE

Rochester, MN 55904

Vern Bushlack

University of Minnesota (A, B, D)
Department of Horticulture Science
St. Paul, MN 55108

Donald B. White

University of Minnesota (A, B, D)
Department of Horticulture Science
St. Paul, MN 55108

Donald B. White

Mississippi State University (A, B, D)
Department of Agronomy

Box 9649

Mississippi State, MS 39762

Jeffrey Krans, Mike Goatley

Hinds Community College (C, D)
Dept. of Landscape Management
& Agriculture

P. O. Box 1160

Raymond, MS 39154

Martha G. Hill

University of Missouri (A, B)
Horticulture Department
1-40 Ag. Building
Columbia, MO 65211

John H. Dunn

St. Louis Community Coll. at Meramec (C)
Horticulture Department

11333 Big Bend Blvd.

St. Louis, MO 83122

Paul R. Roberts

Longview Community College (C)
500 SW Longview Rd.

Lees Summit, MO 64081

Allen Earle

Montana State University (B, C)
Department of Plant & Soil Science
Bozeman, MT 59717

George E. Evans

University of Nebraska (A, B, E)

377 Plant Science Bldg. East Campus
Lincoln, NE 68583-0724

Terry P. Riordan

Central Community College (B, C, D)
Commercial Horticulture Department
P.O. Box 1024

Hastings, NE 68902

Moe Rucker

Rutgers Univ., Cook College (A, B, C, D)
Plant Science Department

P.O. Box 231

New Brunswick, NJ 08903-0231
James Murphy, Deena Amont

New Mexico State University (A, B, D)
Department of Agronomy & Horticulture
Box 3Q NMSU

Las Cruces, NM 88003-0003

James N. McCrimmon

State University of New York (B, C)
Plant Science Department

Hadder Hall

Cobleskill, NY 12043

Robert Emmons

State University of New York (C)
Department of Horticulture
Farnswoth Hall

Delhi, NY 13753

Dominic Morales

Cornell University (A, B, D)
Department of Ornamental Horticulture
20 Plant Science Building

Ithaca, NY 14853

A. Martin Petrovic

North Carolina State Univ. (A, B, C, D)
Box 7620 Crop Science

Williams Hall

Raleigh, NC 27695

Joseph DiPaola

North Carolina State University
Crop Science Department

Box 7620

Raleigh, NC 27695-7620
Charles Peacock, Ph.D.

Wayne Community College (C)

Dept. of Agriculture & Natural Resources
Box 8002

Goldsboro, NC 27530-8002

John Mills

Sandhills Community College (C)
Landscape Gardening Department
2200 Airport Rd.

Pinehurst, NC 28374

Fred Garrett

North Dakota State University (B, D)
Hortuculture & Forestry Department
Box 5658, Loftsgard Hall

Fargo, ND 58105

Ronald C. $mith

Ohio State University (C)
Agricultural Technical Institute
1328 Dover Rd.

Wooster, Oh 44691

Michael M. Fulton

Obhio State University (A, B, D)
Department of Agronomy
2021 Coffey Rd.

Columbus, OH 43210

Dr. Karl Danneberger

Ohio State University (A, B, D)
Department of Agronomy
2021 Coffey Rd.

Columbus, OH 43210

Dr. Karl Danneberger

Clark State Community College (C)
Horticulture Industries Technology
P.O. Box 570

Springfield, OH 45501

Dalton Dean

Oklahoma State University (A, B)
Horticulture and Landscape Architecture
360 Agriculture Hall

Stillwater, OK 74078

James Baird

Portland Community College (C, D)
P.O. Box 19000

Portland, OR 97219

James Meyer

Oregon State University (B)
Horticulture Department
ALS 4017

Corvallis, OR 97331
Thomas Cook

Clackamas Community College (C, D)
Ornamental Horticulture

19600 South Molalla Ave.

Oregon City, OR 97045

Elizabeth Howley

Pennsylvania State Uniy. (A, B, C, D)
Department of Agronomy

116 ASI Building

University Park, PA 16602

George Hamilton

Harry-Georgetown Tech'll College (C, D)
Golf Course Technology

Box 1966

Canway, SC 29526

Ed Zahler

Clemson University (A, B)
Department of Horticulture

168 Plant & Animal Science Building
Clemson, SC 29631

A. R. Mazur

South Dakota State University (B, D)
Horticulture, Forestry, Landscape & Parks
Brookings, SD 57007

Dr. John Ball

University of Tennessee (A, B, D)
Ornamental Horticulture & Landscape
Plant Science Building 259

Knoxville, TN 37901-1071

Lloyd M. Callahan

Texas State University (C)

Golf Course & Turf Management Dept.
3801 Greenway Drive

Waco, TX 76705

Perry Turnbow

Grayson County College (C)
Golz& Turfgrass Management
6101 Grayson Drive
Denison, TX 75020

Dr. Roy Renfro

Texas A&M University (A, B)
Department of Soil & Crop Sciences
College Station, TX 77843-2474
C. T. Hallmark

Utah State University (A, B, C)
Plants Soils Department

Ag. Science Building

logan, UT 84322

William F. Campbell

Brigham Young University (A, B)
267 WIDB

Salt Lake City, UT 84802

Frank Williams

Washington State University (A, B, E)
Department of Crop & Soil Science
Pullman, WA 99164-6420

William Johnston

Spokane Community College (C)
N. 1810 Greene St. MS 2080
Spokane, WA 99207

Gary Davis

University of Wisconsin (A, B)
Department of Soil Science
1525 Observatory Dr.
Madison, WI 53706

Wayne R. Kussow

University of Wisconsin (B)
Department of Plant Sciences
River Falls, W1 54022

Don Taylor

Fairview College (C, D)
Box 3000

Fairview, Alberta
Canada, TOH 110

R. Gerry Lettner

University of Guelph (A, B, C, D)
Department of Horticulture Science
Guelph, Ontario

Canada N1G 2W1

J.L. Eggens

Nova Scotia Agricultural College (D)
Plant Science Department

Truro, Nova Scotia

Canada B2N 5E3

R.W. Daniels

Olds College (C, D)
Olds, AB Canada TOM 1P0O
Dennis McKernan

Laval University (C)

Department of Plant Science
Quebec, QC Canada G1K 7P4
Yves Desjardins
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Continued from page 17

the first assistant superintendent
and second assistant level, but
extremely tough competition for
head superintendent’s jobs,
where 100 to 200 applicants are
becoming the norm for head
jobs.

“We’re not having any prob-
lems placing graduates,” said
David Willoughby, associate pro-
fessor and coordinator of the
turfgrass management program
at Ohio State University’s Agri-
cultural Technical Institute
(ATI). Willoughby said almost
all the 35 to 50 graduates from
Ohio State’s ATI this year will be
starting as first or second assis-
tants.

“The trend in the industry
seems to be that you need to
earn your wings,” said
Willoughby. “Just because
you're a whiz student doesn’t
mean you're going to go right
out and be a [head] superinten-
dent. But most of our students
are not ready to be head supers
right away anyway. They're be-
ing trained to move up through
the system.” Willoughby pointed
out there are exceptions, of
course, such as a student who
may be coming into a turfgrass
degree program after five or six
years experience on a golf
course.

The hottest sector in the golf
course industry job market, ac-
cording to several turfgrass and
golf course operations program
directors, is for golf course me-
chanics — or, as they are known
more and more, turf equipment
managers. However, there’s no-
where near the supply to meet
the demand.

“We could place 100 of them a
year if I had them,” said John
Piersol, chairman of the divisions
of golf course operations and
landscape technology at Lake
City College in northern Florida.
“There are just not enough good
programs training golf course
mechanics, and I don’t mean
small engine mechanics, I mean
golf course mechanics.”

Lake City has had a mechan-
ics program since 1973 and
Piersol said he’s seen the de-
mand soar in the past six to seven
years. Lake City will graduate 27
students with degrees in turf
equipment management. Piersol
said the group received well over
80 job offers.

“The equipment is so sophisti-
cated and expensive that the golf
courses have started screaming
for qualified people,” said
Piersol. He said today’s golf
course mechanic — or turfequip-
ment manager — has to be a far
more broadly skilled person than
in the past. “He or she has to be

setup a shop, organize a preven-
tative maintenance program, use
a computer, train and equip op-
erators, and fix things... But the
potential for a skilled, organized
person is excellent.”

Piersol said he hopes other
turf equipment management pro-
grams start developing around
the country. Officials at Delhi

@
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Maintenance crews better educated

College in New York visited
Lake City to study its program
and launched a new program at
Delhi last fall. And, as reported
in last month’s Golf Course
News , officials at several Den-
ver-area technical colleges are
also looking into establishing
some type of degree program
for turf equipment managers.

“I hope they're successful,”
Piersol said. “We can’t train all
the mechanics in the country,
the need is just too huge. There
needs to be more good programs
scattered around the country. It’s
a national shortage, there’s no
doubt about it. It's strange,
you've got this big market, with
good salaries, but you can’t get
the students and there aren’t
enough programs.”

And lest anyone think the

r:': e

mechanic’s job is somehow sec-
ond rate, Piersol, Rogers and
others all offered their own ver-
sion of an unstated truism in
the golf course maintenance
world.

“If you asked 90 percent of the
superintendents who the most
important person on the crew
is,” Piersol said, “he will tell you
his right-hand man is not the
assistant superintendent.

“It’s the mechanic.”

ConSyst®, the All Purpose fungicide,
cures and prevents more turf diseases

for less money- Leaf Spot . . . No Problem

Brown Patch . . . Gone - Nothing Better
Dollar Spot . . . Forget It

"For the lion's share of excellence".

Becawuse it's the
All-Purpose fungicide,
it has become the

only fungicide needed.

EGAL

ConSyst® fungicide truly is the "All
Purpose fungicide". It exhibits
superior performance over any other
single fungicide to eliminate the worry
in protecting your greens and fairways
from deadly diseases. It has both
contact and systemic activities to cure
and prevent turf and ornamental
diseases including pythium.

50 percent mechanic and 50 per-

Ask your local salesperson for
cent manager. Someone who can

results and cost comparisons.

CHEMICAL COMPANY
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Q&A: lowa’s research paying off for ag, turfgrass

Continued from page 17

the particle size. If you use it on
greens it gets picked up in the
catch baskets. It works well on
taller grass and is just starting to
catch on at golf courses.

I'd recommend a superinten-
dent try a small amount first
rather than totally convert to it
right away.

Try it on the driving range.
Put down a 4-by-8-foot sheet of
plywood and then apply CGM
around it. Take the plywood back
up after the application. The ply-
wood area will be your control
area so you have something to
compare.

The biggest barrier to golf
course use is the granular form.

The next step is to convert it to
a soluble form that can be
sprayed on. But that’s a multi-
million-dollar leap.

We need to get someone will-
ing to spend that money. I'm
going to California to talk to some
people about that.

GCN: Whatis the status of your
work with growth regulators?

NC: Primo from Novartis is
getting alot of our attention right
NOW.

It shows little phototoxicity,
helps reduce clippings on fair-
ways and could show some re-
duction of poa annua.

GCN: We understand you
have some ongoing work on
bentgrass greens. What can you

C up

pond alg

dac,

scum, and foul odors. . .naturally

New Organica® Pond Clarifier removes excess organic matter in ponds

and lakes with highly concentrated beneficial bacteria

“This is the best pond product we’ve ever used.”
Superintendents and grounds managers who have
field-tested Organica® Pond Clarifier consistently give us
this kind of feedback. That’s why we’re so confident that
Organica Pond Clarifier is unsurpassed for effective,
all-natural remediation of pond and lake water.

No toxic heavy metals, completely
biodegradable and non-toxic

Now you can have cleaner, clearer ponds and lakes without

The active microbes in Organica Pond Clarifier consume
excess nutrients from the bottom to the surface, thanks to a
unique oxygenator ingredient. Organica Pond Clarifier
works continuously to digest pollutants such as excess
nitrogen, phosphorous, and other organic matter when
water temperatures are from 50° to 100° F. Organica Pond
Clarifier is especially effective used in conjunction with

mechanical aeration devices.

Call today. Try Organica Pond Clarifier and you'll be a
believer, too. Satisfaction guaranteed.

28

using copper sulfate-based products. True, natural products
like Organica Pond Clarifier take a little longer to work, but
you don’t have to worry about the consequences of heavy
metal contamination. Used as directed, you will see dramatic
improvement in water quality in about two weeks,
depending on conditions.

How does Organica Pond Clarifier work?

Organica Pond Clarifier improves pond and lake water quali-
ty by enhancing natural biological processes. It preemptively
digests the food source which supports algae and weed
growth. Soon, anaerobic conditions, including bad odor, are
eliminated and a healthy aquatic ecosystem is restored.

Organica
Pond Clarifier

Manufactured and exclusively distributed by

pxo 8 2000 B

Call today for the name of your nearest dealer
1-800-270-TURF

705 General Washington Ave., Norristown, PA 19403
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tell us about that?

NC: Again, we're looking at
products that can control peoa
annua. Turf Enhancer from
Scotts, Prograss from Agrevo
and Primo are the major ones
we've studied.

We haven’t come to any con-
clusions yet, except that all
three show a lot of promise.
We'll know more about the rela-
tive success of each in another
year.

GCN: Are you receiving any
U.S. Golf Association funding for
your research?

NC: We recently completed a
major project on pesticide move-
ment through soil profiles. This
has resulted in six published pa-
pers. We found that there can be
movement and that pesticides
could potentially reach ground
water.

But we have the ability to con-
trol movement through proper
turf management and reduce the
risk. Control happens primarily
through the watering program.

We tested movement after a
heavy 1-inch rain and compared
it to four evenly spaced 1/4-inch
applications.

We saw a large reduction in the
movement by applying water in
smaller amounts at spaced inter-
vals following a pesticide applica-
tion and by not applying pesti-
cides just before a heavy rainfall.

GCN: Does the USGA do a
good job allocating its research
dollars?

NC: Yes. I've been on the re-
search committee and admired
how the USGA funds a variety of
subjects over such a large geo-
graphic area.

GCN: What will be the major
advances in turfgrass manage-
ment over the next 10 years?

NC: The Internet. It's such a
great way to distribute informa-
tion. I'm getting e-mail requests
from superintendents more and
more. In fact, we just added a
site to access our latest research
on corn gluten meal. The site:
[www.hort.iastate.edu/hortthen
click on faculty, click on Chris-
tians, click on CGM].

ROCKY MOUNTAIN ELECTS BOARD

The Rocky Mountain Golf
Course Superintendents Asso-
ciation’s 1997 board of directors
has taken office. It includes Mike
Brennan of Pine Creek Golf
Coursein Colorado Springs, Dave
Brown of Flatirons Golf Course in
Boulder, Jim Fitzgibbons of Mead-
ows Golf Course in Littleton, John
Hoofnagle of Calley Country Club
in Aurora, Doug Jones of city of
Grand Junction Golf Courses, Rick
Robbins of irrigation consultant
RRI Inc., George Stowell of
Gunnison (Colo.) Golf Club, Lee
Terry of Walkingstick Golf Club
in Pueblo, Don Tolson Fox Hol-
low at Lakewood and Jim Wilkins
of Westwoods Golf Course in
Arvada.

GOLF COURSE NEWS
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Cupit loves the challenge at tough Canterwood track

By TERRY BUCHEN

IG HARBOR, Washington —
GFrom its inception, the Canter-

wood Golf and Country Club here
was designed to be the toughest golf
course in the Pacific Northwest, and to
be the finest. Robert Muir Graves’
design accomplished both goals.

“In 1988, the course had a slope
rating of 154, and was considered by
some to be too tough and unfair,”
explained superintendent Mark D.
Cupit, CGCS. “With Graves’ help, we've
been improving the course through
minor changes such as tree and brush
removal; bunker modifications; landing
area widening, etc.

“Some of the pond edges have been
filled in; landing areas have been
reshaped; collars around greens have
been widened; new tee boxes have
been built. These improvements are
ongoing. The club has a long-range
goal that extends for several more
years of slight improvements. I feel that
these improvements will help our golf
course become more user-friendly. Our
slope rating has been reduced to 141.

Larry Gilhuly, regional USGA Green
Section director/agronomist, has his
office here at Canterwood. “Thanks to
Larry,” said Cupit, Canterwood is going
‘spikeless’ this year — “which we are real
excited about.”

Cupit’s other golf course projects/im-
provements, both short and long-range
plans, include: Making tee surrounds
more easy to mow around; completing
extensive drainage work; adding land-
scaped recirculating water features;
adding primary rough into non-main-
tained natural areas; and replacing tall
Douglas Firs with flowering trees such as
apple, dogwood, cherry and plum.

“I have been superintendent here since
the club’s inception in 1985, and it’s been
quite interesting watching the transfor-
mation from the toughest course in the
Pacific Northwest to a tamer version
without losing the course’s identity and

Mark Cupit, left, keeps
Canterwood playing to a
141 slope rating.

integrity,” Cupit continued. “Robert Muir
Graves has done a great job with the
continuity of the course.”

Cupit’s entire family is into golf, in one
way or another. His uncle Jackie Cupit
played on the PGA Tour from 1961-75.
He was rookie of the year in 1961; won
four times on the tour, including the
Western Open and Canadian Open
(where his brother Buster came in
second). In 1963, Jackie frittered away a
two-stroke lead with two holes to play at
The Country Club for the U.S. Open. In
the playoff the next day, Julius Boros
shot 70, and Jackie shot 73.

In addition to Jackie and Buster,
Cupit’s other two uncles, Bobby and
Jerry, played on tour at one time or
another. Currently, his uncle Buster
owns a golf course in Texas; his uncle
David runs a golf course in Atlanta; and
his uncle Jackie is a teaching pro in

Jason, 19, and Brian, 17 — are avid
golfers with single-digit handicaps also.”

MASTERS — ALL

Gary Grigg, far right, past president of the Golf Course Superintendents Association of America,
was one of three superintendents awarded Master Greenkeeper status during the British and
International Golf Greenkeepers Association (BIGGA) conference in England this winter. Left
to right are Master Greenkeepers Mark Broughton of Morecambe GC in England and lan
MacMillan of Balbirnie Park GC in Markinch, Scotland, BIGGA Chairman Dean Cleaver, and
Grigg. Grigg is superintendent at Royal Poinciana GC in Naples, Fla. There are now 14 Master
Greenkeepers in the world, including Americans Terry Buchan, Bob Maibusch, Richard McNab
and Bill Montague.

three years
ago where
we con-
sulted on a
future golf
course next
to the Yellow Sea,” Cupit explained.
“My boss developed the course.”

Closer to home, Cupit presides over
18 employees, including one head
equipment manager, an assistant
mechanic, one assistant, and two
foreman/irrigation staff members.

“I'have a very able and stable staff,
over 80 percent with five or more years
of service, which we are very proud of
here, realizing that the club is only
eight years old.”

“The club recently bought a border
collie, which was trained for sheep and
cattle herding. His name is Boss, and
he’s used for Canada geese control. Last
year we had between 60 to 80 geese —
this year, zero. Boss is 4 years old, cost
82,000 and as far as Larry and I know, is
the only border collie used for geese on a
course in Western Washington.

“Larry is recommending the border
collie alternative to everyone.”

Cus

Dallas. Both of Mark Cupit’s sons —

Cupit is happy at Canterwood but
he’s not a potted plant.
“Larry Gilhuly and I went to China

Plawed
youllﬁnd
Par Aide

At Par Aide, our reputation is one of our
greatest assets. Only golf course accessories that do
~ the job better, faster and safer qualify to wear our name.
Because we take our job as seriously as you do.

~ Since 1955 , we've been hstemng to you. That’s why
~ you’ll find Par Aide on quality golf courses worldwide. .
at natlonal and regional turf shows. ..on membership

: rosters working hard to establish scholarships

and set industry standards. . .actively involved
“in new product research, development and
~ testing. ‘Wherever golf is serious business,
~you'll find Par Aide even on the Internet.

And now you can call 1-888-893-2433
to find someone willing to listen to questions,
comments and product ideas you might
have to help us make your job easier.

PAR

(i,

3565 Hoffman Rd. East * St. Paul, MN 55110
Phone: 612.779.9851  FAX: 612.779.9854
wwwiparaide.com . e—mail to info@paraide.com
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the business of golf
takes place on

more than the course.
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Lockouts, tagouts crucial in shop

By TERRY BUCHEN

To avoid accidents from unex-
pected startups or release of
stored energy, the Occupational
Safety and Health Administra-
tion (OSHA) is requiring that
locks and/or tags be used be-
fore servicing or maintaining golf
course equipment and machin-
ery.

A “lockout” is a device that ren-
ders a switch, valve, raised load,
coiled spring or any energy source
inoperative. It may be a padlock,
blanking plate, restraining bar,
chain and padlock, ignition key or
any device which prevents a ma-
chine from being energized or
releasing stored energy.

A “tagout” (or locking tag)
shows who locked out the mecha-
nism, the time, date, and telephone
number or radio page. It must be
fastened to the locking mecha-
nism so it doesn’t fall off acciden-
tally, and only be applied and re-
moved by the same authorized
individual. A tagout warns others
that a particular switch, valve or
energy source is “locked out” in
the off or safe position and should
not be operated. Outside servic-
ing personnel and contractors
should be informed ofthe course’s
lockout/tagout procedures.

Lockout/tagout programs in-
clude removing ignition keys
from equipment and tagging the
steering wheel thatisinoperable;
locking out the main electrical
disconnect for the shop air com-
pressor and tagging it; using a
safety donut device that can be
used to lock out round valve
handles of varying diameters, etc.

The 11 elements of a lockout
program are:

e Determine what energy
sources will be locked out.

e Determine if locks can be
applied.

e Determine the sequence to
follow.

® Determine who will apply
locks and tags.

¢ Coordinate multiple mainte-
nance personnel use of their own
locker tag.

* Be sure all stored energy is
safely released and blocked.

¢ Follow course procedures
for performing maintenance and
service.

¢ Before removing locks and
tags and returning machinery to
operation, be sure that: all safety
guards are back in place; work is
complete and tools stored away;
workers are positioned safely for
start-up; and controls are posi-
tioned correctly for start-up and
the machine is operation-ready.

¢ Only the person who applied
the lock or tag removes it.

e Follow the predetermined
golf course maintenance se-
quence of unlocking and
untagging the lockout points to
return the machine to service.

¢ Continue employee training
and education.

Lock tips include: one lock,

30 May 1997

one key; identify locks; use mul-
tiple lockout devices if needed;
never give your assigned key or
lock to someone else; always use
a tagout with your lock; and if a
lock cannot be used, contactyour
immediate supervisor.

A tip to remember: Locks and
tags don’t de-energize machines
or equipment; people do.

MAINTENANCE

ISSUES OF SAFETY

Gasoline can spell d-a-n-ger

By BILL SIUR
Transporting and handling
gasoline comes with the terri-
tory in golf course maintenance.
Unfortunately, many forget the
hazards invelved and use some
pretty unsafe practices. This in-
cludes carrying and filling “un-
approved” containers in pickup
truck beds or utility vehicles.

Plastic bedliners protect
pickup beds from scratches,
dents and even punctures. They
can also present a fire hazard
when gasoline cans and tanks
are carried or filled in pickups
fitted with bedliners. The prob-
lem is the static charge which
can accumulate as the contain-

Continued on next page

DON'T TURN YOUR WEED CO

When you plunk down good money for weed control, you expect your herbicide to knock out tough broadleaf
and grassy weeds, not your turf. Unfortunately, DNA herbicides will do just that by inhibiting the new root
growth that is essential for turf to recover from winter stress, pest damage and other injury. Not so with
CHIPCO® RONSTAR® herbicide. The oxadiazon chemistry of CHIPCO® RONSTAR® gives you season-long control of

25 broadleaf and grassy weeds — including goosegrass, crabgrass, and Poa Annua — with just one

Rhone-Poulenc Ag Company, 2 TW. Alexander Drive, Research Triangle Park, NC 27709. CHIPCO and RONSTAR are registered trademarks of Rhéne-Poulenc. For additional product information, please



Gas transport and handling

Continued from previous page
ers slide around even a slight
amount.

When either the container
or the liner is made of plastic,
the plastic material serves as
an insulator so the built-up
static charge is not easily dis-
sipated.

This charge may be retained

on the outside of the container
or in the gasoline itself, condi-
tions perfect for an explosion.

A charged can also be gener-
ated when filling the container.
While fueling, gasoline flowing
through the pump nozzle can
also produce a static electricity
charge.

This can create a spark be-

MAINTENANCE

tween the container and fuel
nozzle, igniting gasoline vapors
and causing a fire or explosion.
The dangers are greatest on
cold, dry days, but the hazard
still exists under most climate
conditions.

The National Highway Safety
Transportation Administration
(NHSTA) advises people to place
portable containers on the
ground before filling them with

TROL INTO A CRAP SHOOT.

each application. Protecting your turf against broadleaf and grassy weeds should never

..
=

gasoline rather than filling them
in the pickup bed. If the con-
tainer is too large to move, use a
smaller container.

The NHTSA says they have
found two-dozen fires and five
injuries associated with static
electricity discharge from por-
table fuel containers.

Most of the fires involved
pickup trucks that had plastic
bedliners. Fires also resulted

preemergence application. And it gives you this dependable, broad-spectrum control without inhibiting new
root growth. You'll also appreciate the fact that CHIPCO® RONSTAR® won't leach out or move laterally through the

soil and is labeled for use on a wide variety of ornamentals, so you can keep more of your turf weed-free with

be a crap shoot. Rely on the time-proven, turtfriendly control of CHIPCO® RONSTAR? RONSTAR

call 1-800-334-9745. As with any crop protection chemical, always read and follow instructions on the label before using. ©1997 Rhéne-Poulenc Ag Company
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while portable gasoline contain-
ers were in filled trunks and pas-
senger compartments of vehicles
where carpeting acts as an insu-
lator.

The NHSTA also warns that
gasoline should be carried only
in approved containers. When
filling, bring the fill nozzle in
contact with the inside of the fill
opening before operating the
nozzle.

Keep the nozzle in constant
contact with the container at all
times while filling.

Do not completely fill con-
tainers since gasoline expands
as it warms up. Do not use
latch-open devices to fill por-
table containers. Clean up
spills immediately.

Finally, secure the container
tightly in the truck, and of course
don’t smoke while handling
gasoline.

Glen
Mills

Continued from page 24
Lake City (Fla.) Commu-
nity College were con-
sulted on how best to es-
tablish golf course man-
agement and mainte-
nance curriculum at Glen
Mills.

Said Ipock, “Many of our
students are from minori-
ties. To my knowledge, I
don’t know of any other
project that will highlight
minority youth involve-
ment in golf to such a dra-
matic degree as this will.
The proposal has been well
received by the commu-
nity. Local businesses and
residents have been very
supportive of what we are
trying to do.”

The course’s design will
feature such state-of-the-
art features as computer-
ized irrigation and an inte-
grated pest management
system. “We are being
very environmentally sen-
sitive,” said Ipock, who
adds that the decision to
contract Weed Design was
an easy one. “We liked
3obby’s commitment to
the project. He's given us
agreat routing and techni-
cal support, and he under-
stands what we are all
about.”

Weed is pleased with the
opportunity. “There’s a lot
of diversity in the terrain,
from open meadows to
streams to hardwood
stands. We're excited. It's
a great property and it
lends itself to a great lay-
out. This will be a tremen-
dous opportunity for the
kids.”

May 1997 31



MAINTENANCE

Int’l Turf Producers donate three research grants

ROLLING MEADOWS, Ill. — Recipi-
ents of this year’s International Turf Pro-
ducers Foundation (ITPF) research
grants will be Dr. Richard Schmidt of
Virginia Tech; Dr. Ronny Duncan of the
University of Georgia and Dr. Henry
Wilkinson of the University of Illinois.

Specific titles for the projects are “En-
hancement of Post-Harvest Shelf-Life of
Turfgrass Sod,” “Best Management Strat-
egies for Paspalum Sod/Stolen Produc-
tion and Establishment,” and “Designing

and Testing Sod Blends of Bluegrass for
Better Resistance to Summer Patch,” re-
spectively.

This fall, requests for 1997-98 research
proposals will be sent to nearly 300 uni-
versity researchers around the world.
Researchersinterested in obtaining addi-
tional information about making a grant
application should contact the program’s
administrator, Tom Ford, at 800-405-
TUREF or by fax at 847-705-8347.

Through the support of turfgrass sod

producers and its manufacturer/supplier
partners, ITPF is able to provide research
funding to help address critical issues
and advance the turfgrass sod produc-
tion industry. Over the past 12 months,
more than 100 members of Turfgrass
Producers International (TPI) have made
personal contributions to ITPF through
voluntary gifts accompanying their TPI
membership dues and through their par-
ticipation in ITPF’s “2-Cents Worth” an-
nual campaign.

TPI PLANS FIELD DAYS

MINNEAPOLIS — Turf Producers
International (TPI) is planning its 30th
annual Summer Convention and Field
Days here, July 17-19, featuring edu-
cational sessions, equipment demon-
strations, local tours and exhibits, and
election of officers. Harley and Marge
Johnson of Harley’s Sod in North
Branch are hosting the field day ac-
tivities, while the Hyatt Regency will
host the committee meetings and edu-
cational program. More information
is available from TPI at 1855-A Hicks
Road, Rolling Meadows, Ill. 60008.

Model 7212

405 Model

Verti-Sced
Overseeders

"Iwo new aerators tha
your job 70% easier.

Do up to 70% more aerating in the same
amount of time it used to take. Now you can deep-
tine more turf faster or spend less time and labor to
do the same job you've always done before.

The new high-speed 7212 and 7316 Verti-
Drain® models are lighter with fewer moving
parts and they still have that unique pitchfork-
ing action patented by Verti-Drain.

The 7316 is wider than its counterpart 7212
and it goes deeper. Each offers you the option
of coring or solid tining and both
can use the new needle tines for
minimal disruption. The new,
sleek cover design is representa-

with them.

7316 Model 7212 Model

145 Model

Emrex, Inc., Box 1349, Kingston, PA 18704 (717) 288-9360

tive of many maintenance-saving features that
have been added like sealed bearings. Every
change helps make the new generation more
user-friendly. Each model has that characteris-
tic construction durability that you've come to
expect from Verti-Drain and because they're
lighter, lower horsepower tractors can be used

So if you've been looking to aerate more often
or spend less time aerating with even less dis-
ruption of play, Verti-Drain’s new
generation of aerators is the only

solution that’s 70% better. Ask
your dealer for more details today.

250 Model

VERTI-DRAIN’

Works like a pitchfork, only better.

Model 7316

At

3
205 Model
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Audubon Canada
gets coordinator

Continued from page 17

find the more we let people know that,
yes, it’s here, the money’s staying in
Canada, it's serviced by Canadian per-
sonnel with Canadian information, they
will jump on board that much more.”

With support from the Royal Cana-
dian Golf Association, Al set up a Ca-
nadian program some time ago, but
there had been no Canadian office or
personnel. It was run entirely from the
New York headquarters.

Martin expects the Audubon Coop-
erative Sanctuary System will become
“an industry standard, like in the
United States.”Already, 11 percent of
Canadian golf courses are signed up
in the golf program, and progress is
being made also in the programs for
schools, business and corporate prop-
erties and individual backyards.

“We have 160 to 165 courses signed
up,” Martin said. “ We just added eight
last week. We're very close, percent-
agewise, to the States already. The way
things have been growing exponentially
I think it will work here as well.

“We've been very lucky that a lot of
people in Canada latched onto the pro-
gram and took it upon themselves to
get out and push it even though it was
not yet a Canadian entity.”

With that advance help, three Cana-
dian courses have already earned full
certification, fulfilling six categories.
Cranberry Resort Golf Course in
Collingwood pointed the way, followed
by Oakdale Golf and Country Club in
Downsview, Ontario, and Point Grey
G&CC in Vancouver, B.C.

Martin was, in fact, a member of the
advisory committee that oversaw the
Audubon program at Cranberry Re-
sort. His specialization in interpreta-
tion, combined with a background in
biology, made Martin “a perfect fit”
for the job, according to Dodson.

“From a point of view of certification
requirements, programs and general
objectives, Audubon Canada will be
exactly the same as the U.S.,” Dodson
said. “However, we thought it best to
serve our members with people familiar
with their culture, rules and regulations.
They will run their program as seen fit
by Canadians and for Canadians.”

“We will Canadianize the informa-
tion as much as possible, and get the
office set up and running smoothly,”
said Martin, who is presently a one-
man staff. “By September we hope to
have all the Canadian members fully
serviced from this office and to find
corporate sponsors so that we can hire
additional staff.”

The Canadian government’s response
to Audubon Canada? “Basically, we’re
getting people to voluntarily do things
the government wishes they would do
anyway,” Martin said. “We’re giving
them recognition and credit for it and
serving as a clearing house to set them
on the right path. The response from
the government is, they love it, they
think it’s fabulous. And they've helped
outalready with workshops and helping
resource committees on different golf
courses.”

GOLF COURSE NEWS

HAINTENANCE
Canadian President Scenna takes dreom one sfep further

By MARK LESLIE

MONTREAL — Italian immigrant
Pelino Scenna, whose dream came true
in December 1963 when he became a golf
course superintendent, told Canadian
Golf Superintendents Association (CGSA)
members “I've been involved in this in-
dustry for 41 years and I like it more now
than ever before.” Scenna was speaking
as the new president of the CGSA during
its International Turfgrass Conference
and Show here in March.

He deflected praise, saying he
has been “fortunate to be sur-
rounded by a good staff all these
years.”

After immigrating to Canadain
late 1956, Scenna got his first job
at Brantford Country Club, the
fourth-oldest course in Canada
and near Toronto. After winning
the superintendent job at Galt
Country Club in 1963, he became involved
in the Ontario Golf Superintendents Asso-

Pelino Scenna

ciation, and in 1978 served as its
president. “A very, very reward-
ing involvement,” he called it.
After 21 years at Guelph, he
left in 1985 to join Burlington
(Ontario) Golfand Country Club,
where he works today. He was
first elected to the CGSA board
in 1989 at the urging of Paul
White of and Bobby Brewster.
“It has been the highest pleasure to

serve the CGSA,” he told his colleagues.

There’s a total resource. One

that can help you grow healthy,
green turf with a strong root system
and a solid base. Turf that’s healthy
and better able to fight disease,
pests and everyday wear and tear.
That resource is Terra. You’ll find
a complete, new line of Terra
Professional Fertilizers — with
primary, secondary, micronutrient
and pesticide packages available.
Plus, you can count on the support,
service, assistance and expertise
it takes to select and use the right

There’s more than
fertilizer in this bag.

»ierra

Terra Industries Inc.

P.O. Box 6000

Sioux City, lowa 51102
1-800-831-1002
www.terraindustries.com

Working with you.

MAGIC CARPET

FERTILIZER DRIVERS'

CLOSE-CUT TURF
FERTILIZER

fertilizer. The product
that will do the job for
you. For fertilizers, turf seed,
plant protection products and
a whole lot more — work with
Terra. You’ll get more.

EDGE’

PUTTERS' PRIDE’

GREENS QUALITY
FERTILIZER

R
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Even at the end of a 14-hour day you’re thinking ahead to
the challenges of tomorrow. Your water aeration system
shouldn’t be one of them. With over 100,000 units
operating in the field, Otterbine is the brand

turf professionals rely on for durability and

worry-free operation.

No more 6-hour assembly sessions

Unlike the competition, Otterbine aerators are
shipped pre-assembled and ready to work. Only
Otterbine uses a custom built, low speed, four
pole motor that operates at half the RPM’s of
competitive high speed motors. Low speed motors
mean greater motor longevity and the lowest
operation costs in the industry. Only Otterbine
aerators are constructed of 21st Century high-tech
engineered thermal plastics and stainless steel for

longer life under extreme operating conditions.

Unmatched aeration capabilities
Otterbine has the highest oxygen transfer rate of 2.3 pounds
per horse power per hour, based on published independent
testing by Auburn and Louisiana State University.
Each motor is built to run at the lowest RPM rate so
you can expect years of dependable service with

Otterbine aerators are
built to last the longest.

unmatched aeration capabilities, unlike high speed motors

that sacrifice operating efficiency and aeration capability.

No more inconvenient repairs

The Otterbine warranty is the best in the indus-
try — 2 years on all moving parts and 5 years on
all non-moving parts — while most standard
warranties only cover you for 1 to 3 years. Plus,
with over 60 authorized Otterbine service cen-
ters around the globe, you'll never have to
worry about fixing an aerator yourself, or send-
ing it long distances for service — which would

mean lOIlf_{ down times and greater expense.

Learn more about water management
Otterbine is the leader in the science of
aeration. Read what we’ve learned in 40 years
as the market leader in aeration — ask for your free copy
of “Pond & Lake Management.” It’s a guide to help you
make the right decisions on aerator sizing, placement,
and the scientific reasons behind those recommendations.

Otterbine offers a diverse line of products that include
both surface and subsurface aerators, lake dye,
portable pumps, ozone generating and delivery
systems, plus much more.

Water works with Otterbine.
3840 MAIN ROAD EAST, EMMAUS, PA 18049 1-800-237-8837 / (610) 965-6018

© Copyright. Orterbine, 1996
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SPECIAL REPORT: WASTEWATER

WATERING HOLE

With Camelback Mountain at their backs and water hazards ahead, golfers negotiate the third
hole of The Phoenician’s Desert Nine, the new Ted Robinson-designed layout at the Scottsdale,
Ariz. resort. The original Phoenician resort opened with 18 Homer Flint-designed holes in 1988.
The new nine opened last April. ITT Sheraton Corp. of Boston owns and manages the facility.
The Phoenician and other Arizona courses should benefit from the non-profit Golf Industry
Association formed recently to champion water rights and other issues of concern to the state’s

Non-profit formed to protect water
rights in Arizona’s stingy supply

By PETER BLAIS

HOENIX — Protecting the Ari-
zona golf industry’s water rights

is one of the main purposes of the
Golf Industry Association (GIA), a new
non-profit corporation formed to
preserve the quality and promote the
growth of the game across the state.

“There is a significant need for this
type of united advocacy on behalf of the
game of golf,” said Tom Patrick,
president of the GIA and vice president
of Phoenix-based SunCor Resort and
Golf Management.

“Over the years, golf has made
tremendous contributions to our quality
of life in Arizona. However, recently
many legislative and regulatory issues
have arisen which could adversely
affect all levels of our industry as well
as the spirit of the game.”

Many of those legislative and regula-
tory issues have revolved around water.
Strict regulations limit the amount of
irrigated turf on Arizona courses, Patrick

many golf facilities.

noted. However, a recent University of
Arizona study indicates that traditional

formulas for estimating golf course water
use may be faulty.

“The study indicates we need to look
at increasing golf course allocations,”
the GIA president said. “The test plots
used to estimate water use don’t take
into account the edge effect of having
golf courses border the desert. On a
golf course, there’s nothing to stop the

Continued on page 36
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You Make The Choice

Dy'On is the original spray
indicator......the first to
let you see where you
sprayed.....a temporary

Pebble Beach
effluent study
ready to go

By J. BARRY MOTHES

MONTEREY, Calif. — A critical, long-
term “demonstration trial” to study the
effects of reclaimed water on annual blue-
grass putting greens — like those at
Pebble Beach and several other well-
known Monterey Peninsula golf courses
here —will start by the end of this month.

Over the next few weeks, 28, 15-by-15-
foot field plots will be installed near the
11th and 12th holes at the Pebble Beach
Golf Links. Each plot will have different
combinations of grass types, soil mixes
and construction styles and will be irri-
gated with reclaimed water. A main goal
of the trial will center on finding ways for
peninsula superintendents to maintain
world-class putting surfaces while using
water with a salt content that has proved
troublesome.

“There are all sorts of things that people
don’t know about using reclaimed water
on golf courses that get lots of traffic and
use low-mowing heights,” said Mark
Mahady, an agronomic consultant based
in Carmel Valley, Calif., who is leading
the study. “We think this study will help
us figure that out.”

The reclaimed water research project
was developed in the wake of problems
on putting greens at seven Monterey Pen-
insula golf courses. In 1994, a $34 million
recycled water project was launched by
the Pebble Beach Co., whose courses
started using reclaimed water to irrigate
its tees, fairways and greens. Within a
year, however, superintendents started
noticing discoloration, wilting and dis-
ease on their greens.

The problems have been linked in part

Continued on page 37
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Spreads More,
Costs Less

Now you can topdress and spread organic materials
with one very affordable machine

The mid-sized Millcreek
Topdresser/Spreader is more
versatile than greens-only
topdressers, 1/3 the price of
large-area topdressers.
Starting under $6000,*
it's a no-nonsense,
non-hydraulic workhorse
that's easy to operate,
and as reliable as
they come.

Now you can
topdress, plus spread
compost, disperse
clippings, fill bunkers, break
and disperse aeration plugs,
apply lime, wood chips and
more - all with one affordable
machine. More and more

Topdresses and spreads all kinds of
organic material. Two PTO models,
from 1 to 2 cu. yd.

superintendents are finding the smaller Model 50 ideal for tees and greens
because it has just 14.6 psi. The spread pattern adjusts from 3’ to 10.”
As one delighted superintendent says, “There’s nothing else like it.”

No question. Dollar for dollar, the Millcreek Topdresser/Spreader is your
best value for all-around spreading versatility. You'll wonder how you ever
got along without it.

Call today for the name
of the dealer nearest you.
Patented MILLCREEK
Spreading .
Action 1@@
Huricrenne :

Millcreek’s patented “PowerBrush” action and adjustable
directional fins enable you to spread almost any flowable material
in paths from 3 to 10" wide. A single operator needs no tools for
safe, easy adjustments. PTO or engine-drive. 2 cu. yd. capacity.

1-800-879-6507

FAX: (717) 355-2879

*Plus freight and set up. Bird-in-Hand, PA 17505

dye that will slowly
fade away in sunlight.
Dy'On is also recom-
mended as a pond
and lake dye. Other
diluted, imitator
products are worth
far less.

Dy'On "W" (washahle)
is not a dye hut a
temporary colorant.
It is equally easy
to use as Dy'On
yet will rinse

off hands,
driveways

and walk-

ways

guickly

and

easily.
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Continued from page 35

desert from siphoning off
irrigation water. But the test
plots usually don’t take this
into consideration.”

The state has also failed to
provide incentives for the golf
industry to use effluent,
Patrick said. Golf courses are
often seen as a way for the
state’s growing cities to rid
themselves of their resulting
wastewater. And yet, there is
little incentive for golf courses
to install the expensive piping
infrastructure to transport efflu-
ent to the site or suffer through
the maintenance headaches of
using the salt-laden water.

“We need to develop alterna-
tive water-use regulations so
that using effluent doesn’t count
against a course’s water allot-
ment,” Patrick said. “Using efflu-
ent doesn’t increase the water
available to the course, so why
not just use ground water.”

The GIA will focus its efforts
on effectively communicating
the concerns, opinions, and ben-
efits of the golf industry to the
state legislature, regulatory
agencies, communities and
citizens.

“The public’s perception of
golf as a water user is not
always a good one,” Patrick
said. “We’re very visible be-
cause of the sprinkler systems.
Agriculture uses much more
water, but it’s a case of out of
sight, out of mind.”

Several years ago, a Univer-
sity of Arizona study reported
golf contributed $2 billion annu-
ally to the state’s economy, Pat-
rick said. The state Department
of Commerce and the golf indus-
try are undertaking an updated
study that Patrick expects will
show golf’'s impact is several
times the $S2 billion figure.

“People come to Arizona to
play golf,” the GIA president
said. “Eleven new courses
opened in the Phoenix area last
year and another eight to 10 are
under construction. Each course
needs to host 40,000 rounds a
year to make the project work.
And then there are the resort
communities that grow up
around the courses that need
golf in order to survive.”

Although it is part of the
state’s second-largest industry,
tourism, golf has never had an
organization that looks out for
its interests in the legislature.
“It’s always been a last-minute
scramble to react to something
that affected golf,” Patrick said.
“This [GIA] is an attempt for us
to be more pro-active regarding
water, taxation and other issues,
rather than just waiting for the
phone call to tell us something
is coming down.”

In addition to SunCor’s Pat-rick,
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initial GIA board mem-
bers include represen-
tatives from the Arizona
Golf Association, Raven
Golf, Robson Communi-
ties, Resort Suites of
Scottsdale, Recreation
Centers of Sun City
West, Communication
Links, John Jacobs,

SPECIAL REPORT: WASTEWATER
Arizona group will address alternative water-use regulations

Tom Patrick

American Golf Corpo-
ration, In Celebration
of Golf, The Lyle
Anderson Co., The 500
Club, Grayhawk Devel-
opment, Paradise Val-
ley Country Club,
Troon Golf, Cobble-
stone Golf Group, The
Masters Group, and

McCormick Ranch Golf Club.
Major suppliers such as Toro,
ClubCar and E-Z-GO have also
backed the group, Patrick added.
“We have the nucleus of an
outstanding organization,” he
added. “Everyone is committed
to serving the golf industry and
the state of Arizona as best we
can. But we need more help.

Ideally, we'd like to attract 100-
percent participation from those
directly involved in the industry.
However, we also welcome the
support and viewpoints of
anyone who has an interest in
helping maintain the health of
the Arizona golf community.”
For more information about
the GIA, contact 602-285-6874.

If 15 years of being the foremost
fungicide isnt enough, might we

snare you with our drum?




ONEIDA, N.Y. — The Oneida Indian
Nation has pledged to use recycled water
from the city’s treatment plant to irrigate
its future $S10 million golf center.
According to an agreement set to be
finalized between the city and Indian
community, the Nation will lay a pipeline
spanning 3.5 miles from the golf facility

SPECIAL REPORT: WASTEWATER

to the treatment plant. The pipeline will
intercept effluent that would otherwise
flow into Oneida Creek.

The intercepted effluent will be dis-
charged into a reservoir near the golf
courses. Theirrigation system will have
temperature controls and weather sys-
tems that automatically extract water to

Oneida Nation promises to employ effluent at $10M golf center in New York

certain parts of the course. The system is
modeled after similar systems used at
Walt Disney World courses.

City and state environmental officials
here are pleased that it will reduce the
amount of material discharged into
Oneida Creek. Lake Placid and Canton
are the only other communities in New

York state that use effluent water.

The Oneida Indian Nation’s golf cen-
ter, which is scheduled to open in 1998,
will feature an 18-hole golf course, a
nine-hole par-3 course, a golfacademy, a
full-size driving range, a short-game cen-
ter and a40,000-square-foot putting area.
Construction started earlier this spring.

Pebble Beach

Continued from page 35

to a higher salt concentration in
the reclaimed water. The put-
ting surfaces at the seven
courses are annual bluegrass
(Poa annua), which has proved
to be the best turf to cope with
the peninsula’s cool, foggy cli-
mate. But Poa annua is also very
sensitive to salt.

The project has been scaled
back significantly from last fall,
when the plan called for a tech-
nically sophisticated “replicated”
field study that would have cost
somewhere between $300,000
and S500,000 over a four- to five-
year period.

But the scope and scale of the
project shrunk during the win-
ter. Questions were raised over
whether there would be a pre-
dictable and constant supply of
reclaimed water for the entire
length of the proposed study.
There were two occasions in
1996 when the golf courses were
forced to use potable water be-
cause there wasn’t enough re-
claimed water available.

Any interruption in the supply
of reclaimed water, according to
Mahady, would ruin the scien-
tific integrity of a study trying to
determine how the grass will do
while relying completely on re-
claimed water.

“Although it’'s not areplicated
field study,” said Mahady, of the
new version of the project, “and
it's not as statistically substan-
tial as what we originally
planned, there’s a greatlearning
curve through this sort of work
that is tremendously beneficial.
If reclaimed water is used on the
peninsula, and it is, we need to
know how to use it properly.”

With the demonstration trial
plots at Pebble Beach, mainte-
nance crews will maintain them
as part of their daily routines.
Once the grass grows in, they
will simulate wear and tear, try-
ing various mowing heights.
Mahady will be the lead evalua-
tor.

Mahady said one of the first
things that he and others in-
volved in the project will be
watching closely in the short
term is how water quality affects
the germination of the grass
type and the rate of that germi-
nation.

“We'll start learning from day
one,” he said.
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Oxymax solves lack
of fountain spray

Besides its floating fountain aerators,
Aquamaster also manufactures the

Oxymax Aeration System which gives
the aquatic manager a solution to water
quality problems when no fountain spray
pattern nor on-shore motor and com-
pressoris desired. Oxymax works from
the bottom of the pond, completely sub-
merged, out of sight and silent. It

SPECIAL REPORT: WASTEWATER

>ctric motor to a propeller
water transport system.

The oxygen-depleted water is moved
rapidly from the bottom of the pond
directly and efficiently to the surface.
This cooler, denser water absorbs oxy-
gen as it quickly spreads across the
pond. Itreturns down through the strati-
fied layers, providing equal distribution
of oxygenated water.

Call 800-693-3144.
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MATERIAL DELIVERY UNIT

LOAD EVERYTHING...

TOPDRESSERS, UTILITY
VEHICLES, SPREADERS
NO LABOR, NO TRAVEL,
NO WASTE
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FILL EVERYTHING...

TRAPS & BUNKERS,
DRAINAGE DITCH

PERFECT FOR CONSTRUCTION
AND RENOVATION JOBS

SPREAD EVERYTHING ...

TOPDRESSING MIXES, SAND,
COMPOST, LIME, AND GYPSUM
15" TO 40" WIDE,

UP TO 1/4” DEPTH

* FERTILIZER NOT RECOMMENDED

Bunker Pumper unveiled by Otterbine

Otterbine Barebo has released its new
and improved Bunker Pumper.

By adding a removable float, Otterbine
has made the new Bunker Pumper easier
to use in those hard-to-reach places. This
pump can drain water from irrigation
ditches, bunkers, swimming pools, con-
struction and excavation sites, manholes,
and any low-lying, hard-to-reach areas. In
addition, Otterbine has improved the
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pumping capacity of this unit by 10 per-
cent, giving it the highest pumping rate
available on the market today.

The Bunker Pumper has self-priming
action. A centrifugal pump offers sub-
merged suction without the need for suc-
tion hoses or priming systems.

Contact Otterbine-Barebo at 619-965-
6018, ext. 241.
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PBI/Gordon adds

two water products

PBI/Gordon Corp. has an-
nounced the addition of two new
aquatic management products to
its Professional Turf & Ornamen-
tal product line.

AquaCure Aquatic Algaecide,
specifically formulated for con-
trol of aquatic species of algae,
contains a formulation derived
from copper-triethanolamine
complex with copper hydroxide
and containing 8 percent elemen-
tal copper. This new algaecide
product is reported to provide
effective control on both plank-
tonic and filamentous algae spe-
cies, over 60 of which are in-
cluded on the label.

AquaCure Aquatic Herbicide,
specifically formulated for aquatic
weed control, is a stable non-cor-
rosive formulation derived from
copper-ethylenediamine complex
with copper sulfate pentahydrate
containing 8 percent elemental
copper.

Contact PBI/Gordon at 1-800-
821-7925.
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Water recycling
system unveiled

RGF Environmental Systems,
Inc. has introduced an advanced
wash-water recycling system,

MOVE EVERYTHING..

WITH THE SUPER VERSATILITY
OF THE MH-<400 MATERIAL
DELIVERY UNIT AND QUICK

ATTACH OPTIONS - NO TOOLS REQUIRED

IN CANADA: 48945 Yale Road East
Chilliwack, B.C. Canada V2P 6H4
Tel: (604) 794-7078 « Fax (604) 794-3446

IN THE USA: PO Box 1603 Sumas WA 98295-1603

it 1-800-845-7249

Call today for more info or a free demo
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the Ultrasorb Model GC, engi-
neered for the removal of herbi-
cides, insecticides and pesticides
in addition to oils, solids and
grass.

The Ultrasorb Model GC is
equipped with RGF’s Proprietary
Catalytic Oxidation Process which
actually oxidizes contaminants
such as herbicides, pesticides,
odors, algae, bacteria and other
organics to harmless carbon diox-
ide and water, thereby decontami-
nating the water and increasing
the filter life.

Its Biosorb Series-I Aerobic
Digestor reduces high B.O.D.
loading. The Model GC also con-
tains an auto backflush system for
the filters which help to reduce
maintenance.

Contact Ron Lye, RGF Envi-
ronmental Systems, Inc., 3875
Fiscal Ct., West Palm Beach, Fla.
33404; phone (800) 842-7771, in
Florida (561) 848-1826.
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LOHMANN BREAKS GROUND
ON EVANSVILLE PROJECT

EVANSVILLE, Ind. — Construction
has begun here on Eagle Crossing
Golf Club. The new 18-hole golf course
and practice facility will be the focal
point of the 270-acre Eagle Crossing
subdivision. The golf course is being
developed by BSH Development of
Evansville and designed by Lohmann
Golf Designs, Inc. of Marengo, I1l. Con-
struction is being completed by BSH
Development and Golf Creations of
Marengo, Ill. The par-70 course will
feature bentgrass greens with
zoysiagrass collars, Bermudagrass
tees and fairways, and fescue grass
roughs. The golf course is scheduled
for completion this fall, opening for
play in the summer of 1998. The hous-
ing development began last summer
and now features 84 of the 245 home
sites for sale.

VIOLA TO ADD NINE
AT PINE KNOB GC

CLARKSTON, Mich. — A new nine
holes are under construction here at
Pine Knob Golf Course. The additional
holeswere designed by West Bloomfield
architect Lorrie Viola, whose first solo
effort in Michigan, The Timbers near
Frankenmuth, opened last summer.
She’s also undertaking a renovation of
Burning Tree Golf & Country Club in
Macomb, two championship layouts
in Ocala, Fla., and a nine-hole addition
in Fairfield, Conn. Planned to inter-
twine with the existing 18, three of the
new holes will wind their way along
Lake Fleming, while the other six will
offer the wildness of an Irish links
course, Viola said. Seeding is expected
to take place in June. The new nine
will be open for play in 1998.

C-D TO HANDLE MICH. RENOVATION

SHEPHERD, Mich. — The golf
course design firm Conroy-Dewling
Associates, Inc. will handle a renova-
tion and extensive master plan here at
Winding Brook Golf Club, according
to President James R. Dewling. The
renovation will continue this spring
under the direction of head profes-
sional Tim Dawkins. Improvements
will focus on the tees and drainage
around a number of greens and fair-
ways. Phase two, involving an updat-
ing and upgrading of the existing
course, is expected launch this fall.
The course will be available for play
while improvements are underway.

GOLF COURSE NEWS
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Dye is cast
for ASGCA

Alice takes gavel this month

When the American Society of Golf
Course Architects (ASGCA) meets in
Toronto, May 12-18, Alice Dye will suc-
ceed Denis Griffiths as tfs first female presi-
dent. A design partner with her husband,
Pete, since 1959, Alice has been a storied
amateur state and national golfer as well
as prime champion offorward tees in course
architecture. When son Perry was accep-
ted by the ASGCA last year, it meant the
Dyes and both sons were ASGCA members
— younger son P.B. having joined several.
years ago.

LA R ]

Golf Course News: What do you want
to focus on during your term in office?

Alice Dye: We will continue all of the
programs that Denis [Griffiths] started:
stressing low-cost golf

courses and the President’s
Award. We also want to
improve speed of play

and create a greater
identity forthe ASGCA
Foundation so thatthe
industry knows we are

&

A

doing somethingina
special niche to help.

By building low-
cost golf courses we
canreduce the price
of golf and keep it
growing. The Pres-
ident’s Award will be directed toward a
specific project: this year Junior Golf. So
many programs are so big that we can’t
make a particular contribution, so our
foundation will center on some area that
is pertinent to our organization where we
can really be of help to the golf industry,

Alice (from left), Perry and Pete Dye conduct a site walk at Thai Muang G.C.,
a Dye Design in Thai Muang Beach, Thailand.

»
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golfers, everyone. The Foundation has
done some good work with research, and
with a living history. We have videotaped
about 20 old-time architects who are still
living, telling their experiences and phi-
losophies. People like Robert Trent Jones
on tape, telling his philosophy — this will
be invaluable 50 years from now.

The environmental book that [ASGCA
member] Bill Love put together was won-
derful. It required a lot of work and dedi-
cation, and it is information that only our
organization can provide. But we're such

Continued on page 48

Course and Conference Center in Euless.

EULESS, Texas — Hurricane Creek
meanders by while century-old oak
trees and an assortment of native
grasses outline the fairways here on
the newest design from Keith Foster,
the city of Euless’ Texas Star Golf
Course and Conference Centre.

The facility, located in the heart of
the Metroplex and 10 minutes from
the Dallas/Fort Worth Airport, opens
for play May 22.

The constant feature of the 287-acre
site is Hurricane Creek, which winds

The contours catch and enhance patches of sun and shade at Keith Foster’s Texas Star Golf

Foster set to unveil the Texas Star

through a landscape of stacked rock
ponds, waterfalls and hill country ter-
rain.

The 7,000-yard track, constructed
by Landscapes Unlimited of Lincoln,
Neb., will play to a par of 71.

Sporting a spikeless golf shoe policy,
the course will host The Collegiate
Players Tour National Championship
on Aug. 12-14.

The state-of-the-art conference cen-
ter includes more than 5,000 square
feet of divisible space.

With irrigation and
alcohol, hard part is
knowing when to stop

By DR. MICHAEL HURDZAN

ecently I had a discussion with
R perhaps the dean of club profes-
sionals, from one of the most
distinguished and exquisitely mani-
cured golf courses in America. We
talked about, what else, Tiger Woods’
prodigious length off the tee, and my
friend offered that maybe it was time to
bring back fairway cross bunkers that
make the classic courses of the 1920s
so popular and a great test of golf.
“Only then,” he mused, “will par-5s
stay three-shot holes and will 460-yard
par-4s be more than a drive and short
iron for the big hitters.”
Personally, as a fan of cross bunkers,
I applauded his observation, but we
both realized that such hazards would
most seriously frustrate the average
and below-average golfer, make for
slow play and add to maintenance costs.
I suggested there might be another
strategic solution, which would actually
more fairly increase the challenge of a
golf course for all golfers, speed up
play, reduce maintenance costs and
make golf courses better neighbors to
their surrounding environments. That
idea was also a 1920s classic, but it was
a product of technological depravation,
not intelligent decision-making.
This big idea was — to turn off
fairway irrigation.
Now my dear Mom taught me “all
Continued on page 42
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By MARK LESLIE
t is getting easier to procure financ-
I ing for golf course projects, but the
permitting process is generally
longer, according to a survey of golf
course architects in the United States.
In a Golf Course News poll of architects,
more than nine out of 10 also said more
environmental planning is being done
before permits are sought.
Sixty-two percent of those surveyed
said financing is found more easily today
than in the past. Brian Curley, in fact,

DEVELOPMENT
Survey: Permitting more involved, say architects

responded: “Absolutely!” But 32 percent
of the respondents disagreed, saying it is
not easier to obtain, and 2 percent felt the
situation is unchanged.

Sam Sakocius, president of golf course
builder Sajo Construction, said, “It seems
there are more sources for financing but
those sources are more restrictive.”

A full 92.5 percent of those responding
said more environmental planning is be-

ing done before the permitting process
begins. But despite this advance work, 64
percent reported that it is taking develop-
ers longer to get projects approved. Only
13 percent said permitting is being com-
pleted more quickly than in the past.
Roger Rulewich of the Golf Group in
Bernardston, Mass., who has courses
under construction or in planning in six
states, balanced the two opinions, saying

Introducing The All-New
Aristocrat Of Bunker Rakes

the permitting process is “shorter but
with more litigation.”

Gary Linn of Robert Trent Jones II
International in Palo Alto, Calif., credited
reports and studies that are mandated by
regulations with lengthening the process.

John Sanford of Jupiter, Fla., spoke for
some who said the answer to the question
depends entirely on the site and state.

Continued on next page
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FIRST liquid-cooled
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Speed Boss* invention
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New take on
the golf/real
estate combo

By MARK LESLIE

CHARLOTTE, N.C. — Mixing
two everyday ideas, a pitch-and-
putt golf course and multi-family
apartment community, a small
golf course operator here feels
he has a prize possession — one
that should “go national.”

“I'm excited about the poten-
tial it has for the golf business,”
said Del Ratcliffe of his concept.
“If we have a number of these all
over the country, we'll attract a
lot of people who have never
picked up a club to play on them.
It's simple, inexpensive and a
great way to learn the game.”

Ratcliffe Golf Services opened
its Paradise Valley Par-3 here in
November in conjunction with a
300-unitapartment complex built
by Summit Properties, a local

: developer.
“ A, The has already proven ex-

g
¥

tremely successful, said
Ratcliffe, who also operates the

-
]

* 18-hole Sunset Hills and a prac-

tice range in the area. “We cer-
tainly feel it can be done on a
very profitable basis.”

Call it “a poor man’s country
club,” he said.

While Paradise Valley and the
Summit Green apartment com-
munity are under separate own-
ership, Ratcliffe said: “The ideal
situation is to have a fully inte-
grated project, with a single
owner, where the par-3 becomes
a simple amenity to the project.
We want to fully integrate the
concept to go to the semi-private
golf community where you gain
golfprivileges when you become
a tenant in the apartments.”

“The concept is so good,” he
said, that it should be incorpo-
rated in developments around
the country. “The golf course
benefits from having a lot of
people next door to it. The apart-
ments can charge a higher rental
and have a much more market-
able product than the guy down
the street. Most apartment com-
plexes are updated with the bet-
ter stoves or refrigerators —
bells and whistles in the apart-
ment. But the [competition]
down the street can't refurbish

Continued on page 50
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EPA deals blow to state permitting initiative

ST.PAUL, Minn. — Gov. Arne
H. Carlson and Minnesota Pollu-
tion Control Agency Commis-
sioner Peder Larson have ob-
jected to the Environmental
Protection Agency’s (EPA) re-
cent decision to halt an agree-
ment that would allow states to
adopt innovative permitting of
environmental regulations.

The effect will be the sfafus
guo, often meaning long delays
for golf courses and other
projects.

On Feb. 26, Larson and five
other state environmental
agency commissioners sent a
letter to EPA Administrator
Carol Browner and Deputy Ad-
ministrator Fred Hansen stating
that members of the Environ-
mental Council of the States
(ECOS) were shocked to learn
that EPA had made a “unilateral
decision” to immediately pull
back from public review the draft
“Joint EPA/State Agreement to
Pursue Regulatory Innovation.”

ECOS consists of environmen-
tal secretaries, directors and
commissioners from 49 states
and six territories. Larson is co-
chairman of the ECOS Regula-
tory Innovation Work Group
that, along with EPA, developed
the draft agreement.

For ECOS members this
means that months of hard work
of the joint EPA/ECOS Work
Group have come to a jolting
halt.

“] am frustrated because just
as the states and the EPA are
about to find ways to streamline
environmental regulation, the
EPA gets cold feet,” said Larson.
“The EPAisimposing conditions
to halt, or severely impair all fu-
ture efforts to help business com-
ply with environmental regula-
tions while producing cleaner
results in an economically fea-
sible way.”

When asked for his reaction to
the EPA’srecent decision, Carlson
said: “It is my duty to the citizens
of Minnesota to create the most

Architects survey

Continued from previous page

Meanwhile, surveyed about
whether the pipeline of new
courses shows any signs of dry-
ing up, golf course builders
agreed that it does not.

“Allindications,” explained Joe
Niebur of Niebur Golf, based in
Colorado Springs, Colo., “show
1997’s construction activity re-
maining constant with the past
year’s.”

Bill Kubly, president of Land-
scapes Unlimited Inc. in Lincoln,
Neb., seconded that motion, say-
ing, “If anything, the pace is pick-
ing up. We have never seen so
much activity. There seems to
be a lot of renovation work com-
ing up as well.”

GOLF COURSE NEWS

efficient system possible for
achieving our environmental goals
and ensure the best protection of
public health and the environment
for the least cost. However, the
EPA’s decision to impose condi-
tions on all future efforts brings
future uncertainty to a process
that held great promise.”
“ECOS members are disap-
pointed that the EPA decided to

impose these unreasonable and
counterproductive measures,”
said Larson. “We believe that the
EPA’s position shows a lack of
commitment to meeting President
Clinton’s charge of reinventing
environmental regulations. The
EPA has said publicly that its goal
is to apply common sense, flex-
ibility and creativity to move past
its one-size-fits-all mentality.

Clearly, the EPA’s actions create
great barriers to true innovation. I
am very disappointed.”

Larson said itis ironic that the
draft agreement has fallen prey
to the very problem the states
hoped it would solve. Larson
hoped the draft agreement would
cause some improvement in the
relationship between EPA and
the states, which has been in-
creasingly strained in the past
few months.

“ECOShoped that through the
principles and process described
in the draft agreement that EPA
and the states could create a
shared commitment to dealing
openly with each other and be-
ing accountable for our actions,”
said Larson. “We are instead left
with damaged trust and ques-
tions about EPA’s commitment
to working in partnership with
states to create a better environ-
mental system for our citizens.”
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Hurdzan comment

Continued from page 39

things in moderation,” so even
if we do not turn off fairway
irrigation, let’s reduce it to the
minimum amount necessary to
keep the turf healthy... not
green — healthy. Nearly every
turfgrass manager | know
believes that we water to
excess only to provide that
perfectly green sward de-

manded by their clients,
customers or bosses.

In the Midwest it is not
uncommon to use 1.5 to 2
million gallons of water per
week on a fully irrigated 18-
hole golf course — and almost
that much each day in the
desert Southwest. In many
cases this might be twice the
amount necessary to keep the
turf healthy, although not
verdant green and lush.

DEVELOPMENT

So if healthy turf will
naturally go off-color during
periods of high environmental
stress, will golf then be less
enjoyable? No, it will be more
enjoyable.

I grew up on a public facility
and much of what I fondly
remember about golf there was
attributable to the course
having unwatered fairways and
roughs. In particular, the
second hole — a 500-yard par-

5. In the spring and fall the
rain kept the clay soils moist
and the turf lush. During these
times, the hole required a
driver, fairway wood and
wedge to reach the green.

But in the driest part of the
summer, when the ball would
bounce and roll on landing, it
could play as short as a driver
and five iron. Between those
two extremes, depending on
the state of soil drying and the

THEY’LL BE A FORCE
IN YOUR TEE BOX.

THEY’LL HAVE NO
PROBLEMS PLAYING
THROUGH YOUR ROUGH.

THEY’LL WORK YOUR
FAIRWAYS LIKE PROS.

THEIR HUNGER FOR GOLF
IS VORACIOUS.

THEY'RE
GRUBS

AND IT’S TIME THESE
LITTLE BUGGERS FIND
A NEW SPORT.
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YOUR GOLF COURSE.

Tee Time® Feriilizer with MERIT® provides you with a premium
formulation of the most effective season-long white grub control
on the market today plus a granular turf ferfilizer that allows you
to maintain a green and grub-free course.

A SINGLE APPLICATION

PROVIDES MULTIPLE BENEFITS

A single application prior to egg hatch protedts all season long
against grubs. Grubs however, aren't the only insects that MERIT®
controls. A single spring application applied at peak adult adtivity
also controls billbugs, bluegrass weevils, and mole crickets. The
granule particle sizing allows for the uniform and effective distrib-
ution of both the ferfilizer and MERIT® right where it needs to be.

EFFECTIVE AND SAFE.

A WINNING COMBINATION!

Tee Time® Ferilizer with MERIT® is remarkably effective and can
give you residual soil insect control up to four months or longer in
turf. And it has an exceptionally low application rate of only 0.3
pound of active ingredient per acre.

The lower environmental load of the insedticide’s active
ingredient means lower toxicity to workers, birds and fish when
used as directed.
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SPECIFIC NEEDS
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ON YOUR COURSE.
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Contact your nearest distributor
or call 1-800-225-ANDY to order
Tee Time® Fertilizer with MERIT®.

wind, every combination of
second shots was possible.
Rarely did the hole even play
the same two days in a row, so
the golfer who could read
those conditions and use them
to his advantage, benefited. At
times you could aim the ball
far up into the right rough,
knowing the ball would bounce
off the dry hillside, cut off the
dogleg, and end up back in the
fairway. Had the fairway and/
or rough been fully irrigated
the hole would have probably
only varied a club or two over
the entire season.

Was golf less fun because
the turf turned brown in the
summer? Absolutely not— it
was more fun, a greater
challenge. With reduced
mowing and fertilizing, it had
less environmental impact. Dry
turf is one of the most charm-
ing elements of European golf.

The point is, the wetter the
playing condition, the greatest
advantage will always go to the
golfer who can carry the ball in
the air the furthest. In the wet,
just “grip and rip it.” But in dry
conditions, length off the tee is
a combination of carry and roll,
and the drier the turf, the more
importance is placed on the
roll which will ultimately
determine the final stopping
place for the ball. In other
words, dry turf rewards the
golfer who factors in the world
and places himself or herself in
the most advantageous
position for the next shot.

Today it seems too easy to
over-water turf simply to
ensure green grass. And so, for
most golfers, it is expected but
not appreciated. The old adage
of “Today’s luxury is
tomorrow’s necessity,” is still
true.

Can American golf ever be
weaned from over-watering, or
is water use more addictive
than alcohol? I believe the
answer is that even now most
of us in the industry are taking
every opportunity to reduce
water use — because we know
it is in the long-term best
interests of the game. We
begin by selecting appropri-
ately adapted turfgrass
cultivars and favoring those
that are most drought tolerant.

Irrigation systems are being
designed with water-saving
features such as low-pressure,
low-volume, low-angle heads
directed by computers pro-
grammed with water-saving
software. Site-specific irrigation
head location and nozzling have
replaced the old standard
triangular or square spacing
schemes and standard nozzles.

Soil amendments, both
organic and inorganic, offer
technological advances that,
when used properly, can

Continued on next page
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Hurdzan & Fry
chosen for #2 at
Coeur d’Alene

COEUR D’ALENE, Idaho —
Untilnow the golf course here has
been known forits trademark float-
ing green, dreamed up and imple-

. the firm is working on GreyStone Golf
Mccumber breGkS ground On Jersey proleCt Cub in Dickson, Tenn. The project is un-
der construction.

MANALAPAN, N.J. —McCumber Golf year from now, in July 1998. Its TPC at Heron Bay in Coral Springs,
and the course design firm of Mark McCumber, a PGATour player, haslaid Fla. — another McCumber product — re-
McCumber & Associates of Jacksonville, out a course with dramatic elevation cently opened andishostofthe PGA Tour’s
Fla., have undertaken the building of changes that uses water on several holes. 1997 Honda Classic.

Knob Hill Golf Course here. McCumber Golf is the construction man- In addition, McCumber’s firmis design-

Constructionisalready underwayatthe ager and shaper for the course. ing the second of four courses planned for
18-hole, par-70 facility. The upscale daily- oo Del Webb’s Sun City Hilton Head in

mented by Scott Miller. But now a
second course is planned.

There will be no floating
greens, but the as yet unnamed
golf course promises rock cliffs,
huge trees and views from 250
feet above the lake. Hurdzan/
Fry Golf Course Design will Iz
out the course for Arrow Point
Development Co.

“I feel the site is one of the
most spectacular in North
America,” Fry said. “Given the
location and the willingness of
our clients to make the golf
course the best it can be, Arrow
Point at Coeur d’Alene has the
potential to be ranked among
the Top 100 in the U.S.”

Hurdzan comment

Continued from previous page
conserve root-zone water.

Design, construction and
maintenance techniques such
as modified target golf, zonal
planting and plant growth
regulators are all contributing
to lessen the amount of water
applied to turfgrass while
keeping it in a healthy state.
Our goal is total sustainability
of using only recycled water.
This goal may be as unobtain-
able as finding a perpetual
motion device, but we must
try. Currently we are just
scratching the surface of
genetic engineering, subsur-
face irrigation, improved root-
zone amendments and even
best-management practices.
But it takes forward-thinking
turfgrass managers and open-
minded field experimentation
to prove their applicability and
economic viability.

The only serious limitation
to continuing success is the
cooperative understanding of
golfers to tolerate less-than-
green grass. Golfers in
America are clearly addicted to
playing conditions achievable
only by using more water than
is necessary for healthy
turfgrass. The first step in
breaking any bad habit is to
recognize there is a problem,
then change attitudes or
lifestyles appropriately.

Let’s hope that breaking
overindulgence of over-watering
is easier than that for alcohol.

Michael Hurdzan is a Colum-
bus, Ohio-based course architect
and a member of the Golf Course
News Zditorial Advisory Board.
The above column is his first in a
semi-regular series.
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fee development is expected to open a

In other McCumber & Associates news, Bluffton, S.C.

[and the mycelium i growing

WHEN YOU HAVE TO SUIT UP AND SPRAY,

'INFERNO" WOULD BE THE NICEST WORD FOR A DAY LIKE THIS.

Toro Multi Pro 5500 with new air-conditioned cab.
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UNT". Nﬂw. The world’s best

sprayer just became the coolest. The
Toro Multi Pro® 5500 now comes with an
optional air-conditioned cab and a
charcoal filtering system that allows
cleaner, cooler air to circulate throughout
the cab. So spraying even in the worst heat
and humidity is a breeze. You can even
add the cab to a Multi Pro® 5500 you
already have. For more information see
your local Toro Distributor, or visit our

website at www.toro.com.
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ORLANDO, Fla. — Lake-
land-based golf course archi-
tect Ron Garl has introduced
his mega teaching/learning
complex here at Marriott's
Grande Vista, the newest Mar-
riott Vacation Club Resort.

Serving as home to the Faldo
GolfInstitute, the learning cen-
ter is open to the public and

GARL, MARRIOTT UNVEIL LEARNING CENTER IN ORLANDO

Faldo Institute students. It fea-
tures Garl’'s “Scoring” — a
muscle-memory practice area
designed for shots of 100 yards
or less, a nine-hole, 2,400-yard
course, a teaching/learning
complex with five practice tees
and more than 200 hitting sta-
tions, and a $1 million 27-hole
lighted putting course.

Big Worm Problem.

@
DEVELOPMENT

Costa Rica

Continued from page 1
years. Cariari International
Country Club, designed by
George Fazio in 1973, has long
been the country’s only 18-hole
golf course, and there are three
nine-holers, according to Garl.
RT]J Illead architect Gary Linn
said there has been “a lot of talk
about new golf projects — all on
the west coast. ”

Costa Rica, Garl enthused, “is
definitely an emerging market.

“It truly is a tropical paradise.
It’s one of the places that deliv-
ers more than it promises. It is
like Hawaii but one-third the
cost,” climatic and financial at-
tributes that draw tourists from
North America and Europe.

Citing “a number of courses
on the drawing board,” Garl said
developers are excited about
having a golfing neighbor in the

There’s Nothing Better on Worms
Than SCIMITAR.

od webworms, armyworms and .

%y, cutworms can all be a big problem

Has a new 20-ounce rate for effective

adult mole cricket control
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advanced pyrethroid technology and unique

formulation, SCIMITAR is an exceptional

Is economical to use
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For big worm problems in turf, nothing is

addition to your turf pest management

program. And, SCIMITAR also:

* Provides outstanding control of numerous

turf and ornamental insect pests

better than SCIMITAR —an unbeatable

tool in your turf pest management program.

For more information, contact your

authorized Zeneca Distributor, or call

at 1-888-617-7690.

» Controls black turfgrass ataenius and

hyperodes weevil adults and stops them

from laying eggs

ZENECA Professional Products
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© 1997. Zeneca Inc.

Zeneca Professional Products Toll Free

Always read and follow label directions carefully.

SCIMITAR GC is a restricted use pesticide.
SCIMITARY is a registered trademark of a Zeneca Group Company.

Spanish Melia Hotel Group. “The
Jones team will do a wonderful
job and we’ll have a one-two
punch,” he said.

“From November to June it’s
like California in the summer,”
said Linn. “It won’t rain a drop
and it’s 85 degrees.”

Traveler magazine has
deemed Costa Rica’s central val-
ley the best climate in the world
in which to live. Spo77s lllustrated
rated its fishing the world’s best.
And the makers of the movie
Endless Summer declared they
had found the No. 1 surfing spot
on the globe at Tamarindo. In-
deed, it was the surfing, in fact,
that attracted superintendent Jay
Miller from Daytona Beach to a
job at Rancho Las Colinas.

Melia Conchal Golf Resort has
completed its first phase, open-
ing 300 rooms. Rancho Las
Colinas contains a small-scale,
20-room hotel and a number of
single-family residences.

Rancho Las Colinas is being
developed by Americans David
Girskis of West Palm Beach and
Mike and Jack Osborne of Mi-
ami and Costa Rica. The
Osbornes’ father had owned the
property for many years.

Garl called it “simply the pretti-
estplaceI've ever seen. The moun-
tains go right into the sea. It has
coves with white sand beaches.”

The golf course site combines
ranchland, intersected by
creeks, and hills, from which
golfers can look across an estu-
ary to the Pacific Ocean. A river
borders part of the layout. And
elevation changes about 120 feet.

Garl brought some of his
Florida-style design to the track,
he said, “because it has the same
kind of climate and similar veg-
etation, although it is true tropical
whereas Florida is subtropical.”

The 13th is the signature hole,
climbing up the side of a moun-
tain. When construction crews
started cutting out the green,
they uncovered a reddish solid
rock. So Garl took advantage of
it, creating a natural wall in front
of the green. It is a par-4 that
plays about 365 yards.

“We tried to shape the holes
like the mountains in the nearby
background,” Garl said, “so the
golf course is an extension of
those mountains.”

Having a 30-year presence in
Costa Rica, the developers “had
a sense the timing was right to
bring golfto this part of the world,”
Garl said. “They have done very
well in land sales and golf so far.
They are very pleased.”

Meanwhile, RT]J II is building
nine holes on either side of the
Melia Conchal Resort’s hotel
complex, which sits on a pure
shell beach. Each nine is a self-
contained entity sitting in a val-
ley and stretching into the hills,
Linn said.

The 18 holes will play to par 72
and stretch over 7,020 yards.

GOLF COURSE NEWS



Rick
Robbins

Robbins teams
again with 10l
in Malaysia

By MARK LESLIE

JOHOR BAHARU, Malaysia
—The contractoris on site and
clearing the fairways for a 27-
hole, daily-fee golf course that
will serve as centerpiece of a
huge new development here
called Sweelam Estates.

The 6,000-acre property is
being developed by Industrial
Oxygen Inc. (I0I), overseen
by managing director and
chairman Tan Sri Dato Lee
Shin Cheng. IOI is a large
plantation landowner as well
as a producer of oxygen and
industrial petroleum.

Rick Robbins, the principal
of Robbins & Associates
based in Cary, N.C., who de-
signed 27 holes for IOI at Palm
Garden Golf Club in Kuala
Lumpur, is master planning
the development as well as
designing the golf course.

“This will be mostly a daily-
fee course oriented toward the
middle market,” Robbins said.
“So many in the area are high-
end private facilities. This one
is different. There will be some
semiprivate members” in the
development.

DEVELOPMENT

Spencer joins Matthews staff

By MARK LESLIE

LANSING, Mich. — Some 47
years ago an 8-year-old Denny
Spencer and hisyounger brother
sawed off several inches of their
dad’s new persimmon driver,
wrapped tape around the short-
ened handle and headed out to
play golf down the street. Hap-
pily banging their way around
Toledo’s Ottawa Park Golf
Course, they were confronted by
agrandfatherly man who allowed
them to continue on even though
they had no “ticket” allowing
their play. “I've been lucky my
entire life and my luck started
that day,” Spencer says. “If he
had chased us off the course I
might not have been a golfer.
My brother shot 154 and I shot
146, but I was hooked.”

Indeed, being a golfer has
transformed Spencer’s entire life
from what it might have been.

Passion for the young Denny
Spencer became two dreams:
playing on the professional tour
and designing golf courses.

In 1992 a much older Denny
Spencer fulfilled the first dream
when he joined the T.C. Jordan
Tour (now Hooters Tour) and
then the Senior Tour. And on
Jan. 13 he realized the second of
those dreams when he joined
Jerry Matthews’ golf course de-
sign firm.

“I'm one of the luckiest guys
you will ever meet,” he said. “I
shake my head at how fortunate
I've been — not only to dream
about them but have them come
true. I pinch myself sometimes.”

Spencer’s passion to become
agood golfer consumed his early

the Obayashi family.

Sand bunkers surround the 3rd green on the Robert von Hagge-designed
West Course at Arima Royal in the mountains northwest of Kobai, Japan.

von Hagge course lands Asian tour sfop

KOBAI, Japan — The Suntory Ladies Open will have a new
home this year, playing an 18-hole layout consisting of a new
nine holes designed by Robertvon Hagge and a remodeled nine
from the previous 27-hole facility at Arima Royal 45 minutes
north northwest of Kobai in the mountains. The new 18 opened
in September. The existing 27 holes had been built more than
two decades ago and was due for a facelift of sorts, according to
Mike Smelek of von Hagge Design. Arima Royal is owned by

Meanwhile, von Hagge should complete construction by the
end of April on Malibu International, which lies 30 minutes west
of Kobai. It is expected to open in 1998. Malibu International of
Tokyo, which is involved in the entertainment business, is the
developer of the project which was begun in 1990.

GOLF COURSE NEWS

years. He'd practice all winter
long, peeling tarpaulin off the
ground when it snowed so he
could hit the ball off turf. The
practice paid off. Among other
trophies, he won the Toledo Dis-
trict Amateur five times in match
play and five in stroke play be-
ginning in 1971 at the age of 29;
placed in the top five in four Ohio
Amateur competitions; was low
medalist for the U.S. Amateur
five times; coped 11 club cham-
pionships at Highland Meadows
Golf Club in Slovania outside
Toledo; twice was Toledo Dis-
trict Player of the Year. In col-
lege he won the Mid-American
Conference championship in
1964 and was named to the NCAA
East-West All-Star Team, and has
been inducted into the Univer-
sity of Toledo Hall of Fame.

While earning a lucrative liv-
ingin the printing industry, ama-
teur golf was “truly my avoca-
tion,” Spencer said. Although
circumstances forced him to
twice refuse opportunities to turn
pro, the idea always lurked in
his mind, in his dreams. And, all
the while, as he drove through
the countryside he continually
found himself envisioning what
golf holes he would design on
the passing landscape.

“I had basically two passion-
ate wishes: play on tour and de-
sign golf courses,” he said.

When, at age 45, he asked his
wife Peggy if she would have a
problem if he gave the Senior
Tour a try in five years, she re-
sponded: “I would have a prob-
lem if you didn’t.”

Five years of physical and fi-
nancial preparation followed, and
when the time came he sold him-
self “like stock, to 10 wonderful
sponsors.” The result of the next
five years on the Senior Tour
could be described by what Spen-
cer jokingly says should be on
his tombstone: “Missed by a
shot.”

“I cannot tell you the number
of times I would shoot 70, 71 or
72 and go down the road” rather
than earn one of the slots open
to “Monday qualifiers,” he said.
He played in eight events and
was an alternate 16 times. But
time and again he missed quali-
fying by one shot. Several times
he missed by one shot playing
with one of his idols, Arnold
Palmer. In a field of 532 in 1995
he missed, by one shot, the cut
to earn one of eight playing
cards. In 1995 he was the first-
round co-leader in the Bank of
Boston Classic before finishing
24th. He played in only three
official events, yet finished 112th
on the money list, averaging
more than $5,000 per event.

“I got all of the juice out of the
orange except I didn’t get an
exemption card,” Spencer said.
“That’s . the one thing I didn’t

accomplish. I really would have
been fine if I could have gotten
out there full-time.”

Yet the dream was fulfilled.
He did play on the Senior Tour
with such greats as Orville
Moody, Dave Stockton, Jim
Colbert, Bob Goldby, Gibby Gil-
bert, Doug Ford and Dave Hill.

Last November marked the
point at which things were set in
motion for fulfilling Spencer’s
second passionate dream. He fin-
ished 21st in a competition for
20 cards for the European Se-
nior Tour. Friend and Senior
Tour player Al Reigel, knowing
Spencer was “experiencing one
ofthe low parts of my life,” asked

Denny Spencer stands behind his design mentor, Jerry Matthews.

what other job would be at the
top of his wish list.

“I didn’t bat an eye,” Spencer
said as he recalled his answer:
“The design business.”

Reigel called friend Matthews,
Matthews interviewed Spencer,
and the rest of that story is about
to be written.

“This is all I want to do the rest
of my life,” Spencer said from his
office at the newly named Jerry
Matthews Natural Golf Design.

“Jerry and I are so much on
the same page,” he said. “His
feeling for golf courses, aesthet-
ics and the environment are iden-
tical to my own... Golf courses,

Continued on page 49
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ECOLITE has the
highest CEC of any soil
amendment, and is
selective for N and K. It
improves fertilizer
efficiency, and holds plant-
available water.
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e Denser Turf

e Faster Healing
® Truer Putts

e Higher CEC
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AND FAZIO MAKES
THREE AT REYNOLDS
Reynolds Plantation, a
4,800-acre residential
community located in
Greensboro, Ga.,on Lake
Oconee, midway between
Atlanta and Augusta,
will unveil its third golf
course this year. Reynolds
National, designed by
Tom Fazio, will join the
Plantation and Great
Waters courses when it
opens this fall. Reynolds
National is a par-72 lay-
out that features two holes
along Lake Oconee, a
19,000-acre impound-
ment that is Georgia’s
second-largest lake. Rey-
nolds’original Plantation
Course was designed by
Bob Cupp in conjunction
with touring profession-
als Fuzzy Zoeller and
Hubert Green, while
Great Waters was de-
signed by Jack Nicklaus.

COURSE Uh
Ol e

"0 =5 SoIL PENETRANT] .
The Finishing Touch To Turfgrag

\

“Course uniformity is extremely important to
us and our players. InfillRx makes the course
more uniform. Prior to using InfilTRx, we
had to do a lot of additional watering.
InfillRx is better because of faster response
to turfgrass management programs on the
course. Because we use so much InfilTRx, the
recyclable, 260 gallon SpaceKraft® container
is a more economical and environmentally

For more information Call

1-800-257-7797

TJAQUATROLS

Formulating For Effectiveness

sound choice.” 5 North Olney Avenue
Cherry Hill, NJ 08003 U.S.A.
1-609-751-0309
'g“\/ \’m FAX: 1-609-751-3859
Ben Willard, Golf Course Superintendent
Pelican Hill Golf Club SpaceKraft is a Registered Trademark of MacMillan Bloedel
Newport Coast, California For more information, Call 1-800-688-0875
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A chat with Alice Dye, madame president

Continued from page 39

a small segment that we're not going to
be movers and shakers in environmental
issues.

GCN: During your term you also
want to get the ASGCA and its mem-
bers better known. Can you address
that?

AD: I'd like to work with [the media]
to promote that they are ASGCA
members. I'd like golf courses built by
any of our members to have their photo
and “a member of ASGCA” on the
scorecard. Most of the top 100 courses
on anybody’s Best-of List were de-
signed by ASGCA members, starting
with Donald Ross. I'd like this known.
I'd like it known that belonging to our
society is quite an accomplishment...
We want everybody who is doing
quality work to be a member of the
society.

We also want to work to design golf
courses to promote speed of
play. We can do this by
building cart paths with
material that is not too
distracting and by curbing
paths so they can be brought

close in to the green. Also, ®)
by crossing the fairway with fﬁ% v
paths, players can get out ?3&){&

and walk back or forward to
their ball, rather than sideways all the
time.

We want to promote alternative
spikes. With them, we no longer have
to put in a separate walk path. Cart
paths become walkways, which is a big
advantage. It's very difficult, when
you're cutting through a natural area in
front of the tee, for instance, to make a
walk path through cactus. And we have
to watch that our bunkers only require
a certain amount of walk-in, so that it is
easy to get in, rake and get out.

We can design a lot of things to
speed up play. I'll be talking with the
members about them.

GCN: You've championed forward
tees since the 1980s. Has it been
satisfying for you to see the complete
transition so that every course that is
built today has multiple tees?

AD: It's been wonderful. Everyone
has forward tees except some of the
old-time courses. So many courses are
afraid. They don’t want to lose their
identity with their golf course architect.
And they’re afraid that if they put in
forward tees it will change their famous
old golf course. They don’t think much
about putting in a new back tee, but
they are very hesitant about putting in
forward tees. That’s funny thinking. But
it has come a long way. All new courses
are building in manageable yardage for
all players.

GCN: Do you see more cooperation
with the other associations — PGA,
USGA, Golf Course Builders Associa-
tion, etc.?

AD: We want to work very closely
with all those organizations. We were
very interested in the USGA’s new
construction education program, to see
that it builds a special niche of in-house
operations and that sort of thing. We
are interested in everything they are
doing because golf is growing and we

want to be very positive in all our
relationships. When the USGA pre-
sented this Construction Education
Program, we made a point to accept it
positively even though there was some
fear that it might be infringing on the
builders’ or architects’ territory. Our
attitude was, this is good for the
industry, and as long as you don’t
infringe we want to work with you and
encourage you.

GCN: Judy Bell is president of the
USGA while you're president of the
ASGCA. What significance do you see
in these two organizations having their
first lady presidents at the same time?

AD: We've been lifelong friends.
We've played golf together, been on
teams together and associations
together. I don’t know if there is a
significance. I don’t like getting into
men versus women. I think it just

shows we can work together.
I think it’s important that other
women see that this field is open
to them. That is one of the
reasons [ accepted the
position. Plus the fact that I
think I can do a good job. I
had the experience of Pete
being president. And [
think I have some good
ideas. Plus at this point in
my life, my children are out on their
own, and I am not as active out in the
field, so I have the time. The same with
Judy. She has taken the time out of her
businesses and has it set up so she can
do this. Someone said to me, “Judy is
the best president we've had. She's a
detail person.” And I think women tend
to pick up the details.

GCN: Will having two women as
presidents heighten awareness of
women in the sport?

AD: That’s right. The USGA has
another woman on its board now: Carol
Semple Thompson. They used to have
the men’s executive committee and the
women’s executive committee. There
were no women on the men’s committee,
and the women's committee was here
[lesser in importance]. That changed
when Judy Bell went on the board. The
same thing happened with the PGA 20-
some years ago. It was all men. Then
they took on their first woman.

GCN: A lot has been said about
attracting and keeping women. Many
enter the sport but leave for one reason
or another. What can be done to keep
them?

AD: I think the resorts and others
miss out. They have to have a course
women can manage.

Our problem in women’s golf has to
do with slope and rating and all that.
Women can’t seem to handle the two-
tee system. We have a bigger spread of
strength in women than you do in men.
But we have one tee. I wanted two tees
for women, but I stopped doing that
because no one played them. So I'm just
trying to build very nice forward tees.
Men have three sets of tees. They can
have the hardest set — 7,000 yards —
and they don’t have to play it.

Whatever the ladies’ tee is, that’s the
one they want to play. And this is the
problem.

GOLF COURSE NEWS
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Colbert’s development team active in K.C.

By PETER BLAIS

SPRING HILL, Kansas — Jim
Colbert’s business home will be
the site of the first development
undertaken by the Senior Tour
golfer and his new partner, the
major national engineering firm
Burns & McDonnell.

Colbert-Burns & McDonnell
of Kansas City, an integrated golf
course development firm special-
izing in municipal and daily-fee
projects, hopes to break ground
late this summer on an 18-hole
course, practice area and club-
house for this suburban Kansas
City municipality. The architec-
tural firm of Finger Dye Spann
has completed a preliminary
routing and started construction
drawings. Colbert-Burns &
McDonnell will help obtain fi-
nancing, build and eventually
manage the facility.

“We hope to have at least three
courses scattered around the
country under construction by
the end of the year,” said Larry
Lundine, director of project de-
velopment for the new firm.

Colbert, leading money win-
ner for two consecutive years on
the PGA Senior Tour and chair-
man of Jim Colbert Golf Design
& Development, recently formed
a limited liability corporation
with Burns & McDonnell, one of
the leading engineering, archi-
tectural and project management
companies in the country.

“Through my experiences
with Jim Colbert Golf Design &
Development, I learned of the
need for a higher degree of pro-
fessionalism and talent in the
development of golf courses to
better serve municipalities, golf
course architects and landown-
ers,” said Colbert, chairman of
the board for Colbert-Burns &
McDonnell.

The firm will concentrate on
municipal facilities, banking on
the close relationships forged
over the years between 1,100-
employee Burns & McDonnell
and the many cities where that
firm has undertaken government
projects, Lundine explained.
Obtaining financing will be one
of the major services the firm
provides. In Spring Hill’s case,
that means developing a $6.5
million revenue bond, according
to Patrick Crooks, director of
Colbert-Burns & McDonnell.

“In the financial markets,”
Crooks said, “those accustomed
to providing traditional sources
of financing have trouble under-
standing the golf business, and
therefore, are reluctant to fund
golf course development. To al-
leviate this problem, Colbert-
Burns & McDonnell has estab-
lished relationships with some
of the premier financing institu-
tions in the golf course develop-
ment industry, which gives us
access to capital markets.”
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Crooks said the new firm plans
to eventually develop five to 10
projects annually, usually per-
forming every step from the ini-
tial feasibility study through the
opening and management of the
course. The only responsibility
farmed out will be the actual golf
course design.

Many architects looking to

streamline the course develop-
ment process have started work-
ing with Colbert-Burns &
McDonnell, Lundine noted. “They
see the benefits of having design
consultation, feasibility studies,
financial planning, permitting,
environmental impact studies,
engineering and clubhouse design
all under one roof,” he said.

Spencer hired

Continued from page 45

first and foremost, should be
really and truly playable for all
levels. They should challenge
me from the back tees and
Jerry, who's a 20-handicapper,
from the front. We should be
able to enjoy ourselves, and if
we hit a good shot we should
be rewarded. No trick shots,

or hazards you can’t see. No
buried elephants. Goofy stuff
like that drives me crazy.”

Spencer remembered the ad-
vice of his father before he died
in 1982: “One of the last things he
said was, ‘You don’t regret the
things you did badly; you regret
the things you didn’t do at all.””

Not wanting to ever say that to
his son, Spencer not once, but
twice, “just flat did it.” Result: He
has been living the dream.

In your business
two types of crabs
are a fact of life.
New Acclaim® Extra
Herbicide provides excellent control of
the crabgrass escape type. Even more

" ONE CRAB WE CONTROL.
THE OTHER ONE’S UP TO YOU.

spray dries” It can
also still be used on
bluegrass, ryegrass,
zoysiagrass, fine fescue
and tall fescue. And Acclaim Extra controls
crabgrass escapes from the 1-leaf stage

concentrated than the original Acclaim,
Acclaim Extra is 14% stronger. So lower
rates give you the same dependable spot
treatment control without damaging your
existing turf.

Plus, Acclaim Extra also lets you reseed
fescue and ryegrass immediately after the

Read and follow label directions carefully. AgrEvo USA Company, Wilmington, DE 19808 302-892-3000 © 1997

right up to just before seed head formation.

No preemergence herbicide is

Acclaim Extra

HERBICIDE

perfect, so make postemergence Acclaim
Extra a part of your season-long crabgrass
control program. As for that other

type of crab . . . sorry, but you're on

your OWN. - Wait 3 weeks for bluegrass, zoysiagrass.

D AgrEvo
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RATCLIFFE ON LINE

To learn more about Ratcliffe Golf Services” Paradise
Valley Par-3 and Sunset Hills Public Golf Course, people
can visit their web sites: http://www.paradisegolf.com
and http://www.sunsethills.com

Paradise Valley

Continued from page 40
his apartments to compete with
your golf course.”

Developers could also take
advantage of the green space
requirements that many commu-
nities have, since a par-3, or chip-
and-putt layout needs very little
land.

Paradise Valley Par-3, with an
average-length hole of 70 yards,
is situated on 15 acres — 13 for
the course and two for the club-
house, parking lot and miniature
golf course.

The Summit Green apart-
ments siton about 20 acres. They
are already about 90 percent full,
Ratcliffe said, and a lot of those
apartment-dwellers are using the
Paradise Valley facilities. “Many
are non-golfers,” he said, “but
the project appealed to them
because they wanted the aesthet-
ics of living on a golf course.
Roughly 60 percent of the units
front on the course.”

LN J

Part of Ratcliffe Golf Services'
marketing objective is to target
the approximately 85 to 90 per-
cent of the population who are
not active golfers.

Citing the “intimidation fac-
tor” of learning golf on a regula-
tion course, he said his firm has
positioned itself to get beginners
into the game.

“There is a lack of facilities to

bridge the ‘learning gap’ be-
tween the local driving range and
the full-scale, 18-hole golf
course,” Ratcliffe said. “I believe
we have hit upon a means to not
only provide such facilities, but
make them profit centers in
themselves.

“To bridge the gap between
banging balls at a range and be-
ing a knowledgeable, accom-
plished golfer, there is no other
way but the par-3 golf course.
We have a driving range with a
discount shop. We can provide
them with equipment and range
time, graduate them to the par-3
to learn techniques and eti-
quette, then graduate them to an
18-hole facility — our Sunset
Hills Public Golf Course.

Ratcliffe hopes to take the idea
to other areas. “I want to go in
and be involved in the design,”
he said. “We have the experi-
ence now of having done it. The
potential for my company is as a
developer and builder and then
offering management services
on a contract basis.”

The cost? Paradise Valley Par-
3 cost $600,000 to build — al-
though Ratcliffe said he would
typically want to budget $800,000
to S1 million — and the accom-
panying apartments cost approxi-
mately $18 million, he said.

The course was the first de-
sign by local architect and land
planner Ken Andrews, an avid
golfer.

Palmer unveils two Fla. tracks: Legacy & Lost Key

Of the 268
acres at the
Palmer-de-
signed Lost
Key GC in
Perdido Key,
Fla., more
than 100 were
left in their
natural state.

SARASOTA, Fla. — Arnold Palmer dedicated
his newest Florida golf course, The Legacy at
Lakewood Ranch, here in March. The 7,000-
yard daily-fee course, designed by Palmer
Course Design Company, is a hallmark of “en-
vironmental enhancement.”

Accompanied by his partner, Ed Seay, and
Vicki Martz, project architect on The Legacy,
Palmer reviewed the course in March and con-
ducted a golf clinic on the practice range.

Meanwhile, across the Gulf of Mexico on the
barrier island of Perdido Key near Pensacola,
the Palmer-designed Lost Key Golf Club has

opened for play. It will be managed by Western
Golf Properties of Scottsdale, Ariz. Lost Key is
an 18-hole daily-fee course within the new com-
munity of Lost Key on Perdido Key. Of the 268
acres allocated for the course, 100 have been
designated wetlands and been left in their natu-
ral state. This commitment has earned the club
designation as an Audubon Sanctuary Course.

Western Golf appointed two of its staff from
the Falcon’s Fire Golf Club in Kissimmee, Fla.,
to lead Lost Key. Shane Trice is the new direc-
tor of golf, while Scott Scamehorn is head golf
course superintendent.

Ault Clark, ClubCorp team in Northern Virginia

By MARK LESLIE

LEESBURG, Va. — Loudoun
County’s population is explod-
ing, and ClubCorp of America is
taking advantage of the situa-
tion, using a prime property
edging the Potomac River.

The 18-hole River Creek Golf
on the Potomac, designed by

Ault Clark and Associates of
Kensington, Md., “will be
spectacular,” said Tom Clark.

Battling the wettest year in
history in 1996, Wadsworth
Golf Construction Co. expects
to complete its work by June 1
and have the course ready to
open in September.
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Responding to a continued
population growth in Loudoun
County, golf course developers
have brought in Tom Fazio,
Jack Nicklaus and Arnold
Palmer to design other courses
in the area.

The all-bentgrass River
Creek will feature five holes
along the Potomac, Clark said.
Years ago, he said, the river
scoured the area and “we have
70-foot-high cliffs” on the site.

Meanwhile, Goose Creek
runs perpendicular to the
Potomac and through two
holes. Elevation change on the
layout is dramatic. From the
flood plain to the highest point
is well over 100 feet, Clark
explained.

“The rest of the holes
meander over open areas and
we let them take on a links
look for the first few years
until homes are built,” he said.
“It’s a 900-acre property, so
homes won’t bother the
course.”

The track will play from
5,100 to more than 7,000 yards
on four sets of tees.

ClubCorp bought then-River
Creek Golf and Country Club
from project developer River
Creek L.L.C., an entity owned
by the Abramson family and
Marcus W. Montgomery.

The project will encompass a
gate-guarded community, four
tennis courts, a six-lane lap pool,
toddler pool and clubhouse.

GOLF COURSE NEWS
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BRIEFS

ADD ANOTHER TO NGP/AGC PORTFOLIO

SANTA MONICA, Calif. — National
Golf Properties has acquired Baymead-
ows Golf Course in Jacksonville, Fla. for
$4.5 million. The course will be leased to
American Golf Corp. Baymeadows fea-
tures an 18-hole, daily-fee course de-
signed by Gene Sarazen and Desmond
Muirhead and includes a driving range,
practice facility and clubhouse. NGP
has acquired three courses in 1997 for
approximately S$19 million. Since its
initial public offering in 1993, National
Golf Properties has acquired 73
coursesrepresenting an aggregate ini-
tial investment of $374 million.

CRESTA VERDE BUYS MEADOW LAKE CC

ESCONDIDO, Calif. — Cresta
Verde Inc. of Los Angeles has pur-
chased Meadow Lake Country Club
here. The property was sold for $3.8
million. The seller was The Welk
Group of Santa Monica, Calif. The
buyer has previously owned and oper-
ated golf courses in California and
Florida, and plans to make improve-
ments to the Meadow Lake property
immediately.

BROWN NAMED ROCKY GAP GM

CUMBERLAND, Md. — Gary W.
Brown has been named general man-
ager here at Rocky Gap Lodge & Golf
Resort, a $53.1 million destination golf
resort under construction here in west-
ern Maryland. Brown, who was just
awarded the American Society of As-
sociation Executive’s “Associate Mem-
bers Fellows Designation,” comes to
Rocky Gap from G.W. Brown Hotel
Sales & Marketing Services, a Virginia-
based hotel consulting firm where he
served as president. Prior to that he
served for six years as director of ho-
tel sales for Colonial Williamsburg
Properties, Inc.

PERDUE NAMED TO CMAA POST

ALEXANDRIA, Va. — The Club
Managers Association of America
(CMAA) has promoted Joe Perdue,

— 1 CCM (Certified

Club Manager),

CHE (Certified
Joe Pedue

Hospitality Edu-
cator) from direc-
tor of education
and professional
development to
vice president.
Perdue has been
with the Alexandria, Va.-based asso-
ciation since 1986.
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Golden Bear finds
niche in managing
Nicklaus courses

By PETER BLAIS

APLES, Fla. — The Nicklaus family imprint
N is all over Twin Eagles Country Club here,

the latest project to come under the paw of
Golden Bear Club Services, Jack Nicklaus’ club

management division.

Jack and son Jack Jr. will design the 36-hole
private equity club, according to Steve Walser, vice
president of Golden Bear Club Services. Nicklaus’
construction company, Paragon Golf Construction Inc.,
will likely do the shaping when construction begins this
fall, Walser said. And Golden Bear Club Services will
manage the facility once it opens in late 1998.

“Golden Bear Club Services’ niche is the manage-
ment of high-end courses,” Walser said. “We plan to
have about 15 courses under contract within five
years. We're not looking to be the biggest company
out there. We have a high-end niche, managing
Nicklaus-designed properties in particular. But we’ll
manage non-Nicklaus courses, as well, if they are in

the right market.”

The Golden Bear market is worldwide. In addition
Continued on page 54

Nicklaus-designed, Golden Bear-managed Hammock Creek GC in Palm City, Fla.

MOVIN’ ON UP

Dick Schulz knew something: Take a risk

By PETER BLAIS

COVINGTON, Ga. — Seeing hard-
working people at his father’s course pay
top dollar to play off hardpan turf con-
vinced a teen-aged Dick Schulz that pub-
lic golfers of average means deserved
better for their money.

Seeing that same stoic father break
down in tears the day the insurance com-
pany fired him after 21 years of loyal
service convinced Schulz that he'd free
himself from depending on someone else
for a paycheck as soon as possible.

“Sometimes it's the little things that

Dick Schulz (left) and his superintendent, Trey Rusk I11.

turn out to be very important in getting
you started on a particular career path,”
said Schulz, 40, a former superintendent
who owns 70 percent of the moderately
priced Oaks Course, located a 32-minute
drive from the state capitol building in
Atlanta. If all goes as planned, Schulz will
acquire several more courses in the near
future.

Schulz grew up in Louisville, Ky., and
Chattanooga, Tenn. He played some high
school golf and worked on a grounds
crew summers, but didn’t get serious
about a golf career until injuries side-
lined the University of Tennessee at Chat-
tanooga linebacker from his first love,
football.

Schulz transferred to the University of
Tennessee at Knoxville and entered the
turfgrass management program, gradu-
ating in 1979. He soon found an assistant
superintendent position at Lords Valley
Country Club in the Pennsylvania
Poconos, 60 miles west of New York City.

“I had to go North to learn how to grow
bentgrass,” said the native Southerner. “I
saw that knowledge as the key to my goal
of one day operating a first-class facility

Continued on page 56

Family Golf Centers press on with range consolidation

MELVILLE, N.Y. — Family Golf Cen-
ters, Inc. — which owns, operates and
manages golf-related facilities — has
signed leases to operate six golf proper-
ties and letters of intent to acquire three
additional centers.

Family Golf hasleased oracquired conces-
sion licenses to operate College of the Desert
Golf Center in Palm Desert, Calif.; Capital
Sports Center in Raleigh, N.C.; Randall’s Is-
land Golf Centerin New York City; Darlington
Golf Center in Mahwah, N.J.; Trotter’s Glen
Golf Course in Olney, Md.; and Green Oaks
Golf Center in Arlington, Texas.

Letters of intent or purchase agree-
ments have been signed to acquire or

operate San Bruno (Calif.) Golf Center;
Rio Salado Golf Course in Tempe, Ariz.;
and Divot City Golf Center in Milpitas,
Calif. Final approvals with local munici-
pal authorities are pending in San Bruno,
Tempe and Santa Clara, Calif.

Each of the nine properties contains
ranges, pro shops, and short-game prac-
tice areas or mini-golf courses. Trotter’s
Glen is a full 18-hole course, located near
Washington, D.C., and Rio Salado has a
nine-hole executive course near Phoenix.
Some facilities will undergo renovations.

The expansion brings Family Golf into
new marketsin North Carolina and Texas.
Following completion of all these trans-

actions, three of which are subject to
certain conditions, the total number of
facilities owned, operated or under con-
struction will be 45 in 17 states.

The company also announced that Michael
P. Kelly, formerly a senior vice president of
Golden Bear Golf Centers, Inc., has joined
Family Golf as seniorvice president and man-
ager of the Southeast region.

Dominic Chang, chairmanand CEO, said:
“The company has more than doubled its
number of operating sites in the last year,
and we look forward to continued growth in
the future. Mike Kelly brings significant
management experience and golf industry
knowledge to the company.”
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PERSONNEL CORNER

By VI E ALFONSO JR.

Family-owned businesses are
family-owned busine . Pro-
found, huh? I mean, golf course
or grocery store, paving com-
pany or woodworking shop,
what’s the difference? The an-
swer is, none.

Moms or Dads own businesses
and their kids work for them
from about the time they are 10
years old. They work after school
and on weekends at first, then
graduate to most of the summer
through high school. But col-
lege, they're even working
Christmas and Easter breaks. |
know what I'm talking about be-
cause my Dad owned a grocery
store during my youth. I was 10
years old in 1956 and loving ev-
ery minute of it. Loving it, that
is, until the day my Dad an-
nounced it was time for me to go
to work in the family grocery
store. It certainly wasn'’t like go-
ing off to war, but at the time I
thought it was.

Dad explained that I would
learn the produce business, the
meat market business, the
canned goods business, the dairy
business, the stockroom, the or-
dering, how to take phone or-
ders and our home-delivery sys-
tem. He said I would learn the
credit department and market-
ing and promotion, which con-
sisted of distributing flyers door
to door and painting beautiful
sale signs on the windows of
Weona #88 (Dad’s store).

In two short years of part-time
work, I was catching on. There
were times I accused my Dad of
only knowing one name: mine. It
seemed no matter what needed
to be done, I was asked to do it.
From cleaning up a dozen eggs
splattered on the floor at the
sackers’ station to building a
canned tuna fish display that
even Charlie Tuna would be
proud of, to breaking down a
side of beef, my Dad taught me
how to do it.

One day, while grousing to the
other employees about my wages
(S5 per week), they began to
champion my cause of equal pay
for equal work. They seemed to
agree with me that even though
I was the son of the owner, I
deserved to be paid on an equal
basis with the other employees.
By Saturday night (pay day) a
vote was taken and a strike was
called. It was all agreed: I would
strike for higher wages and equal
pa s each employee moved
past my Dad, picking up their
pay, I became more and more
nervous.

[w haking in my blue suede

Vince Alfonso Jr. is a 40-year

MANAGEMENT

Family businesses teach much more
than how to earn a paycheck

shoes when I said, “I don’t want
the $5, Dad. I'm on strike.”

He said, “You're on what!?”

[ said, “I'm on strike. I'm not
gonna work any more until [ get
paid like everyone else.”

My Dad, who was and is the

coolest Dad on Earth, said, “Well,
son, who do you think you should
be paid like?”

[looked at the stunned employ-
ees frozen in place, with mouths
uncharacteristically quiet and
said, “Bobby, like Bobby.”

Dad said, “I had no idea you
were unhappy, son. I'll be glad to
pay you the same wage as
Bobby.” Dad picked up the five-
dollar bill I had refused and
promptly counted out S$75, I
thought to myself, “I should h

gone on strike a long time ago.”
As I reached for the pile of
money, my Dad’s hand reached
the pile first.

“Son,” he said, “now that you
are gainfully employed in a full-
time job, will you continue to
want to live at home, or will you
be moving out on your own?”

“What?!” I said.

“Bobby,” Dad said, “You do

Continued on next page
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Continued from previous page

pay rent, don’t yo

s, sir, Mr. Vince,” Bobby
replied (just a tad on the ner-
vous side).

“Well, I'm sure if you want to
continue to live at home we can
come to terms on rent,” Dad said.
“Let’s say, S20 aweek? How does
that sound to you?”

“Sure, Dad, whatever,”] said.

As I reached again for the
money, minus the $20 rent, Dad
said, “What about food? Will you
be eating all your meals at home,
or will you be eating out?”

“Of course, I'll still be eating
at home,” I shot back.

“I think $S20 will cover your
food each week. Oh, yeah, you
will probably want your Mom to
continue to do your laundry and
ironing? And, of course, you'll

MANAGEMENT

need new clothes for school this
fall. Will you be paying your own
doctor bills, or do you want me
to take a flat amount to cover
your medical expenses?
“Let’s see now,” he continued,
320 for rent, S20 for food,
$10 for laundry and ironing, $10
toward medical expenses, S10
toward buying new clothes for
school. Oh, I almost forgot
school supplies. That's another

5. I'm sure we've overlooked
some things, but this is a good
start.”

I was in shock, and the em-
ployees were in shock. Mgy
gone! There was nothing
left. After a moment of silence,
which seemed like an eternity, I
blurted out, “Dad, now I have
nothing!”
My Dad said, “That’s not true
at all, son. You have your rent,

Charter Mvmber
Patinum Tee Clut

food and laundry paid in full for
aweek, school supplies, medical
coverage, and you will be able to
sport some new clothes for fall.”

“But, I have no money for any-
thing else,” I said.

My Dad’s response still rings
clear in my ears today. “Look,
son, you wanted equal pay. Well,
you got it and with it comes
added responsibility. You must
not have considered that when
you went on strike.”

Sadly, I said, “No, sir, I didn’t.”

Swallowing as much pride asa
12-year-old could stand, I said,
rather sheepishly, “Ifit’'s OK with
you, Dad, I'd like to forget this
strike stuff and just go back to
being your son. I'll be glad to
take my $5.”

My Dad said: “You didn’t ever
stop being my son, Buddy. B
I'll be glad to settle thi
giving you back your $
ing money.”

Maybe your son or daughter
doesn’t quite understand why
they’re not getting paid exactly
like the other employe

s. I chal-
lenge you to help them see that
more compensation creates
more independence and more
independence creates more re-
sponsibilities. As someone so
aptly putit, thereis no free lunch!

Some people would say I
missed a lot from age 10 to 18.
But, the time I spent with my
Dad and the things he taught me
about life and business, I
wouldn’t trade for a million
bucks. Like I said, my Dad was
then and is now the coolest Dad
on Earth. Thanks, Dad.

IGM signs new
S. Florida deal

WEST PALM BEACH, Fla.—
International Golf Management,
Inc. has been retained to pro-
vide maintenance services for
the Palm Beach County-owned
Okeeheelee golf complex here.

The complex is located in 900-
acre Okeeheelee Park. IGM will
provide turnkeymaintenance
services for the entire 188-acre
complex, which includes 27
holes on three courses — the
Eagle, Heron and Osprey.

Maintenance at Okeeheelee is
being handled by a 13-member
staff working under the direction
of Den McNally, IGM’s res
dent superintendent, and Jimmy
Witt, IGM’s South Floridaregional
manager.

Bobby Brown is Okee-heelee’s
head golf pro while Donna White, a
former member of the LPGA Tour,
is director of golf. Steve Cox is

course manager.

Opened late in 1995,
Okeeheelee was designed by
Roy Case and features gradual
elevation changes and abundant
water, with 43 lakes scattered
over the 188-acre tract.

SUBDUE. FUNNY, IT TOOK OUR OWN CHEMISTS TO ACTUALLY DO IT.

HE COVERAGE IN THE SAME SIZE JUG. IT’S NEW SUBDUE® MAXX? THIS ADVANCED FORMULATION WON’T CLOG OR SETTLE OUT.
HATHAPPENS WHEN A BUNCH OF CHEMISTS PUT THEIR HEADS —AND FUNGICIDES —TOGETHER. SUBDUE MAXX. MAXXIMUM VALUE.

) NOVARTIS

iformation, call 1-800-395-TURF. Important: Always read and follow label directions.
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Golden Bear

Continued from page 51

to Twin Eagles, the North
Palm Beach, Fla.-based firm
has a consulting service
agreement with Classic Golf
Resort, a planned 27-hole
Nicklaus-designed private/
resort project in New Delhi,
India, that opened its first nine
holes in April.

Golden Bear clubs in the
planning stage include Golden
Bear Golf Club at Boston, an
18-hole, daily-fee design by
Nicklaus scheduled to open in
1999; Dos Mares, an 18-hole
Nicklaus design in Puerto Rico
that opens next year; and
Golden Bear Golf Club at
Keene’s Pointe, an 18-hole
private course designed by
Nicklaus that will also open in
1998.

Golden Bear first entered
the management business in
1974, when it assumed opera-
tional responsibility for the
Nicklaus-designed Muirfield
Village Golf Club in Dublin,
Ohio. Eight years later, Golden
Bear took over the neighbor-
ing Country Club at Muirfield,
another Nicklaus design.

But it wasn’t until the mid-
1990s that the firm decided
“the management business was
a direction the company really
wanted to go after,” Walser
said. “It was a natural comple-
ment to the other services
Nicklaus offered and we saw it
as a significant opportunity.”

In the past two years, the
company has added four more
Nicklaus-designed courses to
its management portfolio,
including Golden Bear Golf
Club at Hammock Creek in
Palm City, Fla.; The Country
Club of Purchase in Purchase,
N.Y.; Golden Bear Golf Club at
Laurel Springs in Atlanta
(scheduled to open in July);
and Old Works Golf Course in
Anaconda, Mont. (scheduled to
open in June).

Among the services Golden
Bear provides are operational
plans; maintenance/agronomy
programs; staffing consultation
and capital-expenditure
planning; customized club
budgets, monthly reviews and
financial forecasting; member-
ship marketing, recruitment
and fee structuring; planning
and design support for the
clubhouse and other amenities;
and development of club
policies, service manuals and
job descriptions for all facets of
club operations.

Golden Bear Club Services
generally restricts itself to
management contracts, Walser
said, although it also owns
Golden Bear Golf Club at
Hammock Creek and is a
partner in the Golden Bear
Golf Clubs at Laurel Springs

54 May 1997

and Keene’s Pointe.

Walser is part of a Golden
Bear Club Services management
team headed by Senior Vice
President Mark Hesemann, who
has been with Nicklaus since
1982. Walser came to Golden
Bear in 1995 from Palm Springs,
Calif., where he served as
director of construction and
development at PGA West and
LaQuinta Resort for KSL

MANAGEMENT

Recreation Corp.

“Management companies,
like Golden Bear, will continue
to grow in the golf industry,”
Walser predicted. “We got into
the business through Nicklaus
Design. Now we can provide a
developer with one-stop
shopping providing golf course
design, construction, agro-
nomic services and club
management.”

Dollar Spot Knockdown

Standard 26019 vs. 26GT

Marriott to remain at Toftrees Resort

STATE COLLEGE, Pa. —
Marriott Golf's management
contract has been extended
here at Toftrees Resort and
Golf Club. Marriott has man-
aged the facility since 1991.

Marriott Golf will continue
to manage the 18-hole facility
designed by Edmond Ault.

“We are excited the contract
has been extended,” said Claye
Atcheson, vice president-opera-
tionsfor Marriott Golf. “Toftrees
Resort and Golf Club is consis-
tently recognized as one of the
top 10 golf facilities in Pennsyl-
vania and we take pride in being
associated with them.”
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But, sometimes, when soaring summer temperatures made yo 'j
feel the heat, you've turned to contact materials to give you th
quick disease knockdown you need. Now, you can get the same
powerful, long-lasting disease control you've come to expect from'
CHIPCO®26019, plus the quick knockdown you demand. Introducing
new CHIPCO®26GT: « University trials prove that new CHIPCO® 266T"
provides consistently quicker knockdown of dollar spot and browr

For years, you've relied on cHIPc0®26019 brand fungicide to deliver the best brown patch and dollar spot control available.

Rhéne-Poulenc Ag Company, 2 TW. Alexander Drive, Research Triangle Park, NC 27709, CHIPCO is a registered trademark of Rhone-Poulenc.26GT is a trademark of Rhone-Poulenc. As with any crop
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New Colorado course management company signs agreement with first facility

COLORADO SPRINGS, Colo. —
Sunlinx, Inc., a new Colorado-based man-
agement and consulting firm, has signed
its first contract — to operate Pine Creek
Golf Course here.

The contract is with Pine Creek at
Briargate, Inc. and La Plata Investments,
LLC. In 1995, this partnership purchased
4,500 undeveloped acres east of the Air

Force Academy in order to develop an
upscale Briargate community. Pine Creek,
a daily-fee course, was included.

Thomas Kelly, manager for La Plata In-
vestments, said the agreement is for eight
years.

Scott Jeffrey Simpson, 44, is the presi-
dentand owner of Sunlinx, which will have
offices here and in Castle Rock.

Simpson at one time supervised Patty
Jewett and Valley High golf courses, both
of which are owned and operated by the
city of Colorado Springs.

From 1995 until forming Sunlinx,
Simpson was director of operations for
Premier Golf International, a golf manage-
ment firm headquartered in the Denver
Tech Center of Greenwood Village.

Golf Trust

Continued from page 1

ers. The lessees pay a fixed base
rent and participating rent based
on revenue growth at the
courses.

According to company litera-
ture, Golf Trust believes it will
profit from keeping the manage-
ment teams in place that made
the courses successful in the first

place, while the sellers enjoy tax
and incentive benefits through
participating lease arrangements
that include a lessee perfor-
mance option designed to en-
courage revenue growth.

“Golf Trust will accelerate the
consolidation of golf course own-
ership in the United States, while
allowing course owners to remain
at their courses,” Haley said.

Golf Trust and National Golf
Properties are the only two pub-
licly traded REITSs in the United
States focused on owning and
acquiring golf courses, Haley
said. The 10 courses Golf Trust
controls are the Legends Resort
courses (Heathland, Moorland,
and Parkland), Heritage Golf
Club and Oyster Bay, all resort
courses located in Myrtle Beach;
The Woodlands, a resort course
in Gulf Shores, Ala.; Stonehouse
Golf Club and Royal New Kent, a
pair of upscale, daily-fee courses
in Williamsburg, Va.; Olde At-
lanta (Ga.) Golf Club, a daily-fee
track in the Georgia capital; and
Northgate Country Club, a pri-
vate facility in Houston.

The company hopes to acquire
single- and multi-course facili-
ties, focusing on upscale daily-
fee facilities and private courses
with a proven track record. The
Legends Group's golf operations
experience and the ability of ex-
isting owners to remain involved
with their facilities through the
independent lessee structure
could make courses available for
purchase that otherwise may
never be put on the market, ac-
cording to company literature.

The company has signed anon-
binding letter of intent with Troon
Management Co. that would al-
low Golf Trust to acquire certain

golf courses that Troon is negoti-
ating to purchase. The courses
would in turn be leased to Troon.
Golf Trust’s chairman of the
board and presidentis W. Bradley
Blair II, executive vice president
and chief operating officer of Leg-
ends Group Ltd. Other directors
include David Dick, executive vice
president, and Larry Young,
founder of The Legends Group.
The original stock issue opened
Feb. 7 at S21 per share and was
selling at $24.50 in early April,
Haley reported. Golf Trust was
scheduled to make its first quar-

patch than the standard cHipco® 26019 « In fact, cHIPCO® 26GT* was as much as 48 hours faster. That means you’ll

see activity against disease mycelium within just 24 hours after application. And that means faster turf recovery.

You can also count on CHIPCO® 26GT™ to give you both preventative and curative activity against dollar spot and

Brown Patch Knockdown brown patch. = Best of all, new CHIPCO® 26GT" gives you the same
Chipco® 26GT" : : :

powerful, broad-spectrum, long-lasting disease control you've come
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yearly rate of approximately 51.62
per share per year, Haley added.
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COBBLESTONE MAKES FIRST GA. BUY

SNELLVILLE, Ga. — Cobble-
stone Golf Group, Inc. has pur-
chased The Champions Club of
Gwinnett near Atlanta. Cobble-
stone operates 24 golf properties
located in California, Texas, Ari-
zona, Virginia, Florida and Geor-
gia. This is its first Georgia acqui-
sition. The Champions Club of
Gwinnett is an 18-hole facility de-
signed by Steve Melnyck.

MANAGEMENT

Movin’ on up
Continved from page 51

in the South.”

Schulz credited Lords Valley superin-
tendent Levi Travis, who died five years
ago, with teaching him most of what he
knows about growing bentgrass. After a
year at Lords Valley, followed by a brief
stay with the Fairfield Corp. building a
Joe Lee-designed course in Crossville,
Tenn., Schulz went to work for pro Cot-
ton Berrier at Gatlinburg (Tenn.) Coun-
try Club. Schulz thanks Berrier for teach-

ing him the pro shop side of the business.

Schulz was runner-up among 250 appli-
cants for the head superintendent posi-
tion at Atlanta Country Club in 1984. Two
weeks after the members of the greens
committee made their selection, their top
choice died in a plane crash and they
offered Schulz the job.

“It was an eerie situation,” Schulz re-
called. “I talked to Cotton, Nancy [his
wife] and my dad. Cotton said it was a
once-in-a-lifetime opportunity and I ac-
cepted the job.”

Schulz spent five years in Atlanta, up-

YOUR PENNINGTON TURF SPECIALIST

What he
knows about
everything else

What he uses to
listen to your needs

Service with a smile

As you can see, our turf specialists have what it takes to make sure you get the right kind of grass seed at the right

What he uses to help get
your deliveries made on
time

time. They spend their time answering your questions about turf require-

ments, introducing new grasses and delivering seed. They know just what

type grass will work best for you and will make sure you get your seed when

you want it. And they do it all with a smile on their face. So the next time

beats us on our turf.
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you need a specialty turfgrass, call Pennington Seed — because nobody ’t" """ :
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Web site: http:/,

What he knows
about grass seed

Eyes to see what grass
best suits your needs

Nose to sniff out
/ problems

o Finger used
to point you
in the right
direction

details call: 1-800-277-1412
/www.penningtonseed.

com

dating much of the course and particu-
larly the turf-care facility, formerly a 106-
year-old barn where the chemical stor-
age room opened onto the employee
lunchroom. He formulated 10- and 20-
year plans, which are still guiding main-
tenance efforts at the nationally ranked
club.

Schulz had several opportunities to
move on before finally deciding to leave
Atlanta CC. “In 1989, a group asked if I'd
design, build and operate this course.
They offered to make me a partner and
give me a maintenance contract on the
facility. We started Nov. 1 and opened the
following August, which meant we made
the incentive clause to open the course
within 12 months. That’s when I found
out the partners had no money left. The
next two years were hell.”

Schulz petitioned the bankruptcy court
to allow him to manage the facility. His
plan was scrutinized against those pre-
sented by some major management com-
panies, he recalled. The judge eventually
awarded Schulz the facility and granted
him a year to put a reorganization plan in
place. It took Dick and Nancy seven
months to free The Oaks from reorgani-
zation. The course greeted its 300,000th
customer in February.

“I'm a risk taker,” Schulz explained of
his success. “I like to dream about some-
thing and then put it into action. But for
every dream you must have a back-up
plan.

“Nancy is the detail person on our team.
She can translate a dream and put it on
paper in a way that makes sure everyone
can follow what is going to happen. None of
thiswould have been possible without her.”

The Oaks sits on 260 acres. Schulz
plans to add nine and possibly 18 more
holes in the near future. He is also consid-
ering purchasing two or three more
courses in his market area, within a two-
hour radius of Atlanta.

“The golf industry needs to give the
average golfer something better for his
money,” he said. “Most good public
courses in the Atlanta area are charging
$80 to $100 a round. We're getting $25 to
$39. Seventy percent of our customer base
drives 30 or more miles to play here. We
give people great conditions and friendly
employees for that price. We could easily
go to $50 to $60, but we won'’t do that. If I
could cookie cutter this operation, I could
build three or four more courses around
here and take a big chunk of the daily-fee
market.”

Schulz is considering buying another
Atlanta-area course that is going through
reorganization. “We'd need to do some-
thing to set it apart,” he said. “Putting in
bentgrass would make it an ideal facility.”

What would be his advice to other golf
course superintendents who want to be-
come course owners?

“If you are putting up your own money,
be very careful of the pie-in-the-sky syn-
drome,” he advised. “You don’t have to
have everything state-of-the-art right from
the start. There are always two or three
unexpected things that come up and you'll
need the money to take care of that.

“If you're part of a group, check out
your partners’ financial strengths and
character references. Do your homework
and stick to your plan. If it’s a good plan,
it will see you through.”

GOLF COURSE NEWS



Meadowbrook

Continued from page 1

Meadowbrook Golf Group, Inc.
(OTCBB: MEGB) selling $4 mil-
lion of a new 10-percent convert-
ible voting preferred stock to
Apollo Meadowbrook LLC, an
affiliate of Apollo Real Estate In-
vestment Fund II.

Meadowbrook Golf Group and
Apollo have also formed a new
limited partnership with $36 mil-
lion of committed equity capital
for the acquisition and develop-
ment of golf courses and related
properties. Apollo has the right to
name up to four designees to
Meadowbrook’s board of direc-
tors, which will be expanded to
eight members.

The Apollo Real Estate Invest-
ment Fund II is a New York-
based private real-estate invest-
ment fund with in excess of $550
million of committed capital. It
is managed by Apollo Real Es-
tate Advisors II, LP.

“We had the resources inter-
nally to do a few deals, but this
gives us the ability to do a lot
more,” Behrstock said.

“Apollo has avery experienced
financial team. We'll be glad to
have them looking over our
shoulder to check out the deals
we make.”

Under the agreements, Mead-
owbrook will manage the proper-
ties acquired by the partnership,
receive certain fees, and partici-
pate in the profits of the partner-
ship to the extent the profits ex-
ceed certain target levels.

Meadowbrook’s ticker symbol
changed to MGGI effective Mon-
day, March 17.

Meadowbrook said its share-
holders approved the company’s
proposed reincorporation as a
Delaware Company at a special
meeting of shareholders.

The change was effected
through the merger of
Meadowbrook Golf Group Inc.,
a Utah Corporation into its
wholly owned subsidiary MGG,
Inc., a Delaware Corporation.
MGG, Inc. subsequently
changed its name to
Meadowbrook Golf Group, Inc.,
a Delaware Corporation, and
holds all the assets of the former
Utah Corporation.

In other news, Meadowbrook
recently signed a 20-year lease
to manage and operate Thunder
Hill Golf Club in Madison, Ohio,
but will first close the facility for
a year for some major renova-
tions.

Measuring 7,200 yards from
the back tees and with a slope
rating of 154, Thunder Hill is
generally considered one of the
country’s most challenging
courses.

Michael Rippey, president of
Meadowbrook’s Eastern Divi-
sion, said Thunder Hill has been
a “work in progress” for more
than 20 years.

GOLF COURSE NEWS

“The owner, Fred Slagle, has
created Thunder Hill hole by
hole, actually doing much of the
work himself,” Rippey explained.
“Because some part of the course
has always been under construc-
tion, Thunder Hill has never re-
ally been finished.

“We are going to invest $1.5
million to clean up some of the
rough edges, and re-open the
course in 1998 as one of the top

MANAGEMENT

courses in northern Ohio.”

Planned work includes im-
proving overall drainage, reno-
vating most of the greens, con-
verting all the fairways to
bentgrass, reshaping numerous
bunkers and redesigning some
elements to make the course
more playable from both the
middle and the front tees.

“We believe Thunder Hill is a
diamond intherough,” Rippey said.

Sanderson to direct Widow's Walk

SCITUATE, Mass. —
Corcoran Jennison Hospital-
ity, Inc. (CJH) has named
Robert Sanderson director of
golf here at Widow’s Walk
Golf Course.

A native of Deerfield,
Mass., Sanderson previously
served as director of golf at

The International in Bolton
and as head professional and
general manager at Crumpin-
Fox in Bernardston.

Owned by the Town of
Scituate and managed by
Corcoran Jennison Hospital-
ity, Widow's Walk is sched-
uled to open in July.

V/BPA

This publication gives
you good reading,
good writing

and good arithmetic.

We present the information in our articles clearly, accu-
rately and objectively. That's good writing. Which means

good reading.

We present the information in our circulation statement
clearly, accurately and objectively. That's good arithmetic.

BPA International helps us provide precise and reliable
information to both advertisers and readers.

An independent, not-for-profit organization, BPA Inter-
national audits our circulation list once a year to make sure
it's correct and up to date. The audit makes sure you are
who we say you are.

This information enables our advertisers to determine if
they are reaching the right people in the right marketplace
with the right message.

The audit also benefits you. Because the more a publica-
tion and its advertisers know about you, the better they
can provide you with articles and advertisements that meet
your information needs.

BPA International. Circulation Intelligence for Business
& Consumer Media.

270 Madison Avenue, New York, NY 10016, 212-779-3200.
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ADVERTISEMENT ADVERTISEMENT

New for Turf and Ornamentals . . .
New Quaternary Amine Product
Stops Algae and Disease

QuikSToP.

For additional information
call 1-800-821-7925.

Versatile and economical, new
QuikStop™ Fungicide and Algaecide is a
valuable tool in practically any situation
involving the management of turf and
ornamentals. QuikStop kills algae and
many disease organisms on contact, but
does not cause phytotoxicity in turf-
grasses or ornamental plants.

Contains no metals or
metallic salts.

ADVERTISEMENT

New QuikStop: v

e Eliminates surface algal
crusts from golf greens.

® Most effective compound
for algae eradication in turf.

e Effective and economical

ADVERTISEMENT ADVERTISEMENT

ALGAECIDE

Most effective algae control
available for use on golf greens
and other turf areas.

first strike against many

turf and ornamental dis-

eases.

® Controls odors caused by
algae and bacteria.

e Easy cleanup of algae on

concrete and

organic surfaces.

W AquaCure Aquatic Herbicide
and AquaCure Aquatic Algaecide

can keep your lakes and ponds
serene and clean — without inter-
rupting use of the water for irriga-
tion and recreation.

® AquaCure treated lakes and ponds
are available immediately for
irrigation of putting greens, fair-
ways and ornamental plants.

® AquaCure treated water can also
be used without interruption for
fishing and swimming.

Aqualiire

AQUATIC HERBICIDE

provides effective control of many aquatic
weed species, including American pond-
weed (Potamogeton nodosus), Hydrilla
(Hydrilla verticillata) and Brazillean Elodea
(Egeria densa). ,

Always Read and
Follow Label Directions

AQUACURE™ s a trademark of PBI/Gordon Corporation.

Agualiire
AQUATIC ALGAECIDE

provides effective control of various filamen-
tous, planktonic and branched algae in golf
course, ornamental, fish, irrigation and fire
ponds.

pbi /cordon
G corporation

An Employee-Owned Company

© 1897, PBl/Gordon Corporation.

024B/597
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Also controls many fungal
disease problems in turf and
ornamentals.

other non-

A “Thank You” to our
Golf Course Customers...

The first gallon of Trimec sold was applied
on a golf course. Since that time,
PBI/Gordon has specialized in providing
quality products to the professional turf
manager, and we would like to say thank
you.

In honor of our 50th Anniversary Year, we
will donate an amount equal to 3% of
Gordon’s products purchased for use on golf
courses during 1997 to

The GCSAA Foundation

ROBERT TRENT JONES
ENDOWMENT FUND

for scholarships and turfgrass research -
in your name.

A list of all participating superintendents
will be provided to The GCSAA Foundation
when the donation is presented at the 1998
Conference and Show.

For participation certificates, or for further
information on this unique program,
call The GCSAA Foundation, or call us
direct 1-800-821-7925.
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CZERNIK MANAGING LASCO CENTER

WOOD DALE, Ill. — Lasco Fluid
Distribution Products has opened a
new 24,500-square-foot distribution
center here. The new facility will serve
plumbing, irriga-
tion and industrial
distributorsin the
Chicago area.
Stan Czernik, for-
merly of Great
Lakes Business
Forms, has been
named service
center manager.
Lyn Mojonnier has been named cus-
tomer service coordinator. In other
Lasco news, the firm has named a new
Southern California sales rep, Todd
Chilton, who joins Lasco after nearly
14 years with L.R. Nelson Corp.

Stan Czernik

....................................................

YUCHS JOINS CETCO

ARLINGTON HEIGHTS, Ill.— Col-
loid Environmental Technologies Co,
(CETCO) has announced that Dr.
Steven E. Yuchs has joined the com-
pany as manager of research and de-
velopment for CETCO’s laboratory
facility here. Yuchs holds a bachelor’s
degree in chemistry from Northeast
Missouri State University, Kirksville,
and a doctorate in organic/organome-
tallic chemistry from the University of
Southern Mississippi, Hattiesburg.

UHS HIRES FRANCOIS, EXPANDS MARKET

HOUSTON — Ernie Francois has
joined the staff of United Horticultural
Supply (UHS) as a sales representative,
servicing the Professional Turf and Or-
namental Industry
here and the
Southeast Texas
market. Francois
will be an integral
part in the devel-
opment of the
newly formed
Southern Division
of UHS, which will
now encompass New Mexico, Texas,
Louisiana, Arkansas, Mississippi, Ken-
tucky and Tennessee.

Ernie Francois

U.S. BATTERY NAMES V-P

CORONA, Calif. — U.S. Battery
Manufacturing Co. hasannounced the
addition of Nawaz Qureshi to its en-
gineering department staff. Qureshi has
been appointed to the position of vice
oresident of engineering. He brings 29
Yrﬂ% experience in the battery indus-
ity to U'S. Battery.

Gorp
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SUPPLIER BUSINESS
Yamaha jumps into Tour sponsorship spotlight

By HAL PHILLIPS

YRTLE BEACH, S.C. — Some
M times it’s easy to spot a trend in

the making. Witness the in-
creasing number of golf industry firms
which have secured national television
exposure by sponsoring PGA and Senior
tour events.

The latest is Yamaha Golf Cars, which
has agreed to become the “sponsored by”
sponsor of the Energizer Senior Tour
Championship; Energizer batteries will
retain its title sponsorship.

The move follows last month’s an-
nouncement that John Deere would as-
sume title sponsorship of the PGA Tour’s
Quad City Classic, heretofore known as
the John Deere Classic. For the past three
years, The Scotts Company has served in
various sponsorship capacities with the
Senior Tour's Tradition tourney.

While similar, Yamaha's decision sets
it apart from Deere and Scotts, both of
which have allied consumer divisions that
will certainly profit from national televi-
sion exposure. On the surface, the Senior

Tour Championship would appear to of-
fer fewer synergies between Yamaha Golf
Car Division and its parent company,
Yamaha Motor Manufacturing Corp. of
America.

The season-ending Senior Tour Cham-
pionship, sponsored in part by Energizer
batteries and Myrtle Beach Golf Holi-
days, features the top 31 Senior PGA Tour
players and the top 16 MasterCard Cham-
pions (formerly the Super Seniors), many
of whom use golf cars during competitive

Continued on page 63

TFl elects IMC's

Bueche chair

NEW ORLEANS, La. —
Wendell F. Bueche, chairman
of IMC Global Inc., has been
elected to a 1-year term as chair-
man of The Fertilizer Institute
(TFI). The election, which also
included the selection of TFI's
1997 vice chairman and execu-
tive committee, was conducted
during the association’s annual
meeting, an event which drew
close to 1,000 industry repre-
sentatives here.

During this meeting, TFI also
elected Fritz Corrigan, presi-
dent of Agriculture Group of
Cargill Inc., to serve as TFI's
vice chairman. Gary Myers was
re-elected president and chief
staff officer for the Institute.

Others elected to the execu-
tive committee were: Wendell F.
Bueche, chairman and CEO of
IMC Global in Northbrook, Ill.;

Continued on page 60

NEW PRODUCT OF THE MONTH
John Deere’s RZI 700 Tractor Mounted Injection System features 16
nozzles spaced 3 inches apart and ensures total coverage of 48 inches.
This self-contained unit injects chemicals directly into the soil,
penetrating the root system and eliminating drift and surface disrup-
tion. The unit can cover up to 64,700 square feet per hour, depending
on ground speed, nozzle size and pulse frequency. The RZI 700 is
compatible with John Deere compact utility tractor models 955, 970

B =™
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and 1070.

Tractor makers
push protection

In an unprecedented joint
effort, North America’s five
leading tractor companies are
working together to encour-
age tractor owners to have
their older machines
equipped with rollover protec-
tive structures (ROPS) and
seat belts, in an effort to help
reduce deaths and injuries as-
sociated with rollovers and
runovers.

As an incentive to owners,
AGCO Corp., Case Corp.,
Deere & Company, Kubota
Tractor Corp., and New Hol-
land North America, Inc. are
making it possible to purchase
ROPS and seat belts at the
companies’ cost.

This joint effort is aimed
at reducing the two leading
causes of death and injury
to tractor operators. Statis-

Continued on page 61

Toro Co. moves ahead
with Hardie integration

BLOOMINGTON, Minn. — The Toro
Co. has announced it has aligned its irri-
gation and international businesses, com-
pleting the first phase of the integration
of the James Hardie Irrigation Group.

Rick Parod was named vice president
and general manager of the irrigation
business. In this role, Parod will oversee
all U.S. irrigation sales, marketing, tech-
nical operations and after-market service
for Toro and Hardie branded products.

TORO RELEASES 1ST-QUARTER FIGURES

BLOOMINGTON, Ind. — The
Toro Co. has announced that earn-
ings per share for the first quarter
ended Jan. 31, 1997, met revised
expectations on slightly lower sales.
Toro posted earnings per share of
20 cents for the first quarter com-
pared to 67 cents for the same pe-
riod last year. Net earnings for the
quarter were $2.5 million compared
to $8.5 million during first quarter
1996. Revenues for the period were

Continued on page 60

The Toro agricultural irrigation busi-
ness, acquired as part of the Hardie deal,
will remain separate from the combined
irrigation business under the direction of
Jim Shearer, agricultural irrigation busi-
ness managing director.

Internationally, Toro is now organized
around three regions of the world: Eu-
rope/South Africa/Middle East; Canada/
Latin America; and Asia/Pacific. The in-
ternational irrigation business will be in-
tegrated into this structure.

Richard Pollick will continue as vice
president and general manager of the
international business. Don Masini has
been named managing director of sales,
responsible for two world regions. Rich-
ard Walne is area director and head of the
Asia/Pacific region. Phil Burkart was
named worldwide marketing director and
will manage marketing efforts of all world
regions for commercial and irrigation
products.

LN N ]
In other Toro news, the company has
Continued on page 60
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lesco manutfacturing

moving to Ohio site

STREETSBORO, Ohio — Lesco,
Inc. has announced it will relocate its
equipment manufacturing operations
from Sebring, Fla., to a new, 177,000-
square-foot facility here. The plant will
be operated by Commercial Turf Prod-
ucts, Ltd., the company’s new joint
venture with MTD Products Inc.

The new plant, purchased from
Aquatech, Inc., will be available for
occupancy in late Spring 1997. Pro-
duction is scheduled to begin in mid-
summer and it is anticipated Com-
mercial Turf Products will employ up
to 225 people within the next two years.
Lesco has announced plans to close
the Sebring manufacturing plant in
October 1997.

The proximity of the Streetsboro
site to several existing MTD facilities
will enable the joint venture to mini-
mize start-up expenses and to utilize
manufacturing resources already in
place. “We are excited about this de-
velopment because it will enable us to
begin manufacturing operations al-

Continued on page 60
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Lesco moving plant

Continued from page 59

most a full year earlier than originally planned,”
said William A. Foley, Lesco’s chairman, presi-
dent and chief executive officer.

“In October 1996,” said Ware H. Grove, vice
president and chief financial officer, “Lesco an-
nounced an estimated fourth quarter charge of
$6 million in connection with formation of the
joint venture and the repositioning of our equip-
ment business. Lesco also completed a signifi-
cant rationalization of its entire product line

SUPPLIER BUSINESS

during 1996. As a result of one-time charges that
will result in a net loss for the year ended Decem-
ber 31. This step strengthens our balance sheet
and positions Lesco very solidly for future growth.”

Lesco has also announced that sales revenues
for the year ended Dec. 31 reached a record $312
million, 29.1 percent higher than 1995. Changes in
accounting estimates and other non-recurring
charges taken in the fourth quarter resulted in a
net loss of $2.3 million for 1996, compared with net
income of $4.8 million for 1995. Earnings per share
reflected aloss of 29cents for 1996, compared with
income of 59 cents per share in 1995.

TFl elects board

Continued from page 59

Charles E. Childers, chairman/
president, CEO of Potash Corp. of
Saskatchewan, Inc., in Saskatoon,
Saskatchewan, Canada; Fritz
Corrigan, president of Agriculture
Group, Cargill, Inc. in Minneapo-
lis, Minn.; Al Giese, vice presi-
dent, agronomy of Cenex/Land
O’Lakes Ag Services in Inver
Grove Heights, Minn.; Rene

Latiolais, president and CEO of
Freeport McMoRan Inc., in New
Orleans; Dale Massie, executive
vice president of Agrium Inc., in
Calgary, Alberta, Canada; and
Allen C. Merritt, vice president
fertilizer and chemical division of
Golf Kist in Atlanta, Ga.

Burton M. Joyce, chairman,
president and CEO of Terra In-
dustries, Inc., Sioux City, Iowa is
immediate past board chairman
and serves as ex-officio member.

Toro merger

Continued from page 59
announced its acquisition of
OSMAC, a central irrigation con-
trol system for the large turf irri-
gation market, from Motorola, Inc.

Toro has acquired the exclu-
sive marketing rights to the
OSMAC control system, the
OSMAC trademark, the OSMAC
4.0 software and a license to the
proprietary communications pro-
tocol that drives field hardware.
Motorola will continue to manu-
facture and supply Toro with
components for OSMAC.

Motorola has manufactured
OSMAC products and Toro has
marketed them for more than
five years. During that time,
OSMAC has been installed on
nearly 1,000 systems world-wide.

“We are very excited that we
were able to reach this mutually-
beneficial agreement with
Motorola,” said David McIntosh,
office of the president, The Toro
Co. “Toro is committed to provid-
ing solutions for today’s turf man-
agers, and OSMAC is an integral
part of our product mix that helps
us accomplish this goal.”

Toro's 1st quarter

Continued from page 59

$209 million compared to $211.5
million last year. The company
also said integration of the newly
acquired James Hardie Irrigation
Group was on schedule.

Commercial equipment sales
were flat for the quarter, reflect-
ing continued field inventory
management. Sales of equipment
to other commercial customers
and landscape contractors were
also lower than last year.

Sales of irrigation products in-
creased 55.1 percent due prima-
rily to the addition of Hardie Irri-
gation. Toro’s core irrigation
product sales were down for the
quarter as a result of wet weather
conditions and field inventory ad-
justments

Toro international sales con-
tinued to be strong with a 37.1
percent increase due in part to
the addition of Hardie interna-
tional sales. Toro’s core interna-
tional business also increased
led by sales of commercial equip-
ment products to golf courses,
particularly in the Pacific Rim
and sales of consumer products
to Canada and Australia.
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The Winning Edg

REWARD"® EDGES OuT GRASS
AND BROADLEAF WEEDS FAST.

EWARD Landscape & Aquatic
Herbicide gives you the

winning edge you need in your grounds

maintenance weed nmnagement program.

A non-selective, highly active contact
material, REWARD is designed to help
you manage tough weed problems on
your golf course. REWARD provides
quick, effective control against both grass

and broadleaf weeds. Once it’s applied,

you'll see results on weeds in as little as one

day. At last, you get the kind of fast control

that other herbicides—Ilike Roundup—can'’t

even begin to deliver.

REWARD is also the one herbicide you can

use with confidence on trimming and edging

anywhere on your course. Since it binds

quickly to the soil, REWARD doesn’t leave

biologically active soil residue, making it ideal

for edging around trees, shrubs, flower beds

and other ornamental plantings. Or apply it

along cart paths, around sprinkler heads or

other areas where translocating herbicides,

such as Roundup, just aren’t desirable.

lENECA Professional Products



N =R —

P —
r—

—

Jacklin promotes Yanagisawa, Connolly, Nelson

POST FALLS, Idaho — JacklinGolf has pro-
moted Hiromi Yanagisawa, Jim Connolly and
Dr. Eric Nelson.

Formerly vice president, marketing,
Yanagisawa is now the vice president and
managing director of JacklinGolf.

Connolly, formerly senior technical
agronomist, will assume the title of direc-
tor of agronomy and technical services.
Connolly, under the direction of

And when you use REWARD, you never

have to worry about non-target vegetation,

fish and wildlife on your course.

Take your best shot against broadleaf and

grass weeds with REWARD. And give your

course the winning edge.

SUPPLIER BUSINESS

Yanagisawa, will focus on U.S. markets, as
well as international consulting in Asia.

Nelson, formerly technical agronomist, will
assume the title of senior technical agronomist.

JacklinGolf, which continues to expand its
department to meet the needs of the growing
golf market, markets turfgrass seed and ag-
ronomic advice to golf courses through a
network of distributors in the United States
and around the world.
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For more information, contact
your Zeneca representative, or call

1-800-759-2500.

REWARD"

Landscape & Aquatic Herbicide

Always read and follow label directions carefully.

REWARD* is a trademark of a Zeneca Group Company.
Roundup is a trademark of Monsanto Agricultural Company.
©1996. Zeneca Inc. A business unit of Zeneca Inc
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Tractor makers back
rollover protection

Continued from page 59

tics compiled by the National
Safety Council show 55 percent
of all tractor-related deaths in
1995 were associated with
rollovers and 26 percent in-
volved people who were run
over by tractors.

Approximately one-half of the
people run over were operators
who were thrown from tractors.

A recent study of 76 tractor
rollover fatalities by lowa State
University and the University of
Iowa Center for Agricultural
Safety and Health (I-CASH)
showed all 76 victims were oper-
ating tractors without ROPS and
seat belts.

“If a tractor rolls over and it
doesn’t have a ROPS, there’s a
75 percent chance of dying,”
said I-CASH Director Dr.
Kelley Donham. “If you put a
ROPS and seat belt on the trac-
tor, and wear the seat belt, you
have a 95 percent or greater
chance of walking away from
the situation.”

Donham stresses that wear-
ing a seat belt is important, be-
cause it ensures the operator
remains in the protection zone
of the ROPS.

To encourage owners to have
ROPS and seat belts installed on
their older tractors and to re-
duce the effect that price may
have on the decision, AGCO,
Case, John Deere, Kubota, and
New Holland are offering kits at
cost to their dealers and asking
them to sell these kits without
markup.

For tractor owners concerned
about low overhead clearance,
such as barn doors, folding
ROPS kits are also available for
some tractors.

Depending on the tractor
model, most ROPS kits cost less
than $600, plus freight and in-
stallation.

Kits are available for most trac-
tors manufactured in the mid/
late 1960s up to 1985 (when
ROPS and seat belts became
standard).

In addition to the price incen-
tive, the companies plan to place
co-sponsored announcements in
various farm media, including
company-produced communica-
tions, to promote ROPS and seat
belts on older tractors.

At the same time, each com-
pany will continue its individual
educational and promotional pro-
grams to encourage owners to
have their older tractors
equipped with ROPS and seat
belts.

Tractor owners should con-
tact their local dealer for more
information and to set up an
appointment to have ROPS and
seat belts installed on their
older tractors.
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Barenbrug opens offices in Pittsburgh and Beijing, moves Oregon HQ

PITTSBURGH, Pa. —
3arenbrug Northeast’s Vice
President and General Manager,
William (Bill) Lind, has an-
nounced the opening of the
3arenbrug Northeast Pittsburgh
Division.

“Our new sales, production
and shipping facility in Pitts-
burgh will enable us to establish

a presence in Central and West-
ern Pennsylvania, West Virginia,
Ohio and other parts of the Mid-
west,” said Lind.

Al Suvak, formerly of Mock
Seed Company, has been se-
lected as general manager of the
Pittsburgh Division. The
Barenbrug Northeast Pittsburgh
Division is located at 2246 Cali-

fornia Ave., Pittsburgh, PA
15212. For more information, call
Suvak at 412-321-1272.
LR J

Barenbrug USA, headquar-
tered in Tangent, Ore., will move
into its new office/warehouse
facility this month. Upon comple-
tion in 1998 the entire complex
will encompass over 100,000

square feet and will be designed
for maximum efficiency. Adja-
cent to the new building will be
several acres of turf and forage
trial plots which will be a high-
light during the annual Oregon
summer tour. An open house will
be announced soon.

Meanwhile, in Beijing, Bar-

These Are
Not Your
Run-of-the-
mill Chelated
[ron Sources.

Glucoheptonates—natural organic chelates—set
MultiGreen II® and MaxiGreen [I® apart from
all the less effective micro-nutrient sources.

These natural sugars prevent the micro-nutrients
such as iron, zinc, copper and manganese from
reacting with the soil, and keep them available
to the plant for maximum root uptake.

Additionally, these sugars affix to the feeder
roots. Being negatively charged, they act as
additional CEC (Cation Exchange Capacities)
and attract the positively charged nutrient
cations, including Potassium, Phosphate,
Calcium and Magnesium. Then, these
nutrients are held for root absorption.

At the same time, the glucoheptonates are
consumed by soil microbes as feedstuffs,
multiplying the microbe population with
added benefits.

Some of our advantages are hidden,
but the superior results aren’t.

REGAL
CHEMICAL COMPANY

New Standards for
Turfgrass Excellence

P.0. Box 900
Alpharetta, Georgia 30239

(800) 621-5208
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enbrug Holding BV of The Neth-
erlands has opened an office and
the appointment of Chen Gu as
chiefrepresentative of Barenbrug
China RO.

Chen is responsible for an
office staff in Beijing, and will
coordinate all trials, market de-
velopment and sales activities for
the Barenbrug Group in China.

Previously, Chen was manag-
ing director for a joint venture
between the EU and PRC Gov-
ernments, focusing on imple-
mentation of Western agricul-
tural practices and input into
farm and animal husbandry sys-
tems in various areas of China.

The Barenbrug Group World-
wide consists of three sub-hold-
ings, each with numerous sub-
sidiaries; Europe, North America
and Southern Hemisphere (with
offices in Australia and New
Zealand).

Yamaha

Continued from page 59
tournaments. When these 47
competitors tee it up Nov. 3-9,
1997, here at The Dunes Golf
and Beach Club, they will be
driving Yamaha golf cars.

“We are excited to become
the exclusive ‘sponsored by’
sponsor of this prestigious cham-
pionship,” said Scott Wall, vice
president-Golf Car Division of
Yamaha. “This major sponsor-
ship is further opportunity to
achieve our golf car marketing
objectives not only in Myrtle
Beach, S.C. — the golf capital of
the world — but also nationally
and internationally. We view this
partnership with Myrtle Beach
Golf Holiday as a natural pro-
gression of our tremendous suc-
cess with the National Golf
Course Owners Association.”

Yamaha is one of several firms
that participate in the National Golf
Course Owners Association’s
(NGCOA) Smart Buy Program, a
package whereby NGCOA re-
ceives discounts on products pur-
chased from participating compa-
nies. Although its membership is
national, the NGCOA is based in
Charleston, S.C., just south of the
Myrtle Beach region.

Myrtle Beach Golf Holiday
(MBGH) is a non-profit associa-
tion of 96 accommodations and
87 golf courses in the Myrtle
Beach area, which reaches from
Georgetown, S.C. north to
Southport, N.C. MBGH shares
financial responsibility for the
event with the PGA Senior Tour.

“Yamaha golf Cars are a great
fit for Myrtle Beach with us be-
ing the seaside golf capital of the
world,” said Tom E. Baugh, Jr.,
president of Myrtle Beach Golf
Holiday. “Yamaha is a first-class
company with a very strong com-
mitment to quality.”

GOLF COURSE NEWS



Jake honors distributors

LASVEGAS, Nev. — Jacobsen
has honored 11 of its distribu-
tors worldwide by presenting
them with “Distributor of the
Year” awards for 1996. The
awards are given annually to rec-
ognize superior sales and ser-
vice efforts on behalf of Jacobsen
products. This year’s presenta-
tions were made during the re-
cent Golf Course Superinten-
dents Association of America
Show here.

Distributors earning the award
were Automatic Turf Equipment
Company, Indianapolis, Ind.;
Bob Ladd Inc., Memphis, Tenn.;
Delta States Turf, Inc., Baton
Rouge, La.; Hijos de a Ferrer
Dalmau S.A., Barcelona, Spain;
H.V. Carter Company, Inc.,
Livermore, Calif.; Intermac S.A.,
Buenos Aires, Argentina;
Kilpatrick Turf Equipment Co.,
Boynton Beach, Fla.; NBK Trad-
ing Corp., Harmon, Guam; Out-
door Equipment Co., Chesterfield,
Mo.; Valley Turf, Inc., Grandyville,
Mich.; and Wilfred MacDonald,
Inc., Lyndhurst, N.J.

In addition to the Distributor
of the Year awards, Jacobsen
presented more than 40 other
awards in 12 categories, includ-
ing Performance Plus, Distin-
guished Service, Fast Start, Out-
standing Achievement and
Jacobsen Pacesetter awards.

LR N J

In other Jacobsen news, G.L.
Cornell Company of Gaith-
ersburg, Md., has received the
Jacobsen Professional’s Choice
Outstanding Service Award for
1996. The Outstanding Service
Award recognizes a high level of
customer service and participa-
tion in Jacobsen-sponsored ser-
vice programs.

Also, Baker Vehicle Systems,
Inc. of Macedonia, Ohio has
earned a Jacobsen Leasing and
Financing One Million Dollar Club
Award for 1996. In addition, Baker
Vehicle Systems earned a Textron
Financial Corporation (TFC) First
Choice Award.

Medalist names
blending head

POST FALLS, Idaho — Medal-
ist America has announced the
appointment of Debbie Bean to
the position of blending coordina-

tor. Bean
will coordi-
nate blend-
ing of pre-
formulated
seed blends,
specials and
customs.

She will ini-
tiate com-
puter-generated blend sheets and
prepare tagging information to the
blending facilities.

Debbie Bean

GOLF COURSE NEWS

The One Million Dollar Club
Award was presented to Jacobsen
distributors who helped finance
more than one million dollars in
sales through Jacobsen Leasing
and Financing. The TFC First
Choice Award was given to the
Jacobsen distributor who helped
finance the highest percentage of
total sales through TFC.

@
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Tire recyclers go nat'l

JACKSONVILLE, Fla. — American Tire Recy-
clers, Inc., the patent holder of Rebound soil
amendment, has established a national sales
program to recruit and manage a network of
dealers and distributors. The RNO plan includes
a targeted marketing program to turf product
distributors across the nation, according to Linda
Monroe, RNO’s national marketing manager.

Rebound is a subsoil amendment that com-
bines crumb rubber and organically composted

material that is rototilled into the ground and
designed for use under turf that is routinely
subjected to heavy use, i.e. golf tee boxes, cart
paths, and public parks.

After years of testing and research, Rebound has
shown the properties to enhance agronomic condi-
tions by increasing aeration, nutrition and absorp-
tion abilities of native soils. It also reduces soil
density by permitting deeper, healthier root struc-
tures. The best benefit comes from rubber’s inher-
ent resiliency which reduces soil compaction.

Those interested should contact Linda Mon-
roe or Tiffany Hughes at 1-800-741-5201.
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A PART
OF GOLF’S
FUTURE

You can help preserve the traditions and

true spirit of the game in a very special way

—by becoming a Member of the United States

Golf Association. Your membership
will assist the USGA in promoting
the best interests of golf today

...and for generations to come.

CALL 1-800-345-GOLF
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leslie comment

Continued from page 14

“I had death threats. I had to
change my clothes in the car. I
had to drive my automobile dur-
ing the day and couldn’t find a
place to stay at night,” Black said.

Tiger doesn’t have those prob-
lems. “His pressure,” Black said,
“is staying in good health and
standing up under the pressure

to stepin and play. He’s got to be
Tiger Woods, not Jackie
Robinson. Everybody has their
own time zone. This is a differ-
ent time zone.”

If we were all truly “color-
blind” in our thinking, the whole
debate of Tiger’s “responsibili-
ties to his race” would be moot.
And, yes, it should be. As Black
pointed out, the enthusiasm, loy-
alty and dedication Tiger has to
the game make it possible for

&
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anyone of any age to respect him.
The golf industry? Let’s just
watch and enjoy the ride that is
stirring the American public.
L N J

Tradition, from whence
comest thee?

Do you think having all greens
roll at the same speed is an idea
favored by inimitable golf course
architect George C. Thomas Jr.,
whose book Golf Architecture in
America (see review, page 14) is

considered a classic? Think
again. Thomas viewed green
speed in a way that flies in the
face of today’s demand for con-
sistency.

“Yes, the greens should, un-
doubtedly, have great variety,”
Thomas wrote. “What interest
or sport if they were all flat — all
of the same speed; what chance
for the real putting touch, and,
more important, the ability to
judge their speed, their rolls and

—

When you have a full.day of work, the last thing you need is

a vehicle that quits at noon. Which is a good reason to consider

Carryall” turf utility vehicles. Golf course superintendents rated Carryall

#1 in reliability, overall performance, and service/support among major brands’

So your workday will end with a sundown, not a breakdown. To learn more about

Carryall, call us at 1-800-643-1010. A I I

DRIVE IT TO WORK. [ CubCar |

Club Car, Inc » P.O. Box 204658 G
‘Based on ratings of Club: Car, E-Z-Go," Cushmarteiaee
in the 1996 survey of superintendents, conducted by the
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slopes, so as properly to apply
the skillful touch?”

Referring to “an old authority”
who favored different greens
having different grasses in or-
der to change the speed as the
golfer went from hole to hole,
Thomas said: “The thought of
the old writer is not ill-timed at
this late date.”

Meanwhile, was Thomas
ahead of his time concerning
tree-thinning? “While itis expen-
sive to take out woods and build
the course where the forest
stood, nevertheless it has been
done successfully many times,”
he wrote. “The greatest danger
in such work is that of the shade
given to the green, which often
secures little sun; but this may
be overcome by additional tree
thinning nearby, which must be
done before seeding, by the use
of grasses suitable to shade, and
by under drainage to the green,
because shaded greens hold
moisture too long in all but some-
what sandy soils.”

Who knows Thomas’ favorite
course, but... “If one could have
a course with sand dunes, with
water hazards both as streams
and as lakes, with fairways
through virgin forests, with long,
rolling contours, high plateaus,
lovely little valleys to play
through and to cross as hazards,
one would have the superlative
and almost ideal golf country.
Such is Pine Valley, laid out by
the master hand of that sterling
sportsman, George Crump. Ev-
ery true golfer loves Pine Val-
ley.”

And in defense of course ar-
chitects, Thomas warned land
planners that one very common
error is to place the clubhouse
on the highest point of the prop-
erty. This, he said, “is often at a
corner, making it very difficult
to start and finish the course...
Much criticism aimed at finish-
ing holes is the fault of the club-
house location rather than that
of the golf architect.”

LR N J

Alice Dye shed interesting light
on the success of her husband in
the world of golf course design
[see story, page 39]. We asked
her what it has been like to team
up with Pete all these years.

“We started the business to-
gether. But I had other duties
and couldn’t travel as much with
two small children. For very per-
sonal financial reasons — like
being sued or insured — it was
better to go under one name and
to promote Pete, which I did. I
did become a member of the
ASGCA [American Society of
Golf Course Architects] and play
in a lot of tournaments — a lot of
promotional work besides work-
ing with him on sites.

“The LPGA didn't even get
formed until 1950... But amateur
golf was big, big, big, and every
time I won a city or state title the

Continued on next page
GOLF COURSE NEWS



Blais comment

Continued from page 15

those where many architectural, building, manage-
ment and supplier contracts had yet to be signed —
during the 14-month period. Michigan was second
in the five-state region with 19 followed by Indiana,
14, Ohio, 11, and Wisconsin, 10. An indication of

things to come? We think so.

Other states that should be among the leaders in
new course openings over the next few years —
based on the number of planned projects reported
inthe GCN Development Letterduring the 14-month
span —include California (45), Massachusetts (19),
New York (18), Florida (18) Texas (14), New jersey

(12) and Arizona (11).

If knowing about new course develop-
ment and yet-to-be-signed contracts is
important to your business, then take a
good look at the GCN Development Letter
subscription offer many of you will re-
ceive in May. If the offer doesn’t show up
in your mailbox, then call us at 207-846-
0600 and we’ll gladly mail or fax along a
copy for you to review.
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Listen, I'm really not trying to rain on
this Tiger Woods' parade. But, it's been
four days now since Tiger’s march
through Augusta. I've hung around a lot
of youth hockey players and Little Leagu-
ers since then. And I can honestly say I
haven’t heard a single one of them men-
tion Tiger’'s name.

The only time I've heard this year’s
Masters champ discussed by anyone born
after 1979 has been on television, when a
microphone has been placed before the
youth and a reporter asked, “So what do
you think of Tiger?”

Now granted, Ilive in Maine where golf
isn't exactly a statewide passion. The mud
is flowing and golf is still just a gleam in
most Mainers’ eyes this drizzly April 17
morning. Our family doesn’t belong to a
golf club, so we're not spending a lot of
time around the clubhouse waiting for
the ground to dry out and talking with
other golfing families.

But still.

leslie comment

Continued from previous page

headlines were 2 inches tall in the papers.
The publicity was really something, and
that’s how we got our name in golf. Then,
of course, I was named to the women’s
executive committee and played in the na-
tional tournaments, on the Curtis Cup team
and was captain of the World Cup team.

“It's been a wonderful trip,” she added.
“And we've shared so much. Pete does
maybe 75 or 80 percent of the architec-
ture. Pete’s an artist. He’s very, very cre-
ative and has wonderful ideas. They
change and evolve, as we all do and as we
see the type of people playing golf being
different today then when we started.

“I'm the other side. I'm the side that
comes up to him and says, ‘Pete, you can’t
do that. That bunker wall is too steep.
Somebody’s going to get hurt.’ Or, “‘You've
got to put rock around the edge of this
green so when they back up to line up a
putt they feel they are on sort of a warning
track.’

“When the original green at Sawgrass
sloped toward the water, I said, ‘You can’t
do that. If there is a wind behind them,
they’ll never finish the tournament.” ”

GOLF COURSE NEWS
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Is this Tiger Mania for real? Is his name being
yelled out at recess or discussed in the high school
cafeteria the way students talk about Michael Jor-
dan, Brett Favre, Ken Griffey and Mario Lemieux?
Are Kkids lining up putts or driving imaginary golf
balls 330 yards in front of their bedroom mirrors? Or
are they still nailing 10-footers into their laundry
baskets with rolled up socks and screaming “Jordan
from the corner!”

I hope Tiger’s in there somewhere. It could mean
a lot for the game, not to mention those who want to
build courses, fill tee sheets and sell golf equipment.

But I wonder: Is Tiger Mania a golf industry/
media creation, or is it really the start of a junior golf
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TRIMS ‘97 FEATURES TRIMS ADD-O! NS
« Budget & Expense Tracking * TRIMS Tree Inventory
« Inventory, PO's & Fuel Reporting * TRIMS T&O MSDS Library
» Personnel & Labor Records

« Equipment Maint. & Work Orders Now with

* Chemical & Fertilizer Records Microsoft

* Microsoft Office Connectivity :

« Setup Wizards & Audio Prompts Office

« Autocad Connectivity Connectivity!

« Internet Access

You can now read about TRIMS ‘97 &
download the TRIMS ‘97 Demo Disk for
Windows 3.1 or Windows 95 from our

3110 N. 1Sth Avenue, #190
Phoenix, AZ 85015

DoN'T WAIT ANOTHER MINUTE! Call or Write for a FREE Demo Disk
TRIMS Software International, Inc.

. ’ Web Site at http:/ww.trims.com (800) 60-TRIMS « (602) 277-8027
boom? Time will tell. CIRCLE #150
ADVERTISEMENT ADVERTISEMENT ADVERTISEMENT ADVERTISEMENT

These questions came straight
from the customers of lawn care
operators, pest control operators
and other professional pesticide
applicators across the country— .
and probably reflect the concerns
of your customers. The more
your customers know about the
products you use, how you use
them and how much is used,
the more confident they will be
in you and your service.

Communicate With
Your Customers

Your customers expect
you and your employees to be
credible and knowledgeable
sources of information about
your products. Take time to talk
with them about your safe and
responsible use of pesticides.

Studies show that most
people don't know that pesticide
products are among the most
highly tested products sold. The
U.S. Environmental Protection
Agency (EPA) registers only those
uses of pesticide products that pose minimal risks.

N

» Emphasize that pesticide products must undergo
stringent government-monitored testing before they can
be sold. It is a long and costly process. For example:

- It takes a chemical manufacturer eight to 10 years
to test and register a product, at an average cost of
$30 million to $50 million.

- As many as 120 tests or more are performed, many
specific to health, safety and the environment.

- Only one potential pesticide in 20,000 makes it from
the research lab to the market.

* Explain Integrated Pest Management (IPM) to your
customers. Most do not fully understand the concept.
Point out that a successful IPM program stresses
prevention, pest identification and selection of the best
method of pest control, which may require the use
of pesticides. Tell how you incorporate IPM into your
pest management practices.

* Identify the specific pesticides you use and the pests
they control.

* Indicate that professionals use an array of
products, many the same as those used by
homeowners.

* Assure customers of the benefits pesticides
provide for turf, trees and ornamentals, and
in the home. For example:

- Termites cause over $1 billion in structural
damage each year.

“Are the pesticides
you use safe?”

“Are the pesticides that
professionals use stronger * Discuss your safe and respon-
and more toxic?”

“When is it safe for my children
and pets to return to an area « Wi Tour e
after a pesticide application?”

- One large, pest- and disease-
free tree has the same cooling
effect as 15 room-size air
conditioners.

- A well-maintained lawn and
landscape adds as much as
15 percent to a homes value.

sible use of pesticides as a
professional applicator. Note
the many steps you take to
ensure that the pesticides you
use are used properly.

that you closely follow label
instructions. The label contains
instructions for only those
uses approved by EPA.

* Outline the extensive training
that is mandatory for profes-
sional applicators in order

¥ to apply specialty pesticides.

B ; Applicators are required by law

) to undergo training, certifi-

cation and licensing, as well as
to keep records of each job
performed.

* Explain what happens to pesticide containers once a
job has been completed. Note that containers are
disposed of properly.

What Else Can You Do?

Provide your customers with materials such as
newsletters, brochures, fact sheets and bill stuffers that
communicate these messages. Be sure that someone at
your company, who has a basic knowledge of the
products and application methods your company uses,
is available to answer questions.

RISE Is A Resource

RISE is the voice for the specialty pesticide industry.
Its members include manufacturers, formulators, distrib-
utors and other industry leaders.

RISE works in cooperation with your national, state and
local user/applicator associations and is an additional
source of information regarding issues facing pesticide
users. We can help you in your role as a knowledgeable
and credible information source to customers and to the
public. A brochure on communicating about
pesticides with your customers is available.
Contact RISE to receive your copy.

We urge you to take an active part in your
state and national association(s). We work
together to support your business.
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Erosion Control Technologies has an-
nounced the release of its newest
Tackifier formulation for hydroseeding
and erosion-control professionals.

It is a highly concentrated granular ma-
terial that requires only 2.5 pounds per
acre. Packaged in waterproof resealable
bottles, the dry granular formula is ex-
tremely cost-effective and very easy to ship
and store. The product works well as both
afiber-mulch binder and as a straw tackifier.

NEW PRODUCTS
Hydroseeding, Erosion Control formula released

“Besides being an effective Tackifier,
it’s ultra-convenient packaging is making
the new product a real success,” said Neil
Reinecker, president of Erosion Control
Technologies. “The new product has al-
ready been listed in the new standards
for erosion control in New Jersey, so we
expect to do very well with it.”

Contact Erosion Control Technologies,
Inc. at 1-800-245-0551.

CIRCLE #311

Brouwer releases Large Roll Sod Layer

Brouwer Turf Equipment has intro-
duced its new SPI 2400 Large Roll Sod
Layer designed to install the 24-inch
wide rolls of sod produced by the
Brouwer RollMax 2400 sod harvester.

The SPI 2400 has the versatility to
handle a variety of conditions. On
smaller jobs, it is able to get in tight
areas and maneuver around obstacles,
thanks to its hydrostatic rear wheel

drive and steering design. The self-
loading capability and 7 mph transport
speed will make short work of larger
installation sites. It features a 15-hp
Kohler Command engine, a lifting ca-
pacity of 1,600 pounds, and a ride-on
operators platform with easily acces-
sible hydraulic and steering controls.
Call 330-828-0200.
CIRCLE #312

What You See!

= New 3" extension for 10" round boxes

66 May 1997

jumbo sizes

pentagon shaped bolts

i g A

Products Manufactured

79}
@3S From Recycied Plastics

CIRCLE #143

* Extensions for every depth

* Lid colors to blend into turf, brick, redwood, and mulched areas, plus
purple for reclaimed water and black for electrical applications

*Vandal-resistant locking options including our patented snap locks and

What You Get!

AMETEK offers you the industry’s most complete line of access boxes so
you can design-in exactly the right unit for the application:

* Round boxes in two different sizes
* Rectangular boxes, including a flared bottom design, in standard and

* A consistent program of product improvements and upgrades

For specifications on the complete line of valve boxes, and the location
of your nearest dealer, contact AMETEK, Plymouth Products Division,
502 Indiana Avenue, Sheboygan, WI 53081. Tel: 800-222-7558,
Ext. 388 for literature, Ext. 321 for distributors. (In WI, 414-457-9435).
Fax: 414-457-6652. www.ametekwater.com

AMETEK

PLYMOUTH PRODUCTS DIVISION

TRIMS unveils

Windows format

TRIMS Software International,
Inc. has announces the release
of its latest Windows product,
TRIMS 97.

TRIMS 97 for Windows comes
standard with Open Data Base
Connectivity (ODBC), which is
atranslator that allows Microsoft
Word, Excel, Access, and many
other programs to directly ac-
cess the TRIMS 97 data files via
the Btrieve record manager.
With ODBC you can transform
TRIMS 97 data into your own
spreadsheets, reports and mail-
ing labels using your favorite
word processor, spreadsheet or
database program.

Along with the standard fea-
tures of TRIMS products, TRIMS
97 also includes multi-media ani-
mated tutorial (on-line help mov-
ies); Internet access using
Microsofts Internet Explorer;
Audio Prompts with helpful hints
and informative error messages;
AutoCad connectivity allowing
you to view AutoCad drawings;
view equipment and personnel
photos on-screen.

Call 800-608-7467.

CIRCLE #313

Standard Golf

offers nylon flags

Standard Golf has expanded
its line to include affordable
embroidered nylon flags.

Using only the finest materi-
als and UV-resistant, color-fast
threads, Standard artists trans-
late full-color logos or designs
into superior embroidered flags
that provide a terrific way to
dress-up a course — or make
great pro-shop souvenirs.

Depending on a superin-
tendent’s needs, all Standard Golf
flags can be produced with tradi-
tional brass grommets or the
company’s convenient Tube-Lock
design. Tube-Lock flags are sewn
to a sturdy, one-piece plastic tube,
which simply slides over the flag
stick and is secured with a twist of
an acorn nut.

For more information and the
name of nearby distributors,
write Standard Golf Company at
PO Box 68, Cedar Falls, Iowa

50613-0068, or call 319-266-2638.
CIRCLE #314
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NEWS
Water research

Continued from page 1

expected higher concentrations of
chemicals and a higher frequency of
detection because of storm-water run-
off. But he was unpleasantly surprised
by high detection rates in the ground-
water database.

“I think that if we got more data
from more sites, the two [ground and
surface water] would even out,” he
said.

“I feel if we had more data from
more golf courses around the coun-
try, and where the wells weren’t im-
mediately adjacent to managed ar-
eas, the ground-water detection
rates would drop off significantly
over time.”

Indeed, a source of optimism is that
the monitoring wells in the golf course
studies were usually shallow and next
to treated turf, whereas agricultural
studies have usually focused on drink-
ing-water wells that are deeper and
farther away from treatment areas.

“The results are actually favorable
for [golf courses] when one considers
that fact,” Cohen said.

Cohen will recommend to the
GCSAA Research Committee that an
updated study be done in a year or
two. “We learned there are many stud-
iesjust beginning, or notyet finished,”
he said. “We think our research actu-

_ ally catalyzed interest in doing stud-

ies. We got several calls from golf
course superintendents wanting infor-
mation so they could perform re-
search.”

Citing the need for studies in the
mid-continent and other areas, because
of “major geographic deficiencies” in
previous research, Cohen said, “It
would be appropriate for others be-
sides the golf industry to step up to the
table, perhaps working jointly with the
EPA [Environmental Protection
Agency] and/or pesticide manufactur-
ers on studies.”

Despite geographic data gaps, some
conclusions are apparent after review-
ing the 16,700 database entries from
the 38 golf courses in his study, Cohen
said.

The concentrations of nitrate in
ground water were surprisingly low —
lower than what is typically seen in
intensive agricultural areas, he said.
Nitrate concentrations in surface wa-
ter were also low. Pesticide detection
rates and concentrations in surface
water were somewhat lower than ex-
pected.

The federal standard for Maximum
Calculation Level (MCL) or Health Ad-
visory Level (HAL) of nitrate is 10
parts per million (ppm). The HAL is
the upper concentration a person could
drink in water for a lifetime without
showing any harmful effects. Levels
slightly above 10 ppm might or might
not be harmful.

Testing of wells, drains and lysim-
eters at 72 locations showed an aver-
age concentration of 1.6 ppm of nitrate
in the ground water. Thirty of 849 data
entries exceeded 10 ppm, but all but
one of those were at a new golf course
situated on former farmland.

Continued on page 69

GOLF COURSE NEWS

Golf Course Classifieds

To reserve space in this section, call 207-846-0600 ext. 264

SEEKING EMPLOYMENT

MANAGEMENT EXECUTIVE
PGA/CMAA member, experienced in all
aspects of public, private, resort opera-
tions, development & management in-
cluding: planning, programming, market-
ing, membership & events. Strong multi-
facility, pre/post opening expertise. Seek-
ing consulting or or permanent opportu-
nity. (216)930-2447.

HELP WANTED

GOLF COURSE CONSTRUCTION
Shapers, finishers and laborers needed.
Must be willing to travel (Midwest & East
Coast). Experience necessary. Mail or
fax resume to: Quality Golf Inc. Att: Ron
Stambaugh 13001 N. Old 3C Rd,,
Sunbury OH 43074. Fax (614)965-2956.

GOLF COURSE CONSTRUCTION
Shapers/Supervisors needed. Experience
with heavy earth moving equipment. Will-
ing to travel (IL,IA,WI areas). Long term
employment with benefits. Fax resume:
309-833-4993.

EMPLOYMENT OPPORTUNITIES
Project Superintendents, Crew Leaders,
and Shapers. Expanding Northeast golf
construction company has immediate
openings for qualified persons. Related
experience will be useful. Excellent po-
tential for personal and professional growth
with a consistent growth company. Travel
required. Please mail resume to: Per-
sonnel Dep't., 1771 Post Road East,
Box 216, Westport, CT 06880; or fax to
(203)259-8054 (Att: Box 216).

GOLF COURSE CONSTRUCTION
WANTED- Crown Golf Construction is cur-
rently seeking qualified and experienced
superintendents, irrigation specialists,
shapers and finish operators. Mail re-
sume or fax to: Crown Golf Construc-
tion, Attn: Bob Steele, 3703 West Lake
Avenue, Suite 300, Glenview,IL,60025-
5823,0ffice#: (847) 832-1800; Fax#:
(847) 832-1834.

SUPERINTENDENT/SHAPER
Golf Course contractor with operations
nationwide seeking Shapers/Superinten-
dents. Salary and benefits are competi-
tive. Send resume to: Ryan Incorporated
Central, Attn: Karla Simpson, P.O. Box
206, Janesville, WI 53547. Or fax re-
sume to 608-754-2293. EOE.

SEEKING MANAGERS
Growing golf course mngt/dvipmnt co. seek-
ing the best. Candidates must possess golf
operations, course maintenance expertise,
strong business, mkitng. & communications
skills. Multi-facility mgmnt.exp. pref. Fax
resume to: (630) 968-5089.

minimum.

SHAPERS WANTED
Golf Course Construction Shapers Needed.
Must be willing to travel. Fax resume and
date available to 616-547-7009.

FOR SALE

FRANCHISE OPPORTUNITY
Looking for a change? Golf course politics
have you frustrated? Your answer may be
Natural.awn of America, the leader and
fastest-growing organic-based/biological
lawncare franchiseinthe U.S. We are award-
ing exclusive territories nationwide for 1998
now! Call 800-989-5444 for details.

GOLF COURSE
Nine-hole,auto watered, bent greens, club
house, trailer, shed, mowers, tractor, trees
& lake. Owner will contract. 3062 Georgia
Rd. Ottawa, KS. Call: (913)566-3733 Club
or (913)242-4959 Home.

GOLF COURSE/SUBDIV PROPERTY
330 acres w/dynamic topo & 200 acres
mature woods. All utilities. All studies com-
pleted. Belleville IL, 15 minutes from St.
Louis & So. County. 618-397-6465.

FLAGS AND POLES
Save as much as 40% on personalized
flags. Save also on flagpoles and other
items. Fast,personal service guaranteed.
1-800-476-7005 Four Seasons Golf Com-
pany, Greensboro, NC.

ARCH STYLE STEEL BUILDINGS
Build it yourself and save money! For cart
and equipment storage. Factory direct.
Save money on buildings in stock. 30 x 40;
40 x 50; 42 x 76; 51 x 90. Easy to erect.
Archway Steel Buildings: 1-800-344-
2724.

PIPE LOCATOR
Inexpensive. Locates, traces underground
drain, water pipelines of clay, PVC, ABS,
steel, cement. Finds lateral lines & tree
roots. Bloch & Co. Box 18058 Cleveland,
OH 44118. (216)371-0979

LASER MEASURING
Laser measuring and sprinkler yardage
markers. We do it all! Laser measure &
installation of custom metal yardage mark-
ers for all types of sprinkler heads. Fair-

USED FAIRWAY MOWERS
Jacobsen 1993 ST5111- 687 hrs.,5 bladed
reels with front/rear roller scrapers, 38hp
Kubota Diesel $20,000.John Deere 3325
1991, 2,332 hrs (2) sets of 5 reels 32hp
Diesel-$10,000. Call: (810) 486-2695.

BIRD AND BAT HOUSES

» Species Specific
* Over 70 Items

* Free Catalog
1-800-326-2807

Coveside Conservation Products

FORE BETTER GOLF

* Yardage Cart Books
» Scorecards

* Laser Measuring

* Yardage Books

» Sprinkler Tagging

* Yardage Markers

800-468-8672 * Fax: 630-893-0455

POND & LAKE
LINERS

* Buy Direct from fabricator 20, 30, 40 mil
PVC, Hypalon, HDPE, & P.P.

* Custom fabricated panels of up to
25,000 S.F. available.

* Material Only, Material & Supervision,
or Complete Installation service.

\Y3

Colorado Lining

COMPANY

1-800-524-8672

1062 Singing Hills Road * Parker, CO 80134
303-841-2022 » Fax 303-841-5780

SOLID BRONZE SIGNAGE

» Yardage Markers
* Tee Signs
* 100, 150, 200
* Commemorative
» Laser Measuring
 Sprinkler Tagging
* Yardage Books

FROM TEE TO GREEN, INC.
(800) 932-5223
Fax: (219) 637-6874

We’ll Seal Your Lake
Empty or Full!

ESS-13 Eliminates
The Need For A
Synthetic Lake Liner

Seepa ge
S
———

Con{:‘r'ol, Inc.

P.O.Box 51177
Phoenix, Arizona 85076-1177
800-214-9640 Fax 602-829-1106

Since 1958

HOW TO ORDER A CLASSIFIED AD

RATES: $90 per column inch (25-35 words, including a bold
headline). Each additional 1/4 inch is $30. If ordering a logo,
please indicate and include an extra $45; for a blind box,
please indicate and include an extra $20. All line ads must be
prepaid. All rates are per insertion. Two month insertion

To place your classified ad, mail your ad copy with payment to:
Golf Course News, PO Box 997, 106 Lafayette St.,
Yarmouth, ME 04096

or fax to: (207) 846-0657.

For more information, call 207-846-0600, ext. 264.
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Thomas on design

Continued from page 14

a trick taught to him by Willie Tuckie Jr.
concerning laying out a golf course on a
contour map. In Thomas’ words: “Your
map is, of course, contoured to scale, and
you cut out of blotting paper miniature
fairways, making them also to the same
scale as the map; it is easy to place them
on your contour map with thumb tacks,
first having your map on a board. You will
find that by hinging these little fairways at
or about the 200-yard mark, you can make
them follow the contours on the map as
doglegs or straight holes.

“You can play with them just as if
they were picture puzzle units; and by
making them of different lengths, all to
scale, with their width corresponding
to that of fairways from 65 to 80 yards
wide, the one shotters unhinged and
the three-shot holes hinged twice, you

will find them of the utmost help.”

Read this and you have to love Thomas.

Was he prophetic? Hear this: “It is
most important for the future of golf in
this country that every aid should be given
to the building and upkeep of municipal
courses, because such will eventually
become of the greatest value to the game,
and from them we may expect to produce
many of our future great players.”

Was he a rule-breaker? “To my mind,
five one-shotters [par-3s on one course]
are not too many. Certainly, a fine test of
this type is superior to a poor two-shotter,
and, in addition, they usually surpass the
two-shotters in character, because ground
for them is easily found, and they may be
made with less trouble and expense...

“Furthermore, by saving ground in the
use of one shotters, it is easier to secure
better two shotters on the balance of a
course, and in badly broken country they
help the problem of plan.”

Was he walled in by tradition or gran-
deur? “Itis possible to make a very short
nine-hole approach and pitch course,
where the holes will average around 30
yards, all of which will require most skill-
ful playing to secure the average par of 3;
and I know of several layouts of this char-
acter in crowded districts, which are very
interesting and attractive. It would seem
that such short pitch-and-approach courses
could be easily installed at many clubs, at
hotels, and even for private grounds, and
give the utmost pleasure, as well as fine
practice, for the short game.”

Was he humble? Speaking of the con-
centration of municipal golfers (“There was
no nonsense as ‘Please move your shadow
off the line of my putt,” or. ‘Stand still,
caddie, while I play this shot’), he said: “I
admired those golfers; I realized they were
far above me as sportsmen and golfers.”

Here are some thoughts on:

e Nature vs. man: “...the truly Ideal

course must have natural hazards on a
large scale for superlative golf. The puny
strivings of the architect do not quench
our thirst for the ultimate...”

e Walking: “Broadly speaking, where
it is necessary to climb more than two
steep hills and more than four medium
grades, the course is approaching imprac-
ticability...”

e The sun. “The tract to be purchased
must have a clubhouse site where several
finishing holes on both nines of an eigh-
teen hole course have the sun at their
back. The thirty-six hole layout must also
finish away from the setting sun. By not-
ing possibilities for the clubhouse site the
avoidance of sun holes as finishes is a
simple one.”

e Art and utility: “In golf construction
art and utility meet; both are absolutely
vital; one is utterly ruined without the
other... If you fail in either, your course is
without true merit.”

CALENDAR

May
5-7 — 51st Annual Southeastern Turfgrass
Conference in Tifton, Ga. Contact Dr.
Wayne Hanna at 912-386-3360.
16 — Golf Environments of the 21st Cen-
tury: Integrating Wildlife Conservation and
Golf Courses, a conference coordinated by
the U.S. Golf Association and National
Fish and Wildlife Foundation at National
Geographic Society Headquarters, Gilbert
H. Grosvenor Auditorium, 1145 17th St.,
N.W., Washington, D.C. Contact Dr. Kim-
berly Erusha, USGA, Golf House, P.O.
Box 708, Far Hills, N.J. 07931; 908-234-
2300.
12-18 — American Society of Golf Course
Architects Annual Meeting in Toronto.
Contact 312-372-7090.

June
13-15 — Medfest ‘97 in Post Falls, Idaho.
Contact Brandie Beebe at 800-568-8873.
18 — SUNY Cobleskill’s Turfgrass and
Landscape Workshop in Cobleskill, N.¥.
Contact Robert Emmons at 518-234-
5644.
27 — Twurf-Seed Inc. Field Day 15 in
Rolesville, N.C. Contact Melodee Fraser
at 919-556-0146.

July
29 — Midwest Regional TurfField Day in
West Lafayette, Ind. Contact Midwest Re-
gional Turf Foundation at 317-494-8039.

August
19 — Cornell Field Day in Ithaca, N.Y.
Contact Frank Rossi at 607-255-1629.

September
4-5 — Southwest Horticultural Trade

Golf Course Marketplace

To reserve space in this section, call 207-846-0600 ext. 264

wide x 60' long, 10,000 Ib. capacity

Our classic design, with a look that stands the test of time.

800/548-0054 (oussice cA)

12001 SHOEMAKER AVENUE, SANTE FE SPRINGS, CA 90670
310/944-0701 + FAX 310/944-4025

BRIDGE
MANUFACTURING CO.

Golf Course Bridges
B are our specialty! We

& fabricate easy-to-install,
pre-engineered spans
and deliver them
anywhere in the USA.
Call today for a fres
consultation.

701)720 st Construction Co.

r;g‘e'wing the nation [O'L over 30 years.

Golf Course Builders
”E/)oérzf] One ‘j/;mg WVJ[’ 1

P.O. BOX 559
TEMECULA, CALIFORNIA 92593

(909) 698-7270
FAX (909) 698-6170
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High Strength, high corrosion
resistance.

The Harrington Corporation
P.O. Box 10335

Lynchburg, Va 24506 o=

k 804-845-7094 Fax 845-8562

HARCO DUCTILE IRON
FITTINGS FOR GOLF COURSE
IRRIGATION SYSTEMS

Sizes 2" through 12", all configurations
including "knock-on" repair couplings.

— '....
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CIRCLE #161
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CIRCLE #162

DIRTY BIRDS a PROBLEM??

Scare them away with harmless,

This is a TRUE-SURFACE®

4=

LAMINATED
WOOD

This ain't.

800-443-8506
TRUE-SURFACE ®

Vibratory Greens Rolling System

USPetent? 5001000

CIRCLE #163

BRIDGES

APPROVED, ENVIRONMENTALLY SAFE
BIRD CONTROL NOISEMAKERS

UNIQUE, MORE DISCREET PRODUCTS

ESPECIALLY FOR GOLF COURSES
near residential areas are available.

Show in Phoenix.

October
26-28 — Public GolfForum in Oak Brook,
/ll. Contact Golf Course News Confer-
ence Group at 207-846-0600.

' ' PEDESTRIAN & VEHICULAR
Order Direct From The Leading Manufacturer in U.S.

= o Complete Prefabricated Packages « Ready for Fast Erection
We CAN help solve your bird problems. « Direct Distribution Throughoutthe U.S.  Custom Design & Engineering

CALL TODAY: 1-800-582-8843 € CALL 800-777-8648

: . N P.O. Box A s Morrisville, NC 27560
JPF Distributors ! Tel. 919/467-6155 » FAX 919/469-2536
CIRCLE #164

CIRCLE #165

November
2-4 — 18th Annual Irrigation Associa-
tion International Exposition and Techni-
cal Conference in Nashville, Tenn.

PACTUNER OF ENGIEENED WOO0. PADOUCTS
www.enwood.com
S
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NGF’s 1996 report highlights

Other 1996 highlights from the Na-
tional Golf Foundation’s Golf Facili-
ties in the United States report:

e Nationwide, 442 courses opened
with 319.5 18-hole equivalents, down
5 percent from a year earlier.

¢ Forty-eight golf facilities ceased
operation. Illinois had the most clo-
sures with five. California, New York
and North Carolina had three each.
The five-year average for closures is
33.

¢ Courses under construction num-
bered 850, the highest total in the 20
years NGF has tracked new course
development.

Of those, 658 are scheduled for a
1997 opening. History shows that two-
thirds open on time, meaning roughly
440 more courses should open this
year.

e Approximately 88 percent of all
openings were daily-fee facilities,

compared to 86 percentin 1995. All 11
New England openings were public,
making it the region with the highest
percentage of public openings for the
third straight year.

¢ Sixty-one percent, or 268 of the
442 courses, were located at new fa-
cilities. Eighty-nine of the new courses
were nine-hole layouts. In all, 245 new
golf courses were nine holes, repre-
senting 55 percent of all new open-
ings.

® The number of facilities reached
14,341, 70 percent of which were pub-
lic.

e The 15,703 golf courses nation-
wide totaled 231,930 golfholes (12,885
18-hole equivalents).

e South Dakota and Myrtle Beach,
S.C., continued to rank No. 1 in terms
of potential golf accessibility at the
state and Metropolitan Statistical
Area, respectively.

Continued from page 5

“We see the boom continuing,” said
Ryan Doyle, communications director for
Illinois’ Chicago District Golf Associa-
tion, “especially with the amount of land
still available for development and the 40
courses reportedly planned, under con-
struction or having opened recently in
the Chicago area.”

Tiger Woods’ success at The Masters,
Doyle said, should fuel the junior golf
boom that has taken particular root in
Illinois, ranked seventh with 19 new
course openings. The problem is build-
ing courses that are accessible and af-
fordable for junior players.

“We can put clubs in 5th- and 6th- grad-
ers’ hands, but it’s hard to find them tee
times,” Doyle said. “You drive a half hour
in any direction from our office and you
can't find a greens fee under $35. That
worries a lot of people concerned about
the game’s future.”

Ohio tied Illinois with 19 new courses

last year. “Ohio has two things going for
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it,” said Jim Popa, executive director of
the Ohio Golf Association. “First, we have
every type of geography imaginable, from
the hills in the south, to the river valleys
to the lake shore, everything except the
ocean. Second, the economy is humming.
Columbus and Cincinnati are in great
shape and there don’t seem to be any
restrictions on the future.”

Popanoted that five private courses have
opened in Columbusinthe past sevenyears.
Still, when recently opened Arnold Palmer-
designed Tartan Fields next to Jack Nick-
laus-designed Muirfield Village began its
membership drive, it sold 150 member-
ships at $20,000 apiece the first day.

“And the public courses are jammed,
too,” he added.

CIRCLE #152

Upscale, daily-fee facilities led Indiana
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Jammed courses give developers
reason to expect continued success

At this point, there is plenty of
Dlay at all the new courses. The
danger is that we could get too
aggressive with building,
although we’re not currvently at
that point.”

— Steve Quale
Golf Foundation of Wisconsin
AT T ST S G LSRRI N,
to a 9th-place showing with 16 new
courses opening last year, according to
Mike David, executive director of the
Indiana Golf Association.

“There have been very few private
courses built in the last three years, and
those few have usually become semi-pri-
vate to help meet expenses,” he said. “Otter
Creek [Columbus] and Golf Club of Indi-
ana [Indianapolis] used to be head and
shoulders above the rest of the state’s
courses. But some very good public facili-
ties have opened in the past few years and
are already ranked in the Top 10 in the
state, very much in the same league with
Otter Creek and The Golf Club of Indiana.”

The new upscale, public courses are per-
forming well, generally hosting a healthy
25,000 to 35,000 rounds a year, David said.

“A few more will open this summer,” he
added, “including Prairie View on the
north side of Indianapolis, a Robert Trent
Jones Jr. course that people are very ex-
cited about. Things should level off in the
next one or two years. But all the new
courses have found a niche, even the
ones in fairly remote areas. We seem to
be catching up with the demand.”

Wisconsin is 10th on the Top 10 list, with
15 new tracks opening in 1996. The state is
blessed with the second-highest participa-
tion rate (18.2 percent) in the country, a
nationally-acclaimed junior golf program
and an abundance of developable space,
particularly in the northern vacation areas,
explained Steve Quale, executive director
of the Golf Foundation of Wisconsin.

“At this point, there is plenty of play at all
the new courses,” Quale said. “The danger
is that we could get too aggressive with
building, although we're not currently at
that point. We realize that we need to build
up our base of junior players to make sure
these courses are filled in the future.”

The Golf Foundation of Wisconsin,
Quale said, is introducing several thou-
sand juniors to the game every year at
very affordable rates through $1-a-lesson
programs with local PGA pros; $1 green
fees at Milwaukee County park courses;
S1-per-club equipment sales; competitive
events at area par-3 courses; and redevel-
oping par-3 facilities, like Milwaukee’s
Noyes Park, for junior-player use.

“Participation nationally has been flat
the past few years,” Quale said. “The
game has basically been limited to Baby
Boomers who can afford the game. But
with Tiger Woods coming along, we real-
ized we need to make the game afford-
able for young golfers. We can open the
market to junior players, but will the golf
industry react by making fees affordable
for them? I don’t know.”
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A whole fot of Improvements

are the

The Jacobsen Greens King™ V Triplex Greens
Mower has the cut you expect. And more.

l. The exclusive FlashAttach™ System makes
changing reels, rollers, spikers and verticutters
as simple as pulling a pin.

L. Walk-through operator’s station allows easy
entrance and exit from either side.

3. Standard tilt wheel and power steering. Rear
wheel turns inside the front wheel’s radius.

£ Fully enclosed engine compartment for
quieter operation.

0. Operator friendly controls for easier access and
greater visibility—clear sight lines all around.

b. Single pedal speed and forward/reverse control.

One-touch reel lift/lower pedal.

1. Ultra-light footprint minimizes compaction.

8. Open design and handy dome light make
accessing the center reel easier.

other 10.

. Easy access to battery, radiator, coolant bottle,
air filter, hydraulic fill and fuel fill.

10. standard halogen headlight for dusk and dawn.

Ask your Jacobsen distributor for a Greens King V
demonstration today.

THE PROFESSIONAL'S CHOICE ON TURF

JACOBSEN

800-727-JAKE www.jacobsen.textron.com
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