BRIEFS

NEW FIRM TAKES OVER NH LAYOUT

JAFFREY, N.H. — Championship
Golf Enterprises — which runs
courses on the island of Antigua, At-
lanta and Connecticut — is the new
owner of 18-hole Shattuck Inn Golf
Course. The company has pledged to
improve course conditions and facili-
ties, and add more housing. CGE re-
cently bought the challenging, craggy
391-acre course from developer Rich-
ard H. Bryant of Capitol Heights, Md.,
and his mortgage holders which in-
clude the Resolution Trust Corp.

LINKSCORP BUYS DALLAS TRACK

DESOTO, Texas — LinksCorp Inc.
has acquired private Thorntree Coun-
try Club in this Dallas suburb. GATX
Golf Capital financed the purchase of
the 18-hole course from the previous
owner, Pexim Inc. This is Northfield,
Ill.-based LinkCorp’s second Texas ac-
quisition, joining Northcliffe Golf &
Country Club in San Antonio.
LinksCorp owns 19 courses nation-
wide.

L
CLUB RESORTS PROMOTES PAIR IN OHIO '/

CONCORD, Ohio Richard
McLennan is the new general man-
ager and Martha Heagany the new
director of sales at Quail Hollow Re-
sort and Country Club. The two were
part of the successful management
team that revitalized The Homestead,
another Club Resorts Inc. property lo-
cated in Virginia. The pair will direct
growth activities for the Quail Holiow
resort and the new Tom Weiskopf/Jay
Morrish Golf Course scheduled to
open in May.

AGC AWARDED PA CONTRACT

FLEETWOOD, Pa.— American Golf
Corp. has been awarded a long-term
operating lease for Golden Oaks Coun-
try Club in this
Reading suburb.
“Weare thrilled to
add this excep-
tional semi-pri-
vate course to our
management
portfolio,” said
AGC Executive
Vice President
Joe Guerra. The
Jim Blaukovitch-designed, 18-hole lay-
out opened for play in 1994.

..................................................

WESTERN GOLF OPENS ARIZ FACILITY

FOUNTAIN HILLS, Ariz. — The
Golf Club at Eagle Mountain, a West-
ern Golf Properties-managed facility
here, opened in late January. Scott
Miller designed the 18-hole, daily-fee
layout. The in-season green fees rate

Joe Guerra

is $130.
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EAGL management soars to new heights

Dallas firm doubles in size
with last year's acquisitions

By PETER BLAIS

IRVING, Texas — Evergreen Alliance
Golf Limited (EAGL) of Dallas doubled
its management portfolio by taking con-
trol of 11 courses in the past year, making
it one of the most active mid-sized players
in the golf course management arena.

The privately-held firm controls 24
courses scattered across the United States
including private, resort, daily-fee and
municipal operations.

“We think we can grow by 10 courses
per year into the foreseeable future,” said
President Gary Heward. “We’re looking
for equity and lease arrangements. We're
also open to management contracts if the
situation is right.”

EAGLisafull-service management firm
offering operations, marketing, mainte-
nance, merchandising, food and bever-
age, construction and project manage-
ment services.

The Dallas-based company has several
courses under construction. All except
one should open this spring:

e Canterberry Golf Course in Parker,
Colo., an 18-hole Jeff Brauer design that
EAGL will manage. EAGL is also a part
owner.

The 8th hole at Painted Dunes Golf Club in El Paso, Texas, one of the award-winning EAGL facilities.

e Quarry Oaks Golf Course in Lincoln,
Neb., a wooded, 18-hole design by John
LaFoy located along the Platte River.
EAGL will manage the facility.

e Pacific Springs Golf Course in Omaha,
Neb. The first nine will open this spring
and the second nine and an 18-hole put-
ting course next year. EAGL is an equity
partner along with Landscapes Unlim-

Magazines aid course promotion

By PETER BLAIS

LAWRENCEVILLE, Ga. — Taking a
page from its success in the real-estate
market, Network Publications has ex-
panded its reach to golf courses looking
to increase their business.

Network prints The Real Estate Book, a
digest-size publication containing four-
color ads, photographs and descriptions
of choice properties offered by local real-
estate agents. The advertiser-supported
book is published in 460 markets nation-
wide and distributed free at banks, real-
estate offices and other locations fre-
quented by potential home buyers.

“We’ve basically taken the same con-
cept to the golf industry,” said Product
Manager Craig Ridley, referring to Golfer:
The Great Golf Values Magazine.

Like its real-estate cousin, Golferis also
a digest-size, four-color magazine. It con-
tains predominantly full-page ads with
photos and descriptions of golf courses
within a specific geographical market.
There is little if any editorial copy.

The formatted ads generally include a
brief description of the course, ameni-
ties, course statistics, rates, course ad-
dress and telephone number. Golfer is
available in 16 golf markets nationwide
with plans to go to 20 this spring.

“We started with just two publications
back in July, 1994, Atlanta and Broward/
North Dade counties in Florida,” Ridley
said. “It's been growing fairly quickly.”

Golfer publishes between three and six
issues per year, depending on the length
of a particular market’s golf season. This
provides courses the opportunity to up-
date their information every 60 days.

Network prints 25,000 copies of each
regionalissue atits 600-person Atlanta print-
ing facility. Local independent contractors

sell ads and distribute magazines free to
courses, ranges, retail shops, bars, restau-
rants, hotels and other places golfers visit.

“It’s a very targeted distribution that gets
into the hands of golfers,” Ridley said. “With
a free publication, you have to reach a target
market. Ifyou print 25,000 copies, you have to
get them into the hands of 25,000 golfers.

“Advertisers can promote some sort of
an incentive, but this is nof a coupon
book. The formatted ads are the most
popular and we have graphic artists with
extensive backgrounds who can tailor
specific ads to a certain market.”

In addition to golf course ads, Golfer
also features ads from nine-hole courses,
golf getaway package dealers, practice
ranges and golf pros.

Continued on page 54

ited, a golf course construction company.
¢ Lake Park Golf Course in Lewisville,
Texas. EAGL and partner Landscapes
Unlimited are renovating the existing 18-
hole layout and building a new executive-

length nine.
e Scheduled for a later opening is
Giant’s Ridge Golf Course in Biwabik,
Continued on page 57
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EAGL expands management portfolio

Continued from page 53

Minn., an 18-hole Jeffrey Brauer
design that EAGL will manage
for the Iron Range Recreation
and Resources Board.

EAGL’s other properties in-
clude Amana (Iowa) Colonies
Golf Course; Bos Landen Golf
Club in Pella, Iowa.

Champions Club in Omaha,
Neb.; Coal Creek Golf Course in
Louisville, Colo.; Cross Timbers
Golf Course in Azle, Texas; Crys-
tal Springs Golf Course in Ham-
burg, N.J.

Iron Horse Golf Course in
North Richland Hills, Texas;
Ironhorse Golf Club in Leawood,
Kan.; Knolls Golf Course in
Omaha, Neb.

Lago Vista (Texas) Golf Clubs;
Mira Vista Golf Course at Lowry
Air Force Base in Denver;
Northlinks Golf Course in North
Mankato, Minn.

Painted Dunes Golf Course in
El Paso, Texas; Riverside Golf
Course in Austin, Texas;
Sammons Park Golf Course in
Temple, Texas.

Shoreline Links Golf Club in
Carter Lake, Iowa; Stanford Uni-
versity Golf Course in Stanford,
Calif.; Weeks Park Golf Course
in Wichita Falls, Texas.

The key to EAGL’s success,
Heward said, has been getting the
right people with the right train-
ing and providing them the re-
sources they need. Total employ-
ment peaked at 850 last summer.
Heward anticipates that figure will
grow to 1,200 sometime in 1996.

“We stress success through
accountability,” Heward said.
“We set high standards and hold
people accountable. Everyone’s
goal is to make EAGL the best
operator of golf ceurses in the
industry.”

Limited Partner Diana
Peterson purchased 50 percent
of the company in March, 1991
and the remaining stock in Sep-
tember 1992.

Her husband, Joel, a Stanford
University Graduate School of
Business instructor and former
national managing partner of
Tramwell Crow Co. (among the
nation’s largest development
companies), also advises Ever-
green Alliance.

Chairman and Chief Executive
Officer Michael Lohner heads
the EAGL staff. Lohner is a
Stanford graduate, former con-
sultant with an international
management company and one-
time landscape company owner.
He is responsible for new busi-
ness development, promoting
EAGL’s services and supervis-
ing course operations.

Heward, also a Stanford gradu-
ate and long-time recreation in-
dustry executive, is responsible
for operations including finance,
systems, legal and personnel.

Curt Grieser is the agronomic
and construction specialist. He
had 10 years experience at Lin-
coln (Neb.) Country Club and
the Champions Club in Omaha
as well as eight years as construc-
GOLF COURSE NEWS

‘Everyone’s goal is to
make EAGL the best
operator of golf courses
in the industry.’

— Gary Heward
EAGL President

Ve st s T S e
tion superintendent for Land-
scapes Unlimited. He is assisted
by Regional Agronomist Guy
Auxer, a certified superintendent
and specialistin using native plant
material for reclamation.
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Marriott Golf to assume control of nine Europeon facilities

WASHINGTON — Marriott Golfhas reached
an agreement with Whitbread PLC to operate

dom and Germany under the Marriott banner
beginning March 4.

The facilities are all part of Whitbread’s
Country Club Hotel Group, a leadmg Euro-

pean golf operator and host to more than 50,000

corporate rounds annually.

The facilities include St. Pierre Hotel & Coun- :

try Club near Cardiff Wales; Dalmahoy Hotel
& Country Club near Edinburgh, Scotland;
Forest of Arden Hotel & Country Club outside

Birmingham, England; Truedelberg Hotel &

Country Club outside Hamburg, Germany.

‘Breadsall Priory Hotel & Country Club in
nine Whitbread facilities in the United King- -

Derbyshire, England Hanbury Manor & Coun-
try Club outside London.

In June, Goodwood Park Hotel & Country
Club in West Sussex, England will join the
Marriott portfolio as will the Meon Valley Hotel
& Country Club in England in 1997.

Six major professional tournaments are
scheduled at these nine facilities at various
times this season. :

The Marriott portfolio includes more than 20
additional facilities in the United States, Ber-
muda and Mexico. '

V/BPA

This publication gives
you good reading,
good writing

and good arithmetic.

We present the information in our articles clearly, accu-
rately and objectively. That’s good writing. Which means

good reading.

We present the information in our circulation statement
clearly, accurately and objectively. That’s good arithmetic.

BPA International helps us provide precise and reliable
information to both advertisers and readers.

An independent, not-for-profit organization, BPA Inter-
national audits our circulation list once a year to make sure
it's correct and up to date. The audit makes sure you are

who we say you are.

This information enables our advertisers to determine if
they are reaching the right people in the right marketplace

with the right message.

The audit also benefits you. Because the more a publica-
tion and its advertisers know about you, the better they
can provide you with articles and advertisements that meet

your information needs.

BPA International. Circulation Intelligence for Business

& Consumer Media.

270 Madison Avenue, New York, NY 10016, 212-779-3200.
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