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By HAL PHILLIPS

PINEHURST, N.C. —
The strength and breadth
of relationships forged last
year at Pebble Beach will
be tested this month when
representatives of the golf
course industry and envi-
ronmental movement meet
here at the second Golfand

movement is well repre-
sented here. The GCSAA
has come a long way in try-
ing to understand both
sides of this debate and is to
be commended for that.”
In terms of PR, has golf
turned a corner?
“Absolutely,” said Shar-

over the past 12 months by
representatives of the golf
course industry working
with environmental activ-
ists. The principles are de-
signed to guide — not nec-
essarily regulate — golf
course siting, development
and maintenance practices.

“It’s important to re-

%50 IO °
municipalities
ByJ.BARRY MOTHES

WYANDOTTE, Mich. —
An economic development
tool traditionally used by
cities to build downtown
parking garages and revi-
talize neglected neighbor-

— mergers and buyouts galore.........ccccoeieniieenenns 59 the Environment Summit, member, these principles
March 10-12. have been put together by WHERE EARTH & SKY COLLIDE
N Thisyear’'sattendeeswill a consortium of people of A dramatic backdrop is only half the story at Scott Miller's
g review and, ideally, ap- bothsides,” explained Ted Eagle Mountain Golf Club in Scotisdale, Ariz. Eagle
C ] - : F oo B - Mountain is one of two daily-fee, Miller-designed tracks to
g prove asetof “environmen- Horton, vice president of A ; s : '
£ £¥y = open this year in the Phoenix area. For stories, see page 43.
E tal principles” formulated Continued on page 35
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a turning point?
By PETER BLAIS
ORLANDO — Golf made
real progress in its ongoing
confrontation with the envi-
ronmental movement by
providing opponents a pub-
lic forum here during a de-
bate led by Harvard law pro-
BUILDERS HONOR CORNISH fessor Arthur Miller at the
Architect Geoffrey Cornish accepts the Don Rossi Award recent International Confer-
from outgoing GCBAA President Jim Kirchdorfer in ence and Show.
Orlando. For story, see page 33. “I attended a [GCSAA]
panel discussion at last
? d
SQURS E MAINTE N ANCE t,he:rre iv:s(:lr’ltf:rs(ie:clz e::::,i_ Arthur Miller leads the roundtable discussion on environmental matters during the GCSAA show in
Beat the Tax Man with savvy wnt-e-offs """""""" 15 3 g ~ Orlando. Architect Michael Hurdan (left) and superintendent Tim Hiers were among the panelists.
Beat the clock and save on electriCity .......co..... 17 ronmentalist on the stage,
Beat your algae problems with adoring fans........ 23 said Todd Miller of the 2
North Carolina Coastal Fed- TIFS may h°| d Conv|nced 'hat
COURSE DEVELOPMENT eration. “Itwas asimple case . : :
Q&A with architect Lindsay Ervin ..o 43 of preaching to the choir. $ promise for blgger IS beﬂ'er ’
0ld Tom Morris winner busy in the desert.......... 50 But the environmental

NGP acquires GEl

By PETER BLAIS

DALLAS — National Golf
Properties’ (NGP) proposed pur-
chase of Golf Enterprises Inc.
(GEI), one of the country’s largest course manage-
ment companies, is the latest example of the merg-
ers/buyout mania rocking the golf business.

NGP’s David Price

Federal, state EPAs sign off on products.............. 65 on Newsome of the Na- hoods was used by city of- “This is the best route for us to ensure optimum
What's new in the marketplace? ...........ccceeevvunee 66 Continued on page 68 ficials here to help build a shareholder value,” NGP’s Chief Financial Officer
championship-caliber, ur- John Berndsen said of the $58 million would-be deal.
ban 9-hole golf course and “We're part of the ongoing consolidation occurring in
riverfront park. the industry.”
The tool is known as tax GEl owns, leases or contracts to manage 43 courses
increment financing, TIF in 17 states. The agreement calls for GEI to sell its 20
for short, and it may hold owned golf properties to NGP — a real-estate invest-
some promise as a mecha- ment trust established by the founders of American
nism for cities aiming to Golf Corp. (AGC) — and merge immediately thereaf-
build courses within de- ter with a newly formed AGC subsidiary. That subsid-
fined development dis- iary, which will retain the Golf Enterprises name, will
NEWSPAPER Continued on page 34 Continued on page 58



PennTrio No. 17, Apple Tree GC, Yakima , WA

sland putting greens are indeed

a beautiful, yet intimidating,
sight to behold with some very
unique shapes and features.
They're also meant to challenge
golfers. Once a player has carried
the water hazard and landed on
the green, he should be rewarded
for his efforts. That’s why, in most
cases, the putting surface is one of
the Penn Pals’... icing on the
cake, so to speak.

Penncross, No. 17, PGA WEST
TPC Stadium Course, La Quinta, CA

C G

‘Penn Pals’ On Parade:
Penncross, PennLinks
and PennTrio

Penncross No. 14, Coeur D’Alene Resort, Coeur D'Alene, ID

Tour the Islands with the ‘Pentt Pals

We haven't seen the last of
island greens. Now that one
floats, what's next? Whatever the
configuration, your Tee-2-Green
distributor has the ideal creeping
bentgrass for each application:
Penncross... the world standard
for putting greens since 1955.
Penneagle... the salt tolerant grass
for greens and fairways, plus
PennLinks, the new choice for
greens around the world.

Tee-2-Green Corp.

PO Box 250
Hubbard, OR 97032
1-800-547-0255
503-651-2130

FAX 503-651-2351

And now, the exciting next
generation of low mowing creep-
ing bentgrasses... PENN A-1, PENN
A-2, PENN A-4, PENN G-1, PENN G-2
and PENN G-6 will add a new
dimension to green performance.

So, even when a player’s short
irons are erratic, and his putting’s
unpredictable, he can always
count on the quality and consis-
tency of ‘Penn Pals’ greens as he
tours the islands.

PennLinks No. 17, Chart Hills GC
Biddenden, Kent, England
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NEWS

WICKED INDIGENOUS

Native grasses line a watery hazard at Wicked Stick Golf Club in Myrtle Beach,
S.C. The course is a collaboration between architect Clyde Johnston and Tour pro
John Daly. Wicked Stick is Daly’s first foray into the world of course design.

IN BRIEF...

MIAMI — City commissioners here
recently voted to hand over the scruffy
and run-down Melreese Golf Course to a
development group led by professional
golfer Charlie De Lucca. Under the agree-
ment, the city will pay for $3.9 million in
renovations. In return, it will get $275,000
a year from the investors: De Lucca, law-
yer George Knox, course architect Charlie
Mahannah and developer Sergio Pino. De
Lucca has managed the driving range at
the course since 1972.

LR N J

AMELIA ISLAND, Fla. — The Amelia
Island Plantation has won approval for a
controversial golf course and housing de-
velopment next to American Beach. Nassau
County commissioners voted to allow the
plantation to build five golf holes and 60 to
150 homes on an 80-acre tract. Opponents
said the project would destroy dense veg-
etation and possibly leave the area’s larg-
est sand dune, which separates American
Beach from the development, unprotected.

LR N J

BEDFORD, N.Y. — Mega-developer
Donald Trump has selected course archi-
tect Arthur Hills to design an 18-hole track
for Trump’s Seven Springs Golf Club, an
ultra-elite limited membership club he’s & 7Ry
planning on the former Rockefeller Estate BULLISH ON PRACTICE CENTERS?

here. Trump said he envisions a 7,057-yard, Michael Jordan recently invited the general public to help
par-72 course that would be available to a christen the practice and training center that bears his
limited membership of 200, with entry costs name. Located in Aurora, Ill., the Michael Jordan Golf
and annual dues of about $200,000. The site Center was designed by Jacobson Golf Course Design of
includesa40-room, 50,000-square-foot, turn- Libertyville, Ill. Looking to expand, Jordan’s company is

exploring sites in Florida, Georgia and Charlotte, N.C.

of-the-century mansion.

From concept through comple-

tion, Greg Norman Golf Course

Design takes pride in achieving
excellence through meticulous
attention to detail. We believe a
great golf course must encour-
age, challenge and reward all
players, while maximizing the
inherent beauty of its natural
surroundings.

And to aesthetically comple-
ment a course’s appeal, Greg
Norman Turf offers the best
quality warm-season grasses
available. We believe a superb
turfgrass should be the tuxedo
of a fine golf course.

S

GREAT WHITE SHARK
ENTERPRISES

OT

| HIME] SHIRASAG), Fsaka, Japan

Greg Norman Golf Course Design, 501 N. Hwy. A1A, Jupiter, FL 33477, (407) 743-8818
Greg Norman Golf Design PTY LTD, Suite 602, 50 King Street, Sydney 2000, Australia, FAX, 61-2-262-1121
Greg Norman Turf, 4366 E. Kinsey Road, Avon Park, FL 33825, (800) 871-7570
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Virginia Beach
eyes sizeable

golf expansion

VIRGINIA BEACH, Va. — A
recently commissioned study rec-
ommended this popular coastal
city could put itself on the East
Coast “golf destination” map and
boost tourism by building five
upscale public golf courses.

PKF Consulting of Alexandria,
which specializes in golf develop-
ment surveys, found the demand
exists. The study identified 51 po-
tential golf course sitesin Virginia
Beach, with 18 of them existing in
parcels of 150 or more acres in all
or partly wooded areas. Exclud-
ing land, the cost of building new
courses would range from $6.5 to
$10.2 million each, including club-
houses and other amenities.

The study also indicated the
projected impact on the local
economy would be $23.9 million
in new revenues per year, result-
ing inabout $1.8 million in annual
sales and amusement taxes.

The study made several sug-
gestions towards building five
new courses, including revising
some zoning restrictions in un-
developed parts of the city; ap-
pointing an overseeing golf
course expert to monitor devel-
opment; pursuing the “redevel-
opment” of the Red Wing Mu-
nicipal Golf Course near Camp
Pendleton; and seeking bids for
one or more golf courses on the
city-owned Lake Ridge property,
which contains more than 1,200
acres and is home to a new $17
million amphitheater.

NEWS

N.Y. county to expand course stocke

NEW CASTLE, N.Y. —
Under a proposal that would
cost $8.7 million, Westchester
County is moving closer to
building its sixth public golf
course on 174 acres now
owned by IBM Corp.

The land was originally the
home of the private Hudson
Hills course. IBM bought the
propertyin the 1980s with plans
to build a research center, but
they never materialized.

Now, Westchester County

is expected to buy the land
from IBM for $3.7 million and
spend $5 million to develop
an 18-hole golf course. Anum-
ber of single-family homes
will also be developed on a
nearby 40 acres, a welcome
new angle to the project for
local officials who were wor-
ried about losing potential
property taxes on the pro-
posal. The project still faces
approval from the county’s
Board of Legislators.

Profit proves elusive at lowa muni

NEWTON, Iowa — The West-
wood saga continues.

The 18-hole municipal West-
wood Golf Course will remain in
city hands here after a proposal
to sell or lease the course was
turned down by the city council.

The city council has been
struggling for more than a year,
trying to determine how to fi-
nance capital projects at the
course, which has struggled to
make a profit. =

More than $200,000 worth of
improvements at the course were
approved and then scuttled a

year ago after pressure from citi-
zens opposed to the improve-
ments.

A task force was then devel-
oped and it found the course
needed some $446,000 worth of
improvements, but left financ-
ing decisions to the council. The
council haggled overa financing
mechanism for months until re-
cently deciding to use hotel and
motel taxes.

Now city officials are looking
into the possibility of a $15,000
to $20,000 study to further ex-
plore operations at the course.
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Superintendents at some of the biggest name
courses in the country already know it. Primo®
makes the best grass even better.

With Primo, turf internodes become shorter

and more compact. Roots c]evelop more mass.

(1)

Fairways, greens, and rougl'ls become notice-
al)ly more luxuriant and more playal)le, even
during dry spells. Balls sit up higher. Divots
recover faster.

By more eﬂ.cctivcly managing your turf

Sponsor Environmental Steward Award. ©1996 Ciba -Geigy («‘nrpuruliun.—[111r/'um[ Ornamental Products, Box 18300, Greensboro, NC 27419.



Hyatt proposes Maryland resort

CAMBRIDGE, Md. — Hyatt
Hotels Corp. has proposed a 350-
acre luxury resort here overlook-
ing the Choptank River that would
include an 18-hole golf course.

The $187 million project would
be Maryland’s first such luxury
resort. Cambridge is a struggling
riverside town of 12,000 that was
once a vegetable-packing and
industrial center. State and ho-
tel officials have said the pro-
posed project would rival the
famed Greenbrier in West Vir-
ginia as a choice for leisure and
business travelers.

Hyatt’s preliminary proposal
calls for a400-to 500-room luxury
hotel, 400 residences ranging
from condominiums to single-
family homes, a golf course,
20,000 to 25,000 square feet of
conference and meeting space,
marina, equestrian center, spa,
restaurants, hiking trails and in-
door and outdoor pools. Chicago-
based Hyatt pitched the idea to
Maryland officials in response to
a request for ideas to redevelop
the state-owned Eastern Shore
site, now home to a psychiatric
hospital and non-profit agencies.

%
NEWS

Unocal’s Coyote Hills debuts this spring

FULLERTON, Calif. —
Since the mid-1980s, Unocal
Land & Development has en-
visioned developing a unique
public golf course. That vi-
sion will become a reality this
spring when Coyote Hills Golf
Course opens in the hills of
Fullerton.

Unocal assembled an inter-
disciplinary team to work on
the steep, spectacular terrain
of the East Coyote Hills oil
facility. Architect Cal Olson
was the chief designer. He

was joined by PGA Tour star
Payne Stewart, who was serv-
ing as consultant for the first
time ever. Environmental
Golf Inc. built the course.

The new track is expected
to have the look of a mature
course, thanks to the conser-
vation of 125 acres of pro-
tected habitat and more than
115 trees. To help preserve
the natural landscape, Envi-
ronmental Golf boxed, nur-
tured and then replanted 76
mature pepper trees.

Lancaster Counfry Club
Lancaster; PA

The Country Club of Birmingham
Birmingham, AL

Four Seasons Resort & Club
Irving, TX

North Ru{é( (:uunlry Club

Royal Poinciana Golf Club

Ellington Ridge Country Club
E”inélun. S

Fair Oaks, CA

I\/apl(’s, FL

Barton Creek Club & Resort
Austin, TX

Governors Club
Chapel Hill, NC

Forsyl‘w Cuunlry Club
Winston-Salem, NC

Timble Brook Cauntry Club
Bloomfield, CT

Bonita Bay Club
Bonita Springs, FL

Clinton Country Club
Clinton, CT

Carter backs
revitalization
project in Ga.

ATLANTA, Ga. — Former
President Jimmy Carter has been
the driving force behind a $52
million project that will trans-
form one of the city’s poorest
and most neglected neighbor-
hoods into a mixed-income,
country-club community that will
feature tennis and golf acad-
emies and an 18-hole golf course.

Carter and Atlanta housing
officials recently signed an
agreement that clears the way
for the transformation of the
former East Lake Meadows into
the New Community at East
Lake. Groundbreaking is sched-
uled to start in the summer.
Residents of East Lake Mead-
ows will be relocated during the
construction.

Frustrated with the poverty
and living conditions at East
Lake, Carter helped secure $33.5
million in federal dollars in 1992
for the East Lake revitalization.
The project will be funded
through public and private
sourcesand calls for replacing the
650-unit East Lake Meadows with
a mixed-income housing commu-
nity of 498 townhouses, garden
apartmentsand duplexes. Halfthe
units will be public housing.

The 18-hole public golf course
will be funded with part of $20
million from the CF Foundation,
which owns the nearby, private
East Lake Golf Club, where the
legendary Bobby Jones learned
to play golfas ayoung boy. Its golf
course has recently undergone a
major renovation by Rees Jones.

Thoroughfare
will not deter

Ark. expansion

SPRINGDALE, Ark. — When
the Springdale Country Club
decided it had to expand its golf
course to 18 holes or face a slow
death, not even heavy highway
traffic could get in the way.

A portion of U.S. 71B runs
between the club’s nine-hole golf
course and the land where ithopes
to develop nine more. Club offi-
cials have decided to build a tun-
nel underneath the highway to
get golfers back and forth, rather
than cross the busy highway.

The country club is develop-
ing land that was to be used for
the Arkanshire retirement de-

Troon (ml/ & (,,})unhju Club
Scottsdale, AZ

5/1(1(/;./ Qaks Count ry Club
Fort Worth, TX

Quail West Golf & Country Club
A’\"up[cx. FL

Salem Counlry Club

Peabody, MA velopment before that venture
failed several years ago. The club
will use 65 acres as the golf
course, and Jerry Sweetser, a
Fayetteville developer, plans to
use the property surrounding the
golf course for housing.

The club has received prelimi-
nary approval from the Arkan-
sas Highway and Transportation
Department for the underpass.
Work was expected to start on
the new nine holes in February.
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srowth periods, Primo gives you more mowing Join the ever-growing sroup who

flexibility, so your crew has more time for
jobs like rebuilding sand traps and reworking
flower beds. And when you do mow; there

are pleclémo their a”eél ance to an().
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and pldv [)(’Her And make /d
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For information, call 1-800-395-TURE Primo*isa rvg?islen‘dlmdcmurl? o/'(.«‘il)a—(;eigy Corporation. ,"\/wuys read and ﬁ)l[()w label directions.

are fewer clippings y()u.“ have to worry about.




Casino/resort to include 9-holer

LAPUSH, Wash. —Add Wash-
ington to the growing list of
states featuring casino-related
golf developments.

A Native American company
called Bear Paw Resorts is de-
veloping a S10 million coastal
resort here in the remote, upper
northwest region of the state.
The current plans call for a 9-
hole golf course.

Project architect Jim Williams
is designing James Island Re-
sort for the Sumner, Wash.-
based Bear Paw, which will own
and operate the development.

The Quileute tribe contacted
Bear Paw about developing a
resort on 30 acres directly south
of La Push. Recently, the tribe
agreed to lease additional space
to Bear Paw for a golf course.
Beyond the nine-hole golf
course, the planned resort will
include 150 guest rooms, con-
vention facilities for 500 people,
a casino, bingo parlor, and in-
door pool and exercise equip-
ment, two oceanfront restau-
rants, professional and amateur
boxing sites, a Kids World rec-
reational facility and retail shops.

NEWS

ACME, Mich. — Lee Tre-
vino and Gary Player will each
design 18-hole tracks at Grand
Traverse Resort to join Jack
Nicklaus in forming an impos-
ing threesome of architects.

Trevino and Player will de-
sign courses to go along with
The Bear, a Nicklaus design
that has been one of the state’s
most popular since it opened
in 1985. Grand Traverse would
be the only golf site in the world
with courses by the trio of golf

Grand Traverse lands Player, Trevino

legends, officials said. Resort
officials indicated last summer
they planned to sign “name”
designersbecause the relation-
ship with Nicklaus had been
so beneficial in terms of public
relations.

Construction of the Player
course,his first in Michigan,
isexpected to startinlate 1996
or early 1997 with completion
set for 1998. A time frame for
the Trevino course has yet to
be determined.

TerraBi1otics

Hormone Biostimulant

Relative Rooting Index*

ironRoots™

More Roofs,

Why pay more for less. CytoGro® offers more root
building power per dollar than any other biostimulant on
the market today. It’s blend of cytokinins, auxins, and
natural synergists will stimulate
root growth, improve water leaf
status, and speed up the recov-
ery of damaged turf.

) _ Drought, disease, insect dam-
age, and extreme temperatures can all take their toll on
the health of your turf. CytoGro® is designed to help you
and your turf through these tough times. As part of a
regular turf maintenance program, CytoGro” will
increase your turf’s strength and resilience against all
types of stress and reduce insecticide, herbicide, and
fungicide usage.

CytoGro® also retards senescence, improves salinity

Relative Rooting Index is calculated using the

EPA accepted Mung Bean Bioassay technique.

ironRoots™

Use Cost Per 1000 ft.2/Month

Less Money

tolerance, and increases fertilizer efficiency. It is EPA
registered and contains a guaranteed cytokinin content,

ey - insuring product quality. The
CytoGro  Control ; | result will be a deeper, denser

T root system and canopy, ulti-
mately improving the durability
and beauty of your turf.

CytoGro improves root growth in

high salinity soils

CytoGro® is available as a highly
concentrated liquid with or without iron, and will also
soon be available in Water Soluble Packets (WSPs) to
further simplify application. CytoGro® WSP will also
contain calcium to aid in stimulating root growth in high-
saline environments.

For more information please contact your CytoGro” dis-
tributor or call TerraBiotics at:

1-800-988-8257
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TerraBiotics
500 Alexander Park
Princeton, NJ 08540

Struck golfer
brings suit
in Michigan

CASEVILLE, Mich. — A
golfer who was struck in the head
by an errant golf ball and subse-
quently lost an eye is suing the
course’s owner and the golfer
who hit the ball.

John U. Watzke, 76, of nearby
Cass City, absorbed a shot fired
by James Mulligan from the 7th
tee at Hidden Harbor Golf Course.
Watzke was hit as he stood with
his playing partners — two re-
tired attorneys— on the 4th green
at the course in Huron County’s
Caseville Township. Doctors had
to remove Watzke’s left eyeball
after the incident.

Watzke has sued the course’s
owners and Mulligan, seeking a
minimum of $10,000 in damages.
Watzke’s suit alleges he lost his
eye because of Mulligan’s poor
shot and because of the poor
design of the golf course. The
suit names the course’s owner
and two golf course architects
and their wives, charging that
they failed to design the course
in a manner to avoid or minimize
the risk of a golfer being struck
by a golf ball.

Attorneys for the golf course
owners and the architects have
denied Watzke’s allegations.
They have said Watzke knew of
the risks involved in playing golf
before he came onto the premises
and that he failed to make reason-
able observations of the potential
dangers of the situation.

Watzke’s attorneys have said
that Watzke received no warn-
ing before Mulligan’s shot struck
him. They also said protective
netting at the course could have
prevented such accidents from
happening.

‘Timberstone’
should open for
play this year

IRON MOUNTAIN, Mich. —
The owners of Pine Mountain
Resorthere have named their new
18-hole course Timberstone.

“The name of the new facility
should be distinctive and have a
strong relationship to the char-
acteristics of the golf course,”
said golf course architect Jerry
Matthews, who designed the
course. Carved out of a mature
pine and hardwood forest, the
track features many stone-lined
flowing creeks.

Stone has been used liberally
to form the edges of lakes and
ponds, retaining walls, tee banks
and swales. Large stones and
boulders have also been used to
mark the perimeter of the golf
course and will also be used as
landscape features.

Limited play may start some-
time during the late summer of
1996 with an official, full-blown
opening in spring 1997.

GOLF COURSE NEWS
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Developer gives Wisconsin town . iy e PALMER-DESIGNED EMPIRE

Bt Buv co back off | Course sale nixed by Michigan mayor LAKES OPEN FOR BUSINESS
: Yy Ursé or back o ING. Mi ONTARIO, Calif. — Empire

LANSING, Mich.—Mayor eventually recommended by eilieton =0
EAU CLAIRE, Wis. — Devel- ten agreement. David Hollister has slappeda the city’s Park Board. One of Lakes, a 520 million, 380-acre
oper David FitzGerald has of- FitzGerald said he decided to rejection on sale of the 9-hole the developers even offered public-access golf course and
fered an interesting proposition give golfers and neighbors a Waverly Golf Course here, foil-  to relocate the course to an- mixed-use ('(_nnmerma] complex,
to opponents of his plan to turn chance to buy the course to ing developers who had other site in the city. has opened for play here. Arnold
Lowes Creek Golf Club into a “clear the air” and to allow him planned to build acommercial ~ With Hollister’s decision to Palmer designed the course for
housing development: Buyitand to “Move forward withouta cloud and retail development onit.  keep Waverly Golf Course a General Dynamics Corp. The 18-
save it, or lose it and get lost. over the project” if he ultimately Two developers had pre- golfcourse, the city now faces l“’l“m“'k,wmC“”m]“““mf’[h“"
FitzGerald planned to buy the  buys the property. sented proposals to the city the challenge of revamping suxroundig: plannied prejegts,
public, 18-hole course on the Efforts are underway to raise last May, both pitching to the sagging, 70-year-old lay- such as the Ontario Convention
city's south side for $750,000 from  interest and money to buy the pavethe courseoverandbuild out at Waverly Road and Center, the Ontario Mills outlet
Duke and Sharron Severson. golf course, where several gen- aretail complex, an idea that Saginaw Street. The course’s shopping mall, and the Califor-
FitzGerald plans to build single- erations of local residents have was opposed by many local irrigation system is one of g Speedway. The lilClllly_ a-lso
family homes and possibly some learned to play golfand attended residents and golfers but many critical problems . includes a (‘l%ll)]](.)Ll'S(‘. driving

R idbmininms on the site. social functions. range and golf training center.

However, many neighbors and
golf course patrons oppose the
development, saying they want
to keep the green space and rec-
reation opportunities the course
offers.

FitzGerald and the Seversons
then agreed to postpone the fi-
nal sale. FitzGerald also agreed
to turn over the right to buy the
golf course to any financially
qualified parties who will main-
tain it as a golf course — if they
come up with a an accepted writ-

Fragile Alaskan site

ups project costs

JUNEAU, Alaska— Developer
Richard Holden wants to add nine
more holes and another 85 houses
to the 18-hole, 75-home develop-
ment he originally proposed for
North Douglas island. Holden,
president of the Waterfront Park
Hotel Corp., said the expansion is
needed to cover the higher cost of
developing on land soggier and
less stable than expected.

Holden has said his $12.5 mil-
lion proposal is bankrolled by a
group of anonymous European
investors. But city officials gave
Holden until the end of Febru- At Toro, sprayers are a family affair. Each is an

ary to Sho“f proof ‘_]e has long- individual, like our Multi Pro® 1100 or Workman® Turf Spray
term financial backing.

If the city does pull out of a

You're ready for a sprayer with
unprecedented controllability.

instrumentation at the operator’s
fingertips, directly in front of the

System. But together, they offer choices to meet your fatigue-fighting bucket seat. And

deal with Holden, the rights to specific needs. placed the sprayer and boom
build the course could go to To- Now meet the family’s newest member. The Toro controls within sight and easy reach.
tem Cre.ek C )rl? : l“_( h [:illl\ht’(l Mult Pro® 5500. It’s totally dedicated to liquid applications. The Workman Tusf Spray System Plus a foot switch to turn the boom on
second in the city’s bidding pro- e . combines 200 gallon tank capacity f ;
cess. Totem Creek, a non-profit nd thoroughly Toro, top to bottom. ith the mobility of Toro's and off. Not to mention hydrostatic
group, wants to build a S5 mil- Above all, the 5500 is the simplest, most versatile work vehicle. drive and power steering.

lion, 18-hole course. t controllable sprayer ever built by Toro. Adding up to incredibly

Whoever does build the
course will face some unique
construction requirements. The
proposed site for the golf course
is considered structurally fragile,

V7 ¢ Ergonomically precise applications.

designed, it’s The Toro Multi Pro 5500.

focused on the The newest result of our more

B fhiere l I most critical than 80 year partnership with
and therefore the golf course can
) : factor in sprayer If course superi
not be shaped by removing trees Erey it anusse upers SO
and pushing soil around. On North controllability. To create the best in beauty and
Douglas, according to Holden, The operator. So playability.
disturbing the tree roots and thin i 2 : ; _
B e covere crosion we've put gauges and other Our family values. The Multi Pro 1100 is én agile
o Le -~ - / = - . i 5 )
Holden has said trees at the The Multi Pro 5500 features a new drive Reprer i sk ing

site would have to be cut level mechanism for imprroved climbability and TSPl Jows mheel ol i
é :

with the ground and the stumps coeanieh sndmsiont e sy
left in place. Geotextile fabric
would then be laid across the
entire golf course and covered

in layers of shot rock, sand and Hglping You Put Qualzty Into Pl(ly@
grass. The unique construction

methods would add an extra $2.4 For more details, contact your Toro Distributor:
million to the cost of the project, 1-800-803-8676

a 28-percent increase over the ext. 152

original projection, Holden said.

© 1996 The Toro Company, 8111 Lyndale Avenue South. Minneapolis, Minnesota 55420, “Toro”, "Multi Pro” and “Workman * are registeved trademarks of The Toro Compansy.
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Have Riviera’s
greens finally
turned corner?

LOS ANGELES — The ongo-
ing saga of the Riviera Country
Club’s greens may finally be
winding down.

The controversy started last
Augustwhen the club hosted the
PGA Championship. The newly-
sodded greens were rushed into
play because members wanted
to play as soon and as often as
they could leading up to the tour-
nament.

As aresult, the root structures
were poor and the greens took a
beating once the professionals
arrived for the week-long major
tournament. Spike marks and
holes were everywhere on the
greens, as television commenta-
tors and competitors repeatedly
criticized the conditions. Golf
course superintendent Bill
Baker was fired in December.

The club recently issued a press
release stating the greens have
shown “excellent progress” un-
derthe direction of consultant Bill
Bengeyfield, who has been work-
ing with Riviera’s new superinten-
dent, Dan Vasquez. Riviera's
greens were aerated, top dressed,
overseeded and fertilized.
Bengeyfield said root structures
are now five inches deep. Two
other factors have also helped: a
warm California winter and the
ban of metal spikes at the club.

Of course, there was still the
possibility for more problems at
press time. A PGA Tour official
reportedly inspected the course
in January and expressed some
concerns about their playability
for the now-completed Nissan
Open, which is held each Febru-
ary at Riviera.

Colo. town goes
totally spikeless

FORT COLLINS, Colo.—Fort
Collins has become a cutting-
edge kind of place, at least as far
as golf goes.

As of June 1, golfers won’t be
allowed to wear metal-spiked
shoes at any time at Fort Collins’
three muni courses — City Park
Nine, Collindale and SouthRidge.
By banning metal spikes, and
eliminating the wear and tear they
cause, city golf officials said they
are certain daily conditions at the
courses will improve.

NEWS

Bay area to address golf dearth?

PLEASANTON, Calif. — A
long-lamented shortage of
public golf holes here could
be solved by two proposed
18-hole courses—one on the
San Francisco-owned prop-
erty along Interstate 680 and
the other in south Pleasanton.

As of now, the city only
has a 9-hole public course at
the Alameda County Fair-

grounds.
Owners of 300 acres in
South Pleasanton have

agreed in principle to sell their
land to make room for a city-
owned course southeast of the
intersection of Alisal Street
and Happy Valley Road.
There’s also a plan, forwarded
by the city of San Francisco,
to build up to 1,900 homes
and an 18-hole course on 508
acres south of Bernal Avenue.

City officials have said they
have concerns about whether
the market exists for two
courses.

e e oo (L) feet i

Enormous project okayed in Calif.

MONTEREY, Calif. — Mont-
erey County supervisors have
approved an ambitious 20,000-
acre subdivision, located south
of Carmel Valley, that will in-
clude an 18-hole championship
golf course.

The proposed Santa Lucia Pre-
serve will be built on land now
known as Rancho San Carlos.
The plans call for about 18,000
acres of open space, 300 upscale
homes, 50 employee homes, the
golf course, a 110-room hotel, a
wastewater treatment plant and
other buildings.

The project has generated a
considerable amount of opposi-
tion from local residents and
some environmentalists. One
resident has pledged to chal-
lenge the project in court.

Construction could begin later
this year and is expected to take
as long as 15 to 20 years to fully
complete.

The developers will be re-
quired to meet a list of more
than 200 conditions that county
supervisors generated through
the various stages of review and
hearings.

Faster Greens Wi

To improve the quality and playability of fine
turf, you can’t beat the performance of two new
Scotts, growth regulators: High K Fertilizer Plus Turf
Enhancer and Turf Enhancer 2 SC.

These new Scotts products utilize Scotts exclu-
sive growth regulator technology to improve turf
quality, color, consistency and playability. And because
they reduce turf growth (as well as clippings and
water use), you get faster greens without having to
sacrifice height and root density.

High K Fertilizer Plus Turf Enhancer supplies

high-potassium feeding with controlled-release
nitrogen utilizing Scotts exclusive Triaform |
Technology. The combination of fertilizer and
turf enhancer produces a tightly knit, dense stand
with extended greening for up to 10 weeks.

Turf Enhancer 2 SC comes in a liquid concen-
trate whose active ingredient (paclobutrazol)
readily disperses in water for better, more consis-
tent coverage. It is also more convenient to apply
and gives you greater rate flexibility than a granu-
lar formulation.

The city had implemented aban
on metal spikes for two straight
winters, but only for five-month
stretches from November to
March. Now the city wants golf-
ers to go without metal spikes all
year. They can still wear ceramic
or plastic cleats however.

The private, 18-hole Fort Collins
Country Club won’t allow metal
spikes starting this year. And the
Colorado Golf Association and the
Colorado Junior Golf Association
will ban metal spikes at all of their
tournaments.
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NEWS

Development business lures

PALM BEACH GARDENS, Fla. — Golf Di-
gest magazine wants to build two 18-hole golf
courses and South Florida’s first golf-training
facility in an upscale housing development by
1998. Butthe proposed project, west of Florida’s
Turnpike and across PGA Boulevard from the
PGA National golf community, faces several
hurdles.

The proposal brings together Westinghouse,
which owns the Coral Springs-based project de-
veloper WCI Communities Ltd. Partnership; the
New York Times Co., which owns Golf Digest,
and the John D. and Catherine T. MacArthur
Foundation, which owns the 2,328-acre site.

Golf Digest to So. Florida

WCI Communities will apply for permits to the
South Florida Water Management District and
submit development site plans this month. WCI
officials have said the company will not buy the
proposed property for the development from the
MacArthur Foundation until after the permit and
development process is finalized. One possible
area of contention is the 10,000-acre Loxahatchee
Slough, a marshy region on the project’s western
border.

The two courses will reportedly be designed
by Tom Fazio. Both will be open to the public.
Golf Digest would reportedly own and operate
the golf courses and training school.

4
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hout “Short Cuts’

Scotts was first to offer growth regulator technol-

ogy, and no other regulator products can match
record of proven performance and turf safety,

match the breadth of Scotts product line. And only

Scotts can offer you the expertise of an agronomi-
cally trained Tech Rep who is ready to help you in
developing a growth regulator program that ad-

dresses all your needs (including Poa annua control).
For more information about any of Scotts growth
regulator products, contact your Scotts Tech Rep.

Call 1-800-543-0006 or fax 513-644-7679.
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Growth Regulator Technology
... The Scotts Difference

Rejuvenated Pacific NW resort
targets international golf market

POINT ROBERTS, Wash. —
A Ferndale, Wash., company is
planning to resurrecta bankrupt,
unbuilt golf course and will break
ground this spring.

The S10 million Point Roberts
Golf and Country Club would be
the first golf course on the point,
which is connected to British
Columbia but extends down
across the Washington state line,
near Vancouver’s huge golfing
population. The course would be
the 21st in Whatcom County.
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The proposed Point Roberts
Golf Club would be the first
owned by JIJ Corp., which has
built several golf courses and
housing projects in the region.
The course and clubhouse also
would include a mix of 160 con-
dominiums and houses.

Canadian and Point Roberts
developers originally planned to
build the golf course several
years ago but sold out in 1990
when Japanese development
companies were gobbling up
U.S.resortland. The project sold
for $10.5 million to 1.S. Interna-
tional Japan Co. Ltd.

I.S. International hired JIJ
Corp. to build the course, and JIJ
began clearing trees at the site.
However, J1]J filed a lien for $1.9
million in Whatcom County Su-
perior Court when it wasn’t paid
for the work. JIJ recently gained
clear title to the 194 acres.

The proposed Point Roberts
course is an 18-hole layout de-
signed by Ted Robinson, who
has designed more than 200
courses, many of them in the
Pacific Northwest. The Point
Roberts Golf Club would be semi-
private.

Train service for
Costner’s SD
development

DEADWOOD, S.D. — Golfers
teeing it up at actor Kevin
Costner’s $100 million, under-
construction golfand conference
resort here in the Black Hills
will have the option of traveling
to the site by train.

Northwest Engineering has
started designing a 12.7-mile rail
link between the historic mining
town of Deadwood and Costner’s
golfand conference destination.
The resort will be called Dunbar,
the name of the U.S. cavalry lieu-
tenant played by Costner in the
movie “Dances with Wolves.”

Native Americans in the area
and around the country have
criticized Costner and charac-
terized him as hypocritical for
his plans to develop a golf and
conference center on land that
has long-standing spiritual sig-
nificance for local tribes.

The planned rail link will re-
store 9.5 miles of abandoned
Chicago and North Western
right-of-way. A one-mile spur to
Rapid City Regional Airport will
also be built. Included in the
project is a new 960-foot trestle
made of timber, which North-
west Engineering says “is be-
lieved to be the first such
structure of this magnitude con-
structed in the United States in
the last 50 years.”

The trestle will rise 125 feet
above the canyon floor. A sec-
ond trestle, constructed of struc-
tural steel, will span 800 feet at
140-foot elevation.
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FROM THE £DITOR

Of specs, crumbs
& broken pottery

I hen it comes to green construction
W specifications, there isn’t much
common ground out there: 70:30,
85:15, tiles or no tiles...

While the U.S. Golf Association openly
admits its current specs should be considered a work in
progress, critics continue to unfairly blast the Gang from Far
Hills at every turn. The vitriol is distasteful and, for that
matter, unprofessional. But the prospect of failed greens
seems to prompt an unmatched level of tension in the golf
course industry.

However, there is one thing everyone can agree on: The
quality of sand is integral to the sound construction and
lasting success of putting surfaces. In Orlando, at the recent
International Golf Course Conference and Show, I informally
polled soil mixers and course construction folks on whether
the sand specified was always the sand received. The consen-
sus? About 25 percent of the time, sand received at the
construction site is not the sand specified, and the Phoenix
area was singled out as a real problem area.

Responsible mixers routinely send sand to labs for testing,
but poor-quality sand is a variable the industry must demystify
before we can argue about proper specs.

LR N J

On the architectural front, Rodney Wright has amicably left
partners Robin Nelson and Neil Haworth to start his own
design firm. The remaining two components will continue
their collaboration with offices in Hawaii and Singapore.
Wright will also set up shop in Singapore. Having established
itself in Asia-Pacific, the new firm of Nelson Haworth is
beginning to look East, to America... The American Society of
Golf Course Architects (ASGCA) session in Orlando was well
attended and extremely informative, especially a panel
discussion featuring Rees Jones, Bobby Jones (yes, they sat
next to each other and chatted amiably throughout), Art Hills,
Ed Seay, Alice Dye and Pete Dye. At one stage, moderator and
ASGCA president Jeffrey Brauer asked the panelists who
recommends green construction to USGA specs. Everyone
raised their hands but Pete Dye, who extolled the virtues of
sand, dirt and broken pieces of pottery. Then Seay chimed in,
saying he’s had great success with soil amendments like
Profile, which is “basically broken up pieces of pottery.”

Hal Phillips,
editor

What might the future bring?

‘ never think of the future. It comes soon enough,” said
- Albert Einstein

“My interest is in the future because I am going to
spend the rest of my life there,” said Charles Kettering, an early-
1900s electrical engineer and inventor.

Whatever your thoughts of the future, it will come. And folks
in the golf industry may be surprised by some of the advances it
brings with it.

Two very interesting comments were made at the International

Golf Course Conference and Show, both pertaining to the future.

Golf course architect and Old Tom Morris Award-winner Tom
Fazio said that instead of improvements in golf balls, clubs and
other equipment, he firmly believes the
greatest changes ahead will be better playing
surfaces (a thanks in advance here to the
plant breeders of the world).

Meanwhile, one of my favorite superinten-
dents — Chief Agronomic Officer Kevin Ross
of Country Club of the Rockies — put
equipment advances in perspective. “We're
setting our irrigation systems with computers
now — and from hand-held radios at that,” he
said. “I don’t think a remote-control sprayer is
too far away, where you could follow it along controlling it with a
joy stick... Laser technology has also come a long ways. They
may someday invent a laser-controlled mower.”

Satellites once reserved for the world’s governments are now
beaming information down to golf course superintendents and
managers to help with such chores as disease scouting golf car
monitoring. Computers once reserved for the “business world”
are now the nerve centers of golf maintenance facilities. When
will this all stop — and what are its effects on superintendents?

“The kids in college now are way ahead of superintendents in
the field on computers,” Ross said. “They have massive amounts
of computer experience because they learned it in high school.

Mark Leslie,
managing editor

These folks have had computers since they were 14, 15 years old.

It will give them a big, big benefit in this field in the future. I've
taken night courses on the computer. You have to keep up.”

On the other hand, what about golf course design — where
only a handful of architects use computer software in their work
and where some consider even the idea a pox on the House of
Ross?

A panel of American Society of Golf Course Architects mem-
bers — Pete and Alice Dye, Robert Trent Jones Jr., Rees Jones,
Ed Seay, Jeff Brauer and Art Hills — unanimously said advances

During the USGA session in Orlando, I was interested to
see Green Section agronomist Chris Hartwigger heap praise
on the practice of top dressing with crumb rubber. A few
months back, our front-page story on crumb rubber was met
with yawns and skepticism. But according to Hartwigger,
superintendent Mark Hoban has been using the stuff with
success at the Standard Club in Duluth, Ga. Because of its
lower density, crumb rubber does not move down through the
soil profile like sand does. Hoban has discovered that light,
frequent applications curb turf abrasion and compaction in
high-traffic areas. Unexpectedly, they also make for better
green-up come spring. Hoban even top dresses portions of his

Continued on page 13

in equipment have helped course design.
“You can do ‘minimalism’ when you have a maximum site. But
you can’t when you have a minimal site,” Bob Jones said.
“Donald Ross doesn’t have an original golf course and neither
will we in 50 years. So, [to the audience] have at it [in renova-

tions],” said Pete Dye.

The panel also had some interesting comments on entering the

21st century:

* “More and more different people will be playing and we will
adapt our golf courses for them... We will use less water and have
a new word for ‘pesticides.”” — Alice Dye.

e “We will build seven-, 11-, 12- and 14-hole golf courses —

Continued on page 13
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HOVER MOWER
MANUFACTURER RESPONDS

To the editor:

In an article you authored in
the February issue of Golf Course
News entitled “Hover-mower
manufacturer recapitalizes” (p.
87), we found some inaccurate
statements; we feel they need to
be corrected.

Flymo is referred to as a “Brit-
ish company with U.S. distribu-
tion” while Grasscraft is said to
be manufactured “domestically.”
Precision Small Engine Co., in
Pompano Beach, Fla., has been
selling direct to the public in all
of North America, the Caribbean
and the West Indies for more
than 17 years. Flymo units have
been manufactured by Precision
in our Pompano Beach, Fla. fa-
cilities for over 5 years. Not only
are Flymo hovering trimmers

10 March 1996

made and sold here but they are
also tested on Florida’s year-
round golf courses.

You quoted Steven Searle of
Grasscraft as saying that, due to
their domestic manufacturing,
“we can offer lower pricing and
better service.” Precision guar-
antees the lowest prices in the
industry, starting aslowas $369.95
for the Flymo GCT12. And
Grasscraft didn’tanswer their toll-
free number you printed at the
end of the article, even though we
repeatedly tried to call and get
some of their “lower prices” and
“better service.”

David Rodway, Grasscraft’s
vice president of sales, is also
quoted in the article. He claims
the 2-cycle engine “bogs a little
bit and you may have to pull off”
when you attempt to mow “heavy

Continued on page 12

MISSING GEESE
HAVE BEEN LOCATED!

To the editor:

Re: “Canada geese count
is down” (Golf Course
News, February 1996)

Don’t worry. ALL the
missing Canadian geese
plustheir offspring are here
in Connecticut. Please re-
instate the hunting season.

Bob Chalifour, CGCS
Shennecossett GC
Groton, Conn.
Ed. — Phew! Closing goose
season in the Atlantic fly-
way must have done the
trick. Now those state fish
and wildlife officials can
rest easier... As for you, Mr.
Chalifour, have you consid-
ered a border collie?

Contributing Editor Terry
Buchen filed the following report,
which updates a story that ap-
peared in the April 1995 edition
of Golf Course News:

To the editor:

The back nine of The Links of
North Dakota at Red Mike Re-
sort in Williston, N.D., opened
for play on July 4, 1995, with
8,000 rounds being played last
year. “We need about 11,000
rounds per year to break even,
so this year is looking good for
us,” stated Stan Weeks, superin-
tendent and part owner.

In keeping with the theme of
Red Mike Hill, where a horse thief
was hung back in the late 1800s,
the course has red golf carts, red
golf tees, red golf pencils and red-
colored letters on its billboard

Continued on page 12

GOLF COURSE

NEWS

THE NEWSPAPER FOR THE GOLF COURSE INDUSTRY

Publisher
Charles E. von Brecht

Editorial Director
Brook Taliaferro

Editor
Hal Phillips

Managing Editor
Mark A. Leslie

Associate Editor
Peter Blais

Editorial Assistant
J. Barry Mothes

Contributing Editors
Terry Buchen, CGCS, MG
Vern Putney

Editorial Advisory Board
Raymond Davies, CGCS
Merced Golf & Country Club
Kevin Downing, CGCS
Willoughby Golf Club
Tim Hiers, CGCS
Collier’s Reserve
Dr. Michael Hurdzan
Hurdzan Design Group
Mary P. Knaggs, CGCS
Hazeltine National Golf Club
James McLoughlin
The McLoughlin Group
Kevin Ross, CGCS
Country Club of the Rockies
Brent Wadsworth
Wadsworth Construction

Production Manager
Joline V. Gilman

Circulation Manager
Brenda Boothby

Editorial Office

Golf Course News

Box 997, 38 Lafayette Street
Yarmouth, ME 04096
207-846-0600; Fax: 207-846-0657
hphillip@gcn.biddeford.com

Advertising Office

National Sales:

Charles E. von Brecht

Box 997, 38 Lafayette Street
Yarmouth, ME 04096
207-846-0600; Fax: 207-846-0657

Western Sales:

Robert Sanner

Western Territory Manager
2141 Vermont

Lawrence, KS 66046
913-842-3969; fax: 913-842-4304

Marketplace Sales:
Diana Costello-Lee
207-846-0600; fax: 207-846-0657

Golf Course Expo Sales
Douglas Oakford
207-846-0600; fax: 207-846-0657

Subscription Information
Golf Course News

P.O. Box 3047
Langhorne, PA 19047
215-788-7112

United Publications, Inc.
Publishers of specialized bus-
iness and consumer magazines.
Chairman

Theodore E. Gordon

President

].G. Taliaferro, Jr.

m CHARTER
IGF <=9 MEMBER

INTERNATIONAL®

Copyright © 1996 by United
Publications, Inc. All rights
reserved and reproduction, in
whole or in part, without written
permission from the publisher is
expressly prohibited.

GOLF COURSE NEWS


mailto:hphillip@gcn.biddeford.com

-

%
COMMENTARY

Today's leaders are innovators, so let's get busy

By A. THOMAS PERKINS

I've always been fascinated by the concept of
leadership. What does it take for a company or
institution to be a leader? What makes a
company or institution a leader, while others
are considered followers? What kind of equity is
there in being perceived as a leader?

Although I haven’t reviewed published
research on the subject, I have observed the
impact of effective leadership over 25-plus years
in the golf turf business. My conclu-
sion is that companies aren’t perceived
as being leaders because they are
bigger, make more money or have a
more popular or flamboyant CEO than
their competitors.

Today's leaders are the innovators
— companies that are forward-looking.
Leaders are companies that are helpful
and dependable — who make it easy for
their customers and their public to work
with them. Leaders are proactive, and they’re
excellent communicators, especially good at
listening. Being perceived as a leader does carry
tremendous potential for financial success.

The importance of effective leadership for the
golf turf industry was never more evident than
in 1995. This was highlighted in part by Golf
Course News’ first issue of the year, in which Hal
Phillips reported on the 1994 Golf Summit held
in Scottsdale, Ariz. Hal cited a “poor public
image” and “the environment” as two of the
biggest challenges facing the golf industry.

Now, 12 months later and just two months into a

A. Thomas Perkins, Ph.D., is business manager of
Turf, Ornamental and Pest Control Products at
American Cyanamid Company in Wayne, N.].

A. Thomas Perkins

new year, I'll bet most of us in the industry
believe the challenges haven’t changed.

Just as the challenges are the same, I believe
the response required of us in the industry hasn’t
changed, either. We need to demonstrate greater
leadership — on the job and in our communities
— using the leadership traits I cited previously.

We need to help our communities recognize
how golf — the game and its courses — contrib-
utes to each community’s quality of life. We must
promote the value of the recreational
opportunity we help provide and the
quality of our industry’s people. We
must highlight the aesthetics of our
courses while improving and promoting
the game’s accessibility. In short, we
must show our communities that we are
good corporate citizens who provide a
valuable resource for everyone.

Yes, we need to promote all these
things. And we must be confident
advocates of our own environmental stewardship.
The facts are that the maintenance of today’s golf
courses and the accrued environmental benefits of
our industry’s efforts are “friendly.” We must all
be fully literate on these topics and provide the
leadership necessary to keep our public informed.

We must listen, too. We must listen to and
understand our communities — their questions,
concerns and needs — and provide them
honest, open answers. We must operate with the
idea that our communities are our partners, and
without them, we'd be out of business.

“Partnering” may be one of the most overused
buzzwords of the "90s. But I believe that finding
the right partners — whether it’s in your
communities or as vendors and suppliers — is

Continued on page 14

A good walk missed...

By J. BARRY MOTHES

t was a sunny cloudless October morning on Hilton Head,
I a Sunday where my only two obligations were a round of

golf at Harbour Town Golf Links and making an evening
flight back to Maine, a Michelob kind of day.

My gracious hosts were longtime Hilton Head residents. I
had driven a car down for them for the winter. They signed me
up for an 8:42 a.m. tee time at a course regularly listed among
the top 50 in the world. Harbour Town — home of the candy-
striped lighthouse beyond the 18th green — hosts a major
PGA Tour event each spring the week after the Masters. The
clubhouse grill, furnished in leather and trimmed in dark
wood, serves sandwiches and salad plates named after past
winners like Greg Norman, Tom Kite and Nick Faldo. This was
my first round at a world-ranked course. It turned into a world-
class letdown before I could crank up my first lousy tee shot.

Harbour Town is one of the few PGA tour stops open to the
public. It isn’t cheap. The cost for trying to hit Pete Dye’s 18
tricky, smallish greens is a robust $154.88. I did not pay to
play. I was a lucky guest. Now, for $154.88, you'd think a
golfer would be allowed to do something as mundane as carry
his or her bag and walk the golf course any time of day.
Especially at a place called a links. But not Harbour Town —
or hundreds of other golf courses for that matter. If your tee
time falls before 1 p.m., you must take a car and keep it on the
white asphalt paths that wind down the sides of fairways,
around the greens and tees. There are no caddies. Regardless
of the depths of your bank account, you simply cannot walk.

How did we get to this? How can a golf course strip a golfer
of the fundamental physical activity of the sport, even if he or
she is willing to pay the rate of a car but pass on the riding?

National Golf Foundation (NGF) 1995 statistics paint a bleak
picture for the walking golfer. In south Florida, 74 percent of
daily-fee courses surveyed always required a golfer to take a car.
Another 26 percent required them for part of each day. That
means no daily-fee golf courses in south Florida surveyed by the
NGF allow walking at all times.

Continued on page 14
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Hover letter

Continued from page 10

grass.” Rodway also claims that
a 4-cycle engine “blows right
through it.” He has obviously
never tested a Flymo nor seen
our videos in which we feature a
Flymo having no problem what-
soever in heavy grass.

You see, the Tecumseh 2-cycle
engine, used in our Flymo
GCT12, operates at higher RPMs
(6,000) than a 4-cycle engine. A
4-cycle engine is much slower
and heavier than a 2-cycle en-
gine. The entire GCT12 trimmer
weighs only 15 Ib. making it not
only lighter but much faster and
easier to use.

Rodway says that “it’s very dif-
ficult to get parts.” Rodway is
probably right; I still can’t get
anyone to answer their toll-free
number.

Onthe other hand, it has never
been difficult to get parts from
Precision. To get the best prod-
ucts at the lowest prices, the best

Lofts Seed Co.’s
Morrissey retires
after 46 years

SOMERSET, N.J. — Back in
1949, Selmer Loft, who founded
Lofts Seed Co. in 1923, hired a
young John Morrissey, whom he
had known as the boy who
mowed his lawn and raked his
leaves prior to World War II.

Forty-six distinguished years
later, John
Morrissey,
senior vice
president at
Lofts, has
announced
his retire-
ment.

“John is
not only an
excellent seedsman, he is a fam-
ily friend and will be greatly
missed,” said Jon Loft, president
of Lofts Seed.

“But I am pleased that John
will remain active in the com-
pany by continuing as a member
of Lofts’ Board of Directors.”

As a salesman in the 1950s,
Morrissey focused on selling grass
seed to landscapers, garden cen-
ters, and large contractors who,
purchased grass seed for the
projectslike the New Jersey Turn-
pike and Garden State Parkway.

In the 1960s, Morrissey was ac-
tive selling the seed for use on
new golf courses and the then-
developing sod grower’sindustry.

As Lofts Seed Co. grew,
Morrissey became involved in
all aspects of the professional
seed market and was responsible
for many positive advances in
the company’s history, includ-
ing implementation of its wild
flower program, the naming of
Lofts renowned improved turf-
type tall fescue (Rebel), and co-
ordinating the opening of Lofts
newest branch office in Allen-
town, Pa.

12  March 1996

John Morrissey

service and the most accurate
information in the industry sim-
ply turn to the back of Golf Course
News, in the Golf Course Mar-
ketplace section. Check out our
ad and give us a call. Of the three
companies mentioned in your
article, only Precision Small En-
gine has advertised since your
magazine's inception, seven
years ago.

You have always done an ex-
cellent job with our advertising.
We felt let down when the above
statements went unchallenged.

Andy Masciarella, president
Precision Small Engine Co.,
Pompano, Fla.

COMMENTARY
Report: Red Mike Hill

Continued from page 10
advertisements in the surrounding communities.

“Our philosophy is ‘keep it simple’ and we're
true to our word,” Weeks explained. “Because of
our limited rainfall and low humidity, we have
natural cart path areas, worn out by traffic in our
native grass areas which are devoid of any paving
material. Our clubhouse operation has a golf shop,
limited food and beverage service, and an outside
deck overlooking the front nine and practice areas
which is quite popular with our golfers.

“We are a profit center thus we will not have
the usual big overhead of having the traditional
roles filled by golf professionals or club manag-
ers. [ will run the clubhouse, golf shop and golf
course maintenance with the help of my mainte-

nance staff. Our jobs will be overlapping, thus
any one of us can be mowing greens in the
morning, then serving food or selling merchan-
dise in the clubhouse for the rest of the day. This
helps keep our staff to the bare minimum and we
can keep a limited staff year round to help pre-
pare everything for the following season.”
Weeks continued: “About one-half of our golf-
ers walk the course and carry their own clubs,
and the other half use golf cars. Sometimes after
the turn a few of the walkers will rent a cart,
which helps in the revenue department. During
the winter time we put up 2-foot-high snow fences
to protect our greens and tees from desiccation
from the ever-present winds in our region. They
work quite well.”
Terry Buchen, CGCS
Galena, Ohio

To all those superintendents

who demand perfection and

productivity, we dedicate a

full range of equipment.

“The partnership between Ransomes
and Pebble Beach promises to contribute
greatly to the maintenance of the course’s
image. Shared goals and common
philosophies are at the heart of this
working partnership.”

Ted Horton

Vice President of Resource Management

Pebble Beach Company
Pebble Beach, California

4389 Ransomes Corporation, 900 North 21st Street, P.O. Box 82409, Lincoln, NE 68501-2409
© Ransomes Corporation 1996. All rights reserved. Reproduced by permission of Pebble Beach Company.
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Leslie comment

Continued from page 10

good, strong, sound design for
the number of holes the land
will allow. Even now, we're
building two six-hole loops.” —
Seay. (“And the word is
‘medicine’ not pesticide.”)

* “The flight of the ball will be
more limited [because of envi-
ronmental areas]. New grasses
will require less water, mowing
and chemicals.” — Hills.

* “We're building more on
high ground now and thus you're
seeing more old-style golf
courses with multiple shot op-

tions... Ten-and 80-year-olds can
play together.” — Rees Jones.

* “Some interesting things are
happening that can be paradigms
of the golf course industry.
[Disney’s Florida town of] Cel-
ebration and its golf course area
throwback; Disney recognizes
that golf should be a family
game... Tees are very far for-

ward — even at the turn on
doglegs.” — Bob Jones.
LR N J

For all those superintendents
who turned a trip to Orlando into
a business-holiday excursion: A
vacation is that brief period of
time between trying to getahead

COMMENTARY

so you can leave and trying to
catch up when you get back.
LR

Robert Muir Graves, long-time
friend of Geoffrey Cornish, had
this to say ata Golf Course Build-
ers Association of America ban-
quet honoring his pal as the
Donald A. Rossi Humanitarian
Award winner: “I look at Geoff as
a very masculine male Mary
Poppins, who comes flying out
of the sky (on an airplane not an
umbrella), lands, takes over,
solves the problem, makes ev-
erybody happy, gets back on his
umbrella (airplane), and off he
goes.”

I recall my dad, an insurance
agent, saying I need not worry
about putting my money into in-
surance because “the only way
to lose it is if the U.S. govern-
ment fails.” Should we now be
concerned?

When asked if his client, West
Point Military Academy, paid
him for his services, golf course
designer Lindsay Ervin (see story,
page 43) said: “They paid, but it
took awhile. I did a course for
New York City and it took them
a year to pay me $1,000 for a
change order. That’s typical with
bureaucracies.”

Rt ot T

We call it commitment. Others call it obsession. Whatever name you give it, we are talking about fulfilling a promise. We
promise to provide you with equipment to meet your demands; with service organized around a global network of dealers

for quick response; and with products designed to help you fit 15 hours of work into 8. Every product in our full lineup is a
manifestation of our promise: the world famous Turf-Truckster®, ultraprecise greens mowers, productive

Number Seven Green, Pebble Beach Golf Links

fairway mowers, the industry’s highest quality aerators and dozens of versatile attachments.

Ransomes, Cushman and Ryan equipment will produce results you can measure if perfection is your

standard. For a free demo, call 1-800-228-4444.

CIRCLE #108

RANSOMES
CUSHMAN

RYAN

For The Best Results

Phillips comment

Continued from page 10
sod farm to replace
injured turf. The cost?
About $270 per 1,000
square feet, according to
Hartwigger, who warned
not to apply more than a
quarter-inch at one time.
LA R J

Dr. David Paling, an
expert in risk analysis,
also spoke as part of the
USGA session in Orlando.
Paling suggested that
GCSAA conduct spot
checks of maintenance
facilities, reporting the
results each year at the
annual conference and
show. Only this, he
explained, will communi-
cate and quantify superin-
tendents’ commitment to
safety. Hear, hear! That’s
a great idea.

A proper Brit with
more than his share of
wit, Paling closed his
presentation with a
beauty: “If you've enjoyed
my talk,” he said, “you’ve
made me very happy
indeed. If you haven't
enjoyed my talk, my
name is Margaret
Thatcher.”

LR N J

Just in case you
thought the U.S. Environ-
mental Protection Agency
(EPA) unfairly singles out
“our” side of the golf
industry, I offer the
following:

EPA has apparently
signed separate settle-
ment agreements with
seven major golf club
manufacturers to “cor-
rect” improper notifica-
tion of the public where
ozone-depleting chemi-
cals are used in their
manufacturing processes.
According to EPA, the
comgpanies agreed to pay
a total of $216,300 in
penalties and to come
into compliance with
federal regulations
designed to protect the
stratospheric ozone layer.

The seven California
golf club manufacturers,
which each settled
separately: Cobra Golf
Inc., Carlsbad (8§42,000);
Cubic Balance Golf
Technology, Rancho
Santa Margarita
(528,000); Daiwa Corpo-
ration Golf Division,
Garden Grove (528,000);
Fila Golf Inc., Huntington
Beach ($28,000);
Founders Golf Club Co.,
San Marcos ($22,400);
Lynx Gold, City of
Industry (842,000); and,
Mitsushiba International,
Orange ($25,900).

Gives a whole new
meaning to “getting the
shaft,” wouldn’t you say?

March 1996
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Mothes comment

Continued from page 11

Almost 50 percent of the courses sur-
veyed in Arizona, southern Nevada and
southern California required cars at all
times. Nationally, 46 percent of the daily-
fee courses either sometimes or always
require golfers ride. With cars the second-
leading revenue source for 95 percent of
daily-fees (behind green fees), I don’t ex-
pectthose numbers will drop anytime soon.

No one will convince me golf cars speed
up play on a golf course, which is the
explanation offered at Harbour Town and
elsewhere for totalitarian mandatory car
policies. Any intermediate to advanced
golfer can walk an 18-hole round faster
and more efficiently than from a golf car,

COMMENTARY

especially when cars are restricted to car
paths. Restricting golf cars is respectful
of turfgrass, a plus. But it can also turn
golfinto a stop-and-go, club-juggling cha-
rade, one you should be able to avoid if
you're willing to pay the price.

Being forced to ride around a top-
ranked golf course like a 12-year-old at a
strictly-run amusement park was frus-
trating enough. Then there was the reac-
tion and comments from my two playing
partners, strangers I met on the first tee.

Both seemed amused that I found it
distracting to be forced to ride. One of
them, a silver-haired Southern business-
man in his early 40s with a chunky gold
watch and rings to match, offered a fasci-
nating tidbit during a post-round lunch
overlooking the 9th green. He announced

that a round at St. Andrews in Scotland a
year ago was the first time he had ever
walked a round of golf. I almost choked on
my Tom Kite (grilled cheese with bacon).

He admitted he sort of enjoyed it —
roughing it out there on foot and all. But
he quickly added there was no way he
could carry his own bag, which, natu-
rally, was big and expensive enough for a
Tour pro, his caddie, and half a room of
kitchen appliances.

I realize cars are necessary for some
golfers and courses. I know many elderly
and disabled golfers wouldn’t be able to
play without a car. That’s not the problem.

What bothers me are the golf courses
and managers that absolutely forbid
people from walking, period. It’s gotten
so weird that several new golf courses —

mostly at ultra-expensive, limited-mem-
bership private clubs — offer walking as
aluxury. They breathlessly promote these
exclusive “walk-only” courses as heroic,
courageous monuments to golf tradition.
Imagine, walking as prestige.

Walking a round of golf shouldn’t be
about prestige. Walking is the soul and
spirit of golf and should be a fundamental
right of a golfer on any golf course, even
if you have to... pay for it.

Harbour Town seemed like a pretty
place, visually seductive with a selection of
consistently good and often great holes,
some with gorgeous views. I just wish I got
closer to the whole place in a way that only
walking allows. It's not the same when all
that famous scenery and essential atmo-
sphere is flying by the golf car window.

To all those

superintendents who

ask for nothing but a

consistent cut from their

greens mower, who are

intensely passionate

about perfection, we offer

the Greens Super 55.

Ransomes®

Greens Super 55.

Perkins comment

Continued from page 11

one of the most important keys
to success today. You should
look for partners who are
committed to leadership and
committed to your industry.

In our business, the spe-
cialty products industry, the
leaders are keenly aware of the
environmental concerns in
your communities and are
working diligently to provide
products with no adverse
environmental impact. We are
developing products that are
more convenient, more
effective, less costly — and
more sensitive to the environ-
ment. For our industry, this is
a day-in, day-out responsibility
we take very seriously.

We in the specialty industry
must be forward-looking, too.
Each year, we are providing
exciting new “leadership”
products to golf course
superintendents that will
enhance your courses, improve
your business and respect the
environment. Some of these
leadership products aren’t so
new. For example, in 1985 the
pre-emergent herbicide
pendimethalin was introduced
for the turfgrass market,
featuring low application rates,
outstanding performance and
no leaching in soil. In 1995,
pendimethalin again was the
leading pre-emergent herbi-
cide in the golf course market
— attesting to its long-term
cost effectiveness and low
environmental impact.

Like the game of golf itself,
some things don’t get older —
they just get better. And
getting better is something we
in the industry must do;
constantly improving by
innovating, by being helpful

The results of your turf management program are most obvious on the greens. Here, your success is measured in micro inches. and dependable, by being

proactive, by listening — and
by finding partners who are
willing to do the same.
Constant improvement is one
sign of a leader. When our com-
munities see us working hard to
improve ourselves, our partner-
ship with them can only become
stronger. And that’s the key to
success in 1996 and beyond.

For a mower that meets your need for a flawless cut, put the Greens Super 55 to work. The GS55 is a masterpiece of balance.

It automatically hugs the ground without relying on the operator’s ability to read the green. The result is an even, consistent

cut for ultimate playability.
The Greens Super 55 is the only machine that can meet the productivity and performance expectations
of perfectionists like you. It is so well engineered it performs as if you designed it yourself. For a free

demo, call 1-800-228-4444.

RANSOMES

I wish you much success as

CUSHMAN

you “lead” the way for the
remainder of this decade —
and into the 21st century.

GOLF COURSE NEWS

RYAN

For The Best Results
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BRIEFS

MARRIOTT SIGNS ON TO AUDUBON

ORLANDO, Fla. — Marriott Golf
has announced that the 18 facilities it
manages are participating in the
Audubon Cooperative Sanctuary Pro-
gram for Golf Courses, including its
two newest properties, Grande Vista
in Orlando and Kierland Golf Club in
Scottsdale.“This portfolio-wide mem-
bership exemplifies our commitment
to an alternative approach to golf
course management and develop-
ment,” said Tom Schlick, Marriott
Golf's director of grounds operations.
“Marriott Golf's goal is to achieve
greater balance with the environment.”

RHODY’S FIRST SHOW A SUCCESS
PROVIDENCE, R.I. — The first
Rhode Island Turf Conference drew
more people than expected and from a
wider region, at-
tracting superin-
tendents from
Long Island and
the Metropolitan
New York area as
well as Connecticut, Massachusetts,
Maine and New Hampshire. Speakers
included Dr. Houston Couch of Vir-
ginia Tech, and Noel Jackson and
Bridget Ruemmele of the University
of Rhode Island.
GREEN INDUSTRY EXPO SETS SITES
CINCINNATI, Ohio — Organizers
will hold the Green Industry Expo at
the Cincinnati Convention Center,
Nov. 18-21, with an outdoor equipment
demonstration at Schmidt Field on the
21st. Plans are already in place to hold
the 1997 show in Charlotte, N.C., on
Nov. 17-20, and the 1998 event in Nash-
ville, Tenn., Nov. 14-19. They said Cin-
cinnatiis less than 60 minutes by air or
an easy day’s drive for more than 60
percent of the nation’s population.

IOWA HONORS FAGERLIND, OTHERS

DES MOINES, Iowa — The Iowa
Golf Course Superintendents Associa-
tion (IGCSA) named Steve Fagerlind
of Beaver Hills Country Club in Den-
ver the Superinten-
dent of the Year dur-
ing the annual
turfgrass conference
here. The IGCSA
also presented the
Distinguished Ser-
vice Award to Dick Bruns of the city of
Cedar Falls and the Charles Calhoun
Award to Courtney Konstanz of Gowrie
Golf & Country Club, and named Larry
Parker of Fort Dodge Country Club
the Assistant Superintendent of the
Year. Meanwhile, the IGCSA donated
$13,500 in scholarships to students
and $44,000 to Iowa State University
for turfgrass research.

GOLF COURSE NEWS

MAINTENANCE

GCSAA commissions comprehensive water study

ORLANDO, Fla. — The Golf Course
Superintendents Association of America
(GCSAA) has awarded a research grant
to Environmental & Turf Services (ETS)
to critically review water-quality monitor-
ing results from golf courses across the
country.

“Very few golf course monitoring stud-
ies have been published in peer-reviewed
literature,” said Dr. Stuart Cohen of ETS,
principal investigator of the project and
the director of the Cape Cod Study of golf
course ground water. “This effort will be
a major step beyond the Cape Cod Study
[which summarized results of four golf
courses]. It will also be a significant ex-
pansion in depth and breadth beyond the

article we wrote for the February 1994
issue of Golf Course News.”

That story summarized the results of
13 studies of 25 golf courses from Massa-
chusetts to Guam. The results of the stud-
ies were overwhelmingly favorable for
the golf course industry.

Approval of the proposed new research
was made by GCSAA’s board of directors
at the International Golf Course Confer-
ence and Show here.

The project will be a comprehensive
summary of other studies. The objective
is to publish a critical evaluation of the
impacts of golf courses on ground and
surface water quality. Attempts will be
made to draw meaningful conclusions.

A summary article will appear in
GCSAA’s Golf Course Management. At
least one technical paper will be written
for publication in a peer-reviewed scien-
tific journal, which could affect local gov-
ernment and regulatory agencies and
scientists around the world.

Although the U.S. Golf Association has
spent millions of dollars in the last few
years to fund pesticide and nutrient fate
studies, they were conducted in laboratory
settings and at university field stations, not
golf courses. The ETS study is intended to
coordinate information from studies spe-
cifically designed to sample surface and
ground water from golf courses.

Continued on page 33

New bents need
different care

By PATRICK M. O’BRIEN
and CHRISTOPHER HARTWIGER

Much of the discussion on the new
bentgrass varieties has focused on differ-
ences like color, texture and summer
performance. Butinformation on how best
to maintain these varieties has been lim-
ited. Should they be maintained similarly
to the most common bentgrass,
Penncross, or are changes necessary in
the basic management program to maxi-
mize their performance?

An overwhelming majority of superin-
tendents with one of the new varieties
such as Crenshaw or the new Penn series
(A-1, A4, G-2, G-6) believe maintenance
programs need to be modified to manage
them effectively. Here is areview of these
management differences and specific

practices that may need to be modified.

The 1990s have been an exciting time
for bentgrass managers. More varieties
are available than ever before. Many were

Patrick O’Brien is director of the U.S. Golf
Association Green Section's Southeast Region
and Christopher Hartwiger is the region’s
agronomist.

Metsker earns
Tradition Award

By MARK LESLIE

MARYSVILLE, Ohio —
Stanley Metsker, who was in-
strumental in pushing the
Golf Course Superintendents
Association of America (GC-
SAA) to accept certification,
has been chosen for the
Scotts Tradition of Excel-
lence Award.

Metsker, 59, of the Coun-
try Club of Colorado in Colo-
rado Springs, will be pre-
sented the Excellence Award during the
PGA Senior Tour’s Tradition tournament
at Desert Mountain in Scottsdale, Ariz.

Although Metsker feels his crowning
achievement was pushing certification
first through the Rocky Mountain Golf
Course Superintendents Association
(RMGCSA), then through GCSAA, his

Continued on page 28

David Stone at his bentgrass test plots at The
Honors Club.

developed to improve tolerance to the
high heat and humidity common to the
Southeast. Many new varieties have a
higher plant population per unitarea com-
pared to Penncross and offer the golfer a
higher level of putting quality. The com-
bination of these improvements results
invarieties with improved playability char-

Continued on next page

THE BEST AT WHAT THEY Do

SAVVY SUPERINTENDENT

Dealing 3
with blg
brother &

By TERRY BUCHEN

Superintendents who do notreceive
certain fringe benefits from their em-
ployers, take note: The Internal Rev-
enue Service (IRS) likes to use the
buzz words “reasonable and neces-
sary” in defining tax deductions if you
are itemizing your income tax return
for calendar year 1995. How does this
relate to golf course superintendents?
Let’s take a closer look.

Golf clubs, shoes, umbrellas, bags
and head covers are considered “tools
of the trade” and are tax-deductible as
legitimate business expenses. Golf
hats, shirts, sweaters and jackets are
considered uniforms as long as they
have the superintendent’s golf course
logo and/or name on them and are
worn for work. If your club requires
you to wear a certain type of pants,
dress/work shoes as part of a uni-
form, they usually are tax-deductible.
These types of clothing obviously can
be worn during non-working hours

Continued on page 26

Ted Hunker

Stanley Metsker

Hunker tops in
TPC Network

By PETER BLAIS

ORLANDO, Fla. — Out-
standing tournament condi-
tions, Audubon certification
and a happy membership
combined to earn superinten-
dent Ted Hunker of the Tour-
nament Players Club at River
Highlands in Hartford, Conn.,
the TPC’s designation as its
top operation of the year.

Hunker received the award
atthe annual gathering of TPC
superintendents held here during the
International Conference and Show.

“The winning operation had such a ter-
rific year it was a very clear choice,” said
Cal Roth, director of maintenance for PGA
Tour Golf Properties. “The head superin-
tendent was very deserving of this award.”

That superintendent was Hunker.
Continued on page 21
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The rules of management have changed with new bents

Continued from previous page
acteristics and summertime per-
formance. To maximize perfor-
mance, several key maintenance
practices may need to be modi-
fied.

e Irrigation: Determining the
amount and timing of irrigation
for a Penncross green during a
Southeastern summeris one ofa
superintendent’s most challeng-
ing tasks. Several new varieties
such as Crenshaw, the Penn se-
ries, and SR1020 maintain deeper
root systems during the sum-

mer than Penncross. As aresult,
these bents require a different
irrigation program, with longer
intervals between watering. Less
frequentirrigation will be a great
weapon in trying to reduce
turfgrass disease. Additionally,
a better rooted turf will require
less hand-watering on a day-to-
day basis.

e Fungicides: Healthier
bentgrass requires less frequent
irrigation and fewer fungicide
applications at longer intervals.
Many new bentgrasses have

ure to realize savings from lower
fungicide use and reduced labor.
Also, some new bentgrasses may
not perform at their best under a
traditional Penncross fungicide pro-
gram.

Although there is a lack of re-
search on fungicide programs for
the new bents, superintendents can
learn valuable information by using
untreated check plots on greens
and experiments on a nursery
green. It is very important to leave
an untreated area on the back of
one or more greens. This allows the

More than one
superintendent has offered
this advice: ‘When growing
one of the new bentgrasses,

forget everything learned in
the past about Penncross.’
T B e T R P R |

shown improved summertime
performance, but frequently su-
perintendents do not deviate
from their Penncross manage-
ment program. Not reducing fun-
gicide applications means fail-

Dress your tees
in a mountain range of colors!

ow you can make your t

like a million dollars withdut
breaking the bank. TurfStone Tee

Markers by Standard Golf provide the
look and feel of real granite — at only a

fraction of the cost. They're even
available in 2 mountain range of colors!
Red garnet. White quartz. Blue slate.
Yellow sandstone. Black onyx. Gray
granite, too. Just like the real thing,

they're made to last for ages. ®

TurfStone Tee Markers are precision-
molded from a thermoset polyester
compound that is ten times stronger
than Corian®. It's a dense, non-porous
material that resists chipping, cracking,

STANUARD

taking for granite!

E”L - Pro 'Lint;-g

fading, even staining. It's impervious to
golf course chemicals — and available
for immediate delivery! M You can
order your TurfStone Tee Markers plain.
Or have them engraved with your club
logo in one color or with hole num-
bers. For all the details, simply contact
your nearby Standard Golf distributor,
and ask about TurfStone. It's the excit-
ing new material more golf courses are

Standard Golf Company

PO. Box 68

Cedar Falls, IA 50613 U.S.A.
319-266-2638 FAX 319-266-9627

TurfStone™ Tee Markers
by Standard Golf
provide the look and
feel of granite at a much
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TurfStone is a trademark of Standard Golf Company. Corian is a registered trademark of DuPont.

superintendent to examine
both the intended, and some-
times the unintended effects,
ofa fungicide application. Ad-
ditionally, a nursery green is
a great place to experiment
with reduced levels of fungi-
cide use or longer intervals
between applications.

e Mowing height: Based
on observations in the field, it
appears that varieties such as
Crenshaw and the new Penn
series perform better under
lower mowing heights.
Crenshaw has more than twice
as many plants per unit area
compared with Penncross,
while the Penn series varieties
have almost three times as
many. The recommended mov-
ing height for the Penn series
varieties is 1/8 inch. Failure to
maintain a low mowing height
can result in turf that is puffy
and slow, with higher thatch
production.

e Aerification & top dress-
ing: Varieties with high plant
populations produce higherac-
cumulations of organic matter
than Penncross. As a result,
core aerification and top dress-
ing are important tools to avoid
an excess build-up of organic
matter and to maximize the
performance of these greens.
Thatch is only a problem if it is
allowed to accumulate to an
excessive level. For courses
where the green committee
frowns on aerification and top
dressing, some bents with the
highest plant populations may
not be suitable.

¢ Nitrogen requirement:
Little work has been done to
determine the optimum level
of nitrogen for these grasses,
but early evidence suggests
nitrogen levels will probably
differ from those used on
Penncross. Aninteresting note
about Crenshaw: Many super-
intendents growing Crenshaw
feelit maintains a darker green
color at lower nitrogen levels
than Penncross. However, re-
search conducted by Dr. Bob
Carrow of the University of
Georgiareveals that Crenshaw
does better under a high nitro-
gen level. Carrow recognizes
this paradox and suggests
monitoring clipping levels to
help determine the need for N
applications to Crenshaw.

CONCLUSION

Based on many field obser-
vations and discussions with
superintendents, the new
bentgrass varieties probably
will clearly do better under
management programs differ-
ent from that for Penncross.
More than one superinten-
dent has offered this advice:
“When growing one of the
new bentgrasses, forget ev-
erything learned in the past
about Penncross.”

The new varieties are giving
golfersimproved greens in the
Southeast and offer superin-
tendents the opportunity to
experiment and learn how to
maximize performance.
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Last Year, It Was Daconil Ultrex-
To Bring Fast, Thorough Mixing
To Dry Fungicides.

Now, Its New Daconil Weather Stik
To Bring Greater Sticking Power
To Flowables.

These Micrographs Show It.

Daconil Weather Stik Flowable Generic

Chlorothalonil Fungicide Chlorothalonil Fungicide
after a 1/2” rain stress (SEM - 330X)* after a 1/2” rain stress (SEM - 360X)*




Daconil Weather Stik Chlorothalonil Fungicic

Initial Application After Moderate Simulate

Flowable Generic Chlorothalonil Fungicide

Initial Application After Moderate Simulate

And Wash-Off Tests Show It, 1
Sticks And Stays Likel

They say seeing is believing, and heres enough seeing  So when other fungicides might wash away, you can

to make anyone a believer. Because high magnifica- continue to count on Daconil Weather Stik for control
tion scanning electron microscopy of treated turf sam-  of major turf diseases on both warm and cool season
ples shows it. And so do Plexiglas' wash-off studies —  grasses. That includes brown patch, leaf spot, melting
studies that have been shown to correlate directly to out, dollar spot, anthracnose, rust, red thread, and
realkworld performance. New Daconil Weather Stik™ snow mold. Plus control of most ornamentals plant

fungicide sticks and stays like the competition cant. diseases and algal scum, too.



2d Rainfall/Irrigation

After Heavy Simulated Rainfall/lrrigation

d Rainfall/Irrigation

After Heavy Simulated Rainfall/lrrigation

00. New Daconil Weather Stik

'he Competition Cant.

In addition, Daconil Weather Stik can be tank-mixed
with a wide range of turf and ornamentals fungicides
(consult label), so you can also count on it for broad-
spectrum support of your systemics, as well as disease
resistance management. Remember, theres never
been a documented case of disease resistance to a
Daconil brand fungicide in over 25 years.

And Daconil Weather Stik is more concentrated than
prior formulations, so you'll have fewer jugs to get rid
of, too. Which simply says from

better protection to easier q

disposal, Daconil Weather
Stik is the right flowable / // 7 / // T
choice for you. Weather Stlk

Sticks and Stays Between Sprays. Guaranteed.



Daconil Ultrex
Chlorothalonil Fungicide

Dry Generic
Chlorothalonil Fungicide

45 sec

Daconil Ultrex goes into suspension in less than a minute and stays in suspension
even after six hours for consistent coverage from start to finish.

Prefer A Dry Fungicide? Get The One
That Gives You Fast, Thorough Mixing
And Easier Disposal, Too.

YL | /24 SEabIe Suspension
Weather Stik™ o

Sticks and Stays Between Sprays. Guaranteed. Daconil Ultrex®
fungicide. The breakthrough dry alternative that
goes into suspension faster and stays in suspension
to give you consistent spraying from start to finish
with less settling out and fewer problems with
clogged nozzles. Because of that same breakthrough
technology, Daconil Ultrex pours completely out of
the bag, so you eliminate all need for rinsing.

‘ Get advanced spray-dry

Of course, because bags are easier to get rid of
than plastic jugs, and you have fewer of them,
disposal is that much easier. Now add the sticking
and staying power of our Weather Stik® formula-
tion for exceptional broad-spectrum control of
some 70 diseases that attack turf, ornamentals,

and trees, and it all adds up to another great choice
for you. ISK Biosciences Corporation, Turf & Specialty
Products, 1523 Johnson Ferry Rd., Suite 250,

Marietta, Georgia g
30062, ISK BIOSCIENCES

Always follow label directions carefully when using turf and ornamentals plant protection products. ® Registered trademark of ISK Biosciences Corporation.

™ Trademark of ISK Biosciences Corporation.

' Plexiglas is a trademark of Rohm and Haas Co.

* Micrographs have been colorized for demonstration purposes.
AG-A6895 |



POWER TO THE PEOPLE

Charging cars,

By TERRY BUCHEN
ESTERVILLE, Ohio
— Power companies
traditionally, in most
parts of the country, review a
golf course’s electricity rates
once a year to determine
whether it qualities for a lower
rate structure. Charging
electric golf cars and operating
the irrigation system pumps
and wells are the two areas of a
course that usually use the
most electricity. Let’s take a
closer look at how one golf
course greatly reduced its golf
car-charging operating costs.

Little Turtle Country Club, a
Pete Dye design from the early
1970s, found a way to reduce
its golf car-charging operating
costs.

Little Turtle CC charges its
golf cars from the clubhouse
that had only one electric
meter for the entire building.
After conferring with Colum-
bus Southern Power Co., the
club found it could charge its
cars during off-peak hours
after modifying the electric
system and following a few
simple rules.

The criteria were:

¢ charging of the golf cars

MAINTENANCE

irrigating at ‘right time’ saves

The total re-wiring and new meter cost $5,000,
which was recovered the first year.

had to use more than one-third
of the total power consumed in
the clubhouse;

® a separate electric meter
would have to be installed for
the golf car chargers only; and

¢ the charging area would
have to be wired separately
from the clubhouse to the new
electric meter.

The total re-wiring and new
meter cost $5,000, which was

recovered the first year.
Off-peak hours are from 9
p.m. to 7 a.m. Monday through
Friday, all day Saturday,
Sunday and the seven usual
holidays, said John L. Mead,
owner of Little Turtle CC and
partner in Xanadu Golf
Ventures. “We installed a
timing device that would turn
on all of our golf car chargers
not a minute before 9 p.m.

during the week, and this 10-
hour charging period was
ample to get our cars charged
fully,” Mead said. “Our usage
was only 10 percent of the
peak-demand rate, thus we
saved 90 percent on our
electricity rates. We did not
have to pay any peak-demand
kilowatts, as our rate structure
for the basic kilowatt hours
went from 5 cents down to 1.2
cents. The year before we re-
wired our chargers, we spent
$64,000. The year after the
modifications, we spent
$55,000 — thus a $9,000 saving
the first year of operation.”

Little Turtle CC, he said,
“had to commit to the power
company for one full year at
the off-peak charging proce-
dure and had to get the
company’s full blessing on the
type of electric meter and car-
charging timing device before
they would qualify us for the
lower rates. We are very happy
with our new car-charging
procedure and it only proves
that hard work pays off.”

Buffer strips are
multidimensional

Following last summer’s
extreme drought and deluges,
the Vermont Department of
Environmental Conservation
(VITDEC) reports that buffer
strips were proven to be valu-
able in more ways than one.

Not only are buffer strips
“incredibly valuable to the
protection of surface water
quality,” the VITDEC said in
its “Out of the Blue” newslet-
ter, their root systems stabi-
lize the earth.For those who
live in areas where the August
flood wreak-ed greatest dam-
age, it was easy to witness
some examples of the role that
buffer strips played in protect-
ing the water quality,” the re-
port said. “Buffer strips, veg-
etative shoreland areasfiltered
out major debris that was be-
ing carried down to the rivers
and lakes... Buffer strips also
helped stabilize the banks with
their root systems.”

In areas where buffer strips
had been cut away from sec-
tions ofariver or lake, VITIDEC
said, “shorebanks literally
cavedinand eroded away, add-
ing nutrients and sediments to
the water and, in some
Icoations, forever changing the
path of the water.”

passed beyond mere

perhaps it’s time your
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NoT EVERYONE ON A GoLF COURSE

WANTS LONG DRIVES AND LOW SCORES.

P

Sentlnel Golfers worry about s “other systemic fungicides. And it won’t quit

TURF FUNGICIDE

, breakmg par. You’d rather break the strangle—A : working at critical times, either. Like, say, just
hold turf diseases can put on your fairways, - before tournament weekend. What’s more,

‘ tees and greens. Sentinel® fungicide can helps” - Sentinel offers the protection you need at far
Sentinel offers the longest control and best lower rates than competitive products—
performance on brown patch; dollar spot, anywhere from nine to 100 times less active
summer patch and 11 other turf diseases—at - - ingredient. That minimizes worker exposure

i  the lowest rates. Sentinel controls the toughest - and lessens the environmental load. When it

* diseases 20-35% - comes to performance, Sentinel has proven
; g . DS 0B P

. longer than itself on 12 different varieties of turfgrass.
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Agra Turf Benham Chemical Co. E.H. Griffith, Inc. George W. Hill & Co., Inc.
Searcy, AR Farmington Hills, MI Pittsburgh, PA Florence, KY
Availalile 501-268-7036 810-474-7474 412-271-3365 606-371-8423
from: Agriturf Cannon Turf Supply, Inc. Fisher & Son, Inc. Grass Roots Turf Supply
Hatfield, MA Fishers, IN Malvern, PA Mount Freedom, NJ

413-247-5687 317-845-1987 610-644-3300 201-361-5943



Not to mention hundreds of courses nationwide.
So while no one will ever say, “You really got
ahold of that residual” or “wow, low rates;

you’ll have the personal satisfaction of knowing

A SANDOZ

you're using the best possible fungicide around.

distributor, Sandoz sales representative or

call 1-800-248-7763.

SOME PREFER LONG

Always read and fonow label dlrectlons Sapdoz Agro, Inc., 1300 E. Touhy Ave., Des Plaines, 1L 60018.
Sentinel is a trademark of Sandoz Ltd @1995 Sandoz Agro Inc i k
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LONGEST CONTROL.
BEST. PERFORMANCE.
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For details, call your authorized Sentinel

Metro Milorganite, Inc.
Bedford Hills, NY

914-666-3171

Professional Turf Specialties
Champaign, IL

217-352-05

91

Regal Chemical Co.

Alpharetta, GA
800-621-5208

Turf Industries, Inc.

Dallas, TX
214-241-0545

Turf Industries, Inc.

Houston, TX
800-288-8873

Turf Supply Co.
Eagan, MN
612-454-3106
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United Horticultural Supply
Aurora, OR
503-678-9000

Wilbur-Ellis Co.
Auburn, WA
206-351-6591
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TPC superintendents sail smooth waters with computer support

By CHRIS SMITH

JACKSONVILLE, Fla. — The
Tournament Players Club (TPC)
Network has taken efficiency to
a new end.

Though the 15 TPCs excel in
service operations geared to-
ward such patron satisfaction as
golf and food and beverage, a
true litmus test for this commit-
ment is found in an area many
clubs keep from public exposure:
the maintenance facility.

Perceived as cluttered and oil-
stained, with machine parts
strewn around, the maintenance
facilities at TPCs have adopted a
policy of cleanliness and overall
efficiency.

“We teach organization and
professionalism, and we carry
that image onto the course,” ex-
plained Gary Myers, TPC re-
gional director of golf course
maintenance. “We have taken it
to a different level. Our equip-
ment runs well and lower and
looks good. In turn, our crews
take more pride in doing their
work.”

The maintenance area is as
well organized as any depart-
ment at a TPC. Not only is it
immaculately clean, but every
piece of equipment, every spare
part, every maintenance require-
ment and every chemical is ac-
counted for by computer.

The equipment, from mowers
to blowers, is subject to a strict
schedule of routine mainte-
nance. A check-and-balance sys-
tem accounts for who uses what
and when.

Moreover, all the equipment
and parts needed for mainte-
nance are right there, as com-
plete as any auto-repair shop.
Inventory use and needs auto-
matically are updated in the com-
puter system.

This initial commitment to
high care has resulted in untold
savings and old equipment look-
ing and running like new.

“The total labor and cost is
kept on each piece of machin-
ery,” said George Degeal, cor-
porate equipment manager who
is based at TPC at Summerlin in
Las Vegas. “We have 110 to 120
pieces here, which cost about
$628,000,” he said. “The only
reason we buy equipment now is
to upgrade. But we don’t need to
replace anything.”

“The whole concept is effi-
ciency,” said Degeal, a former
Marine jet mechanic. “If you buy
equipment and don’t maintain it,
you buy it again in maybe four
years. How long it will last is not
cut-and-dry.

“If a piece of equipment
doesn’t work, it can disrupt the
maintenance schedule. So it is
important for our labor to be ef-
ficient. We have a $30,000 inven-
tory in parts (at Summerlin) and
rarely have to wait for one to
come in. The computer tells us
when to reorder. The entire TPC
Network is computerized this
way.”
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This is consistent with the fun-
damental management philoso-
phy throughout the Network.
The bottom line is maintaining a
consistency of excellence
through a well-thought-out plan
of action.

It begins with meticulous at-
tention to details, be it em-
ployee orientation, quality hir-
ing program, training and
safety programs, the overall
maintenance operation, or food
and beverage. Nearly every-
thing is computerized and

spelled out in black and white.

Administrators have found a
basic system that works and have
continued to perfect it. In fact,
the Networkwide Above and
Beyond program for employees,
which instills the importance of
pride and service, has been used
by other corporations.

“We have a lot of guidelines
and procedures,” Myers said,
“to ensure a quality presenta-
tion each day. The program,
which started eight or nine
years ago, instills in the staff

what customer service is.”

The Above and Beyond pro-
gram has proven successful.

“It all starts with communica-
tion,” Myers said. “We have a lot
of rules and procedures and are
always looking for ways to im-
prove.”

Regular safety seminars are
held for the entire maintenance
staff, which has had a significant
impact throughout the Network.

“We have a very thorough
orientation,” said Cal Roth,
TPC national director of golf

course maintenance opera-
tions. “We promote a safe, cor-
rect, efficient manner in all
jobs. Our employees are cross-
trained and our safety program
is on-going.

“Since we initiated our safety
program, our workers-compen-
sation losses have dropped dra-
matically throughout the Net-
work. In 1994, we had three clubs
that had no workers’-compensa-
tion claims. That is significant
with the number of people we
employ.”

HEeERE. THERE. EVERYWHERE.

How’s THAT FOR APPLICATION GUIDELINES?




TPCs honor Hunker, River Highlands

Continued from page 15

“It's a wonderful feeling to be
considered the best of the best,”
Hunker said. “It's particularly
rewarding because in my previ-
ous four years here we never
had a chance.”

River Highlands underwent a
major renovation a few years ago
and it has taken several seasons
for the course to mature, Hunker
noted. The final major improve-
ment was placing new sand in all
the bunkers, a job that was com-
pleted prior to last summer’s

MAINTENANCE

tified by the Audubon Coopera-
tive Sanctuary Program.

Hunker noted the contribu-
tions of his two assistants, Noel
Hall and Tom DeGrande, as well
as equipment manager Bob
Tyler. “We wouldn’t have won
this without them,” he said.

Hunker grew up in Pueblo,
Colo., and earned a turf manage-
ment degree from Colorado State
University. He worked six years
as assistant superintendent and
head superintendent at DeBell
Golf Club in Burbank, Calif.,
before returning to his home
state as course manager of Boul-
der Country Club. After sixyears

PGA Tour stop, the Greater
Hartford Open. The Tour play-
ers applauded the improve-
ments during the tournament.
Greg Norman won the event.

The course members also no-
ticed the improvements and
showed their pleasure through
a membership survey. “It came
back very positive,” Hunker
said. “They were much happier
than in past years.”

Audubon International topped
off 1996 by designating River
Highlands as the 48th facility cer-

at Boulder, he took over River
Highlands in 1991.

Roth praised the work done
by superintendents at all 22 TPC
operations. “It was a very chal-
lenging year with the heavy rain-
falls and heat waves that hit many
parts of the country,” he said.
“The tournament expectations
were higher than ever. But we
still had numerous successes
and had the best conditions ever
at our facilities.”

In addition to Hunker, five TPC
superintendents received gold-
level awards for superior condi-
tions at their facilities: Mike
Dufrey at TPC of Michigan); Fred

NATURAL ORGANIC

Milorganite
P e R

On greens. On tees. On fairways, roughs, flower beds, transp|ants
— even in your divot mix. Milorganite delivers outstanding results for
a uniform playing surface. No other fertilizer is easier on plants or
simpler to use. Milorganite’s slow release, organic nutrients won't
burn or cause a flush of growth. Plus, it's high in
micronutrients such as iron to promote dense, vigorous turf.

And Milorganite resists leaching, for a sound environmental
profile. So call your distributor today, or call Milorganite's

turf professionals direct at 1-800-304-6204. It's casy.
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Klauk at TPC Sawgrass (Jackson-
ville, Fla.); Gary Meyers at TPC of
Scottsdale (Ariz.); Jerry Dyer at
TPC Southwind; and Collier Miller
at TPC Summerlin. Klauk also re-
ceived an award for having the
best-landscaped course for the
third straight year.

The TPC also honored four
operations with worker safety
records that, according to Roth,
were five times better than the
national average. These were the
Golf Club of Jacksonville, TPC
at Avenel, TPC at Southwind and
TPC at Eagle Trace.

The superintendents turned the
tables on Roth, presenting their
boss with a plaque for his help in
running their facilities. “This is in
recognition of the assistance we've
received from headquarters,”
Meyers said. “We could not do
our jobs without your support.”

R.T. JONES GOLF CLUB

JOINS SANCTUARY SYSTEM

GAINESVILLE, Va. — The
Robert Trent Jones Golf Club
(RT]J) has achieved designation
as a Certified Audubon Coopera-
tive Sanctuary by the Audubon
Cooperative Sanctuary System.
Numerous projects undertaken
on the course enhance habitat
for wildlife and preserve re-
sources for the community in-
cluding providing nest boxes for
bluebirds, purple martins and
wrens; placing bat roost boxes;
using integrated pest manage-
ment techniques; careful moni-
toring of water quality; water con-
servation; and creating buffer
zones to enhance water features.
Superintendent Glenn Smickley
said: “Since the golf course is
located on Lake Manassas, a
drinking water reservoir, I am
very aware of my obligation to
make sure the integrity of the
lake is not jeopardized in any
way. With the implementation of
acomprehensive integrated pest
management program and strict
water management measures,
data collected by an independent
source has shown that water
quality of the lake has improved.”

GULL LAKE VIEW GOLF CLUB
EARNS SANCTUARY STATUS

AUGUSTA, Mich. — Gull Lake
View Golf Club has been desig-
nated a “Certified Audubon Co-
operative Sanctuary” by the
Audubon Cooperative Sanctuary
System. Gull Lake View Golf
Club became the fifth in Michi-
gan and the 49th golf course in
the nation to receive the honor.
“Gull Lake View Golf Club has
shown a strong commitment to
its environmental program. They
are to be commended for their
efforts to provide a sanctuary for
wildlife on the golf course prop-
erty,” said Marla Briggs, staff
ecologist for Audubon Interna-
tional. “The programs that we
have developed while participat-
ing in the Audubon Cooperative
Sanctuary Program have helped
us to bring a very natural feeling
to the golf experience on our
courses,” Gull Lake officials said.
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Canada’s top super, Lewis,

By MARK LESLIE

l ; ELOWNA, B.C., Canada — It
was a fluke, a temporary job
offer from his municipal em-

ployer, that propelled Craig Lewis into

the world of greenkeeping. Two
decades later, Lewis is Canada’s

Superintendent of the Year.

Back in 1971, the corporation of the
District of Surrey had an opening for a
turf facility man-
ager. “They
prompted me into
taking it until they
could find someone
else,” said Lewis,
who worked for the
municipality as a
horticulturist. “The
more | got into it,
the more I realized there was a lot more
to growing turf than throwing fertilizer
and water on it. Before long, I realized
that’s where I wanted to be.

“It was a funny twist of fate.”

About receiving Superintendent of
the Year honors from the Canadian Golf
Superintendents Association (CGSA)
during its annual conference in
Vancouver, March 2-5, Lewis said: “It’s
very flattering. I have a lot of respect for
my fellow superintendents and I will very
much cherish this for the rest of my life.”

Calling himself “a recycled superinten-

Craig Lewis
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still in temporary |ob

Kelowna Country Club’s 12th hole displays course’s

dent,” Lewis traveled a winding road that
has brought him back, on Jan. 2, to Ke-
lowna Golf and Country Club, a semi-pri-
vate facility where he had worked before.
While working for Surrey, he studied
turf at British Columbia Institute of Tech-
nology in Vancouver and landscape tech-
nology in an apprenticeship program at
British Columbia Vocational School. Gra-
duating in 1975, he landed a superin-
tendent’s job in 1975 at Spallumcheen
Golf & Tennis Club in Vernon. In 1977 he

.;_f’ﬂistnbuted three rod e]ector '
system that prevents binding.
~ So what’s missing from this
- picture? Par Aide’s lever action
hole cutter, the only handcrafted

- hole cutter... reco nized as

manicured beauty.

left to travel Western Canada as a
technical representative for O.M. Scott &
Sons, a position he held two years.

“I kept looking for another way to
look at things. That’s how you get a
well-rounded education,” he explained.

In 1979 Lewis accepted a position as
grounds superintendent at Kelowna, a
member-owned club that squeezes
55,000 to 60,000 18-hole rounds a year
into a nine-month season. There he
remained until the spring of 1992 when
“another way to look at things” came
knocking at his door: Developers wanted
a superintendent to oversee construction
of nearby Quail Ridge Golf Resort.

After building Quail Ridge and begin-
ning another project that fell through
financially, Lewis was offered his old
job back at Kelowna Golf & Country
Club and jumped at the chance.

“Kelowna was a great job and club,”
he said. “But I wanted to know about
the construction side of the business.
You wonder if you could handle grow-in
and construction from the ground up.
Quail Ridge afforded me that opportu-
nity. I left a very good job, got the

experience I wanted so badly, and now
am back at Kelowna and I'm the
luckiest guy in the world.”

“There are lots of rewards, but con-
struction is a young man’s job,” said the
43-year-old Lewis, a Master Superinten-
dent. “My office was my pickup truck.
You park your equipment under tents
and trailers...”

Returning to the ranks of superinten-
dents, Lewis called on his colleagues “to
stand up and take a bow” for advancing
their education and industry research.
“We know more than ever before,” he
said. “The different associations fund
research projects and, in turn, the resear-
chers bring their findings to our semi-
nars and annual conferences. We gener-
ated this. Nobody else made it happen.

“We thought, ‘What do we need to
learn about? Do we need to sharpen our
people skills? Where is there a hole in
our education? And that drives the con-
tent of our seminars and conferences.”

Lewis also cited the golf industry’s
willingness to fund research in the face
of accusations that it is polluting the
environment.

“That shows the courage of the indus-
try. We decided if we are doing some-
thing wrong, let’s undo it. Through the
Cape Cod study and others, we found out
we weren’t doing anything of the sort.
But, we want to know either way. Hey, we
have children and grandchildren of our
own,” said the husband and father of two.

Lewis got involved in this process early
in his career. He joined the Western
Canada Turfgrass Association in 1971
and served in all board positions from
1983-92. A member of the CGSA since
1975, he has served on many committees

Continued on next page
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You and the environment will
reap the benefits:

* Less water use

* Less pesticide use

* Less maintenance

» Establish habitats for small wildlife and birds
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* Meet the criteria for participation in the Audubon
Cooperative Sanctuary Program

* Add to the beauty and diversity of the golf course

To learn all about the selection, establishment
and maintenance of these “naturals,” talk to the
long-time experts at Lofts.

(800) 526-3890
Ext 207 for technical information
Ext 250 for literature

Lofts Seed Inc.
Lorts| Somerset, NJ 08873
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Case makes his case for inventive algae cure

By MARK LESLIE

MEMPHIS, Tenn. — Algae.
It's been a dreaded foe for the
golf course superintendent...
until now.

Superintendent Jeff Case of
Quail Ridge Golf Course here
has devised a cure for algae that
USGA Green Section Mid-Conti-
nent Region Director Jim Moore
termed “simple but ingenious.”

And relatively cheap. Under
$500, Case guesses.

Spotting wet ground and asso-
ciated algae, Case will spike or
aerify the area, then bring in his
secret weapon: a fan built into a
frame that can be inverted and
aimed directly at the ground,
drying out the algae in little time.

Case suggested this process:

¢ Obtain a 36-inch-square, di-
rect-drive shop fan ($300 to $400).

* Build a frame (about $100 in
materials) for it so that, when
inverted, the fanis 36 to40 inches
off the ground.

¢ Place it on wide pneumatic
tires to prevent rutting.

* Add a hitch so it can be
hauled behind a vehicle. It
should be light enough to easily
maneuver by hand.

The fan, Case said, is “a really
good tool to physically dry out
the algae and give the turf more
opportunity to fill in. Another
advantage is that it’s portable. If
you have more than one area
that is infected with algae, you
just move from green to green.

“In some instances we put a
generator in the back of the cart.

Lewis, super

Continued from previous page
and coordinated the national
conference in 1989.

_ What does the future hold
for superintendents? More
training in personnel manage-
ment and environmental
issues, Lewis said.

“Most of us are strong agro-
nomically,” he said. “Our weak-
nesses are almost always in the
field of people-management
skills. When there is a break-
down, when a superintendent
gets himself in trouble, it’s
usually because of a lack of
communication and poorly
managing people. None of us
learn that in school. I've
attended many interpersonal
relationship seminars, but I still
think that is the focus, especially
for young people coming up.”

The environment, he added,
“is a growing problem every-
where in North America — and
it should be. Superintendents
are stewards of large tracts of
land and it’s incumbent on us
to exercise the very best in
management practices, with
the idea of being soft on the
environment.

“Sometimes it's tough be-
cause you deal with peoples’
perceptions rather than facts.
But that keeps us sharp and on
our toes.”

GOLF COURSE NEWS

Other greens have electricity.”
The height of 36 to 40 inches,
he said, is because when the air
hits the ground from that height
it deflects and covers a larger
area — 200 to 300 square feet.
Case warned thata person must
watch carefully, “because it can
dry an area so fast you can lose
turf. You want to dry out the
ground butnot the leaf of the plant.
This is why it's important to have
a crew member close by at all
times. He would be there also, to
accommodate play.”

In your business

two types of crabs
are a fact of life. New
ACCLAIM"™ EXTRA
Herbicide provides
excellent control of
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Having a crew member oN
presentisalso important, he said,
because “youdon’t want to cause
ruts” in that often-wet ground,
or interfere with play.

After the algae is dried up,
Case sometimes spot-fertilizes or
overseeds the area.

The time required to dry off
an algae-laden area varies as
greatly as the wetness of the al-
gae and the soil, he said. “On
one green it may take three hours
and another, 30 minutes. Butit’s
worth the wait.” Jeff Case checks the effect of his improvised “algae fan.”

ONE CRAB WE CONTROL.

THE OTHER ONE’S UP TO YOU.

/

also still be used on
bluegrass, ryegrass,
zoysiagrass, fine fescue,
tall fescue — even
bentgrass fairways and
tees. And ACCLAIM

the crabgrass escape type. Even more EXTRA controls crabgrass escapes from
concentrated than the original Acclaim, the 1-leaf stage right up to just before
ACCLAIM EXTRA is 14% stronger. So that ~ seed head formation.

lower rates give you the same dependable No preemergence herbicide is perfect,

spot treatment control without damaging  so make postemergence ACCLAIM EXTRA
your existing turf.
also lets you reseed fescue and ryegrass program. As for that other type of crab. ..
immediately after the spray dries* It can sorry, but you’re on your own.

Plus, ACCLAIM EXTRA a part of your season-long crabgrass control

*Wait 3 weeks for bluegrass, zoysiagrass, bentgrass.

Acclaim Extra

HERBICIDE
0 -
¢ AgrEvo
A company of Hoechst and NOR-AM
Read and follow label directions carefully. AgrEvo USA Company, Wilmington, DE 19808 © 1996
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By DOUGLAS PAGE

ORTLAND, Ore. — The
PEnvironmenlal Protection

Agency rates “nonpoint
source” (NPS) pollution as the
number-one threat to the na-
tion's water quality.
NPS pollutants enter the ground
and water table from other than
asingle point. Golf courses have
a NPS pollution reputation be-
cause of the suspected run-off of
pesticides and fertilizers used to
keep the track green and play-
able.

Recent studies, however, have
shown this reputation may itself
be suspect. A three-year U.S.
Golf Association-funded environ-
mental study by the University
of Florida has demonstrated that
most organo-phosphate pesti-
cides sprayed on greens are ab-
sorbed into the courses’ thick
thatch layer — the layer of dead
and decaying organic matter at
the top of the soil surface and
just below the grass.

According to Florida soil sci-
entist George Snyder, “Even less
of the pesticide penetrated into
the soil and very little seeped
into the percolated water.”
Snyder said the dense root mass
of the turfgrass system makes it
an ideal “living filter system” for
cleansing the water that moves
through it.

The thatch layer of the turf
holds the pesticides for the soil’s
microbial organisms to feed on,
destroying the toxic organic
compounds.

Some course architects have
known this all along.

“There’s been a lot of misin-
formation about golf courses and
their negative impact on the en-
vironment, even though golf
courses have been a forerunner
in being environmentally sensi-
tive,” said golf course architect
Pete Dye, who recently offered
to redesign Purdue University’s
North Course to support a
turfgrass research center dedi-
cated to further turf management
and pesticide application stud-
ies.

Even so, some golf course su-
perintendents feel there are ex-
tra steps they can take to relieve
their courses’ impact on the en-
vironment.

Riverside Golf and Country
Club, an 18-hole private facility
here, has implemented opera-
tional changes designed to elimi-
nate pesticide runoffinto ground
water from the course’s cart and
mower washing stand, which
also reduces water consumption
through conservation and reuse.

The changes are saving more
than the water table; the club
estimates it is saving between
$10,000 and $30,000 a year.

Former course superinten-
dent Tom Christie adapted a sys-
tem used at car washes to fit the
club’s golf car and mower wash-
ing operation. Riverside’s mow-

Douglas Page writes about science
and ecology from Manhattan Beach,
Calif.
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Club’s extra steps lead to water,
and dollar, conservation

ers are maintained, washed and
adjusted daily, yielding ample
opportunity to recycle water and
debris. The closed-loop system
recycles 45,000 gallons of water
a month after a filtering appara-
tus sifts out grass and other con-
taminants.

Interim superintendent Greg
Smith is carrying on Christie’s
environmental awareness. “This
is our contribution to the clean-
water movement,” he said. “

We're recycling our wash water.
We filter it, we clean it and keep
using it over and over, rather
than just discharging it some-
where.

“We have to be stewards of
the land. We can’t just dump any
excesses we have, whether wa-
ter or pesticides.

“It's going to get to the point
that it may be required that ev-
erybody recycles their wash
water. We're just trying to stay

ahead of the game and not be a
polluter in our environment
here.”

The wash-water recycling fa-
cility (a Water-Maze, manufac-
tured by Landa Corp. in Port-
land) supplements the overall
conservation designed into the
course.

Beneath the facility, an exten-
sive drainage system captures
naturally cleansed water and re-
turns it to a holding reservoir.

The combination of water from
the drainage system and a well
fill the reservoir and feed the
club’s sprinkler system.

The club has also installed a
weather station on the grounds
that monitors such variables as
air temperature, humidity and
wind.

The instrument calculates the
evapo-transportation rate (the
amount of water a plant needs
for nourishment each day) ofthe
club’s grasses and plants. The
station then informs the com-
puterized sprinkler system how
much water to deliver from the
800-plus sprinklers.

RAINIBIRD

With radius ranges from 20 to 98 feet,
EAGLE 500, 700 and 900 series rotors
provide unmatched versatility to meet
the challenges of any course.

GOLF IRRIGATION

rotors are

The new EAGLE™ gear drive rotors
from Rain Bird prove that advanced
technology can have
practical applica-
tions. EAGLE

designed to
work right out
of the boxand
keep on working. Closed
case EAGLE rotors provide superior
reliability, unmatched debris
resistance, labor-saving main-
tenance, uniform application and
versatility from tee to green.

Rain Bird Introduces EAGLE™

Gear Drive Rotors

Closed Case Provides Proven

Debris Resistance

True closed case
construction of
EAGLE rotors
extends the
life of the
rotor by protec-
ting the motor from
debris, outside elements

and environmental changes. The
industry’s only self-flushing mode
at pop-up and pop-down adds
another barrier to debris—even in
the finest sand and silty soil types.



MAINTENANCE

s O, CANADA!

800 number provides pest data | W, Virginia elects Tennant I e

USGA appoints
AMHERST, Mass. —The Uni- tial disease problems, growing David A. Tennant of surer Bill Nickerson Jr. of /

versity of Massachusetts Coop- degree-day reports, cultural Lakeview Resort and Confer- Wheeling (W.Va.) Country C(]n(]do S YQmGdO

erative Extension Service hasin- problems, pest management ence Center in Morgantown Club and Directors Jim

stituted alandscape message 800  strategies, and upcoming educa- has been elected president of Farren of Clarksburg Coun- OAKVILLE, Ontario, Canada

telephone number, allowing tional programs. the West Virginia Golf Course  try Club in Oceana, Rodney — Teri Yamada, national direc-

turfgrass managers, arborists Dialing the 800 number, call- Superintendents Association. Noel of Glade Springs Resort tor of the Royal Canadian Golf

and others to be in touch with ers then press 1 for the Cape Tennant, who succeeded inGlenMorgan, Bob Buehner Association, has been named to

local pest activity. Cod area, 2 for Plymouth and Past President Art Casto Sr. of Pines Country Club in the U.S. Golf Association’s Envi-

Superintendents can call 800- Bristol counties, 3 for the Bos- of Kanawha County Parksand Morgantown, Gene Boggess ronmental a“.d Turfgrass Re-

226-4476 (4IPM) 24 hoursaday, ton area, 4 for the Worcester Recreation Department, is of Tri-Star Soil in Bruceton search Committee.

seven days a week and get a region, and 5 for Pioneer Valley joined by newly elected Vice Mill, Howard Lott of Bridge- Yamada is chairman of the

four- to seven-minute message. and the Berkshire Mountains President Jason Griffith of port (W.Va.) Country Club, Canadian Turfgrass Research

Information includes what in- region. Woodridge Plantationin Min- and Joe Weaver of West Vir- Foundation’s Steering Commit-

sects are emerging that week, New England Brows Inc. has eral Wells, Secretary-Trea- ginia University. tee and a member of the Golf

disease occurrences and poten- partially funded the phone line. Course Superintendents Asso-
ciation of America’s Research
Committee.

“I am very honored to be in-
vited to sit on this prestigious
committee,” Yamada, one of only

Conserving Nature’s Resources Since 1933.™ two non-Americans on the USGA

i 2 panel. “One of my chief concerns
has been the coordination of

American and Canadian

turfgrass and environmental re-

search for the betterment of the

game throughout North

America.”

The USGA Environmental and
Turfgrass Research Committee
was established to produce im-
proved turfgrasses which sub-
stantially reduce water use, pes-
ticide use and maintenance
costs; develop management
practices for new and established
turf which protect the environ-
ment while providing quality
playing surfaces and encourage
young scientists to become lead-
ers in turfgrass research.

The Royal Canadian Golf As-
sociation is the governing body
of amateur golf in Canada.

Golf Foundation
names director

NUMBER THIRTEEN OAKVILLE, Ontario— Linnea
OLpE FLoripa Gorr CLuB Turnquist of Calgary, Alberta,
an active promoter of women’s
golf for several years, has been
appointed executive director of
the recently restructured Cana-

, dian Golf Foundation (CGF).
i Turnquist for three years has
owned and managed Par W Golf
o Programs, a Calgary-based busi-

ness designed to develop inter-
est and participation in women’s

Top Se_rvicing part-circle versions with a choice of Water Lubricatiop Is goli. Pior.to creating Par W,
Eases Maintenance electric, hydraulic, Stopamatic® Environmentally Friendly Turnquist held several positions
EAGLE rotors are easily serviced (SAM) and block (B) models. Should FAGLE gear drives were designed with the Alberta Sport Council,
. . : % ’ Spruce Meadows, Hockey Canada

from the top. The simple removal needs change, simply install the to work in a water environment and TELUS Corp
of snap rings provides quick access new internal assembly inside the and req'uire 1o lubr it?ant. SQ tbere She will direct the overall op-
to the internal assembly and E U is no risk of oil leaking into erations of the Canadian Golf

the ground. Their rugged Foundation, including develop-
design provides reliable ment and implementation of
performance with all types fund-raising programs aimed at

" advancing golf in Canada and
of water conditions—even e
3 increasing junior development.
reclaimed water.

5 “Ms. Turnquist has the drive
Product Line Top serviceable for labor-saving maintenance. For breakthrough technology that and energy necessary to take the

valve—no digging. And pres-

sure regulation and arc adjust-
. mentcan be made from the

top using only a screwdriver.

Qi Yocaatiity existing case—no need to rewire. won't break down, call your Rain gs:a((lllﬁg:t’izl[ﬁ E‘O:'ar;gaw"%;iﬁ

Reg'ardless of t.he climate, soil type, Plus, the broad line of easily inter- Bird distributor at_809-984:2255 to Gray, CGFpre ST UNTT o el i

sprinkler spacing, water use and changeable, color-coded nozzles see the EAGLE series in action. the Foundation toward a pro-ac-

fel’tigatlon requil‘ements, EAGLE auows rotors to be easﬂy tallored to SVE’ fUndralSlng l'()l(;‘, we neeldka

. rotors offer the versatility to meet differing course applications and R a B ynamic, committed person, like

any challenge. The EAGLE series requirements. ‘I” IR p@ t[\x/:) %n T;;Zq;;;lt :)(de;eebr 81:1: opera-
rotors are available in full- and GOLF IRRIGATION - s
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Agronomy consultants can claim special deductions for their work

Superintendents who perform
sulting on the side or who are ¢
ering it should talk to an attorney, tax
accountant and insurance expert and
then decide to set up a company as
individual, partnership or corporation-
type entity.

As a self-employed individual, you
can use your Social Security number

as your taxpayer identification num-
ber and then itemize all income ver-

sus normal business expen

have health insurance as part o
business, you can usually deduct 30

Making hay
with the IRS

Continued from page 15

and you should be able to prove
that they are required to be worn
as part of your normal employ-
ment.

Superintendents play golf as
part of their duties; thus the
golf equipment is a good write-
off.

Employer non-reimbursed
business ¢ ses are tax-de-
ductible such as: Educational
golf/agronomy books/videos,
golf trade magazine subscrip-
tions; USGA individual member-
ship dues; turf alumni associa-
tion due SAA seminars;
GCSAA dues; university
turfgrass association dues;
GCSAA certification fees; corre-
spondence courses/audio and
video tapes; computer seminars/
programs/books/equipment;
GCSAA chapter dues; turf con-
ference registration, lodging,
meals, personal vehicle mileage
charges, parking fees, tools, lo-
cal transportation, airfare; state
pesticide license and recertifica-
tion expenses; and any other rea-
sonable and necessary business
expenses not already provided
as part of the fringe-benefit pack-
age.

Ifyour employer pays for most
butnotall expenses, be prepared
to answer why they do not pay
them all if the subject ever comes
up with your accountant or the
IRS.

In random sampling of some
superintendents who have golf
course vehicles provided, they
said they are allowed to use the
vehicle for all golf course busi-
ness, to and from work and for
any personal use of areasonable
nature and they are not taxed
whatsoever because the golf
course, in so many words, says
the vehicle is there anyway and
it can be used for whatever rea-
son.

Courses that allow vehicle use
for business purposes only some-
times have a signed agreement
between the two parties to that
effect.

In this case, any personal use
is usually taxed and the mileage
must be recorded and deemed
as income

If a golf course feels the ve-

Continued on next page
26 March 1996

nt of the premium amount as a
normal business expense. One big ad-
vantage of being self-employed (similar
to a farmer) is that you can qualify for a
retirement plan wherein you can con-
tribute to an investment group up to 15
per cent of your gross income, less ex-
penses, per year with a maximum contri-
bution of $25,000 per year, while still
keeping and continuing to invest in an
Individual Retirement Account (IRA.)

If your consulting business is large
enough, consider incorporating (inc.).
One big advantage is that 100 per cent

of your health insurance premiums
can be deducted as a normal busine

expense. Instead of a KEOGH plan,
you can consider a 401 (k) retirement
plan with an investment group. If you
are using your home as an office, mea-
sure the square footage or use a per-
centage of how many total rooms are
in the house in a segregated areaso a
portion of these expenses can be de-
ducted. Be prepared to furnish Work-
man business practice. Liability Insur-
an 10uld be aminimum of $1,000,000
justin case of a malpractice lawsuit, etc.

in today’s litigious society.
Other deductible expenses include a
vehicle, advertising, commissions, de-
ation, employee benefits, insur-
ance mortgage interest, legal and pro-
fessional services, office expenses net
of home office expenses, pension and
profit sharing plans, rent on machinery
and equipment, rent on other machin-
ery and equipment, rent on other busi-
ness property, repairs and maintenance,
supplies, taxes and licenses, travel ex-
penses, meals and entertainment, utili-
ties, wages, auto expenses, etc.
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GCSAA gains corporate sponsorship for Par for the Course program

LAWRENCE, Kan. — The
Golf Course Superintendents
Association of America
(GCSAA) has announced that
The Scotts Co. has signed on
tobe the 1996 presenting spon-
sor of the association’s televi-
sion show, “Par for the Course,”
which is seen on ESPN.

“Par for the Course,” which
offers a look at the world of
golf and its beauty, will return
to ESPN for a second year in
1996. Twenty-five, original,
half-hour episodes will air

weekly on Sunday mornings at
7:30 Eastern time, beginning
March 10.

As part of the agreement,
Scotts will sponsor a new, regu-
lar feature on “Par for the
Course” — lawn tips from pro-
fessional golf course superin-
tendents.

The new feature will present
viewers with a weekly lawn care
tip from a PGA Tour, Senior
Tour, LPGA or USGA tourna-
ment host superintendent.

The segment will feature golf

course superintendents from a
different tournament site each
week. Courses such as the TPC
at Sawgrass, host of the PGA
Tour’s The Players Champion-
ship; Moon Valley Country Club,
host of the LPGA’s Standard
Register PING Classic; Desert
Mountain, host of the Senior
Tour’s The Tradition-Presented
by Scotts; and Pine Needles
Resort, host of the USGA’s
Women’s Open, will be fea-
tured.

Lawn care topics will cover

basic tips ranging form the use
of low-maintenance grasses to
how to use mowing techniques
to get that golf fairway “striping”
effect.

“The opportunities to reach
and educate ESPN viewers
through ‘Par for the Course’ are
tremendous,” said Mike Thur-
low, Scotts senior vice president
of marketing. “The new lawn care
segment will be interesting as
well as educational. We are ex-
cited to be a part of GCSAA’s
television show once again.”

In addition to the 25 weekly
episodes on ESPN, in 1996 “Par
for the Course” will also appear
on ESPN2 and ESPN Interna-
tional. Air dates and times for
the ESPN2 and ESPN Interna-
tional airings have not been re-
leased.

“Par for the Course” will air on
ESPN from March 10 through
Aug. 25.

Scottsisthe presenting spon-
sor of the television show and
The Toro Co. is the supporting
SPONSsor.

becoming a victim of air pollution.

Ahh, television news in

the 90s.

of ratings.

Tabloid journalism has
sneaked its way onto the
airwaves. And the pursuit
of facts seems to have been
replaced by the pursuit

So the specialty pesti-
cide industry needs a

Tax time

Continued from previous page

hicle use is income, it usually
amounts to S4 per day as added
income.

If a superintendent has their
own vehicle used for golf course
business, there are three pos-
sible ways to be reimbursed by
their club:

* mileage charge varying from
26 to 30 cents per mile for all
business purposes only;

* itemize your expenses and
depreciation and bill your em-
ployer for a monthly vehicle al-
lowance; or

e receive a vehicle allowance

media watchdog that not
only watches. But that also
takes action.

Fortunately, we have one.

RISE. Responsible
Industry for a Sound
Environment.

RISE is a coalition of
manufacturers, formulators
and distributors from all
areas of the specialty pesti-
cide business.

In addition to promoting
environmental stewardship,
RISE makes sure the media
doesn’t report misinforma-
tion as fact.

We also hold editorial
meetings with media
decision-makers. And
respond to negative articles
or %roadcasts that are
incorrect. We’ve been
very successful so far. Not

from your employer at a rate that
the club determines per month,
where the club will provide all
fuel and you absorb the mainte-
nance, depreciation and other
expenses.

Superintendents who live on
the golf course in course-
owned housing do not have to
include it as part of their in-
come if they are required to
live on the course grounds in
case of emergencies and if they
act as the security chief of the
course as well.

A letter to this effect is in
everyone’s best interest as proof
of this arrangement between the
superintendent and club.

If concerned about reaching
the next higher tax bracket, con-
sider having your performance/
Christmas bonus deferred until
the next calendar year.

If you have an annual deferred-
compensation package, you have

surprising considering
what our most powerful
weapon is.

The truth.

Of course, there’s still
a lot more work to do. But
rest assured, RISE is up to
the task.

Because we know if
we eliminate air pollution,
the pesticide industry can
breathe a lot easier.

RISE

S indatry e 2 Scund v

1156 15th St., N.W., Suite 400,
Washington, D.C. 20005

©1995 RISE RISB-0047-1

to pay any taxes on the initial
amount or investment income
until you withdraw it, hopefully
when you are in a lower tax
bracket near retirement.

Superintendents with 401 (K)
employer-sponsored plans
should have annual statements
proving that all monies invested
by the superintendent and club
have been deposited and all the
particulars guaranteeing the
money has not been spent on
other non-employee functions,
as has been in the headlines
lately in other industries.

If the IRS plans to perform an
audit, the statute of limitations
varies from state to state (usu-
ally three to four years), with the
limit increasing to seven years
for fraud.
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Metsker earns
Tradition Award

Continued from page 15

ultimate satisfaction has been in caring
for the Pete Dye-designed CC of Colo-
rado.

“Most satisfying for me is taking this
course from the soil and creating a living
game board for a game which happens to
be golf,” he said. “I planted all the trees,
built all the roads and paths, helped putin
the irrigation system. You might say we're
active in the environment, in that we are
creating an environment.

“This was a nice valley. It's now a spe-
cial place because the valley has been
changed by housing. But our environ-
ment is still here and gets better each
year as the trees grow and it’s more ap-
preciated. I've enjoyed the overall ability
— over a period of years — to see some-
thing develop and to bring the architect’s
vision into being.”

He added, “The real challenge was to
maintain a good quality course at a very
modest budget over the years.”

Metsker calls CC of Colorado “a soft
Dye course.” It stands out, he said, be-
cause of the use of tall grasses.

“This was absolutely outlandish — to
think, in 1972, of putting tall grass on a
golf course,” Metsker said. “I had been at
Cherry Hills, Lakewood Country Club
and Boulder Country Club, and all those
were fence-to-fence manicured courses
considered among the best in the state,
and to come here and talk about growing

MAINTENANCE

tall grasses was heresy.”

But he committed to Dye’s vision and
has maintained that continuity the last 23
years.

While at CC of Colorado, whose soil is
high in salt content, Metsker discovered
alkali grass puccinella, which he passed
on to Dr. Jeff Fults at Colorado State
University (CSU), who developed this
cultivar into what is known commercially
as Fults Alkali Grass. Metsker has do-
nated all his royalties on this seed to
CSU.

The Tradition of Excellence Award also
cites Metsker for leadership in the areas
of teaching and research. A superinten-
dent for 37 years, he has mentored many
assistant superintendents, taught at Den-
ver Community College and Pikes Peak
Community College and advised the turf
management program at Northeastern
Junior College.

A former president of the RMGCSA, the
Rocky Mountain Regional Turfgrass Asso-
ciation and the Horticultural Arts Society of
Colorado Springs, Metsker served as di-
rector of the Colorado Horticulture Re-
search Association, and was chairman of
the Denver Botanic Garden Rock/Alpine
Garden Committee. The founder and first
editor of the RMGCSA newsletter, he has
also written many articles for trade maga-
zines and newspapers.

Metsker has used his writing talents to
finish a book. Entitled “On the Course:
The Life and Times of a Golf Course Super-
intendent,” it “traces the history of our
area and some of its people as well as my
own experiences,” he said.

His next challenge: Finding a publisher.

Delhi College Golf Course superintendent Thomas Kaufman, left, and Plant Sciences Department
Chairman Dominic Morales find that, indeed, their new irrigation system works just fine.

Companies lend Delhi healthy hand

DELHI, N.Y. — Turfgrass industry
leaders have donated nearly $100,000
in state-of-the- art irrigation equipment
to the golf course expansion project at
the State University College of Tech-
nology at Delhi.

“The Delhi College Golf Course now
has the latest in irrigation technology,”
said Paul Roche, irrigation manager for
the S.V. Moffett Co. of West Henrietta.
S.V. Moffett, a long-time supporter of
Delhi’s golf course project, took the
lead in coordinating irrigation system
gifts to the college.

“These manufacturers didn’t compro-
mise quality one bit. They provided
Delhi with the best, most up-to-date
equipment on the market,” said Roche.

“This kind of support is indicative of

gt e X =

i

the respect Delhi College has earned
throughout the golf industry,” said
Dominic Morales, Plant Sciences De-
partment chairman.

Five companies cooperated in arrang-
ing the irrigation product donations to
Delhi, according to Roche. Moffett pro-
vided greens, fairway and tee sprinklers,
as well as electric and coupling valves.
Buckner Inc. of Fresno, Calif., donated
the computerized irrigation system at 20
percent of cost. Hunter Industries Inc. of
San Marcos, Calif., provided all the sprin-
klers for the 10th hole, Commercial Pump
Service of Swanton, Ohio, gave a 35-per-
cent discount on the computerized auto-
matic pumping station. The Harrington
Co. of Lynchburg, Va., provided all the
fittings for the system’s piping.
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Southeast

USGA SOUTHEAST CONCLAVE SET

GREENVILLE, S.C. — The USGA’s
Southeastern Regional Conference will
be held at the Greenville Country Club on
March 11 and 12, 1996. The meeting is
jointly sponsored by the Carolinas Golf
Course Superintendents Association.

One highlight of this year’s meeting
should be a panel dis-
{  cussion onthe perfor-
mance of the new
heat-tolerant
bentgrasses. Several
prominent golf
course superinten-
dents who have in-
stalled the new
bentgrasses at their
courses, breeders,
and university professors will evaluate
the pros and cons of these new
bentgrasses. :

Those interested in attending the con-
ference should call the Southeastern
USGA Green Section office at 1-800-296-
9398 or 770-229-8125 to receive a regis-
tration form. The fee for attending the
meeting is $45.00.

Northeast

NYSTA ELECTS SMITH

LATHAM, N.Y. — Stephen Smith of
Old Colony Landscaping of Taunton,
Mass., was elected president of the New
York State Turfgrass Assocation (NYSTA)
atits annual meeting in November. Smith
is a well-known
member of the
NYSTA who has
served for many
years as a board
member and of-
ficer. This is his
second term as
president.

Anthony Peca,
Jr., of Batavia Turf Farms, Batavia, N.Y.,
was elected vice-president of the NYSTA.
John Fik of Hobart and William Smith
College, Geneva, N.Y., was elected secre-
tary-treasurer.

Newly-elected directors include James
Hornung, North Americare Park, Buffalo,
N.Y., Western region; Michael Maffei,
Back O'Beyond, Brewster, N.Y., at-large;
and Joseph Hahn, Oak Hill Country Club,
Rochester, N.Y., Finger Lakes region.

GEYER EARNS CERTIFICATION

LAWRENCE, Kan. — David M. Geyer,
superintendent of Greate Bay Resort and
Country Club in Somers, N.J., has been
designated a Certified Golf Course Su-
perintendent (CGCS) by the Golf Course
Superintendents Association of America
(GCSAA). Geyer has been superinten-
dentat the Greate Bay course since 1993.

The GCSAA instituted the certification
program in 1971 to recognize outstand-
ing and progressive superintendents.
More than 1,400 active GCSAA members
currently hold “CGCS” status.

To become certified, a candidate must
have five years experience as a golf course
superintendent, be employed in that ca-
pacity, and meet specific educational re-
quirements of college credit or continu-
ing education units. The candidate must
then pass a six-hour examination cover-
ing knowledge of the GCSAA and the
certification program; the rules of golf;
turfgrass management; pest manage-
ment; safety and compliance; and finan-
cial and organizational management.
GOLF COURSE NEWS
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REGIONAL NEWS

North Central

SKOKIE’S CROSS ELECTED PRESIDENT

GLENCOE, Ill. — The Midwest Asso-
ciation of Golf Course Superintendents
(MAGCS) has elected Don Cross of
Skokie Country Club president. Cross
succeeds Joel Purpur of River Forest
Country Club in Elmhurst.

Vice president for 1996 is Ed Braunsky of
Geneva Golf Course in Geneva, while Kevin
Czerkies at Sport-
sman Country
Club in North-
brook is secre-
tary/treasurer.

Elected to two-
year terms on the
board of directors were Bob Maibusch of
Hinsdale Golf Course in Hinsdale, Luke
Strojny of Poplar Creek Country Club in
Hoffman Estates and Jim McNair of Or-
chard Valley Golf Course in Aurora.

Gregory Thalmann of Fox Run Golf Links
in Elk Grove Village was elected to a one-
year term on the board. Completing the
second year of their two-year terms are
Don Ferreri of Seven Bridges Golf Course
in Woodridge and Brian Bossert of Bryn
Mawr Country Club in Lincolnwood.

IOWA GCSA ELECTS COOK PRESIDENT

DES MOINES, Iowa — The Iowa Golf
Course Superintendents Association
elected Steve Cook of Wakonda Club in
Des Moines president during the Iowa
Turfgrass Conference here Jan. 22-24.

Cook leads a new slate of officers includ-
ing Vice President Jeff Bruns of Sunnyside
Country Club (CC) in Waterloo and Direc-
tor of Association Affairs Tim Johnson of
Glen Oaks CC in West Des Moines.

Elected to the board were Southwest
Director Farrell Zimmerman of Avoca
(Towa) Municipal Golf Course, Central Di-
rector Tom Verrips of Otter Creek Golf
Coursein Ankney, Northeast Director Tom
Lavrenz of Ellis Park Golf Course in Cedar
Rapids, Director at Large Rick Tegtmeier
of Elmcrest Country Club in Cedar Rapids,
Southeast Director John Netwal of Glynns
Creek Golf Course in Long Grove and
Northwest Director Mark Coady of Primgar
(Towa) Golf & Country Club.

South Central

N. TEXAS GCSA ELECTS WALKER PRESIDENT

FT. WORTH, Texas — Superintendent
Rusty Walker of Woodhaven Country
Club here has been elected president of
the North Texas Golf Course Superinten-
dents Association (NTGCSA), succeed-
ing Glenn Moore of Cedar Creek Country
Club in Kemp.

Walt Wilkinson of Indian Creek Golf
Course in
Carrollton
was elected
vice presi-
dent, and
Roger Field
of Shady
Oaks Country Club in Ft. Worth secre-
tary/treasurer.

Keith Thms of Bent Tree Country Club
in Dallas and Dan Wegand of Squaw Val-
ley Golf Course in Glen Rose were elected
to two-year terms on the board of direc-
tors.

Jim Newkirk with Jacobsen Textron in
Carrollton was elected to a two-year com-
mercial director’s position.

Doug Fiene of The Ranch Country Club
and Scott Peck of Carswell Golf Course
have one year remaining on their terms
as directors.

Beth Ann Gregory serves the associa-
tion in the capacity of administrative as-
sistant.

The annual NTGCSA Research Tour-

nament raised more than $4,800.

In past years this fund has helped
through the donation of turf equipment
and materials for a 9,000-dquare-foot put-
ting green at the Texas A&M Research
Station located in Dallas.

In addition, the NTGCSA Research
Fund is supporting an ongoing Mole
Cricket Study conducted by Dr. James
Reinert and a nematicide project under
the direction of Dr. Janell Johnk.

Mountains

CLARK, ANDERSON, TOLKACZ HONORED

DENVER, Colo. — Chuck Clark and
Tommy Anderson of The Broadmoor
golf courses were co-recipients of the
Rocky Mountain RTA’s Turfgrass Pro-
fessional of the
Year award, given
during the Rocky
Mountain Turf Con-
ference and Trade
Show held here in
December.

They were cited
for their manage-
ment and preparation for the 50th U.S.
Women’s Open last year.

Meanwhile, the Distinguished Ser-
vice Award was presented to Tom
Tolkacz, who has campaigned over the
years for reasonable legislation for pes-
ticide use.
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Triazone™ closed-ring formulation of
slow-release nitrogen. B
That makes it a safer i L
source of less volatile N :)L
forrich, lasting green color and reduced
environmental risk. Apply N-SURE with
KTS?® for the highest levels of K plus S
inany clear liquid fertilizer. Keep your
game on the green — see your distribu-
tor today or call us at 1-800-525-2803.
Tessenderlo
KERLEY

The Specialty Liguid Fertilizer People

URE" (28-0-0) 72% CRN * N-SURE*“LITE(30-0-0) 50% CRN * FORMOLENE-PLUS" (30-0-0)60% CRN * KTS" (0-0-25-175) *

2 +KTS" (0-0-25-175) » FORMOLENE-PLUS;

© 1996 Tessenderlo Kerley, Inc. 6/KA-2077/2

o9

GETTING TO FORMOLENE-PLUS" (30-0-0) 609

CIRCLE #121

» (SLEET-0-0) . SN » NYD %09 (0-0-06) ;SN TA-INTTOWNAO » NYUD %06 (0-0-0) TLIT-TUNS-N o NUD %L (0-0-82) - TUNSN

#c CRN * N-SURE" (28-0-0) 72% CRN

Z

March 1996 29



A

SHOW REVIEW

Dual membership passes, officers elected

By PETER BLAIS

ORLANDO, Fla. — GCSAA members voted over-
whelmingly in favor of a bylaw amendment requiring
new members to belong to both their national and
regional associations during the recent International
Conference and Show held here.

Voters also approved a new slate of officers, in-
cluding the election of George Renault of Burning
Tree Club in Bethesda, Md., as secretary/treasurer,
meaning Renault will assume the presidency of the
national association in early 1998.

The dual-membership question had been hotly
debated in recent months as national directors toured
the country explaining the advantages of requiring
new members to belong to both their regional and

national associations.

Under the proposal, any local chapter wishing to
remain affiliated with GCSAA could not accept a new
Class A or B member unless he or she also joined the
national organization. Some local chapters, particu-
larly the smaller ones, feared potential new members
would refuse join the local chapter if they also had to
spend $210 (GCSAA’s current annual dues fee) to
join the national.

But the lopsided vote — 6,093 to 598 — seems to
indicate the national association did a good job in
making its case for dual membership with members.

“By the way the vote came out, you'd have to say
the membership looked at this in a positive way and

Continued on page 32

Grigg passes GCSAA gavel to his successor, Williams

By MARK LESLIE

ORLANDO, Fla. — Father-son Bob and
Bruce Williams were both center stage at
the annual Golf Course Superintendents
Association of America (GCSAA) banquet
here — Bob receiving the USGA Green
Section Award and Bruce assuming the

GCSAA presidency. ‘

The USGA award recognizes persons for
distinguished contributions to golf through
work with turfgrass. Bob Williams was cited
for his “professional commitment and dedication”
that have proven “invaluable” to the GCSAA and the
Chicagoland and Midwest chapters.

Reminding the audience of 1995, which he termed

Bruce Williams
GCSAA president

“the most difficult year of all time to grow
turf,” Williams said: “I feel that every one
of my fellow superintendents has earned a
piece of this plaque. I want to share this
recognition with all my colleagues.”

Succeeding Gary Grigg as president,
Bruce Williams said, “You've had great
success and I look forward to succeeding
your legacy of leadership.”

Thanking past presidents—which include
his father — for their efforts and sacrifices
and “all members for your support and faith in support-
ing me,” he added: “The upcoming year should be
exciting, busy, challenging, rewarding. I pledge that I

Continued on page 32
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Environmental Steward A'ard-winners (from left) Darren Dauvis,
Bruce Wolfrom and Timothy Kelly.

Environmental Stewards honored

ORLANDO, Fla. — The Golf Course Superintendents
Association of America (GCSAA) Foundation presented
the fourth annual Environmental Steward Awards at the
International Golf Course Conference and Show here.

The 1996 national winners are: Darren Davis of Olde
Florida Golf Club in Naples, Fla.; Timothy Kelly of Village
Links of Glen Ellyn in Glen Ellyn, Ill.; and Bruce Wolfrom
of Treetops Sylvan Resort in Gaylord, Mich. They were
honored for natural habitat conservation, native vegeta-
tion preservation and active participation in The Audubon
Cooperative Sanctuary Program for Golf Courses and
Schools.

Ciba Turf and Ornamental Products, Rain Bird,
Jacobsen Division of Textron and Lebanon Turf Products
sponsored the awards. This year, more than $22,000 was
donated to the Foundation.

In addition to the national awards, 36 regional and
merit winners were recognized at the session for their
environmental commitment and stewardship.

OR DOLLAR SPOT,
THE BUCK STOPS HERE.

Used either as a preventative or

curative, BAYLETON® Fungicide is right

on the money for control of dollar spot.
To find out more, contact Bayer

Corporation, Specialty Products, Box 4913,
Kansas City, MO 64120. (800) 842-8020.
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OUR INIPROVENENTS
AREN'T GOSMETIC

That’s The Beauty Of A National.

While the others are touting their
looks, a National’s getting down
to business. With 40 years of
improvements, enhancements
and upgrades you’ve got to

see in action to believe!

Better yet, test one on your
nastiest terrain — call your
dealer today for a demo.

NATIONAL MOWER COMPANY
700 Raymond Avenue
St. Paul, Minnesota 55114
Phone: (612) 846 - 4079
FAX: (612) 646 - 2887

NATIONAL® is a Registerad Trademark
of National Mower Company.
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ADVERTISEMENT ADVERTISEMENT

Best Trimec Technology
for clover and chickweed

Trimec® Southern Broadleaf
Herbicide is the Trimec tech-
nology for sensitive southern
grasses. Trimec Southern con-
trols tough broadleaf weeds,
including clover, without
repeated applications. The best
Trimec clover control (and
excellent on chickweed too), Trimec Southern
is EPA registered for use in cool-season blue-
grass and fescues, as well as bermudagrass,
bentgrass, zoysiagrass, centipedegrass and St.
Augustinegrass.

TRIMEC® is a registered trademark of PBI/Gordon Corporation.
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For those “special”
weed control
situations . . .

Super Trimec®
Broadleaf Herbi-
cide is a low-volatile
ester Trimec com-
plex for special weed
control situations
such as cool weather
spraying in spring
and fall, as well as for control of
hardened off, waxy or hairy-leafed
weed species in cool season turf-
grass. Controls weeds that resist
other herbicide treatments, includ-
ing clover. Super Trimec has no
equal in terms of rapid and
thorough absorption. Perfect for
spot spraying emerged summer
weeds.

TRIMEC® is a registered trademark
of PBI/Gordon Corporation.
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Get the one that
gets them all -

ADVERTISEMENT ADVERTISEMENT

Weed control for some of
the most valuable turf in
the world!

Trimec® Bentgrass Broad-
leaf Herbicide is the product
of choice for the most valuable
turf at many of the most impor-
tant golf courses in the world.
Provides superior broadleaf
weed control in bentgrass and
other 2,4-D “sensitive” grasses.

Best broadleaf weed control option for bent-
grass greens, tees, fairways and aprons.

TRIMECY is a registered trademark of PBI/Gordon Corporation.
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‘® Same classic

TRIMEC C

ADVERTISEMENT ADVERTISEMENT

New low-odor technology

® No container rinsing or disposal

~® Conveniently sized for the

turf professional —_ :

performance

~In 14 gallon
returnable

ARIVEEL
BROADLEAF HERBICIDE

We’ve Improved

The Best Performing

Broadleaf Herbicide
For Turf

grass and broadleaf
weeds in turf!

Trimec® Plus Post-
Emergent Grass &
Broadleaf Herbi-
cide is a Trimec
complex which in-
cludes MSMA in a
stable, uniform sus-
pension. Trimec Plus
provides outstanding control of
annual grasses and nutsedge as
well as broadleaf weeds in turf. And
it really smokes clover! In addition
to controlling crabgrass, nutsedge,
goosegrass, dallisgrass and sand-

THE SAME
OUTSTANDING
PERFORMANCE
IN A NEW WATER
SOLUBLE BAG!

TRIMEC (ASS]IC

® Truly soluble —
not a wettable powder

® Pre-measured water soluble bags
® No amine odor

® No container rinsing or disposal
® The latest in Trimec technology

ALWAYS READ AND FOLLOW

bur, Trimec Plus controls all the

BRAND

broadleaf weeds (and more)
normally controlled with Trimec.

TRIMEC? is a registered trademark
of PBI/Gordon Corporation.
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DRY SOLUBLE CONCENTRATE
BROADLEAF HERBICIDE
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SHOW REVIEW

Dues and disciplinary actions upproved by GCSAA voters

Continued from page 30
that many chapters are looking
forward to implementing it. The
smaller chapters did raise more
concerns aboutitand those were
discussed before the vote,” said
national Board of Director mem-
ber Scott Woodhead, head su-
perintendent at Valley View Golf
Club in Bozeman, Mont., and
also a member of the relatively
small Peaks and Prairie GCSA
chapter.

“GCSAA has made this a part
of its bylaws and now the local

chapters have to approve it
[some already have] if they want
to remain affiliated with GCSAA.
They have roughly two years to
do so.”

The members also approved
amendments reducing dues for
Class C members (assistant su-
perintendents) to $105, one half
that of Class A and B members
(head superintendents), but also
taking away Class C voting rights.

“It shouldn’t be viewed as re-
duced dues in exchange for vot-
ing privileges,” Renault said.

“We're trying to get more assis-
tants involved in the organization
and expose them to the educa-
tional and career advancement
services we offer. Hopefully the
dues reduction will make the or-

‘We’re trying to get more assistants
involved in the organization and expose
them to the educational and career
advancement services we offer.’

— George Renault

ganization more affordable for as-
sistants or the clubs that pay their
dues and in turn allow more assis-
tants to join. Since there are more
assistant superintendents than
head superintendents, we had to

Have what
you need, when

you need it, without the expense of a large
inventory. It's easy. Make Terra Professional
Products your single, convenient source for
insecticides, herbicides, fungicides, adjuvants,
fertilizers, micronutrients, turfseed and much
more. Choose from a line-up that includes

[NVENTORY CONTROL

is a phone call. You'll get the products and
service you want and the agronomic advice,
technical support and product information

»ierra

Terra International, Inc.

you need. For your
nearest sales and
service location,
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major brands as well as our own high-quality talk to Terra at PO. Box 6000
line of Terra Professional Products. All it takes 1-800-831-1002. Sioux City, IA 51102
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remove the assistants’ voting privi-
leges to keep this a head superin-
tendents’ association.”

The members passed the re-
maining ballot questions includ-
ingallowing chapter delegatesand
proxy voting for dues modifica-
tions; requiring all chapters to
have an affiliation agreement with
GCSAA and establishing a disci-
plinary action for agreement vio-
lations; and allowing the Stan-
dards/Bylaws Committee toreject
proposed amendments while pro-
viding a means for individuals to
submitamendment proposalstoa
membership vote.

Voters also gave athumbs-upto
awide-ranging amendment allow-
ing chapter delegates and proxy
holders to vote on modifications
to annual dues; permitting the
board to remove or discipline a
board member;allowing the board
to hold special meetings by phone;
allowing a director to waive the
right to meeting notice; indemni-
fying directors for simple negli-
gence in accordance with state
laws; and providing for dissolu-
tion of the association and distri-
bution of assetsin accordance with
state and federal laws.

As for the elections, Bruce
Williams of Bob O’Link Golf Club
Highland Park, Ill.,, and Paul
McGinnis of Moon Valley in
Phoenix, Ariz., ran unopposed
for the positions of president and
vice president, respectively.

In the contested races, Renault
bested David Fearis of Blue Hills
CC in Kansas City, Mo., in the
race for secretary/treasurer. Also
elected to the board from a field of
six were newcomer Ken Mangum
of Atlanta Athletic Club in Duluth,
Ga., and incumbent Scott Wood-
head. Williams appointed Michael
Wallace of Hop Meadow CC in
Simsbury, Conn., to fill Renault’s
unexpired term as director.

“I'm obviously very happy with
the outcome,” said incoming sec-
retary/treasurer George Renault.
“I plan to help see that the organi-
zation continues to grow in the
direction we established two years
ago [with the appointment of a
new administrative staff].

Williams president

Continued from page 30

will up the ante, pick up the pace,
elevate the standards, and pay full
attention to each and every impor-
tant detail.

“I will give my best effort each
and every day to make the GCSAA
a better organization, to work to
improve the talents, education,
recognition and respect of all golf
course superintendents. With
your support, understanding and
trust, I will keep GCSAA on track
and focused in the year ahead.”

By working together, “a good
board of directors and a talented
staff ... can achieve excellence in
all we do,” he added. “The future
is bright. I am extremely proud
and honored to be your next
president of the GCSAA.”

GOLF COURSE NEWS



WE LISTEN IN ANY LANGUAGE




t pays to listen to your business
partners. We know, because
that's what we've been doing since 1986-
John Deere’s first year in the commercial
golf and turf care business. By listening,
and responding, to golf course superin-
tendents from all over the world, we now
have full-line equipment systems that work
as well in Chicago, Charlotte, and Calgary




as they do in Mannheim, Malaysia, and

Montreal. Systems designed around world-
wide concerns like noise reduction, safety,
durability, service access, parts support,
and environmental responsibility. Take

time to listen to what superintendents are

saying about us. Then, call 800/537-8233

for more information or the location of

your nearest distributor.




JAPAN

Hiroshi Eto talks:

FAIRWAY MOWERS

“Memberships here at the Tatsuno Classic Golf Club cost about US $220,000,
so the golfers expect good conditions. We use the John Deere 3365 for our

fairways because it delivers the best quality of cut. The cutting units never

bounce, do a good job following
ground contours, and are easy
to adjust. Plus, the traction unit
is smooth on turns and has the
power to handle our hilly terrain.
We've tried others. This is the

best.”

The 3365 delivers a 138-inch
cut with five John Deere 30-inch
cutting units.

FRANCE

Xavier Moreau talks:

TRIM MOWERS

“We have a lot of areas to trim here at Golf De Limere. Mowing

around bunkers alone is a full-time job. The stability and short

turning radius of the 2653 allows us to
work in places we couldn't before. In
fact, because of the 2653, we've been
able to take one of our men com-
pletely off hand mowing. I also like
the fact that the 2653 stays in adjust-

ment. We use it four days a week
and only have to check its adjustment once a week.”

The new 2653A joins the 2653 to give you a choice of
gas or diesel, 26- or 30-inch cutting units for trim mowing.
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CANADA

Robbie Hellstrom talks:

GATOR® UTILITY VEHICLES

“The Gator is, hands down, the best
lightweight utility vehicle on the mar-
ket. We just built our first golf course
here at Mont Tremblant in Quebec on
500 acres of mountainous terrain. We
do things with these machines that
would bury anything else. They are
our workhorses. We can't afford to
have them down. The only time they
stop working is when we change the oil. There's nothing else like them.”

Durability and high floatation are built
into both the Gator 4 x 2 and 6 x 4.

LIGHTWEIGHT FAIRWAY MOWER

“John Deere was the first company,
without a doubt, to design the kind of

lightweight fairway mower we were ask-
ing for. One that could handle both cool-
season grasses as well as the kind of
aggressive bermuda that thrives in the
Texas hill country. Here at Barton Creek

in Austin, we have John Deere 3235’s

mowing our fairways. They do an exceptional job. Plus, the service sup-

The 3215 and 3235 provide options to make them
well-suited for both cool- and warm-season grasses.




WALKING GREENS MOWERS

“Blackwolf Run just hosted the Andersen Consulting World Championship of Golf here
in Kohler, Wisconsin this summer and is gearing up for the U.S. Women’s Open in
1998. Like we do all year, we used
John Deere 220s on our greens.
They did an excellent job-even at
the low cutting heights we mowed
at during the tournament. We've

used John Deere walkers here since

1988. We like them because they're

reliable, provide a quality cut over our undulating surfaces, and we can

vet parts for them overnight if we
get parts for them overnight if we have to Excieional Facking, oyl of
cut, and durability highlight the
John Deere 220 design.

ENGLAND

RIDING GREENS MOWERS

“We first used John Deere equipment here at Slaley Hall before we hosted the European Tour
qualifying school a couple years ago. The 2243s were our first units—

and they totally changed our greens for
the better. The quality of cut improve-
ment was noticeable immediately. Since
then, we've added John Deere 3235s for
our fairways and 2653s for our tees. In
fact, our course conditions have im-
proved so dramatically that we're

being considered as the Ryder
Cup site in the year 2001.” |

Offset cutting units on the 2243 transiate’s
into less perimeter compaction on cuts.




WELL

MALAYSIA

BUNKER RAKES

“It's not unusual for us to get 5 -
N
.2

j inches of rain here at the Tanjong $ fode oG

Puteri Golf Resort in a couple of T &4 &wﬁ“ .

: hours. With many steep-faced fif_l"“i“i‘kl [} o ; R —
bunkers, that means a lot of w - '

———
washouts to fix. Our John Deere A

1200 with front blade does an
excellent job there because of its

power and tight turning circle. Our 2653 Utility
Mower is also a real help because of its soft footprint

and ability to work well on steep slopes. Many times,

New 1200A delivers more power,
less noise, and easier operation
than the original 1200.

it's so wet that the 2653 is the only mower we can use on

) the entire course.”
GERMANY

Bruno ShildecKker talks:

— ENVIRONMENTALLY FRIENDLY

“We built Golf Club Tuniberg on top of the aquifer that supplies water

to three surrounding cities. There were, and are, many regulations to
follow. After a year of taking measurements, they've found that the
water quality has actually improved since the golf course was built ver-
sus what it was when the land was
farmed before. A fleet of diesel John
Deere equipment with biodegradable
oil-developed by John Deere-has
helped us maintain the course in an
environmentally responsible

method.”




IRELAND

= Tom Prendergast talks:

PARTS SUPPORT

“We first started using John Deere equipment here at Killarney when we
purchased 22 Greens Mowers before we hosted the Irish Open in 1991 and
1992. One of the big considerations for us was parts support. With a major
tournament there is no time to
wait. I can easily say that any-
time a John Deere machine
has gone down since then
we've had it up and running
again in 24 hours-which is
marvelous. Good service is
crucial to a good product.
And that’s why our John Deere
equipment fleet continues to grow.”

Nick Faldo won both the 1991 and 1992 Irish
Opens held at the Killarney Golf & Fishing Club.

Twenty-two worldwide depots
help John Deere deliver the
best parts-support system in
the industry wherever you are.

| JOHN DEERE |

NOTHING RUNS LIKE A DEERE




Bill Kubly (left), presi-
dent of Landscapes Un-
limited, Inc.,accepts the
Golf Course Builder of
the Year Award from
Golf Course News Pub-
lisher Charles von
Brecht.

Builders onor Cornis Kubly;
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welome President Eldredge

By MARK LESLIE

ORLANDO, Fla. — A game of tradition
caughtupinawhirlwind of revolutionary
technological advance — that is how
Geoffrey Cornish described the state of
affairs in the golf industry while accept-
ing the Donald A. Rossi Humanitarian
Award from the Golf Course Builders
Association of America (GCBAA) here.

Cornish, apast president and fellow of
the American Society of Golf Course Ar-
chitects, waspresented the award during
the annual GCBAA banquet during the
International Golf Course Conference and
Show. The Rossi award is given in
memory of the late Don Rossi, who once
headed upthe GCBAA and National Golf
Foundation.

Honoring Cornish, Robert Muir Graves
cited his longtime colleague as fulfilling
“all the qualities of a good Boy Scout”
from beingmorally straight to being loyal,
trustworthy, kind, courteous, cheerful and
reverent.

“Weareinareal revolution — a Renais-
sance,” Cornish said, “the revolution of
the integration of a global economy plus
great technological advances. They are
having a profound effect on golf course
development.”

In the face of these advances, Cornish
said, the fact that golf is a game of tradi-
tion “keeps us on our feet...”

LR R ]

Jim Kirchdorfer of Irrigation Supply
Co. in Louisville, Ky., the only founding
member of the 23-year-old GCBAA
present at the banquet, passed the gavel
of the presidency on to Paul Eldredge,
president of Wadsworth Golf Construc-
tion Co.

First, Kirchdorfer reviewed the
association’s growth to more than 150 mem-
bers and added: “After two years of work,
ourconstruction cost database is complete.
We are really proud of it. Our certification

program has grown and matured. The
[fund-raising] auction last year was a lot of
fun and offers a lot of promise.”

Eldredge promised “to carry the ban-
ner forward.”

“We definitely are on a roll,” he said.
“Our organization has grown tremen-
dously the last five or six years. Also,
what speaks highly of our organization is
the ever-increasing quality of construc-
tion. That's what we are all about.”

Eldredge heads a new slate of officers
including Vice President Bill Kubly of
Landscapes Unlimited, Inc., Treasurer
Jeff Gredvig of John Deere and Secretary
Mike Harrington of HARCO Fittings.

LR N J

The second annual auction following the
banquet raised about $65,000, according to
GCBAA Executive Director Phil Arnold.
Some 25 percent of that will be donated to
environmental causes, including $5,000 to
the Golf and the Environment Summit at
Pinehurst, N.C., March 10-12. Arnold said
the GCBAA goalis to give a higher percent-
age of the profits each year — next year’s
goal being 50 percent.

LR N ]

The GCBAA has welcomed Boyd Irri-
gation, Inc. and Brigance Contractors,
Inc. asits newest charter members. Char-
ter Members express their support of the
GCBAA by making a one-time minimum
contribution of $5,000 beyond their an-
nual membership dues.

Roger Boyd, president of Boyd Irriga-
tion, said: “We're happy to be in the orga-
nization, and we want to make a commit-
ment to the organization in both time and
money. I'm a firm believer in associa-
tions, and we think this is an excellent
one for us to be involved with.”

Boyd Irrigation Inc. was formed in 1988
by a family with over 70 years cumulative
experience in the golf course business.

A family-owned business headquar-
tered in Oxford, Miss., Brigance Con-
tractors, Inc. is headed by President Joe
Brigance, Vice President David Brigance
and Secretary/Treasurer Fran Brigance.
They recently added an irrigation divi-
sion headed by Ron Divilbliss.

GCSAA signs on ETS

Continued from page 15

ETS will work closely with GCSAA to
identify golf courses that have been do-
ing these types of monitoring projects. In
most cases, such study requirements
were imposed on the golf course as a
condition of regulatory permitting. The
goal is to identify 45 to 55 facilities with
usable data. The focus will be on surface

GOLF COURSE NEWS

and ground water quality, including both
pesticides and nitrates.

“Providing evidence that golf courses
are environmentally friendly is very im-
portant to GCSAA and the rest of the golf
industry,” said Dr. Jeff Nus, GCSAA’s
research manager. “This work by ETS
could go a long way in providing that
evidence — not only to the golf industry
but to regulatory agencies and environ-
mental groups as well.”

'Old Tom' Fazio forecasts advances
making putting greens even better

By MARK LESLIE

ORLANDO, Fla.— Looking back to
great strides in playside equipment
manufacturing, the 1996 Old Tom
Morris Award-winner envisioned a
future of major advances in playing
surfaces.

Accepting the Old Tom Morris
Award during the annual Golf
Course Superintendents Association
of America (GCSAA) banquet, golf
course architect Tom Fazio said:

“] see tremendous changes that
have occurred in the game and ... it
is incredible to think what is going
to happen in the future of opera-
tions and maintenance of golf
courses.”

The award honors an individual who
“through a continuing lifetime com-
mitment to the game of golf, has
helped to mold the welfare of the game
in a manner and style exemplified by
0l1d Tom Morris.”

Presenting it, GCSAA’s outgoing
President Gary Grigg said Fazio is
“recognized by superintendents and
architects as a truly great architect”
and cited his extensive work with
the Girls and Boys Clubs, both lo-

cally and nationally.

“People ask what trends do you see
in golf course design?” Fazio said.

Instead ofimprovementsin golfballs
and clubs and other equipment that
have changed substantially, he said, “I
firmly believe we will see a major
change in a grand, grand way — some-
thing that we probably can’t even visu-
alize: [University researchers] creat-
ing new and better surfaces for us to
play on. And this will have a major
impact on every superintendentin this
room.”

Because of economic competition,
Fazio said, “the desire for excellent
conditions on every golf course has
become such a premier focus that
we are going to have to ... develop
new technology to help make that
happen.”

He said the GCSAA has been a
forerunner in that research “and we
appreciate all the great work you are
doing on the technology and re-
search side...”

In accepting the Old Tom Morris
Award, Fazio cited his staff, “who actu-
ally do the majority of work that make
our courses happen.”
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Environmental General Session
debate brings sides together

Continued from page 1
tional Wildlife Federation.

Others representing the envi-
ronmental movement were Mark
Massara of the Sierra Club in Cali-
fornia; Curt Spalding of Save the
Bay (Narragansett) in Rhode Is-
land; and Rich Budell of the Florida
Department of Agriculture.

On hand for the golf industry
were Tim Hiers, superintendent
at Collier’s Reserve Country
Club in Naples, Fla.; Michael
Hurdzan of Hurdzan Golf Course
Design Inc. in Columbus, Ohio;
Peter Leuzinger, superintendent
at the Ivanhoe (Ill.) Club; Tho-
mas Hoogheem of the Monsanto
Co.; and Dr. Frank Rossi, a re-
searcher at the University of
Wisconsin-Madison.

Miller’s remarks were one of
the few conciliatory gestures
made during the often tempes-
tuous debate.

“The awards are great,” said
Spalding, referring to the Envi-
ronmental Steward Awards,
which were presented just prior
to the debate. “But unfortunately,
not all superintendents and golf
courses are Environmental Stew-
ard Award winners or care that
much about the environment.”

Added Miller: “I would like to
see the award winners coming to
our North Carolina courses. But
we don’t. What we too often see is
land cleared and runoff allowed to
run into the ocean where it can
destroy oyster beds.”

Hiers quickly countered: “Su-
perintendents don’t stay around
long in this business if they have
dead fish and birds around their
property.”

The Sierra Club’s Massara
conceded that environmentalists
usually have fewer problems
with superintendents than they
do with course developers and
chemical suppliers. Developers
spend so much money prior to
breaking ground for a golf course
they become wedded to a site
and unwilling to consider alter-
natives, he said. Noting the Si-
erra Club’s fights to keep golf
courses away from the Califor-
nia coast, he said: “Golf courses
simply are not an appropriate
use of land in coastal zones. Un-
fortunately superintendents are
held hostage by chemical compa-
nies and real estate developers.
We should be working on improv-
ing the environmentatthe nation’s
17,000 [closer to 15,000 accord-
ing to the National Golf Founda-
tion] existing courses rather than
building new ones.”

Hurdzan noted that golf courses
take up less than 2 percent of the
landscaped acreage in the United
States and that those acres are
usually maintained by college-
trained professionals.

“I'mmore concerned aboutthe
homeowner who tries to keep
his lawn green by throwing
chemicals he knows nothing
about on the grass,” the archi-
tect said. “Golf courses are a
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preservation of open s
a usage of space.”

Added Hiers: “We built our
course on 448 acres of pristine
property and there is more wild-
life on it now than there was
before the course was built.”

Communicating success sto-
ries, like Hiers’ course, to the
public at large has been a short-
coming of the golfindustry, Rossi
said. The environmental move-
ment had a big head start on the
golf industry with tragedies like

SHOW REVIEW

the chemical release that killed
hundreds in Bhopal, India, and
the devastation to the Alaskan
coastline caused by the oil spill
from the Exxon Valdez.
“Environmental groups were
able to point to these events at
local meetings and the superin-
tendent was simply plowed over
when he tried to defend his
course,” the professor said. “We
got off to a late start. The most
important people we have now
are those who can articulate the
positive things about their
courses and the industry. We also
need to bring the golfing com-
munity into the debate. Golfers

speaking for the industry could
be even more persuasive.”

The debate inevitably turned
to the role of the press.

“The press tends to sensation-

alize things,” Budell said. “Golf

course development has been
one of the most emotionally
charged issues discussed in
Florida.”

Spalding made it clear Rhode
Island environmentalists were
ready to use the press to get
what they wanted. Frustrated
over what he called his group’s
inability to get representatives
from private clubs along
Narragansett Bay to even dis-

cuss his group’s concerns re-
garding runoff, he said, “We’ll
go to the press with our story
and use it responsibly if the golf
courses won't listen to us.

Leuzinger and others from the
golf industry encouraged the
audience to use the press and
other public forums to deliver
golf’s beneficial message to the
public.

“I think we can make friends
with the environmentalists now
that we have facts to back up our
arguments,” the Ivanhoe Club
superintendent said. “We can
work together on solutions to
any problems we encounter.”




President’s Award honors USGA

ORLANDO, Fla. — The U.S. Golf Association (USGA) was
presented the 1996 President’s Award for Environmental Leader-
ship at the International Golf Course Conference and Show by the
Golf Course Superintendents Association of America. The
President’s Award is presented based on exceptional environmen-
tal contributions to the game of golf — contributions that further
exemplify the superintendent’s image as steward of the land.

“With the serious challenges facing the game today, the entire
industry is indebted to the USGA for its commitment to producing
hard data regarding the environmental impact of golf and golf
course management practices,” said GCSAA outgoing President
Gary Grigg.

“We're delighted the GCSAA has taken this opportunity to ac-
knowledge the USGA’s consistent efforts to promote sound envi-
ronmental stewardship,” said Thomas W. Chisholm, chairman of
the USGA Green Section Committee.

SHOW REVIEW

High expectations
for Summit encore

Continued from page 1

resource managementat Pebble
Beach Co. “Some will say it’s too
much, and some will say it’s not
enough.

“But there’s restriction to ev-
erything we do. We're finding
that perhaps the dealing up
front, the talking in advance,
ends up getting the job done a
lot easier — easier than get-
ting solidly behind something
and so entrenched that no one
can backtrack without losing

PENDULUM
MEANS
BUSINESS

face, or losing money.”

Added Sharon Newsome of
the National Wildlife Federa-
tion (NWF): “I hope we can
use this conference to educa-
tion people. Whether or notit’s
accurate, environmentalists
believe that people buy land to
build a golf course, then work
with the architect to ensure the
course does the least damage
possible.

“One of our principles says:
Before you buy, find out
whether there are sensitive
wetlands or species that would
make it difficult to build.”

Other principles deal with sub-

jects ranging from water con-
sumption to course infrastruc-
ture, pollution prevention, inte-
grated waste management and
use of indigenous plants.

The goal, Newsome said, is
endorsement of the principles
by a broad spectrum of inter-
ests, i.e. the U.S. Golf Associa-
tion, NWF, Golf Course Superin-
tendents Association of America
and Sierra Club.

In theory, a united front will
emerge from the Pinehurst sum-
mit. This cross-section of inter-
ests will buttress efforts to influ-
ence the average golfer, who
ultimately drives the industry’s
development and maintenance
practices.

“Sometimes, when a superin-
tendent wants to do the right
thing, the marketplace won’t let
him,” said Todd Miller, execu-
tive director of the North Caro-
lina Coastal Federation. “We re-
alize there’s a lot of interest
among elements of the golf in-
dustry in doing the right thing.
Thereis enlightened leadership.
But there are barriers to over-
come.

“I think it’s essential that we
change the attitudes of golfers
who demand certain mainte-
nance practices.”

Added Newsome: “One of the
most important things golfers
can do is re-evaluate the way
they look at the golf course. We
have to de-emphasize the ‘Green
Is Better’ attitude.”

An important outgrowth of last
year’s Pebble Beach conference
was the demystification and de-
bunking of stereotypes. Super-
intendents discovered environ-
mental activists aren’t
necessarily radical no-
growthers, while folks like Miller
and Newsome discovered most
supers are genuinely committed
to conservation and preserva-
tion.

The summit, facilitated by the
Salt Lake City-based Center for
Resource Management (CRM),
will try to further this discovery
of common ground.

“Atfirst Iwasalittle concerned
that dialogue would result in
more polarization,” said the
CRM'’s Paul Parker. “Clearly
there are differences in opinion,
sometimes sharp ones. We don’t
want to ignore them; we want to
deal with them in ways that are
productive.

“Part of this is to educate each
other. This process is about dia-
logue and enlightenment, which
helps everyone make better de-
cisions.”

“A few years ago,” added
Newsome, “I got the impression
the golf industry thought it best
not to talk to environmentalists.
That is what has been so great
about this process. It has made
people realize what good work is
already being done on golf
courses.”

Added Horton, “I really believe
that before Ranger Rick writes
something down now, he might
give us a call.”
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NOw, the most Important pin on
1SNt the one with the flag.

JACOBSEN

Imagine switching from 11-blade
reels for greens to 7-blade reels for
tees in about 30 seconds. Now imagine doing it
without tools. Jacobsen’s new Greens King™ V,
with its patented FlashAttach™ system, lets

you do just that. You can also switch to verticut

ITM

reels, spikers or even Jacobsen’s own QuickRol

(Ff The new
# Greens King V.

greens rolling system-just as quickly. Simply put,
the FlashAttach system saves time while increasing

4
# many innovative improvements you'll

productivity. And it’s just one of the

Pull a pin.
Change a reel. /

find on the Greens King V. Improvements

that add a new level of operator comfort, plus

easier operation and maintenance. Ask your



Standard tilt wheel and power steering.

~ o

Fully enclosed engine for quieter, cleaner operation.

: A Walk-through deck allows easy

5 ' £, ‘ entrance and exit from either side.

Standard halogen headlight
o At —= . offers visibility at dusk and dawn.
PR P
WV ;

Jacobsen distributor for a "

Easy access to battery, radiator, coolant bottle,

Greens K|ng \/ demonstration todaY. air filter, hydrauli( fill and fuel fill.

THE PROFESSIONAL'S CHOICE ON TURF.

JACOBSEN

Jacobsen Division of Textron Inc

J-18-5L The patented FlashAttach system makes
Greens King V the most versatile machine around.
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NEW TECHNOLOGY UPDATE

Supers, managers speeding
along the information highway

By J. BARRY MOTHES

o0, exactly where are you on the
S information fairway? Dead center,

250 yards out and rolling along?
Or stuck behind in the rough, lost and
possibly out of play?

The use of computers by golf course
superintendents for everything from
irrigation systems and inventory to
letters to greens committees is steadily
on the rise. And several significant
developments on the horizon have
increased the chances for a stark and
potentially crippling gap between those
who use them and are comfortable with
it, and those who don’t, and aren’t.

A 1995 survey by the Golf Course
Superintendents Association of America
(GCSAA) revealed that about 75
percent of its members now have
computers in their offices, according to
David Bishop, a technical information
services manager for the GCSAA. The
vast majority of those with computers
had upper-end models with the win-
dows environment.

Of the 365 superintendents who
responded to the survey, the most
extensive on computer use ever done
by the association:

¢ 90 percent use computers for word

processing.

e 60 percent use them for irrigation-
related software.

» 50 percent use them for data-base
management and record-keeping.

¢ 10 percent use them for education-
related software.

“The percentages were not particu-
larly surprising that many superinten-
dents out there have access,” Bishop
said. “But we were surprised at the
level of technology and the size of
computers they have. Most are upper-
end models. The level of technology
out there is a little higher than we
thought.”

That’s encouraging and relevant
news to Bishop. He’s working on
developing a World Wide Web site for
the GCSAA that will be available to
GCSAA-member superintendents. A
demonstration of an “on-line” prototype
was on display at the International Golf
Course Conference and Show in
Orlando in February. Bishop said the
GCSAA hopes to have an operational
web site up and running by this
summer.

Meanwhile, as Golf Course News
reported last month, the U.S. Golf

Continued on next page
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David Mahoney has
used several inno-
vations to fit all his
needs into this small
2| office.

Updating your office with just
two outlets and a phone line

By DAVID W. MAHONEY

Technology is great! Computers,
faxes, printers, copiers, scanners, mo-
dems and slick answering devices are
aiding and speeding communication.
Fax me this, geta message, surfthe Net
and prepare a document for your next
green committee meeting. All from your
office. Sounds great! Go out, buy the
equipment and good luck having it fit
your office. Technology has over-
whelmed the average superintendent’s
office.

While we're all waiting for the new
maintenance facility and updated office,
secretary-equipped, it’s still nice to take
advantage of today’s wonders to im-
prove our output, content and efficiency.
Having a small cubicle to work from,

A graduate of the Penn State Turfgass Pro-
gram, David W. Mahoney has been property
manager at Siwanoy Country Club in
Bronxville, N.Y., since 1988.

here are some tips on how I've made the
most of what I have to take advantage of
what’s out there.

¢ Computer: My recommendation for
anyone buying a computer is: Buy the
version that was yesterday’s best,amonth
ago. Technology changes so quickly, if
you purchased the best available com-
puter — let’s say Pentium 90 with 16 MB
of Ram memory —you'd pay $4,500. How-
ever, if you purchased just a wee bit less
Pentium 75 with 8 MB“Ram with expan-
sion capabilities, you'd pay $2,400. Buy
the almost-best. Don’t sell yourself short
on what you need. The computer game is
a steeple chase: The hardware has more
disc space, memory and speed; yet the
software developers are right behind, fill-
ing up your new machine to the max. The
greatest misstatement on this subject
comes from Bill Gates himself, who said,
“Ten MB of hard drive is more than any-
one will ever need.”

Continued on next page

In the market? Check needs vs. availability

By MARK LESLIE

One computer software system
streamlines maintenance activities.
Another fine-tunes the irrigation sys-
tem. A third ensures the pump station
operates at maximum efficiency. A
fourth, equipment-oriented, is geared
to mechanics. Yet another is a monitor
hooked up to weather satellites, allow-
ing the superintendent to get an up-to-
the-momentlook at weather conditions
— anywhere in the country.

“We're on the brink of maybe be-
coming too technological,” said certi-
fied golf course superintendent Kevin
Ross of Country Club of the Rockies in
Edwards, Colo. “It’sahuge investment
in time just to find out what software to
buy. Maintenance is definitely more
efficient today, but you barely scratch
the surface of the potential of all the
software programs.”

Yet the area “barely scratched”
touches all parts of the golf course
operation — both maintenance and
management.

At Country Club of the Rockies, for
instance, Ross has five computers.
Ross has one, his assistants another
and his mechanic one. Another is dedi-
cated to the irrigation system and an
old model is destined for the common
cafeteria, for the crew and handicap
software. He also has a weather center
and intends to add a pump station com-
puter.

See Probuct SHOWPLACE
pAGEs 40-42

“If 20 or 30 years ago somebody had
said you're going to program your irri-
gation system with a computer in the
office, people would have thought they
were on drugs,” Ross said. “Not only are
we doing that, we're programming with
hand-held radios. It's very difficult to
keep up with the technology and do a
dynamite job.”

For superintendents in the market
for software programs, Ross suggested:

1) Called all the companies and get
demonstration discs.

2) Have the superintendent, assistants
and mechanic run through those discs.

3) Do not compare any notes until
everyone haslooked at them. Then com-
pare what each person liked and did not
like about each program, deciding what
best fits the course’s needs.

4) Make sure technical support, which
is crucial, is comprehensive. Most of
the programs are windows-oriented,
making them easy to use.

Is the decision to buy any of these
software programs an easy one to make?

“The weather station is a no-brainer,”
Ross said. Otherwise, no.

But each golf course’s needs are dif-
ferent, he said, so superintendents
should decide what personally is best
for them, not their colleague’s.

GOLF COURSE NEWS



Info highway

Continued from previous page
Association (USGA) has joined
the world of the Internet and
Michigan State University’s
Turfgrass Information Founda-
tion (TGIF) is on the verge of
doing the same.

A GCSAA web site could
provide a nearly instant and
endless supply of information
and advice for superintendents
on everything from state and
federal regulatory issues to
academic research on turfgrass.

Web sites and on-line
technology. It's all a long way
from what Jon Scott and a few
other curious and adventurous
golf course superintendents
were doing back in the mid-
1980s with their Apple II
desktops and primitive software
programs like Visicalc.

Scott, a superintendent for 16
years at Grand Traverse Resort
in Michigan and Valhalla in
Louisville, Ky., has been
working for Jack Nicklaus’
Golden Bear International Golf
for seven years. He is currently
a consulting agronomist.

“As it is in the business
world,” said Scott, “a computer
is a necessity in managing any
small or large operation. The
cost and simplicity of the
programs are such that there
is no reason for the smallest
golf course not to have a laptop
or personal computer on the
desk.”

Scott was one of a small
group of computer-literate
superintendents in the mid-
1980s that started Turf Byte, a
superintendents computer
bulletin board that is run out of
Kansas City, Mo. That was
before pre-packaged integrated
software programs came along
like TRIMS, which handle
budgeting, inventory, work-
order production, chemical and
fertilizer record-keeping, soil-
testing data, and just about
anything else important to a
superintendent’s day-to-day
operations. TRIMS is now one
of several software programs
available for golf course
management and maintenance.

Another computer-related
tool gaining use with cutting-
edge superintendents are
satellite weather systems,
where a computer-like monitor
and a point-and-click system
that can be installed in the
superintendent’s office offers
instant access to weather
information.

“And now, of course, there’s
the Internet,” said Scott. “The
resources that are there are
just the beginning. Every
major research center or
university is going to have a
data base that you will be able
to go in and download articles
and agronomy pages.”

Scott said the brave new
world of the computer-
clicking golf course superin-
tendent could create prob-
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lems for some.

s gotess ke o poople GCS provides new ‘window’ on grounds maintenance
behind,” he said. “It already
has. I don’t know how we get BATON ROUGE, La. — Calling its GCS for sis, are customized with the course’s logo.
around this. It happens in Windows “the ultimate grounds care sys- A calendar program allows scheduling of
other industries with the tem,” InCircuit Development Corp. has important events for the staff which can be
technology today. The small- entered the world of “windows” in a big way reviewed by day, month or year. The math
timers at places where their in the golf industry. element simplifies calculation of common
clubs can’t afford to go to the GCS integrates several management areas and volumes.
seminars and conferences ... sections including chemical/fertilizer, Every conversion reference imaginable is
they’re going to have to find a personnel, financial, weather/irrigation, included in the reference section, which also
way to learn on their own, or inventory, calendar, math, vegetation library, carries a full-color reference for pH and
they’re going to get left behind references and work orders. Help buttons particle size charts.
in their careers. appear on every major screen. More information is available by contacting

“It’s not a measure of how Users can scan in photos of employees, InCircuit Development Corp., P.O. Box 80771,
good a turf manager they are. inventory items and vegetation, while printed Baton Rouge, La. 70898; 800-963-1925.
It's a measure of how good an reports, complete with graphing and analy- CIRCLE #310
administrator they are.”

You’re scheduled to put down
herbicides this afternoon...
but now there’s a thunderstorm
50 miles to the west.

What do you do?

From deciding whether or not to apply DTN Weather Center supplies all the
chemicals...to turning on the sprinklers... or even equipment you'll need... no computer
scheduling your labor, weather impacts just about is needed. And since the information is
every course decision you'll make. received through a small satellite dish

] ) — not through phone lines — you can

DTN WEATHER CENTER IS deS|gned '[O pl’O- use the system for as Iong and as

vide course managers with the time-sensitive — often as you wish!

comprehensive — weather information they need to
make the most economical and environmental
decisions.

At the touch of a finger you'll have instant
access to the most current weather maps and data
available.

DTN WEATHER CENTER provides:

B “In-motion” radar maps updated every
15 minutes...showing national down to the
county level precipitation intensity and
movement

m 300 major city forecasts with projections in
three hour increments for the next three days

®m National lightning location From “in-motion” radar

®m Over 100 full color maps in all...updating DTtlil) 33;‘:;2??::{2:; rti,C;:Ltjsl;How

continually and featuring everything from how the weather can affect
current conditions to 90 day outlooks. your operation.

9110 West Dodge Road » Omaha, Nebraska 68114

' For more information — or a 7 day free trial — please call

1-800-610-0777




DTN: 19 regional maps,
updated every 15 minutes

OMAHA, Neb. — “Providing unlim-
ited access to comprehensive, time-sen-
sitive weather information,” says Data
Transmission Network Corp. ofits DTN
Weather Center. A high-resolution color
monitor, compact satellite dish and re-
ceiver and large data-storage capability
are all supplied for a one-time $295 start-
up fee and $64 per month.

DTN Weather Center provides com-
prehensive regional and national
weather data, with more than 60 full-
color maps. Its information comes from
numerous sources, including the Na-

NEW TECHNOLOGY UPDATE

tional Weather Service and “other spe-
cialized private providers,” and is up-
dated continually and automatically.

Nineteen regional radar maps indicate
county-level precipitation updated every
15 minutes. Satellite cloud maps show
cloud formations in South and North
Americaand the Atlantic Ocean. Allmaps
can be “zoomed-in” for up to 64 times
magnification for site-specific analysis.

Temperature and precipitation out-
looks for the next 24 hours are pro-
vided, along with current wind speed
and direction, temperature, humidity
and sky conditions.

For more information, contact DTN

at 800-610-0777.
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TRIMS draws from

10 years experience

PHOENIX, Ariz. — Drawing on 10 years
of advice from golf course superinten-
dents, TRIMS for Windows is a wide-
ranging software program for professional
grounds management.

TRIMS provides access to budgets and
expenses, inventory and purchasing, per-
sonnel and labor, equipment mainte-
nance, chemicals and fertilizers, fuel in-
ventory, event scheduling, weather data,
tree inventories, and other features.

While pull-down menusand toolbaricons
help simplify the program, “browse tables”
appear throughout TRIMS, allowing the

289 N. KURZENROAD

PO.BOX 504

TURF ROLLERS
1O FIT YOUR N EEDS

DALTON, OH 44618-0504

TR-224 AND TR-130
TURFROLLERS

TR-224

The TR-224 is an exceptionally
maneuverable roller, which shifts
effortlessly from forward to reverse by
pulling a single lever. Powered by a
5.5 h.p. Honda engine. 24”-wide
rounded edge rollers.

TR-130

Compact and easy to operate, the
130 roller is powered by a 5.5 h.p.
engine and features a hydrostatic trans-
mission for smooth, easy control.
30”-wide rounded edge rollers.

ST

216-828-0200 e FAX 216-828-1008
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o

&
Tee & Green & In Between

that fits your needs.

most complete product line

Whether your challenge is a dead-
line, a tee, a green, a fairway, a rough,
or a bunker surround, we have a blend

We understand the variety of
problems you face because we have
spent a great deal of time listening to
golf course superintendents. As a
result, Tee & Green Sod offers the

TEE &

GREEN SOD

—INCORPORATED —

available to the golf course industry—
even a four-foot wide washed roll!
Give us a call for information about

our selection of products, and our unique
harvesting and washing techniques.

sBentgrass

*Bluegrass

sWashed sod

*Bluegrass-Ryegrass

*Bluegrass-Fine Fescue

Bl [ 401/7898177 » 401/789-3895 (lax) » PO Box 418, Exeter,Rl 02822 | K
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user to view the contents of files or make
selections from lists of personnel, equip-
ment, inventory, etc.

The program gives an accurate picture
of costs by time period, type of work
performed, and type of asset. Hidden costs
like aging equipment needing frequent
repair can be quickly identified.

TRIMS can chart data entered manu-
ally or captured from automatic record-
ing weather stations and services — in-
cluding 13 different conditions such as
temperature, humidity, wind, precipita-
tion and solar radiation.

Contact TRIMS Software International,
Inc., 3110 North 19th Ave., Suite 190,

Phoenix, Ariz. 85015; 800-608-7467.
CIRCLE #311

GPS at the heart
of Player Systems

CHARLESTOWN, Mass. — Using Glo-
bal Positioning System and other tech-
nology, Player Systems is reporting suc-
cesswith its SkyCaddie information system
as a tool to communicate with guests, man-
age traffic and build business.

The compact, golf cart-mounted per-
sonal video monitors give guests infor-
mation a professional caddie provides.
From each position on the course, golf-
ers are offered course graphics, sug-
gested strategies, distancesto targets and
pace messages, pin placements and green
contours.

Cart traffic is monitored from the club-
house, allowing managers to take action
before delays become problems.

More information is available by con-
tacting Player Systems at 48 Baldwin St.,
Charlestown, Mass. 02129; 617-241-5253.

CIRCLE #314

Palm-sized PinPoint

shows precise position

WINSTON-SALEM, N.C. — Using Lo-
cal Area Position Technology, as opposed
to a Global Positioning System, PinPoint
Technologies is manufacturing a palm-
sized “position system” that helps speed
up play, telling golfers to within one yard
their distance to the cup.

The heart of the PinPoint Golf Course
Ranging System is small fixed transceivers
positioned outside the perimeter of the
course. Two small ranging devices sit in a
golf cart-mounted dispenser and can be
removed and clipped to the golfers’ belts.
When a golfer needs distance information,
he pushes a button on his unit and instantly
obtains the distance to the pin, to the face
of a hazard or other points of interest.

Contact PinPoint Technologies, Inc.,
601 North Cherry St., Suite 230, Winston-

Salem, N.C. 27101; 803-757-7795.
CIRCLE #313

........................................................

Thor Guard beats ‘heat’

DETROIT — Thor Guard II Lightning
Prediction System continually monitors
and evaluates the electrostatic atmo-
sphere. On a simple screen display it
provides the specific risk of a lightning
strike in the immediate area and can sound
alarms and air horns, giving ample time
for people to take cover.

More information is available from Thor
Guard, Inc., P.O. Box 523772, Miami, FIA.
33152; 305-594-0304.

CIRCLE #312
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Golflink providing

plethora of info

HERMITAGE, Tenn. — The
first complete weather, lightning
and golfinformation satellite ser-
vice when it first surfaced,
GolfLink also provides subscrib-
ers with golf industry news, up-
dates from golf associations,
playing tips from pros, rules of
the game and new product infor-
mation.

The weather and lightning in-
formation offers a dozen different
national and regional radar maps,
temperature and critical weather
maps — all updated several times
an hour. The weather element of-
fers an animated forecast map;
regional/national action Doppler
Radar from WSI; daily forecasts;
national 48-hour precipitation fore-
cast; past 24-hour precipitation re-
view; six- to 10-day forecast; and
48-hour jet stream updates.

The system is tied to Global
Atmospherics, Inc.’s Electrical
Storm Identification Device.

Contact GolfLink, 4811 Leba-
non Road, Suite 107, Hermitage,
Tenn., 37076; 800-200-3810.

CIRCLE #315

ESID offers
lightning protection

TUCSON, Ariz. — The manu-
facturer and distributor ofa com-
prehensive line of lightning de-
tection systems, Global
Atmospherics, Inc. offers golf
coursesits Electrical Storm Iden-
tification Device (ESID).

Global Atmospherics and
Course Alert, a siren system, are
providing an integrated system
for golf courses.

ESID’s 5-foot-high, solar-pow-
ered sensor and indoor display/
controller is battery-operated
and can be easily sited. As well
as cloud-to-cloud lightning, it
detects cloud-to-ground light-
ning within 30 miles and thun-
derstorms within 10 miles.

More information is available
by contacting Global Atmospher-
ics, Inc., 2705 E. Medina Road,
Suite 111, Tucson, Ariz. 85706;

800-283-4557.
CIRCLE #316

Tiny Rangefinder

uses laser tech

COSTA MESA, Calif. — A
handheld electronic distance-mea-
suring device, DME/Golf’s
Rangefinder brings laser technol-
ogy to the 400-year-old game of
golf. Instead of walking to yard-
age markers in the fairways,
golfers using Rangefinder
quickly and accurately know how
far away the pin is— whether it
be 30 or 500 yards. The DME
system sends out an invisible
beam of light to a target which is
mounted on the pin.

Contact DME/Golf, 3180
Redhill Ave., Costa Mesa, Calif.

92626; 714-432-7100.
CIRCLE #317
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WEST PALM BEACH, Fla.— Ray Finch,
owner of Emerald Dunes here, is sold on
the Prolink system his upscale, daily-fee
operation recently installed.

Prolink provides golfers all the course
information they need — yardages to the
pin, bunker placements, green slopes and
pro tips on how to play individual holes.
Golfers can communicate with the club-
house if they need assistance.

The clubhouse can also communicate
with golfers, warning them to head for
cover if a thunderstorm is moving in or to
pick up their pace if they are lagging far
behind the average 4-hour-9-minute round
pace. Rangers are provided the same infor-
mation and can inform slow golfers of the
need to hurry along.

@
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Finch high on Prolink &
added income it creates

“We've cut 20 minutes off the average
round,” Finch said. “That represents a lot
more product we can market.”

Finchis equally excited about the potential
maintenance benefits. The system tracks the
usage of Emerald Dunes golf car fleet, allow-
ing Finch to rotate the machines so that all
receive equal use. A computerized course
map available on clubhouse and maintenance
center screens — or at any computer —
allows the superintendent to track golfers
and turn on sprinklers, as needed, in golfer-
free areas. Prolink is also working on a sys-
tem that would allow the superintendent to

better track pesticide applications.

The superintendent would patrol the
course in a golf car with a lap-top computer
at his side. Coming across an area of dis-
eased turf, he could circle the area on the
computer-generated image of the course
and punch in the disease. The computer
would list the chemicals available in the
storage building that would be effective
against the disease. The superintendent
would enter the chemical to be used, the
amount and time of treatment. When the
pesticide applicator returned at the appointed
time, the application equipment would not
operate until it was over the designated area
and would only deliver the amount of chemi-
cal specified by the superintendent.

CIRCLE #320

IF You CAN’'T SEE THE BENEFITS IN A CLEAR FUNGICIDE,
THEN YOU’RE NOT LOOKING HARD ENOUGH.

We'd like to make
one thing perfectly
clear: next to new
Banner®MAXX? no
other broad-spec-
trum fungicide even
compares. It's the
world's first transpar-
ent fungicide.

Simply put, Banner
MAXX is the best

tank-mix partner. It

something our fungicide doesn't. That's because

has the same proper-
ties as water. It won't
not a powder or granule. It's water-based.
clog filters and has
no odor. And unlike Even more impres- leum solvents, so
sive is the fact that  there's no potential
Banner MAXX con- for phytotoxicity. And
6 il oS e trols 18 turf diseases, it's available in closed
.Our active ingredient is less u?an'OJ
T o mmems e including dollarspot  system containers.
wettable powders,it  and summer patch. For more details,
will never settle out. It contains no petro-  call 1-800-395-TURF

Because no matter
how you look at it,

Banner MAXX isn’t
like any fungicide on

earth. But you can ‘

see that for

yourself.

MAXXimum Value

Banner® MAXX" is a registered trademark of Ciba-Geigy Corporation. Always read and follow label directions.

a
g"’%} Sponsor Environmental Steward Award. ©1996 Ciba-Geigy Corporation, Turf and Ornamental Products, Box 18300, Greensboro, NC 27419.
R
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ProShot monitors, speeds
play, increases income

By DONNA LEA HAWLEY

GAINESVILLE, Fla. — “We have three
big issues,” says Mike Moran, head golf
professional at Haile Plantation Golf and
Country Club here. “Providing amenities
to our members, speeding up play, and
monitoring where our carts are. Installing
the ProShot system helps us with all three.”

The ProShot system was installed at Haile
Plantation in late 1995 and it was one of the
first of 100 Club Corp. of America courses
scheduled for this program. Installation
included a survey of the golf course that

NEW TECHNOLOGY UPDATE

mapped each fairway, green, bunker, and
other major features, installation of a small
satellite dish on the clubhouse, a computer
in the pro shop, and a small antenna and
display unit on each golf car.

ProShot was installed as an amenity for
members at Haile. “We aren’t concerned
aboutrecovering the cost from our members
and haven't increased fees,” Moran said. “I
thinkifa course needed to recover the cost of
installation, players would pay an additional
dollar for green fees to play with it.”

Moran finds that ProShot helps speed up
plays. Before the system was installed, play-
ers used time to look for yardage markers on
the sprinkler system; now they get an exact
readout in the cart. Players no longer have to
pace off a distance or take time guessing. If

each player saves only five seconds per shota
foursome can save 30 minutes in playing time.

The club can also monitor slow play using
ProShot. The computer monitor in the pro
shop provides a number of displays including
a map of the whole course showing the loca-
tion of all the carts. “If we see a group of carts
on the 6th hole, for example,” said Moran, “we
can callarangerand ask him to go clear up the
problem. We can also send a message that
will appear only on one cart’s display asking
them to pick up their speed of play.”

The club can also use the system to moni-
tor its carts. If one goes into a restricted
area, , a club employee can send a message
to that cart to remind the player to stay on

the cart path.
CIRCLE #321
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Small office,
tall order

Continued from page 38

When you bring your com-
puter home, and its attachment,
printer, modem, you need to plug
itin. (Make sure you purchase a
computer with an internal mo-
dem; it avoids needing its own
outlet.) First buy a quality surge
protector, not an outlet strip. Esti-
mated cost: $25. This will protect
your computer equipment.

Also, check with your electri-
cian to see if you can have a
dedicated circuit breaker for all
your computer equipment.
There’s nothing like having your
arc welder on line with your of-
fice equipment.

* Modem/Fax: Most comput-
ers now have an internal fax/
modem (cost: $150). You can
send and receive faxes and log
on with the modem to Turfbyte,
Turftalk, Metbyte, TGIF, or even
surf the Net. The nice feature
abouta computer fax and its soft-
ware is multiple-faxing. Let’s say
you have created.a report for the
green committee. You want to fax
it out to all eight members. With
the software, you need only click
the green commiittee directory and
all members are sent the fax.

I generally use my computer
fax for just that case. I feel the
need to keep a conventional fax
for so many “as is” documents
that I need to fax.

* Printer/fax copier: Devices
that so often were only at the
clubhouse now should be in
everyone’s office because of new
technology. Thanks to Hewlett
Packard, one machine does it
all. I own the Hewlett Packard
“OfficeJet” ($599). It faxes, prints
and makes copies. New versions
can also scan. I'd recommend this
machine for everyone because of
its versatility and high quality.

e Switching device: With lim-
ited outlets, it’s necessary to
purchase a surge protector, pro-
tecting circuit breakers, and us-
ing outlet strips. Don’t overload.
What do you do with a phone
line that needs to dial, fax or
modem? I use a switching de-
vice from Comshare ($175). Your
main phone line hooks into the
device. Then the switching de-
vice determines — through the
sending tone or lack of a sending
tone — if an incoming call is a
phone call, a fax or amodem want-
ing to access your computer. Buy
the best switching device. I've
been burned buying the $49 box
which claimed it could doitall, yet
did a “Patty Melt” on my desk on
its first phone call.

As with purchasing any piece
of equipment, determine your
needs. There’s a great deal out
there that you can overpay for
that won’t meet your desires.
Develop arelationship with your
local computer store and use
them as a resource. It took us
awhile to figure out what to pur-
chase and how to use it all. We
now run two computers, a
printer, two faxes, amodem, and
a local computer bulletin board
out of a small two-outlet office.
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BRIEFS

QUARRY OWNERS SET NEW SIGHTS

SAN ANTONIO, Texas — Jay Eddy,
Jack Parker and Bill Ellis, the princi-
pals of the successful Quarry Golf Club
here, plan to develop a new golf course
project called Courage Creek. They
have retained course architect Keith
Foster of St. Louis and Scottsdale,
Ariz., who designed The Quarry.

PALMER CHRISTENS CHEROKEE RUN

CONYERS, Ga — Arnold Palmer
helped open his newest golf course,
Cherokee Run Golf Club, an 18-hole
course located 38 miles east of At-
lanta. Palmer and Ed Seay designed
the par-72 course, v
situated in the
Georgia Interna-
tional Horse Park,
amulti million dol-
lar, mixed-use fa-
cility selected to
host the 1996 cen-
tennial Olympic
equestrian events,
the first mountain biking Olympic com-
petition and the final two events of the
modern pentathlon Olympic competi-
tion. The golf course’s layout is unique
in that it intertwines with the natural
terrain and the Olgmpic cross-country
event course. It will provide a challeng-
ing round of golf due to its natural haz-
ards, such as granite out cropping, wet-
lands, steep inclines and woods,
Palmer said.

KAVANAUGH TAPPED FOR LONGBOW

MESA, Ariz. — McDonnell Douglas
Realty Co. has retained Kenneth M.
Kavanaugh Golf Course Design of
Tucson to design Longbow Golf Club,
an 18-hole daily-fee that will start con-
struction this spring. Kavanaughis busy
with several other projects: an 18-hole
renovation of Randolph South Munici-
pal Golf Course renamed the Dell Urich
Golf Course, and nine-hole additions
at Gold Canyon in Apache Junction
and Quail Creek in Green Valley.

Ed Seay

MILLER UNVEILS EAGLE MOUNTAIN

FOUNTAIN HILLS, Ariz. — The 18-
hole, Scott Miller-designed Golf Club
at Eagle Mountain has opened, pro-
viding an innovative departure from
the target-style tracks considered typi-
cal of the desert Southwest. This up-
scale daily-fee course takes advantage
of the property’s rolling hills, ridge
lines, natural box canyons, lush val-
leys and rock-laden washes, while
mountain outcroppings and wide, pan-
oramic vistas provide the backdrop.
Ranging from 5,000 to 6,755 yards,
Eagle Mountain plays to a par 71.
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Ervin values environmental integrity of his

Lindsay Ervin has been designing golf courses
since joining late architect David Gill in Wis-
consin when he graduated in landscape archi-
tecture from Purdue University in 1968. In

1973 he went to work with Greenhorn and
O’Mara, a large multidisciplined consulting

firm in Maryland. Shortly afterward, he de-
signed Hog Neck Golf Course in Easton, Md., an
award-winning golf course that served as a spring-
board to a successful career. Ervin is a member of the
American Society of Golf Course Architects and his
firm, Lindsay Ervin & Associates, Inc., is headquar-

tered in Crofton, Md.

Golf Course News: You have been aggressive in environ-
mentally conscious design. Has this always been your philoso-

phy in design?

Lindsay Er-
vin Surveys
thescene, and
his work, at
Queenstown
Harbor Links
in Easton,
Md.

sites

Lindsay Ervin: Yes, it always has been. I've always wanted
to ensure that we would maintain the integrity of the environ-
mental aspects of the site. I've always liked to use the quality
natural parts of the environment for the design of the golf

hole as much as possible — the wetlands,
special forested areas, natural topography, fea-
tures of rock... I try to incorporate them rather
than tear them down. Nowadays, environmen-
tal regulations force you to stay away from
them to start with.

GCN: Has the industry as a whole been more
environmentally conscientious in recent years?

LE: Over the last 10 years it's been more conscientious.
GCN: Have we become better able to address environmental

concerns?

LE: Knowing how to professionally apply fertilizers and

Continued on page xx
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COTTSDALE, Ariz. — Just
S 12 months ago the site of the

new Kierland Golf Club here
was a flat piece of undeveloped land,
with scrub brush and a few isolated
mesquite trees, situated on one of the
last premier pieces ofland in the north-
east Valley.

Today the parcel provides players
with a resort-style championship
course that is ready to take its place
among the Valley’s marquee golf prop-
erties. It opened for play Jan. 13. Un-
like many other Valley daily-fee golf
courses, Kierland will offer golfers an
option to walk during their round. Fu-
ture plans also call for the introduction
of a caddie program to benefit junior
golfers throughout the state of Arizona.

During construction of the course
designed by Scottsdale-based archi-

Note the color contrasts at Scott Miller’s Kierland Golf Club in Scottsdale.

Kierland boasts native grasses, walking

tect Scott Miller, more than 1.3 mil-
lion cubic yards of dirt were moved to
create some of the Valley’s most dra-
matic golf holes, with picturesque
mountain views, lakes, dry washes and
elevation changes of up to 80 feet on
some holes.

“Our greens are SR 1020 bentgrass,
with tees and fairways of 419 Tifway
hybrid Bermudagrass,” Director of Golf
Mike Ryan. “Golden native grasses such
as buffalograss, Indiangrass and sheep
fescue in the rough and transition areas
were selected to provide a sharply de-
fined edge between the fairway and
rough year-round.”

Kierland Golf Club is the focal point
of a 713-acre master-planned commu-
nity developed by Woodbine South-
west Corp. and the Herberger inter-
ests, both of Phoenix.

PILGRIMMAGE TO PINEHURST

Architects to mark

50th anniversary
March 26 to 31

PINEHURST, N.C. — The American
Society of Golf Course Architects
(ASGCA) will return to the home of one
of its founders — Donald Ross’s
beloved Pinehurst — for its golden
anniversary here March 26-31.

President Jeff Brauer said the society
will extend its meeting a day to accom-
modate several special 50th anniversary
activities. Seminar topics will include
the evolution of golf course architec-
ture during the society’s first 50 years;
the future of golf course development
in America; the continued strength of
public golf; and the impact of changing
environmental legislation.

ASGCA members will play their
tournament over three Ross courses
and honor someone who has made
significant contributions to golf course
architecture at the 1996 Donald Ross
Awards dinner. Ross, who designed
hundreds of courses, spent the majority
of his time in Pinehurst. He hosted the
first society meeting in Pinehurst and
was elected honorary president.

Expected to attend the annual
meeting are about 100 of the society’s
members, including Robert Trent Jones
Sr., the only living founding member of
the original 14. The other 13 founding
members were Billy Bell, Robert White,
William Langford, Robert Bruce Harris
(the first president), Stanley Thomp-
son, William Gordon, Bill Diddle, Perry
Maxwell, Jack Daray, Robert “Red”
Lawrence, J.B. McGovern, Wayne Stiles
and Ross.
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Casper-Nash opens Eagle Crest

SUMMERLIN, Nev. — Eagle
Crest Golf Club, designed by
Billy Casper and Greg Nash, has
opened for public play at Del
Webb’s Sun City Summerlin
master-planned community.
Eagle Crest is the third Casper/
Nash-designed course built for
the 2,500-acre community.

The par-60 18-hole executive
track consists of 12 par-3 and six
par-4 holes and is lined with hun-
dreds of ash, purple leaf plum
and sycamore trees. More than

a mature forest feel from open-
ing day. The greens feature
bentgrass while the fairways
were seeded with Bermuda-
grass. All out-of-play areas were
grassed with sheeps fescue, deer
grass or buffalograss.

The course flows up and down
the foothills of the Spring Moun-
tains. The 15th greenis the high-
est golf hole in southern Nevada
atan elevation of 3,163-feetabove
sea level. The par-3 18th hole
features a dramatic 75-foot drop
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Flatt still on retumer ot Carey Park?

HUTCHINSON Kan. — ff mine
;FlattGQlfSemce.Inc (FGS)
e§of Overland Park has been

green fbr bitey Park Munici-
; - pal Golf Courser Carey Park

FGS was al

~ turemore roundsin the grow-

nity for de-
velopment of a modestly.

- priced public course in that

- rapidly growing suburban
~area adjacent to Overland
Park and nearbyKansas Cnty

the task of reviesvmgthe op-
erations of the existing
or fLakWes:de Hills municipal
course in Olathe with an eye
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Routing now
complete at
Cuscowilla

CUSCOWILLA, Ga. — The
architectural team of two-time
Masters champion Ben Cren-
shaw and Bill Coore has
completed the routing of the
18-hole golf course at
Cuscowilla on Lake Oconee. A
600-acre, family-oriented
lakefront community,
Cuscowilla is the vision of
Atlanta entrepreneurs William
M. Harrington and Peter
Bailey and German business-
man Heinz Wilhelm-Nathe.

Located halfway between
Atlanta and Augusta,
Cuscowilla is the newest golf
community in the popular Lake
Oconee area-the state’s fastest-
growing golf destination.

“It’s an unusual piece of
property,” said Coore. “It sits
on Lake Oconee like a hand
with its fingers sticking into
the lake. There’s a lot of
variety to it. It has a lot of
subtle elevation changes but
it’s not as hilly as Augusta
National or the other courses
in this area. It's just constantly
moving.”

“It will be a shotmaker’s golf
course,” said Crenshaw. “It will
reward good strategy and a
variety of well-played shots.”

“There are no more than two
fairways on this golf course
that will require shaping by
cutting into the land or filling
areas that need building up,”
said Coore. “The fairways were
just out there. It’s classic golf
in its natural form.”

Cuscowilla’s clubhouse will
be built atop a hill overlooking
Lake Oconee and the
Cuscowilla property in the
center of an area where
Crenshaw and Coore have
routed a number of fine golf
holes. “It’s an area we kept
coming back to as we planned
the course routing,” says
Coore. “So we have a lot of
holes returning to the club-
house. It’s sort of an old-
fashioned affair like you might
have seen in the golf courses of
the "20s and "30s, when
Mackenzie, Ross and Tillinghast
were in their primes.”

The golf course was cleared
in mid-February and, weather
permitting, shapers will begin
contouring the greens and
bunkers in March.

“At this point, I'm envision-
ing slightly crowned greens,”
said Crenshaw. “The high
point of the green could be the
center or one side may be
pushed up-similar to some
characteristics of the greens at
Pinehurst No. 2, but this land
is more rolling.”

The planting of the tees,
greens and fairways is sched-
uled for the end of the sum-
mer, with members opening in
the late summer of early fall of
1997.

GOLF COURSE NEWS



Hilton’s Heads oldest design,
Sea Pines, now its newest

HILTON HEAD ISLAND, S.C.
—Sea Pines Resort hosted a cer-
emony and golf tournament to
celebrate the official grand re-
opening of Sea Pines’ Ocean
Course, Hilton Head Island’s first
and now its newest course.

Originally designed by George
Cobb and opened in 1960, Ocean
Course has been completely re-
designed and rebuilt by Mark
McCumber & Associates. Sea
Pines Co. invested more than
$3.5 million in rebuilding the
course, which took nine months
tocomplete. The par-3 15th hole,
one of the most photographed
on the East Coast, has been
reconfigured to offer even more

RADISSON REVAMPS COURSE

NASSAU, Bahamas — The 18-
hole championship golf course
at the Radisson Cable Beach
Casino and Golf Resort is being
revamped as part of a $15 million
upgrade at the resort. The pic-
turesque par-72 layout — con-
sidered one of Bahama's finest
courses — will have its greens
rebuilt. There are also plans for
new cart paths, new golf carts, a
redesigned facade and entryway,
and renovations to the club-
house, restaurant and pro shop.

spectacular views of the Atlantic
Ocean. Using a combination of
lagoons, bunkers and contour-
ing, McCumber recreated the
course to appeal to the style pref-
erences of golfers now and into
the future.

“Ocean Course today is com-
pletely contemporary in design,”
said Cary Corbitt, Sea Pines’ di-
rector of sports. “It is an out-
standing achievement to have
created a course that appeals so
well to all levels of play. It’s en-
joyable for beginner and inter-
mediate players, and so challeng-
ing for expert golfers that those
who have tried the course are
looking forward to repeat play.”

NEW IRRIGATION AT HOLLY LAKE

HAWKINS, Texas — A new
irrigation system is being in-
stalled at the 18-hole champion-
ship golf course at the Holly Lake
Ranch recreational community
here. Construction began in mid-
December and is expected to be
completed by mid-March. The
irrigation system was designed
by Terry J. Little, ASLA ASIC, in
association with Golfscapes, Inc.
of Dallas. The project includes a
new pumping system controlled
by a customized computer.

DEVELOPMENT

BUSY, BUSY AT SEABROOK

Seabrook, a private residential community in Seabrook Island, S.C., has completed major renovations to its two 18-
hole golf courses, not to mention a new maintenance facility, irrigation system and equipment purchases. According
to Director of Golf Maintenance Allan H. Pulaski, by this end of this year, Seabrook will have spent $640,000 on golf
course equipment over three years. Other capital projects have included new 8-foot-wide concrete cart paths on both
golf courses; a new pump station with a sulphurous generator for the Crooked Oaks course; and a 6,000-square-foot
maintenance facility. This year, Seabrook plans to renovate the irrigation system on its Ocean Winds course. A greens
renovation on Crooked Oaksis scheduled for 1997. Pulaski, who was brought on board in December 1994, said
another $800,000 has been spent on other club facility improvements. As if that weren’t enough, in 1998 Seabrook
plans to build a health/fitness spa, Pulaski reports.

NATIONS CREDIT
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Golf and Recreational Finance
is proud to announce it has issued commitments on $1 22,55 0, 000

of debt financing. The following transactions were closed in 1995.

$7,000,000 - NORTHGATE COUNTRY CLUB, Houston, TX
Refinance of an 18-hole private course.

$3,400,000 - THE LINKS GROUP, Myrtle Beach, SC
Refinance of leases on 144 holes of golf plus a credit line for future acquisitions.

$11,500,000 - THE LODGE OF FOUR SEASONS, Lake of the Ozarks, MO
Refinance of a 311-room lodge, 211-slip marina and 45 holes of golf.

$5,000,000 - KEMPER SPORTS MANAGEMENT, Chicago, IL

$2,250,000 - OLDE POINT GOLF & COUNTRY CLUB, Wilmington, NC
Refinance of 18-hole course plus construction funding for clubhouse expansion.

$2,500,000 - GEORGETOWN COUNTRY CLUB, Georgetown, MA
Refinance of a 9-hole public course plus construction funds for additional 9 holes.

$3,500,000 - THE SEA RANCH GOLF LINKS, Sea Ranch, CA
Refinance of a 9-hole public course plus construction for a second nine holes.

$2,400,000 - WHITTIER GC & VICTORIA GC, Los Angeles, CA
Refinance of two 18-hole public courses.

$5,000,000 - THE BEACH CLUB GOLF LINKS, Ocean City, MD
Refinance of an 18-hole course and construction financing of new 18-hole course.

$3,600,000 - THE HERITAGE GOLF CLUB, Atlanta, GA
Construction of an 18-hole course and a line of credit for new acquisitions.

$5,200,000 - AVILA BEACH RESORT, San Luis Obispo, CA
Refinance of an 18-hole resort golf course.

$4,750,000 - CRYSTAL SPRINGS GC, Sussex Co., NJ
Refinance of an existing course to draw out equity to construct a new course.

$3,250,000 - BLACK BEAR GC, Sussex Co., NJ
Construction of a new 18-hole course, cross-collateralized with Crystal Springs

$1,800,000 - CHESTNUT HILL GC, Darien, NY
Refinance of existing 18-hole public course.

$2,000,000 - DEERFIELD CC, Rochester, NY
Acquisition of a 27-hole public course.

$8,500,000 - ANGEL FIRE RESORT, near Taos, NM
Acquisition of a ski mountain, golf course, hotel, RV park & other amenities.

$9,500,000 - GOLF CLUB of ILLINOIS & BURR HILL GC, Chicago, IL
Refinance GCI, acquire Burr Hill and provide a line for future acquisitions.

$7,000,000 - ELY BOWLING, Northern NJ
Refinance of 4 bowling centers in northern NJ and southwestern NY.

$6,700,000 - BADLANDS GC, Las Vegas, NV
Take-out of course construction loan, plus provide for clubhouse construction.

400 Northridge Road, Suite 520
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CONFIDENCE AND SECURITY

DON'T JUST HAPPEN.

Let’s not nﬁnc“c‘Words — your job’s challenging.

Just think about all the people you have to pleése.

And about what happens if you don’t. You need

confidence. You need security. And you’re not
alone. Superintendents at some of the top cvourses
in the country need the same thing. Which is Why
they use Barricade® preemergence herbicide to
keep fairways, tees and roughs weed-free. So can

you. Since Barricade has the longest residual of
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WEsTWOOD COUNTRY CLUB
Is VIRGINIA'S PRIDE AND JOY.
BARRICADE KEEPS [T
WEED-FREE AND GORGEOUS.

any preemergence herbicide;
it gives you maximum flexibility.
You can apply when it’s most convenient for you.
And have full confidence that you’ll get excellent

AT OLD WAVERLY IN MississiPPI,

THEY USE BARRICADE
FOR TS LONG RESIDUAL.
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Agra Turf
Searcy, AR 501-268-7036

Available Agriturf
from: Hatfield, MA 413-247-5687

Benham Chemical Co.
Farmington Hills, MI 810-474-7474

Cannon Turf Supply, Inc.
Fishers, IN 317-845-1987

Cornbelt Chemical Co.
McCook, NE 308-345-5057

E.H. Griffith, Inc.
Pittsburgh, PA 412-271-3365

GroTech/Pennington
Madison, GA 800-768-4578

Estes Chemical, Inc.
Wichita Falls, TX 817-766-0163

Helena Chemical
Fremont, NE 402-727-9177

Fisher & Son, Inc.
Malvern, PA 610-644-3300

Helena Chemical
Tampa, FL 813-626-5121

George W. Hill & Co., Inc.
Florence, KY 606-371-8423

e



up to 26 weeks depending on th¢ rate you
choose, For even more confidence and security,

Barficade keeps golf shoes and everything else

on your course stain-free. And since you’re

’

applying as little as one-fourth as much active
ingredient,-you’ll reduce worker exposure and
lessen the environmental load. What’s more, its

low water solublllty means Barrlcade

‘and security you need. But only if you-appls;jft’.‘ ' : i

Bamcade

HERBICIDE

THE |I8TH AT VALHALLA
GoLF CLuB IN KENTUCKY HAs A
DuaL APPROACH. BuUT JusT ONE

PREEMERGENCE HERBICIDE.

"
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formulations: on-fertilizer and sprayable.

Barricade really can provide the added confidence
For more details, talk to your authorized
Barricade distributor, Sandoz sales representative + .

or call 1-800-248-7763.

Barricade

HERBICIDE

THEY HAVE 1O BE APPLIED.

A SAN Doz Always read and follow label dxrecuons Sandoz Agro, Ini€., 1300 E. Touhy Ave., Des Plaines, IL.60018. Barricade is a trademark of Sandoz Ltd. ©1995 Sandoz Agro, Inc.

N

Howard Johnson’s Enterprises
Milwaukee, WI 800-642-4656

Professional Turf Specialties
Champaign, IL 217-352-0591

Knox Fertilizer
Knox, IN 219-772-6275

Regal Chemical Co.
Alpharetta, GA 800-621-5208

The Andersons
Maumee, OH 800-537-3370

Lebanon Turf Products
Lebanon, PA 800-233-0628

Turf Industries, Inc.
Dallas, TX 214-241-0545

Turf Industries, Inc.
Houston, TX 800-288-8873

Turf Supply Co.
Eagan, MN 612-454-3106

United Horticultural Supply

Aurora, OR 503-678-9000 Vigoro Industries

United Horticultural Supply Winter Haven, FL 800-329-4238

Tampa, FL 813-628-0496 Wilbur-Ellis Co.

United Horticultural Supply Auburn, WA 206-351-6591

Tucson, AZ 520-293-4330
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Walters Group
to develop and
manage LV park

LAS VEGAS, N.V. — The city
of Las Vegas has selected The
Walters Group to negotiate an
agreement to develop and man-
age a public golf course on city-
owned land known as Nature
Park.

Within the last few years, The
Walters Group has redesigned
and rebuilt the Paradise Hills
Golf Club in Albuquerque and
the Golf Club of Illinois in
Algonquin, IlI. It also owns and
operates Mesa Del Sol Country
Clubin Yuma, Ariz., and recently
purchased Eagle Brook Country
Club in Geneva, Ill.

“Although we are proud of our
successful golf course develop-
ments in other areas of the coun-
try, we are excited about creating
a signature course in our own
backyard,” said Walters Group
Chairman and CEO Bill Walters.

The Las Vegas-based Walters
Group plans to spend approxi-
mately $11 million in developing
the Las Vegas course, which
could be open as early as next
fall, Walters said.

Southwest Golf, The Walters
Group golf division, has con-
tracted with Perry Dye to design
the 18-hole course.

%
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Bergin to redesign Mobile course

MOBILE, Ala. — Bill
Bergin Golf Design has been
selected to redesign Spring
Hill College Golf Course here.

The scope of work includes
rebuilding a majority of the
greens, tees and bunkers, re-
paving all cart paths, updat-
ing the irrigation system and
improving the drainage
throughout the golf course.

Bergin, formerly an associ-
ate with Cupp Design, started
his own firm in 1993. His pre-
vious projects include:

¢ The Champions Club at
Apalachee, an 18-hole daily-
fee course in Dacula, Ga., co-
designed with Steve Melnyk,
and opened in November
1994;

e Eagle Bluff Golf Club,
an-18 hole daily-fee course in
Chattanooga, Tenn., opened
Novembe;

e And the renovation of
Skyline Country Club, an 18-
hole private club in Mobile,
the construction of which will
be completed in June 1996.

Construction begins at Old Carolina

HILTON HEAD ISLAND, S.C.
— Clyde Johnston Designs, Inc.
has begun the construction phase
on Old Carolina Golf Club, the
newest addition to the South Caro-
lina Low Country’s golflandscape.

Old Carolina is being devel-
oped as an upscale daily-fee fa-
cility, and is scheduled to open
in the fall. It is located just off of
Hilton Head Island and minutes
from another Johnston design,
Old South Golf Links, ranked
among the best new public
courses of 1992. Both courses are
products ofthe development team

of David Staley and Tom Jacoby.

The singular character of Old
Carolina is assured by a unique
piece ofland thatyears ago served
as a thoroughbred horse farm.
The open nature of the farmland
will provide counterpoint to other
Hilton Head golf courses, which
are typically cut through dense
pine forests and framed by man-
made lagoons. Old Carolina will
have a minimal water features,
and is expected to take on an al-
most Scottish feel.

Landscapes Unlimited of Lin-
coln, Neb., is building the course.

Esler to redesign
Lakewood GC

ST. CHARLES, Ill. — David
Esler, principal architect of Esler
Golf Designs, has been selected
toredesign Lakewood Golf Club,
which is owned by the Village of
Lakewood and operated by
Crown Golf Properties.

A primary goal is to introduce
large areas of native plantings and
habitat in the 100-plus out-of-play
acres of the 245-acre property.

“We are planning to remodel
all the bunker complexes to pro-
vide improved visual interestand
drainage, establish a strategy of
play, and simplify traffic flow and
maintenance as well,” Esler said.

Dirt moving at
Harbottle track

SAN LUIS OBISPO, Calif. —
Construction has begun here at
Dairy Creek Golf Course.

The 18-hole public course,
designed by John F. Harbottle
I11, features an environmentally
sensitive layout. Only 80 acres
of irrigated fairway and rough
will be carved from the rolling,
225-acre site, full of grassland
meadow and riparian habitat.

Director of Golf Course Main-
tenance Operations, Ray Festa,
has requested improved com-
mon Bermudagrass for fairways
and roughs in an effort to pro-
vide premium playing surfaces
with minimal water usage. The
course is scheduled to open in
the fall of 1996.
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As you know, success on a green calls for
a balanced stance. Quiet concentration.
Unerring accuracy. And a true roll.

] oro answers the call with the premier

family of riding greens mowers. Including a

totally new member.

Greensmaster® 3200, the most technologically

advanced mower in its class.

Another new member, Greensmaster® 3100,
is the lightest Toro triplex of all. Giving you two

excellent choices based on your specific needs.

Greensmaster 3200’s remarkably quiet

performance is music to the ears of

neighbors, golfers and operators.

WEWR 2

Single center
pull point

MR S

We start with remarkably quiet engines.
For example, the new 3200 is powered by a
liquid cooled gas or diesel engine that emits
remarkably low levels of sound. Something your
golfers and neighbors will appreciate.

Both mowers feature fully floating reels and
independent baskets. And the 3200 also offers a
single point connection. All ensuring a consistent
height of cut. In addition, the 3200 has an all
new cutting system. New reels, bedknives, rollers,
suspension, everything it takes to give your greens

an incomparably superb quality of

cut. Cleanly consistent
with few stray clips.

> Plus a true roll.

Toro's single point connection

allows reels lo steer themselves.



Q&A: Ervin

Continued from page 43

chemicals has had a big impact
on maintaining the environ-
ment's integrity. Also, a lot of
research has been done show-
ing the positive effects of turf.
I've seen more and more of the
public responding positively as
more evidence and information
comes out. Things like [the
book] A View from the Rough, for
instance, address the positives
in a very nice fashion.

GCN: New technology has
helped protect water and other
resources. What has been most
helpful?

LE: Stopping erosion, using
sod and getting it established.
The key is to keep the velocity of
the water down as it drains off
the site. Where we have places
like banks going down into a
lake, putting sod helps get the
turf established quicker, reduc-
ing erosion. Also, riprapping
stream channels slows the ve-
locity of the water down. That is
being done more now.

Also, the way we design helps.
AtQueenstown Harbor Golf Links,
for example, we designed almost
all the fairways to drain back into
lakes we had created. This helps
further prevent any potential nu-
trients from leaving the site by

@
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first going into this lake and set-
tling. We're designing more of that
adjacent to sensitive environmen-
tal areas. Also, we normally put
sediment-control basinsin the low
part of a site to capture potential
runoff. And we are leaving them
in after construction. We plant
wetland-type vegetative material
there to make it look aesthetic
and to catch any nutruents that
might come off if, for instance,
there is a heavy rain immediately
after an application.

GCN: Has your home state of
Maryland gone overboard in its
attempts to protect Chesapeake
Bay and similar waterways?

LE: That's hard to answer.

Some people might say they've
gone too far. We did Queenstown
within that area and it was ap-
proved through the Chesapeake
Bay Critical Area Commission.
Theland was within zoning regu-
lations which were more strin-
gent than other areas. The golf
course was a special exception
in our area. Approval took quite
a while — 40 hearings. Plus one
wealthy homeowner was fight-
ing them and caused a lot of
problems. But they voted 22-1in
favor, that the golf course was a
good use for that area, that it
wouldn’t harm the wildlife, the
fertilizer and pesticide applica-
tions would not have a harmful

The 3100 and 3200 also mean substan-
tially equal weight distribution on all wheels.
Creating a balanced stance that maximizes
traction but minimizes compaction.

Decidedly operator friendly, the 3100

The Toro family of riding greens mowers.
Born to succeed because they're the offspring

of Toro’s 80 year partnership with golf course

superintendents.

and 3200 offer ergonomic design. Fingertip

controls. Comfortable seating. Power steering.

Turf Guardian® hydraulic oil leak detectors. And

the 3200’s joystick cutting unit control, plus

electronics for operation control and service

diagnostics.

Working together, we're all in the family.

Helping You Put Quality Into Play:

Greensmaster 3100 is a best seller

because superintendents like its

light weight, soft footprints

and quiet performance.

For more details, contact your Toro Distributor:

1-800-803-8676

ext. 152

@ 1996 The Toro Company. The Toro Company,
8111 Lyndale Avenue South, Minneapolis, Minnesota 55420.
“Toro", “Greensmaster” and “Turf Guardian™ are regas

CIRCLE #138

1 trademarks of The Toro Company.

effect on the ground water. And
it has proven so.

The nitrogen content has de-
creased dramatically. It used to
be a farm. They test ground wa-
terin 15 wells, and the content of
nitrogen has decreased to drink-
able water standards.

GCN: Is there a Lindsay Ervin
fingerprint that I would find on
your golf courses?

LE: I don’t want to design the
same for each site we work with.
... I hope I don’t end up with a
fingerprint.

GCN: What would be your
“dream” property?

LE: Along the ocean, like a
Cypress Point-Pebble Beach-
type terrain, or even along the
coast of Ireland.

GCN: You've a renovation
project at West Point’s course.
Tell us about it.

LE: Originally, we started with
plans for a driving range, remod-
eling parts of the golf course and
connecting several holes that
were separated by a major ex-
pressway. We wanted to connect
the two parts of the course with
a bridge. They had drainage
problems with the five holes on
the other side of the highway.
We did our designs and bid the
project out, but the construction
costs came in so high we had to
eliminate things. We eliminated
the range. Instead of adding
three or four new holes, we
added one, some tees to another
hole, built the bridge, took out a
couple of par-3s and improved
the drainage on the western por-
tion of the site. We reversed an-
other hole to get the view com-
ing into the mountains. And we
renovated most of the greens and
added two lakes. It was seeded
last fall and is growing in now.

GCN: Your solo career was
launched with some special help.

LE: Shortly after I joined
Greenhorn and O’Mara, a devel-
oper in the D.C. area was doing
a course and I got the job. That
job was Hog Neck, and instru-
mental in hiring me was Mrs. W.
Alton Jones, the widow of the
former CEO of Citgo and one of
the founders of Augusta Na-
tional. A philanthropist, she was
living in Easton and knew the
town needed a golf course...

Mrs. Jones was the reason I
got Birdwood Golf Course for
the University of Virginia. She
moved to Charlottesville and dis-
covered the university didn’t have
a golf course. So she matched
funds for for one, with the one
stipulation: that they hire me.

GCN: You are in arguably the
most difficult part of the country
to grow turf. What about your
selection of grasses?

LE: In 1993 when we had all
the ice, the courses with
zoysiagrass and Bermudas got
hammered and the ones with
bentgrasses got through it. So
until they come up with atougher
zoysia and Bermuda, I'm reluc-
tant to go in that direction. If
you're doing 40,000 rounds at
$50 a round, that’s $2 million in
revenue, and losing that kind of
revenue hurts.
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SCOTTSDALE, Ariz. — Targeted to
an elite clientele and situated on an
elite piece of land directly beneath
Pinnacle Peak in the foothills north of
the city, The Estancia Club Golf Course
has opened for play with immediate
accolades.

Chosen by The Arizona Republic/
The Phoenix Gazette as the state’s best
private course, the Tom Fazio-de-

The 12th fairway at Estanaa sptlls down an mclme toward a green nestled in native flora.

Estancia draws raves. Are the buyers listening?

signed track measures 7,146 yards
through the natural desert, rolling ter-
rain and rock outcroppings. Fazio
called the site “unmatched in Arizona.”

Owned by Estancia Development As-
sociates, The Estancia Club is the cen-
terpiece for a master-planned commu-
nity thatwill contain 325 custom homes
ranging in price from $200,000 to more
than $1 million.

Fazio teams with Primadonna
for 18, maybe 36, at Stateline

STATELINE, Nev. — Primadonna
Resorts, Inc. and Sheldon Gordon and
Randy Brant, developers of the Forum
Shops at Caesars complex, plan to build
a 1 million-square-foot themed shop-
ping facility here that will blend
medium and upscale retail factory
outlet stores with restaurants and the
latest in high-tech interactive entertain-
ment.

The golf angle? A Tom Fazio-
designed 18-hole championship golf
course, with an additional 18 holes
planned for the future.

Primadonna Chief Executive Officer
and Chairman of the Board Gary Primm
said the ‘state-of-the-art’ facility will be
built on nearly 100 acres of land
adjacent to Primadonna Resort &
Casino. The complex will be attached to
the Primadonna and connected with
Buffalo Bill's and Whiskey Pete’s
casinos by transportation systems. It
will feature approximately 100 of the
world’s best-known retailers, designers
and manufacturers. A ride attraction
promises to be “unforgettable,” the
developers say.

LR N J

Meanwhile, in Scottsdale, Ariz., an
early-December opening is projected for
Raptor, the second 18-hole golf course at
Scottsdale’s Grayhawk Golf Club.

Designed by Fazio, the 7,000-yard
par-71 course meanders over the gentle

hills and across the deep natural
arroyos that typify the north Scottsdale
desert, offering spectacular views of the
nearby McDowell Mountains along the
way. But it is the golf experience Raptor
offers players that will truly set it apart.

“This is a pure player’s course,” said
Fazio. “In some ways it reminds me of
the classic, older-style golf courses like
Pinehurst. It basically just follows the
natural flow of the land. At times, it’s
pretty tough. But true players will love
it because there is a variety of ways to
play each hole, and it forces players to
make choices for risk and reward. It's
real quality golf.”

MAKE IT THREE AT REYNOLDS

GREENSBORO, Ga. — Tom
Fazio will design the third golf
course at Reynolds Plantation, ac-
cording to an announcement by

- Reynolds Plantation President Wil-
liam Peacher. The yet-unnamed
third course will join the original
Plantation Course, desxgned byBob
Cupp in conjunction with touring
professionals Fuzzy Zoeller and
Hubert Green, and Great Waters,
- designed by Jack Nicklaus. Con-
struction of the Fazio design is ex-
pected to begin in February and be
ready for play in 1997.

SCHEDULE

Yarmouth, ME 04096
Tel: (207) 846-0600 * Fax: (207) 846-0657
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DEVELOPMENT

Cal Olson-designed
Buffalo Shoals GC
secures full funding

STATESVILLE, N.C. —Funding of Buf-
falo Shoals Golf Club, L.L.C. here has
been finalized, according to Evan H.
Dockser, executive vice president of
Bethesda, Md.-based Zuckerman
Kronstadt Dockser Golf Services Inc.

The $3.25 million development is the
result of a joint effort by Zuckerman
Kronstadt Dockser and local partners.

The funding package completes a 3-
year planning process and has put the
project into phase one of construction.
Financing was secured through a combi-
nation of private investors and a $1.75
million construction and term loan pro-
vided by The Bank of Granite in Hickory,
N.C.The golf course is scheduled to open
in spring of 1997.

Buffalo Shoals National will be an 18-
hole, semi-private golf course whose goal
is to maximize daily-fee play. Limited
memberships will start at $3,500.

Buffalo Shoals National has retained
Gene Bates Golf Design of West Palm
Beach, Fla., to provide architectural sup-
port on the design and construction of
the golf course.

Zuckerman Kronstadt Dockser will
manage the course and will oversee all
functions from day-to-day operations to
marketing and public relations.

Saratoga Spa will
get second course,
after 30 years

ALBANY, N.Y. — State Parks
Commissioner Bernadette Castro
and Senate Majority Leader Joseph
L. Bruno have released a proposal
for a public/private partnership to
develop an 18-hole golf course on
the east side of Route 9 in Saratoga
Spa State Park.

The Office of Parks, Recreation
and Historic Preservation here will
receive formal proposals no later
than May 15.

In 1966, during Gov. Nelson
Rockefeller's administration, 300
acres of additional parkland was
bought for a second 18-hole golf
course at the park.

“Sen. Bruno has devoted his time
and energy helping Parks move
forward on this much-needed new
golfcourse,” Castro said. “Not only
will it provide a great recreational
opportunity for residents and tour-
ists, but it will create jobs.”

Gov. George Pataki's adminis-
tration has challenged state agen-
cies to maximize their resources
and stimulate economic growth.

WINNING A

TOURNAMENT

WITH ONE

THERE’S BEEN A BLACK BEAR SIGHTING...

Black Bear Golf Club, the latest design from P.B. Dye, is open for play here in Eustis, Fla. Built
on 160 acres and carved from more than 80 feet of sugar sand, Black Bear measures 7,000 yards
from the “Bear Paw” tees. Owned and operated by former Wall Street husband and wife team,
Richard and Kristina Stein, Black Bear is a golf-only, semi-private facility. “No tennis courts,
no swimming pools. Just pure golf,” said Richard Stein. “We’ve instructed our staff that as long

CLUB...

D

w
as anyone wants to play, we will be open.” go f’;: is like solving
o}=
BmE Water Management
- LAY
PLEASED WTH % Problems around
INDIGO RUN

the course, using
One Soil
Surfactant.

Combining the
classic lines of
Muirfield Vil-
lage, playability
of Colleton River
and greens com-
plexes in the tra-
dition of Pine-
hurst No. 2, Jack
Nicklaus is en-
thused about
this month’s
opening of The
Golf Club at In-
digo Run herein
Hilton Head,
S.C. Designed
with son Jackie,
Indigo Run isan
exclusive, gated
community

Call 1-800-257-7797
for information on Aquatrols’

The Complete Set unique set of chemistries that provide
of Options solutions for your soil-water

management problems.

{JAQUATROLS

nestled in the
center of Hilton
Head IslanD.

5 North Olney Avenue
Cherry Hill, NJ 08003 USA
1-800-257-7797
1-609-751-0309

FAX: 1-609-751-3859

Callaway®, and Big Bertha® are trademarks of
Callaway Golf Company.
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ADVERTISEMENT ADVERTISEMENT ADVERTISEMENT ADVERTISEMENT

ORNAMEC® 170 Grass Herbicide

ALGAEMEC™ Turf Algaecide

KEEPS ORNAMENTAL BEDS CONTROLS ENERGY-ROBBING,

CLEAN WITH LESS LABOR

UNSIGHTLY ALGAL GROWTH

ORNAMEC 170 Grass Herbicide —= New Algaemec Turf Algaecide from
removes EMERGED unwanted : | PBI/Gordon Corporation can be
grasses from plantings of shrubs, ! applied as a broadcast or spot treat-
groundcovers and flowers, including Z ment ;vithhall lypesloffsplra)]f equip-
wildflower plantings. Ornamec 170 sorsl ment for the control of algal scums
is effectivelzlgainstgnearly all major and the odors caused by algae and
grass species, including crabgrass, | bacteria. All turfgrass species, includ-
barnyardgrass, goosegrass, foxtails, == ing hybrid bermudagrass, are tolerant
sand-bur, panicums, bermudagrass, _/ to this water soluble formulation of

and torpedograss. Of over 600 species and varieties

quaternary amines. Used in con-

of shrubs, trees, flowers and groundcovers listed on  junction with adequate drainage, air movement,
the label, more than 400 may be treated “over-the-  proper pH and sufficient fertility, Algaemec can be
top” without risk of plant injury. Unlike other = your answer to problems with algal growth. —
sprayable grass control products, Ornamec 170  PBI/GORDON

requires no surfactant. — PBI/GORDON ALGAEMEC™ is a trademark of PBI/Gordon Corporation.
ORNAMEC? is a registered trademark of PBI/Gordon Corporation. CIRCLE #193
CIRCLE #190

EXHALT® 800
Tank-Mix Encapsulator

LENGTHENS LIFESPAN
OF CONTACT
FUNGICIDES

Exhalt 800 is a unique
sticker-extender which,
added to pesticide spray
solutions, attaches to the
microscopic particles of
pesticide and forms a
porous, flexible fabric
that encapsulates the
pesticide and holds it on the turf or
ornamental leaves. Elastic, it flexes and
remains intact as the plant grows.

Reducing pesticide losses due to rain,
wind and evaporation, Exhalt 800
enables the applicator to spray even
when there is a threat of rain.
Compatible for tankmixing with most
commercially used wettable powders,
flowables and soluble powders. —
PBI/GORDON

EXHALT®™ is a registered trademark of
PBI/Gordon Corporation.

CIRCLE #191

DYCLOMEC®
Landscaping Herbicide

STOPS WEEDS AND
GRASSES ALL
SEASON LONG

Dyclomec 4G Landscaping Herbicide is
a granular preemergent which forms
an herbicidal barrier in the top 2 to 3
inches of soil for season-long control of
annual and perennial broadleaf weeds
and grasses. It is labeled for use in and
around deep-rooted, woody perennials
to eliminate trimming or mowing, and
encroaching grasses, around beds, tree
wells, monuments and buildings, and
along fences, guardrails and walls.
Dyclomec’s active ingredient, dichlobe-
nil, does not move significantly in the
soil and is not taken up by trees or
other plants as it acts by stopping
growth at the point of contact. —
PBI/GORDON

DYCLOMEC?® is a registered trademark of
PBI/Gordon Corporation.
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PRO e
TURF & ORNA PRODUCTS

FULL LINE DISTRIBUTOR

ADVERTISEMENT ADVERTISEMENT
TRANSFILM® Anti-Transpirant

PREVENTS VAPOR LOSS IN
ORNAMENTALS AND TURF

Spray-applied Transfilm creates a
clear, glossy film which protects plants
from water stress brought on by trans-
planting, winter desiccation, drought,
and temperature extremes.

During transportation and transplant-
ing, ornamental plants and certain
species of palleted sod may suffer shock if the tran-
spiration rate exceeds the water uptake of the roots.
Transfilm’s protective coating slows down the
transpiration rate, reducing the water requirement
and minimizing plant losses. — PBI/GORDON

TRANSFILM? is a registered trademark of PBI/Gordon Corporation.
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Desert Inn Golf Club,

(Jerome M. Jones, GCS)

Las Vegas, Nevada,

is a major user of FeRROMEC
applied through “Ferrogation”.

Some of the most attractive, dark green grass on many
golf courses is the result of a dependable, controllable
rapid-greening phenomena. It’'s FeRROMEC Liquid Iron,
which achieves full turf green-up in 24 to 48 hours . . . or
less!

The real beauty of it is that this foliar-applied combi-
nation of iron, sulfur and urea dramatically speeds up
and increases chlorophyll production but not the top-
growth of the grass.

Another option is FeRROMEC AC (amine compatible)
especially designed for tankmixing with other sprayable
turf products. It can make you look good . . . in just a few
hours!

CIRCLE #141

BOV-A-MURA® and FeRROMEC® are
registered trademarks of PBI/Gordon
Corporation.

© 1996, PBl/Gordon Corporation

Bayville Golf Club,
(J. Cutler Robinson, CGCS)
Virginia Beach, Virginia,
set a grow-in record with
the help of Ferromec and
Bov-A-MuRra.

BOV-A-MURA is a re-
odorized, sprayable
organic fertilizer derived
from cow manure. En-
hancing root growth and
tillering, it speeds up sod
knitdown and seedling
establishment, plus it
produces dense, wear-
resistant turf.

ALWAYS READ AND FOLLOW
LABEL DIRECTIONS.

G pPbi /cordon
corporation

An Employee-Owned Company
015A/396




BRIEFS

NEW FIRM TAKES OVER NH LAYOUT

JAFFREY, N.H. — Championship
Golf Enterprises — which runs
courses on the island of Antigua, At-
lanta and Connecticut — is the new
owner of 18-hole Shattuck Inn Golf
Course. The company has pledged to
improve course conditions and facili-
ties, and add more housing. CGE re-
cently bought the challenging, craggy
391-acre course from developer Rich-
ard H. Bryant of Capitol Heights, Md.,
and his mortgage holders which in-
clude the Resolution Trust Corp.

LINKSCORP BUYS DALLAS TRACK

DESOTO, Texas — LinksCorp Inc.
has acquired private Thorntree Coun-
try Club in this Dallas suburb. GATX
Golf Capital financed the purchase of
the 18-hole course from the previous
owner, Pexim Inc. This is Northfield,
Ill.-based LinkCorp’s second Texas ac-
quisition, joining Northcliffe Golf &
Country Club in San Antonio.
LinksCorp owns 19 courses nation-
wide.

L
CLUB RESORTS PROMOTES PAIR IN OHIO '/

CONCORD, Ohio Richard
McLennan is the new general man-
ager and Martha Heagany the new
director of sales at Quail Hollow Re-
sort and Country Club. The two were
part of the successful management
team that revitalized The Homestead,
another Club Resorts Inc. property lo-
cated in Virginia. The pair will direct
growth activities for the Quail Holiow
resort and the new Tom Weiskopf/Jay
Morrish Golf Course scheduled to
open in May.

AGC AWARDED PA CONTRACT

FLEETWOOD, Pa.— American Golf
Corp. has been awarded a long-term
operating lease for Golden Oaks Coun-
try Club in this
Reading suburb.
“Weare thrilled to
add this excep-
tional semi-pri-
vate course to our
management
portfolio,” said
AGC Executive
Vice President
Joe Guerra. The
Jim Blaukovitch-designed, 18-hole lay-
out opened for play in 1994.

..................................................

WESTERN GOLF OPENS ARIZ FACILITY

FOUNTAIN HILLS, Ariz. — The
Golf Club at Eagle Mountain, a West-
ern Golf Properties-managed facility
here, opened in late January. Scott
Miller designed the 18-hole, daily-fee
layout. The in-season green fees rate

Joe Guerra

is $130.
GOLF COURSE NEWS
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EAGL management soars to new heights

Dallas firm doubles in size
with last year's acquisitions

By PETER BLAIS

IRVING, Texas — Evergreen Alliance
Golf Limited (EAGL) of Dallas doubled
its management portfolio by taking con-
trol of 11 courses in the past year, making
it one of the most active mid-sized players
in the golf course management arena.

The privately-held firm controls 24
courses scattered across the United States
including private, resort, daily-fee and
municipal operations.

“We think we can grow by 10 courses
per year into the foreseeable future,” said
President Gary Heward. “We’re looking
for equity and lease arrangements. We're
also open to management contracts if the
situation is right.”

EAGLisafull-service management firm
offering operations, marketing, mainte-
nance, merchandising, food and bever-
age, construction and project manage-
ment services.

The Dallas-based company has several
courses under construction. All except
one should open this spring:

e Canterberry Golf Course in Parker,
Colo., an 18-hole Jeff Brauer design that
EAGL will manage. EAGL is also a part
owner.

The 8th hole at Painted Dunes Golf Club in El Paso, Texas, one of the award-winning EAGL facilities.

e Quarry Oaks Golf Course in Lincoln,
Neb., a wooded, 18-hole design by John
LaFoy located along the Platte River.
EAGL will manage the facility.

e Pacific Springs Golf Course in Omaha,
Neb. The first nine will open this spring
and the second nine and an 18-hole put-
ting course next year. EAGL is an equity
partner along with Landscapes Unlim-

Magazines aid course promotion

By PETER BLAIS

LAWRENCEVILLE, Ga. — Taking a
page from its success in the real-estate
market, Network Publications has ex-
panded its reach to golf courses looking
to increase their business.

Network prints The Real Estate Book, a
digest-size publication containing four-
color ads, photographs and descriptions
of choice properties offered by local real-
estate agents. The advertiser-supported
book is published in 460 markets nation-
wide and distributed free at banks, real-
estate offices and other locations fre-
quented by potential home buyers.

“We’ve basically taken the same con-
cept to the golf industry,” said Product
Manager Craig Ridley, referring to Golfer:
The Great Golf Values Magazine.

Like its real-estate cousin, Golferis also
a digest-size, four-color magazine. It con-
tains predominantly full-page ads with
photos and descriptions of golf courses
within a specific geographical market.
There is little if any editorial copy.

The formatted ads generally include a
brief description of the course, ameni-
ties, course statistics, rates, course ad-
dress and telephone number. Golfer is
available in 16 golf markets nationwide
with plans to go to 20 this spring.

“We started with just two publications
back in July, 1994, Atlanta and Broward/
North Dade counties in Florida,” Ridley
said. “It's been growing fairly quickly.”

Golfer publishes between three and six
issues per year, depending on the length
of a particular market’s golf season. This
provides courses the opportunity to up-
date their information every 60 days.

Network prints 25,000 copies of each
regionalissue atits 600-person Atlanta print-
ing facility. Local independent contractors

sell ads and distribute magazines free to
courses, ranges, retail shops, bars, restau-
rants, hotels and other places golfers visit.

“It’s a very targeted distribution that gets
into the hands of golfers,” Ridley said. “With
a free publication, you have to reach a target
market. Ifyou print 25,000 copies, you have to
get them into the hands of 25,000 golfers.

“Advertisers can promote some sort of
an incentive, but this is nof a coupon
book. The formatted ads are the most
popular and we have graphic artists with
extensive backgrounds who can tailor
specific ads to a certain market.”

In addition to golf course ads, Golfer
also features ads from nine-hole courses,
golf getaway package dealers, practice
ranges and golf pros.

Continued on page 54

ited, a golf course construction company.
¢ Lake Park Golf Course in Lewisville,
Texas. EAGL and partner Landscapes
Unlimited are renovating the existing 18-
hole layout and building a new executive-

length nine.
e Scheduled for a later opening is
Giant’s Ridge Golf Course in Biwabik,
Continued on page 57
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NCA celebrates 35th anniversary with special events

WASHINGTON — The National Club Asso-
ciation will conduct several special events this
year in observance of the private club
association’s 35th anniversary.

Special events in the coming year include a
continuing series of Club Director magazine
bites about NCA’s formation and various ac-
complishments over the years, recognition of
early NCA club members and associate mem-
bers, and an anniversary edition of Club Direc-
tor in October to celebrate the association’s
incorporation date.

Also planned are the introduction of new

services and technologies that will expand the
NCA Resource Center and enhance the scope
of information provided to National Club Asso-
ciation member clubs. A new fax-on-demand
service will allow NCA members to request
information 24 hours per day and receive an
immediate response.

Also underway is further development of
NCA’s database and an improvement to the
association’s consultative services.

NCA promotes the business, legal and legis-
lative interests of the approximately 1,000 pri-
vate clubs it represents.

New club marketing firm formed

SILVER SPRING, Md. —WTS
International, a tennis facility
design and management firm,
has formed a new wholly owned
subsidiary called ClubServ to
provide private golf club mar-
keting and membership devel-
opment services.

ClubServ will offer member-
ship evaluation, planning, imple-
mentation and supervision of
membership marketing for pri-
vate golf and country clubs, city
clubs and racquet/sports clubs
worldwide.

ESCIMITAR‘ G

" AN INSECTICIDE YOU CAN TRUST.
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rust SCIMITAR GC to give you the
control you need on your grounds
and the confidence you demand for your

golfers. With advanced pyrethroid technology,

SCIMITAR GC offers a new tool for the turf

manager. Specially formulated for golf courses,

SCIMITAR GC delivers both fast-action and

extended-release control at incredibly low use

rates. It goes after a variety of tough turf and
“ornamental insects, including chinch bugs,
“mole crickets and sod webworms. And it

' never leaves an annoying odor.

- ZENECA professional Products

CIRCLE #142

For the optimal control you need
and the confidence you demand, trust

SCIMITAR GC on your grounds.

For more information, contact

your Zeneca representative, or
call 1-800-759-2500.

Scimitar
GC

Always read and fallow label directions carefully.
SCIMITAR GC is a restricted use pesticide.

SCIMITAR" is a trademark of a Zeneca Group Company.
©1996. Zeneca Inc. A business unit of Zeneca Inc.

Two key principals have been
added to help with the start-up.
Tom White, senior vice presi-
dent, joins ClubServ with 17
years experience as general
manager at three separate clubs
and as a club consultant. He will
be responsible for new business
development.

Cheryl Joyce, vice president
of club marketing and develop-
ment, brings extensive experi-
ence in private cub marketing
and membership promotion. She
has worked at numerous East
Coast clubs including the Rob-
ert TrentJones Golf Club at Lake
Manassas, Va., as well as many
other East Coast clubs.

WTS International has pro-
vided design, consulting and
management services for tennis
programs and fitness centers at
private and commercial clubs,
real-estate projects, hotels and
resorts, spas and residential
projects throughout the United
States and overseas for the past
23 years.

WTS International and
ClubServ are focated at 12501
Prosperity Drive, Ste. 460, Sil-
ver Spring, MD 20904; telephone
301-622-7800.

Golfer magazine

Continued from page 53

Distribution is not limited to
just courses that advertise. This
spring’s Southeast Massachu-
setts/Rhode Island issue, for
example, will go to 100 courses,
even though just seven facilities
have placed ads, according to
regional Associate Publisher
Sharon Francoeur.

“Private and public courses stock
it,” said Francoeur, when asked why
a facility would carry a publication
containing ads promoting compet-
ing courses. “It's a nice-looking
magazine and provides golfers with
something to read. Seeing how
they move off the counter gives
the course operator an idea of
whether it would be worth adver-
tising in the future.”

Full-page ads costroughly $S700
perissue, Ridley said. “We can get
four-color ads to the marketplace
for about the same price as spot-
color or black-and-white tabloid
ads in other publications.”

The 5 1/2-by-8 1/4-inch, digest
size is also a benefit, Ridley said.
“If you put a pile of magazines on
the table and ask someone to ar-
range them, the digest-size always
ends up on top, which makes it
the one people see first,” he said.

Golfer is also available in Toronto;
Simcoe/Muskoka (north of Toronto);
Northern New Jersey; Southern New
Jersey; Detroit; Columbus, Ohio; Sand
Hills (Pinehurst), N.C.; South Caro-
lina Sunbelt (Columbia/Greenville);
Houston; Phoenix/Scottsdale, Ariz.;
Palm Springs, Calif.; Tampa, Fla.; and
Piedmont (Winston-Salem/Greens-
boro), N.C.

For more information contact
Ridley at 770-962-7220.

GOLF COURSE NEWS
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Private club members join forces to keep Fla. course a private affair

By GLEN WINTER

early five years ago, members
N of Suntree Country Club in

Melbourne, Fla., discovered
their club was for sale. Galvanized by
the desire to keep the facility under
local control, they raised $7 million and
purchased the club. Today, they face
the challenges of competing for new
members with the myriad of golf clubs
in Central Florida, as well as managing
the club.

With two 18-hole golf courses, tennis
club, clubhouse, and pro shop to
manage, Suntree’s board of directors
has been put on a steep learning curve.

At the same time, General Manager
Michael Gracie has had to adjust to
dealing with the committee structure,
understanding and responding to
member needs and answering directly
to the board. Having been in various
management capacities with Suntree
since 1984, Gracie has seen many
changes since the club was purchased.
“I have been pleased with all the help
the members give and how much they
bring to the table,” he said. “These are
people who have been very successful
in life and they want to enjoy all the
amenities the club has to offer, so we
try to respond to them.”

One of his responses has been to
replace nearly every department head.
He explained there is a different
mindset required of managers in an
equity club. “They must be very
responsive to members, while working
within their budget. It is really an
attitude,” he said. “The staff needs to
understand every member is now, in a
sense, their boss and they must treat
them accordingly.”

To emphasize this, Gracie has an
organizational chart on his wall with
the word “Members” prominently
displayed in the top box. As an ex-
ample, he cited their tennis pro. “He
has revitalized our entire tennis
program primarily through his smiles,
enthusiasm and response to members.”
Gracie is looking for those same qualities
in his search for a new golf pro.

With an aging membership, many
former golf members no longer play and
have switched to social memberships.
New members have been hard to come
by. The original membership of 750 at
the time of the purchase is now less than
700. Comptroller Wendy Knipple said 70
percent of club members are retired and
reaching an age where they no longer
play golf. Recognizing this problem, the
club has instituted some new programs
such as a summer camp for children in
order to attract more families.

Having great programs is one thing,
while marketing them to potential new
members is another. “The former
corporate owners of the club had a
national advertising program we cannot
afford,” Gracie said.

Added Knipple: “Our marketing
program is focused on achieving a
more balanced membership between
families and retirees, which will add to
the long-term stability of the club.”

Suntree’s marketing program includes
incentives to existing members and
realtors who bring in new members, hiring

Glen Winter is a freelance writer living
in Longwood, Fla.
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a new membership marketing/sales
director, time payment plans, one-year trial
memberships and local advertising.

Since 1990, four new 18-hole courses
have opened in Brevard County and a
total of 17 courses in the six-county
Central Florida area. No shortage of
golfing alternatives exist. However,
Suntree’s management and members
firmly believe the club is one of the
best bargains in the area. There is an
obvious pride in the club and the fact
members were able to raise $7 million
to buy the facility.

“The courses and the facilities have

never been in better shape,” Gracie
said.

Of course, mistakes have been made.
At the time of purchase, about 150
members did not become equity
members although they were
grandfathered in as associate members.
They paid higher dues and were not
allowed preferred tee times. Although the
latter has changed, many hard feelings
still exist, according to Knipple.

Also, the original bylaws, which have
since been changed, specified that
members had to be residents of the
Suntree Planned Urban Development,

which further limited potential new
members.

When asked about the long-term
viability of the club, Gracie, responded:
“We have a great community that is
very affordable, the members are warm
and friendly and the club is debt-free.
Suntree will be here for a long time.”
When asked whether he had any
regrets about purchasing the club, Bert
Powell, one of the original board
members, said, “It was the only
reasonable decision, otherwise the club
would have been converted to a resort
club.”

We’'re proud to
announce powerful new
additions to our line-up.
Our F-60 Series front
mowers with features and
pricing that are going to
score a lot of points.

These 4WD mowers
include many techno-
logical breakthroughs for
increased turf perfor-
mance. The Auto Assist
4WD with Dual-Acting-
Overriding clutch system

delivers turf saving traction. In forward and
reverse. It automatically transfers power to all 4
wheels when you need it. So, when the going
gets tough, you get traction and reduced turf
damage instead of wheel spinning. Or, you can

Visibility and maneuverability will increase your
productivity.

choose to
engage 4WD
on-the-go.

A durable,
independent
hydraulic

Available with 60"
or 72" side discharge
mower or 60" rear
discharge mower.

includes 22, 25 and 30 horsepower 4-wheel
drive mowers as well as a 25 horsepower
2-wheel drive model.

If you're looking for the ideal combination of
comfort, power and efficiency for your team,
you've just found a winning line-up.

For more information, please write to:

Kiyholq,

KUBOTA TRACTOR CORPORATION
P.O. Box 2992, Dept. GCN
Torrance, CA 90509-2992

Financing available through
Kubota Credit Corporation

PTO clutch makes it
possible to engage and
disengage PTO driven
implements on the move.

Kubota’s E-TVCS
diesel engines deliver
maximum power while
minimizing vibration
and noise. And,
enhanced combustion
efficiency reduces fuel
cost and lowers
emissions.

The F-60 Series

g
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Consolidation

Continued from page 1

also take over GEI's 23 lease and/or man-
agement contracts, Berndsen said.

Berndsen said GEI's decision to sell
does not mean the company perceives
any weakness in the golf market, but
simply reflects the fact that the larger,
more successful management firms are
growing through individual course ac-
quisitions and/or mergers with other
companies. For example:

» With the help of NGP, AGC has far
surpassed the 200-course mark.

® ClubCorp, which stands at 175 courses,
moved out of its traditional private club niche
and into the public golf market back in 1986
with its purchase of CCA/Silband GolfCorp.
That subsidiary evolved into GolfCorp,
ClubCorp’s public course subsidiary.

¢ Brassie Golf and Club Operations and
Property Management merged last year,
giving the combined firm over 50 courses.

¢ KSL — which made a big splash with
its purchase of Palm Spring, Calif.’s PGA
West and LaQuinta Resort and Club in
the 1993 Landmark Land Co. auction —
followed that up with the purchase of
Fairways Golf, a 12-course public-access
management company that has evolved
into 22-facility KSL Fairways.

“The big are getting bigger to reap the
benefits of clustering courses together and
achievingeconomies ofscale,” Berndsen said.

KSL Fairways is a major proponent of
clustering, said company President and
Chief Operating Officer Eric Affeldt. “I
wouldn’t be surprised if you see additional
acquisitions of small management compa-
nies by the larger ones,” he said. “Buying
an existing management company is one
way to get big in a hurry. You may spend
less time and money researching and buy-
ing one course than you do 20. But you
don’t spend 20 times as much buying the
group as you do the single course. There
are efficiencies in buying in bulk.”

There are a handful of large manage-
ment companies (handling more than 20
properties) and many smaller ones (less
than 10), said Randy Williams, ClubCorp’s
executive vice president of development.

MANAGEMENT

Following is a list of courses con-
trolled by Golf Enterprises Inc., which
has tentatively agreed to sell its 43
owned courses and management con-
tracts to National Golf Properties:

Bayou Barriere Golf Club, New Or-
leans; Bent Tree Golf Club, Colum-
bus, Ohio; Briarwood Golf Club, Ba-
ton Rouge, La.; Canoa Hills Golf
Course, Green Valley, Ariz.; Corvallis
(Ore.) Country Club; Crescent Oaks
Country Cub, Clearwater, Fla.; Crys-
tal Lake Golf Course, Lakeville, Minn.;
Desert Rose Golf Course, Las Vegas,
Nev.; Diamond Oaks Country Club,
Haltom City, Texas; Eldorado Coun-
try Club, McKinney, Texas; Emerald
River Golf Course, Laughlin, Nev.;
Forrest Crossing Golf Course, Nash-
ville, Tenn.;Great Southwest Golf Club,
Grand Prairie, Texas; Highlands Golf
and Supper Club, Hutchinson, Kan.;
Indian Creek Golf Course, Carrolton,
Texas; Jess Ranch Golf Course, Apple
Valley, Calif.; Killearn Country Club
and Inn, Tallahassee, Fla.; Las Vegas
(Nev.) Golf Club.

Lely Resortand Country Club, Naples,

Golf Enterprises Inc. course listing

Fla.; Links O'Tryon Golf Course,
Campobello, S.C.; Meadowbrook Coun-
try Club, Tulsa, Okla.; Mission Hills
North Golf Course — The Gary Player
Course, Rancho Mirage, Calif.; North
Hills Country Club, Little Rock, Ark,;
Oakridge Country Club, Garland, Texas;
Paradise Knolls Golf Course, Riverside,
Calif.; Pawtuckett Golf Club, Charlotte,
N.C.; Pinery Country Club, Parker, Colo.;
The Plantation Golf Club, Boise, Idaho;
San Dimas (Calif.) Canyon Golf Club;
Shandin Hills Golf Club, San Bernadino,
Calif.; Shenandoah Country Club, Baton
Rouge, La.

Simi Hills Golf Club, Simi Valley,
Calif.; Stonebridge Country Club, New
Orleans, La.; The Links at Stono Ferry,
Charleston, S.C.; Summerfield Cross-
ing Golf Club, Tampa, Fla.; Tallgrass
Country Club, Wichita, Kan.; The Trails
Golf Club, Norman, Okla.; Tustin Ranch
Golf Club, Tustin, Calif ;Westin Mis-
sion Hills Resort Golf Course, Rancho
Mirage, Calif.; Williams Golf Course,
Mesa, Ariz.; Willow Fork Country Club,
Katy, Texas; Woodhaven Country Club,
Fort Worth, Texas.

“We track what the smaller ones are doing
because there is potential there for larger
companies, like ourselves,” he said. “We've
helped a lot of them get started because
they may come see us some day. Buying a
company like that could give us a presence
in a market we haven’t entered, yet.”

Joe Black, president of Western Golf
Properties, a 20-course management firm
based in Scottsdale, Ariz., said several
firms have sought to buy his company.
“With the money coming into the busi-
ness from Wall Street, you're seeing a lot
of overtures being made,” he said. “We're
doing quite well. But many companies
have entered the field in the last four to
five years. Some aren’t doing as well as
they'd hoped and consolidation is some-
thing they are willing to explore.”

The large number of courses in this

deal (43) and AGC’s sheer size has some
industry observers asking whether a con-
flict of interest could develop in markets
where NGP owns some courses and man-
ages others (through AGC), Black said.
The question is whether AGC will work as
hard promoting courses it manages as it will
for those NGP owns in the same market.

“That question always arises,” said NGP
Associate General Counsel Neil Miller.
“[Founder and Chairman] David Price
owns half of this company [NGP] and
virtually all of AGC. It would be foolish for
him do anything that would hurt either
one. If anything, AGC’s size provides more
marketing power for course owners who
have AGC manage their facilities.”

As forits deal with NGP, GEI will receive
approximately $40.8 million in marketvalue
of NGP common stock and $17.2 million in

cash. GEl stockholders will receive $12 per
share in a combination of $6 in cash and $6
in market value of NGP common stock for
each share of GEI common stock.

“It'sagood acquisition for them [NGP],”
said Randy Williams, ClubCorp’s executive
vice president of development. “It seems
like a pretty rich deal, though. It works out
to around $4 million per club. The revenues
don’t seem anywhere near that. But AGC is
alean, mean operating machine. And NGP’s
stock seems to do well.”

Miller responded: “We did our home-
work and it seems like a good deal to us...It
was an opportunity to pick up 20 courses in
one transaction. It willimprove NGP’s funds
from operations, help AGC’s cash flow and
gave us [NGP] an opportunity to issue
additional stock equity.”

Prior to this deal, NGP owned 81
courses, 80 of which it had turned over to
AGC (Cobblestone Golf Group manages
the other). NGP plans to continue acquir-
ing courses, Miller said, even though the
company has exhausted the $97.8 million
raised from its initial stock offering in
August 1993 and the $100 million in debt
from a late-1994 private placement.

“We have arevolving creditline and we’ll
do more debt deals down the road,” Miller
said. “As a publicly traded company we
have access to many sources of capital.”

GEI first reported in January it was
holding discussions=with a potential
buyer. Berndsen said GEI decided to
publicize negotiations when the firm noted
a flurry of activity involving its securities.
GEI stock climbed from S8 to $11 per share
over a few days earlier this year, he noted.

“As a publicly held company, we have an
ethical and legal responsibility to provide
information to potential investors when
something we know about causes our stock
to move,” the GEI executive said. “It was
obvious someone got hold of information
that we were talking with a potential buyer,
so we made that information public.”

The agreement is subject to stockholder
approval from both companies. The deal is
expected to close May or June.

As for GEIl employees, Miller said most
people retain their jobs at the course
level when AGC takes over a new facility.
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ntrobucinG GOIFLINK, the indus-

try’s first complete weather, lightning,
and golf information satellite service. Our
unique satellite technology and easy-to-
use format far outperforms any dial-up
services you may have used. For under
two dollars a day, GolfLink offers detailed
lightning analysis, full color forecast
maps, association updates, turf research,
headline news, and sports and financial
information.

We've put together for you all of the
crucial weatherir

time, mgig;gy
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il to ensure the safety of
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60-Day Trial Offer*
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ProMag"" 36 i a combination of magnesium sulfate and magnesium oide,
supplying both immediate and long term nonburning magnesium availability.
ProMag 36 is the choice magnesium in microprilled form riacessary to

balance calcium and potassium in the soil. Such nutrient balance increases

root mass resulting in healthy green turf.

ProMag 36 is versatile, allowing direct application or blending with other
plant food ingredients in a wide variety of formulations.

Call 800-648-7400 for your nearest distributor.
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EAGL expands management portfolio

Continued from page 53

Minn., an 18-hole Jeffrey Brauer
design that EAGL will manage
for the Iron Range Recreation
and Resources Board.

EAGL’s other properties in-
clude Amana (Iowa) Colonies
Golf Course; Bos Landen Golf
Club in Pella, Iowa.

Champions Club in Omaha,
Neb.; Coal Creek Golf Course in
Louisville, Colo.; Cross Timbers
Golf Course in Azle, Texas; Crys-
tal Springs Golf Course in Ham-
burg, N.J.

Iron Horse Golf Course in
North Richland Hills, Texas;
Ironhorse Golf Club in Leawood,
Kan.; Knolls Golf Course in
Omaha, Neb.

Lago Vista (Texas) Golf Clubs;
Mira Vista Golf Course at Lowry
Air Force Base in Denver;
Northlinks Golf Course in North
Mankato, Minn.

Painted Dunes Golf Course in
El Paso, Texas; Riverside Golf
Course in Austin, Texas;
Sammons Park Golf Course in
Temple, Texas.

Shoreline Links Golf Club in
Carter Lake, Iowa; Stanford Uni-
versity Golf Course in Stanford,
Calif.; Weeks Park Golf Course
in Wichita Falls, Texas.

The key to EAGL’s success,
Heward said, has been getting the
right people with the right train-
ing and providing them the re-
sources they need. Total employ-
ment peaked at 850 last summer.
Heward anticipates that figure will
grow to 1,200 sometime in 1996.

“We stress success through
accountability,” Heward said.
“We set high standards and hold
people accountable. Everyone’s
goal is to make EAGL the best
operator of golf ceurses in the
industry.”

Limited Partner Diana
Peterson purchased 50 percent
of the company in March, 1991
and the remaining stock in Sep-
tember 1992.

Her husband, Joel, a Stanford
University Graduate School of
Business instructor and former
national managing partner of
Tramwell Crow Co. (among the
nation’s largest development
companies), also advises Ever-
green Alliance.

Chairman and Chief Executive
Officer Michael Lohner heads
the EAGL staff. Lohner is a
Stanford graduate, former con-
sultant with an international
management company and one-
time landscape company owner.
He is responsible for new busi-
ness development, promoting
EAGL’s services and supervis-
ing course operations.

Heward, also a Stanford gradu-
ate and long-time recreation in-
dustry executive, is responsible
for operations including finance,
systems, legal and personnel.

Curt Grieser is the agronomic
and construction specialist. He
had 10 years experience at Lin-
coln (Neb.) Country Club and
the Champions Club in Omaha
as well as eight years as construc-
GOLF COURSE NEWS

‘Everyone’s goal is to
make EAGL the best
operator of golf courses
in the industry.’

— Gary Heward
EAGL President

Ve st s T S e
tion superintendent for Land-
scapes Unlimited. He is assisted
by Regional Agronomist Guy
Auxer, a certified superintendent
and specialistin using native plant
material for reclamation.

MANAGEMENT

Marriott Golf to assume control of nine Europeon facilities

WASHINGTON — Marriott Golfhas reached
an agreement with Whitbread PLC to operate

dom and Germany under the Marriott banner
beginning March 4.

The facilities are all part of Whitbread’s
Country Club Hotel Group, a leadmg Euro-

pean golf operator and host to more than 50,000

corporate rounds annually.

The facilities include St. Pierre Hotel & Coun- :

try Club near Cardiff Wales; Dalmahoy Hotel
& Country Club near Edinburgh, Scotland;
Forest of Arden Hotel & Country Club outside

Birmingham, England; Truedelberg Hotel &

Country Club outside Hamburg, Germany.

‘Breadsall Priory Hotel & Country Club in
nine Whitbread facilities in the United King- -

Derbyshire, England Hanbury Manor & Coun-
try Club outside London.

In June, Goodwood Park Hotel & Country
Club in West Sussex, England will join the
Marriott portfolio as will the Meon Valley Hotel
& Country Club in England in 1997.

Six major professional tournaments are
scheduled at these nine facilities at various
times this season. :

The Marriott portfolio includes more than 20
additional facilities in the United States, Ber-
muda and Mexico. '

V/BPA

This publication gives
you good reading,
good writing

and good arithmetic.

We present the information in our articles clearly, accu-
rately and objectively. That’s good writing. Which means

good reading.

We present the information in our circulation statement
clearly, accurately and objectively. That’s good arithmetic.

BPA International helps us provide precise and reliable
information to both advertisers and readers.

An independent, not-for-profit organization, BPA Inter-
national audits our circulation list once a year to make sure
it's correct and up to date. The audit makes sure you are

who we say you are.

This information enables our advertisers to determine if
they are reaching the right people in the right marketplace

with the right message.

The audit also benefits you. Because the more a publica-
tion and its advertisers know about you, the better they
can provide you with articles and advertisements that meet

your information needs.

BPA International. Circulation Intelligence for Business

& Consumer Media.

270 Madison Avenue, New York, NY 10016, 212-779-3200.
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Cart lawsuits

Continued from page 53

injured party from recovering damages if
the injury was caused in any part whatso-
ever by his or her own negligence or
misconduct.

Modern rules in most states have been
changed to a “comparative negligence”
rule. This permits recovery even when
the injured party is partially at fault. This
is intended to hold others responsible
only to the proportion they are actually at
fault for causing injury. Different states

Nancy Smith is an attorney practicing in
Pasadena, Calif. You may call her with story
suggestions/queries at 818-585-9907.

MANAGEMENT

have different ways of implementing the
rule. Most states recognize the inherent
unfairness of barring a suit by an injured
party who is, say, only 1 percent respon-
sible for his injuries against another who
may be 99 percent responsible.

The driver of a cart that injures another
can be sued under various scenarios:

e When a passenger is thrown from a
cart due to a sharp turn;

e When a passenger’s injuries are
caused by operating the cart before the
passenger was seated;

e Injuries caused by excessive speed.

“The driver of a golf cart may be liable
for injuries caused to either the passen-
ger or some other patron on the golf
course as a result of the driver’s negli-

gent operation of the golf cart. This liability
is similar to the liability imposed on a per-
son who operates any other motor vehicle
in a negligent manner and causes personal
injuries to another,” Peterson wrote.

Suits may also be filed against the cart
owner — the course operator, golf pro or
whoever runs the rental operation.

“Since most golf courses rent golf carts
to their patrons, the lessor of the cart is
often the golf course owner, but it may
also be a rental agency, a golf profes-
sional who independently operates a golf
pro shop, or some other person or en-
tity,” according to Peterson.

Such suits may be filed for:

* Renting the cart when it is in a defec-
tive condition;

Golf Course News announces:

Public Golf Forum

A national business conference and expo for
superintendents, owners, managers, and
developers of public-access golf facilities

October 27-29, 1996
Marriott's Lincolnshire Resort
Lincolnshire IL

The convenient location is in the heart of public access
golf—3000 courses within a day's drive or a quick
flight—plus easy access to Chicago's OHARE.

Circle the dates on your calendar and plan now to
attend the Public Golf Forum, sponsored by Golf Course
News
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* Negligently entrusting the cart to a
negligent driver;

* Improper maintenance of the golf
cart, such as the brakes;

¢ Negligent failure to inspect or maintain
the cart, such as the front-wheel support.

Suits may be filed against the lessor of
agolf cart for failing to warn of dangerous
propensities of the golf cart, such as:

e Lack of brakes when going back-
ward;

* Propensity to tip over.

A manufacturer may also be sued on
various theories:

 For injuries caused by defective arm
and back rests;

® For defective design causing the cart
to be unstable;

® Failing to warn of defect, including
the propensity to tip over.

Many courses attempt to limit liability
by using signed waivers. The law on such
waivers is technical and varies by state.

“A number of courts have addressed
various other issues relevant to the neg-
ligence or liability of a lessor of an injury-
causing golf cart. Use of an exculpatory
clause in a rental agreement by a lessor in
an effort to avoid liability for an injury caused
by a cart was held by some courts to be void
for public policy reasons,” wrote Peterson.

Additionally, suits may be filed against
golf courses for cart injuries caused by
problems on the course“itself.

“An owner or operator of a golf course
or part is under a duty to exercise reason-
able care in constructing, maintaining,
and operating the course or park, and is
also under a duty to exercise ordinary care
in promulgating and enforcing reasonable
rules for the protection of those rightfully
using the park or course,” Peterson said.

For example, a course was sued for
negligently maintaining a path which
caused a cart driver to have an accident.
In one case, a course was sued when a
cart drove into an unmarked tree stump.

However, another court threw out a
case in which a driver was injured when
he drove into the rough and the cart went
down aravine. The court found the course
had no duty to anticipate such operation
of the cart and warn against it. Some golf
courses escape liability because they are
owned by government entities that fall
under special immunity from suit.

Another source of suit against golf
courses is for the wrongdoing of employ-
ees. One course was sued by a golfer who
was injured when struck by a cart oper-
ated by a caddy employed by the course.

Although suits come in various forms,
the obvious lesson is that insurance to
cover for such unexpected mishaps is
essential. Insurance is a must not only for
the golf course, but also for any subcon-
tractors or other entities, such as golf
pros and cart-rental business.

Any agreement with such businesses
should require proof of insurance in ad-
equate amounts and for appropriate cov-
erage. Some business owners require
parties with whom they do business regu-
larly to actually name the primary busi-
ness as an “additional named insured.”

Another helpful practice is to periodi-
cally verifyproof of insurance. An insurer
willissue proof of insurance at the policy’s
outset. Premiums are paid periodically. If
premiums are financed and the insured
has financial troubles, non-payment of
premiums can result in cancellation of the
insurance. Unscrupulous business owners
have paid premiums, obtained proof of insur-
anceto show others, then cancelled the policy
and received a premium refund. This leaves
the risk uninsured and the contractor duped.
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BRIEFS

STONE HIRES GEOSCIENTIST

RALEIGH, N.C.—Andrew Hiscock,
a leading agrochemical scientist, has
joined Stone Environmental, Inc. (SEI)
as senior geosci-
entist. With his ar-
rival, the company
has opened a
Southeast Region-
al Office here at
206 Langston Mill
Court, Raleigh,
N.C, 27606; phone-
faxis 919-387-4704.
Hiscock will manage agrochemical
monitoring studies, environmental site
assessments, and hazardous materials
remediation projects.

BARENBRUG HIRES SALES MANAGER

TANGENT, Ore. — Barenbrug USA
has named John Farrell sales manager
at its Garfield-Williamson Division’s
professional products division. In his
new position, Farrell will handle sales
to the professional turfgrass industry
in Garfield-Williamson’s Eastern re-
gion, while also fulfilling selected re-
sponsibilities nationally for Barenbrug
USA. Farrell spent the last 10 years
with Lofts Seed Co. as a golf turf spe-
cialist, serving golf course superinten-
dents, architects and builders.

Andrew Hisock

...................................................

BEEBE TO COORDINATE JACKLIN PR

Brandie E. Beebe, a lifelong resi-
dent of Coeur d’ Alene, Idaho, has
joined Jacklin Seed Co. Beebe will be
working in the
Marketing De-
partment, coordi-
nating the adver-
tising and public
relations for Jack-
lin Seed Company
and the newly
formed division, = 4
JacklinGolf. Bee- Brandie Beebe
be, a 1994 graduate of the University
of Idaho, received a bachelor of sci-
ence degree in public relations.

BILLMAN JOINS ZAJAC STAFF

ALBANY, Ore. — Michael Billman
has joined Zajac Performance Seeds
as warehouse supervisor for the
company’s office/warehouse here.
The soon-to-be-completed facility is
situated on a 33-acre site, and is
equipped with advanced mixing equip-
ment and an extensive truck-handling
capability for prompt, efficient ship-
ments. The warehouse will serve as
the consolidation point for the
company’s proprietary turf grasses and
mixtures as well as for common grasses
and forages.
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Lesco acquires Pro-Lawn

signed an asset purchase agree-

ment to acquire the Pro-Lawn Di-
vision of Agway, Inc. for an undisclosed
amount of cash.

Pro-Lawn is the largest regional sup-
plier of professional turf care products
serving the golf course, landscape, com-
mercial and lawn care market in the North-
east. The division markets fertilizer, turf
seed, turf protection and other specialty
products in 16 states to a broad array of
customers. Annual sales revenue is ap-
proximately $30 million.

Said William A. Foley, chairman, presi-
dent and chief executive officer of Lesco:
“We believe this move strengthens our
position in the strategically important
Northeastern U.S. market.

Lesco, Inc. now serves more than 90,000
customers nationwide and distributes its
product through its Lesco Service Cen-
ters, Lesco Stores-on-Wheels, lawn care
service representatives, telemarketing
and catalog sales.

Flowironex PSI,
Amiad join forces

COLUMBUS, Ohio — Zebra mussels,
fresh water clams, algae-infested water
sources. Inspired by the golf industry’s
growing dependence on high quality fil-
tration systems, pump station manufac-
turer Flowtronex PSI has forged a prece-
dent-setting marketing agreement with
filtration systems manufacturer Amiad
Filtration Systems.

The agreement, which took effect Jan.
1, grants Flowtronex PSI world wide mar-
keting rights to Amiad filters for the golf
course industry. What that means, said
Flowtronex PSI President Dave
Brockway, is greater responsiveness to
customer concerns.

“Until recently, we simply followed
customer specifications when it came to
pump station filtration,” said Brockway.
“But filtration emerged as a more crucial
issue in the last few years due to mount-
ing water-quality problems. Superinten-

Continued on page 60

C LEVELAND — Lesco, Inc. has

KNOX TEAMS WITH PURSELL

PGA touring pro Kenny Knox has joined
the Pursell Industries team as a special
sales representative. The three-time tour
winner will represent the Alabama-
based fertilizer firm throughout 1996
in a variety of golf-related customer
outreach activities, helping to show-
case Pursell’s Polyon fertilizer encapsu-
lating technology. While playingin Tour
events and at Pursell-sponsored activi-
ties, he will wear Polyon apparel and use
a custom-designed Polyon golf bag.

COMMENTARY

While keeping
an ear to the
trade show floor

By HAL PHILLIPS

RLANDO — The GCSAA show

has traditionally been an effec

tive platform from which compa-
nies introduce new products and
technology. Though its secret weapon
is still winding its way through the
offices of the Environmental Protection
Agency, Rhone-Poulenc made a big
splash in Orlando with its new mole
cricket control system, Chipco Choice.
Experimental Use Permits have been
approved in six
Southeastern
states where, by
all accounts,
Choice has met
with rave
reviews. “Super-
intendents and
researchers are telling us they've never
seen anything like it,” said R-P’s Andy
Seckinger. The active ingredient in
Choice, fipronil, attacks the mole
cricket nervous system. However,
according to R-P researchers, fipronil
has minimal effect on mammalian
nervous systems and, thus, might have
broader applications in the pest-control
market. Seckinger said Choice should
be approved for superintendent use
sometime this spring, hinting that it
would have been okayed by now if
Democrats and Republicans hadn’t shut
down the government three times since
November.

LR N J

There’s nothing like a good ol’ fash-
ioned catfight, especially when it’s played
out between respected companies on a
trade show floor. In Orlando, the best
example pitted Rain Bird and Toro Irriga-
tion in a battle over which company sup-
plies irrigation systems to the Golf Digest
Top 100. Rain Bird claims five of the top
10, prompting Toro to claim 75 of the top

Continued on page 62

NEW PRODUCT OF THE MONTH

Behold, the Water Hog, an Irish invention that removes surface water at a rate of 6,000 gallons
per hour. Now manufacturerd in the U.S. by Star Transportation of Engle-wood, Colo., the ride-
on Hog, powered with an 11-hp Honda engine, retails for $11,500, while the Hog Jr., a
lightweight, walk-behind model, goes for $795. Both machines use the principal of sponge-
covered, take-up drums which act as wheels. The sponges, which are non-invasive to the terrain,
feed water to a drum which collects and stores the water, which is wheeled away and emptied.
The ride-on model, as you can see, simply shoots the water away — up to 50 feet away. For more
information on the Water Hog, call Star at 800-495-4429. For more new products, see page 66.

Fish-based fertilizer
shows real promise

By JOHN SCHMITZ

Cold ocean waters off the Oregon
coast are the principal source of a new
organic fertilizer formulated to grow
healthier greens, tees and fairways.
So far, the product is showing good
promise during testing at a nine-hole
course on the Long Beach Peninsula
in the state of Washington.

BioGro (9-3-5), which is made by
fish feeds producer Bioproducts of
Warrenton, Ore., consists mainly of
the organic by-products of fish-pro-
cessing plants along the Oregon coast.
Rob Gould of Pacific Organics in Salem,
Ore., who consulted with Bioproducts,
said the natural, slow-release nutrients
it contains actually serve to increase the
health of soil microbes, which in turn
leads to healthier grass plants.

There’s certainly nothing new about

Continued on page 64
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still diversifying, Toro buys Liquid Ag

BLOOMINGTON, Minn. — The Toro Co. has
formed a new business organization to foster new
product lines and services. Ram Kumar, vice
president, new businesses, will lead the new group.

One of the new organization’s first actions was
the acquisition of two golf course industry firms.

Toro has signed a letter of intent to acquire
Liquid Ag Systems, a Florida-based company formed
in 1973 by Max Brown, PhD. Liquid Ag provides
customized liquid fertilizers to commercial custom-
ers, with an emphasis on the golfindustry. Liquid Ag
and Brown pioneered the development of fertigation,
the process of micro applications of liquid fertilizers
through existing irrigation systems.

Liquid Ag products will be marketed underToro’s
Bio Pro line of diagnostic systems, fertigation

123
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products and agro-
nomic services. Brown
will become director
of agronomic services
for Toro.

Toro has also sign-
ed a letter of intent to
acquire Integrated ACQUISI"ONS
Control Systems and Services (ICSS) Inc., an
Abilene, Texas-based information technology
management firm. ICSS had managed Toro
Irrigation’s National Support Network (NSN).

Toro has formed a new customer service sys-
tems group (CSS) to manage NSN. Cynthia Love,
EdD, founder of ICSS, will become director of the
CSS group for Toro.

DowElanco, Mycogen sign pact

INDIANAPOLIS — Dow-
Elanco, Mycogen Corp. and The
Lubrizol Corp. have signed de-
finitive agreements for transac-
tions through which Mycogen
will acquire DowElanco’s United
AgriSeeds business and Dow-
Elanco will take approximately a
46 percent equity stake in
Mycogen.

San Diego-based Mycogen
agreed to issue about 4.5 million
shares of common stock to In-
dianapolis-based DowElanco in
exchange for United AgriSeeds
and $26.4 million in cash. In a

“We have been using ROOTS™ for a couple of years, and
started the 1-2-3 Program in November 1994, spraying
every three weeks since then. We have better rooting on
our greens during spring transition than | have seen in years
past. The 1-2-3 Program may not be entirely responsible
for the enhanced rooting, but our overall turf quality has
definitely improved since the initiation of this program.”

John Walker, Golf Course Superintendent
Weston Lakes Country Club

separate transaction, DowElanco
agreed to purchase all of the 9.5
million shares of Mycogen com-
mon stock owned by Cleveland-
based Lubrizol, Mycogen’s larg-
est stockholder, for $126 million.
These include 3.4 million newly
issued shares resulting from
Lubrizol's conversion of its 19.5
percent ownership interest in
Mycogen’s seed business and
$31.6 million of Mycogen pre-
ferred stock. At the completion
of those transactions, DowElanco
will hold approximately 14 million
of the 30.4 million outstanding
shares of Mycogen common
stock. The agreement allows
DowElanco to acquire additional
Mycogen common shares.

The transactions are subject
to government approvals.

United AgriSeedsand Mycogen
Seeds will create an entity that
had 1995 seed sales of more than
$100 million. Mycogen consoli-
dated sales of 10 regional brands
and sold all of its seed products
under the Mycogen brand for the
first time in 1995. United
AgriSeeds markets its products
under the Lynks and Keltgen
brands.

Flowtronex/Amiad

Continued from page 59

dents, contractors and consult-
ants started seeking our advice
and encouraging us to assume a
more proactive role. They spe-
cifically sought our assistance
in specifying, installing, and ser-
vicing filters, as well as offering
personnel training for on-going
maintenance. Their inquiries
brought us directly to our new
agreement with Amiad.”

The service commitment en-
compasses all operational as-
pects. First, Amiad will provide
extensive filtration application
training to all Flowtronex PSI
sales and engineering person-
nel. Second, to meet field ser-
vice requirements, Amiad will
conduct service classes for
Flowtronex’s 100-plus FlowNet
service network. As part of their
annual FlowNet certification re-
quirement, these technicians will
be thoroughly schooled on all sig-
nificant aspects of Amiad filtra-
tion products over the next year
— making partners Amiad and
Flowtronex PSI the only filter sup-
pliers in the industry with a na-
tionwide service chain providing
local filter service capabilities.

And, according to Brockway,
customer choice will be pro-
tected by the flexibility inherent
in the agreement. “Any other
pump manufacturer can utilize
Amiad filters on their equip-
ment,” explained Brockway.
“Likewise, Flowtronex PSI can put
other filters on our pump stations.
The difference to customers arises

mk

A Division of LISA Products Corporation
3120 Weatherford Road, Independence MO

when both our equipment and
Amiad filters are utilized in tan-
dem, as we can then provide
greater service both before and
after the system hits the filed.”
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Hawke to keynote Golf Asia ‘96

SINGAPORE — Former Aus-
tralian Prime Minister, the
honourable Robert J.L. Hawke,
has been confirmed as keynote
speaker at the sixth Asia Pacific
Golf Conference, to be held here
in conjunction with Golf Asia 96,
March 26-28.

With his opening speech,
Hawke will set the stage for three
days of development and man-
agement seminars. He will at-
tempt to identify the key issues
and, on a macro level, outline
the opportunities and pitfalls of
which golf course developers

should be aware. During his dis-
tinguished career, the Austra-
lian Hawke has forged close ties
with the Asia-Pacific region,
most notably founding the orga-
nization for Asia Pacific Eco-
nomic Cooperation (APEC).
The sixth Asia Pacific Golf
Conference precedes Golf Asia
96, the trade show scheduled
for March 28-31, at the World
Trade Centre. For more infor-
mation on the conference and
exhibition, contact Clare Milford
here at 011-65-296-6961; or fax
011-65-293-5628.

%
SUPPLIER BUSINESS

COOK TO GOLF VENTURES

LAKELAND, Fla. —
Frank Cook has joined
Golf Ventures, Inc. as a
sales representative for
fertilizers, chemicals, ac-
cessories and specialty
products. A past director of
the Florida GCSA, Cook is
the formerhead superinten-
dent at Sugarmill Woods
Country Clubin Homosassa
and Bardmoor CCin Largo.
Prior to joining Golf Ven-
tures, Cook was a sales rep
for Liquid Ag, Inc.

Rogers adds far-flung distribution

SASKATOON, Sask., Canada
— Jay Gronsdahl has joined
Rogers Innovative, Inc. as mar-
keting manager for the Western
U.S. and Mexico. He is respon-
sible for all marketing activities
within the region as well as mar-
ket and sales development
through the company’sindepen-
dent distributor network.

Also, Rogers has added three
international distributors:

e Hardi U.K. Ltd. in Hinckley,
England, under the direction of
Colin Gregory.

e Tempoverde Sri in Torino,

Italy, under the direction of presi-
dent Augustino Gaude.

¢ Dan Paul Traders Pte Ltd. in
Singapore with director Daniel
Chan.

Hardi, the largest marketer of
sprayers in the United Kingdom,
will distribute the Rogers
Windfoil sprayer line and Root
Zone Injectors throughout the
UK, while Tempoverde will mar-
ket the product line in southern
Europe.

Dan Paul Traders will distrib-
ute in selected areas of the Asia-
Pacific market.

NEWS IN BRIEF

DES PLAINES, Ill. — Sandoz
Agro, Inc. has appointed Sean
Lynch marketing services asso-
ciate in the firm’s Professional
Pest Management division.
Lynch will be responsible for
managing public relations, prod-
uct promotions, marketreseach,
advertising, trade shows, litera-
ture fulfillment and direct mar-
keting. Before joining market-
ing services, Lynch was a field
sales representatives for Sandoz
Turf & Ornamental.

LR N ]

ARLINGTON HEIGHTS, Ill. —
CETCO (Colloid Environmental
Technologies Co.) has promoted
Michael Lapinski to vice president-
controller. Lapinski, 41, was for-
merly corporate controller for
CETCO’s parent company,
AMCOL International Corp., a
worldwide specialty minerals and
chemicals company. Lapinski
joined AMCOL (formerly Ameri-
can Colloid Co.) in 1988 as con-
troller. Also, CETCQ has a new
areacode, effective Jan. 20. Take
note: The new phone number is
(847) 392-5800, and the fax num-
ber is (847) 506-6150.

LN J

DELAVAN, Wis. — Sta-Rite
Industries has named Dennis
Jenkins vice president-manufac-
turing. Jenkins will oversee
manufacturing operations at Sta-
Rite’s domestic plants here in
Delavan and Waterford, Wis.,
Grand Island, Neb., and Oxnard,
Calif. Jenkins was previously vice
president-operations for Impe-
rial Eastman, a division of the
Pullman Co. and distributor of
hydraulic and pneumatic com-
ponentsin Itasca, [ll. He has also
served as director of manufac-
turing for Price Pfister, Inc., a
division of the Black & Decker
Corp., in Pacoima, Calif.

LR J

PETALUMA, Calif. — Bio-
Therm Hydronic, Inc. has an-
nounced Tony Neemann’s pro-
motion to systems design
engineer. BioTherm's Turf-
Temp's System — designed to
manipulate root-zone tempera-
tures by circulating hot or cold
water to create year-round play
on both putting greens and tee
boxes — was recently upgraded
on the 5th hole at Pebble Beach
Golf Links.

GOLF COURSE NEWS

Save time and money!
Get high-quality granular
fertilization and
grub control in one
cost-effective application!

The <

Andersons

© 1996, The Andersons / the professional’s partner, Tee Time and Profesional Turf are trademarks of The Andersons / Merit is a trademark of Bayer AG
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All of a sudden, it got dreadfully
quiet around the grubhouse.

the professional’s
partnere

For information about
Tee Time golf course
or The Andersons
Professional Turf Products
call1-800-225-ANDY.
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TORRENCE, Calif. —
Kubota Corp. and two of its
U.S. affiliates, Kubota Trac-
tor Corp. and Kubota Manu-
facturing of America Corp.,
have filed an action with the
International Trade Commis-
sion in Washington, D.C. to
stop the importation, distri-
bution and sale in the United
States of “gray market”
Kubota tractors designed for
sale in the Japanese market.

These “gray market” tractors
are materially different in sev-
eral respects, including safety
features, from comparable

Kubota takes action against knock-offs

Kubota tractors designed for
sale in the United States. The
importation, distribution and
sale of the “gray market”
Kubota tractors have caused
and are likely to cause confu-
sion in the marketplace, accord-
ing to Richard Briggs, legal
counsel for Kubota Tractor
Corp. The ITC is expected to
initiate its investigation of this
matter early this month: The
ITC action is expected to take
about one year to conclude.

For further information,
contact Briggs at 310-370-
3370.

Do your competitors
know something
you don’t?

Subscribe to the ———

Golf Course News
Development

Letter

and find out.

Who reads the Golf Course News
Development Letter?
®m 37% are suppliers
m 24% are builders
m 20% are course architects
m and almost 50% are owners
and/or presidents of their
firms

Why do they read the Golf Course
News Development Letter?

m it tracks golf course projects
planned or under
consideration across the
nation

m it provides names and
telephone numbers of the
key contact people
associated with each project

Just $195 for a year’s subscription
— 24 issues a year!

Don’t be left behind.
Contact Editor Peter Blais
at 207/846-0600.
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An ear to the floor...

100. Competition breeds this type of one-
upsmanship, but it also breeds studied innova-
tion; and no segment of the golf industry has
benefited more from a spirited technological free-
for-all than irrigation. Case in point: While cel-
ebrating the 20th anniversary of its computerized
Maxi system this year, Rain Bird trotted out its
Maxi for Windows Stratus, the company’s second
generation of Windows-based software designed
for superintendents with little or no computer
experience. Toro countered with TouchNet, an
irrigation control system operated via fingers on a
computer screen, as opposed to key strokes. Obvi-
ously, this innovation is also aimed at the techno-
logically challenged superintendent.
LR N ]

In November, on the heels of Pursell Indus-
tries’ alliance with J.R. Simplotand Vigoro Corp.’s
recommitment to golf, I opined on the increas-
ingly crowded, competitive fer-
tilizer industry. This dog-eat-
dog situation was highlighted
in Orlando, where all players
fought for the attention of su-
perintendents while trotting
out the market’s new prod-
uct-line must: slow-release
technology. Vigoro jumped
into the game with V-Cote,
which joins The Scotts
Company’s Poly-S, Pursell’s
Polyon, and ESN from
United Horticultural Supply. However, the prime-
time players — which also include Milorganite,
Lebanon Seaboard, Vicksburg Chemical and The
Andersons — would be well advised to peer over
their collective shoulder at Terra, golf’s sleeping
giant. Once an ag-only firm with $3 billion in
sales, Terra has set its considerable sights on golf
by aggressively gobbling up distributorships in
the Midwest and Southeast. While most of Terra’s
400-plus distributors are primarily agricultural,
the firm plans to convert them all into golf/ag
dual outlets. Further, by its own admission, Terra
products target the public-access market, i.e. the
mid- to smaller-budget courses that now com-
prise two-thirds of the nation’s golf course stock.
Terra has developed a fairly complete line of
chemical and, yes, fertilizer products, making the
Sioux City, Iowa-based firm one to watch... One

last fertilizer note: Scotts now lists its common
stock on the New York Stock Exchange under the
symbol SMG, chosen to represent the Scotts/Miracle-
Gro merger. According to President and CEO
Theodore Host, this is another step in Scotts contin-
ued growth. Since the company went public in Janu-
ary 1992, sales have gone from $413.6 million to
§732.8 million in fiscal "95.
LR ]

After 20 years with Tee-2-Green/Turf Seed, Dr.
Bill Meyer is leaving the Hubbard, Ore.-based firm
to head up the prestigious Turfgrass Breeding
Program at Rutgers University. Turf Seed honcho
Bill Rose expressed remorse at losing such a re-
spected name in the seed business, but it appears
Meyer has left the company with a stable of prom-
ising new bentgrasses, now being tested at sites all
across the country. Testing in Oregon has been
washed out, literally, by the well publicized flood-
ing. Will this affect pricing come fall? “We don’t see
any problems,” explained Mike Robinson of Seed
Research. “The problem is mostly along the
riverbanks, and we don’tgrow a
lot of seed there.” Robinson did
say there will be a shortage of
ryegrass seed this year, mean-
ing higher prices. Excessive
demand, reduced acreage and
chemical damage could reduce
the total yields as much as 20
percent, he said. “Also,”
Robinson added, “because it was
so wet, we had a serious slug
outbreakin the younger fields.”
Field burning used to take care
of the slugs, but that practice has been banned.
The only remaining control is slug bait pellets,
which were largely washed away by heavy rains,
Robinson said. Then there’s the wheat issue:
“Wheat prices are high, and wheat can be grown on
ryegrass fields,” he explained. “Ifit’s $5 per bushel,
the growers might plant wheat instead. With wheat,
costs are lower, you don’t have to spot spray and
you can sell it on the futures market.”

LR N J .

It appears the Golf Car Manufacturers Associa-
tion, a trade group representing the interests of
industry buggy-makers, has fallen into a state of
inaction as Club Car has stopped reporting its
quarterly sales numbers. In terms of the industry’s
major players, that leaves only Yamaha and E-Z-
GO to compare figures. “And there isn’t much
point in that,” said one industry source. Liability
and emission issues will more

”Qboing Orzs ‘j/;uzg (WE[["
STATE LIC. #267960

P.O. BOX 559

(909) 6987270

<jo'cmofuf Construction Co.

c?e'wing the nation foz over 30 years.

IRRIGATION SPECIALISTS

TEMECULA, CALIFORNIA 92593

FAX (909) 6986170

than likely bind the three major
manufacturers together in some
form, but the association has lost
a major raison d’etre.
LR J

Rohm & Haas, makers of Di-
mension pre-emergent herbi-
cide, have taken a gamble by
cutting recommended applica-
tion rates when the product is
applied to fertilizer. If the
weather is good this year, they'll
likely come out smelling like a
rose as performance will prob-
ably not dip commensurate with
the application rate. This will also
place pressure on competitors
to follow suit by similarly cut-
ting application rates, and prof-
its. However, if the weather is
bad — producing conditions
more favorable to disease — the
lower rate could backfire on
Rohm & Haas. Key to applying
pre-emergent herbicide to fertil-
izer is pellet size: The smaller
the pellet, the more evenly the
chemical is spread. With a lower
application rate, it's even more
vital that superintendents seek
out the smaller pellet.

Stay tuned.
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Jacobsen honors excellence in distribution

CHARLOTTE, N.C. — S.V.
Moffett Company, Inc. of West
Henrietta, N.Y., earned the
Jacobsen Professional’'s Choice
Outstanding Service Award for
1995 at Jacobsen’s International
Business Conference held here.
Moffett was recognized for its
high level of customer service
and its participation in Jacobsen-
sponsored service programs.

Moffett president Steve
Moffett accepted the award from
Jacobsen President Phil Tralies,
Vice President of Sales and Mar-
keting Harold Pinto, and Man-

Toro Co. plants

earn 1SO 9000
certification

BLOOMINGTON, Minn. —
The Toro Co. has announced it
has achieved the prestigious ISO
9000 certifications for interna-
tional quality consistency at two
of its largest manufacturing
plants. Toro becomes the first
full-line irrigation manufacturer
and the first full-line commer-
cial turfcare equipment manu-
facturer to receive the coveted
ISO 9000 designations.

Toro’s Irrigation Division in
Riverside, Calif., the manufac-
turing plant for Toro golf, com-
mercial, and residential irriga-
tion products, was certified for
ISO 9001. Since both design and
manufacturing are conducted at
Toro’s Riverside plant, the ISO
9001 designation was assigned.

Toro’s Tomah, Wis., manufac-
turing plant, the main manufac-
turing facility for commercial
products, was certified ISO 9002,
the designation for-plants that
perform the manufacturing func-
tion only. The Tomabh facility sup-
plies more than 250 different Toro
models for the domestic and in-
ternational turfcare industry.

“Product confidence is the
foremost customer benefit of
Toro’s ISO 9000 certifications,”
said Greg Hollahan, one of the
Toro total quality managers who
helped coordinate Toro’s inten-
sive drive to ISO certification.

Simply defined, ISO 9000 is a
formalized set of quality defini-
tions and standards developed by
the International Organization for
Standardization. A certified com-
pany must identify and document
processes for all elements of its
facility or operation and present
this to an independent auditor. If
certification is given, the company
must be audited every six months
to retain the certification.

A company whose processes
are ISO certified is considered
more capable of manufacturing
products to a level of product
consistency and quality. The
need for ISO certification is in-
creasing and many customers,
particularly in foreign countries,
now consider ISO 9000 certifica-
tion a prerequisite when pur-
chasing commercial products.
GOLF COURSE NEWS

ager of Technical Services John
Oldenburg. Moffett was also hon-
ored by Jacobsen as a Distribu-
tor of the Year for 1995.

In other Jacobsen news, G. L.
Cornell Company of Gaithers-
burg, Md., was honored by
Jacobsen as a Distributor of the
Year for 1995. The award, recog-
nizing superior sales and ser-
vice efforts, was presented to
G.L. Cornell President Larry
Cornelland Operations Manager
Bill Brown in Charlotte.

Outdoor Equipment Com-
pany of Chesterfield, Mo., was

also honored by Jacobsen as a
Distributor of the Year for 1995.
The award was presented to
Outdoor Equipment President
Tom Walker in Charlotte.
Superior Turf Equipment,
Inc. of Auburn Wash., was also
honored by Jacobsen as a Dis-
tributor of the Year for 1995. The
Award was presented to Supe-
rior Turf Equipment President
Jeff Boullioun in Charlotte.
Delta States Turf, Inc. of
Baton Rouge, La., was also hon-
ored by Jacobsen as a Distribu-
tor of the Year for 1995. The

award was presented to Presi-
dent Kim Robertson, Vice Presi-
dent Jeff Canady and Sales Man-
ager Mike Drury in Charlotte.
Wilfred MacDonald, Inc. of
Lyndhurst, N.J., earned the
Jacobsen Golden Reel Award for
1995, signifying six selections
as a Jacobsen Distributor of the
Year. The Golden Reel Award
recognizes long-term sales and
service excellence, and was pre-
sented to Wilfred MacDonald
President Jim Pelrine in Charlotte.
Horizon Turf, Inc. of Phoe-
nix, Ariz., and Horizon Turf of
Nevada, Las Vegas, Nev., were
both honored by Jacobsen as a

Distributors of the Year for 1995.
The award was presented to
Horizon Turf President Jim
McGahey and branch manager
Dennis Nelson in Charlotte.
Horizon Turf also earned a
Jacobsen Leasing and Financing
Million Dollar Club Award and a
Textron Financial Corporation
(TFC) Achiever Award. The Mil-
lion Dollar Club Award was pre-
sented to those distributors who
helped finance more than S1
million in sales through Jacobsen
Leasing and Financing. The TFC
Achiever Award went to the dis-
tributor with the greatest percent-
age increase in financed sales.

EVERY MORNING, THERE ARE
TWO THINGS YOU CAN COUNT ON:
THE SUN WILL COME UP. YOUR CARRYALL

WILL GO TO WORK. THAT'S RELIABILITY.
[ACCORDING TO A RECENT SURVEY OF GOLF COURSE
SUPERINTENDENTS, THE CARRYALL BY CLUB CAR’ IS THE
MOST RELIABLE LIGHTWEIGHT TURF UTILITY VEHICLE ON

THE MARKET.* | AND NOW THAT OUR CARRYALL
I PLUS HAS A NEW, MORE POWERFUL
11-HP, 4-CYCLE ENGINE, IT CAN ONLY GET
BETTER. FOR PERFORMANCE, SERVICE,
AND SUPPORT, RELY ON CARRYALL. CALL
1-800-643-1010 AND DRIVE IT TO WORK.

"Based on research conducted by the Center for Golf Course Management, a subsidiary of the Galf Colirse Superintendents Association of America
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TurfHealth Care and Becker-Underwood join forces

Turf Health Care, L.C. has been formed as a
joint venture between Becker-Underwood, Inc.,
a manufacturer and marketer of specialty turf
products, and Plant Health Care, Inc., aleading
company of world-renowned scientists who spe-
cialize in biological products for horticulture
and reforestation.

Turf Health Care will market biologically
derived specialty products to the golf, turf and
related industries. Turf Health Care is head-
quartered in Ames, lowa, and will operate sepa-
rately from its parent owners, Becker-
Underwood and Plant Health Care.

Turf Health Care brings to the green indus-

y

try BioPak, WSP, and BioPak WSP (Fe) with
10 percent iron, the industry's first
biostimulants available in water-soluble pack-
ets for use on established turf, landscape and
sod. These products will be sold nationwide
through turf and ornamental distributors.

Formore information about Turf Health Care
products, call 800-418-9333.

Fish fertilizer

Continued from page 59
fish fertilizers. What makes
BioGro unique, explained
Bioproducts development man-
ager Ron Anderson, is that un-
like its powdery predecessors,
Biogro is available in pellets.
The pellets come in two sizes:
a uniform fine grade (1.5 milli-
meters) for fairways, collars and
tees, and an even smaller greens
grade with various-sized gran-
ules (0.78 to 1.3 mm). Because
the pellets are actually extruded
from a paste made up of the vari-
ous ingredients, it is said to be

don’t lie. Thalonil works in tests
and in turf management programs.

Terra Thalonil. Test Results.

Only one thing matters when it comes to
fungicides. Results. And Thalonil™ delivers top
results. In university trials, Thalonil performed as
good as, or better than, the competition. Research
shows Thalonil sticks, protects and has superior

is in the results.

Terra Thalonil. Top Results.

Since Thalonil’s™ introduction, turf
professionals have used it with confidence,
knowing they’ll get the results they need.
Today, Thalonil is the choice for excellent
disease control in turf. Results still

handling characteristics. Use Thalonil for dollar
spot, leafspot, brown patch, snow mold, algae
scum and many other diseases. You'll get the
performance you need from Thalonil. The proof

e — #Terra
Results Don’t Lie.

Always read and follow label directions. Trial results summary available upon written request.

Terra International, Inc.
P.O. Box 6000

Sioux City, fowa 51102
1-800-831-1002
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easier to handle and apply.

One of the advantages of
BioGro over poultry-based fer-
tilizers, Gould said, is that ocean
fish do not contain the turf-dam-
aging, antibiotic and hormone
residues that commercially
grown chickens and turkeys do.

The secret to growing healthy,
beautiful turf, said Gould, is to
first make sure that the soil it
lives in is healthy. BioGro ac-
complishes this by providing
slow-release nitrogen, phospho-
rous and potassium that mi-
crobes and worms can break
down more efficiently. It's these
more easily digestible by-prod-
ucts of microbe and worm activ-
ity that the root hairs of grass
plants actually use for food.

In cases of diseased turf, Gould
said BioGro works the same way
that holistic medicine does: it
gives the plant what it needs to
heal itself rather than attacking
disease-causing organisms with
hard chemicals. One of the fringe
benefits of organic fertilizers
such as BioGro, he added, is that
in the process of becoming
healthier, plants build a better
immunity to_diseases and thus
require fewer fungicides.

Not too far from Bioproducts
headquarters near Seaside, Ore.,
BioGro is undergoing full-scale
testing on a nine-hole golf
course. “I'm satisfied with it that
it's working,” said Jerry Zorich,
who, along with his wife, Bar-
bara, operates Peninsula Golf
Course in Long Beach, Wash.

Zorich noted that although
BioGro doesn’t at first give quite
the green lustre that chemical
fertilizers can and is not as fast
acting, a little patience will re-
ward him with healthier turf. “I
think it’s something that you
build up over a period of time,”
he said. “Once we refine how
much it’s really going to take to
hold it [greens, collars and tees]
to a certain level, I think we're
going to be real happy with it.”

Zorich is applying 50 pounds
of greens-grade BioGro to his
greens, all of which measure
about 2,300 square feet, every 21
days. Collars and tees are nour-
ished with fine-grade BioGro. As
with chemicals, he noted, there
is some pick up of fertilizer pel-
lets on the first and sometimes
second day of mowing.

Zorich also has hopes for
broader applications.

“I’'m using a fungicide to spot
kill the fungus now, but I'm hop-
ing that once we get good,
healthy grass we will be able to
avoid that,” he said.

At $450 to $650 a ton, BioGro
is priced about the same as
chemical fertilizers, Zorich said.
Peninsula is actually an organic
proving ground for a larger, 18-
hole course Zorich plans to build
in the future. He said once it was
known he wants to be “100 per-
cent environmentally correct us-
ing all organic materials,” accep-
tance of his plans have met with
wider approval by the local plan-
ning department and state envi-
ronmental officials.

GOLF COURSE NEWS
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SIOUX CITY, Iowa — The Environ-
mental Protection Agency has ap-
proved the use of Riverside Simazine
90DF in a tank mix with herbicides
such as Gramoxone, Roundup,
Solicam and Surflan for a wider spec-
trum of weed control in turfgrass
(southern varieties only) for fairways,
lawns and sod production. Simazine a
product from Terra International, Inc.,
is most commonly used to control
many annual grasses and broadleaf
weeds. Simazine is recommended for
use with Gramoxone, Roundup,
Solicam and Surflan for postemergent
weed control.

LR N ]

WAYNE, N.J. — Pendulum 3.3 EC
turf herbicide, the emulsifiable con-
centrate formulation of American
Cyanamid’s popular preemergent her-
bicide, has been approved for use in
the state of California, according to
Gary Curl, senior market manager for
the company’s Turf, Ornamental and
Pest Control group. The product is
now approved for use in turf, lawns
and established landscape ornamen-
tals in all 50 states.

LA N J

DES PLAINES, Ill. — Sentinel turf
fungicide, from Sandoz Agro, has been
registered for use in New York state
according to the New York State De-

EPA okays Riverside tank mix

i

partment of Environmental Conserva-
tion. A supplemental label now is avail-
able outlining directions for use. The
low application rates of Sentinel turf
fungicide provides up to 35 percent
longer control of 14 tough golf course
diseases including summer patch, dol-
lar spot and brown patch. Sentinel fun-
gicide is offered in cases of four, 21.6-
oz. cans containing five, 3.6-0z. water
soluble bags. For a copy of the New
York state supplemental label or in-
formation about any of Sandoz turf
management products call the toll-free
Sandoz Specialty Products Service line
at 1-800-248-7763. Or contact your New
York Sandoz distributors, Agriturfand
Metro Milorganite.

Barenbrug expansion

complefes first phase

TANGENT, Ore. — Barenbrug USA
recently completed construction of the
first phase on its new facility located here
on Highway 99.

The new warehouse includes more than
35,000 square feet of seed storage and
staging areas, a 7-bay loading dock and
rail-car siding. 3,

Using the most modern building mate-
rials along with state of the art lighting,
ventilation and traffic flow patterns,
Barenbrug’s final phases on this project
will enable the company to process, blend,
package, and ship grass seed orders in
the cleanest and most efficient environ-
ment available.

The approximate 100,000 square foot
project, including brand new process and
office facilities with demonstration fields,
is scheduled for completion next year
and Barenbrug USA will announce an
open house and building tours at that
time.

~ BOCK TO REP NATIONAL
SEAL IN SOUTHEAST
BATON ROUGE, La. — Peter
Bock has been appointed regional
sales representative for the South
Central United States for National
Seal Co. In his new position, Bock
will direct sales of geosynthetics
for waste containment applications
in Louisiana, Texas, Oklahoma, Ar-
kansas, and Mississippi. He will
also provide guidance on technical
- specifications for these projects.
Bock will be located in the
company’s office here. For the past
15 years, Bock has sold construc-
tion products in the South Central
U.S.
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ARLINGTON, Texas — Ameri-
can Excelsior Co. has formed an
Earth Science Division responsible
for marketing the company’s ero-
sion control product lines, which
include Curlex erosion control blan-
kets and Excel Fibermulch. Head-
ing up the new division is Steve
Walker, who joined the company in
July 1995 as division director for
the Earth Science Division.

EXCELSIOR FORMS EARTH SCIENCE DIV.

Ransomes commits
to organic lubricant

INCOLN, Neb.—Ransomes Corp.
has become the first North Ameri

can manufacturer to offer biode-
gradable hydraulic fluid as standard on
selected golf course maintenance equip-
ment. Named Ransomes Turf Protector,
the organic-based fluid is designed to be
more environmentally friendly than min-
eral-based hydraulic fluids.

In 1996, Ransomes 250 and 160 mow-
ers will come from the factory with Turf
Protector installed.

Turf Protector is engineered to elimi-
nate permanent turf damage in the event
of a leak or small spill.

Should an accident take place, spilled
Turf Protector oil will turn grass brown.
But it will not harm the root system if
recommended actions are taken, allow-
ing turf to fully recover in four to eight
weeks, according to Peter Whurr, direc-
tor of product management and training
for Ransomes Corp.

“Products like Turf Protector and the
Ransomes E-Plex all-electric greens
mower will become viable maintenance
solutions as the golf course industry fo-
cuses on environmental concerns,” said
Whurr.

New management

team at EarthRight

EASTLAKE, Ohio — Thomas A.
Corbo has been named president
and chief operating officer of
EarthRight Technologies, Inc.
Headquartered here, the company
manufactures environmentally-
friendly fluids and lubricants for
open application use.

In other EarthRight news, James
D. Walsh has been named vice
president/general manager of
EarthRight Technologies, Inc. In
his new position, Walsh will over-
see operations in logistics, cus-
tomer service information systems,
purchasing and manufacturing for
the Cleveland-based company.
Prior to joining EarthRight, Walsh
worked as a senior information
technologist at Lubrizol Corp. in
project management.

Also, the firm has moved its cor-
porate headquarters. The new ad-
dress: EarthRight Technologies,
Inc., Century Center, Suite 105,
35375 Melinz Parkway, Eastlake,
Ohio 44095.

YOUR “ONE-STOP” SOURCE

FOR AMERICA’S LEADING
GOLF SURFACES & SUPPLIES!

Terra-Giraen

HIGHLIGHT GOLF HOLES,

IMPROVE VISIBILITY,
& MAINTAIN CONSISTENCY

HEAT TREATED

DIVOT REPAIR MIX

PARTAC® GREEN SAND BLENDED
WITH PARTAC® PREMIUM
TOP-DRESSING FOR EXCELLENT
GERMINATION AND
DEEP GREEN COLOR!

THE Best DIvOT REPAIR MiX AVAILABLE! ACC

® THE POROUS CERAMIC U.S. GOLF HOLE
SOIL CONDITIONER ™
B e e TARERE
TOP-DRESSING “‘“ COLORED CERAMIC Ew
GREEN SAND

-

U-TECH™

FLEXIBLE GOLF COURSE MARKERS
TURF DRAG MATS & BRUSHES
SAFETY FENCING & BALL NETTING

TYPAR.

GEOTEXTILES & TURF BLANKETS

AVAILABLE NATIONWIDE

800-247-2326

IN N.J. 908-637-4191

PARTAC PEAT CORPORATION
KELSEY PARK, GREAT MEADOWS, N.J. 07838
ORLANDO (FL) MEMPHIS (TN) RENO (NV)

PRECISION CUP CUTTERS

TerraFlow"
Drainage Systems

AND MANY MORE
GOLF SPECIALTY PRODUCTS

CIRCLE #153

Patented chevron
belt design

‘ hmyoraslightasalmﬂla. :

Low PSI ground driven
6 wheel design

(WA TEE Y AR

Top Dress Where You Want,
As Light As You Want.

Top dress as light as a feather or as heavy as a thick blanket using the same
Turfco spreader. It’s the first top dresser in the industry to give you such a

wide range in capability - from a light top dressing for frequent applications
all the way up to heavy top dressing for applications after aerification.
Unlike any other unit, Turfco’s patented chevron belt applies dry or wet
material equally well. It's the only top dresser that can and it still comes
with a 3 year warranty. High performance spreaders since 1961.

. To demo our newest model call 612-785-1000.

Light top dressii
msaybfmhedlg.g

CIRCLE #154

Turfco Manufacturing Inc., 1655 101st Avenue Northeast
Minneapolis, MN 55449-4420, (612) 785-1000 Fax (612) 785-0556
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Toro unveils next HydroJect generation

The Toro Co. has unveiled the
next evolutionary step in water
injection cultivation (WIC) with
the introduction of the HydroJect
4000, a versatile pull-behind at-
tachment for Toro’s Workman
Utility Vehicle, conveniently draw-
ing water from a 200-gallon tank
mounted on the Workman bed.

“By eliminating hose manage-
ment issues, superintendents
can now conveniently treat fair-
ways, tees, high-traffic areas, iso-
lated dry spots and other com-
pacted areas around the course,”
explained Ben Street, a market-
ing manager for Toro’s Commer-
cial Products Division. “The
HydroJect 4000 can be especially

effective in treating compaction
resulting from the riding greens
mower clean-up pass.”

Differences between the two
HydroJect models extend be-
yond their configurations. For
essential ground clearance and
transportability, the injectors on
the HydroJect 4000 are raised to 7
inches. Toro also eliminated the
rollers required for perfect post-
treatment results on delicate
greens. These features in combi-
nation with the Workman allow
for transport speeds up to 20 mph.

For more information, call
your local Toro distributor by
calling 800-803-TORO.

CIRCLE #301

Reliable
Poa annua
seedhead

control!

ist Hole, Salem Couniry Club

NEW PRODUCTS

JAKE CELEBRATES IN STYLE
Jacobsen Division of Textron has
marked its 75th birthday by pro-
ducing a new, anniversary edi-
tion Tri-King triplex mower, re-
plete with sleek black paint and
gleaming gold pinstripes. The one-
of-a-kind model was unveiled at
the GCSAA show in Orlando. For
more information, call your local
Jacobsen distributor.
CIRCLE #306

\
9%

Vigoro enters controlled-release fray

Vigoro has introduced a new
controlled-release fertilizer tech-
nology to help golf course man-
agers maintain consistently play-
able turf for up to 12 weeks.

V-Cote isa polymer-based pre-
cision-coating technology now
available as a custom-blended op-
tionto the Par Exline of golf course
fertilizers. According to company
officials, V-Cote’s patented 13-
layer coating process represents
a technological advance in con-
trolling nutrient release.

“Unlike the older thick-coat-
ing processes on the market,
ours allows greater accuracy of
nutrient metering by creating

micro-thin smooth layers,” said
Bobby Rehberg, vice president
of research and development for
Vigoro Consumer and Profes-
sional Products.

Coatings adhere better to
rounded surfaces, Rehberg said,
and noted that V-Cote products
use a urea substrate that is pro-
cessed through Vigoro’s own
curtain granulator to produce the
most dense, smoothest and most
spherical surface available in the
market today.

For more information, contact
your nearest Par Ex distributor
or Vigoro at 1-800-521-2829.

CIRCLE #303

Superintendent....

Only Embark® Lite provides reliable
Poa annua seedhead inhibition —
other PGRs just can’t match up!

“I've had good success
using Embark Lite for Poa
annua seedhead control in
fairways for the past 8 or
9 years. It's done so well
for us, and for so little
cost per acre, that |
haven’t even tried any
other PGR.”

Kip Tyler, CGCS
Salem Country Club
Peabody, MA

ALWAYS READ AND FOLLOW
LABEL DIRECTIONS,

Embark £z

EMBARK® is a registered trademark of PBI/Gordon Corporation.
© 1996, PBI/GORDON CORPORATION
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“For several years |
applied Embark Lite at a
low rate to control Poa
seedheads. Then one
year | decided to try a
PGR from another com-
pany and members asked
‘Where did all that Poa
annua come from?'!”

Donald Tallman, CGCS
Brookside Farm
Broomall, PA

| pbi /cordon

An Emplayee—Ow‘nea Company

011/396

CIRCLE #155

Education: Your Future Depends On It

Lightweight Greens Rolling Endorsed!

R

TRUE-SURFACE "

Vibratory Greens Rolling System
No effect on NATIVE soil
No Compaction
Infiltration NOT effected

FREE University analyses on Rolling
Call 1-800-443-8506

U.S. Patent # 5,261,213 / Foreign Patents Pending

TRUE-SURFACE’ @

...makes true greens!

Grow in, Aerification,
Topdressing, Seeding,
Sodding, Tournament
play, Winter heaving,
Dew Removal, etc.

Call About Our Demo Program!
CIRCLE #156

Scotts’ High K
Fertilizer Plus
fights Poa annua

There’s a new weapon in the
fight against the dreaded Poa
annua: High K Fertilizer Plus
Prograss Poaannua Control from
The Scotts Co.

High K Fertilizer Plus
Prograss uses Scotts’ patented
Triaform technology to provide
controlled-release nitrogen feed-
ing and Poa annua control in
established perennial ryegrass,
creeping bentgrass, turf-type tall
fescue, Kentucky bluegrass, and
Kentucky bluegrass/perennial
ryegrass fairways and roughs.

Repeat applications in a pro-
grammed approach will resultin
the elimination of Poa annua as
a major component of the
turfgrass stand.

Annual applications and appro-
priate management practices will
help prevent Poa annua from re-
establishing as a major manage-
ment problem. Application rec-
ommendations are listed on the
product label. For more infor-
mation, call the Scotts toll-free
number: 1-800-543-0006.

CIRCLE #302

Parker unleashes
the Scavenger

Parker Sweeper has intro-
duced its all-terrain litter
vacuum, the Scavenger. This in-
dustrial vacuum devours dirt and
debris off all turf and hard sur-
faces. Equipped with a 5-hp
Briggs & Stratton or Honda en-
gine that turns an all-steel impel-
ler, creating powerful suction,
the Scavenger has a 30-inch
sweeping path and a large 9-cu-
bic-foot collection bag for maxi-
mum efficiency.

The Scavenger’s 10-inch- by 4-
inch-wide tires allow for greater
maneuverability over a variety
of surfaces. For operator safety
and bag packing, the Scavenger
is designed with a debris deflec-
tor, available in manual or self-
propelled models. For more in-
formation, phone 708-627-6900.

CIRCLE #304

Simple soil sampling

Soil-Trak is a new navigational
system designed to automate the
process of soil sampling and re-
cording of field attributes. Soil-
Trak is a non-PC-based system
that does not require a laptop
computer on-board the sampling
vehicle. Soil-Trak maps the field,
creates afield grid map and navi-
gates the operator to the sample
points. Data-Trak then records
the geo-referenced location
where each soil sample is taken.

The system can also record
the locations of tile lines, wet
spots, weed spots, insect infesta-
tion areas and other field fea-
tures. For further information
call 1-800-328-9613.

CIRCLE #305
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EMPLOYMENT

’.
f  OPPORTUNITIES

SALESMAN WANTED
! Sell to golf courses. Inexpensive, widely
- used pipe locator. Commission basis, 30%.
Bloch & Co., PO Box 18058, Cleveland,
' OH 44118. (216) 371-0979.

: SUPERINTENDENT OF GOLF
COURSE QUALITY CONTROL
Serviscape Inc., is seeking a Quality Con-
trol Manager. The candidate will possess
‘an ability to plan, solve problems, and
‘establish procedures. Excellent communi-
cation skills, strong background in turf
‘mgt, technical writing and computer skills

~ degree in turfgrass related discipline. Du-

ties will include assessing, writing, teach-
ing & auditing operational policies and
‘administration of nonoperational functions.

- Send resume: Peter Sinott, Serviscape,

‘PO Box 8658, Michigan City, IN 46361

GOLF COURSE CONSTRUCTION
Heavy equipment operator and shapers
needed. Send resume to: Eagle Golf Con-
struction, PO Box 256, Novi, MI 48376

IRRIGATION DIVISIONAL MANAGER
Golf sales, and supervision of installa-
tions. Well structured wage & benefit pack-
ages. Send Resume to: MBI, PO Box
2684, Ponte Vedra Beach, FL 32004.

GOLF COURSE CONSTRUCTION
Experienced shapers, finishers, project

~ managers needed in Asia. Mail resume &

references to: World Golf Group Inc. 9
Music Square S. Ste 277, Nashville, TN
37203.

WANTED
Experienced golf course construction su-
perintendents irrigation supervisors and
shapers. Must travel. Send resume to
Wadsworth Golf Construction Co. 1901
Van Dyke Rd. Plainfield, IL 60544. Phone
(815)436-8400. Fax (815)436-8404.

COURSE CONSTRUCTION
Superintendents/Shapers/Finish Opera-
tors needed. Fax Resume to: Niebur Golf
(719)527-0337.

REAL ESTATE

TEXAS GOLF COURSES
Nine & eighteen holes-statewide. Some
with extra land, development lots. Descrip-
tive list available. Texas Golf Properties,
1603 Lightsey, Austin, TX78404. Phone#
(512) 442-7105. Fax# (512) 442-1812.

or fax to: (207) 846-0657

Your Name

HOW TO ORDER A CLASSIFIED AD

RATES: $85 per column inch (25-35 words, including a bold headline). Each additional
1/4 inch is $25. If ordering a logo, please indicate and include an extra $45; for a blind box,
please indicate and include an extra $20. All line ads must be prepaid. All rates are per
insertion. For more information, call Diana Costello-Lee at (207) 846-0600. To place your
classified ad, mail your ad copy with payment to:

Golf Course News, PO Box 997, 38 Lafayette St., Yarmouth, ME 04096

GOLF COURSE FOR SALE
Nine hole, championship layout. Northern
Wisconsin resort area. Lake frontage.
Some owner financing. Call: 715-339-3600
before 11AM.

GET THE LATEST DEVELOPMENT
Subscribe to the Golf Course News Devel-
opment Newsletter which tracks course
projects under consideration across the
nation! Just $195 for a yearly subscription.
Call Editor Peter Blais at 207-846-0600.

SOLID BRONZE SIGNAGE

* Yardage Markers
* Tee Signs
* 100, 150, 200
* Commemorative
* Laser Measuring
» Sprinkler Tagging
* Yardage Books

FROM TEE TO GREEN, INC.

(800) 932-5223
FOR SALE Fax: (219) 637-6874
LASER MEASURING
Laser measuring and sprinkler yardage
markers. We do it alll Laser measure &
installation of custom metal yardage mark- UALITY!

ers for all types of sprinkler heads. Fair-
way Yardage Designs: 1-800-368-2448.

PIPE LOCATOR
INEXPENSIVE! Locates and traces un-
derground drains, water pipelines of clay,
PVC, ABS, steel & cement. Finds sprin-
klers, valves & clogs. Used by over 1000
golf courses! Bloch & Co., PO Box 18058,
Cleveland, OH 44118. (216)371-0979.

ARCH STYLE STEEL BUILDINGS
Build it yourself and save money! For cart
and equipment storage. Factory direct.
Save money on buildings in stock. 30 x 40;
40 x 50; 42 x 76; 51 x 90. Easy to erect.
Archway Steel Buildings: 1-800-344-
2724.

BUCKNER IRRIGATION
CONTROLLERS
22 model 39824/5 Solid State field control-
lers. 3 years old, excellent condition. In-
cludes COPS 4 software and interface
board. BEST OFFER. Call 810-433-0679.

WATERPROOF

Cardy Twin WP pH meter:
* For soil or water

¢ Dry sensor storage

* Push button calibration
e+ 1 pH accuracy

CALL 1-800-248-8873
Meters for EC, NO;, K* & Na*
SPECTRUM TECHNOLOGIES, INC.

12010 S. Aero Dr. » Plainfield, IL 60544
800-248-8873 » 815-436-4440
FAX 815-436-4460

Company Name

Address

City

State

Zip Daytime Phone

¢ Laser Measuring e Scorecards
« Sprinkler Tagging °*Yardage Books
* Redwood & Bronze Tee Signs
FORE BETTER GOLF, Inc.

1-800-468-8672
Fax: 708-893-0455

Premium —_—
Replacement J THOMAS
Parts for Outdoor Power

Equipment  “gprimum ),
7introducing: ) TRIM LINE™ |
lNTEl{MIX“'H

No, Smoke\‘l S'::J!(':I‘E:S ;i
ol | LOWAS |

$9.95

Al ol y i
| PRICEDASLOWAS |

. $4.80 EACH
FOR PRODUCT INFORMATION OR A

FREE CATALOG OF OUR COMPLETE

LINE OF MOWER ano SNOWPLOW
PARTS car 1-800-422-4184

PRACTICE RANGE

TARGET NETS

AVAILABLE IN 3 SIZES:
2M DIA (APPROX 7°) AT $395.00
4M DIA (APPROX 13") AT $555.00
6M DIA (APPROX 19") AT $695.00
Tel: 1-800-684-3065

IPA GOLF SERVICES

GOLF COURSE NEWS

Got¢ a Flat?

Fix tubeless tires the professional way your-
self! Save money & reduce downtime. The
Stop & Go Tubeless Tire Plug Gun
makes ‘on the wheel' on the spot repairs.
Kit includes: Plug Gun with nozzle, /
probe tool, lubricant, 25 mush-
room-shaped rubber plugs,
razor knife, and full
instructions.

PrePaid Check Orders = Free Freight:
STOP & GO INTERNATIONAL
385 Dartmoor GCN, Crystal Lake, IL 60014
FAX or Phone (815) 455-9080
Order Toll Free (800) 747-0238

RS
Mid Tenn Turf, Inc.

Services

*Row Plant Sprigging *Broadcast Sprigging

*Sod Installation *Hydro Seeding *Laser Grading
*Complete Athletic Field Construction & Renovation

Sod Varieties -
Available in 16" x 24" Slab or 42" x 120’ Big Roll

*Blended Fescue *Vamont Bermuda
*419 Bermuda *Quickstand Bermuda
*Tifway |l Bermuda *Myer Zoysia

Sprigs available in all Bermudas and Zoysia
Manchester (615) 728-0583
Nashville (615) 254-4728
Fax (615) 728-0168 Toll Free 1-800-782-4083

4698 New Bushy Branch Rd.
Manchester, Tennessee 37355

POND & LAKE
LINERS

* Buy Direct from fabricator 20, 30, 40 mil
PVC, Hypalon, HDPE, & P.P.

» Custom fabricated panels of up to
25,000 S.F. available.

* Material Only, Material & Supervision,
or Complete Installation service.

N\

Colorado Lining

COMPANY

1-800-524-8672

1062 Singing Hills Road « Parker, CO 80134
3083-841-2022 » Fax 303-841-5780

AQUAMASTER AERATORS
Fountains and Aerators decompose or-
ganic solids and prevent algae blooms.
Available in ten spray patterns, 3 year
motor warranty 1HP & up, only UL Listed
system.

(PpedletaD,

Superior Aquatic Management Systems

16024 CTH X, Kiel, WI 53042
PH. 414-693-3121/ 1-800-693-3245
FAX 414-693-3245
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TIF financing

Continued from page 1

tricts. Through TIF, cities working with
developers can use increased property
tax revenues in a defined district to pay
for improvements within that area.

Wyandotte isn’t the only place TIFs are
being employed. In Faribault, Minn. — a
45-minute commute from Minneapolis/
St. Paul — city officials and developers
are planning on $700,000 in tax increment
financing to help construct a new 18-hole
golf course and housing for the proposed
Legacy Links project on land at the
Shattuck-St. Mary’s School.

TIF is initiated by a city through sev-
eral steps, although laws and regulations
vary greatly from state to state and change
frequently. Usually the process starts when
the city specifies an area or district of land
for renewal and redevelopment. The city
then establishes an overseeing “authority”
for that land, creates a development strat-
egy, and develops a financing plan.

Under TIF, tax values on the desig-
nated land are frozen. As that parcel or
district is then improved and developed
—and the tax values rise —any increased
tax revenues above the frozen valuations
are then returned to the city and/or the
developer, according to previously agreed
upon proportions in the financing plan.
The city or the developer can then put
those increased tax revenues to various
uses including, in some states, the devel-
opment of other projects for public ben-
efit — like golf courses.

The recently-opened 9-hole Wyandotte
Shores Golf Club here, just south of down-
town Detroit , is one of the first TIF-
financed golf courses in Michigan. The
3,200-yard, par-36 golf course and adja-
cent 25-acre riverfront park were built on
a 100-year-old industrial site on the banks
of the Detroit River. The site, formerly
known as South Works, had most recently
been a chemical manufacturing plant for
the BASF Corp. The Wyandotte Shores
course and park are considered a shining
example of urban redevelopment and a
model for city planners across the country.

“It’s not really a new idea,” said Peter
Mclnerney, director of community devel-
opment for the city of Wyandotte (pop.
31,000) and a key figure in the develop-
ment of Wyandotte Shores. “It’s been
around going back to the 1950s in certain
parts of the country. It first came to Michi-
gan in the mid-1970s and became a clas-
sic way to finance a downtown parking
structure and spur development.”

Mclnerney estimated the city of Wyan-
dotte was able to recapture approximately
$5.2 million through tax increment financ-
ing, money that was used to build the golf
course. The golf course and riverfront
park project — which began construction
in 1993 and officially opened last fall —
also received a $2 million contribution
from BASF Corp. and approximately $1.5
million in state grants from the Michigan
Department of Natural Resources.

The potential for a city to use TIF, to
finance something like a new golf course
construction project, depends on state
laws which vary significantly, according
to Dave Wilcox of Economics Research
Associates in Los Angeles.

Wilcox said TIF has been a boon for
urban redevelopment and infrastructure
improvements in the past two decades,
especially since federal grant money has
diminished. But Wilcox said TIF was not
developed with golf courses in mind. He
wondered whether the large amount of
land required for a golf course even made
it economically attractive for TIF when
compared with the higher tax value of
office buildings, for example.
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P. O. Box 806
201 40t St. NE

Forr PAYNE, AL
35967

<NV
STEADFAST BRIDGES

“CROSSING THE NATION WITH
BRIDGES YOU CAN DEPEND ON”

ENGINEERED AND FABRICATED TO
FIT YOUR GOLF COURSE NEEDS,
FROM THE CONNECTOR (PICTURED)
TO THE ORENTAL “EDO"™ SERIES.
PEDESTRIAN, GOLF CART AND
VEHICULAR BRIDGES. SINGLE
SPANS TO 200 FEET AVAILABLE,

CaLL TopAY FOR FREE BROCHURES

1-800-749-7515 LACASTER Country CLUB, LANCASTER, PA
CIRCLE #170
Hovering Trimmers
GCT12, GCT15 and GCT21
Lightweight, Powerful engine
Starting at Fast and easy to use
Assembled in the USA
$369.95 Multidirectional cutting
Adjustable
A
N&,‘,N & Cutting Heights
1996 (From 3/4" to 2") . :
[PRECISION)' B L
o e
CIRCLE #172

Timber...

v/ Bridges

v Walls

vI Boardwalks
I Shelters

Custom Build On-Site
Nationwide Construction
Environmental Experience

3 Year Written Warranty

800-226-4178

BRIDGE CONCEPTS

—_ e e —— — — ——

The Professional Bridge Company

CIRCLE #173

A TRIMS for Windows A

The Building Blocks of Grounds Management Software

TRIMS for Windows Features:
Budgets & Expenses Tracking
Inventory, PO's & Fuel Reporting
Personnel & Labor Activity
Equipment Maint. & WO's
Chemical & Fertilizer Records

e Event Scheduling

e TRIMS DrawView for site plans

o Weather Station Communication
e On-Line Reference Manual
L
L
L

Muiti-Tasking
Muiti-User (2 Station) Capability
On-Screen Report Preview
@ Call for your FREE Demo Disk
(800) 608 - 7467
(602) 277 - 0067

e Runs on Windows 3.1 or 95

TRIMS Software International
3110 N. 18th Ave., Suite 180
Phoenix, AZ 85015

CIRCLE #175
Quality with a Twist
A twist of our easy off _4# p———,
lid gives you quick
access to Pinhigh’s

quality reel sharp-
ening compound.

e

pinfiigh

kCall 1 (800) 422-4748

CIRCLE #177

T EVER Z-52 ZOYSIA

« EL TORO ZOYSIA

« TALL FESCUE

« TIFWAY |1

«TIFTON 419 1-800-

« TIFDWARF 666-0007

CIRCLE #171

LIST RENTAL

GOLF COURSE

WS

THE NEWSPAPER FOR THE GOLF COURSE INDUSTHY

...offers you the opportunity to reach the
decision makers at thousands of
golf facilities with an exclusive mailing list.

Call Diana Costello-Lee for details

207-846-0600

HARCO DUCTILE IRON £

FITTINGS FOR GOLF COURSE
IRRIGATION SYSTEMS

Sizes 2" through 12", all configurations
including "knock-on" repair couplings.
High Strength, high corrosion
resistance.

The Harrington Corporation
P.O. Box 10335

Lynchburg, Va 24506 _\\ b
\_ 804-845-7034  Fax 8458562 5
CIRCLE #174

ACCU-GAGE®

Accu-gage® is a precision
measuring instrument for
making highly accurate
height-of-cut adjustments on
greensmowers or other
precision mowers.

GROOMER-GAGE®

Groomer-gage® is a pre-
cision measuring instrument
for accurately setting the

desired grooming depth of
groomer or verticutter units.

Available in 15",
18" and 24" bars.

___1-800-253-2112 or 313- 1 FAX: 313+ AT,
U OOL PROD 0. 7836 Bethe R e 8
CIRCLE #176

BRIDGE
MANUFACTURING CO.

Golf Course Bridges
are our specialty! We
fabricate easy-to-install,
pre-engineered spans

9 and deliver them
anywhere in the USA.
Call today for a free
consultation.

Our classic design, with a look that stands the test of time.

800/ 548'0054 (Outside CA)

12001 SHOEMAKER AVENUE, SANTE FE SPRINGS, CA 90670
310/944-0701 « FAX 310/944-4025

CIRCLE #178
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Golf Course Bridges!
1-800-328-2047

Thousands in use.
s CONTINENTAL
BRIDGE

Built to last.
Route 5, Box 178, Alexandria, MN 56308 « (612) 852-7500

Sponsor Member

NATIONAL GOLF FOUNDATION,

DIRTY BIRDS a PROBLEM??
Scare them away with harmless,
APPROVED, ENVIRONMENTALLY SAFE
BIRD CONTROL NOISEMAKERS

UNIQUE, MORE DISCREET PRODUCTS
ESPECIALLY FOR GOLF COURSES
near residential areas are available.

We CAN help solve your bird problems.

CALL TODAY: 1-800-582-8843
JPF Distributors

GOLF COURSE CONSTRUCTION CO., INC.

v New Construction
v Renovation
V Field Drainage Systems

TONY PAVELEC

(201) 667-1643

EMIL PAVELEC 98 Evergreen Ave.
(201) 939-6182 Nutley, NJ 07110

CIRCLE #181

Inside Info

Get the jump on your competition by subscribing to the
Golf Course News Development Letter

This twice-monthly newsletter...
» tracks golf course projects under consideration
across the nation
* is packed with news items detailing where and
when projects will be undertaken, and by whom
* is just $195 for a year’s subscription

For more information contact
Editor Peter Blais at 207/846-0600

CIRCLE #179 i CIRCLE #180
Y BENCH-PLATE™
a Precision Tool for Precision Mowing
PAVELEC BROTHERS The bench

plate is a
utility surface
plate, with an
attached S il
parallel bar for ; gt
use in setting S
putting greens
mower rear
roller parallel with the reel. The oversized model is useful for
making adjustments on larger mowers.

‘m'

SRR R RT TR S A

To order call 1-800-253-2112 or FAX 1-313-429-3985.

PRECISION TOOL PRODUCTS CO.

7836 Bethel Church Rd.
CIRCLE #182

LAMINATED I!‘lqt||EIN‘:i|EE!i;

WOOD

PEDESTRIAN & VEHICULAR
Order Direct From The Leading Manufacturer in U.S.
» Complete Prefabricated Packages » Ready for Fast Erection

» Direct Distribution Throughoutthe U.S. e Custom Design & Engineering

w@ CALL 800-777-8648

P.O. Box A e Morrisville, NC 27560
Tel. 919/467-6155 ¢ FAX 919/469-2536

Model #006 measures 12" x 24", oversize model measures 24" x 36”.

e Saline, M|l 48176

ENGRAVED

YARDAGE

LABELS

®Bright Colors ®Fasteners included

®Orders quickly shipped UPS Free Samples!

NEW ITEM..."THE SOLUTION"

For Areas Without Sprinklers.
Put Your Message Plus Yardage
Anywhere: Hazard Points,
Tees, Practice Ranges.

DGE
1-800-284-9273

P.O. Box 13159
Wichita, KS 67213

CIRCLE #184
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TURBO TURF HYDRO SEEDING SYSTEMS

v" Cut germination time

§ v Seeding cost: 1-1'/,¢ a .
v Mix a load in 1 minute

v’ Spray @ 300 sq/ft/min

v" Save TIME and MONEY

Need to repair, tee's, walkways etc: 50 Gallon $ 1295.00, 100 Gal. $ 1995.00
Need to remodel, re-do fairways, etc, 300 Gal. $ 3995.00 500 Gal. $ 4795.00
Need to build a course. add 9. etc. 750 Gal. $ 7995.00. 1000 Gal. $ 9995.00

FO8 A FREE BYDRO SEENNG INFD PACK, CALL:
BADGER ASSOCIATES

1108 THIRD AVE.. NEW BRIGHTON PA 15066
412-846-0670  800-822-3437  FAX 412-846-3470

CIRCLE #185

The Visible Yardage Markers
Just Got More V1s1blc'

v’ Seed mulch fertilize 1 step

Made in U.S.A.

The Ultimate Grass Craft
Turf Grooming “Air” Mowers
Machine Feature:

m Handles Steep m Unbreakable Deck

By popular demand The Slopes ®m Safety Shut-Off
Kirby Marker System is now = Sdg:s Deep = SCyst:'em
o ‘ . nKers n |
available in Red, White, = Ml:,wsrTo s B}’ad’e‘i
Blue & Yellow as well as Water's Edge m 5HP

‘s m Floats Over Holes Tecumseh Engine
traditional Green. T g m No Wheelmarks m Full 1 Year
Nobody Does It Better! or Scalping Warranty
The Kirby Marker System
390 P St., Portland, ME 04103
6199312624  800.925.4729 s P s
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THE PUBLIC ARENA

canadian firm eyes aﬁordable PUinc-access niChe who will represent the company

on the Tour and act as a design

By PETER BLAIS chase agreements on several price we'd consider would be money spent than necessary on consultant; Jim Von Ehr,
TORONTO — Providingafford- courses, primarily in the U.S. about$35.” middle management. founder of the Altsys Corp.
able public golf is the goal of a  Sunbelt, and is close to signing a In their rush to develop up- “We're not going to buildaPine  (which Micromedia purchased

newly formed management com- deal to develop a new layout in  scale, daily-fee layouts, Lewis Valley or Shadow Creek and last year for $69 million), will
pany started by awell-heeled busi- the Southwest, Stephen said. believes managementcompanies charge only $40. But we can de- advise Granite on integrating
nessman from this Canadian city.  Plans are to announce the acqui- have largely overlooked the low- liveragood courseforalowprice.” the Internet with golf course

Elliot Lewis recently founded sition of several courses and a and mid-range courses or left Lewishasbeeninvolvedinmany management, developmentand
Granite Golf Course Develop- development contract by late themtoMom-and-Popoperators businesses, but this is his first acquisitions;and Carol “Mickey
ment Inc. to acquire, developand  winter or early spring. who have owned their facilities venture into the golfindustry, ac- Norton, part owner of the Chi-
manage low-cost, daily-fee “We'relooking to provide qual-  for many years. cording to company spokesman cago Bulls of the National Bas-
courses, according to company ity golf in the low- to mid-price “We think we can deliver a Bruce Stephen. ketball Association.
spokesman Bruce Stephen. market,” Stephen added. “We course with the same quality of =~ The Canadianbusinessmanhas  The for-profit Special Ser-

Lewis has recruited numerous don’t want to exceed the $50 to the upscalelayouts, butatamuch recruited several impressive indi- vices Group of the Arizona Golf
investors and a major credit-eq- $60levelanywhere. HereinPitts- lower price,” Stephen said. viduals to his advisory board in- Association will provide con-

uity firm, Stephen added. burgh [where Stephen’sofficeis  “Thereisalotof wasteincourses cluding PGA Tour professional sulting services ranging from
Granite is negotiating pur- located], for instance, the top being built today and more and course designer Dan Pohl, agronomic issues to course
operations.

“We've contracted with some
of the best people in the golf
business to consult on our
courses,” Stephen said. “That
will allow us to run them with
lean staffs on lean budgets.”

Calendar
of events

March
7— GCSAA Technician Training
Seminar on Reel Mowers and Grind-
- ing Methods in Farmington, Conn.™
BEFORE: Stadium Grau, Field was sprayed with Round-Up® Seeding via hand-held spreader at 7-8 — GCSAA seminar on Basic

PJuru.Cgty,-MJ ity has to kill existing grasses and weeds, a rate of 1.5 Ibs per 1000 ft? g Turfgrass Botany and Physiology in

Farmington, Conn. ™

11 — GCSAA seminar on Lake
and Aquatic Plant Management in
Cincinnati. *

12 — GCSAA Technician Train-
ing Seminar on Reel Grinding and
Turf Equipment Maintenance Sched-
uling in Galena, Ill. *

12 — GCSAA Technician Train-
ing Seminaron Calibration and Safety
of Pesticide Application Equipment
in York, Pa.*

12-13 — GCSAA seminar on Dis-
ease Identification and Control in
Philadelphia. *

14-15 — GCSAA seminar on De-
sign, Construction and Renovation
for IPM.*

14-15— Tree Health Management
Seminar, Phoenix. Contact Artistic
Arborist Inc., 602-263-8889.

16 — Ecological Landscaping As-
sociation and UMass Extension Win-

- AOBXIAT then cultivated to prepare the soil for (.75kg/100m?). Light raki :
/ planting new improved turf-type rolling were done. vards
bermudagrass seed. N

Improved Turf-Type

‘ RN e . iy i ,J/_" ; "' o e 5 : ter Conference in Boxborough, Mass.
7/days after seeding, over 90%ofthe Bermudﬂgrﬂss Vu"e"es 32 days from seeding, after several Wil MRty
seedings have emerded: Some pre- mowings, grass is fully established 1373,

jexisting weeds haye.also germitated. + 1-800-872-4272 (USA) and needs first routine application 107 GOSAA Toshmician: Traim

(602) 437_4058 FAX: (602) 437_0245 of fertilizer. ing Seminar on Calibration and Safety

of Pesticide Application Equipment,
Grand Rapids, Mich.*

19 — GCSAA Technician Train-
ing Seminar: Small Engine Mainte-
nance and Repair,Woodbridge, Ill. *

20 — GCSAA seminar on Practi-
cal Tree Management in Buffalo.*

21 — GCSAA seminar on Negoti-
ating in Springfield, Ill.*

22 — GCSAA seminar on Wildlife
Management and Habitat Conserva-
tion in Springfield, Ill. *

26 — GCSAA Technician Train-
ing Seminaron Calibration and Safety
of Pesticide Application Equipment
in East Alton, Ill. *

27-29 — Western Pennsylvania
Turf Conference and Trade Show in
Pittsburgh. Contact Penn. Turfgrass
Council at 814-863-3475.

42 days from seeding, grass is dark
green and ready for full-time use
Later this same day, a soccer match
was held on this field

2 days later, little damage is noted. The
field was rolled as part of routine
postgame maintenance.

Ing. Agr. Carlos Benavides Puertas . ; »
fully satisfied with a successfll ¢ 0t As linfnmation CUNIEE

the GCSAA Education Office at 913-
832-4430.

SEEDS WEST turf-typ
bermudagrass renovation.
GOLF COURSE NEWS
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s Just Another Golf Car ...

Like The Great Wall Of China
Is Just Another Backyard Fence.

here are lots o/
walls in the world.
But only one is called
the Great Wall.
There are lots o/ (Qo// cars in the world /am{ we ouglnf
to know - /zai//‘o/‘f/fmm are omzs}. But on/v one oo'oy‘car
company can {ru/x' be called #1 in the w : /Derff)alz)s it's

because we were the / rst to (t)//ér the Drive Control ji\'.sfem &

with reg‘e;zerah\w Z»m/a'nq aulomotive (/11,(1/1?1-r'/f1}113/11}1.g and
([ & o €

linder overbead cam engine.
O
owd .
loer/za/os it's because our cars Just go on and on.

T/}{’(gl'@(lf ornes (zlwaf}‘s (.{O.

THE #1 GOLF CAR IN THE WORLD."

74 7:1.\‘!:‘01} /m'.
/,(,-ruhun (‘nurh'.,_\w n/()/:/ /u[’/’r /,ml s, Jpring /»-/um/, SG
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Five new models. Five Stronger

faster, nungrier cats.

Jacobsen’s new Turfcats feature
\qqp : powerful 23 hp and 28 hp Kubota
di(;sel edngines with available 4WD. Or choose
the reliable 45 hp Ford gas model with 2WD.
With mowing speeds up to 6 mph and transport
speeds up to 10 mph, these Turfcats deliver
high productivity. Seven cutting decks
provide outstanding versatility. They
include 60” and 72" side

or rear discharge rotary

decks, the new 60”

and 72" Mulcherizer™ rotary mulching decks
and Jacobsen’s 60” fine-cut flail. You can also
equip your Turfcat with a rugged cab, snow
blower, debris blower, dozer blade and rotary
brush for year-round performance. Ask your

Jacobsen distributor to see the stronger,

faster, hungrier Turfcats today.

THE PROFESSIONAL'S CHOICE ON TURF.

SJACOBSEN

TEXTRON

Jacobsen Division of Textron Inc

J-39-5L
CIRCLE #158






