AINESVILLE, Ga. — KSL Recre-

ation Corp., a major recreation and

resort management company
whose portfolio includes the likes of La
Quinta Resort, PGA West and Doral, has
assumed management of Lake Lanier Is-
lands, a 1,100-acre resort that is one of the
most popular recreational complexes in
Georgia.

In a recent meeting, the Lake Lanier
Islands Development Authority, which had
operated the property since the 1970s, voted
to unanimously award the California-based
KSL a management agreement. That vote
represented a significant step in the
privatization of the property, which has
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been a goal of Georgia Gov. Zell Miller.

Lake Lanier Islands has two 18-hole golf
courses, the 18-hole course at the Lake
Lanier Islands Hilton Resort, designed by
Joe Lee, and the 18-hole Stouffer Pine Isle
Resort, built in 1975 and designed by Gary
Player and Ron Kirby Associates. There
are also two hotels, beachfront parks, fish-
ing, sailing, horseback riding and other
facilities at the resort.

The terms of the pending lease call for
KSL to pay the state $9 million up front for
the property and a minimum lease payment
0f$3.1 million per year for 41 years, accord-
ing to KSL officials.

“We're going to take a good thing —

Lake Lanier Islands — and make it even
better,” said Michael Shannon, chief execu-
tive officer of KSL recreation. “Our goal is
to make this transition as smooth as pos-
sible for all our employees and guests.”

KSL has offered every former manager at
Lake Lanier a position and left all other
hiring decisions up to those managers, who
were formerly employees for the state of
Georgia.

KSL said it wants to target not only golf-
ers as potential guests, but also entire fami-
lies. KSL is developing plans to provide
more family entertainment, a larger variety
of outdoor activities and additional dining
and lodging options.

Products for a beautiful world...

Like an impressionist painting, nothing brightens your day more quickly than lush green turf

surrounded by shading trees and blooming ornamentals.

As partners in the green industry, we know that lush turf, healthy trees and beautiful ornamentals

don't just happen. They must be tended, nourished and protected.

At BASF, we provide the tools you need to paint your landscape.

Basamid® soil fumigant frees your soil from unwanted pests including fungi, nematodes and weeds.
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Basagran® T/0 herbicide cleans out broadleaf weeds, thistles and sedges.

Curalan® fungicide protects your turf and ornamentals from the ravages of ill-tempered weather by
preventing and controlling fungal diseases.

Always follow label directions.
Basagran and Basamid are registered trademarks of BASF AG.

Curalan, Prompt and Vantage are registered trademarks of BASF Corporation.
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Prompt® 5L herbicide maintains a beautiful turf with a low-cost bentazon/atrazine premix.
Vantage® herbicide is ideal for grass control around trees, ornamentals, ground covers and flowers.

Enjoy the serenity that only well-tended turf, trees and ornamentals can provide. Rely on BASF
Specialty Products for a more beautiful world.

BASF

NGF schedules
Net seminar

for October

BOSTON — Anyone in golf who
would like to learn more about
taking advantage of today’s on-
line technology should think about
being here in October.

The National Golf Foundation
(NGF) will present a special edu-
cational conference and exposi-
tion, “The Information Super-
highway: Applications for the
Golf Industry,” at the Marriott
Copley Place, Oct. 13-15, 1996.

The conference and exposi-
tion, the first on-line technology
conference of its size, will be
designed for those who are al-
ready on-line and looking for new
ways to leverage their invest-
ment, and those who are seri-
ously thinking of making the in-
vestment, but want to better
understand the on-line world be-
fore making the jump.

The program will feature pre-
sentations and panel discussions
by some of the golf industry’s
leading Internet users and web
site developers. Some of the ses-
sion topics already planned are:

* Doing Business On-line:
Trends in commercial on-line
services, cost/benefits of going
on-line, bottom-line issues.

¢ Going On-line in Golf : Oppor-
tunities afforded, current new ven-
tures, tactical and strategic alli-
ances, putting your catalog on-line.

e On-line Marketing Strate-
gies: Security and privacy in on-
line transactions, selling your
products and services on-line,
creating company/organization
awareness, the value of live data,
global opportunities.

¢ On-line networks: Concepts,
Applications and Technology:
Basic equipment and terminol-
ogy, structure and function of
on-line systems.

e How to select an On-line Pro-
vider.

An exposition will be being
held in conjunction with the con-
ference. It will feature exhibits
by on-line hardware and software
providers. As many as 50 compa-
nies and organizations are ex-
pected to exhibit.

The Marriott Copley Place is
an appropriate site for this con-
ference. The hotel recently be-
came one of the firstin the coun-
try to provide direct Internet
access. This new capability,
which was tested to capacity
during the Fourth International
World Wide Web conference last
December, allows the hotel to
have up to 1,000 computers on-
line simultaneously.

For more information, call the
NGF at 1-407-744-6006, ext. 40.
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