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OB Sports: 
Turn Icey 
managers 
B y P E T E R B L A I S 

PORTLAND, Ore. — 
Bringing resort golf to ur-
ban areas is the goal of 
O.B. Sports, an Oregon-
based, full-service manage-
ment firm that recently be-
gan construction of a new 
golf project on the western 
outskirts of this city. 

"We're focusing on high-
end, public golf," said com-
pany President Orrin 
Vincent. "Country clubs 
and municipal courses 
have traditionally been the 
only choices in Western 
[U.S.] cities. We want to 
bring that resort golf ex-
perience to the city." 

The 36-hole Reserve 
Vineyards and Golf Club, 
the fifth facility in the O.B. 
portfolio, is a good ex-
ample. The Reserve will 
operate under an unusual 
format. Alternating each 
day, one 18-hole course will 
be dedicated to public/re-
sort play with the other 
course reserved for private 
members and their guests. 

The courses, which 
should open in August 

The 7th green at Rush Creek Golf Club, a John Fought design located in Maple Grove, Minn. Fought's 
design firm is now a division of Aurora, Ore.-based OB Sports. 
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Poa triv problems widespread & serious l A I I C 

B y M A R K L E S L I E 

Poa trivialis infestations of "epi-
demic proportions" are being re-
ported in bentgrasses and some 
Kentucky bluegrasses, affecting golf 
courses across a broad portian of 
the United States. The otfestion is, 
has it always been present? 

A rough bluegrass, poa trivialis is 
"very aggressive," said Terry 
Buchen, The Legends Group direc-
tor of agronomy\ "It will take over 
bentgrass. Even when the seed is 
blue tag-cer t i f iedoi t ' s gett ing 

through [inspections]." 
"If you talk to the seed companies, 

the problem doesn't exist. But if you 
see new golf courses out in the field, 
it's absolutely a shame how much 
poa trivialis is there," said Stan 
Zontek, director of the U.S. Golf 
Association Green Section's Mid-
Atlantic Region. "It's a huge prob-
lem. There are some supers who are 
fit to be tied." 

"I totally disagree with Stan and 
his statement on [new golf courses]," 
said Dr. Rich Hurley, director of re-

search at Lofts Seed and perhaps the 
nation's foremost expert on poa 
trivialis. "You take me to 120 old 
courses and I'll find poa triv in fair-
ways, greens and tees. I'm not say-
ing it can't come in the seed, but it's 
all over. Tak&me anyplace from Geor-
gia north, coak to coast, blindfolded 
and I'll find it /and I'll find it quick. 

"It's a hysteria pointed at the seed 
companies when, if there is a hysteria, 
it should be: This stuff is everywhere.'" 

According to Zontek, the situation 
Continued on page 30 
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Forum focus: Customer service 
By H A L P H I L L I P S 

CHICAGO — The golfers couldn't be hap-
pier. With more than 400 new courses open 
ing their doors each year, there's an in-

creasing variety of playing options. It's another 
story for the golf course management team, how-
ever, as record development numbers mean more 
competition in an already tight marketplace. 

Sophisticated operations that emphasize cus-
tomer service, manage efficiently, market aggres-
sively and maintain for quality will thrive in this 
atmosphere, while those content with the status 
quo will fall by the wayside.The application of 
these sound business principles to public-access 
course operations will dominate the four-track 
education conference at The Public Golf Forum, a 
two-day seminar and trade show sponsored by 

Continued or. page 41 

Participation, 
rounds back 
up, says NGF 
By H A L P H I L L I P S 

JUPITER, Fla. — That 
giant sucking sound you 
hear is actually a collec-
tive sight of relief. Accord-
ing to the National Golf 
Foundation's (NGF) annual 
report on golf participation, 
rounds played increased 5.5 
percent during 1995, push-
ing the total to 490 million. 
The report also shows the 
total number of golfers 
grew by 3 percent, pegging 
the current playing popu-
lation at 25 million. 

Following on the heels 
of last years study which 
indicated troubling de-
creases in both rounds and 
players, the 1996 report 
comes as welcome news 
to a golf industry building 
courses at a record pace. 
Four hundred and sixty-
eight courses, an all-time 
high, opened for play dur-

Continued on page 62 


