BRIEFS

CYANAMID PROMOTES CLARK

WAYNE, N.J. — American Cyan-
amid has named Curtis Clark sales
manager for the Turf, Ornamental and
Pest Control group. Clark will oversee
Cyanamid’s sales force for consumer
products. Clark will also be respon-
sible for the group’s professional prod-
ucts, including Pendulum herbicide.
Clark, 34, previously was market man-
ager for Cyanamid’s consumer lawn
and garden products.

Robert G. Bacon Janne Viking '

PARCAR FILLS SALES POSITIONS

REEDSBURG, Wis. — Columbia
ParCar has announced the promotion
of Robert G. Bacon as regional sales
manager for Columbia ParCar-Wis-
consin. Columbia ParCar-Wisconsin
is the Wisconsin distributor of Co-
lumbia ParCar products throughout
the state and Upper Peninsula of
Michigan. Columbia ParCar also an-
nounced the addition of Janne Viking
as its new regional sales manager for
the Western U.S.

...................................................

GREENSWAY PATENTS STABILIZER

PLACENTIA, Calif. — Chris
Johnson of Greensway Golf Co. has
been awarded the patent for a new
stabilizing system for quick couplers,
sprinkler head and mainline pipes. The
patent was issued by the U.S. Patent
Office in October 1995. The stabilizing
system, designed for golf courses, parks
and other turfed areas, prevents costly
repairs from sinkage or other move-
ment. The mainline product supports
the pipes during installation so proper
bedding and backfillisinsured. For more
information, contact Johnson at 714-528-
1185 ext. 45; or fax 714-996-9387.

...................................................

GALLO & BURNLEY REP AQUAMASTER

KIEL, Wis. — Aquamaster Foun-
tains and Aerators has announced
Gallo & Burnley Associates, Inc. will
represent firm’s Fountain Aeration and
Sub-Surface Aeration product lines in
New England, Delaware, Maryland,
New Jersey, New York, Pennsylvania,
Vermont, Virginia and West Virginia, as
wellas the Canadian Maritimes and Que-
bec. For distribution and product in-
quiries, contact Phil Gallo at 860-350-
5111 or Kerry Burnley at 610-827-5086.

GOLF COURSE NEWS

SUPPLIER BUSINESS

Hueber debuts
new bunker
rake in Orlando

By HAL PHILLIPS

ONTE VEDRA BEACH, Fla. —
P David Hueber, perhaps the most

widely traveled executive in golf,
has resurfaced here — in the sand rake
business. Sabertooth Golf, a division of
D.B. Hueber Golf Co., will unveil three
golf rakes — the Dual Action, Dual
Tine and Professional models — at this
month’s International Conference and
Show in Orlando.

“We started shipping the rakes last
fall but our official coming out party will
be in Orlando at the GCSAA show,”
said Hueber, who added that
Sabertooth will not limit itself to rakes.
“The business is going to be one that
offers genuinely unique products that
aren’t available from many sources.”

Hueber’s sheer variety of golf
industry experience is difficult to match;
and difficult to follow without a time line.
Having served as an assistant to PGA
Tour Commissioner Deane Beman,
Hueber joined the National Golf Founda-
tion as president in 1984. After five years
at the NGF helm, Hueber left to become
an executive vice president at the Ben
Hogan Co. Promoted to president and
chief executive officer (CEO) in 1990, he
resigned in 1992.

In January 1993, Hueber joined
Golfsmith as executive VP and chief
marketing officer, only to resign five
months later. He then joined Canadian
rake and club manufacturer Accuform
Golf Corp. as president and CEO in
January 1994, only to resign after nine
months. In October 1994, he joined the
Raymond Floyd Group as president and
CEO, only to resign shortly thereafter.

“I was at Floyd for less than two
months,” Hueber explained. “I was
recruited to go there. That’s why I left
Accuform. It just didn’t work out [with
Floyd]. No hard feelings.

“I was introduced to rakes at
Accuform. I saw it was a good business
and while I was there, it grew rather
significantly. So when I was looking for
business opportunities after the Floyd
Group, it seemed like a good fit —
designing my own product. It's the
essence of entrepeneurship.

Continued on page 87

NEW PRODUCT OF THE MONTH

Now it’s easy to pull a quick, clean sample of the root zone anywhere on your course, with surgical
precision. Standard Golf’s new Soil Profile Sampler produces an 8-inch by 4-inch slice of soil only
three-quarters of an inch thick. Constructed of steel with a zinc-plated, case-hardened blade, the
Sampler is designed for checking root development, compaction and other soil characteristics
within 8 inches of the surface. Just pick a spot, grab the handles, step down and pull. For more
information, contact Standard at 319-266-2638; or drop by the booth (#1551) in Orlando. For
more new products, see pages 88-90.

Jake, Gravely team
in Europe, Australia

RACINE, Wis. — The Jacobsen Divi-
sion of Textron, Inc. and Gravely Interna-
tional have formed a strategic alliance for
distribution of turf maintenance products
in Europe and Australia, according to
Harold Pinto, vice president of sales and
marketing for the Jacobsen Division of
Textron..

The agreement means Jacobsen and
Gravely will use Jacobsen’s distribution
network to provide products and service
throughout Europe and Australia, accord-
ing to Zen Kulpa, director of international
marketing for Gravely.

Gravely International, a division of
Ariens Company of Brillion, Wis., pro-
ducing lawn and grounds maintenance
equipment since 1916, is headquartered
in Winston-Salem, N.C.

TEXAS FIVESOME CLAIMS

JOHN DEERE CHAMPIONSHIP

The team representing the Tony Butler Golf
Club in Rancho Viejo, Texas, took first place in
the ninth annual international John Deere
Team Championship Golf Tournament, held
late last year on the Falcon Course at Wild
Wing Plantation in Myrtle Beach, S.C. The
Deere Team Championship is designed to pro-
mote teamwork at individual golf facilities, as
each club team is comprised of the superinten-
dent, pro, manager and president— plus their
local Deere distributor. Members of the win-
ning team include (from left) golf course su-
perintendent Richard Flores, pro Randy
Walker, board member Michael Murphy, city
commissioner Dr. James Rowe, and Chad
Mobley, representative of Austin Turf & Trac-
tor, the club’s local John Deere golf and turf
products distributor. The Tony Butler team
ouplayed 30 teams from across the U.S. and
Canada to win the title.
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