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p i cks u p L e b a n o n 
SLATERSVILLE, R.I. — The 

Homestead Co. headquartered 
here has announced its corpo-
rate name change to The Home-
stead Corporation. 

Founded in 1951, Homestead 
is one of the worlds' largest 
manufacturers of controlled-re-
lease nitrogen. The company's 
methylene urea product, cur-
rently sold under the trade name 
of Nutralene, is one of the most 
widely used nitrogen products 
on the market. 

Although its marketing part-
nership with AgrEvo USA will 
end May 1, the company will sell 
its products directly to the in-
dustry. The company stressed 
there will be no interruption in 
the availability of its products or 
services. 

Homestead announced that 
Lebanon Seaboard Corp. will be 
the distributor of its bagged 
products. The agent for its bulk 
product has been designated and 
will be announced shortly. 

I M C n a m e s n e w 
b o a r d m e m b e r s 

NORTHBROOK, 111. — IMC 
Global Inc. — which recently 
merged with fertilizer manufac-
turer, Vigoro Corp. — has an-
nounced the election of new mem-
bers to its board of directors and 
the extension of Wendell F. 
Bueche's contract as chairman 
and chief executive officer (CEO). 

The following individuals have 
joined the IMC Global board: 

Joseph P. Sullivan, former 
chairman of The Vigoro Corp., 
becomes a director and chair-
man of the executive committee 
of the board; Harold H. MacKay, 
Q.C., formerly an outside direc-
tor of Vigoro, becomes a direc-
tor and a member of the audit 
committee of the board; Rod F. 
Dammeyer, formerly an outside 
director of Vigoro, becomes a 
director and a member of the 
Compensation Committee of the 
Board; and Robert E. Fowler Jr., 
formerly Vigoro's president and 
CEO and recently announced as 
president and chief operating of-
ficer of IMC Global's Potash, 
Farmarket/Nitrogen, and Con-
sumer and Professional Products 
Group, was elected a director, 
officer and a member of the ex-
ecutive committee of the board. 

James D. Speir, president and 
CEO with responsibility for IMC-
Agrico Co., the Rainbow Divi-
sion and the Food Ingredient 
Division continues as a director, 
officer and a member of the ex-
ecutive committee of the board. 

The company also announced 
that its contract with Wendell F. 
Bueche to serve as chief execu-
tive officer and chairman has 
been extended by one year. 
G O L F C O U R S E N E W S 
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CIRCLE # 1 4 8 

Do a lot of explaining, 

Brown Patch And Dollar Spot 
Give You Two Choices. 

Prevent them with 
ProStar and ProStar Plus. 

SUPPLIER BUSINESS 

G""'"u" Jacklin Seed Co. promotes three from within 

Hîromi 
Yanagisawa 

Rick Dunham 

PROSTAR" PLUS™ Fungicide controls both 
brown patch and dollar spot. A premix that utilizes 
the lowest labeled rates of PROSTAR" and Bayleton" 
the combined "synergistic" action is more effective 
than either agent alone. And it provides up to 30 
days protection, even at these lowest labeled 
component rates. 

PROSTAR and PROSTAR PLUS both have 
premeasured water-soluble packaging. Both are 
non-phytotoxic to all fine turfgrasses, and neither 
will interfere with growth regulator programs. 

Go with the obvious choice for best results. 

T W O excellent 
preventative/curative 

fungicides wi th different 
control spectrums. 

PROSTAR" Fungicide controls 
brown patch, plus 7 other 

common turf diseases including fairy ring. With 2 
to 3 weeks residual (versus 1 week), its unique class 
of chemistry is ideal for resistance management 
rotated with other fungicides. It also tank mixes 
with many other turf products. 

POST FALLS, Idaho — Gayle 
Jacklin, assistant vice president of 
marketing at Jacklin Seed Co., has 
been named project leader for the 
firm's new investigative action, 
New Market Development, where-
by Jacklin will conduct an in-depth 
analysis of the company's market 
coverage and distributors, then 
make recommendations to de-
velop and fill those areas of weak-
ness for further expansion of 
Jacklin's marketing. 

In other Jacklin news, the firm 
announced the promotion of Rick 
Dunham to the title of vice presi-

dent, marketing. Dunham — 
moves up from assistant vice 
president, marketing — is re-
sponsible for day-to-day opera-
tions for both domestic and cer-
tain areas of international 
marketing activities. Dunham 
will establish with the vice presi-
dent, managing director of mar-
keting, Hiromi Yanagisawa, an 
overall management direction 
for both domestic and interna-
tional marketing staff, specifi-
cally personnel administration. 

Jacklin also announced the 
promotion of Yanagisawa. For-

merly vice president of interna-
tional marketing, Hiromi is now 
the vice president, managing di-
rector of marketing. 

Yanagisawa will assume overall 
responsibilities for domestic and 
international marketing day-to-day 
operations. Doyle Jacklin will con-
tinue to serve as Jacklin's vice 
president and senior director of 
marketing. Yanagisawa has played 
a major role in increasing Jacklin 
Seed's exports from 8 percent in 
1983 to over 35 percent of its total 
sales in 1996 with exports to more 
than 50 international countries. 




