ARCHITECTS & BUILDERS

Golf course builders gain certification through GCBAA

Continued from page 31
Co. (Gary Wieseler), Palmetto,
Fla.; Rausch Golf (Dick
Rausch), Brownwood, Texas;
Ryan Inc. Central, of Janesville,
Wis.; and Wadsworth Golf Con-
struction Co. (Paul Eldridge),
Plainfield, Il1.

In order to be certified, acom-
pany must establish that it has
been in the golf course con-

mary contractor on three com-
plete golf course construction
projects or the equivalentin the
last five years.

It must also provide refer-
ences from a financial institu-
tion, credit agency, insurance
company, bonding company,
and individuals in five of the
following seven categories:
owner/developer, golf course

struction business for at least
five years, and been the pri-

architect, engineer, irrigation
designer, golf course superin-

tendent, municipality, or certi-
fied golf course builder.

The final steps in the certifi-
cation process are a 100-ques-
tion examination and an inter-
view by the GCBAA
Certification Committee. Cer-
tification is an ongoing process
and companies are recertified
every year.

The GCBAA is a non-profit
trade organization founded in
1970, and composed of the

world’s foremost golf course
builders and leading suppli-
ers to the golf course con-
struction industry. Its mem-
bers represent all segments
of the golf course construc-
tion industry.

For more information on the
GCBAA or its certification pro-
gram, contact Susan Monk,
News Editor, GCBAA, 920 Air-
port Road, Ste. 210, Chapel Hill,
N.C. 27514; 919-942-8922.
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The worker ants take AMDRO back to the
colony and feed it to the queen. The worker
ants and the queen die, and the entire colony
is eliminated — often in less than a week. And
with baits like AMDRO, the colony won’t
relocate or satellite.

round.
AMDRO is easy, because the worker ants
do the killing for you. No other fire ant bait
treatment works as fast and effectively to kill
the mound. Which is why AMDRO is the
undisputed market leader in fire ant control.

Available from quality distributors of

turf products. For more information

IMAGE Herbicide:
Control the Uncontrollable.

IMAGE gets to the roots of the most trou-
blesome weeds in warm season turfgrasses.
IMAGE controls previously uncontrollable sum-
mer weeds like purple and yellow nutsedge,
field sandbur, and dollarweed, as well as

CYANAMID

Agricultural Products Division
Specialty Products Department
Wayne, NJ 07470

or for the name of the Cyanamid
distributor nearest you,
call 1-800-545-9525.
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winter weeds like wild onion and garlic.
Attacking below the turf line, IMAGE
inhibits protein synthesis in the root, so these
pesky weeds starve and die. Which means it
improves the IMAGE of your course — year

PENDULUM?®, AMDRO® and IMAGE?®. The
professional’s choice for top turf performance.
They'll leave your course looking like a
million bucks.

NGF officials hope
InfoPacs make big
impact on projects

JUPITER, Fla. —The National
Golf Foundation (NGF) has in-
troduced a new series of publi-
cations called InfoPacs, designed
to provide the latest published
information on a variety of im-
portant topics of interest to the
golf industry.

InfoPacs are full-text collec-
tions of articles, reports and stud-
ies compiled by the NGF Li-
brary/Information Center. The
first series of 25 InfoPacs was
selected on the basis of the most
popular of topics and on how
much has been written about
them.

They include such titles as:
Slow Play Solutions, Comput-
erizing Your Golf Facility, Pro-
moting Your Golf Facility,
Tournaments & Special Events,
Increasing Your Pro Shop’s
Bottom Line, Clubhouse De-
sign and Renovation, Accom-
modating Disabled Golfers,
Golf Course Finance and Re-
Finance and Marketing to
Women.

For a complete list of InfoPacs
or to place an order for an
InfoPac, contact the Information
Services Department of the NGF
at 800-733-6006.

NGF brings guide
books on golf

ranges up to date

JUPITER, Fla.— The National
Golf Foundation (NGF) has com-
pleted work on the second edi-
tion ofits best-selling guidebook
for golf course operators, inves-
tors and others interested in
developing a commercial golf
range.

Entitled “How To Plan, Build
and Operate A Successful Golf
Range,” the 150-page book has
twice the content material of the
Foundation’s original range
book that was written with the
help of more than 20 subject ex-
perts.

Some 6,000 copies of this edi-
tion have been sold since its in-
troduction in 1989.

For more information, contact
the NGF at 407-744-6006.

ARCHITECTS, BUILDERS
LISTS AVAILABLE AT GCN

Golf Course News main-
tains a list of golf course
architects and builders
doing business in the
United States.

To obtain these lists,
at $10 apiece, write:
Lists, Golf Course News,
P.O0.Box 997, Yarmouth,
Maine 04096.

October 1995 33





