
FROM THE EDITOR 

Here's the poop: 
Fertilizer business 
is really hopping 

Hal Phillips, 
editor 

ou only need to hit me over the 
head three, maybe four times be-
fore I begin to sense something is afoot. I speak of the 

fertilizer industry, where big things are happening. To wit: 
• East recently met west when Pursell Industries of 

Sylacauga, Ala., entered into an alliance with J.R. Simplot of 
Pocatello, Idaho, to manufacture fertilizers for the turfgrass, 
nursery, consumer and agriculture markets. Pursell, best known 
for its controlled-release product, Polyon, has supplied fertiliz-
ers to Simplot for 10 years. Simplot is known for its phosphate 
fertilizers marketed under the Best and Apex labels, aimed 
somewhat to the turf industry, but mostly to agricultural and 
retail markets. This new agreement makes both firms national 
players, giving them the strength to compete with newly rejuve-
nated... 

• Vigoro Corp., which has overhauled its ParEx brand line 
with new management, manufacturing arrangements, public 
stock offerings and market emphases. "I think you're being kind 
if you say there has been a decline in the impact of ParEx over the 
past two years," said Ron Gagne, Vigoro's new vice president and 
general manager of the firm's Professional Products Unit. "We 
have created a separate division with separate manufacturing 
facilities for the turf business. That explains some of the reorga-
nization." Gagne comes to Vigoro from competitor O.M. Scott. 
Indeed, Gagne reports to another former Scott employee, Senior 
Vice President Ken Holbrook, prompting a few industry wags to 
call the new regime, "O.M. Vigoro." Alas, Vigoro has also hired a 
new chief financial officer for its Pro unit, Jay Ferguson, and he's not 
from Marysville, Ohio. He's a 20-year veteran of General Electric. 
Look for Vigoro to debut its new slow-release nitrogen nutrient, 
IBDU, early next year. Also look for the firm to concentrate on 
selling to the management companies with larger course portfolios. 

• When it comes to models, you could do worse than O.M. 
Scott, the fertilizer giant which continues to capitalize on its 
double brand equity. Consumers know Scott, as do superinten-
dents. Scott's title sponsorship of the Senior PGA Tour's Tradi-

Continued on page 51 

Letters 

Living long and prospering 
in the golf course universe 

he Star Ship Enterprise, going places where no one 
has ever gone before." Fast-forward that film, 
please, to the new series. Yes. That's it: "Golf Ship 

Enterprise, taking golf to places it has never gone before." 
Can you hear Star Trek originator Gene Roddenberry now? I 

can ... almost. Because it is true: Even this late in history, citizens 
of Golf Nation are taking the game to parts of this earth where 
not even those Scots of old had introduced it. 

No, not everyone in the world plays golf. In fact, not everyone 
even knows what in the world golf is. In some places folks are 
just happy if they know what food is; their minds are otherwise 
occupied than with this game. For them, it could be far more than 
a game. It could be food in their mouths. 

In the Dominican Republic, golf course 
architect Pete Dye is the Man Who Could Be 
King. The Teeth of the Dog and Links courses 
he designed at Casa de Campo, built in 1971 
and 1976, have brought employment to many. 

Jobs, jobs, jobs ... as well as sport, sport, 
sport. We just need a few more crewmen 
aboard Golf Ship Enterprise. 

There were heroes of the past who hot-
trotted the globe with visions of golf courses 
on topographical maps rolled under their arms. Their numbers 
are legion, and some of them are legend. They took golf wher-
ever they could find the land and the equipment to build a few 
holes: From Alister Mackenzie and C.H. Alison to Peter Thomson 
and Robert Trent Jones Sr. 

But they didn't reach every nook and cranny. And today the 
heroes of this tradition may even come from the masses — the 
dedicated masses of people who want to share the experience 
golf has given them with others. 

Let's take a quick look at one such person, my Maine main 
example: Dr. Steve Polackwich. An 80-year-old retired optom-
etrist, former Maine Amateur and three-time New England Senior 
champion, Polackwich traveled this summer to Poland — one of 
those countries barren of golf. His mission was twofold: visit 
family and talk about golfs possibilities in that country with 
Juliusz Sochan, deputy director of the Department of Interna-

Continued on page 14 

Mark Leslie, 
managing editor 

POROUS CERAMIC FOLLOW-UP 

To the editor: 
I certainly enjoyed reading the 

articles about porous ceramics 
in the September issue. It is most 
gratifying to know that the in-
dustry is beginning to take no-
tice of what I perceive to be an 
extremely important advance in 
soils management and root-zone 
engineering. I would like to of-
fer some clarification in a few 
areas that were addressed in the 
article, if I may. 

I think it is important to state 
that porous ceramics and organ-
ics are not necessarily in compe-
tition with each other. They may, 
in fact, be complementary in 
many instances. In some sands, 
porous ceramics may be all that 
is required. In others, it is desir-
able to include both types of 
materials in order to achieve the 
most ideal balances. The goal is 
to create a root-zone mix that 
has excellent water-holding char-
acteristics while maintaining 
very high percolation rates and 
to use whatever materials it takes 
to accomplish those objectives. 
Porous ceramics offer the ad-
vantage of being permanent, 
while organics change due to 
biodegradation. 

Another comment centered 
around the differences between 
"calcite and clay" vs. diatoma-
ceous ear th produc ts . The 

proper term is calcined clay; also 
calcined diatomaceous earth. 
The calcining process is the fir-
ing process, which renders the 
materials physically and chemi-
cally stable. By definition, cal-
cining is heating a material up 
to, but just short of, the melting 
point. The amount of time and 
the exact temperatures are ex-
tremely important to properly 
calcine a material. Profile is 
double-calcined, while Isolite 
and Axis are calcined once. Also, 
because of the difference in base 
materials, Profile will increase 
CEC, while the diatomaceous 
products will not. Soil pH is also 
affected differently, due to pH 
differentials between the base 
materials. 

Lastly, I would like to com-
ment on Ed Seay's statement 
regarding the elimination of rock 
and tile. This is certainly a possi-
bility with the increased flexibil-
ity that porous ceramics provide, 
but it would not apply in all cases. 
Existing soil types and climatic 
conditions must be factored in 
before making this type of deci-
sion. 

We should remember, how-
ever, that some of the most out-
standing greens in this country 
have no sub-surface drainage. 
They exist on some of the fine 
old golf courses and were built 
long before the USGA concept 
was introduced. The Denver 

Country Club, where I was once 
the superintendent, is a prime 
example. 

It is my hope that the industry 
will not look at porous ceramics, 
per se, as simply a new product 
in the marketplace. The emerg-
ing technology surrounding 
these materials needs to be un-
derstood and intelligently ap-
plied in the golf and sport turf 
industries. The result will be 
better golf, safer fields and more 
environmentally sound turf. 

Lou Haines, director 
Technical Operations 

Soils Management 
Technologies 

SCHOOL POLICY? 

To the editor 
Enclosed is a copy of a letter 

wri t ten by my 10-year-old 
nephew. He was involved in a 
class debate at school. This child 
was coached by his adult leaders 
to present this point of view. 

Aside from the fact that this is 
a form of child exploitation, the 
promotion of this kind of mis-
and disinformation creates a 
major public-relations problem 
for the golf course development 
industry. Children trust their 
leaders and tend to accept what 
they say at face value. How can 
the industry compete against 
that kind of power? What will the 
results be a few years down the 

road when these children be-
come adults who will decide the 
fate of proposed golf course de-
velopments? 

This confirms my opinion that 
there are those in the environ-
mental movement who will stop 
at nothing to impose their views 
on the rest of us. We in the golf 
course development industry 
cannot afford to be complacent 
in the face of this kind of activity. 
It is critical that steps be taken 
to combat this type of brainwash-
ing and educate the general pub-
lic to the truth about our indus-
try. 

Dan Nolan 
Kajima Engineering and 

Construction, Inc. 
Golf Division 

Patrick's Speech 
Today's topic is the golf course. 

We would like to debate the golf 
course coming to the beautiful San 
Ynez Valley. This would be a prob-
lem because they will tear down 
the trees and wreck the environ-
ment. Animals homes will be de-
stroyed, and many new drunk driv-
ers will fill the streets. The air will 
be filled with pollution from the 
cars and new buildings that will 
be built. Because of the pollution 
people will get sick and possibly 
die, basically what we're trying to 
tell you is we want to keep this 
beautiful land from turning into 
LA. Thank you. 
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Beaver Tail, RIP? 
Continued from page 3 
of 70 years. One thing remains constant, 
however: Beaver Tail occupies a stun-
ning piece of land, nestled as it is on a 
corner of Jamestown Island with 
Narragansett Bay and Rhode Island 
Sound lapping against it. The original 18-
hole course was opened for private play 
in 1926 — very private play. In fact, 
Tillinghast designed Beaver Tail for one 
man, owner Audley Clarke, on whose 
estate it was built. 

Shortly after he christened the course, 
however, Clarke started leasing it to vari-
ous management companies, who could 
never make it profitable. At that time, 
Jamestown Island was accessible only by 
ferry, and the Depression era didn't help 
matters. 

Nine holes were eventually sold for 
housing and, when Clarke died in the 
1940s, the situation went from bad to 
worse, culminating in the complete aban-
donment of the course operation in 1947. 

There it stood, dormant and overgrown, 
until the early 1970s when a distant rela-
tive of Clarke's, Robert Munro Clarke, 
became intrigued by this course in hiber-
nation. Clarke the younger is not a golfer 
and owns only 18 acres of the former 
course. Yet he decided the nine remain-
ing holes could be restored to profitably 
serve the Newport summer crowd. 

Then he discovered it was a Tillinghast 
original and lightbulbs went off in his 
head. 

Steve Smyers was retained to design a 
new nine to accompany the Tillinghast 
nine, while Clarke set about securing 
enough land. He couldn't do it. As it turned 
out, neither could Abrams and Senior 
Tour Development. 

Phillips comment 
Continued from page 12 
tion tourney reaches the man on the 
street, while the firm's backing of the 
GCSAA's Environmental Steward Award 
is designed to create positive vibes in the 
turf market. There is new leadership here, 
as well. Senior Vice President Michael 
Kelty has succeeded Dick Stahl as head 
of the Professional Business Group. 

• Then there's the new kid on the block: 
United Horticultural Supply (UHS). 
This Aurora, Ore.-based firm has been 
around for a long time, but it has thrust 
itself into the fertilizer fray with its new 
temperature-sensitive, controlled-release 
product, ESN. "It's been going real well," 
reports Fertilizer Product Manager John 
Walther, "but we feel we still have a long 
way to go. Even the researchers need to 
better understand these technologies." 

These aren't the only firms fighting for 
a piece of the fertilizer pie (a less-than-
appetizing but apt metaphor for the grow-
ing importance fertilizer has in this, the 
heyday of IPM). There 's Lebanon 
Chemical Corp., which has taken the 
same route as Scott, supplementing its 
strong product line with sponsorship of 
the GCSAA's Environmental General Ses-
sion. Milorganite has gone to new pack-
aging, expanding its market outside the 
Midwest, where the Milwaukee-based 
firm has been extremely successful. 
Vicksburg Chemical Corp., along with 
its sister company, Haifa Corp., are now 
the largest producers of potassium ni-
trate in the world, providing significant 
backing to its coated KNO^ product, 
Multicote. When you add the strong and 
growing regional presences of The 
Andersons and Terra Products, it's hard 
to imagine anyone can earn the market 
share they seek. 

Consolidation, anyone? 

E M P L O Y M E N T 

O P P O R T U N I T I E S 

SALESMAN WANTED 
Sell to golf courses. Inexpensive, widely 
used pipe locator. Commission basis, 30%. 
Bloch & Co. PO Box 18058, Cleveland 
OH 44118. (216)371-0979. 

GOLF COURSE SHAPER 
Golf Course Shaper of 16 years is seeking 
work with professional golf course design/ 
construction group. Cal l Gary 
Kricher:(517) 642-2236. 

CERTIFIED IRRIGATION CONSULTANT 
Professional designer offers consulting in 
irrigation and drainage for new construc-
tion & remodel jobs anywhere in the world. 
Emphasis on water use/cost efficiency and 
construction quality control. Gary S. Kaye, 
CID: 602-482-8270; 800-985-8186. 

GOLF COURSE CONSTRUCTION 
Shapers needed at once. Must be willing 
to travel. Fax resume and date available 
to: (616)547-7009. 

WANTED: 
Golf Course Irrigation Supt. or Foreman. 
Must have excellent references. Excellent 
pay & benefits. Fax resume to: 512-261-
9165. 

GOLF COURSE CONSTRUCTION 
Superintendents, shapers & irrigation spe-
cialists needed at once. Fax resumes to: 
915-784-7918. Or mail to: Rausch Golf 
Inc. Rte. One, Box 281, Brownwood, TX 
76801. 

WANTED: 
Experienced heavy equipment operators, 
shapers and job supervisors. Immediate 
openings! Please contact Cindy at (612) 
796-6554. Please have resume ready to 
fax to us. 

Bernhard & Co. 
Suppliers of world leading grinders 

Express Dual & Analemaster. 

Are looking for sales/tech reps to 

join our rapidly expanding team in 

US markets. Can you demo & 

handle sales calls around the USA 

using our precision machines at top 

golf courses? 

Call us at 1-800-201-2235. 
Corrected phone number 

WANTED: 
Turfgrass specialist or qualified salesman 
with more than three years sales experi-
ence to cover the MidWest for a leading 
turfgrass company. Serious inquiries write 
or fax Rick Myers at : 1490 Industrial 
Way, S.W., Albany, OR 97321-3372. 
(503)926-0665. 

FOR SALE 

LASER MEASURING 
Laser measuring and sprinkler yardage 
markers. We do it all! Laser measure & 
installation of custom metal yardage mark-
ers for all types of sprinkler heads. Fair-
way Yardage Designs: 1-800-368-2448. 

PIPE LOCATOR 
INEXPENSIVE! Locates and traces un-
derground drains, water pipelines of clay, 
PVC, ABS, steel & cement. Finds sprin-
klers, valves & clogs. Used by over 1000 
golf courses! Bloch & Co. PO Box 18058, 
Cleveland, OH 44118. (216)371-0979. 

ARCH S T Y L E S T E E L BUILDINGS 
Build it yourself and save money! For cart 
and equipment storage. Factory direct. 
Save money on buildings in stock. 30 x 40; 
40 x 50; 42 x 76; 51 x 90. Easy to erect. 
Archway Steel Buildings: 1-800-344-
2724. 

REAL ESTATE 

TEXAS GOLF COURSES 
Nine & eighteen holes-statewide. Some 
with extra land, development lots. Descrip-
tive list available. Texas Golf Properties, 
1603 Lightsey, Austin, TX 78404 Phone# 
(512)442-7105. fax#(512) 442-1812. 

18 HOLE GOLF COURSE FOR SALE. 
187 Acres in S.W. Indiana. Property in-
cludes full size driving range, two equip-
ment buildings & 10 ponds. Excellent 
course in a great location. (317)935-7486. 

WANT TO PURCHASE: 
9 or 18 hole facility. Seasonal or year 
round. North, South or MidWest. PGA club 
Pro. Contact: (305)531 -1544.114 4th San 
Marino Terr. Miami Beach, FL 33139. 

NORTHERN ILLINOIS. 
9 hole, par 3 course. Profitable 40 year 
track record. Land available for second 9 
holes and other development. Lobdell, 
Hall & Andrews, Inc.: 6050 Brynwood 
Dr., Rockford IL 61114. (815)877-7033. 

S O L I D B R O N Z E S I G N A G E 

• Yardage Markers 
• Tee Signs 

• 100, 150, 200 
• Commemorative 
• Laser Measuring 
• Sprinkler Tagging 

• Yardage Books 

FROM T E E TO GREEN, INC. 
(800) 932-5223 

Fax: (219) 637-6874 

Q U A L I T Y ! 

• Laser Measuring • Scorecards 

Sprinkler Tagging »Yardage Books 

• Redwood & Bronze Tee Signs 

FORE BETTER GOLF, Inc. 
1-800-468-8672 

Fax: 708-893-0455 

Premium 
Replacement J T H O M A S 

Parts for Outdoor Power 
Equipment OPTIMUM^ 

f Introducing: 
INTERMIX™ 

No Smoke 

FOR THE 
Nnx , UNBEATABLE 

l PRICE OF 
$23.50 
PER CASE j j 

TRIM LINE™ 

STARTING PRICED AS LOW AS 
ASLOWASS 149.99 ^ $4.80 EACH 

F O R P R O D U C T INFORMATION OR A 

FREE CATALOG OF OUR C O M P L E T E 

LINE OF MOWER AND SNOWPLOW 
PARTS C A L L 1 -800-422-4184 

Mid Tenn Turf, Inc. 
"Row Plant Sprigging * Broadcast Sprigging 
"Sod Installation * Hydro Seeding "Laser Grading 
"Complete Athletic Field Construction & Renovation 
Sod Varieties -
Available in 16" x 24" Slab or 42" x 120" Big Roll 
"Blended Fescue "Vamont Bermuda 
"419 Bermuda "Quickstand Bermuda 
"Tifway II Bermuda "Myer Zoysia 

Sprigs available in all Bermudas and Zoysia 

Manchester (615) 728-0583 
Nashville (615) 254-4728 

Fax (615) 728-0168 Toll Free 1-800-782-4083 
4698 New Bushy Branch Rd. 

Manchester, Tennessee 37355 

HOW TO ORDER A CLASSIFIED AD 

RATES: $80 per column inch (25-35 words, including a 
bold headline). Each additional 1/4 inch is $20. If order-
ing a logo, please indicate and include an extra $42; for 
a blind box, please indicate and include an extra $16. All 
line ads must be prepaid. All rates are per insertion. For 
more information, call Diana Costello-Lee at (207) 846-
0600. To place your classified ad, mail this form and your 
ad copy with enclosed payment to: 
Golf Course News 
PO Box 997, 38 Lafayette St. 
Yarmouth, ME 04096 
or fax to: (207) 846-0657 

• Logo 

• Blind Box 

CLASSIFIED AD 
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Your Name 

Company Name 

Address 
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Fax 

• Payment enclosed, or 
• Charge to my credit card 

• Visa/MC Exp. date 
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