RHONE-POULENC, APPLIED
BIOCHEMISTS COOP ON AQUAKLEEN

MILWAUKEE, Wis. — Applied
Biochemists (AB) and Rhone-
Poulenc Ag. Co. have entered into a
marketing agreement for Aqua-
Kleen, a granular aquatic herbicide.
Under the terms of this agreement,
AB assumes all sales and market-
ing responsibilities associated with
this aquatic labeled butoxyethanol
ester 2,4-D formulation. AB takes
full possession of all 1994 inventory
and 1995 production while Rhone-
Poulenc maintains registration own-
ership, re-registration responsibili-
ties plus production functions. For
more information, call 1-800-558-5106.

SUPPLIER BUSINESS

Cyanamid beefs up to support Pendulum

WAYNE, N.J. — American Cyanamid
Co. has created two new positions and
expanded its sales force to support the
growth in its Turf, Ornamental and Pest
Control Products Group (PTO&PCP).

Brian Stidham has been promoted to
national salés manager and Lendel
Schutzman appointed key accounts man-
ager to coordinate sales support for large
national and regional marketers.

Gary Curl is the new senior market
manager for PTO&PCP. Curtis Clark is
now market manager for Consumer Lawn
and Garden Products.

Kyle Miller is senior market develop-
ment manager for the PTO&PCP. Dr.
John Thomas has also joined Cyanamid
as product development manager for Turf

and Ornamental Products at the
company’s research and development
center in nearby Princeton, N.J.

New to the sales staff are Matt Bottone,
based in Indianapolis, managing the Mid-
west; Elda Elizondo, handling the south
central region from Arlington, Texas; and
Dave Rowlands, serving the state of
Florida from his Tallahassee base

Paul Canavan continues to service the
Southeast region from Marietta, Ga., while
the Northeast region is managed by
Rachelle Michelis from Baltimore, Md. John
Slagor, and independent manufacturers
rep., will help service California customers
for Pendulum. For more information on the
changes at American Cyanamid, call Robin
Hanen at 201-831-3877.
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Tools Of The Trade...

If you're involved in the golf industry, or
planning to be, you'll need NGF's Tools Of The
Trade for your business planning, forecasting,
marketing or project development.

The National Golf Foundation can answer
your needs with just a simple phone call.

The NGF Comprehensive Information
Catalog contains more than 200 information
resources covering virtually every segment of
the golf industry ... Market Reports...
Directories... Golf Course Development...
Facility Operations and Maintenance...

Rules and Etiquette... Player Development...
Executive Summaries and much more.

To request your
FREE NGF INFORMATION CATALOG,

Call toll-free: 1-800-733-6006 You

may order publications by phone or fax using
VISA, Mastercard or American Express.
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withdrew his support. The bill had
been circulated in the Legislature
by the state Department of Agri-
culture.

“In New York state, there has
been a piece of legislation to pro-
vide communities the right to regu-
late use of pesticides,” said James.
“But it’s far too early in the legisla-
tive process to gauge its potential...
You must remember that 40 of the
41 states that have pre-emption
would require an exemption for post-
ing and notification of pesticides.”

Pre-emption laws forbid states
and municipalities from banning
orrestricting chemicals registered
by the federal EPA.

“We still believe that posting and
notification is not necessary for the
homeowner, or the golf course su-
perintendent, for that matter,”
added James. “We've also reaf-
firmed the position that, ifany com-
pany or golf course organization
should be required to post, we sup-
port that decision.

“When we conducted our public
opinion survey (GCNFeb.’95, page
3), it reaffirmed our position on
this. There is no public outcry for
posting and notification. And post-
ing and notification will do nothing
to lower public concern about pes-
ticides. Responsible use of pesti-
cide products is the best way to
quell concern.”
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RISE and the Golf Course Super-
intendents Association of America
(GCSAA) have together completed
an environmental public service
announcement now airing during
the GCSAA'’s “Par for the Course,”
a 30-minute magazine program on
ESPN, the cable sports network.

A number of companies have al-
ready committed to the project,
signing on as sponsors under the
RISE banner. All RISE members
are encouraged to consider simi-
lar sponsorship, said James.

“Most of the companies have
chosen to give the publicity to RISE
as an organization,” said James. “I
think this is an excellent opportu-
nity for the industry to put its best
foot forward.”

With the proliferation of cable
channelsand showstofill those chan-
nels, James said he anticipates more
opportunities for RISE to spread its
message via the television.”

“A similar thing is happening
with a show called Golf Tech
Week,” he said. “We anticipate ad-
ditional opportunities as these
cable stations pick up more and
more programs produced by inde-
pendent, regional production
houses.” For more information,
contact James at 202-872-3860; or
call the GCSAA’s Bob Shively at
913-832-4436.
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Plans for the RISE Annual Meet-
ing are underway. After a one-year
hiatus in the sun of Florida’s West
Coast, the event returns to the
Beltway Region, Sept. 7-10, at The
Ritz-Carlton, Pentagon City, Va.

James said members with ideas
on formats and potential speakers
are encouraged to call with sug-
gestions.
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