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1RS to alter 
contract 
labor laws? 
B y P E T E R B LAI S 

Aproposed bill designed 
to stop employers from 
misclassifying indepen-
dent contractors could af-
fect golf course workers. 

"There are a couple East 
Coast clubs that could be 
forced to make million-dol-
lar settlements depending 
how this works out," said 
Elizabeth Kirby-Hart, vice 
president of legal and gov-
ernment relations for the 
National Club Association. 

Caddies, golf and tennis 
pros are the most likely to 
be affected, although any 
change could also impact 
grounds crews and course 
construction workers, ac-
cording to representatives 
from those areas. 

Continued on page 56 

B.A. IN RESORT MANAGEMENT? 
Stonecreek Golf Club in Scottsdale, Ariz., is one of several 
courses operated by Phoenix-based Resort Management of 
America, which specializes in the management of collegiate 
courses, including Karsten GC at Arizona State and Univer-
sity Ridge at the University of Wisconsin-Madison. For story, 
see page 55. 

Mitigation 
banking 
develops 
eco-niche 
By M A R K L E S L I E 

The battle cry "No net 
loss" has led to major 
strides in reclaiming the 
nation's lost wetlands, and 
to a new era of "mitigation 
banking." 

While a federal inter-
agency task force drafts 
formal mitigation bank cri-
teria, state and local gov-
ernments as well as some 
entrepreneurs and at least 
one environmental group 
are forging ahead in this 
pioneering arena. 

In today's world of con-
struction, a developer must 
follow a set sequence of 
actions when wetlands ex-
ist on their property. The 
preferred course of action 
is avoiding wetlands alto-
gether. Minimization fol-

Continued on page 48 

The colorful 12th tee on the Bay 
Course at Kapalua Plantation, 
on island of Maui. Kapalua's 
three courses — the Bay, Planta-
tion and Village layouts — are 
only on aspect of the resort's com-
prehensive environmental ap-
proach. 

Kapalua pioneers resort-wide 
Audubon Sanctuary program 
B y M A R K L E S L I E 

MAUI, Hawaii — New York Audubon Society and 
Kapalua Resort officials are collaborating on a new 
program that would be an environmental equivalent 
to Mobil's 5-star designation for hotels. 

"We're looking to create a model of international 
significance for destination resorts ... as well as es-
tablish Kapalua as a launching pad for The Audubon 
Heritage Program," said Ron Dodson, New York 
Audubon president. "To ultimately reach our envi-
ronmental goals, we must demonstrate that the envi-
ronment and economy are interconnected — that good 
business decisions and good environmental decisions 
are permanently linked, both locally and globally." 

New York Audubon has been expanding its pres-
Continued on page 70 

Bruce 
Fiorine 

NGF offers 
membership 
discounting 
B y H A L P H I L L I P S 

JUPITER, Fla. — By en-
tering an agreement with 
Thor Guard, whereby Na-
tional Golf Foundat ion 
(NGF) members will re-
ceive an 10-percent dis-
count on the Miami-based 
firm's lightning prediction 
system, the NGF has ush-
ered in a new era of rela-
tions with its membership. 

"I don't know if it's a de-
parture, to be honest," said 
Bruce Fiorine, the NGF's 
vice president of market-
ing. "I don't necessarily 
think it's an endorsement 
as much as a member privi-
lege. If any firm came to us 
and offered our members 
a discount, we'd jump at 
the chance. 

Continued on page 67 



LAMINATED WOOD 
SHELTERS & BRIDGES 

PEDESTRIAN & VEHICULAR 
Order Direct From The Leading Manufacturer in U.S. 
• Complete Prefabricated Packages • Ready for Fast Erection 
• Direct Distribution Throughout the U.S • Custom Design & Engineering 

iEriWooD call 800-777-8648 
¿STRUCTURES P.O. BOX A • Morrisville, NC 27560 

,-jj*KWMcruB£n or CNÇiNCEftCD m Tel. 919/467-6155• FAX 919/469-2536 

CIRCLE #185 

ENGRAVED 
YARDAGE 
LABELS 
•Bright Colors •Fasteners inc luded 
•Orders quickly sh ipped UPS Free Samples! 
NEW ITEM. * ."THE SOLUTION" 
For Areas Without Sprinklers. 
Put Your Message Plus Yardage 
Anywhere: Hazard Points, 
Tees, Practice Ranges. 
YARD EDGE G O L F 
1 - 8 0 0 - 2 8 4 - 9 2 7 3 

P.O. Box 13159 
Wichita, KS 67213 

CIRCLE #187 

EYER Z-52 ZOYSIA 
•ELTORO ZOYSIA 
•TALL FESCUE 
• TIFWAY II 
•TIFTON 419 
»TIFDWARF 
• MIDLAWN 

1 - 8 0 0 -
666-0007 

UAIL 
VALLEY 
FARM 
P.O. BOX 5508 
LITTLE ROCK, AR 72215 
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I n s i d e I n f o 
Get the jump on your competition by subscribing to the 
Golf Course News Development Letter 

This twice-monthly newsletter... 
• tracks golf course projects under consideration 

across the nation 
• is packed with news items detailing where and 

when projects will be undertaken, and by whom 
• is just $195 for a year's subscription 

For more information contact 
Editor Peter Blais at 207/846-0600 

GET THE ROCKS OUT.. . 
and the pine cones, and other debris. | * 
The Sand Trap Renovator comes in 
2 hand sizes: 12"wide (#511) and 
24"wide (#512) and one machine 
size 4' wide for use with the TORO 
5000, JOHN DEERE 1200, and 
Smithco units (#555). Insert hard-
ware cloth for smaller particles. 

Ask Your Golf Course Distributor for 
INNOVATIVE MAINTENANCE PRODUCTS 
From 

^faster oftfwßnfc 
P.O. Box 283, Lockport, IL 60441-0283 

(815) 723-4444 • Fax (815) 723-4485 
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ACCU-GAGE« 

NEW! aC 

u f ^ / r r an t * ̂  
ON BARS WITH 

DURA-COAT® 

ACCU-GAGE is a precision 
tool for making highly 
accurate height-of-cut 
measurements on greens 
mowers or other precision 
mowers. 

AVAILABLE IN 15", 18", and 24" bars. 

Our LIGHTWEIGHT and RIGID aluminum bars are now treated 
with DURA-COAT. DURA-COAT wears better than tool steel and 
enables us to offer this unique LIFETIME WARRANTY. 
To order call 1-800-253-2112 or fax 1-313-429-3985. 

PRECISION TOOL PRODUCTS CO. 
7836 Bethel Church Rd. • Saline, Ml 48176 

CIRCLE #188 

BENCH-PLATE TM 
. . . . a P rec is ion Tool for Prec is ion M o w i n g 
The bench 
plate is a ^ PARALLEL BAR 
utility surface . .. , ; - ' • -
plate, with an 
attached 
parallel bar for 
use in setting 
putting greens 
mower rear 
roller parallel with the reel. The oversized model is useful for 
making adjustments on larger mowers. 
Model #006 measures 12" x 24", oversize model measures 24" x 36" 
To order call 1-800-253-2112 or FAX 1-313-429-3985. 
PRECISION TOOL PRODUCTS CO. 
783B Bethel Church Rd. • Saline, Ml 481 7B 
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0 is Ready for 
ANYTHING! 

On Site Timber 
Bridge & Wall 
Construction: 

Experienced in 
environmentally 
sensitive areas. 

Building for tomorrow, today! 
• TIMBER:TREATED (CCA) SOUTHERN YELLOW PINE BRIDGE CONCEPTS 
• DESIGNED TO SPECIFIC LOAD REQUIREMENTS 
• PILING SUPPORT & FREE SPAN BRIDGES 
• LOW PROFILE & ARCHED BRIDGES 

l* CUSTOM DESIGN/BUILD SERVICES 

SOUTHERN USA 
REGIONS CALL... 1 •800*226*4178 
NORTHERN USA 
REGIONS CALL. . 1*800*383*0555̂  

CALL FOR YOUR FREE BROCHURE 
CIRCLE #191 

NGF/Thor Guard 
Continued from page 1 

"If there's a way we can provide our 
membership more value, we'll do it. If 
that's a departure from the way NGF ha 
conducted its business in the past, then i 
is a departure." 

It could be argued that NGF has always 
provided discounts to members on NGF-
derived market reports. In addition, the 
foundation has for several years offered 
members life insurance coverage through 
FAI Insurance, Inc. of Florham Park, N.J. 

However, never has the NGF arranged 
for member companies to provide dis-
counts for member facilities. 

Under this new program the NGF — a 
non-profit organization charged with fos-
tering the overall growth and vitality of 
golf — will also establish itself as a clear-
inghouse for lightning-related informa-
tion and literature for its 4,000 member 
golf facilities. 

Virtually all segments of the golf indus-
try are represented among the NGF's 
6,000 members: manufacturers, distribu-
tors, retailers; course facilities, design-
ers, and builders; trade media and most 
of the game's national associations. 

While only one manufacturer of light-
ning prediction systems, Thor Guard, is 
counted among the NGF membership, 
Florine maintained the NGF is not en-
dorsing Thor Guard or its product line. 

"It's an affinity program," he explained. 
"Let's say MCI was the official telecommu-
nications company of the NGF. They would 
provide a discount to our members and we 
would promote MCI through our efforts, 
like providing them our list of members 
and allowing MCI to call on them." 

"In fact, we're having conversations 
with various telecommunications compa-
nies," said Joseph Beditz, president and 
chief executive officer of NGF. "If we can 
create some mutually beneficial scenario 
between members and an outside com-
pany, then it's win-win. And our members 
have told us that's what they want. 

"Like most trade associations, we face 
real challenges about finding and retain-
ing members. We need to be sure that we 
aren't lost in the wash; that we're there 
with value that facilities and companies 
can receive for their [NGF] membership." 

Florine is familiar with the applications 
of licensing and affinity, having come to 
the NGF from the PGA of America, which 
has member discount programs with 
Mastercard and Oldsmobile, among oth-
ers. 

"You can do it with rental cars, phone 
services or lightning predictors," Florine 
said. "One of the most popular methods 
recently has been credit cards — getting 
their logos on a credit card. Waiving the 
initial fee. Affinity programs are a way by 
which associations provide added value 
to their members. 

"What you're going to see is quite a few 
more of these relationships. In our effort 
to provide more membership value, we 
will be structuring more partnerships." 

Florine said the Thor Guard program 
is a sign of things to come at NGF. Other 
firms are "informally" discussing similar 
discount programs with the NGF, he said. 

Beditz noted that the NGF has a dual 
role with regard to the industry and its 
members. 

"It's important to delineate that we are 
not just a foundation but an association, 
as well," he said. "We are a 501c6, basi-
cally a trade association. But we're also a 
501c3, which is a foundation. 

"Certainly, our members are important 
to us. They provide us the majority of our 
revenue base. We couldn't do many of the 
things for the entire game of golf without 
the support of those members. 

"What we're interested in, essentially, 
is making sure we have solid member-

Continued on page 69 
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RESALE BALLS BY RAVEN GOLF BALL CO* 

Packaged 

Experienced 

Golf Balls 

1 - 8 0 0 - 2 3 8 - 0 0 0 9 
CIRCLE #177 
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HARCO DUCTILE IRON 
FITTINGS FOR GOLF COURSE 

IRRIGATION SYSTEMS 
Sizes 2M through 12", all configurations including "knock-on" repair couplings. High Strength, high corrosion resistance. 

The Harrington Corporation 
P.O. Box 10335 

Lynchburg, Va 24506 
804-845-7094 Fax 845-8562 

CIRCLE #179 

Golf Car Parts 
Lowest prices 

guaranteed on more 
than IT/iM quality 
replacement parts! 
Shipped air freight 
at no extra charge 

Call for your 0 3 3 3 
catalog today! 

Call us today 
1-800-345-19601 

[PRECISJONJ Call us today 
1-800-345-19601 VpompanVBEACH7'FT 

Exceptional Software.. SÍMS Superintendents 
Compliance/ 
Management 
System 

'The Choice of Today's 
Grounds Managers" 

From Equipment Tracking and Employee Training.. 
To Compliance Reports and Chemical Records 

Free Demonstration Diskettes 
Call Toll Free (800) 472 8882 

Environmental Compliance Systems, Incorporated 
21 North Avenue Lake Forest IL 60046 
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DIRTY BIRDS a PROBLEM?? 
Scare them away with harmless, 

APPROVED, ENVIRONMENTALLY SAFE 
BIRD CONTROL NOISEMAKERS 

UNIQUE, MORE DISCREET PRODUCTS 
ESPECIALLY FOR GOLF COURSES 

near residential areas are available. 

We CAN help solve your bird problems. 
CALL TODAY: 1-800-582-8843 

JPF Distributors 
CIRCLE #183 
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NGF/Thor Guard 
Continued from page 67 
ship benefits. And we think aggressive 
pricing for our facility members is a good 
thing. Not unlike what the NGCOA [Na-
tional Golf Course Owners Association] 
is doing for its members." 

Indeed, the NGCOA has aggressively 
sought membership discounts through a 
national account system, recently re-
named the Smart Buy Program. So far, 
NGCOA members receive discounts on 
Yamaha golf cars, seed product from 
Pickseed, credit card services through 
Nabanco, long distance service from 
AT&T, legal resources through Dallas-
based Page & Addison P.C., printed ma-
terials — mainly scorecards — through 
Massachusetts-based On In Two Publica-
tions, and insurance through CNA. 

Added Florine: "We'd love to have a 
dozen, member-benefit programs similar 
to the Thor Guard arrangement because 
not everyone might be able to take advan-
tage or afford a lightning prediction sys-
tem. It's good business and added value 
to a charter member [Thor Guard]. It's a 
benefit they are providing to fellow NGF 
members. 

"If a lightning prediction firm came to 
me tomorrow and wanted to do what Thor 
Guard is doing, I couldn't be happier. 
That's what we want to do for our mem-
bers. If we are able to effectively save one 
of our members at the facility level $600 
for leasing the Thor Guard system, they 
have basically earned back their mem-
bership dues, and then some." 
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\STEADFAST BRIDGES] 
"CROSSING THE NATION WITH 
BRIDGES YOU CAN DEPEND O N " 

ENGINEERED AND FABRICATED TO 
Frr YOUR GOLF COURSE NEEDS, 
FROM THE CONNECTOR (PICTURED) 
TO THE ORIENTAL "EDO" SERIES. 
PEDESTRIAN, GOLF CART AND 
VEHICULAR BRIDGES. SINGLE 
SPANS TO 2 0 0 FEET AVAILABLE. 

CALL TODAY FOR FREE BROCHURES 

1 - 8 0 0 - 7 4 9 - 7 5 1 5 LANCASTER COUNTRY C L U B , LANCASTER, P A 

Sale Price 
$369.95 

Powerful 50cc engine 
Lightweight unit, 15 lbs. 
Fast 12" cutting width 

SEE US IN SAN FRANCISCO, BOOTH #6813 

PRECISION) , -800-345-1960 
POMPANO BEACH, FL 
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