
BRIEFS 

NEW MECHANICS ASSOCIATION 
LAKEWOOD, Colo. — Mechanics 

have formed the Rocky Mountain Golf 
Course Equipment Managers Asso-
ciation (RMGCEMA), intended to 
bring together mechanics and equip-
ment managers to exchange ideas, 
knowledge and technical information. 
The association held its first meeting 
Feb. 15 at Fox Hollow at Lakewood's 
turf care center to form a governing 
body.More information is available 
from Fred Peck at 303-987-5422, or 
Greg Ziccardi at 303-973-2313. 

KTF ELECTS TANNAHILL 
The Kansas Turfgrass Foundation 

has elected Don Tannahill president, 
heading a new slate of officers. Mark 
Willmore of Shawnee Country Club in 
Topeka is the new vice president, while 
new board members are Cliff Dipman 
of Manhattan (Kan.) Country Club and 
Dick Gray. 

POISON SURVEY RELEASED 
An annual survey of 73 poison-control 

centers nationally found that just 4.25 
percent of calls concerned pesticide 
exposure, according to the American 
Association of Poison Control. Just 2 
percent of those cases were classified as 
moderate to major cases in severity. 
Twenty-two deaths were attributed to 
pesticide poisoning, the majority from 
intentional ingestions. Four resulted 
from accidental exposure. Calls for pes-
ticide exposure trailed cleaners, analge-
sics, cosmetics, plants, cough and cold 
medications and bites. 

N.J. SURVEILLANCE INCREASED 
Personnel from the New Jersey DEP 

Pesticide Control Program are increas-
ing surveillance at recertification 

courses. The 
heightened atten-
tion is to ensure 
that pesticide appli-
cators are attending 
the entire course in 
order to receive re-
certification credit. 
Latecomers and 

those leaving for extended periods dur-
ing the sessions will not receive credit. 
Pesticide Control Program policy states 
that in order to receive any credit, the 
entire course must be attended. No par-
tial credit may be given. 

IPM SOFTWARE IS HERE 
Purdue Extension Service is offer-

ing IPM (Integrated Pest Manage-
ment) monitoring software, which 
compiles a plant inventory while re-
cording all insect and disease informa-
tion throughout the growing season. 
It can also be customized to include 
pesticide records and inventories, 
treatment records, report and graph 
evaluations, labor and other factors. 
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High-octane coffee klatch i 
Save money and valuable 
man hours with big pot 

By MARK L E S L I E 

FALMOUTH, Maine — Kevin 
Ross is known for his inventive 
ness, forward thinking and 

progressiveness in agronomic matters. 
But ask him to name the best thing he 
did in 1994 and you'll get an odd 
response. 

"People will laugh at me," he said, 
"but the best thing I did was buy a 48-
cup coffee percolator and a timer." 

Ross estimates the $22 coffee maker 
and $8 timer saved many man-hours 
and dollars in his budget at Falmouth 
Country Club. 

"If you have coffee hounds and don't 
get a percolator you're behind the 8-
ball," Ross said. And he was not 
imitating Joe DiMaggio. 

Ross's assistant prepares the percola-
tor at the end of the day's work and sets 
the timer for 4 a.m. When the crew 
arrives for work at 6 a.m., the timer and 
percolator have done their job and the 
coffee is ready. The routine saves man-

SHOP TALK 
Ed.: This month we kick off a new column in Golf 

Course News: ShopTalk. Superintendents, their 
grounds crews and mechanics spend a major por-
tion of their lives in their maintenance buildings. 
Creating the most cost-effective, space-efficient and 
time-saving operation possible is a goal of many. To 
that end we will use this space to share ideas that are 
passed along to us. We welcome your contributions. 
Just write: ShopTalk editor, Golf Course News, P.O. 
Box 997, Yarmouth, Maine 04096 ; telephone 207-
846-0600; or fax 207-846-2292. 

hours galore. In the old days, time was 
lost preparing the coffee in a small pot 
several times during the day and 
waiting for it to brew. "The routine was, 
get to work, make a pot and wait. 
Break-time, make a new pot and wait," 
Ross said. "Now the guys arrive for 
work, load up those big insulated mugs 

Continued on page 17 

THE TOUCH OF A SUPERINTENDENT, BY DESIGN 
General manager/superintendent Frank Dobie has tenderly cared for and changed the look of 
The Sharon Club in Sharon Center, Ohio, over the past 30 years until the private track has a 
winning look. This is the 16th hole. See story on Dobie, page 32. 

Saveth money 
when the tax 
man cometh 

By TERRY BUCHEN 
A free vehicle and housing, of-

ten among the fringe benefits given 
golf course superintendents, could 
also lead to a day in tax court — if 
the superintendent is not careful. 

"I'd say half the people I know 
who have [company-bought] 
trucks don't claim them as in-
come," said one superintendent. 
"The same goes for your house. If 
it's provided by the course for you 
to live in, you have to claim it." 

To avoid claiming the vehicle as 
income, it must be used solely for 
job purposes and commuting to 
and from work. In the case of hous-
ing, the Internal Revenue Service 
(IRS) arbitrarily determines what 
the home would fetch via rent in 
the local marketplace and adds that 
amount to the superintendent's 
gross income. 

But there are ways to avoid pay-
ing any income tax on club-pro-
vided housing and vehicles. Each 
requires an agreement, in writing, 
with the club. The letter from the 
employer should clearly state that 
the superintendent is required, "as 
part of his job description," to live 
in the house provided by the club 
and to be on call 24 hours a day for 
protection of the club grounds. 
Also, the letter could designate the 
superintendent as the club's secu-
rity chief who is required to live on 
club grounds "as a condition of 
employment." 

If the club provides a superin-
tendent a vehicle, he must fill out 
necessary IRS forms stating all 
mileage on the vehicle and whether 
it was used for business or per-
sonal use, claiming all personal 
use as part of his income. 

To avoid this, many clubs con-
sider the vehicle part of the main-
tenance department, to be used 
for whatever purpose the superin-
tendent sees fit, by whoever needs 

Continued on page 17 

Information superhighway catches up with golf 
Going on-line to stay on top, supers joining whole new world 
By DAVID R O S E 

The Third Wave. The Information Su-
perhighway. The Infobahn. 

Whatever your favorite overblown 
metaphor, there is little doubt the ongo-
ing explosion in information technology 
is changing the way millions of people 
live and work. A growing number of golf 
course superintendents are taking ad-
vantage of this new technology, and 
they're finding that knowledge is power. 

On-line services, which range from na-
tional fee-based systems to small, inde-
pendent, often-free computer bulletin 
boards, provide users with a wide variety 
of features from sending electronic mail 
to downloading free software. In addi-
tion, a number of specialized on-line ser-
vices tailored to the needs of golf course 

managers are now available, accessible 
to anyone with a personal computer and 
a modem. 

One such service is the Turfgrass In-
formation Center (TIC) at Michigan State 
University, a fee-based service currently 
accessible via direct telephone dial-up. 
The heart of TIC is the Turfgrass Infor-
mation File (TGIF), a bibliographic in-
dex of more than 30,000 turfgrass-related 
articles. Started in the 1960s, the data-
base is continually updated with entries 
culled from more than 200journals, maga-
zines, and trade publications. 

"This is, if you will, the industry's li-
brary," said TIC Administrator Peter 
Cookingham. 

Users can search TGIF using key 
words, then browse through the records 

that match the search 
criteria. "Our real bot-
tom line," said 
Cookingham, "is to 
make all those back 
issues of publications 
more useful" by pro-

viding an index with which people can 
pull out information as it is needed. 

Another major function of on-line ser-
vices is to provide a forum for discussion 
among users on topics of common inter-
est. That ' s the philosophy behind 
TurfByte, a free-access, dial-up bulletin 
board service for golf course superinten-
dents based in Lawrence, Kan. Founded 
eight years ago by then-superintendent 
Duane Patton, TurfByte boasts 300 sub-
scribers from some 30 states. 

"Around 80 percent of our subscribers 
Continued on page 21 
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AGC's Holt wins 
Leo Feser Award 

SAN FRANCISCO — Pat Holt, 
director of maintenance of Ameri-
can Golf Corp. for the Eastern 
United States, has been presented 
the 1995 Leo Feser Award from the 
Golf Course Superintendents Asso-
ciation of America (GCSAA). 

Holt, a certified golf course su-
perintendent, won the award for 
his article, "Team-building fosters 
success," which was published in 
the May 1994 issue of GCSAA's Golf 
Course Management magazine. 

The award was presented at the 
GCSAA International Golf Course 
Conference and Show here. 

When the tax man cometh 
Continued from page 15 

it. They do not go through the trouble 
of claiming it as income for anyone. It is 
the club's basic decision whether it wants 
the superitendent to claim the use of the 
vehicle as income. 

Some courses have their superinten-
dents sign a letter stating they will not 
use it for any personal purpose, and will 
also stipulate that they often will have to 
return to the course after normal busi-
ness hours and on days off, which would 
alter the vehicle's mileage. 

Turn time-burner 
into money-saver 
Continued from page 15 

that keep coffee warm forever and drive 
off to work. No waiting around. 

"Multiply the time saved by 15 to 20 
people, times our seven-month season," 
he said. "Figure it out. It's a huge 
savings — and all for $30." 

In the meantime, Ross' mechanic has 
cut lengths of 4-inch-diameter PVC pipe 
and riveted them to the crew's utility 
vehicles. He even cut a groove, length-
wise, in the pipe to accommodate the 
handles of the mugs. 

The grounds crew's entire coffee 
klatch has been turned upside down 
into a positive influence on Ross' 
operation. Coffee grounds are added to 
the club's compost pile. Indeed, they 
don't even have to pay for the coffee. 
Soda cans gleaned from around the 
course pay for the coffee — and more. 

"We get $150 a month from cans," 
Ross said. "The guys gather them from 
around the course, and a fellow even 
comes here, bags them and pays us for 
them. We get enough money to pay for 
the coffee, plus crew picnics and 
outings." 

Ross also said the 48-cup percolator 
has lowered the "frustration level" of 
finding the pot empty when a crew 
member drives by for a quick refill. 

OH, HOME O N THE RANGE 

Michael Pock, left, superintendent of Grayhawk Golf Club in Scottsdale, Ariz., and Del 
Cochran, captain of the club, inspect the construction site from horseback of the 14th tee on 
Raptor, Grayhawk's new course designed by Tom Fazio. Pock picked up the horseback habit from 
his grandfather, who built Phoenix's Arizona Country Club in the mid-1940s. Pock said his 
horses enable him to get a better look at the construction site, and "they don't mind the dust and 
rough terrain as much as my pickup." 

YOUR "ONE-STOP" SOURCE 
FOR AMERICA'S LEADING 

GOLF SURFACES & SUPPLIES! 

PARTAC 
GOLF COURSE 

TOP-DRESSING 

SOIL C O N D I T I O N E R 

HEAT TREATED 
P L U S C O N S T R U C T I O N , 

C A R T PATH, S A N D TRAP, 
A N D D I V O T REPAIR MIXES 

TYRAR 
GEOTEXTILES & TURF BLANKETS 

u t f H PARTAC® N t t y 
GREEN SAND 

D I V O T REPAIR M I X 
A UNIQUE SOLUTION TO UNSIGHTLY DIVOTS! 

PARTAC® G R E E N S A N D B L E N D E D 
W I T H PARTAC® P R E M I U M 

T O P - D R E S S I N G F O R E X C E L L E N T 
G E R M I N A T I O N A N D 
DEEP G R E E N C O L O R ! 

THE BEST DIVOT REPAIR MIX AVAILABLE! 

A V A I L A B L E N A T I O N W I D E 

800-247-2326 
I N N.J. 908-637-4191 

PARTAC PEAT C O R P O R A T I O N 
KELSEY PARK, GREAT MEADOWS, N.J. 07838 

ORLANDO (FL) MEMPHIS (TN) RENO (NV) 

HIGHLIGHT GOLF HOLES, 
IMPROVE VISIBILITY; 

& MAINTAIN CONSISTENCY 

U.S. GOLF HOLE 

TARGETS 

Drainage Systems 
FLEXIBLE G O L F C O U R S E MARKERS 

SAND TRAP PUMPS 
RAKES, PLUG PUSHERS, SQUEEGEES 

AND MANY MORE 
GOLF SPECIALTY PRODUCTS 

CIRCLE #116 

NATIONAL MOWER COMPANY 
I 700 Raymond Avenue 

St. Paul, Minnesota 55114 
' Phone:(612)646-4079 

FAX: (612) 646 - 2887 

OUTREACHES THE 
PRETTY BOYS 
That's The Beauty Of A National. 

NATIONAL® is a registered trademark 
of National Mower Company. 

21" of reel outside the wheel. That's 
a claim the others can't make. With 
a National's flexible design, sand 
bunkers, curbs, or any trimming 
tasks are well within reach. 

Call us, or your dealer today to try 
one on for size. 

" 1 8 m m is showing GREAT POTENTIAL IN OUR TRIALS" 
- Wayne Brown, / 994 Canadian Superintendent of the Year, Red Deer Golf and Couatry Club, Alberta. 

"In early evaluation, VERY PLEASED with the PERFORMANCE and TEXTURE of I8THGREEN" 
—Joe Kennedy, Director of Golf Maintenance, Legends Club of Tennessee. 

on top of your game, contact: 
Zajac Performance Seeds, Inc. 33 Sicomac Rd., North Haledon, NJ 07508 

" " - - 18th Gr 
subsidiary of Johnson Seeds (201 ) 423-1660 Fax (201 ) 423-6018 18th Green Bent Grass is a 

... Excellent TEXTURE... STANDS OUT 
from the rest/' * 

—David Zahrte, Superintendent, Santô Ana Country Club, California. 




