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Pete Dye's Ocean Course has been purchased at 
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One researcher believes use of plant growth regula-
tors may induce algae problems in greens 15 

Managers Unite 
Brassie & COPM join forces, making the new entity 
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USCCA to offer dubs 
group buying option 
B y P E T E R B L A I S 

GRAND RAPIDS, Mich. 
— A recently formed orga-
nization designed to cut 
costs and increase effi-
ciency at private clubs has 
ruffled a few feathers 
among other golf associa-
tions. The main focus of 
the United States Country 
Club Association (USCCA) 
is a group purchasing pro-
gram called the Coopera-
tive Alliance for Purchas-
ing (CAP), according to 

Jeffrey Dykehouse, 
USCCA's founder, presi-
dent and sole stockholder. 

CAP reportedly lever-
ages the buying power of 
USCCA member clubs to 
provide the best possible 
price for products and ser-
vices such as insurance, 
maintenance equipment 
and supplies, food and bev-
erage products, office 
equipment, irrigation ma-
terials and equipment, golf 

Continued on page 35 

TAKING A BYTE FROM CONSTRUCTION TIME 
Architect Brad Benz claims he's speeding up the construc-
tion process 30 to 35 percent by using a computer-
generated drafting system. The latest example is a British 
project known as Duke's Dene. For stories, see page 29. 
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Jack Nicklaus (from right), Jack II and design associate Chris 
Cochran survey plans in Palm City, Fla.. 

Nicklaus hops aboard the 
public-access bandwagon 
B y M A R K L E S L I E 

NORTH PALM BEACH, 
Fla. — The Nicklaus um-
brella is about to expand, 
adding public-access golf 
clubs and community de-
velopment and manage-
ment to its bulky portfolio. 

Keying on a market tai-
lor-made for his name and 
the fast-growing segment 
of public golfers, Jack 
Nicklaus is starting a net-
work of Golden Bear Golf 
Communities featuring 
semi-private, daily-fee golf 
courses. 

First out of the gate will 

be Golden Bear Golf Club 
at Laurel Springs, north of 
metro Atlanta in southern 
Forsyth County. Ground 
was broken in April. Watch 
for future communities in 
Dallas, Chicago, Detroit, 
Tampa and Nashville, said 
Golden Bear Financial Ser-
vices President Ira Fenton, 

Continued on page 32 

K 
B y M A R K L E S L I E 

EYSTONE, Colo. — While golf courses else-
where across the northern tier of the country 
are taking off green covers and tending to new 

young turf in April, superintendents like Steve 
Corneillier at Keystone Ranch Golf Course are 
snowblowing their greens clear in May. 

"The term 'spring start-up' takes on a whole new 
meaning here," said Corneillier, whose been keep-
ing to this upcountry regimen for decades. "This is 
springtime in the Rockies at 9,300-feet elevation... 

"When it snows on July 4th weekend we're never 
sure if we should count that toward last year's snow 
or next year's," he laughed, although snow did shut 
down the course for two days on that weekend in 1993. 

In his 20 years at Keystone Resort, this has been 
Continued on page 28 

Sticks & Stones: Firms play the name game 
B y H A L P H I L L I P S 

The automobile industry annually 
spends millions of dollars researching 
model names that will catch the fancy 
of consumers. Sometimes the money 
is well spent; sometimes it may as well 
have been flushed down the toilet. 
Who, for example, dreamed up the 
Ford Probe, a product aimed ostensi-
bly at young women on the move? 
Unfortunately for Ford, marketing 
experts believe the name tends to re-
mind young womenof pending trips to 
the gynecologist. 

The Probe may be the golf course 

superintendents' equivalent to 
an herbicide called Leech-Rite. 

While the dollar value is modest 
in comparison, suppliers to the golf 
course industry also spend a great deal 
of time and money on the formulation 
of product names. Perhaps because of 
their sheer number and the often 
thankless nature of their functions, 
seed varieties and turf chemicals are 
tops when it comes to invention. Is it 
coincidence that so many seed variet-
ies share names with automobiles? 

"Mustang, Falcon, Dasher, Fiesta, 
Continued on page 27 
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'eveloped by Professor H. B. Musser and Dr. Joe Duich and introduced in the 
fall of 1955 as an elite seeded creeping bentgrass for putting greens, Penncross' 
popularity was immediate and long-lasting. Penncross' reputation for rapid 
establishment and quick recovery from damage has made it a popular choice 
of developers who must open their courses in a timely manner as well as 
savvy superintendents who utilize it for tees and approaches where divot 
repair is necessary. 

Over time Penncross has proved it can take the heat, the wear of 65,000 
annual rounds and verbal potshots from envious competitors. 

Penncross is grown to the same critical standards set by Professor Musser, 
and you can be assured we'll provide the world's most recognized creeping 
bentgrass as long as you demand it. 
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Penncross greens are found from 
elite prestigious private courses to 
the most played public courses. 
It is still the most specified creeping 
bentgrass ever, and from all 
indications, it will remain the first 
choice of golf course superinten-
dents, designers and architects the 

world over. 

Number 18 Penncross green, Troon North, Scottsdale, AZ 



NEWS IN BRIEF 
DAYTON, Ohio — Walnut Grove 

Country Club here recently celebrated 
the conclusion of a two-year $650,000 
project that has modernized the 60-
year-old course. Architect Brian 
Huntley of Canton oversaw the reno-
vations, which included introducing 
the course's first water hazards at holes 
No. 3 and No. 13, a computerized dual-
strand irrigation system, bunker re-
construction and grass mounds to pro-
vide backdrops for many of the greens. 
The work started on the back nine in 
1993 and finished in April. 

• • • 

OXNARD, Calif. —The River Ridge 
Golf Club, Oxnard's 18-hole public 
course, has completed its $200,000 
clubhouse renovation and the first 
phase of a three-part, five-year golf 
course remodeling. The Ron Fream 
Golfplan Design Group Ltd. of Santa 
Rosa, Calif., developed plans for the 
course remodel. The labor and engi-
neering were completed by Kyle 
Kenny of High Tide and Green Grass, 
the course operator. 

• • • 

EL PASO, Texas — The Under-
wood Golf Course here at Fort Bliss 
recently opened the newest 18 holes 
to be built in the El Paso region since 
Painted Dunes opened in 1991. The 
36-hole facility is now called the 
Underwood Golf Complex. The new 
18-hole layout is a desert-type golf 
course with very few trees and six 
small lakes. 

• • • 

FARMINGTON, Conn . — T h e 
Tunxis Plantation Country Club is 
about to become the largest golf facil-
ity in Connecticut. Nine new holes are 
expected to open in July, which will 
make Tunxis a 45-hole daily-fee facil-
ity. The new nine will connect with the 
club's existing "Green" course. Parts 
of the Green course have also been 
redesigned with new mounding to re-
semble the new holes. 

N€WS 

Familiar face, VIT, secures Ocean Course from RTC 
B y P E T E R B LAI S CHARLESTON, S.C. — The owner 

of Kiawah Island's other three re-
sort courses was reportedly the 

successful bidder at the recent auction 
for the Ocean Course, the Pete Dye-de-
signed layout made famous as the site of 
the 1991 Ryder Cup. Virginia Investment 
Trust (VIT) was the only fully conform-
ing bidder for the seaside track, accord-
ing to Tom Harris of CB Commercial, 
which marketed the Ocean Course for 
the RTC. VIT operates the Turtle Point, 
Osprey Point and Marsh Point courses, as 
well as the Kiawah Resort Inn. 

RTC spokesperson Mike Fulwider re-

fused to confirm, however, that 
VIT was the winning bidder. 
Any purchase is subject to bank-
ruptcy court approval, Fulwider 
said. The court is scheduled to 
render a decision this month. 

VIT reportedly offered 
$27,000,100, the minimum ac-
ceptable bid (also known as the 
reserve price) set by the Reso-
lution Trust Corp (RTC), which has con-
trolled the Ocean Course since former 
owner Landmark Land Co. filed for bank-
ruptcy several years ago. 

Charles Way, who developed Kiawah's 
residential area and the private Tom Fazio-

Tom Harris 

designed course currently un-
der construction, submitted the 
only other sealed bid. Way's bid 
was below the RTC's reserve 
price making him ineligible to 
buy the property, according to 
Harris. 

VIT, Way and the Audubon 
Society of New York submitted 
an unsuccessful bid to buy the 

course late last year. A bankruptcy judge 
rejected that proposal because of con-
cerns whether the partners could meet 
requirements imposed by local environ-
mental groups. That decision put the 

Continued on page 38 
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"We originally bought the True-Surface vibratory greens roller to help 
manage green speed. However, we have found other uses, my favorite being 
after topdressing. The vibration helps to settle the sand deep in the turf 
canopy. Golfers enjoy the true, firm, cleaner putting surface. My mechanic is 
happy, spending less time sharpening the mowers. Itss a win-win situation." 

Dan Dlnelii, Superintendent of Grounds, 
North Shore Country Club, Glenview, IL 

TURFLINE, INC. 
(800) 443-8506 

Fax: (314) 441-8180 
(Selected Distributorships Available) 
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Governor scuttles 
Jersey park plan 
B y J . B A R R Y M O T H E S 

TRENTON, N J . — The latest proposal 
to build an 18-hole golf course inside 
Liberty State Park overlooking the Statue 
of Liberty and Ellis Island has been re-

Gov. Christie Whitman. 
on was a bitter 

disappointment to the Liberty State Park 
Development Corp. which had organized 
the proposal, it was a shocking but pleas-
ant surprise to those who had opposed 
the plan for nearly three years. The deci-
sion, temporarily at least, puts an end to 
a long-running drama that had created 
much debate about golf course develop-
ment on state-owned park land. 

The Liberty State Park Development 
Corp. had proposed an 18-hole golf course 
to cover approximately half the park's 
578 acres. The park features another 500 
acres of water. The idea had been perco-
lating off and on for 18 years. 

Supporters of the proposed new golf 
course said it would help generate money 
to pay for other improvements in the Jer-
sey City park. Opponents charged the 
course would run up a debt rather than 

Continued on page 5 

MANCOUR UNVEILS SUGARBUSH 
Sugarbush Golf Club, one of Michigan's newest, upscale, daily-fee courses, opened for play here 
in Davison on April 29. The Industrial Mutual Association of Flint began construction of the 18-
hole, public golf course at its Potter Lake Park property in May 1993. Under direction of designer 
David Mancour, Sugarbush combines the natural beauty of towering sugar maples, marshlands, 
and a serene lake with strategically placed water hazards and sand bunkers. Mancour cleared 
as few trees as possible and those remaining are very mature, offering relative seclusion for golfers 
on each hole. The front nine holes are similar to the Scottish links courses, featuring rolling hills 
of heather and sand bunkers. The back nine are predominately wooded, with holes 17 and 18 
bordering the picturesque Potter Lake. 

W i t h 

its excellent 

texture, low mowing 

heights and high tiller 

siry, 18^ Green Bent Grass 

that demand l ightning fast greens. 



YOUNG HARRIS, Ga. — Nine 
holes of the 18-hole, 7,100-yard 
course at the new Brasstown Val-
ley Crowne Plaza Resort here in 
the mountains of northeast Geor-
gia are expected to open this 
month. 

The resort is a unique arrange-
ment: the state Department of 
Natural Resources has con-
tracted with Holiday Inn 
franchiser Stormont Trice Inc. 
to manage the state-owned land. 

The course, designed by Denis 
Griffiths and Associates, is one 
of the main attractions at the 
new $25 million luxury resort, 
which is about a two-hour drive 
from downtown Atlanta as well 
as Asheville, N.C., Greenville, 
S.C., and Chattanooga,Tenn. The 
remaining nine holes are sched-
uled to open in September, when 
a gala grand opening is planned. 

Palm Bay, Fla. 
plans new muni 

PALM BAY, Fla. — Construc-
tion of an upscale municipal golf 
course here could start by Au-
gust if the 248-acre site passes 
environmental inpsections. JTH 
Development of Riviera Beach 
is contracted to build the $5.1 
million, 18-hole course. The city 
recently agreed to a 30-acre land 
swap with abutting landowner 
Atlantic Gulf Communities, 
which owns about 2,000 acres 
surrounding the site. The swap 
will allow the city to smooth out 
the parcel and improve the rout-
ing. The course is projected to 
draw 30,000 to 40,000 rounds of 
play in its first year. The only 
other public courses in Palm Bay 
are Summit View Golf Club in 
Grant and The Habitat at Valkaria. 
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Old Georgia family bitten by golf bug 
TUCKER, Ga. — A family 

influential in the development 
of the town of Tucker for 110 
years is leasing land to devel-
opers to build a new, upscale 
18-hole golf course and golf 
complex. 

Sanford Burns, a lifelong 
Tucker resident, is leasing 
land to developers Maurice 
and Susan Whyte to build the 
Heritage golf course on 176 
acres at the corner of Britt 
and Old Norcorss roads in 

Gwinnett County just outside 
Atlanta. 

The Whytes approached 
Burns with the idea of build-
ing a 7,200-yard, 18-hole golf 
course, an 8,000-square-foot 
clubhouse overlooking a 14-
acre lake, a golf academy for 
public lessons and dining fa-
cilities. The Whytes have said 
the daily-fee public-access fa-
cility will be "one of the most 
ultramodern facilities in the 
Southeast." 

MADISON, Wis. — An 18-hole 
golf course between Madison 
and Sun Prairie that suffered a 
setback this past spring may be 
back on track. 

Madison officials who want to 
build the course were thwarted 
earlier this year when the Legis-
lature barred the state from giv-
ing them conservation funds to 
help buy a 251-acre parcel. Now, 
however, it looks like the Madi-
son-Sun Prairie project could be 
exempted under a "grandfather" 
provision. 

Madison officials are looking 

for $1.5 million to help buy the 
land that could cost about $3 
million. Si Widstrand of the 
Madison Parks Division said a 
golf course in the area has been 
planned since 1991 and would 
preserve open green space be-
tween the two cities. The provi-
sion to allow conservation funds 
to go to the Madison-Sun Prairie 
project still must be approved by 
several state committees and the 
Legislature. The provision would 
apply to the Madison-Sun Prai-
rie project only and no other 
courses in the future. 

L O O K O U T F O R N U M 

PENDULUM Herbicide 
with pendimethalin. Now for turf! 

PENDULUM provides proven turfgrass toler-
ance and excellent preemergent control of crab-j 
grass, goosegrass and other troublesome weeds 
And with its superior season-long performance, 
people notice the difference when PENDULUM 
swings into action. 

And although gentle enough for over-the-1 
top application to more than 260 labeled 
ornamentals, 45 broadleaf and grassy weeds 
don't stand a chance against PENDULUM. 

AMDRO Fire Ant Bait: Kills the Queen, j 
Kills the Mound. 

Fire ants may be annoying and dangerous,] 
but they're not all that smart. That's why it's 
easy for AMDRO to fool worker ants into 
thinking it is food. 

PENDULUM,® AMDRO® 
A N D IMAGE? 

T H E PROFESSIONAL'S C H O I C E 
F O R T O P 

T U R F PERFORMANCE. 

Savvy professionals rely on PENDULUM, 
AMDRO and IMAGE for reliable, cost 
effective control of unwanted hazards like 
problem weeds and fire ants. 

And their confidence is repaid with courses 
that are noticeably better looking and more 
comfortable to play. 

It's why they're the treatments of choice on 
the market today. 
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Tenn. park project to be replaced? 
TIMS FORD, Tenn. — Tims 

Ford State Park here on the 
shores of Tims Ford Lake may 
not get a new, 18-hole Jack Nick-
laus-designed golf course after 
all. 

Just months after the state and 
the contracted Golf Services 
Group of Houston indicated Tims 
Ford had become a leading can-
didate to be one of the four state 
parks for new golf courses un-
der a $20 million project, it ap-
pears things have changed. 

State Architect Mike Fitts re-
cently told a Tims Ford Council 

meeting that the state still has 
hopes of building a golf course 
at Natchez Trace even though 
the site was deemed too costly 
to build on by Golf Services. Fitts 
said a new golf course at Natchez 
Trace would fit with plans to ex-
pand a convention center and 
build a new inn. If Natchez Trace 
is chosen as one of the four sites 
to build a new course, Tims Ford 
would probably be removed from 
the list. 

The other proposed sites are 
Chickasaw, Cumberland Moun-
tain and Harrison Bay state parks. 

Jersey renovation won't impede play 
KENILWORTH, N.J. — 

The show will go on here at 
the 27-hole Galloping Hill Golf 
Course complex. 

Despite undergoing a $6 
million facelift to improve 
drainage, install a computer-
ized irrigation system and re-
build all tees and bunkers, 
Galloping Hill will remain 
open for public play. 

Although the project is ex-
pected to take three to five 
years to complete, play on the 

course will not be disrupted, 
according to County Manager 
Ann Brann. 

Brann said construction 
will occur on only nine holes 
at a time, adding that the 
pitch-and-putt course will not 
be affected at all. 

Beyond the major renova-
tions to the course, the county 
is also in the conceptual de-
sign phase of a new driving 
range at Galloping Hill that 
would be lighted for night use. 

ER O N E T H I S S E A S O N . 

The worker ants take AMDRO back to the 
colony and feed it to the queen. The worker 
ants and the queen die, and the entire colony 
is eliminated — often in less than a week. And 
with baits like AMDRO, the colony won't 
relocate or satellite. 

AMDRO is easy, because the worker ants 
do the killing for you. No other fire ant bait 
treatment works as fast and effectively to kill 
the mound. Which is why AMDRO is the 
undisputed market leader in fire ant control. 

IMAGE Herbicide: 
Control the Uncontrollable. 

IMAGE gets to the roots of the most trou-
blesome weeds in warm season turfgrasses. 
IMAGE controls previously uncontrollable sum-
mer weeds like purple and yellow nutsedge, 
field sandbur, and dollarweed, as well as 

winter weeds like wild onion and garlic. 
Attacking below the turf line, IMAGE 

inhibits protein synthesis in the root, so these 
pesky weeds starve and die. Which means it 
improves the IMAGE of your course — year 
round. 

PENDULUM®, AMDRO® and IMAGE®. The 
professional's choice for top turf performance. 
They'll leave your course looking like a 
million bucks. 

Available from quality distributors of 
turf products. For more information 
or for the name of the Cyanamid 
distributor nearest you, 
call 1-800-545-9525. 

< 7 Agricultural Products Division 
Specialty Products Department 
Wayne, NJ 07470 ©1995 
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Liberty Park 
Continued from page 3 

make money. They also said it 
would turn a large chunk of a 
public park into a place that only 
a minority of people — golfers 
— could use. 

"Liberty State Park provides 
green sanctuary in the state's 
most densely populated county," 
Whitman said, in announcing her 
decision. "More important, the 
park belongs to all the people of 
New Jersey. Public sentiment 
overwhelmingly supported keep-
ing it that way, without a golf 
course. I agree." 

"It is time to close this issue 
once and for all and move ahead 
with the original intent of Lib-
erty State Park," Whitman said. 
"The idea was for Liberty State 
park to be a park in a classic 
sense — where people can go to 
enjoy quiet and solitude. A golf 
course doesn't fit that definition." 

Instead of a golf course, 
Whitman has said she will direct 
state officials to tap part of the 
state's Green Acres fund to im-
prove the park and make more 
of it available for public use. Of-
ficials have said it could cost as 
much as $12 million to improve 
the partially run-down park. 

Along with a golf course, Lib-
erty State Park Development 
Corp. had proposed nine acres 
of ballfields and a 40-acre picnic 
and playground area. 

Whitman and Department of 
Environmental Protection Com-
missioner Robert Shinn Jr. had 
been expected to make a deci-
sion on the proposed course be-
fore the end of 1994. But several 
self-imposed deadlines came and 
went without a decision on the 
$20 million question. Her rejec-
tion of the proposal was particu-
larly interesting given the fact 
that she has been criticized by 
environmentalists for her busi-
ness-friendly policies. 

"It's obviously a disappoint-
ment," said Peter Ylvisaker, presi-
dent of Liberty State Park Devel-
opment Corp., an advisory group 
made up of local professionals. 
"We had asked Gov. Whitman to 
make a decision on the project 
and it's not the decision we had 
wanted. Now the task still before 
us is what we do with the 225 
acres which is a valuable public 
resource and working on alterna-
tives to the funding of the green-
ing of Liberty State Park ... We 
still have our thinking caps on." 

Whitman's decision to reject a 
golf course at Liberty Park 
comes at a time when several 
other states around the country 
are in the midst of proposals, 
some highly controversial, to 
build new golf courses in state 
parks. Tennessee is in the midst 
of protracted negotiations over a 
contract signed in 1994 to have 
four new Jack Nicklaus-designed 
golf courses built in four differ-
ent state parks (see story above). 
Golf courses are also either un-
der construction or soon to be 
inside state park land in Missis-
sippi, Maryland and Texas. 
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Albertan layout to open this month 
Private track adds 9, goes public Elevated teebox 

spurs zoning 
spat in Phoenix 

PHOENIX, Ariz. — Is a golf 
tee a structure? How about a cart 
path with railings ? 

These are the key questions 
stirred up by the Phoenician 
Resort's plans to locate an el-
evated tee 25 feet above a Phoe-
nix no-building line as part of a 
new nine-hole addition. 

Both the Phoenix City Coun-
cil and Planning Commission 
have already approved the plans 
of ITT Sheraton, the owner of 
the mountainside Phoenician 
Resort. Most of the proposed 
project was already allowed un-
der existing zoning. ITT originally 
proposed building 10 luxury 
homes on the 2,305-foot-tall moun-
tain but dropped those plans. 

But the president of the 
Arcadia-Camelback Homeown-
ers Association, some residents, 
and other local groups plan to 
contest the plans for the one el-
evated tee and a cart path to go 
with it. Phoenix planning laws 
say that no structures can be 
built above 1,440 feet, but nei-
ther the developer nor the two 
city groups that approved the 
project regard the tee and cart 
path as structures. 

ITT has said it considered 
moving the holes downhill but 
decided it would bring them too 
close to existing homes. 

Ohio farmer fills 
need, carves 18 
from old dairy 

GRANVILLE, Ohio — If the 
best known farmer in golf circles 
these days is Robert Landers, 
the former dairy farmer from 
Texas who is playing on the Se-
nior PGA Tour, then Larry Bruce 
is a not-too-distant second. 

Bruce, a 48-year-old farmer in 
Licking County outside of Colum-
bus, has decided to build the 18-
hole Links at Echo Springs on 220 
acres of farmland he owns north 
of Granville and east of Johnstown. 

Bruce's rise to golf promi-
nence in central Ohio is a fast-
moving tale. He started playing 
golf about five years ago because 
his new son-in-law played the 
game. When he had trouble get-
ting on local courses, he built a 
single green with four tees of 
varying distances. 

Bruce's wife next bought him 
a golf cart and people started 
telling him that one day he was 
going to build a golf course, 
which he laughed off at the time. 
Finally his visions of rolling fair-
ways got the best of him. 

Local golf course architect 
Barry Serafín did the course de-
sign. Bruce is a partner in the 
venture with owners of a con-
struction company and a sand 
and gravel company that are sup-
plying labor and materials. Bruce 
is the project manager. 

CALGARY, Alberta — A 
showcase 18-hole golf course 
in the Tirion Development 
subdivision in northwest 
Calgary opens this month, 
minus the smoke and ready 
to walk. 

The course has instituted a 
strict no-smoking policy in 
and around the clubhouse. 
Carts will be required for the 
first year, but the club plans 
to go to a full caddie program 
in the future. 

The highly sculpted, 6,280-
yard layout was planned by 
Bill Newis and refined by 
Darren Young, who is execu-
tive professional at the club. 
Tirion's inaugural golf course 
super intendent is Dave 
Whitell. 

Play this year will be re-
stricted to members, all of 
whom have bought houses in 
the area and opted for a trial 
membership, and their 
guests. 

ATTICA, Ind. —The nine-hole 
golf course here at Harrison Hills 
Country Club, owned by the 
Harrison Steel Co. and private 
since it opened for play back in 
1923, will not only double in size 
this year but will also be open to 
the public starting in 1996. 

Construction on the expansion 
started in March, according to 
project manager Geoff Curtis, 
and is expected to be completed 
by early August. 

The existing nine-hole course, 
on the east side of U.S. 41 in 
Attica, is approximately 70 acres. 

The new nine holes under con-
struction will add about 80 acres, 
Curtis said. 

In addition to the new grass, 
tees and putting surfaces, the 
nine-hole expansion also in-
cludes a four-acre lake. 

Harrison officials had been 
planning an expansion since 
1991 due to the increasing popu-
larity of golf and the growing 
viability of public-access golf 
operations. In late 1993, they 
bought farmland adjacent to the 
nine-hole course which set up 
the expansion. 

For some, beautiful drives down the 
fairway occur long before the first tee time 
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Planter prefers golf to subdivision 
ACKERMANVILLE, Pa. — 

Leon Brodt, a 63-year-old farmer, 
is building his own golf course 
on his former 150-acre farm 
here. Brodt is about 75 percent 
finished with the nine-hole Waltz 
Creek Golf Course. He is corpo-
rate partners with Championship 
Golf Course Services from 
Clarks Summit in Lackawanna 
County, which has handled the 
major construction. 

Brodt seeded the fairways last 
year and the beginnings of the 
greens have drawn the interest 
of local golfers. 

Brodt said he wanted to pre-
serve the open space and still be 
able to draw income from it with-
out having to subdivide for build-
ings. He left the contours of the 
land much as they were during 
his farming years. 

Brodt isn't planning to build 
any kind of clubhouse but will 
build a small pro shop. He said 
he would also like to expand the 
course to 18 holes someday. Part 
of the course Brodt is building 
rests on the old Ackermanville 
Golf Course that closed about 15 
years ago. 

Coast Guard opens track to civilians 
NEW YORK — The cash-

strapped Coast Guard has 
opened its exclusive nine-hole 
golf course on Governors Is-
land to civilians. 

For the first time ever, the 
Coast Guard is offering lim-
ited corporate and individual 
memberships to outsiders 
because staff and budget cut-
backs have threatened the 
future of the nine-hole, 3,803-
yard course. 

Five corporate slots at 

$5,000 apiece and 20 indi-
vidual memberships at $650 
each were made available. 

The course — with views 
to the World Trade Center, 
the Brooklyn Bridge and 
lower Manhattan — has 
double tees on each hole. 
Several fairways wrap around 
star-shaped Fort Jay, built in 
1798. 

The fort is encircled by a 
two-tiered, 30-foot-deep moat 
— a unique hazard. 

NYC suit fails 
to halt project 
but city appeals 

SOMERS, N.Y. — A federal 
judge recently dismissed a law-
suit pitting New York City against 
developers of a golf course here, 
ruling the city had failed to prove 
the course would harm the 
Amawalk and Muscoot reservoirs. 

Earlier, the judge also lifted 
an order that had temporarily 
blocked construction of the 18-
hole Robert Trent Jones-de-
signed Anglebrook Golf Course. 

The city of New York had ar-
gued the golf course, planned by 
Kajima International Inc. and 
Mitsui Fudosan Inc., would pol-
lute the city's drinking water. U.S. 
District Judge Barrington D. 
Parker Jr. sided with developers, 
who argued that their storm-wa-
ter pollution-prevention plan was 
more than adequate. 

The city has said it will appeal 
Judge Parker's decision. 

CASINO TO SUPPLANT COURSE? 

NEW BEDFORD, Mass. — 
The New Bedford Municipal Golf 
Course may soon be turned into 
tribal land for the Wampanoag 
tribe of Martha's Vineyard. The 
tribe wants the land in part to 
develop a gambling and enter-
tainment complex. If the federal 
government declares the site as 
tribal land it would not be sub-
ject to state laws, which forbid 
casino gambling. The tribe re-
cently sent a 200-page applica-
tion to the federal Bureau of In-
dian Affairs which will review 
the case and eventually deliver a 
decision. New Bedford officials 
are reportedly eager to transfer 
the land to the tribe, which has 
promised to share the proceeds 
of its proposed gambling com-
plex with state and county. 

CORRECTIONS 
Because of misinformation 

supplied to Golf Course News, 
there was an error in April's 
Maintenance section on page 15. 
Charles Hugar Cadiz, honored 
by the Pennsylvania Turfgrass 
Council, had worked at Valley 
Green Golf Course in Etters, Pa. • • • 

Because of a reporting error, 
several mistakes appeared in a 
story on page 25 under the head-
line, "USGA publishes research 
findings for the industry." The 
20-page technical summary en-
titled, "Golf and The Environ-
ment," is $3 plus shipping and 
handling. The second booklet, 
"Golf Courses Benefit People 
and Wildlife," is free. To order, 
contact the USGA Orders De-
partment at 908-234-2300. 

• • • 
Because of an editing error, 

the fax number for RISE (Re-
sponsible Industry for a Sound 
Environment) was published in-
correctly in Hal Phillips' April 
column. The correct fax number 
is 202-463-0474. 
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SUGAR LOAF TO EXPAND 

CEDAR, Mich, — Sugar 
Loaf Resort owners are 
planning an 18-hole Arnold 
Palmer golf course as part 
of a $5 million development 
to include up to 100 new 
homes. The northern Michi-
gan resort currently has an 
18-hole course that is 25 
years old. The new Palmer 
course would cover 130 of 
Sugar Loafs 1,110 acres on 
the west side of the resort's 
ski hill. The existing course 
is east of the ski hill. 

Ohio's Blacklick takes summer break 
PUBLISHER AUTHORS GC DEAL 
KILLEEN, Texas — After 

working most of his life in pub-
lishing, Jim Longnecker has 
jumped into the golf course busi-
ness. Longnecker recently 
bought the nine-hole Harker 
Heights golf course in this town 
of 65,000 southeast of Waco. He 
and his wife, Melody, are hoping 
to begin renovations to the 
course including building 27 new 
traps and restoring the greens. 
A self-described entrepreneur, 
Long-necker said he was look-
ing through the classified ads in 
a Houston newspaper and saw 
the ad for the course. 

COLUMBUS, Ohio — One 
of the most popular public golf 
courses in central Ohio will 
be shut down for the summer. 

The 18-hole championship 
course at Blacklick Woods 
Metropolitan Park in 
Reynoldsburg was scheduled 
to close June 1 for work to 
start on a $2.5 million renova-
tion project that includes re-
placing 14 of the course's 18 
greens and relocating three 
of them into more natural ar-

eas of the course. 
Blacklick's 18-hole execu-

tive-length course will remain 
open during the project, 
which is expected to take 
nearly a year to complete. 

The 14 greens to be re-
placed were originally part of 
the old Stoney Creek Coun-
try Club course, which be-
came Blacklick Woods. The 
new greens will be rebuilt 
according to U.S. Golf Asso-
ciation specifications. 
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Hurdzan testifies 
on liability case; 
no bloody glove 

COLUMBUS, Ohio — Golf 
course designer Michael 
Hurdzan recently found himself 
on the witness stand in state 
claims court. 

Hurdzan, an award-winning 
designer with an international 
resume, was a key witness for 
the private York Temple Coun-
try Club in its attempt to stop the 
city of Columbus from widening 
a road which borders the 70-year-
old course. The club has argued, 
unsuccessfully so far, that wid-
ening the road onto club property 
will prevent members from driv-
ing their cars safely in and out of 
the club and send golf balls flying 
onto the busy highway, posing a 
danger to passing motorists. 

The proposed $4.3 million 
road-widening project has been 
planned since the 1980s after a 
study found there were 117 acci-
dents there in three years. The 
city says more development in 
the formerly rural area has made 
a wider road necessary for the 
safety of everyone. 

Hurdzan, who is based in Co-
lumbus, was called to testify 
about the potential threat of more 
flying golf balls to passing mo-
torists. The proposed widening 
would creep five feet inside part 
of the club's boundary and, spe-
cifically, closer to the No. 5 
green, which is already quite 
close to the road. 

Hurdzan testified he wouldn't 
design such a hole because of 
potential liability problems. 

MATTHEWS PADS 
PORTFOLIO IN MICHIGAN 

LANSING, Mich. — Course 
architect Jerry Matthews contin-
ues to build a legacy in his home 
state. The 18-hole St. Ives Golf 
Course layout is part of a $5 mil-
lion development at the Cana-
dian Lakes resort in Mecosta 
County. The resort has two pri-
vate courses, but St. Ives will be 
the area's public facility. Nine 
holes may be open by July with 
the full 18 scheduled to be ready 
by August. The other is an 18-hole 
7,200-yard course at scenic Pine 
Mountain in the popular Upper 
Peninsula, a longtime winter re-
sort. The as-yet-unnamed course 
is scheduled to open in July 1996. 

MILLER DESIGNING IN UTAH 

ST. GEORGE, Utah — Con-
struction has started on the 18-
hole Johnny Miller Signature 
Golf Course at the mouth of Snow 
Canyon near St. George. Miller 
teamed up on the design with 
Mike Reid of Provo, a consultant 
with the Johnny Miller Design 
Group. Reid, going one further, 
has said the course will have 
three "movements" — 11 holes 
through the Snow Canyon wash, 
four holes against towering red 
cliffs, and three challenging tar-
get holes carved out of lava flow. 



Hickory shahs, gutta percha balls 
the new rule at Oakhurst Links 

WHITE SULPHUR SPRINGS, 
W. Va. — Lewis Keller of New 
York has reopened a historic golf 
club 91 years after it closed — 
with an unusual twist. 

The Oakhurst Links, which 
opened in May as a nine-hole 
course, was founded in 1884, not 
too far from The Greenbrier re-
sort, as a six-hole course by 
Russell Montague for him and 
four friends to play. The layout 
closed in 1904. 

Keller bought the golf course 
land and clubhouse in 1959 as a 
retreat and later as a place to 
raise thoroughbred horses. 
Three years ago, at the urging of 
Ladies Professional Golf Asso-
ciation official Phil Patton of Ju-
piter, Fla., golf writer Dick Tay-
lor of Pinehurst, N.C., and 
Atlanta golf course designer 
Robert Cupp, Keller and his son, 
Lewis Keller, Jr., began the res-
toration. 

But that's just part of the story. 
Instead of using cavity-backed 

irons, graphite-shafted clubs and 
long-distance, high-trajectory 
balls, players at The Oakhurst 
Links will be required to use 

hickory-shafted clubs and gutta-
percha golf balls. They'll also 
have to aim shots around sheep 
that will double as a fairway main-
tenance team. 

So far, Oakhurst has nine 
members who have paid an ini-
tiation fee of $2,000 plus an an-
nual fee of $325. The course will 
also be open to the public, with 
$45 greens fees that include the 
use of a set of hickory-shafted 
clubs. Golfers must also buy the 
gutta-percha balls at $2 apiece. 

Designers angle for Traverse City job 
TRAVERSE CITY, Mich. — 

Hale Irwin, Mark McCumber 
and possibly Johnny Miller 
are considered the leading 
contenders to design the new-
est project at the Grand 
Traverse Resort. Northern 
Michigan resident Tom Doak 
is also reportedly in the run-
ning and could align himself 
with a PGA Tour member. 

The project will integrate 
18 new holes with an existing 
course to create two new 

courses. Eventually a com-
pletely new 18-hole course 
will be designed. Ken 
Hornyak, the resort's direc-
tor of golf and golf develop-
ment, said a decision will be 
announced in June. 

Grand Traverse Resort's 
master plan calls ultimately 
for 72 holes. Right now it has 
36 — 18-hole Jack Nicklaus-
designed The Bear and 18-
hole Spruce Run. A new cen-
tral clubhouse is also planned. 

UMich course 
closed 'til 1996 

ANN ARBOR, Mich. — The 
hometown of the University of 
Michigan is down to one public 
golf course for the summer of 
1995. Leslie Park Golf Course, 
an 18-hole public course built in 
1963 and site of the annual city 
golf championships, is closed for 
the year for $2.2 million in reno-
vations and new construction. 
Huron Hills, the other city-
owned course, will remain open 
for the summer. Leslie Park is 
scheduled to reopen in 1996. 

CALIFORNIA REPORT 

La Quinta contracts 
with Tom Weiskopf 

LA QUINTA, Calif. — Tom 
Weiskopf will join Jack Nicklaus, 
Arnold Palmer and Pete Dye as 
course designers at PGA West 
near Palm Springs. The Weis-
kopf course, set to open in 1996, 
is the first developed at PGA 
West since KSL Recreation 
bought the property in 1993. 
Weiskopf said his new PGA West 
course will be traditional, hark-
ening back to courses in the 
Eastern U.S. and Scotland. 
Weiskopf s nod to tradition will 
include a unique design touch 
— a short "bye" hole after the 
18th where tied matches can be 
decided. The bye hole will be 
125 yards from the back tees and 
feature a lake and a bunker near 
the green and a bunker in the 
middle of the putting surface. • • • 

SAN BERNADINO, Calif. — 
Reversing an earlier Planning 
Commission decision, the 
county's Board of Supervisors 
recently cleared the way for a 
36-hole golf course to be built 
near the Nevada border close 
to several major casino resorts. 
The project was proposed by 
Redlands builders and former 
two-term County Supervisor 
Dennis Hansberger, along with 
Primadonna Resorts Inc., which 
owns Whiskey Pete's and Buf-
falo Bill's casinos in Stateline. 
Construction is scheduled to start 
this summer. The project was op-
posed by some local residents and 
representatives of the Sierra Club 
and National Park Service. 
GOLF COURSE NEWS 

EVERY MORNING, THERE ARE 
TWO THINGS YOU CAN COUNT ON: 
THE SUN WILL COME UP. YOUR CARRYALL 
WILL GO TO WORK. THAT'S RELIABILITY 
[ACCORDING TO A RECENT SURVEY OF GOLF COURSE 

SUPERINTENDENTS, THE CARRYALL BY CLUB CAR" IS THE 

MOST RELIABLE LIGHTWEIGHT TURF UTILITY VEHICLE ON 

the MARKET*] AND NOW THAT OUR CARRYALL 
II PLUS HAS A NEW, MORE POWERFUL 
11-HP, 4-CYCLE ENGINE, IT CAN ONLY GET 
BETTER. FOR PERFORMANCE,SERVICE, 
AND SUPPORT, RELY ON CARRYALL. CALL 
1-800-643-1010 AND DRIVE IT TO WORK. 



FROM m EDITOR 

Think youve qot a handle 
on the left? Think again... 
So, the Sierra Club is a bunch of wimps who've sold out to 

The Establishment. Factories don't burn down by 
themselves; they need your help. And President Clinton 

is environmentally "spineless." 
Welcome to the world of Earth First!... And pray they don't 

visit your golf course. The mere existence of Earth First! and 
its 100 chapters nationwide should make us all thank God for 
the other environmental groups — you know, the ones who are 
at least partially cohesive and rational in their thinking. 

I just read through Earth First! Journal 
and got an education — an education I'd like 
to pass along to you. Of special interest to 
the golf industry is this edition's installment 
of "Dear Ned Ludd," a regular feature for 
discussion of "creative means of effective 
defense against the forces of industrial 
totalitarianism." With a disclaimer that 
neither the EF! movement nor the EF! 
Journal "necessarily encourage anyone to do Mark Leslie, 
any of the things discussed," the column managing editor 
details how to destroy a golf course's irrigation system — trusty 
hammer and flathead screwdriver in hand. 

"Forget all that you have heard about pouring gasoline or 
Roundup on the greens," the column advises. "Don't even 
bother carving up the tee's [sic] or stealing golf carts. Just cut 
off that IV from the aquifer." 

Now, think of your club's protocol as you read this caution to 
the Dear Ned Ludd reader: "A quick note on security. There is 
virtually no security. I worked as a night waterman and security 
guard at a municipal golf course for four months. I was specifi-
cally told not to mess with anyone that [sic] trespassed. I was 
instructed to call 911 and let the herbies deal with any vandals." 

The last graph serves as a call to arms: "So now you know. Go 
get busy. And if you get really serious about drying out a golf 
course, get hired on. You'll make some extra dough while 
conserving precious water." 

In another attack leveled at golf, an EF! reporter called Cedar 
says Freeport McMoRan's Barton Creek Properties in Austin, 
Texas, "is polluting Barton Creek and Barton Springs with 
sewage effluent used to fertilize two existing golf courses." 
(First time I've ever heard of golf courses desiring effluent — 
and to fertilize to be sure. Boy, there's so much scientific 
knowledge in this group.) 

Continued on page 23 

OLD ABE'S NEW HOUSE 
Word has been received here regarding the historic exploits of Joe and Pat Gibbs, owners and developers 
of the Chocolay Downs Golf Course and Residential Community in Marquette, Mich., on the Upper 
Peninsula. Mr. Gibbs, a longtime antique collector and history buff, has decided to build an exact replica 
of Abraham Lincoln's Springfield, III. home on the golf course. Joe even went to the trouble of securing the 
building's original plans, drawn up in 1838. "The folks at the National Park Service said it's the first time 
anyone has ever requested the plans," he explained. In addition to the Lincoln home, Mr. Gibbs is adding 
a carriage house connected to the main structure by —you guessed it — the Lincoln Tunnel. Chocolay 
Downs is a 36-hole Jerry Matthews design in the making, with nine holes complete and nine more nearly 
on line. According to Mr. Gibbs, a full third of the course can be viewed from Old Abe's new house. 

If this isn't open 
space, what is? 

ouldn't help but titter a bit when I 
read J. Barry Mothes' story on the 
long-delayed demise of Liberty 

State Park's proposed golf development H a l p^mips 
(page 3). While this story has dragged on e(nt0r 
for 18 years and a definitive decision had 
to be reached at some point, it's ironic that Gov. Christie Todd 
Whitman — that pro-business, GOP wunderkind rumored to be 
the running mate of choice on at least two Republican presiden-
tial tickets — was the pol who leveled the final, fatal blow. 

Whitman, of course, is New Jersey's newly elected Republican 
governor who stormed into office decrying the state government's 
anti-business stance on a range of public-policy matters. How 
interesting that she saw fit to bludgeon a proposal that would have 
preserved and enhanced a dilapidated park site while simulta-
neously generating funds to maintain the entire park. 

Let's listen to a conservative politician staking out her 
environmental credentials, shall we? 

"Liberty State Park provides green sanctuary in the state's 
most densely populated county," Whitman said, in announcing 
her decision. "More important, the park belongs to all the 
people of New Jersey. Public sentiment overwhelmingly 
supported keeping it that way, without a golf course. I agree. 

"It is time to close this issue once and for all and move ahead 
with the original intent of Liberty State Park," she continued. 
"The idea was for Liberty State Park to be a park in a classic 
sense — where people can go to enjoy quiet and solitude. A golf 
course doesn't fit that definition." 

It's this last part that really steams me. It's not necessarily 
Whitman's transparent, righteous attempt to cast herself as 
"sensitive" on environmental issues — so she can play the "Liberty 
State Park card" during an upcoming vice presidential debate! 

What burns my bacon is Whitman's stubborn unwillingness to 
see public-access golf courses as open space, not to mention her 
use of class-based rhetoric to denigrate golf as inherently 
exclusive. The governor and, unfortunately, the public at-large 
still haven't grasped that public-access golf courses are green 
belts that smart communities have been exploiting for years. 

Allow me a short, illustrative vignette: 
I played George Wright Municipal Golf Course in Hyde Park, 

Mass., the other day. This truly magnificent Donald Ross design 
was laid out in 1931, when Hyde Park was still a sleepy suburb 
of Boston. The city has since overtaken the area, sprawling (as 

Continued on page 45 

Letters 
DOAK WARNS AGAINST OVER-RENOVATION 

To the editor 
I read with interest your column about 

course "face-lifts" in the April issue. 
I agree with the architects you quoted 

that, often, club committees are too "gung-
ho" to make changes to their courses. But 
many young architects have just as much 
trouble restraining themselves in suggest-
ing "improvements," when there is a com-
mittee full of eager members willing to tear 
up as much as the architect recommends. 
For those struggling to find work on their 
own, the temptation is even greater to fix 
things that aren't really broken. 

A lot of these vintage courses don't really 
need face-lifts at all — or at least nothing 
more than advice on how to re-edge their 
bunkers and return greens to their original 
size. They're only considering more be-
cause the club across the street just rebuilt 
all its greens, or because they read about it in 
Golf Course News. 

What some of them need is reassurance 
that their courses have stood the test of 
time quite admirably. But how many archi-
tects are willing to throw away a consulting 
fee to tell them that? 

Not many — and that's why the renova-
tion market is really booming. Every club 
should get a second opinion before opting 
for major surgery. 

Tom Doak, president 
Renaissance Golf Design, Inc. 

Traverse City, Mich. 
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GUtST COMMENTARY 
Worried about avoiding costly permitting delays? Know thy site 
By L . K . H A W K I N S 

The regulatory review and 
approval process for new golf 
course development projects 
poses one of the greatest risks 
to project success and financial 
outcome. There are numerous 
examples of golf development 
projects that failed because of 
convoluted planning, permit-
ting- and approval-process 
difficulties that drained 
financial resources and, 
ultimately, cast doubt on 
viability of the project. 

Wide differences in the time 
required for project approvals 
and permits can be seen. While 
each state and local jurisdic-
tion can vary greatly in the 
permitting and political 
approval process, there are 
examples of golf development 
projects under the same 
regulatory jurisdictions that 
varied in approval times as 
much as three to four years. 

The time involved in gaining 
approvals for construction is a 
direct function of understand-
ing the site, the regulatory 
process and managing the 
approval program. 

In most cases, there are very 
common reasons for permit-
ting difficulties. The most 
obvious of these is a lack of 
understanding regarding the 
site's limitations, for either 
environmental or practical 
construction reasons. 

Another equally common 
problem has been the lack of 
understanding and manage-
ment of the approval process. 
It is not uncommon to see 
projects with completed site 
plans and golf course grading 
plans submitted for review, 
only to find — after many 
months of effort — there were 
significant environmental 
limitations on the site that 
were not identified or consid-
ered in the plans. 

Once involved in the 
permitting process, the 
developer often finds he is in a 
position of reacting to regula-
tory or political issues, 
concessions and unexpected 
requirements rather than 
managing a well planned and 
anticipated approval process. 
Other issues such as water 
resources, water quality or 
other environmental concerns 
surface late in the approval 
process and become political 
"hot buttons". Obviously, in 
this situation, the effort and 
resources expended in 
planning have been wasted and 
the work has to be redone. The 
project often becomes a costly 
rescue effort that might not 
survive unless there are 
sufficient financial resources to 
meet the task. 

L.K. Hawkins is president of 
Geoscience, Inc. of Gainesville, 
Fla., and principal of Golf Design 
Studios. 
GOLF COURSE NEWS 

Developers often 
invest in financial 
feasibility studies to 
test the viability of 
their golf market, but 
frequently neglect to 
invest in a proper site 
assessment to 
determine if the site 
can realistically 
support the planned golf 
course or real estate develop-
ment. Further, a lack of 
properly understood permit 
and approval requirements, as 

L.K. Hawkins 

well as management 
of the process, 
increases the risks 
associated with the 
project because 
construction approval 
times become 
unpredictable or 
uncertain. 

Because of the 
significant risks in obtaining 
timely approvals for new 
projects, the "due diligence" 
process must extend beyond 
financial feasibility and real 

estate concerns. A proper site 
assessment conducted by 
qualified environmental 
scientists and the course 
architect should be at the top 
of the "risk management" list. 

Most regulatory review 
authorities will require an 
environmental assessment of 
the site, in some form, before 
they will review the project for 
approval. While this assess-
ment as a condition of project 
review may surface at some 
time in the approval process, it 

does not provide the developer 
with the timely information 
needed to evaluate the feasibil-
ity of the site for his planned 
project. The developer must 
take the initiative to properly 
understand the development 
site in order to manage his 
financial risks. 

The site assessment should 
simply identify any and all 
environmental areas or natural 
features regulated at both 
federal and local jurisdictional 
levels, i.e. any areas that have 
potential for limiting land uses. 
These might include, but 

Continued on page 4 4 

Basagran T/O does not control purple nutsedge. 
Always read and follow label directions. 
Basagran is a registered trademark of BASF AG. 
© 1993 BASF Corporation. J J8931 TO 4 006 CIRCLE #108 

BASF 

Bermudagrass 

Centipedegrass 
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It's not surprising Basagran' 
T/O herbicide 
considers grass 
its turf. No other 
broadleaf herbi-
cide works as 
well on so 
many different 
lawns. 

Bluegrass, 
fescue, zoysia-
grass, you name it, 
Basagran T/O can be 
applied over-the-top to 
get to the bottom of 
some of your toughest 
problems - sedges. 
And not only is 
Basagran T/O gentle 

to use on 
nearly all 

established 
Unlike other herbicides that 
just burn yellow nutsedge 
back above the surface, 
Basagran T/O travels all 
the way to the rhizomes 

and tubers. 

pint 

turf, it can even be used 
as a directed spray near 
some of your favorite 
ornamental varieties. 

And if that weren't 
enough, Basagran 

T/O comes in 
two convenient 

package sizes 
fit any job -
or 1 gallon jug. 

Protecting your turf 
from troublemakers like 

yellow nutsedge, 
chickweed or annual 

sedges has never been 
easier. Just call 

1-800-878-8060. 
Simple solutions 
to complex 

problems. 
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And the entire unit is backed by our 2-year/ 
1,500-hour warranty* 

The LF-3810. The new standard for what a 
production mower ought to be. 

* Contact your Jacobsen dealer for complete details. 

THE PROFESSIONAL'S CHOICE ON TURF. 

J A C O B S E N 
TEXTRON 

Jacobsen Division of Textron Inc. 

It even cuts 
days off your 

sched!!!s* 

With a 38hp liquid-cooled diesel engine and heavy-
duty 7" diameter reels, the LF-3810 delivers real 
mowing muscle. Enough to make quick work of 
dense northern grasses at the peak of their growth. 

4 Enough to cut even tough southern grasses after 
several days growth, literally cutting days off your 
schedule. 

Plus, only the LF-3810 offers so many 
performance features in a heavy-duty, light-footprint 
mower. Features that produce the finest quality of cut 

• of any high-capacity mower. Features that provide 
more ways to keep the LF-3810 producing for you. 
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They don't worry about 
Sclerotinia, Rhizoctonia or 
the damaging effects of 
summer stress complex. 

With Fore", neither will you. 
Most golfers couldn't even guess what 

Sclerotinia is. Or Helminthosporium. But they 
know a disease outbreak when they see one. 
With Fore® fungicide, you can make sure 
they never will. 

Fore gives you exceptional control against 
a broad spectrum of turf diseases (even the 
hard-to-pronounce ones). It won't injure sensi-
tive turf. You'll get consistent performance, too. 
That's because Fore has been protecting 

greens for more than 25 years...without any 
record of resistance. 

Plus, Fore gives you a new way to fight back 
against summer stress complex: a tank mix of 
Fore+Aliette®. Even during the hottest days, 
Fore+Aliette stops summer stress cold. So you'll 
see healthy, green turf. And happier golfers. 

To learn more about Fore — and forget 
about disease worries — see your local Rohm 
and Haas distributor. 

iiiniiiilii! 
T U R F & O R N A M E N T A L F U N G I C I D E 

1 

ALWAYS READ AND FOLLOW LABEL DIRECTIONS FOR FORE FUNGICIDE. 
Fore® is a registered trademark of Rohm and Haas Company. Aliette is a trademark of Rhone-Poulenc. 

©Rohm and Haas Company 1995 
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BRIEFS 

MID-AM AWARDS CASH 
WAUCONDA, 111. — Four colleges 

and universities received cash awards 
for participating in a career fair at the 
Mid-Am Trade Show, one of the na-
tions leading horticultural expositions. 
The College of DuPage received $600 
for highest attendance with 25 stu-
dents. The University of Illinois was 
awarded $450 for second best atten-
dance. Joliet Junior College and Iowa 
State University each got $225 for third 
and fourth best attendance. A total of 
153 students from 15 schools met with 
representatives from 76 companies. 

ENVIROTRON GETS $35,000 
HOMOSSA SPRINGS, Fla. — The 

third annual Envirotron Golf Classic at 
World Woods Golf Resort raised 

$35,000 for the Uni-
versity of Florida's 
Envirotron Re-
search Laboratory. 
Envirotron is a 
3,100-square-foot 
state-of-the-art 
research lab that 

includes a greenhouse, four climate-
controlled glass houses, two walk-in 
growth chambers, labs, study areas, 
classrooms and offices. Scientists there 
study turfgrass systems from root to 
blade and issues like temperature 
modificiation, noise abatement, pollu-
tion and water purification, and general 
turfgrass culture. 

GCSAA CERTIFIES FIVE 
LAWRENCE, Kan. — Kicking off its 

Environmental Management Program, 
the Golf Course Superintendents Asso-
ciation of America has cited Certified 
Golf Course Superintendents David R. 
Davies, Matthew W. Henry, Keith A. 
Ihms, Jim B. Key and Evonne K. Sandras. 
Key, of Pointe and Hilton Resorts in 
Phoenix, Ariz., completed course work 
for certificates in the Water Quality, 
Integrated Plant Management (IPM) 
and Underground Storage Tanks spe-
cialties. IPM certificates were awarded 
to Davies of Palo Alto (Calif.) Municipal 
Golf Course; Henry of Dixon (111.) Coun-
try Club; Ihms of Bent Tree Country 
Club in Dallas; and Sandas of C.W. Ditto 
Golf Course in Arlington, Tex. 

LATHAM JOINS JACKUNGOLF 
James M. Latham, who retired this 

year as a regional director of the U.S. 
Golf Association Green Section, has 
joined JacklinGolf as technical agrono-
mist, working on projects worldwide. 
A graduate of Texas A&M with a 
master's degree in agronomy, Latham 
worked 14 years for the USGA after 24 
years with the Milorganite Division of 
Milwaukee Sewerage. He will work 
with another former USGA agrono-
mist, Jim Connolly, Jacklin's senior 
technical agronomist. 

Breeders advance on cold, seed challenges 
B y M A R K L E S L I E 

As dominant a turf as Bermuda-
grass is on golf courses in the 
South, plant breeders would 

like to improve certain characteristics 
and introduce it further north. Fulfill-
ment of their quest appears imminent. 

"We're there," said Farmers Market-
ing Corp. (FMC) plant breeder Jeff 
Klingenberg, Arden Baltensburger's 
understudy. "We have a series by 
hybrids under the Princess brand that 
has the quality of a Tifway." 

"We're looking to release one or 
more varieties within the next year," 
said Dr. Charlie Taliaferro, a pre-
eminent scientist from Oklahoma State 
University. 

Plant breeders have made great 
advances in meeting their two key 
challenges: developing seed-propagated 
Bermudagrasses and vegetative types 
that are cold-tolerant. 

"A great deal of breeding work is 
being done by private seed companies, 
and they already have succeeded in 
putting products on the market," said 
Taliaferro, whose vegetatively propa-

gated Midlawn and Midfield have 
been at the top of the national trials. 

"Our emphasis has been on 
development of seeded varieties that 
have cold tolerance in addition to 
reasonable turf quality. And in some 
of the tests in Northern locations, 
OKS 91-11 certainly survived, per-
sisted and demonstrated cold toler-
ance." 

Saying that the turf quality of the 
cold-hardy seeded Bermudagrasses is 
not yet as good as that of the best 
vegetatively propagated types, 
Taliaferro explained: "Breeding of 
seed-produced Bermudagrasses is 
relatively young. It's been in process 
only about 10 years, so quite remark-
able progress has been made by both 
public and private sectors." 

"We're doing something instead of 
nothing now. For years, nothing was 
being done [in seeded Bermudagrass 
research]," said Ronnie Stapp, senior 
vice president of Pennington Seed. 

Indeed, Pennington has just 
introduced Yuma. A year ago Seed 

Continued on page 24 

OFF TUF RFCORD 

Insecticides difficult 
to rub off turfgrass 
B y M I K E K E N N A 

Do pesticides come off on your 
shoes or clothing when they come 
in contact with the turf on a golf 
course? This is the question re-
searchers at the University of 
Florida and University of Massa-
chusetts addressed in projects 
sponsored by the U.S. Golf 
Association's Environmental Re-
search Program. Preliminary re-
sults indicate that very little rubs 
off the turf. 

The amount of pesticide which 
can be rubbed off the turf is re-
ferred to by scientists as a 
dislodgeable residue. At the Ft. 
Lauderdale Research and Educa-
tion Center, chlorpyrifos (Dursban 
2E) was applied at the label rate of 
0.75 ounces per 1,000 square feet to 
a Tifgreen Bermudagrass green 
around 11 a.m. Immediately after 
the application, small four-inch 
squares of cotton cloth were 
pressed onto the treated turf with a 
pressure of 1.5 pounds per square 
inch. A second sample was taken in 
the same manner following a light 

Continued on page 19 

Research on PGRs 
and algae urged 
B y M A R K L E S L I E 

GRIFFIN, Ga. — Saying that 
golf course superintendents trying 
to prevent algae on their greens 
actually may be increasing it, a plant 
pathologist here believes the sum-
mertime effect of plant growth regu-
lators (PGRs) should be studied. 

Dr. Lee Burpee of the University 
of Georgia, whose research plate is 
full, called on someone in the sci-
entific community to investigate the 
PGR effect "a little more closely." 

Burpee, who has worked on 
bentgrasses with triazole-based fun-
gicides, said triazoles also are ac-
tive ingredients in PGRs — and 
therein lies the rub. 

"PGRs can increase root devel-
opment but decrease foliar elonga-
tion," he said. 'The detrimental ef-
fect is that the canopy of the 
b.entgrass becomes more open and 
allows light to the soil surface, and 
you get a tremendous growth in 
algae. That's what we're concerned 
about, because when algae comes 

Continued on page 23 

Pinehurst first in on Safe Harbor 
PINEHURST, N.C. 

— Pinehurst Resort 
and Country Club has 
helped Secretary of the 
Interior Bruce Babbitt 
kick off a first-of-its-
kind conservation plan 
to help endangered 
red-cockaded wood-
peckers find safe 
homes on private 
lands. 

"This proposal uses 
the flexibility of the 
current Endangered 
Species Act to intro-
duce a new conserva-
tion concept that we call Safe Harbor," 
Babbitt said. "It offers private landown-
ers an incentive to be good stewards of 
their land and provide habitat for endan-
gered and threatened species. In ex-
change they get an ironclad guarantee 
that they will not be subject to restric-
tions later on if they succeed in attracting 
endangered species to their land." 

Joined at the announcement by 
Pinehurst superintendent Brad Kocher 
and Environmental Defense Fund Chair-
man Michael Bean, Babbitt said Safe Har-
bor serves as a model for new ways to 

Pinehurst's Brad Kocher 

work with private land-
owners to resolve con-
cerns about endan-
gered species. 

The plan "removes 
the disincentives that 
currently prevent most 
landowners from car-
rying out actions that 
could benefit the wood-
pecker," Bean said. 

"Pinehurst is excited 
to be the first private 
landowner to sign on 
to this... plan," Kocher 
said. "We knew the 
golfers like our 

courses but we were happy to learn that 
woodpeckers find them a good substitute 
for their disappearing natural habitat." 

Pinehurst will work with the U.S. Fish 
and Wildlife Service to enhance the wood-
peckers' habitat. 

Officially known as the North Carolina 
Sandhills Habitat Conservation Plan 
(HCP), it differs from other habitat con-
servation plans because it is designed to 
encourage positive habitat improvements, 
in advance of any specific project that 
could adversely affect an endangered spe-

Continued on page 17 



Center Valley's 
Ron Garrison 
aggressive in 
IPM battle plan 
C E N T E R VALLEY, Pa. — Super 

intendent Ron Garrison has a 
mission: To set the standard for 

public golf courses in the northern 
Philadelphia suburbs. 

Outwardly, the bentgrass greens, 
tees and fairways, impeccable groom-
ing and creative waterscaping give The 
Center Valley Club the feel of a private 
course. Behind the scenes lies an 
aggressive Integrated Pest Manage-
ment (IPM) program that would make 
many elite clubs green with envy. 

"Most other public and resort 
courses have a bluegrass/ryegrass 
fairway turfgrass mixture, while all the 
private clubs in the area have bentgrass 
fairways," Garrison noted. "We don't 
see private clubs as direct competitors. 
We're just trying to be the best public 
course we can be." 

The Geoffrey Cornish-designed 
Center Valley Club first opened for play 
in 1992. Two separate design features 
characterize the course: a links-type 
front nine and a contemporary inland 
back nine. Nearly 10 acres of restored 
natural wetlands come into play on 14 
of the 18 holes. 

In three years, play has grown to an 
average of more than 30,000 rounds per 
season. Though Garrison welcomes the 
early success of the course, it did not 
come without problems. 

"The increased activity adds a lot of 
stress to our young greens," Garrison 
explained. "Stress on the turf opens you 
up to any number of disease, weed and 
other turf quality problems." 

In addition to stress from heavy play, 
humidity tends to be high because of 
the wetlands around the course. To 
control these problems, Garrison uses 
an aggressive IPM program that 

fertilizer. He "spoon feeds" greens 
through the most stressful times, 
applying one-tenth to two-tenths of a 
pound of nitrogen per week. 

"With these organics, combined with 
my other practices, I feel we'll eventu-
ally be able to apply less fertilizer," he 
explained. 

However, he continues to use 
synthetic chemicals as part of his turf 
management program. Two registered 
technicians help him oversee and 
perform chemical applications. 

"We use very little insecticide. To 
this point, we've been very fortunate by 
letting Mother Nature take care of the 
problem unless severe infestations 
occur," Garrison said. 

To control weeds, such as clover and 
dandelion, the superintendent relies on 
spot treatments of post emergence 
contact herbicides. Though insects, 
weeds and diseases all can be prob-
lems, disease management consumes 
more than half of Garrison's time from 
mid-May through mid-September. 

His largest headaches come from 
dollar spot and brown patch, though 
pythium can also be a problem. 

Garrison uses a preventive fungicide 
program for dollar spot and brown patch 
over the entire course — and for pythium 
on his greens. He spot sprays a contact 
fungicide for pythium outbreaks on tees 
and fairways only when needed. To 
control resistance, he always uses a 
three-way tank mix. To add an "element 
of surprise," he occasionally changes 
fungicides in the mix. 

Garrison takes risk. He didn't think 
twice, for example, when his distributor 
rep approached him to test an experimen-
tal fungicide. Last summer, he evaluated 
E a g l e t fungicide from Rohm and Haas. 

"We tested Eagle on our 12th fairway 
for dollar spot control," Garrison said. 
"We had a little over 20,000 square feet 
of test area that stayed clean through-
out the whole season." 

Garrison wanted to put the product to 
the ultimate test, so he used Eagle alone 
on this fairway the entire summer. 

"We have nearly 40 acres of 
bentgrass fairways. It takes a good 
eight hours and two of my employees to 
spray them, so it is important to me 
that products work on at least a 21-day 
schedule," he emphasized. "Eagle 
worked for a good month after the 
initial application." 

At The Center Valley Club, they use a 
Buckner Cops-4 irrigation system, an 
automatic, double-row, below-ground. 
In the past, Garrison preferred light but 
frequent waterings. He now feels he 
wasn't getting water where he actually 
needed it. 

This season, Garrison plans to switch 
to less frequent, deep waterings, 
supplemented by hand watering 
throughout the course. "It will mean 
sacrificing the hours of labor, but I 
think we'll be better off," he said. 

Also under consideration: adding 
fans to improve air movement in 
problem areas where diseases are the 
biggest concern. 

The lush bentgrass greens, tees and fairways, impeccable grooming 
and creative waterscaping give The Center Valley Club in Pennsyl-
vania the feel of an upscale private course. Superintendent Ron 
Garrison (right) says, "We're just trying to be the best public course 
we can be. " 

focuses first on the soil, then on the 
plant using a combination of all-natural 
fertilizers, biostimulants, synthetic 
pesticides and cultural practices. 

"The soil feeds the plant. If the soil is 
healthy, it helps the plant be healthy, 
too," he said. "Primarily, I use a ferti-
lizer from Earthworks with a couple of 
their other solubles, including a product 
called Kick, distributed by Earthworks. 
Then there's a nitrogen stabilizer, N-
hance. I use another organic insoluble by 
Potent-Sea, which is sea kelp extracts. 

"I feel strongly that once you improve 
the quality of your soil, you increase the 
natural vigor and quality of the turf. Not 
only will this save you money on 
fungicides and fertilizers, but water 
applications and mowing schedules can 

be modified to save time and expense." 
Garrison began incorporating organics 

into his program to improve turf quality 
and lower expenses. After just one 
season of using organic fertilizers, he 
said he's seen improvements. 

Garrison runs soil tests every month. 
He and his crew sample three greens 
and two fairways, using the results to 
guide fertilization and pest manage-
ment decisions. 

Garrison, a Penn State graduate, 
primarily uses organic fertilizers, 
hitting the greens heavier in the spring 
and fall with a 3-1-2 ratio of all-natural 
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UMinnesota student wins Musser award 

Paul G. Johnson 

B y T E R R Y B U C H E N 

The Musser Foundation has 
announced the 1995 Award for 
Excellence to Paul G. Johnson, 
who was awarded $6,000 towards 
pursuance of a Ph.D in horticul-
ture from the University of Min-
nesota. 

According to Frank Dobie, su-
perintendent at Sharon (Ohio) 

Golf Club 
and presi-
dent of the 
foundation, 
"Professor 
Burton Mus-
ser was a 
t u r f g r a s s 
pioneer for 
four decades 

at Penn State University. The foun-
dation that bears his name is dedi-
cated to promoting that same kind 
of pioneering individual. Support-
ing this new generation of 
turfgrass scientists is the wisest 
move that we can make." 

"This kind of award indeed 
reminds me of the kind of sup-
port the turfgrass industry has 
for students like myself," said 
the 30-year-old Johnson. "No 
other industry group shows this 
kind of support in my mind. I 
also look forward to showing my 
appreciation by serving this 
great bunch of people in any way 
that I can. 

"Mr. Dobie said it best when 
he described the turfgrass group 
as a 'family.' Currently, I am ap-
plying for positions at several 
universities and finishing up my 
Ph.D work, as well as some addi-
tional projects here at the Uni-
versity of Minnesota. 

"My career goals begin, in the 
near term, by obtaining a post-
doctoral position or assistant 
professorship, and continue to 

Pinehurst puts 
golf in forefront 
of Safe Harbor 
Continued from page 15 
cies. Others HCPs have been in-
tended to offset or mitigate some 
adverse impact to endangered 
species that occurs as a result of a 
development already planned. 

The red-cockaded wood-
pecker lives mainly in forests of 
longleaf pines in the Southeast, 
along the Gulf of Mexico and 
Oklahoma. 

Twenty-one percent live on 
private lands. 

Private landowners have been 
concerned that they would be 
subject to restrictions under the 
Endangered Species Act if wood-
peckers took up residence on 
their property. 

The new plan removes that 
concern. 

More information is available 
from the Sandhills Red-cockaded 
Woodpecker Biologist, U.S. Fish 
and Wildlife Service, 225 N. 
Bennett St., Southern Pines, N.C. 
28388. 

research turfgrass breeding and 
genetics topics," Johnson con-
tinued. "Once in a faculty posi-
tion, and part of a turfgrass man-
agement team, I look forward to 
continuing in research. Teach-
ing would also be a key to my 
career. The interaction with stu-
dents keeps me on my toes and 
down to earth, so to speak. Later 
on in my career I still wish to 
maintain at least some of the 
turfgrass breeding and teaching 
responsibilities, but would also 
consider administrative roles in 

an academic department, univer-
sity or professional society." 

Johnson's doctoral thesis was 
on "Genetics & Physiology of 
Flowering on Selected Poa 
Annua." Under the tutelage of 
Dr. Donald White, Johnson's 
grade point average (GPA) was 
3.70 cumulative for his master's 
and doctoral degrees. 

Each year the Musser Founda-
tion looks for the brightest, most 
promising turfgrass doctoral stu-
dents throughout the world to 
award moral and financial support. 

Seed Research honors superintendents 
Jim Reinertson of Dedham (Mass.) Country and Polo Club 

has been awarded Seed Research of Oregon's (SRO) 1995 
Golf Course Superintendent of the Year award, presented 
annually to the superintendent who best displays a steward-
ship for the environment by incorporating imaginative man-
agement techniques with innovative problem solving. 

Seed Research President Mike Robinson presented the 
award to Reinertson and also honored Tom Cook with the 
SRO Research Excellence award. Aside from his duties at 
Dedham, Reinertson teaches turf students as a guest lecturer 
at the local community college and is dedicated to IPM, 
turfgrass variety testing and innovative cultural practices.. 

Cook was honored for his dedication to teaching and re-
searching turfgrass culture at Oregon State University. Hehas 
been instrumental in teaching superintendents. 

International, Inc. 

Make sure the irrigation water isn't making your turf -frail y ill and roHless 
For a FREE analysis fax us your latest test 

or 

Call us today for a FREE WATER TEST and analysis 

Your flrass toill -tkank </ou! 

GreenTURF International, Inc. 800-799-9074 Telephone 214-542-6123 Fax 



USGA Tour Agronomist Moraghan shares knowledge 
SOUTHHAMPTON, AT. Y! — /» 

preparation for the 1995 U.S. 
Open here at Shinnecock Hills 
Golf Club June 15-18, we caught-
up with Tim P. Moraghan of the 
United States Golf Association 
(USGA) for a Q&A session. 
Though he started as the USGA's 
championship agronomist, his role 
for all 13 national championships 
has been expanded with each pass-
ing year. Moraghan is 38 years 
old and holds a bachelor's degree 
in biology from Niagara Univer-
sity. To further his education, he 
attended the Stockbridge School 
of Agronomy at the University of 
Massachusetts and the University 
of Dallas,where he majored in 
personnel management. Prior to 
joining the Rules & Competitions 
Department headquartered at Golf 
House in Far Hills, N.J, Moraghan 
was a regional manager for Ameri-
can Golf Corp. in Florida; golf 
course superintendent/contractor 
at the Las Colinas Sports Club in 
Dallas; and associated with the 
Tournament Players Club at 
Sawgrass in Florida. Moraghan is 
a member of the Golf Course Super-
intendents Association of America; 
Texas, New Jersey and Florida golf 
course superintendent associations; 
and the American Society of Golf 
Course Architects. Terry Buchen, 
the Savvy Superintendent himself, 
caught up with Moraghan prior to 
this month's Open. 

Savvy Super: What are your 
duties and responsibilities with 
Rules & Competitions? 

Tim Moraghan: My primary 
responsibilities include: 1. golf 
course setup; 2. golf course 
preparation; 3. site selection; 4. 
input on architectural changes; 
5. the Rules of Golf; and 6. all 
remaining on-site preparation. 

All this work begins as soon as 
a contract is signed for our three 
Opens, two Amateurs and the 
remaining amateur competitions. 

SS: How far in advance do you 
go to championship venues and 
how many follow-up visits do you 
usually accomplish? 

TM: I begin my visits as soon as 
a contract has been signed. That 
can be anywhere from one to five 
years in advance of an event.The 
number of follow-up visits depends 
on the event and the needs of the 
club. For example, with the U.S. 
Open, I will make as many visits as 
necessary, even weekly, to pre-
pare the golf course for the event. 

SS: Has it helped your job be-
ing a former golf course superin-
tendent? 

TM: Yes. I have a better under-
standing of how difficult it is to 
bring all aspects of the golf course 
into prime condition for a major 
event. No one knows how hard it 
is unless you have been through 
it.... I feel that my relationships 
with the golf course superinten-
dents of each club are excellent. 
The golf course superintendent is 
the VIP of the event. Without their 
work, the golf course and the event 
would not be successful. 

SS: Tell us about your champi-
1 8 June 1995 

onship specifications and do they 
differ at each championship site? 

TM: The basic guidelines for 
course preparation are the same 
for all 13 national champion-
ships. The only difference will 
be the length of the golf course, 
the height of the primary rough, 
the width of the landing zones in 
the fairways, and the speed and 
firmness of the putting greens. 

SS: What are the top five is-
sues and concerns from the play-
ers during the U.S. Open Cham-
pionship and how are they 

typically handled by you and the 
Championship Committee? 

TM: There are so many items 
to cover during the week of the 
event and there are so many vol-
unteers and dedicated staff to 
handle these concerns. But in 
my opinion, the top five concerns 
from the players are as follows: 

1. Consistency in playing con-
ditions from the first tee to the 
18th green. 

2. Pace of play. 
3. Access to the club, an ex-

ample being a player missing a 

starting time due to difficulty in 
getting to the golf course. 

4. Accommodations for the 
players and their families. 

5. Player services such as child 
care are becoming increasingly 
important. 

SS: Tell us about the bunker 
maintenance philosophy. Have 
there been any changes? 

TM: There has not been any 
change of philosophy for bun-
ker maintenance. According to 
the Rules of Golf, a bunker is a 
hazard. Players are fortunate 

that they are raked for them dur-
ing the week of the event. 

SS: What is the easiest part of 
your job? 

Continued on next page 
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M A I N T E N A N C E 

Insecticides 
don ' t rub o f f 
Cont inued f r o m p a g e 15 

irrigation of 0.2 inches of water. 
The third sample was taken five 
hours later at the end of the day. 
The next day, a fourth sample 
was taken. 

As one would expect, most of 
the pesticide was dislodged from 
the turf onto cotton cloth imme-
diately after the application was 
made. Think of a small four-inch 
square of treated turf with which 
your knee may come in contact. 
Immediately after the pesticide 

application, 0.26 percent of the 
chlorpyrifos would come off onto 
cotton cloth. This amount is 
equal to 1.5 micro grams of pesti-
cide. After the light irrigation fol-
lowing the application, approxi-
mately 0.04 percent or 0.24 micro 
grams was dislodged. The amount 
dislodged at the end of the day 
was 0.02 percent or 0.11 micro 
grams, and 24 hours later, no 
chlorpyrifos was detected at all. 

It should be noted that the 
amount of pesticide dislodged is 
a very, very small amount. For 
example, the chlorpyrifos was 
applied at the label rate of 0.75 
ounces of active ingredient per 

1000 square feet or 0.057 grams of 
active ingredient per square 
meter, which is the same as 57,000 
micro grams per square meter. 
The maximum amount dislodged 
immediately after application was 
1.5 micro grams or 0.26 percent of 
the total amount applied. To put 
1.5 micro grams into perspective, 
consider that a small paper packet 
of Sweet'n Low weighs about one 
gram or the equivalent of one mil-
lion (1,000,000) micrograms. How 
small is a buck and a half com-
pared to a million dollars? 

At the University of Massa-
chusetts in Amherst, dislodge-
able residues were determined 

by vigorously wiping a one 
square foot area of pesticide 
treated turf with a piece of moist 
cheese-cloth to remove pesticide 
residues. The samples were 
taken 15 minutes, three hours, 
and eight hours after applica-
tion on the first day; and at noon 
on all other sampling days dur-
ing the studies. 

The largest amount of 
dislodgeable residue for MCPP 
was measured 15 minutes after 
application and amounted to less 
than 1 percent of the total amount 
applied. At three hours after appli-
cation, when the leaf was dry, resi-
dues had dissipated to only 0.14 

CIRCLE #150 

CUSHMAN 
Driven to be the best 

percent of the total application. 
Fifteen minutes after applica-

tion, dislodgeable residue found 
fortriadimefon (Bayleton) was 2.4 
percent of the total amount of ap-
plied product. Residue levels de-
creased to about 1 percent at three 
hours after application. As with 
MCPP, dislodgeable residues 
were substantially reduced once 
the spray solution had dried. 

Irrigation following the isazofos 
(Triumph) application reduced 
dislodgeable resides from 1.8 per-
cent of the application when mea-
sured 15 minutes after application 
to almost none (0.01 percent) 
three hours later. Immediate post-
application irrigation of trichlor-
fon (Proxol) provided a rapid de-
cline in dislodgeable residues 
similar to that observed with 
isazofos. Trichlorfon applied with-
out irrigation resulted in 
dislodgeable residue levels four 
times higher than for the same 
pesticide treatment receiving a 
light irrigation after application. 

Be sure to water-in pesticides 
immediately after application if the 
label says to do so. Light applica-
tions of water move the pesticide 
deeper into the turf where it can 
bind to thatch and soil. Allowing 
the turf to dry thoroughly before 
golfers use the area will further 
reduce the amount of pesticide 
that will rub off the leaves. 

Dr. Michael Kenna is director 
of Green Section research for the 
United States Golf Association. 
He works out of Stillwater, Okla. 

CORRECTION 

The headline for the May Off 
the Record column erroneously 
stated fungicides were found in 
runoff when applied before a 
heavy rain. The study was per-
formed on three herbicides — 
2,4-D, mecoprop and dicamba. 

M o r a g h a n 
Cont inued f r o m prev ious p a g e 

TM: Working with golf course 
superintendents such as Bill 
Spence from The Country Club, 
Patty Knaggs from Hazeltine Na-
tional Golf Club, Mark Kuhns from 
Oakmont Country Club and Paul 
Latshaw from Congressional 
Country Club. They are individu-
als who are so meticulous and 
professional that their job is done 
well before the event arrives and 
it makes it very easy on me. 

SS: How involved do you get 
with David Eger, senior direc-
tor, Rules & Competition, regard-
ing golf course setup during any 
of the championships? 

TM: I work very closely with 
David Eger in all areas of prepa-
ration for each event. I have 
David's proxy on all golf course-
related decisions. 

SS: Tell us a funny story about 
something that happened dur-
ing any one of the USGA Cham-
pionships. 

TM: Without going into too 
much detail, it involved an assis-
tant golf course superintendent, 
several volunteers and a televi-
sion tower. 
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After 30 years of industry leadership, the Cushman Turf-Truckster® is still coming on strong. And now you can 

keep truckin with your choice of four basic Turf-Truckster models: the 3-wheel TurfTruckster, the 4-wheel Turf-

Truckster with power steering, the 3 - wheel Jr. TurfTruckster or the 4-wheel Jr. TurfTruckster. With four models 

and various engine options there's a TurfTruckster for every turf maintenance project, every _ _ 

budget. To make sure your work vehicle keeps on working year after year, keep on truckin' 

with the one and only Cushman Turf-Truckster. Call 1-800-228-4444 for the name of 

the dealer nearest you. 



Mountains 
GEESE TARGETED 

Because of warm winter 
months the annual Goose 
Roundup, planned for June 26-
28, is expected to 
draw more par-
ticipants. 

Coordinated by 
retired superin-
tendent Dick 
Kingman and the 
Colorado Divi-
sion of Wildlife, the roundup last 
year picked up 693 birds at 10 
golf courses. 

Kansas is the only state which 
has agreed to take the geese this 
year, even though a firm commit-
ment reportedly has not been 
made. Properties signing up for 
pickup must have at least 25 geese. 
Further information is available 
from Kingman at 303-470-8237, or 
Kathi Green of the Division of 
Wildlife at 303-291-7367. 

North 
Central 

IOWA HONORS TWEDT 
Gary Twedt, CGCS, has been 

selected the 1994 18-Hole Golf 
Course Superintendent of the Year 
by the Iowa Golf Association. He 
was recognized for this achieve-
ment at the annual Iowa Golf Hall 
of Fame Awards Luncheon on 
March 27. Twedt is a golf course 
superintendent for Ottumwa 
Country Club in Ottumwa. 

Twedt was named Golf Course 
Superintendent of the Year in 1990 
by the Iowa Golf Course Superin-
tendents Association and was 
president of the IGCSA in 1992. 

Southeast 
TURF MEANS $7.4B TO 

FLORIDA 
GAINESVIILE , 1 

Fla. — From sod farms 
and wholesale distribu-
tors, to golf courses and residen-
tial backyards, turfgrass is a 
$7.4 billion industry in Florida, 
according to a recent study by 
the Florida Turf-grass Associa-
tion (FTGA). 

The results of the study — 
2 0 June 1995 

West 
SOUTHERN CAL ELECTS 

JOHN POLLOK 
John M. Pollok, 

course and grounds su-
perintendent of El Caballero 
Country Club in Tarzana, has 

b e e n 
I e l e c t e d 

president of 
the Golf 
Course Su-

P * p e r i n t e n -
dents Asso-
ciation of 
S o u t h e r n 
California, 
an organiza-

tion representing 500 golf clubs 
from Los Angeles to San Diego, 
including Orange County, River-
side County and Santa Barbara. 

John Pollok 

YOUR PRESENCE 

A John Deere-manufactured 11-bladed reel is 

now standard on the 220 — delivering not 

only improved durability, but also improved 

frequency of clip for a better quality cut. 

A new machine-grooved front roller delivers 

more durability and precision. Cut from solid 

bar stock, it's stronger and stays in-round 

better for a more consistent quality of eut. 

Redesigned controls make the 220 

easier to operate. The engine 

on/off switch is now located near 

the handlebars for easier access. 

DIAGNOSTICS TOUR SCHEDULED 
COBLESKILL, N.Y. — A diag-

nostic walking tour concentrat-
ing on trees and shrubs will be 
conducted at the SUNY 
Cobleskill campus on June 27. 
From 1 to 7:30 p.m., the tour will 
be led by Professors Jim Bates 
and Chris Cash, giving an inten-
sive hands-on training session. 

An evening session will dis-
cuss setting up an Integrated 
Pest Management program. 

Pesticide recertification cred-
its are available. More informa-
tion is available from the New 
York State Turfgrass Association 
at 800-873-8873. 

which took nearly two years and 
covered sectors like sod farms, 
turf product management, 
wholesale and retail distributors, 
turgrass service vendors, 
commecial institutions, golf 
courses and residential house-
holds — appear to point up what 
the FTGA has long suspected: 
that the turfgrass industry has a 
tremendous impact on Florida's 
economy. 

Golf courses accounted for 
$2.6 billion of the total, or 36 
percent, while single-family 
homes and service vendors ac-
counted for $1.5 billion each. 

The study also found that cash 

spent on production, distribu-
tion and use of turgrass prod-
ucts and services in Florida to-
taled $7.25 billion in 1991-92. 

f indings from his nitrogen 
source study, the greens top 
dressing study and variety tri-
als. Nelson will discuss research 
on biocontrol of turfgrass dis-
eases and Neal will show re-
search trials on weed control 
with herbicides and turfgrass 
management effects on weed en-
croachment. 

Drs. Michael Villani and Mar-
tin Petrovic will also present their 
research trials on insect-control 
strategies and the fate of fertiliz-
ers and pesticides. 

More information is available 
from Angelica Hammer at 
Cornell, telephone 607-255-1789. 

Northeast 
CORNELL RESEARCH TO 

BE UNVEILED 
ITHACA, N.Y. — 

The Cornell University 
Turfgrass Field Day, featuring 
talks by Drs. Norm Hummel, 
Eric Nelson and Joe Neal, will be 
held at the Cornell turfgrass plots 
on Bluegrass Lane here June 
15. 

Hummel will present research 
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The new John Deere 220 elevates greens mowing to a higher 
standard-ANSI B71.4-1990. As the certified successor to the popular 
John Deere 22, the 220 brings you a host of new design advantages. 
Take time to learn more about this exciting new mower, then 
call 800/5378233 for more information or the location of your 
nearest John Deere Golf & Turf distributor. 
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Air power takes on Jordanesque task, replacing H.O 
B y P E T E R B LAI S 

INDIAN WELLS, Calif. — 
Using air rather than 
water to clean turf 

equipment is an environmen-
tally friendly idea that has 
caught on in the Palm Springs 
area and will likely spread 
elsewhere, according to U.S. 
Golf Association Green Section 
agronomist Paul Vermeulen. 

Superintendent Doug 
Anderson and Maintenance 
Supervisor Luciano "Chito" 
Velasquez of The Vintage Club 

were among the first to see the 
need for an alternative to 
watering down mowers and 
golf carts. 

The wet grass clippings not 
only offended the olfactories of 
golfers, but the runoff also 
provided nutrients for plants 
that were choking a nearby 
stream, Vermeulen said. 
Mechanically spraying cold 
water on machinery damaged 
greased bearings and cor-
roded engines. 

"Replacing bearings is one 

of those pesky jobs that takes a 
lot of time," Vermeulen said. 

Working together, Anderson 
and Velasquez hit on the idea 
of replacing the water hoses in 
their wash area with eight dry-
cleaning stations equipped 
with air hoses set at 125 
pounds pressure per square 
inch. A blast of air removes 
most of the clippings and loose 
soil from equipment, even under 
engine shrouds where spraying 
water can damage the machin-
ery, Vermeulen said. 

Having eight stations allows 
eight employees to work at 
once, reducing the backup and 
inefficiency associated with a 
single water-wash station. Dry 
clippings can be swept up, 
shoveled into trash cans and 
hauled to a special-waste 
recycling area, Vermeulen said. 

"Environmentally, it's much 
friendlier than a traditional 
water -wash station," the USGA 
agronomist said. "You catch 
the clippings before they wash 
down the drain. And you're not 

ON TH£ GREEN 
mixing water and oil, so there's 
no need to send rinsate 
through a separator." 

Dry cleaning doesn't totally 
eliminate the need for water. 
After being blown dry, each 
machine is rinsed, then parked 
in the maintenance building to 
dry. Machinery must also be 
steam-cleaned on a regular 
schedule. Velasquez routinely 
steam cleans mowers every 
three weeks. 

"Chito is the best-organized 
equipment manager I've ever 
been around in my career," 
Vermeulen said. 

To ensure worker safety, 
goggles must be worn at all 
times in the cleaning area, 
Vermeulen said. A small hole 
drilled through the tip of each 
brass nozzle relieves the 
pressure in the event workers 
hold the hose too close to their 
bodies, he added. The hoses 
are also mounted on automatic-
recoil reels to protect the 
nozzles from being run over as 
vehicles leave the cleaning 
area, Vermeulen explained. 

The only significant costs 
are the air compressor and 
brass nozzles, he said. 

"This system is new to me and 
to most of the country, I 
believe," said Vermeulen, who 
recently transferred from the 
Green Section's Western Region 
to its Mid-Continent office. "It 
started in the Palm Springs area. 
The courses are close together 
and a number of them are now 
using air hoses. A good idea 
spreads quickly there." 

PEST H A N D B O O K OFFERED 

The University of Illinois Co-
operative Extension Service is 
offering its free 1995 Illinois Ur-
ban Pest Management Hand-
book. Developed for golf course 
superintendents, nursery man-
agers, park managers and oth-
ers, the handbook covers in-
sects, weeds and diseases, and 
changes in the laws and regu-
lations regarding pesticide use 
in Illinois. It is available by call-
ing 217-333-2007. 

RUTGERS H O N O R I N G A L U M N I 

EAST BRUNSWICK, N.J. — 
The 6th annual Rutgers Profes-
sional Golf Turf Management 
School and Alumni Awards Ban-
quet will be held at the Ramada 
Inn here, Nov. 4. The evening 
will include certificate awards 
and scholarship presentations, 
guest speakers and an alumni 
reunion. A cocktail hour begins 
at 5 p.m. More information is 
available from Missy Marciante 
at 908-932-9271. 
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Standard operator-presence \ ^^^ 
system and new loop-style ^^^^^ 
handlebars add comfort and safety 
to the 220's design. A low-effort bail 
must be pushed forward to engage and 
mow; while releasing the bail immedi-
ately and automatically disengages the 
reel and traction drive for safety. 

The 220's new Greens Tender Conditioner 
(GTC) features 75 blades to better stimulate 
vertical grass growth. Like the model 22, it's 
powered by an optional gear-drive assembly 
that mounts ahead of the reel. 

•-..uihr', 

A new, more powerful, Kawasaki engine 
powers the 220. Now, the combination of 
3.7 net horsepower, overhead valves, and 
4-cycle design translate into not only more 
power — but quieter operation, as well. 

Aluminum traction rolls on the 220 
are now smooth for less green distur-
bance, and have been widened to 
cover the entire length of the bed-

knife. External differential drive 
still splits power to both traction 

rolls for superior tracking. 

NOTHING RUNS LIKE A D E E R E 

CIRCLE #114 



S H O P T A L K 

Indoor — and 
movable — 
pre-fab building 
an excellent idea 
By T E R R Y B U C H E N 

GALENA, Ohio — Impressed 
with the pre-fabricated pesticide 
storage buildings being mar-

keted the last few years, we purchased 
one for our new golf course during 
construction. 

We ordered it with spill containment 
for 150 gallons under the removable 
flooring; adjustable fiberglass shelving; 
an explosion-proof, glass-covered 150-
watt light fixture; an automatic fire-
protection sprinkler; a 24-hour-a-day 
exhaust fan; and appropriate safety 
signs inside and out. 

Laws vary from state to state. Although 
it may change soon, in Ohio we are not 
yet required to have a separate pesticide 

Buchen photo 

The pre-fabricated pesticide storage building at Double Eagle sits inside another structure. 

Once law requires that we have a 
separate structure a specified 

distance from the maintenance 
building, we will merely have to 
move the pre-fabricated building 

with a forklift. 

louver added as well. 
Heavy landscaping and/or tall 

wooden fencing can keep this pre-fab 
building as inconspicuous as practical. 

In our situation, we felt it was better to 
do it this way then to build a pesticide 
storage building separately. Once the 
pre-fab is moved away from the mainte-
nance building, we can use the separate 
garage area for additional storage of 
maintenance equipment and supplies. 

storage building located a minimum 
distance from the maintenance building, 
or any building for that matter. 

When we built an addition to our 
maintenance building, we made 
provisions to house the pre-fabricated 
pesticide storage building inside our 
maintenance building. 

It had its own garage door, heating 
system, safety shower and safety eye-
wash shower. Outside, we have 
provisions for the sprayer to be filled 
up with water immediately next to the 
pesticide storage area. 

The main reason to have a building 
within a building was to keep a low 

profile with the community, while still 
planning for the future when storage 
laws will probably change. 

Once law requires that we have a 
separate structure a specified distance 
from the maintenance building, we will 
merely have to move the pre-fabricated 
building with a forklift. We can then 
run an electric line for the thermostati-
cally controlled heater and a water line 
for the fire-protection sprinkler. 

Also, we will move the safety shower, 
safety eye wash and hose bib to fill up 
the sprayer over to the new location. 
The 24-hour-a-day exhaust fan will have 
to have a self-opening and closing 

SHOP TALK IS FOR YOU 
Superintendents, their grounds 

crews and mechanics spend a ma-
jor portion of their lives in their 
maintenance buildings. Creating 
the most cost-effective, space-effi-
cient and time-saving operation 
possible is a goal of many. To that 
end we will use this space to share 
ideas that are passed along to us. 
We welcome your contributions. 
Just write: ShopTalk editor, Golf 
Course News, P.O. Box 997, 
Yarmouth, Maine 04096; telephone 
207-846-0600; or fax 207-846-2292. 

Another First 
FROM FLOWTRONEX PSI 

COMPLETE STATION UL LISTED 

a 'nee again, FLOWTRONEX PSI offers a level of quality assurance 

unmatched in the industry. Underwriters Laboratories (UL), the most 

widely recognized independent test ing service in the country, evaluated 

our Silent S to rm pumping systems and found t h e m to meet UL Standards 

for Safety. That 's why the UL Mark of Safety is on every Silent S to rm 

p u m p station, covering the ENTIRE p u m p station, f rom controls to 

condui t and skid to discharge manifold. It's jus t another example 

of how FLOWTRONEX PSI leads the way 

for the turfgrass industry. 

FLOWTRONEX PSI Ltd I B M ' R i 
Pumping Systems 
JM 

INDUSTRY LEADERS IN 
Q U A L I T Y , S E R V I C E 

fax 214-357-5861 
AND I N N O V A T I O N 

Warren's Group 
just took the 

headaches out o f 
buying sod and sprigs! 

100% guaranteed 
O pricing 
O availability 
© quality and uniformity 
O on-time delivery 
0 superior sodding and 

sprigging services for golf 
courses and sports fields 

Warren's Turf 
Warren's Group, Inc. 

In Indiana C a l l : 1 800 954-5577 
In T e x a s C a l l : 1 800 252-3648 

In Northern Ca l i forn ia C a l l : 1 800 828-8882 

southern turf nurseries 
Warren's Group, Inc. 

In G e o r g i a C a l l : 1 800 841-6413 
In Virg in ia C a l l : 1 800 922-8873 

In Hawaii C a l l : 808 293-1544 

100% satisfaction guaranteed. Perìodi 

Call us for more information. 



Earth First! & last 
Continued from page 10 

Let's take a further glimpse 
inside EF!'s house organ in this, 
its Eostar issue (the April-May 
edition being named for Eostar, 
the Saxon Goddess of Spring 
who "takes the form of a white 
rabbit. She brings the dawn. The 
sun rises at equinox, directly out 
of the east..." enough already!). 

• Where else could Interior 
Secretary Bruce Babbitt be 
called "Babbling Bruce" and 
cited as hobnobbing with "Re-
publican politicians, developers, 
polluters and compromising eco-
yuppies"? This is the same Bruce 
Babbitt who, as chairman of the 
League of Conservation Voters 
(LCV), proclaimed in his intro-
duction to the LCV's 1991 Envi-
ronmental Scorecard of Congres-
sional votes: "We must identify 
our enemies and drive them into 
oblivion." 

• Where else could an "indig-
enous person" (that's Native 
American Indian for the neo-po-
litically correct) excuse arson 
that destroyed 32 years of re-
search at Michigan State Uni-
versity with the statement: 
"Sometimes we are forced to do 
things we do not like when we 
are warriors."? 

• Where else can you order 
the book: A Field Guide to 
Monkeywrenching, whose cover 
is duplicated as the cover of this 
Eostar edition: a silhouette of 
two wrench-wielding people in 
the darkness of night walking 
toward a piece of machinery. 
Guess their intent? 

• Among the T-shirts it pro-
motes: "My Heroes Have Always 
Killed Cowboys" (emblazoned 
with a picture of four gun-toting 
indigenous persons) and "Fac-
tories don't burn down by them-
selves... They need help from 
you" (sporting a picture of a 
charred building). 

• Among the bumperstickers 
it offers: "Resist Much, Obey 
Little" and "Developers Go Build 

Professor urges 
triazole research 
Continued from page 15 
in we have problems with den-
sity of turf. 

"People are trying to prevent 
algae and the PGR effect seems 
to actually increase algae. But it 
seems to be temperature-related. 
In the spring and fall these 
triazoles don't give a growth 
regulator effect." 

Burpee's tests, using triazoles 
to control brown patch on creep-
ing bentgrass, have been per-
formed in June, July and August. 
Brown patch control requires one 
of the highest label rates as well. 

He said he did not have evi-
dence of growth regulator ef-
fects from all the triazoles, "but 
at least some. And it is very 
possible that not all the 
tr iazoles react equally se-
verely. Some may give more 
potent PGR effect than others." 
GOLF COURSE NEWS 

in Hell." 
Speaking out of one side of 

their mouths, EF!ers say they 
want to be a real—and respected 
— player in the field of ideolo-
gies. Yet, out of the other side of 
their mouths they espouse care-
less destruction of property. 

You might think environmen-
tal organizations care for the 
Earth? "No way!" say EF!ers. 

Speaking at the Land Air Wa-
ter Conference in Eugene, Ore., 
EF! spokesman Jeffrey St. Clair 
said, "We've got some national 
environmental groups like The 
Wilderness Society and the Si-
erra Club that are doing a damn 
fine job" of destroying the envi-

ronmental movement. 
Tell that to the scores of 

homeowners, landowners, devel-
opers and others whose plans 
they've held up for months, even 
years, in courts and community 
meeting rooms. 

Calling the environmental 
movement neutered, without vi-
sion and void of common sense, 
St. Clair said groups like the 
Natural Resources Defense 
Council, Environmental Defense 
Fund and The Wilderness Soci-
ety have been bought by corpo-
rate foundations who advocate 
"extremely conservative social 
agendas." E-gads! St. Clair said 
they even give across the spec-

trum — from "right-wing causes 
like the Billy Graham crusade, 
the Christian anti-communist 
crusade" [anyone ever heard of 
such a group?] to the Western 
Ancient Forest Campaign. 

Shame! 
Asking readers in an editorial 

if the EF! movement should work 
within the system for the stron-
gest law possible or pursue av-
enues of resistance that are more 
overtly revolutionary, Craig 
Beneville says: "Perhaps we 
would be best off focusing less 
on law and more on making life 
hell for the eco-plunderers in the 
field?" 

Overlooking the great strides 

the EPA claims have been made 
over the last 25 years of Earth 
Days, Beneville contends that 
politicians care not about the 
environment when pitted against 
business or industry. Perhaps he 
has been living in Kiev? 

Believe it or not, the Eugene, 
Ore.-based EF! has chapters 
from Alaska to Georgia. And 
there may be one in your back-
yard. (We're blessed with three 
in Maine.) So watch out. 

As Seed Research of Oregon 
technical agronomist Skip Lynch 
said: "In the afterglow of the golf 
summit in Monterey just a few 
months in the past, I was sad-
dened to read such hatred." 

SO QUIET, 
YOU CAN HEAR 
A PUTT DROP 

World's first slsctric bunker rake 
Exclusive ultra-quiet finishing rake 

SMOOTH, FIRM FINISH... NOT SOFT 

The quiet and efficiency of electric power 
comes to sand bunker maintenance... with 
clean, pollution-free operation... minimum 
of maintenance... low cost... and a new and 
exclusive, silent clicker sand rake system... 
without the many problems of engine noise, 
emissions, fluids and interruption of play. 
You must see... and hear(?)... Sand Star E. 

A L W A Y S O U T F R O N T 

SMITHCO 
W A Y N E , P E N N S Y L V A N I A 1 9 0 8 7 

CIRCLE #117 

NEW SILENT SAND FINISH R A K E 



In Bermudagrass, 
the future is here 

BERMUDAGRASS REPORT 

USDA's National Bermudagrass Test Update: 1992-94 
Name 
TDS-BM1 
*Midlawn 
*Midfield 
*Midiron 
*Tifgreen 
*Tifway 

* »Mirage 
*Texturf 10 
• OKS 91-11 
STF-1 

•J-27 
*»Guymon 
*»Jackpot 
*»Sundevil 
• FMC5-91 
•FMC 6-91 
•OKS 91-1 
Floradwarf 

•FMC 2-90 
•FMC 3-91 

*•Sahara 
* »Cheyenne 
*»Sonesta 
* »Primavera 
*• Ariz. Common-
Seed 
*Ariz.Common-

Veg. 
LSD Value 

ALI ARI AZI CA2 CA3 FLl GAI GA2 IL2 KS2 KYI LA2 MDl M02M03MS1 OKI OK2 TX1 TX2 UBI VAI VA4 Mean 
5.8 
5.7 
5.7 
5.7 
5.8 
5.8 
5.8 
5.8 
5.9 
5.9 
5.6 
5.7 
5.6 
5.8 
5.6 
5.8 
5.7 
5.8 
5.6 
5.7 
5.8 
5.7 
5.8 
5.8 

8.0 
7.3 
6.9 
7.2 
8.3 
7.6 
5.8 
7.3 
6.5 
6.8 
5.7 
5.9 
5.9 
5.4 
5.8 
6.2 
5.3 
6.7 
5.5 
5.3 
5.7 
5.3 
5.3 
5.5 

7.3 
6.1 
6.1 
5.9 
7.2 
7.1 
5.9 
5.3 
6.7 
5.5 
6.0 
5.9 
5.4 
5.3 
4.9 
5.5 
4.7 
5.5 
4.8 
5.3 
5.3 
4.5 
5.1 
4.5 

5.7 
5.2 
5.4 
5.4 
5.5 
5.4 
5.0 
5.7 
5.5 
5.4 
5.2 
5.2 
5.0 
4.6 
4.7 
4.8 
4.3 
4.9 
4.9 
4.7 
4.7 
4.4 
4.5 
4.3 

5.9 
5.5 
5.5 
5.6 
5.7 
6.0 
5.0 
5.2 
5.2 
4.8 
4.8 
4.9 
4.7 
4.7 
4.7 
4.6 
4.5 
5.6 
4.5 
4.7 
4.8 
4.5 
4.5 
4.5 

7.5 
5.3 
5.8 
6.8 
6.8 
7.7 
5.5 
7.1 
5.4 
5.4 
5.1 
5.1 
5.5 
4.6 
5.4 
5.1 
4.7 
6.6 
5.0 
5.3 
4.9 
4.7 
4.8 
4.7 

4.6 
4.4 
3.8 
4.1 
4.4 
5.5 
4.4 
4.3 
4.0 
4.2 
4.3 
4.4 
4.3 
4.2 
4.5 
4.5 
4.3 
4.3 
4.4 
4.1 
4.2 
4.6 
4.3 
4.3 

4.4 
2.7 
2.9 
3.0 
4.2 
3.4 
3.8 
2.8 
3.6 
2.9 
3.3 
3.2 
3.3 
3.3 
3.5 
3.8 
3.5 
3.4 
3.8 
3.7 
3.6 
3.3 
3.3 
3.4 

7.9 
8.5 
8.4 
8.0 
7.7 
8 . 8 
7.3 
6.8 
8.0 
8.2 
7.8 
7.6 
7.3 
7.1 
7.5 
7.7 
7.0 
6.8 
7.3 
6.6 
6.5 
6.8 
6.9 
6.8 

7.9 
8 . 2 
8 .1 
8 .1 
7.3 
7.3 
8 . 8 
7.9 
8.0 
7.5 
8 . 2 
8.0 
7.8 
7.8 
6.6 
6.7 
7.1 
3.8 
6.6 
6.3 
6.3 
6.2 
6.4 
6.1 

6.0 
5.9 
5.0 
5.4 
6.5 
6.2 
5.7 
5.6 
5.3 
5.4 
4.9 
5.3 
5.4 
5.2 
5.5 
5.4 
5.3 
4.7 
5.3 
5.5 
5.5 
4.8 
5.3 
5.1 

1.7 
7.7 
7.3 
7.0 
1.7 
1.3 
6.3 
1.0 
7.0 
3.0 
6.0 
6 .0 
2.7 
4.7 
3.0 
2.3 
3.3 
1.0 
2.0 
2.3 
2.0 
1.7 
1.7 
1.7 

6.4 
5.4 
5.9 
5.6 
5.8 
2.7 
5.2 
5.8 
4.4 
5.5 
5.0 
4.9 
3.4 
3.8 
2 .1 
1.6 
2.8 
1.0 
1.4 
1.1 
1.3 
1.8 
1.3 
1.3 

5.3 
4.9 
5.3 
4.4 
5.2 
2.9 
4.0 
4.1 
3.4 
5.3 
4.0 
3.2 
2.8 
3.3 
1.6 
1.6 
2.9 
1.1 
1.0 
1.6 
1.4 
1.9 
1.4 
1.2 

7.1 
5.7 
5.9 
5.9 
7.0 
7.6 
4.9 
5.6 
4.7 
5.3 
4.8 
4.9 
5.1 
4.8 
4.9 
5.3 
4.9 
5.8 
4.9 
5.0 
4.8 
4.8 
4.8 
4.7 

7.4 
7.0 
6.9 
6.5 
7.0 
7.0 
5.9 
6.3 
5.9 
6.1 
5.2 
6.0 
5.0 
4.4 
5.3 
5.5 
5.1 
3.9 
4.9 
5.1 
4.3 
4.5 
3.9 
3.3 

8.3 
7.0 
6.7 
6.8 
8.3 
8.0 
6.2 
7.0 
5.8 
6.7 
5.5 
5.8 
6.0 
5.3 
6.2 
6.3 
5.7 
5.8 
5.8 
6.2 
5.7 
5.2 
4.5 
4.3 

6.4 
6.5 
6.7 
6.6 
6 .6 
6.9 
6.3 
6.4 
6.1 
6.2 
6.1 
6 .1 
5.7 
5.9 
5.9 
6.1 
6.0 
4.9 
6.0 
6.0 
6 .0 
5.7 
6.0 
5.8 

4.3 
6.3 
6.1 
5.2 
2.7 
4.9 
5.1 
4.1 
5.6 
4.4 
5.5 
4.9 
4.5 
4.1 
5.1 
2.9 
2.1 
1.0 
3.4 
2.8 
3.5 
5.3 
3.2 
2.3 

3.7 
5.8 
5.9 
5.2 
2.5 
2.3 
4,3 
3.7 
3.5 
2.9 
3.9 
3.9 
3.6 
2.5 
2.0 
1.7 
2 .1 
1.3 
2.5 
1.1 
2.2 
1.2 
1.2 
1.3 

7.6 
6.0 
6.1 
6.8 
7.5 
7.3 
5.7 
6.4 
5.4 
5.8 
5.5 
5.2 
5.9 
5.7 
5.5 
6.1 
5.7 
5.8 
5.7 
5.8 
5.7 
5.1 
5.2 
5.2 

5.6 5.3 4.9 4.3 4.5 4.6 4.1 3.5 3.3 6.9 5.8 5.3 2.0 1.1 1.1 4.9 3.4 4.3 5.8 1.1 1.7 1.2 5.1 

5.7 5.2 3.6 4.1 4.0 3.3 3.9 3.0 4.0 6.2 5.1 4.1 1.3 1.1 1.1 4.5 5.2 5.5 5.8 1.1 3.8 1.0 4.6 
0.2 0.5 1.0 0.3 0.4 0.7 0.7 0.7 1.0 0.6 0.7 0.8 1.6 1.2 1.2 0.3 1.4 1.5 0.4 0.5 1.9 1.3 0.5 

6.0 
5.9 
5.8 
5.8 
5.8 
5.7 
5.3 
5.3 
5.3 
5.3 
5.1 
5.1 
4.8 
4.7 
4.6 
4.5 
4.4 
4.3 
4.3 
4.3 
4.3 
4.2 
4.1 
3.9 

3.9 

3.8 
0.2 

Continued from page 15 
Research of Oregon introduced 
Primavera. Jacklin Seed Co.'s Jackpot will 
be available for the first time in July. 
International Seed, Inc. (ISI) is releasing 
two new varieties this year — Mirage and 
Pyramid. And Medalist America's 
Sundevil 2 looms as another grass of 
choice. FMC is introducing Sultan this fall 
as well as its new, unnamed hybrid. All are 
seeded types that have good seed-yield, 
which is not the case with many cultivars. 

"In Bermudagrass, we have to make 
just small gains to make huge advances 
over Arizona common [Bermudagrass] 
said Craig Edminster, director of research 
at International Seed. "Ultimately, the goal 
is to get these seeded types so they will 
compete with vegetative types... 

"Clearly, seeded Bermudagrass already 
exists today that is comparable in quality 
to vegetative types, but it would be cost-
prohibitive in the marketplace. It may be 
available in five years at a very competi-
tive price." 

Klingenberg said FMC's hybrid "could 
be used in greens, but it would be more of 
a low-input golf course because it is still a 
little coarser than from a dwarf Bermuda. 
And it is still going to require high main-
tenance because it is so thick that you 
will have thatch buildup, especially un-
der high-fertility conditions. It's not a 
low-maintenance grass, but it will be lower 
than your Tifways. It's definitely for fair-
ways, great for tees and good for greens 
collars and places like that." 

"We are several years down the road 
before we can challenge the Tifs' on qual-
ity," said Stapp. "We're making progress 
every year on it," he added, admitting 
that "several years" to a researcher is like 
tomorrow to others. 

Public and private plant breeders have 
stepped up their development efforts for 
better Bermudagrasses, according to 
Kevin Morris, national director of the 
U.S. Department of Agriculture's National 
Turfgrass Evaluation Program. "The 
warm-season grasses are of interest. Any-
thing you can seed is of interest." 

• • • 
Meanwhile, superintendents across the 

mid-South and Southern tier of the nation 
await more cold-tolerant varieties. For too 
long they have feared walking onto their 
courses after a cold snap to find dead grass. 

"The winter before last, courses lost 
Bermudagrass throughout the Tennes-
see Valley," said Lynch. "It was dead ev-
erywhere. The Sarah Lee Classic was 
played on dead grass at The Hermitage 
[Richmond, Va.] last spring. In July it still 
was not recovered. Also in southern Ken-
tucky, southern and western Virginia up to 
the Chesapeake area. Missouri. Oklahoma. 

"Anywhere in the transition zone, even 
southern Illinois, is a candidate for some 
of these Bermudagrasses." 

"The biggest problem [to overcome] is 
winter-hardiness," said Morris. "People 
would like to use it farther north." 

"We tested [a new, unnamed cultivar] as 
far north as Kentucky," said Doug Brede, 
research director at Jacklin Seed. "We're 
trying to engineer them more towards a 
Tifway 41-type of grass, which means we 
have to concentrate on texture and density. 
We've already achieved a darker green with-
out the necessity of putting on more fertil-
izer. That will be put in production for the 
first time this summer and be on the mar-

The following are conditions at the sites of the 
Bermudagrass national tests, including, in order, 
location, soil texture, soil pH, nitrogen applied (in 
pounds per 1,000 square feet), mowing height (in 
inches) and irrigation practiced: 

AL1 — Auburn University, Ala., N/A. 
AR1 — Fayetteville, Ark., N/A. 
AZ1 —Tucson, Ariz., sandy loam, 7.6-8.5,2.1-3.0, 

1.1-1.5, to prevent stress. 
CA2 — Santa Ana, Calif., sandy loam, 6.6-7.0, 3.1-

4.0, 0.6-1.0, to prevent stress. 
CA3 — Riverside, Calif., sandy loam, 6.6-7.0, 3.1-

4.0, 0.6-1.0, to prevent stress. 
FLl — Gainesville, Fla., loamy sand, 6.6-7.0, 1.1-

2.0, 0.6-1.0, to prevent stress. 
GA1 — Griffin, Ga. (high soil pH), sandy loam, 

ket in two years." 
"We're comparing everything to Tifway 

and Tifgreen," said Morris. "If the ulti-
mate is fine texture, it will be difficult to 
beat Tifgreen." 

Yet, Taliaferro feels a Bermudagrass 
variety suitable for tees and greens will 
be released "relatively quickly. Arden 
[Baltensburger] has very good looking 
seeded Bermudagrasses. There has been 
substantial improvement in forage-quality 
types that have been released, and seed 
will be on the market relatively soon." 

Taliaferro, whose research is center-
ing on the African Bermudagrass 
Cynodon-transvaalensis, said there is 
"substantial genetic variation within that 
species ... which can be used for genetic 
improvement. We are looking at selec-
tions for two basic purposes: one, poten-
tial use on putting greens in the deep 
South; and, two, their use in other appli-
cations in the transition zone because 
they do have quite good cold tolerance... 

"There is a good possibility we may 
release one or more African selections as 
cultivars for turf use, not necessarily ini-
tially for greens, but perhaps tee boxes or 
fairways in the upper South in particular. 
While we've not found selections we feel 
are candidates for release and use on 
putting greens in the deep South, their 
variations open up that possibility. They 
are extremely fine-textured and can with-
stand cutting at 3/16 inch, or as low as 1/ 
8 inch for limited times." 

Bermudas are aggressive, quick to re-
cover, drought-, wear- and salt-tolerant, 
and stand up better to effluent than cool-
season grasses. If fine-textured, they can 
be mowed low. So, researchers push ahead 
searching for the ultimate Bermudagrass. 
As seed pioneer Royce Richardson, then-
Farmers Marketing president, said before 
he died in 1993: "Bermudagrass does some 
great things on a golf course." 

5.6-6.0, 3.1-4.0, 0.6-1.0, to prevent stress. 
GA2 — Griffin, Ga. (low soil pH), sandy loam, 4.6-

5.5, 3.1-4.0, 0.6-1.0, to prevent dormancy. 
IL2 — Carbondale, 111., silty clay loam, 6.1-6.5, 

3.1-4.0, 1.1-1.5, no irrigation. 
KS2 —Wichita, Kan., sandy loam, 6.6-7.0,3.1-4.0, 

0.6-1.0, only during severe stress. 
KYI — Lexington, Ky., silt loam and silt, 6.1-6.5, 

1.1-2.0, 0.6-1.0, only during severe stress. 
LA2 — Calhoun, La., sandy loam, 5.6-6.0, 2.1-3.0, 

1.1-1.5, to prevent stress. 
MDl — Silver Spring, Md., sandy loam, 6.1-6.5, 

3.1-4.0, 0.6-1.0, to prevent dormancy. 
MOl — Columbia, Mo., silt loam and silt, 6.1-6.5, 

2.1-3.0, 1.6-2.0, to prevent stress. 
M 0 2 — New Franklin, Mo., silt loam and silt, 6.1-

6.5, 2.1-3.0, 1.6-2.0, to prevent stress. 

MSI — Mississippi State, Miss., sandy clay 
loam, 6.6-7.0, 2.1-3.0, 2.1-2.5, to prevent dor-
mancy. 

NE1 — Lincoln, Neb., sandy clay loam, 6.6-7.0, 
3.1-4.0, 2.6-3.0, to prevent stress. 

OKI — Stillwater, Okla., loam, 6.6-7.0, 1.1-2.0, 
1.6-2.0, to prevent stress. 

TX1 — Dallas, Texas (full sun), silty clay and clay, 
7.6-8.5, 3.1-4.0, 0.6-1.0, to prevent stress. 

TX2 — Dallas, Texas (partial shade), silty clay 
and clay, 7.6-8.5, 0.0-1.0, 2.1-2.5, to prevent stress. 

UB1 — Beltsville, Md. (highmaintenance),loam, 
5.6-6.0, 1.1-2.0, 0.6-1.0, to prevent stress. 

VA1 — Blacksburg, Va., silty loam and silt, 6.1-
6.5, 3.1-4.0, 0.6-1.0, only during severe stress. 

VA4 — Virginia Beach, Va., sandy loam, 5.6-6.0, 
4.1-5.0, 0.6-1.0, to prevent dormancy. 

For supers, 1995 could be a 
jackpot in buying Bermudas 

Among the new grasses adding to 
the selection mix this year are: 

• Jackpot, available in July from 
Jacklin. "What we've concentrated on 
with Jackpot," said Jacklin research 
director Dr. Doug Brede, "is to go for 
a real fine texture in a seeded Ber-
muda. Until this point, we were at a 
moderate texture, mainly because we 
wanted to get as cold-hardy as we could. 
Through testing in northern Idaho, we 
were able to find cold-tolerance. It goes 
against the belief that fine-textured 
Bermudas don't have cold tolerance." 

• Sundevil 2 from Medalist America. 
Developed by Jacklin, Sundevil 2 is a 
cultivar in the Jackpot series. Like Jack-
pot, it is a good seed yielder. 

• Primavera from Seed Research of 
Oregon. Aimed mostly for golf course 
roughs in its current state, Primavera 
has shown "very good cold-hardiness 
and good dark green color," said Seed 
Research technical agronomist Skip 
Lynch. "The only thing it's not is fine-
textured when compared to hybrids. 
Compared to other commons, it is sig-
nificantly finer. It just is not what people 
expect for fairways." 

• Mirage and Pyramid from Interna-
tional Seed. "Our objective is to take 
Mirage into the mid-South, the north-
ern fringe of the Bermudagrass belt, in 
the fairways," said Director of Research 
Craig Edminster. "Pyramid is more of 
a warm-blooded type of Bermuda and 
is very fine-bladed." 

Mirage has phenomenal cold toler-

ance, Edminster said, adding that 
means it survives well in Kentucky, 
Tennessee, the mid-South, and in 
areas where Bermudagrasses don't 
typically do well like southern re-
gions of the Southern Hemisphere, 
Argentina, Brazil and Southern Aus-
tralia. 

• Yuma and Cheyenne from 
Pennington. Cheyenne, on the mar-
ket for three years, "exhibits a lot of 
cold tolerance," said Stapp. "We've 
grown it as far north as Wichita, Kan-
sas City, into the Washington, D.C., 
area with success. " 

New on the market this year, Yuma 
is finer-bladed and lower-growing, 
but without Cheyenne's cold toler-
ance. 

• Sultan, a seeded variety, and a 
hybrid seeded variety from the Prin-
cess brand from Farmers Market-
ing. Sultan is coming out this fall, 
and in 1996 "we will be going full 
bore with it," said plant breeder Jeff 
Klingenberg. "It's not a massive im-
provement, but significant enough 
to quantify as a new variety. It's bet-
ter in density, has a more uniform 
texture, is greener in color and has a 
better response to fertilizer." 

The Princess brand hybrid, he said, 
"has the quality of a Tifway." It will be 
available in a very limited quantity this 
year, he said. "It is very hardy. The 
quality is as dense as and has the color 
of Tifgreen, and can be used on tees 
and fairways quite easily." 
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BtRMUDAGRASS REPORT 

Bermudagrass Decline problems? Beware triazoles ONE EXCEPTION AMONG TRIAZOLES 
While other triazole-based fungi-

cides regulate plant growth in 
Bermudagrass, a new product may 
be coming on the market next year 
that does not have that effect, ac-
cording to University of Florida 
Associate Professor Monica Elliott 

"We don't see a negative response 
with Bayer's Lynx," she said. "Un-
like the others, it does not stop 
growth." 

Lynx, whose active ingredient is 
tebuconazole, is "progressing 
along, but not yet on the doorstep" 
of being released, according to Jim 
Dotson, Bayer's product develop-
ment manager for turf and orna-
mental products. 

"We are hopeful of registration 
[of Lynx] in 1996," Dotson said, 
"and that depends on EPA [Envi-
ronmental Protection Agency] re-
view time." 

B y M A R K L E S L I E 

FT. LAUDERDALE, Fla. — Southern 
superintendents are living "on the edge" 
in growing Bermudagrass, and one re-
searcher hopes to help prevent them from 
going over that edge in fighting 
Bermudagrass Decline. 

"There is no way to fight the 
Bermudagrass Decline except by raising 
the height of cut," said Monica Elliott, 
associate professor of plant pathology at 
the University of Florida's Ft. Lauderdale 
Research Center. "Fungicides don't work. 
We've looked at other cultural treatments, 
too, in terms of increasing fertility and we 
see no response. The best response is to 
simply raise the height of cut. 

"On a Tifgreen [Bermudagrass] put-
ting green we went from 3/16- to 1/4-inch 
[height] and it was literally the difference 
between death and life. That's very subtle 
—1/16 inch. But that is how close we are 
to the edge on Bermudagrass greens 
down here during the summer months." 

Tifdwarf putting greens will tolerate a 
lower height, but even they won't survive 
a 1/8- or 5/32-inch cut all summer, she 
said. 

Elliott's four-year research project fo-
cused on using triazole fungicides to con-
trol Bermudagrass Decline — a root-rot 
disease, she said. "That is when I discov-
ered the negative response. None of the 
fungicides improved the quality over the 
check treatment where no fungicides 
were used. There was absolutely no posi-
tive response." 

In fact, she said her research shows 
superintendents may be exacerbating 
their Bermudagrass Decline problems if 
they use triazoles. Although triazoles can 
work wonders on cool-season grasses, 
and even enhance their growth, Elliott 
found quite the opposite in warm-season 
climates. 

"In some cases we see a negative re-
sponse to triazole fungicides," she said. 
"They are in the same chemical class as 
some of the plant growth regulators 
(PGRs)..." 

The Ft. Lauderdale project examined 
triazoles on Bermudagrass Decline in May 
through October. But Elliott said: "I sus-
pect we would see a similar response in the 
winter — which is no response. We might 
even see a negative response again." 

She said using triazole fungicides on 
Bermudagrass "once in awhile" would be 
all right. "But when it is used repeatedly, 
people tend to run into problems," she 
said, listing a color change (perhaps a 
greenish brown, or darker green) as well 
as reduced growth ("sometimes signifi-
cantly, then the grass starts to thin out 
and weeds often can come in"). 

Elliott also warned about combining 
triazole products, such as a fungicide with 
a PGR, "because you will get a double 
whammy. 

"There is also some concern with pre-
emergent dinitroaniline [DNA] herbi-
cides that inhibit root growth of grass 
weeds," she added. "If a turfgrass plant's 
growth is being affected by a triazole 
fungicide and you have these herbicides 
down, too, you may see problems in terms 
of recovery. The fungicides may be re-
ducing the growth of the plant, which 
includes the roots, and so you shorten 
the root system up to the zone where the 
herbicides are located. Then you can't 
get the roots to recover on the turfgrass." 

Meanwhile, research at the University 
of Georgia indicates that even on cool-
season grasses, some of the new triazoles 
cause some growth regulation, accord-
ing to Dr. Lee Burpee, who has conducted 
the research from the Griffin Station 30 
miles south of Atlanta. 

"We've looked at triazoles for control 
on creeping bentgrass with at least some 
of the triazoles," Burpee said. "When you 
apply them at the recommended rate for 
brown patch (usually one of the highest 
label rates) in June, July and August, we 
do see growth regulator effects. I can't 
say all the triazoles, but at least some." 

"I think it's dependent on the product. 
Some are more regulatory than others," 
Elliott said. 

The height-of-cut solution gives the turf 
a better chance of living even if its root 
system is poor, she added. "A lot of times, 
you can try gradually raising heights and 
explaining to the membership. A couple 
of courses that have few players during 
the summer are raising the height, pe-
riod. When the bulk of the players return 
in the fall they have turf to play on. 

"On public courses you have a prob-
lem. A lot of superintendents bounce the 
height up and down. When the turf starts 
to look real stressed, they raise the 
height." 

Superintendents needing to maintain 
fast green speed can compensate for the 
raised height by such cultural methods 
as double-cutting, grooming, rolling and 
top dressing, Elliott said. "You don't want 
to roll all the time. But when you have to 
raise the height of cut to save the grass, 
you can increase the putting speed to 
keep your job." 

• • • 

Elliott said she has suspicions about 
why triazole fungicides do not affect 
Bermudagrass Decline. 

"One is the growth regulation re-
sponse," she said. Second, a recent paper 
in an ecology journal reported that com-
mon Bermudagrass responds to low nu-
trition or low light. 

"In a low cumulative light situation, 
which is essentially what we have in 

Florida in the summer months, 
Bermudagrass puts all its energy into 
stolons, not roots... This time of year 
Bermudagrass is at its best. It has an inten-
sive root system and looks beautiful. Then 
it seems to gradually decline over the sum-
mer. Its best months are March to June. 
Then in August everything is gone. I think 
that is why we don't see a response to the 
fungicide. The plant isn't responding natu-
rally to replacing roots yet." 
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BtRMUDÄGRÄSS REPORT 

For Bermudagrass seed marketers: the 40-40 zone is their oyster 
B y M A R K L E S L I E 

Consider the growing zone of 
Bermudagrass — 40 degrees north to 40 
degrees south of the Equator — and it's 
obvious there is a mammoth market for 
this warm-season turf in golf. Yet, only in 
recent years have seed companies and 
universities researchers started to key 
on developing seeded varieties to com-
pete with the industry's standard-bearer 
for the last 30 years: the vegetatively 
propagated Tifway 419 Bermuda. 

"It's amazing we have done so much 
work on cool-season grasses over the 
years and not devoted much time to warm-
season," said Ronnie Stapp, senior vice 

president of seed operations for Pennington 
Enterprises. "But we have seen that the 
market can be grown, going north and 
further penetrating the area that Bermuda 
is already in... and winning customers who 
would otherwise be buying sod." 

Farmers Marketing Corp., Interna-
tional Seed Inc., Jacklin Seed Co., Medal-
ist America, O.M. Scott, Pennington and 
Seed Research of Oregon are all players 
in the market. 

"Our intention six years ago was to get 
into the Bermudagrass business because, 
as far as warm-season species go, it clearly 
had not been worked on, so it provided a 
lot of proprietary opportunity," said Craig 

Edminster, director of research for Inter-
national Seeds. "It doesn't have the glamor 
of zoysiagrass or St. Augustine. But it is 
low maintenance-oriented (in water, 
toughness, drought-tolerance, ability to 
live in many different climates, perform 
under low height of cut). 

"If you're in the mid-South and want to 
reduce costs of maintaining your golf 
course but want that elite bentgrass for 
the high-end golfer, Bermudagrass is the 
choice. The problem is, it's dormant in 
the winter, and, depending on your situa-
tion, that may or may not be acceptable. 

"You don't have to have a crystal ball 
to see this warm-season species has 

potential," he added. 
That potential goes far beyond an ex-

tensive market in the United States. 
"Those folks in Southeast Asia don't 

have the infrastructure for the sod indus-
try like we do, and it will be years and 
years before they do. So if you can pro-
vide, in a bag, a type of Bermudagrass 
comparable to, or a little less in perfor-
mance [than vegetative varieties], you 
have a huge international market," 
Edminster said. 

Pennington, whose Arizona operation 
reportedly handles about one-third of the 
12 million pounds of Bermudagrass pro-
duced in the United States, concurred. 

I l i Playing: Transition Zone 
Certified Midlawn Bermuda 

CIRCLE #118 

NTEP begins membership 
The National Turfgrass Evaluation Program (NTEP) 

has initiated a $30 annual membership fee. Payment of the 
membership fee entitles individuals to receive all NTEP 
reports produced in 1995. Exempt from the fee are univer-
sity turfgrass faculty members and seed companies that 
enter grasses into NTEP tests. 

NTEP was initiated in 1980 to provide unbiased informa-
tion on turfgrasses to the turfgrass industry. Since 1980, 
several hundred grasses have been tested by NTEP with 
more than 600 grasses currently being tested in locations 
throughout the United States and Canada. Grasses tested 
include Kentucky bluegrass, perennial ryegrass, tall fes-
cue, fine leaf fescue, bentgrass, bermudagrass, buffalograss 
and zoysiagrass. NTEP progress reports contain informa-
tion on turfgrass quality, genetic color, leaf texture, spring 
green-up, density, disease and insect resistance, drought 
and cold tolerance, establishment rate and many other 
characteristics. 

The NTEP is a sponsored program of the National 
Turfgrass Federation, Inc. and the United States Depart-
ment of Agriculture. The National Turfgrass Federation, 
Inc. is recognized by the Internal Revenue Service as a 501 
(c) (3) non-profit organization; therefore membership fees 
may be tax deductible. Please consult your tax adviser for 
details. 

For information about the NTEP please contact: Kevin 
N. Morris, National Program Coordinator, National 
Turfgrass Evaluation Program, Beltsville Agricultural Re-
search Center-West, Building 002, Room 013, Beltsville, 
MD USA 20705; Phone 301-504-5125; Fax 301-504—5167. 
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Seed vs. sod equals 
'huge cost savings' 
for superintendents 

Once seed-propagated Bermudagrass 
varieties on a par with vegetative types 
are developed, cost savings will be huge. 

Seeding costs half what sprigging costs, 
Pennington Enterprises' Ronnie Stapp es-
t imated. Internat ional Seeds ' Craig 
Edminster thinks the savings are even 
greater. "If you sod a standard golf course 
wall to wall with Bermudagrass (70 to 90 
acres of fairway, another 30 to 45 of 
roughs), that will cost you close to 
$500,000," he said. "You can cover 90 
acres with 8,100 pounds of Bermudagrass 
seed — a fraction of the sod cost." 

"And if you can get it to come up within 
seven to 10 days, how does that compare 
to sprigging — with all the water, fertil-
izer, etc. you need for sprigs?" asked Skip 
Lynch of Seed Research of Oregon. 

Seed is also "so much more convenient 
and reliable. Someone can buy seed that 
is certified and can keep it on the shelf," 
said Dr. Doug Brede, research director 
for Jacklin Seed. 

"Once it's established, you've got a 
population of grass that is going to be 
aggressive and uniform," Klingenberg 
said. "Remember, when you're putting 
down sod, unless you stolonize it—which 
is probably what they'll be doing from 
here on out in big areas — you've got that 
long period of time for it to grow together. 
And if you put down straight carpet sod, 
you've got that interface between the sod 
and soil that can cause problems down 
the road..." 

NTEP field day set 
BELTSVILLE, Md. — On Aug. 3, from 

8:30 a.m. to 12:30 p.m., the National 
Turfgrass Evaluation Program (NTEP) 
will conduct a turfgrass research field 
day here at the U.S. Drug Administration 
Beltsville Agricultural Research Center. 

Topics will include discussion and dis-
play of NTEP tests of Kentucky blue-
grass, perennial ryegrass, tall fescue, 
fineleaf fescue, bentgrass, Bermudagrass, 
buffalograss, zoysiagrass; establishment 
methods of zoysiagrass; traffic tolerance 
of cultivars, blends and mixtures; traffic 
tolerance of poa supina mixtures; en-
dophyte-enhanced grasses; low main-
tenance performance of tall fescue, Ken-
tucky b l u e g r a s s and zoys iagrass ; 
organic fertilizer use on turfgrass; man-
agement of the zoysiagrass/tall fescue 
mixture. 



The Name Game 
Continued from page 1 
Riviera, Rebel, Nomad, Blazer, 
Taurus, Avanti, El Dorado, Re-
gal, (La) Sabre, Eclipse, Cutless, 
Jaguar, Seville," recounted Steve 
Tubbs, president of Turf Mer-
chants. "In a world of sameness, 
it's important to be unique. One 
of the best names ever was a turf-
type fine fescue that came out in 
the early '80s called Houndog 
[from International Seeds]. 

"Everyone laughed at it, but 
everyone talked about it, too. I 
wanted to name something, You 
ain't nothing but a... so I could 
make a blend." 

A very unscientific survey of 
seed and chemical suppliers re-
vealed there is a method to the 
madness of product introduc-
tion. Actually, several methods. 
Most firms pool the resources of 
different departments into brain-
storming groups, formed specifi-
cally to name products. Others 
come upon them by chance. Oth-
ers farm the project out to firms 
specializing in formulating ap-
propriate product names. 

"There are even computer pro-
grams that spit out page after 
page of 'appropriate' names," 
said Gene Hintze, marketing ser-
vices manager at Sandoz Agro 
purveyors of Barricade and Sen-
tinel, two names that received 
high marks from those surveyed. 
"You can tell a list that's been spit 
out by a computer because it in-
cludes suggestions like Zarkok." 

Unanimous, however, was the 
feeling that the most successful 
names — i.e., those most easily 
lent to productive advertising 
campaigns — are those that both 
describe the product function 
and harness the imagination of 
turf managers. 

A good example is Shadow, 
the fine fescue from Turf Seed, 
designed to thrive in shady ar-
eas. The best example may be 
Bonzi, the growth regulator manu-
factured by Uniroyal but named 
by Zeneca. By combining the im-
age of miniature bonsai trees and 
the aggressive yell of Japanese 
warriors, Bonzi may be the per-
fect blend of image and function. 

"The absolute best name of 
all," concluded Jim Petta, head 
of Turf and Ornamental- at 
Zeneca. "There's no name that 
fits its use better than Bonzi... 
My personal favorite is Reward, 
our contact non-selective herbi-
cide. You can do so many things 
with that name. 

"The problem is, if it's a nor-
mal word, nine times out of 10 
someone else has the trademark 
on it. That's what makes it a dif-
ficult process. Primo is a great 
name, and one we tried to get. 
But Ciba had acquired the rights 
many years before." 

For a potential seed variety 
name, the equivalent to a trade-
mark search is a trip to the seed 
regulatory and testing branch of 
the U.S. Department of Agricul-
ture (USDA) in Beltsville, Md. 
More than 68,000 variety names, 
some of them dating back to the 
19th century, are kept on file 
there, according to USDA horti-

culturist A1 Burgoon. 
"There are so many variety 

names, so many old ones," said 
Burgoon, wracking his brain for 
inventive entries. "Some of the 
really old names are ridiculous 
— I can't believe I'm drawing a 
blank here... Okay: Lazy Wife. 
That's a pretty good one." 

Every company has its own 
approach to the naming process. 
In the seed world, for example, 
Jacklin Seed has been success-
ful with the inventive use of golf 
terms like Putter. Barenbrug 
USA uses the "Bar" prefix to cre-
ate brand equity [Bardot and 
Baron], while Turf Seed, Inc. 
President Bill Rose has been 

known to name varieties after 
good employees [Darcy]. 

Some firms apply method to 
their madness after the fact. 

"People ask us if we named it 
Sahara because it's so drought 
tolerant. We tell them, 'No, we 
just liked the name,' " explained 
Brenda Dossey, manager, special 
projects at Farmer's Marketing. 

A few years ago, OwenTowne, 
manager of business develop-
ment, Turf & Ornamental at 
Ciba, traveled to San Antonio to 
observe plots where the firm's new 
propiconazole product was being 
tested. He visited the Alamo and 
learned that "alamo" means Cot-
tonwood tree in Spanish. Because 

propiconazole has arboreal appli-
cations, the rest is history. 

"At that point, all we had was a 
Section 18, a state-use permit," 
said Towne, then the product 
manager for Alamo. "So it could 
only be used in Texas, which 
meant it fit even better... I think 
the point is, a good name cannot 
save a bad product. I don't know 
if a bad name can sink a good 
product, but it can certainly 
hinder its progress." 

Seed Research of Oregon, tak-
ing no chances on either side of 
Towne's supposition, names all 
its varieties according to a let-
te r -number formula . Each 
bentgrass, for example, is part 

of an SR 1000 series; each blue-
grass is part of an SR 2000 se-
ries; and so on. 

"That makes it simple for us, 
for the consumer and for the 
universities that test them," ex-
plained Skip Lynch, SRO's tech-
nical agronomist. "What we're 
looking for is a very simple, no-
questions-asked name that the 
consumer will automatically as-
sociate with our company. 

"What really matters is how the 
product performs. Heck, it's only 
a name. There's actually a hard 
fescue out there called Attila [from 
Turf Merchants]. I'm not sure I 
want Attila on my golf course. 

"What's next? Stalin?" 
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evening. 

body of water on the lower nine 
in the fairways where the ducks 
and geese and waterfowl are 
having a great time. 

"On the back nine, we're still 
in winter. It's back in a valley 
that is very shaded by the moun-
tain peaks and gets less sun. 

In a normal year Keystone 
opens the front nine around 
May 20 and the back nine May 
26. "We're shooting for June 2 
and 9," Corneillier said. 

In preparation, his crews first 
had to snowblow the snow off 
the greens. Then came aera-
tion. Then, on May 11, mowing 
— on greens surrounded by a 
sea of snow. Mowing was nec-
essary because grass should 
not be cut more than 30 percent 
of its length. 

Because the irrigation heads 
were still buried in ice, water 
was pumped from the "lakes" 
onto the greens in May. 

"We are two to four weeks 
behind [schedule] in the field, 
depending on what we want to 
get accomplished," Corneillier 
said. "We can't get any heavy 
equipment off the cart paths. 

"We're still not up to full staff 
because there hasn ' t been 
enough work on the actual turf 
to execute. We're hand-raking 
the tee boxes, tee surrounds 
and green surrounds. But we 
can't get sweepers out." 

Ideally, Keystone's crews 
sweep and rake the entire 
course before mowing. This 
gets the air circulating and the 
grass standing up so the mow-
ers don't just flatten it down. 

Some greens have been un-
der turf covers to keep the 
winds from drying off the crown 
of the plant and to maintain a 
more constant soil temperature 
t h roughou t the day and 

• • • 

Judging the health of his 
turfgrass going into last winter 
as better than ever, Corneillier 
attributed it to "a better aera-
tion and plant nutrition pro-
gram. Those were the best things 
we have changed dramatically. 
We're seeing less snow mold and 
less winter desiccation." 

Based on continued soil and 
water sampling over the last 
three to four years, Corneillier's 
crew changed the balance of all 
the macro- and micro-nutrients. 

"We also did more and more 
aeration of tees, fairways and 
roughs throughout the entire 
season," he said. "We're apply-
ing more fertilization programs 
to our roughs as well, due to the 
expectations of our resortgolfer." 

Now it's full bore ahead into 
1995 in the Rockies. At least for 
a short while. 

"Historically, we will start to 
get our winter snows in Sep-
tember and will have two or 
three storms," Corneillier said. 
"Those early snows will melt 
off by noon the following day. 
We start getting snow accumu-
lation around mid-October." 

Unless, of course, on July 4 
I they get a repeat of 1993. 

Keystone Ranch 
Golf Course crew 
member Jeff 
Adams clears off 
a green. Adams, 
whose hometown 
is Cape Elizabeth, 
Maine, is used to 
late springs, but 
not like this. 

more was expected. It's no dif-
ferent at Copper Mountain and 
Breckenr idge — two o ther 
mountain courses in the region. 

At Keystone Ranch there ex-
ists two entirely different condi-
tions. "On the front nine, lower 
and with more sun exposure, we 
have gone into a rapid melt-
down," Corneillier said. "We hit 
72 degrees yesterday and went 
from two feet of snow to nothing 
in 36 hours. All the spring runoff 
f rom the mounta ins flows 

Keystone tackles 
late-late winter 

Continued from page 1 
Corneillier's longest spring. At 
mid-month, the Keystone 

region's snowpack for May was 
192 percent of normal, including 
another 30 inches in May, and 

through our lower nine holes, 
and therefore has pushed the 
lake and Soda Creek out of their 
boundaries. So we have one large 

Show 'em Where to Stick It... 
With "Trash Mates" Recyclers. 

Par Aide Products Company • 3565 Hoffman Rd. East • St. Paul, MN 55110 • 612-779-9851 

Generous 
9 gallon capacity 

Three "Snap-On" lid 
choices; see below. 

Accepts 
common bag liners 

)r no-mess emptying. 

"Cans Only" lid 
takes recycling to task . . 
at the collection point. 

Available in 
red, green or black. 

Solid construction 
keeps trash 
out of sight. 

Extra tough, 
polyethylene plastic 
won't dent or rust. 

Drain holes 
in the bottom, 
of course. 
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You're looking at the most conveni-
ent, cost efficient, environmentally 
friendly way to handle player-gener-
ated waste on your course. 

Trash Mates get players to separate 
their cans right on the course - so 
you don't have to later - thanks to 
the restricted opening in the snap-
on, "Cans Only" lid. 

A second Trash Mate handles the 
rest of the trash - over 9 gallons of 
it. And, they accept common bag 
liners for quick, no-mess emptying. 

Contact your Par Aide dealer today. 
Order Trash Mates for your course. 
They'll enhance your image as a 
conscientious turf manager and a 

friend of the environment. 

More Mounting Versatility Than Any Other Trash Container.. . By Far! 

Two Trash Mates 
Center-Mounted 

on a 2" Pipe 

Two Trash Mates 
Offset-Mounted 

on a 2" Pipe 

One Trash Mate 
Single-Mounted 

on a 2" Pipe 

One Trash Mate 
Mounts on Any 

Vertical Surface 
"Cans Only", Large 
Trash or No Opening 

Unique, Universal 
Mounting Brackets 

Offer Many Choices: 

Three Lid Choices: 



BRIEFS 

ASGCA OFFICERS ASSUME SEATS 
ST. ANDREWS, Scotland — Jeff 

Brauer of Arlington, Texas, was elected 
president of the American Society of 
Golf Course Architects (ASGCA) here 
at the society's annual meeting in early 
May. Other officers are Denis Griffiths, 
Braselton, Ga., vice president; Alice 
O'Neal Dye, Delray Beach, Fla., secre-
tary; and Bob Lohmann, Marengo, 111., 
treasurer. Immediate past president 
Don Knott of Palo Alto, Calif., will serve 
as an ex-officio member of the ASGCA 
board of governors. 

GOLF & YACHTS IN FLORIDA 
FT. MYERS, Fla. — Florida Design 

Communities opened Gulf Harbour 
Yacht & Country Club on March 11-
12, unveiling a 190-slip state-of-the-art 
marina homes, bi-level swimming pool 
and Jacuzzi, and half-redesigned 18-
hole golf course. Gulf Harbour, for-
merly known as River's Edge Yacht & 
Country Club, was purchased by 
Florida Design Communities in July 
1993. Since that time, FDC has rede-
signed nine of the golf course's 18 holes 
to form a more challenging layout. 

NORMAN OPENS U.S. OFFICE 
TEQUESTA, Fla. — The Sydney, 

Australia-based Greg Norman Design 
Co. has opened its first United States 

operation here, 
and the popular 
gol fer -des igner 
has assembled an 
experienced ex-
ecutive staff. Run-
ning the business 
are Vice President 
of Australia and 
Southeast Asia 

Bart Collins, Chief of Design Bob 
Harrison, Design and Construction 
Manager Jason McCoy and General 
Manager David Barnes. 

SAND CREEK OPENS MARSH COURSE 
CHESTERTON, Ind. — The nine-

hole Marsh Course at Sand Creek 
Country Club is open for play. The 
course was designed by the Desert 
Springs Companies partners Jerry 
Mobley and Charles Howard. Together 
with Sand Creek's current 18 holes — 
the Creek and Lake courses — the 
Marsh Course brings the private coun-
try club to a total of 27 holes. 

JACK II BUSY IN ITALY 
NORTH PALM BEACH, Fla. — Work-

ing on the Italian countryside site close 
to Lake Garda and featuring the historic 
Drugolo castle, Jack Nicklaus II has 
begun designing the first 27 holes of a 
72-hole resort project outside Milan — 
the largest of its kind in Italy. 

Greg Norman 

Benz pioneers surface-to-surface missives 
6,000 miles a mere 
map/Fax away 
B y M A R K L E S L I E 

LOS GATOS, Calif. — 
Pushing computerized 
terrain modeling to a 

new level that encompasses 
the technical elements of con-
struction, golf course architect 
Brad Benz said he is speeding 
up the construction process by 
30 to 35 percent. 

"This is light-years ahead [of 
other programs]," said Benz 
from his headquarters here. 
"It is phenomenal. We keep 
upgrading and advancing it. 
With each project, we learn 
something new." 

Benz and his computer-ex-
pert sidekick, senior golf 
course architect David Snead, 
essentially designed and built 
two computers for the process. 
Taking elements of 52 software 
programs relevant to their 
needs, they merged them so 
they communicate with one 
another. 

Continued on next page 

Duke's Dene, above in reality and below through computer modeling, greens 
up for its opening south of London. 

An American 
in England 
B y M A R K L E S L I E 

LONDON — Call it 
multicultural. Call it an 
invasion from abroad. 

But don't call Duke's Dene golf 
course an Americanization of 
a British game. 

This golf course — although 
developed by Mizno-Gumi Co. 
of Tokyo and designed by 
American Brad Benz — will 
be "every bit British" when it 
opens in July or August, said 
Benz. 

Yes, it will sport bentgrass 
greens and tees. But that is 
the only thing about Duke's 
Dene (meaning valley) that 
will not scream out: "I'm Brit-
ish!" 

"People were concerned how 
an American could do anything 
in England that would be re-
motely close to English golf," 
Benz said. "I said, That's the 
easy part.' The technical side of 
solving problems in golf is far 

Continued on next page 

Builders crossing the Pacific in opposite directions 
Kajima exports Japanese savvy while Pacific Golf getting it done abroad 
B y M A R K L E S L I E 

PASADENA, Calif. — When a company's main diet is building 
floating airports, tunnels and dams... when it hails from a 
country where many sites are "engineering and construction 
nightmares" ... when it even designs and builds its own con-
struction equipment, a mere golf facility should present no 
challenge too big. That is the feeling of global engineering and 
construction giant Kajima Corp. and its Golf Division manager 
in America, Tom Buzbee. 

"We think the golf business is heading towards centralized 
management," said Buzbee from his headquarters here. "It's 
getting complicated and expensive. 

"We're on the ground floor of something I think will change 
the golf business a little. How much we are able to do depends 
on how we are able to circulate." 

Since the construction firm is the "lead" company in projects 
in its native Japan, Kajima was "the logical one to take that 
position in America — to lead the team, administer all the 
contracts, pay everybody, take on the liability insurance on 
behalf of the group..." Buzbee said. 

Continued on page 31 

B y M A R K L E S L I E 

SINGAPORE — Golf developers in Asia-Pacific are no longer 
all talk and no show, according to a major golf course builder in 
the region. 

"Previously, a lot of people were 'talking' about projects [and 
it] never went beyond 'talk.' Now, those who are talking are 
serious," said M.D. Martin, managing director of Pacific Golf 
Course Construction Pte. Ltd., headquartered here. 

Pacific Golf, which has two projects under construction— 
both in Indonesia — is seriously investigating 20 others through-
out Asia. "They are mainly in China and Indonesia," Martin said, 
although "India and Vietnam show great promise." 

A vast majority of the projects are getting their financial 
support from within each country, he said, and while "probably 
a little less" is being spent generally, "those spending more are 
getting more, maximizing use of their money." 

He said more competition from contractors, materials and 
suppliers is helping push costs down. 

Asked if golf will, in the foreseeable future, be affordable 
to average citizens in Asia-Pacific, Martin said: "I firmly 

Continued on page 31 

IMPRESSIVE TEAM 
OPENS GREEN BAY CC 

The Green Bay Country Club, five miles 
southeast of downtown at the intersection 
of Interstate 43 and U. S. Route 172, opened 
to members for play on May 5. The 18-hole 
Dick Nugent-designed, private course was 
constructed by Wadsworth Golf Course Con-
struction Co. on rolling farmland, unob-
structed by homesites. The natural setting, 
which features a winding creek, was en-
hanced by Nugent's addition of four 
manmade lakes and complemented by the 
all bentgrass playing surfaces. Water comes 
into play on 13 of the 18 holes. The par-5, 
6th hole is the longest five-par in the state 
at 634yards. Western Golf Properties served 
as consultants during construction. The 
management team includes club manager 
AlexReichi; superintendent Marc Davison; 
professional Mark Hagenbach. 



D E V E L O P M E N T 
American Benz wins over Brits 
Continued from previous page 

more challenging and difficult. If you build 
in England, it will be English inherently. 
We know the difficulties and how, from a 
technical perspective, to build those. We've 
done everything from riveting of bunkers 
to the subtle contouring that was a condi-
tion of project approval." 

Duke's Dene was "a contentious 
project," drawing opposition from area 
residents when first proposed, Benz said. 

'There was a natural resistance" among 
locals to Americans designing the course 
said the contractor, Brit Brian Pierson. 'The 
perception of British people of American 
architects is of major muck shift, huge 

recontouring. They didn't realize Brad and 
[senior architect] David [Snead] were more 
traditionally British in their attitude." 

"But all of a sudden, golf balls started 
showing up all over the golf course," Benz 
said. 'These characters were smacking golf 
balls around in the early morning or the 
evening, thinking this might, in fact, be 
very good. Now that they see what we're 
doing, it has been received favorably. In 
fact, the planning authorities are not happy 
they cut us back on what we wanted to do." 

1 ne developers had proposed building 
three lakes. Planners nixed that idea. In-
stead, three underground concrete tanks 
serve as the water reservoir. 

1-800-Z33-3853 
FAX 1-300-277-770/ 

Southern • 297 Dividend Drive • P.O. Box 2899 • Peachtree City, Georgia 30269 
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Benz used the 
valley's "cleavage, its 
perfectly rounded 
swales" in creating 
the course, making it 
"a special place with- ^ ^ ^ ^ ^ ^ ^ 
out spending a lot of 
money — significantly under $2 million." 

While the greens and tees are seeded in 
bentgrass, the rest of the course is fescues, 
with colorful wildflowers in the roughs. • • • 

Meanwhile, Benz is working with an Irish 
corporation, Alliston Ltd., on a 72-hole 
project in eastern Morocco, sitting on 2,000 
acres right on the Mediterranean Sea. 

"This site has the most beautiful dunes 
land I have ever seen," Benz said. "We 
will take a minimal approach. As you go 
from the water inland, it changes from 
beachfront to grassy dunes into sandy 
waste areas that have a smattering of 
snarly trees buffeted by the wind and 
beautiful tree-covered areas." 

Construction is expected to begin in 
November. The initial phase will include 
36 holes of golf and seven hotels. Many 
residential components and recreation 
are planned. 

Two to three years from now, expect to 
see two Benz-designed 18-hole courses in 

'It was "hands across the sea." 
— Brian Pierson 

British golf course builder 

the Sukabumi area 
outside Jakarta, In-
donesia — one a 
private members' 
track and the other 

B I ^ ^ H a resort facility. Sit-
ting on the outflow 

of a huge volcano and butting up against 
the national forest, the Crystal Springs de-
velopment is being built by a consortium of 
four Indonesian businessmen based here. 

'The objective is to get people out of the 
city and into this pristine environment ... 
that is one of the most beautiful landscapes 
I have seen," said Benz. "When the new 
freeway is constructed, the drive should be 
one hour to 1-1/2 hours from the city." 

Construction of the members' course 
is expected to begin in late July, and the 
resort track will get underway in about 
two years, Benz said. Various types of 
housing accommodations are planned for 
the members' area on the huge tract of 
land. 

The site has "some very, very steep 
topography," Benz said. "It is intersected 
in the drainage areas by beautiful streams 
and rivers. The north portion has been 
used as rice paddies and spring onion 
fields... On south side, where the mem-
bers' course is built, you can see the sea." 

Computer modeling saving big-time 
Continued from previous page 

"We can use them for all of our needs 
— from contour development of the play-
ing surface to the technical side — irriga-
tion design, hydraulics of the irrigation 
system so we can size pipe, drainage, 
etc.," said Benz. "But, most important, by 
using terrain modeling and getting it to the 
construction personnel, it speeds up the 
construction process by 30 to 35 percent." 

An example: A bulldozer operator work-
ing for British contractor Brian Pierson 
calls Benz's office in the United States 
from the construction trailer outside Lon-
don. "I'm 135 meters in front of the 5th 
green, 24 meters to its right and 7-1/2 
meters high on my dozer. I need that view 
of the green complex." Benz pulls up that 
information on the computer, prints out 

Tee & Green & In Between 
W h e t h e r your challenge is a dead-
line, a tee, a green, a fairway, a rough, 
or a bunker surround, we have a blend 
that fits your needs. 

We understand the variety of 
problems you face because we have 
spent a great deal of time listening to 
golf course superintendents. As a 
result, Tee & Green Sod offers the 
most complete product line 

V .r 

available to the golf course industry-
even a four-foot wide washed roll! 

Give us a call for information about 
our selection of products, and our unique 
harvesting and washing techniques. 

•Bentgrass 
•Bluegrass 
•Washed sod 
•Bluegrass-Ryegrass 
•Bluegrass-Fine Fescue 

QUEM SOD 
-INCORPORATED -

401/789-8177 • 401/789-3895 (fax) • PO Box 418, Exeter, RI 02822 

the image, and in two minutes the dozer 
operator has a fax in hand showing how 
the feature should look. 

"It removes the charade of the prima 
donna architects who can't put down [on 
paper] what a hole will be like," Benz 
said. "Contractors love it." 

"It's been a great help," agreed Pierson 
from his London office. "There is no doubt 
that what Brad Benz and David Snead 
were able to fax to us was of great assis-
tance to our construction managers and 
shapers. It was 'hands across the sea.' " 

Pierson said the technology saves in 
both administration and earth-moving, 
adding while "it will not ever supersede, 
on every occasion, the more traditional 
methods... In the future it is the way a lot 
of design work is moving." 

In working with "a long-distance archi-
tect," as he did with Benz and Snead, he 
said: "Because of the distance and logis-
tics, in between their monthly visits the 
CADD system was invaluable. 

Regarding construction, when in doubt 
the shaper can get a faxed copy of what a 
specific site on the course should look 
like and therefore not move dirt twice, 
Pierson said. 

Benz said it takes one week to input the 
design information into the computer, 
which then "serves as the basis for every-
thing we do. "We can take it a step further 
and add color, shading and shadowing. 
Every time a client has come in to see 
these, their mouths drop," he said. 

Whether computer-generated images 
or simulated "fly-throughs," the end prod-
uct provides "a tremendous opportunity 
from construction to marketing," Benz 
added. "By using this in the way we're 
applying it, it benefits other aspects of 
the design and construction process, 
which is a savings to us. There will be 
some increase in cost to the client. But it 
really manifests itself in savings in the 
construction process." 

Does Benz plan to make the creation 
available through mass production? "No," 
he said. "I just want to design golf 
courses." 
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Kajima, team-style 
Continued from page 29 

While Kajima works out of eight offices 
in Asia, two in Australia, four in Europe, 
three in the Middle East, two in Africa and 
one in South America, it also maintains five 
U.S. offices. The Pasadena subsidiary, 
Kajima Engineering and Construction, Inc. 
(KEC), encompasses the Golf Division, 
which often does business as Golf Dimen-
sions, a joint effort of Kajima and Irvine, 
Calif, .-based Project Dimensions, Inc. Hav-
ing completed Cypress Golf Course in Ana-
heim, KEC is managing development of 
Farmont Golf Club in Ojai, overseeing driv-
ing range/par-3 facilities in Torrance and 
Sacramento, and has a half-dozen in pre-
contract negotiations, Buzbee said. 

"We're the third arm the owner always 

wished he had," he said, adding that 
KEC's service is "like design-build but 
the design process is not in-house. We 
manage the customized team, the right 
amount of local and specialty designers, 
and put them together to get the right 
flavor for the project. 

"We incorporate everything the devel-
oper needs, all the personal things and 
particular team members he wants, and 
roll them all into one. And he gets one bill 
each month, one meeting, one project man-
ager. We're managing the process, coordi-
nating with [sub-contractors], paying them, 
contracting, committing to dates and bud-
gets. We take 12 phone calls and 12 con-
tracts away from the owner, who may not 
be comfortable administering them." 

Saying that KEC learned centralized 
management in Japan where "a lot of the 
sites are engineering and construction 

nightmares," Buzbee said in America "the 
architects run the show, and that's one 
think Kajima had to learn. We instead ask 
architects if we can recommend them 
and include them on our team." 

American architects who worked in Ja-
pan in the 1980s became comfortable 
working with KEC, he said. "When they 
worked in Asia, Kajima kept showing up 
— in Indonesia, Korea Taiwan, every-
where they went. They started to realize 
the financial capabilities of a Kajima be-
ing so well funded. There was never a 
fear of not finishing a project." 

Buzbee warned that KEC is not the right 
company for a developer planning just a 
golf course. But if housing, clubhouses, 
roads, utilities, or other construction is 
planned, KEC is there to "create the right 
recipe—designwise and constructionwise. 
A hybrid group is always put together." 

Pacific Golf making 
presence known in A-P 
Continued from page 29 

believe once the rush for the resort 
and private club market reaches 
saturation, developers will start to 
look at mid-range price daily-fee 
courses. 

"There is a great demand for daily-
fee courses and once that floodgate 
opens, I honestly believe we'll see 
another 'boom' in activity." 

When this daily-fee construction 
takes root, golf will become affordable 
for the average citizen, Martin said. 

One of the two Indonesian projects 
Pacific Golf is working on will be fin-
ished this year and one next year, 
Martin said. 

"Like a shot 
of Vitamins!" 

Iron and micronutrient deficient 
turf and ornamentals respond 
quickly to MultiGreen II. Iron, 
zinc, copper and manganese are 
chelated in natural sugars which 
prevents chemical reaction with 
soil and keeps the micronutrients 
available for maximum plant 
uptake. Nothing improves root 
growth, color and stress tolerance 
more. 
MultiGreen II tank mixes with 
many pesticides for beneficial 
results. Its natural spreader sticker 
properties enhance the results of 
many chemicals while providing 
all the micronutrients needed for 
the healthiest possible turf and 
ornamentals. And all this without 
burning the foliage. 

Regal Chemical Company 
P.O. Box 900 

Alpharetta, Georgia 30239 
Phone: 404-475-4837 

1-800-621-5208 

Now the 
environment 

is right. 
Effective, 

30-3-8 w/ 50% economical 
control of 
all major 
turf insects. 
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Maumee, Ohio 43537 
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Nicklaus aboard public-access train 
Continued from page 1 
adding that two land deals could 
be finalized by the end of July. 

"Laurel Springs will be semi-
private and daily-fee," Fenton said. 
"Atlanta is a very good daily-fee 
golf market. This is a gated com-
munity, but it will have middle-
market housing and ... families 
whose capital and savings are 
going to educate their children 
rather than toward $40,000 to 
$50,000 golf memberships." 

"We feel the daily-fee market is 
an area of opportunity for us," 

said Golden Bear International 
Golf Development Director Clyde 
Measey from his office here. 

While the first Golden Bear 
Golf Community is Laurel 
Springs, Nicklaus and son Jackie 
are building the first Golden Bear 
Golf Club in Stuart. Expected to 
open in December, it will retain 
the tone of the communities, op-
erating as a semi-private and daily-
fee facility, said Golden Bear 
spokesman Andy O'Brien. 

"It will be the first of a network 
of golf courses — first in the 

United States, then internation-
ally," O'Brien said. 

Besides the Stuart facility, fu-
ture Golden Bear Golf Clubs will 
be tied to the residential com-
munities, Measey said. It's en-
tirely a Golden Bear operation. 
Nicklaus Golf Design is design-
ing the courses. Paragon Golf 
Construction, Inc. is building 
them and Executive Sports Inc., 
operating under the Golf Course 
Sports Management Division, 
will manage them. Former PGA 
West Director of Golf Steve 

Walser has been hired to head 
the management team. 

The cornerstone of the 630-
acre Laurel Springs project will 
be a Jack Nicklaus Signature 
course, which Golden Bear will 
design, build and manage, 
Fenton said. The course should 
be completed within 24 months. 
Buildout of 854 single-family 
homes — by a dozen hand-
picked Atlanta-area builders — 
is expected to begin in five 
months and be completed in six 
to eight years, he said. 

It will be a model for future 
Golden Bear Golf Communities. 
Property owners may elect to 

have privileges, like preferred 
starting times and favorable pric-
ing, that non-property owners 
won't have, Fenton said. 

Saying the Golden Bear group 
has worked on the concept for 
two years, Fenton said a key 
backer is a New York investment 
banking partner. Over the next 
five years, the network may num-
ber 10 to 15 projects, he added. 

He forecast that each project 
will possess one 18-hole Nicklaus 
course. "Project size is an impor-
tant consideration," Fenton said. 
"In the '70s and '80s you saw 
massive projects and thousands 
of house lots. We're trying to 
stay small enough that we can 
see the beginning and end of the 
project and not submit ourselves 
to unknowns in the economy." 

Important in any market is 
doing business with local devel-
opers with proven track records 
and with knowledge about ap-
provals, zoning, government and 
environmental agencies, he said. 
"We are trying our best not to be 
developers. Our function is to 
put these deals together with the 
right people and make sure they 
are structured in a manner that 
makes sense, as well as coordi-
nate the marketing aspects." 

For instance, Laurel Springs 
Development Co. in Atlanta con-
sists of local developers Peter 
Millichap, Fritz Rybert and Lamar 
Wakefield, who have been in busi-
ness for years, Fenton said. 

Golden Bear chose Atlanta, 
Dallas and the other cities be-
cause of economic advances, 
particularly "net new jobs." 

In recent years, Atlanta has 
added in excess of 80,000 net 
new jobs a year," Fenton said. "It 
is a market that is very strong 
into the 21st century... 

"Dallas has averaged 50,000 
net new jobs a year for the last 
few years. That brings an ongo-
ing demand for new housing." 

Fenton said Golden Bear in-
tends to set itself apart by the 
prestige of Jack Nicklaus himself. 

"People know we deliver a 
quality product," he said. "Jack 
is a partner, not just designer, in 
these projects. When he puts his 
name on anything, people know 
that represents quality." 

Projects Nicklaus has de-
signed and built for other devel-
opers "have outperformed com-
petition for absorption rates and 
maximizing pricing," Fenton 
said. "We have done two com-
munities in the past—Wynstone 
in Barrington, 111., and Country 
Club of the South in Atlanta. Both 
are high-end, healthy products 
with private golf courses. 

"Today, we're trying to [reach] 
a much broader market... The 
average home in Laurel Springs 
will be $325,000 to $350,000, 
compared to $800,000. " 

Meanwhile, since only 30 per-
cent of homebuyers in golf course 
communities historically play golf, 
there should be plenty of tee times 
at the Golden Bear Golf Clubs. At 
least initially. As the communities 
mature and fill up, less time will 
be available, Fenton conceded. 

It's the bigger, better, bunker 
finishing tool. 

If you enjoy working 
with serious, no 
nonsense tools, wait 

'til you put our new Tour 
Smooth Maintenance Rake 
in your hands. It's a 
maintenance-class version 
of our Tour Smooth 

Extra wide, extra 
long and extra 
tough, our new 
Tour Smooth® 

Maintenance Rake 
is the best bunker 
finishing tool in 

the business! 

Bunker Rake — stronger, longer and tough enough to provide 
years of trouble-free use! 

With its 22" wide extruded aluminum head, heavy-duty 
teeth and extra-long aluminum handle (66" or 82"), the Tour 
Smooth Maintenance Rake is perfect for use on deep 
bunker faces. But it'll smooth and finish all bunker edges 
quickly and professionally. ' 

Contact your nearby Standard Golf distributor 
and ask about our new Tour Smooth Maintenance 
Rake. It's the best bunker finishing tool in the 
business! 
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Standard Golf Company 
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Cedar Falls, Iowa 50613 U.S.A. 
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I 5. Annual capital expenditure: 
a. Under $100,000 
b. $100,000-$249,999 
c. $250,000 - $500,000 
d. Over $500,000 

2. My primary business is: (check one only) 
1. Public Golf Course 
2. Private Golf Course 

L1. Semi-Private Golf Course 
3. Municipal/County/ 

State/Military Course 
4. Hotel/Resort Course 

L0. Other Golf Course: 
(please specify) 

5. Golf Course Architect 
6. Golf Course Developer 
7. Golf Course Builder 
9. Supplier/Sales Rep 
8. Other 

1. My primary title is: (check one only) 
a. Golf Course Superintendent ± Club President h. Architect/Engineer 

k. Assistant Superintendent e. General Manager i. Research Professional 
b. Green Chairman/Dir. Grounds f. Owner/CEO j. Others allied to field 
c. Director of Golf/Head Pro g. Builder/Developer 

Signature:. 

Do you wish to receive/continue to receive Golf Course News FREE? • Yes • No 

. Date: _ 

*** IMPORTANT: M information 
must be provided for processing. 

June 1995 (expires 9/95) 
GOLF COURSE Reader Service and Free Subscription Card 

Circle the appropriate reader service numbers below. | 

Want FREE information on the products/listings featured in this issue? It's as easy as 

Print your name and address; answer all questions; sign and date this form. Affix postage and mail. 

PLEASE PRINT 
Mr. 

Name: Ms. 
Title: 
Facility I Company: 
Business Address: 
City: 
Telephone: i 

Circle the appropriate number for product information. 
101 102 103 104 105 106 107 108 109 110 111 112 113 114 115 
116 117 118 119 120 121 122 123 124 125 126 127 128 129 130 
131 132 133 134 135 136 137 138 139 140 141 142 143 144 145 
146 147 148 149 150 151 152 153 154 155 156 157 158 159 160 
161 162 163 164 165 166 167 168 169 170 171 172 173 174 175 
176 177 178 179 180 181 182 183 184 185 186 187 188 189 190 
191 192 193 194 195 196 197 198 199 200 201 202 203 204 205 
206 207 208 209 210 211 212 213 214 215 216 217 218 219 220 
221 222 223 224 225 226 227 228 229 230 231 232 233 234 235 
236 237 238 239 240 241 242 243 244 245 246 247 248 249 250 
251 252 253 254 255 256 257 258 259 260 261 262 263 264 265 
266 267 268 269 270 271 272 273 274 275 276 277 278 279 280 
281 282 283 284 285 286 287 288 289 290 291 292 293 294 295 
296 297 298 299 300 301 302 303 304 305 306 307 308 309 310 
311 312 313 314 315 316 317 318 319 320 321 322 323 324 325 
326 327 328 329 330 331 332 333 334 335 336 337 338 339 340 
341 342 343 344 345 346 347 348 349 350 351 352 353 354 355 
356 357 358 359 360 361 362 363 364 365 366 367 368 369 370 
371 372 373 374 375 376 377 378 379 380 381 382 383 384 385 
386 387 388 389 390 391 392 393 394 395 396 397 398 399 400 

Publisher reserves the right to serve only those who meet the publication's qualifications. Free 
offer is for United States only. All Canadian subscriptions cost $45.00 USD. All other foreign 
subscriptions $125 USD. Non-qualified US subscriptions $45. Payment must be received for 
subscription to begin. June 95 

6. My purchasing involvement is: 
1. Recommend equipment for purchase 
2. Specify equipment for purchase 
3. Approve equipment for purchase 

4. Total annual maintenance budget: 
1. Under $50,000 _ &criri a-TAn nr»n 
2. $50,000-$99,999 J. 500,000- 749999 
3. $ 100,000-$249,999 J" $750,000-$! 000,000 
4. $250,000-$499,999 7' Over $1,000,000 

3. Number of holes: 
a. 9 holes d. 36 holes 
b. 18 holes e. Other 
c. 27 holes 



Return Address 

GOLF COURSE NEWS 
PO BOX 3047 
LANGHORNE PA 19047-3047 

AFFIX 
LETTER 

RATE 
STAMP 
HERE 



BRIEFS 

GOLF ENTERPRISES IMPROVED 
DALLAS — Golf Enterprises re-

ported an operating revenue increase 
of 43.2 percent during the first quarter 
of 1995 from the same quarter a year 
earlier. Operating revnue jumped from 
$11.4 million during the first three 
months of 1994 to $16.3 million for the 
same period this year. Operating rev-
enue attributable to existing courses 
increased approximately 4.3 percent, 
or $511,000. The remaining increase 
was contributed by the nine courses 
purchased in 1994 and the three ac-
quired so far in 1995. 

NGP FINANCIALS UP 
SANTA MONICA, Calif. — National 

Golf Properties Inc. reported funds 
from operations of $9 million or 47 
cents per share for the quarter ended 
March 31, a 10-percent increase from 
the $8.2 million or 43 cents per share 
for the same quarter last year. The 
board declared a cash dividend of 
$0.39375 per share for the first quar-
ter. Not reflected in those figures is 
the $2 million gain NGP realized from 
its first-quarter sale of Hidden Hills 
Country Club in Stone Mountain, Ga. 
NGP acquired four golf courses in the 
initial financial quarter giving the real 
estate investment trust a total of 74 
worldwide. 

COBBLESTONE PROMOTES BERTHOLD 
MESA, Ariz. — Bill Berthold has 

been named general manager of Red 
Mountain Ranch Country Club (CC), 
a Cobblestone Golf Group property 
located on the edge of the Tonto Na-
tional Forest. The 750-member club 
includes a 18-hole Pete Dye-designed 
course and 25,000-square-foot club-
house. Berthold was previously gen-
eral manager of El Camino CC in 
Oceanside, Calif., which is also a 
Cobblestone property. 

GOLDEN BEAR ADDS WALSER 
Steve Walser will oversee Golden Bear 

Club Services (GCBS) division in his 
new role as vice president of Executive 

Sports Inc. Walser, 
40, is former direc-
tor of construction 
and development 
at PGA West and 
LaQuinta Resort in 
Palm Springs, Ca-
lif. Initially, his di-
vision will guide 
operations at 

Muirfield Village Golf Club and the 
Country Club at Muirfield in Dublin, 
Ohio; the Golden Bear Golf Club at Ham-
mock Creek in Palm City, Fla.; Laurel 
Springs golf community in Atlanta; and 
Old Works in Anaconda, Mont. 

Steve Walser 

Brassie and COPM management firms join forces 
New company will be second- E ~ - ^ 

largest publicly held manager 

B y P E T E R B L A I S 

ST. LOUIS — The merger of Brassie 
Golf Corp. with Club Operations and 
Property Management/Resort Golf 
Clubs International has created the 
third-largest management company in 
the U.S. golf industry and second-
largest among publicly held firms. 

Operating under the Brassie name, 
the new firm's portfolio includes 50 
owned and managed golf courses in 15 
states and five courses in Mexico. The 
company's newest 18-hole course 
opened April 15 in Stafford County, Va. 
Plans are to add six to eight new 
properties every year. 

"It's a pretty exciting time," under-
stated Pat Fister, Brassie's vice presi-
dent of business development. 

Under the terms of the recently 
revised agreement, Brassie will acquire 
all of the outstanding shares of COPM in 
exchange for 1.075 million shares of 
newly issued Brassie common stock, 
375,000 shares of newly issued subordi-

Brassie Golf-managed The Gauntlet at Curtis Park 

nated redeemable preferred stock, 
500,000 five-year warrants exercisable at 
$2.50 per share for the first three years 
and $3.25 for the next two years, and 
$500,000 in cash. 

In exchange, Brassie will assume 
control COPM's management-only 

opened recently in Fredericksburg, Virginia. 

portfolio of 41 facilities, which includes 
32 golf courses and nine city/yacht clubs. 

William Home founded Tallahassee, 
Fla.-based COPM in 1982. COPM 
subsidiary Resort Golf Clubs Interna-
tional is involved in golf course design, 

Continued on page 38 

MARKETING IDEA OF THE MONTH 

Vermont resorts 
cooperate in rare 
display of Green 
Mountain unity 
B y P E T E R B L A I S 

MANCHESTER, Vt. — The Equinox 
resort has a golf course. So does the 
Woodstock Resort & Inn. 

New England and New York provide 
the bulk of Equinox golfers. Same with 
Woodstock. 

The Equinox would like to push 
through 5,000 rounds more a year than 
the roughly 19,000 it currently attracts. 
Ditto at Woodstock. 

Do the two historic resorts compete 
or do they cooperate? 

"We thought it was more important to 
get the golfers here and then worry 
about dividing them up," said Lee 
Bowden, general manager of the Equi-
nox. "That's how we came up with this 
joint marketing program." 

The "Best of the Joneses" offers golf-
ers a stay-and-play package with the 
opportunity to play the Rees Jones-rede-
signed Gleneagles Golf Course at The 
Equinox and the Robert Trent Jones Sr.-
redesigned Woodstock Country Club 
90 minutes up the road. 

Available midweek April 30 through 
June 30 and August 20 through Sept. 22, 
the package offers unlimited golf, com-
plimentary golf cart, gifts from both pro 
shops and two nights stay at each re-
sort. The entire package costs roughly 
20 percent less than guests would pay 
during peak season. If visitors want to 
stay an extra evening at either resort, 
the revenue is split accordingly between 
the two facilities. 

"This seemed like a good way to try to 
fill some of the down time we typically 
have in late spring and late summer," 

Vermont's Woodstock Country Club 

Bowden said. 
Such cooperation among competing 

golf resorts is rare in Vermont, a state 
boasting just 47 golf courses, according 
to the most recent National Golf Foun-
dation figures. 

"I haven't seen anything like this be-
fore," said Woodstock General Manager 
Chet Williamson, a 23-year Vermont 
resort industry veteran. "If you're going 
to do something like this, you have to 
know and trust the person on the other 
end." 

That is the case with Bowden and 
Williamson. Bowden worked for 
Williamson for several years before tak-
ing over The Equinox. The two ski to-
gether and talk often. 

"We deliver our sales pitches to the 
same people," Williamson said. "We're 
both marketing to people motoring 
around Vermont, Maine, Cape Cod, and 

Continued on page 36 

New foundation 
helps communities 
obtain financing 

CHICAGO — Local governments 
looking to develop, acquire or improve 
community golf courses have a new 
resource for financing and managing 
projects. 

The Public Golf Foundation of 
America (PGFA) — recently estab-
lished as a tax-exempt, non-profit cor-
poration — can provide complete 
financing, development and man-
agement assistance for new or exist-
ing golf projects, according to PGFA 
Executive Director William Hardy. 
Hardy also heads North American Golf 
Inc. (NAG), a Chicago-based manage-
ment company. 

Internal Revenue Service designation 
as a tax-exempt organization means the 
Foundation can be a vehicle for tax-
exempt bond financing, Hardy said. 

"As long as a qualified municipal 
agency acts as a conduit for the issu-
ance of the bonds, the Foundation can 
secure financing for sound projects," 
Hardy said. This approach eliminates 
the need for a municipal body to pledge 
its credit or tax revenues toward the 
bonds, he added. 

Expertise in golf development and 
operations management will come 
from industry sources, Hardy said. 
NAG helped develop PGFA and will 
provide professional and technical 
support for projects sponsored by the 
Foundation. However, Hardy said, the 
Foundation is available to work with 
any qualified golf company that is in-
volved in community golf. 

Hardy said PGFA expects to be in-
volved in several types of projects: 

• Construction of new community 
golf courses where the land is owned 
by municipalities, counties, airport 
authorities or similar agencies. 

• Courses developed as part of new 
residential communities, where the pri-

Continued on page 36 
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Owners group appoints Smart Buy executives 
CHARLESTON, S.C. — The National Golf 

Course Owners Association has hired Mike 
Tinkey as director and John Coles as manager 
of the Smart Buy Program, the group 
purchasing program. 

Tinkey has 20 years experience in 
the resort, club and hospitality busi-
ness. He recently served as club presi-
dent and chief operating officer at 
Hilton Head Island and Charleston-
area resorts. Tinkey is president of 
Sports Management and Marketing 
Services, a consulting business spe- j0k% Coles 

cializing in golf and tennis resort and club 
operations. A recent NGCOA board member, 
he helped develop the Smart Buy Program. 

Coles comes to NGCOA from 
Graphic Data Services, where he de-
veloped database, communications and 
accounting services for real estate and 
retail businesses. Coles created start-
up planning and marketing strategy 
for tourist-related businesses in 
Charleston. He consulted with NGCOA 
for desktop publishing and database 
development the past two years. 

This is the one for The #1 Golf Co* 
NAPA, Calif. — The new year 

has started with a rush for The 
#1 Golf Co., the San Rafael, Ca-
lif.-based company. 

The firm has undertaken man-
agement of Vineyard Knolls Golf 
Course. Located here at the en-
try to Napa Valley, Vineyard 
Knolls is a private 9-hole course 
that has extensive facilities, in-
cluding a clubhouse and pavil-
ion. As part of the management 
of Vineyard Knolls, a new golf 
learning center will be created 
with it. The #1 Golf Academy has 
also come to life. 

Profess ional Products Team 

F O R A F R E E O N E - T H I R D P O U N D T R I A L P O U C H O F O H T H E N E T T S L O C A L L 1 - 8 Q D - 8 9 - V A L E N T 

Sample supply is limited. This offer extends to calls made by October 1, 1995, or until supply is exhausted. One sample per golf course. Free sample 

is a one-third pound pouch, the amount of ORTHENE® TT&O needed to treat most greens or tee areas. Always read and follow label directions. 

ORTHENE is a registered trademark of Monsanto Co. for acephate insecticide. DURSBAN is a registered trademark of DowElanco for chlorpyrifos insecticide. ©1995 Valent U.S.A. Corp. 

In addition to the Vineyard 
Knolls project, John A. Lisanti, 
president of The #1 Golf Co., has 
announced three more new ven-
tures: 

• Bill Parker, president of 
Parmee Development Corp., has 
named #1 Golf the project man-
ager and overall coordinator of 
his proposed golf club to be lo-
cated on 390 acres of rolling hills 
in the city of American Canyon 
at the base of Napa Valley. It will 
consist of an 18-hole signature 
golf course, a state-of-the-art golf 
range, teaching facility, club-
house and amenities. 

• The #1 Golf Co. has also 
entered into a joint venture and 
management agreement for an 
existing golf driving range lo-
cated in the city of Newark, to be 
operated as The #1 Golf Center 
at Newark. When an extensive 
plan for expansion and improve-
ment are complete, the Newark 
Center will be a state-of-the-art 
facility and one of the many 
teaching facilities for The #1 Golf 
Academy. The Newark Center is 
strategically located adjacent to 
San Francisco Bay and the east-
ern approaches to the Dunbarton 
Bridge. 

• A lease agreement has also 
been signed with the city of 
Stanton in Southern California. 
The lease provides #1 Golf with 
the opportunity to develop an 
upscale golf training facility with 
50-plus practice tees complete 
with all the latest technological 
advances. The 17,000-sqare-foot 
former school building and 
grounds at 10660 Western Ave. 
will house distributors of golf 
merchandise. Ground breaking 
is expected shortly, with a 
completion and grand opening 
date of July 4. 

For additional information 
contact The #1 Golf Co. at 1-800-
721-2060. 

AGC takes over 
Ore*, Calif, links 

SALEM, Ore. — American Golf 
Corp. (AGC) has been awarded a 
long-term operating lease for the 
recently completed 18-hole 
Creekside Golf Club here, the first 
golf course .constructed in 
Oregon's capital in the last 32 
years. The Santa Monica, Calif.-
based firm also secured the lease 
for EastLake Country Club in 
Chula Vista, Calif. 

AGC was awarded the manage-
ment contract at Peter Jacobsen-
designed Creekside following the 
club's purchase by National Golf 
Properties, Inc. (NGP) and will 
continue to operate the course as 
a semi-private club. Public play 
will be phased out as the member-
ship level grows. 

Encompassing 160 acres within 
the EastLake Greens neighbor-
hood 20 minutes from downtown 
San Diego, EastLake's course was 
designed by golf course architect 
Ted Robinson in 1991. 

C U T W O R M S . A R M Y W O R M S . S O D W E B W O R M S . B A G W O R M S . B E T B A C K AT A L L OF T H E M W I T H O R T H E N E ® T U R F , T R E E & O R N A -

M E N T A L S P R A Y . IT C O N T R O L S A W I D E R S P E C T R U M OF W O R M S T H A N D U R S B A N ® A N D D E G R A D E S R A P I D L Y — s o Y O U D O N ' T H A V E TO 
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USCCA 
Continued from page 1 
cars, driving range materials, etc. 
Members will determine what 
other products will be added. 

USCCA will initially market its 
services to a 10-state region that 
includes Minnesota, Wisconsin, 
Illinois, Indiana, Michigan, Ohio, 
Pennsylvania, Virginia, New Jer-
sey and New York. However, 
private clubs from any state will 
be accepted and Dykehouse 
plans to expand USCCA's recruit-
ing efforts to the Southeast and 
Far West in the next few years. 

Dykehouse expects to have the 
first product line — property li-
ability insurance, possibly with a 
workers' compensation compo-
nent — ready to unveil by the end 
of May. Future CAP programs will 
start with an advisory committee 
made up of representatives from 
member clubs who will determine 
the products and services to be 
offered in each program. Advisory 
committees will conduct a com-
petitive bidding process to deter-
mine the manufacturer that re-
ceives final endorsement. 

"The main thing we want to do 
is find out what clubs need and 
then get them the best deal pos-
sible on those products and ser-
vices," Dykehouse said. 

In addition to CAP, other pro-
grams include resource sharing, 
information exchange, golf travel, 
golf tournaments and pilot pro-
gram development. 

Existing associations, such as 
the Club Managers Association of 
America and National Golf Course 
Owners Association, view USCCA 
as a group purchasing company 
rather than a true association. 

'The founder presented it to us 
as a group-buying situation," said 
CMAA Executive Director James 
Singerling. "They don't seem to 
be providing the full range of edu-
cational and professional services 
offered by a true association." 

Dykehouse agreed, but left the 
door open for expanding 
USCCA's offerings in the future. 

"We don't see a need for an 
educational component at this 
time," the former Michigan State 
University educator said. "The 
existing associations do a fine 
job at that. We want to get in-
volved with areas the existing 
associations haven't addressed, 
such as group purchasing." 

CMAA has avoided either 
endorsing or establishing group 
purchasing programs. In a letter 
sent to chapter officers regard-
ing USCCA, Singerling noted a 
"potential for any organization 
to actually become the manage-
ment company for the club when 
all of your purchasing and statis-
tical basis for operation becomes 
part of their data base." 

According to excerpts from the 
Association Law Handbook dis-
tributed with the letter: "Associa-
tions involved in group buying and 
selling programs should be espe-
cially concerned about two rules. 
First, participation in the programs 
should not be restrictive. Second, 
prices received or given should 

not be discriminatory. If formed 
and run properly [however], asso-
ciation cooperative programs are 
effective in waging competition 
and do not raise the specter of 
restricting competition." 

Singerling also noted the pos-
sibility of a group purchasing 
program running afoul of anti-
trust laws and the need to seek 
legal advice before joining one. 
"In our opinion, independent re-
lationships with suppliers are 
best," the CMAA director said. 

Dykehouse said he was "sur-
prised" and "disappointed" by 
CMAA's response. 

"We've spoken with many at-

torneys regarding any legal prob-
lems," he said. "When they 
looked at what we are doing, 
they've all said it falls under free 
trade...We received some calls 
from general managers about the 
letter. They seem to be taking it 
with a grain of salt.." 

At first blush, CAP sounds simi-
lar to NGCOA's Smart Buy group 
purchasing program. The major 
difference is that USCCA is a for-
profit business rather than an as-
sociation controlled by its mem-
bers, according to Smart Buy 
Director Mike Tinkey. 

"We did a year-long study be-
fore starting this [NGCOA] pro-

gram," Tinkey said. "All the suc-
cessful group-buying programs 
we found were run by associa-
tions. That included the ski in-
dustry, sporting goods retailers, 
hardware stores and many other 
groups. Associations seem able 
to do a better job at obtaining the 
lowest prices." 

Dykehouse disagreed. 
"Our sole source of income will 

come from dues and fees paid by 
our members," he said. "We will 
negotiate the best prices we can 
with manufacturers and suppliers 
and pass every bit of those sav-
ings on to our members." 

Dykehouse expected to begin 

soliciting memberships as soon 
as the insurance program is in 
place, probably late May. Char-
ter memberships will be avail-
able through July 31. As an en-
ticement to sign on early, the 
$1,200 initiation fee will be 
waived for charter members. 
Yearly dues, which start at 
$1,200, are guaranteed to rise no 
more than 10 percent annually 
for charter members. 

Membership is expected to 
reach 800 clubs within three 
years with representatives from 
all 50 states within 10 years, 
Dykehouse said. Call 616-949-
9411 for more information. 

We've Made 
Better Faster. 

Express Flags, New From Fore-Par. 
When the race is on to get flags for your golf 

course, get to the finish line first with Fore-Par. Our 
new Express Flags 
service combines 
exceptional delivery 
time with Fore-Par's FLAGS 
renowned quality workmanship, innovative design, 
durability and ease of maintenance. 

Because all manufacturing is done at our facility, 
Express Flags can meet your deadlines without 
compromising the quality that has made Fore-Par 
the consistent choice of golf course superintendents 
around the world. When you place your order, you 

might find our normal delivery time quick enough to 
satisfy your demands. If not, just ask for Express Flags 
service and get what you need, when you need it 

So if you're in a hurry, flag down the fastest flag 
service available. For your free Fore-Par catalog along 
with information and Express Flags service rates call 
our toll-free number today! 

DISTINCTIVE GOLF COURSE ACCESSORIES 

16761 Burke Lane, Huntington Beach, California 92647 
714 842-8494 • 800 843-0809 • FAX 714 842-7384 
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Club Managers Assn. endorses chief operating officer concept 
ALEXANDRIA, Va. — The Club Man-

agers Association of America has en-
dorsed the Chief Operating Officer (COO) 
concept (formerly the General Manager 
concept) for private clubs. 

In today's competitive economy, clubs 
are finding they need to operate more as 
corporate businesses than social organi-
zations, the 5,000-member organization 
stated in a recent press release. For that 
reason, it has become necessary to hire 
individuals who can function as the chief 
operating officer for club operations and 

be able to advise the board on the best 
future interests of the club. 

'The COO is liable for the entire club 
operation as well as ensuring a viable future 
for the club," said CMAA President Norman 
Spitzig. "In some instances, however, it is 
recognized that clubs may not be struc-
tured to function as effectively with a COO. 
In these cases, a management team consist-
ing of the manager, golf course superinten-
dent, and golf and tennis pros report to the 
board, making recommendations for the 
successful operation of the club." 

While elected club officials formulate 
policy an provide guidance for the COO, 
they do not involve themselves directly in 
the management of personnel or opera-
tions. The COO is completely responsible 
for all phases of management and account-
able to the governing authorities for the 
performance of the entire management 
team and for all operating results. 

For information on the COO concept or to 
receive an information kit with job descrip-
tions, sample organization charts, contracts, 
etc., contact Tamara Tyrrell at 703-739-9500. 

Vermont coop 
Continued from page 33 

looking to spend a couple of 
nights at each place. Lee and I 
are friendly competitors." 

Play increased at The Equi-
nox course after the younger 
Jones spruced up the Walter 
Travis routing, but not to the 
level Bowden had hoped. Search-
ing for ways to bring more golf-
ers to what is generally not con-
sidered a golfing state, Bowden 
hit on the idea of marketing his 
and his buddy Williamson's 
courses together. 

"We hoped that by offering 
four-day packages like this we'd 
attract people from farther away 
who would take advantage of fly-
and-drive packages to visit Ver-
mont," Bowden said. "If they 
were impressed enough with the 
courses, they'd hopefully extend 
their stays." 

The resorts tested the pack-
age for a brief, two-week period 
last June. They sold 20 packages, 
encouraging enough to offer it 
again with expanded dates this 
year. 

The promotional budget has 
been limited, about $5,000 be-
tween the two facilities, 
Williamson estimated. Both re-
sorts featured the offer in their 
newsletters, both of which are 
mailed to approximately 25,000 
people. The resorts took out ads 
in several Florida newspapers, 
distributed press releases to 
newspapers and flyers to resort 
guests. A May press trip at-
tracted many golf and travel writ-
ers to the two facilities. 

"We haven't set any specific 
goals for the program," 
Williamson said. "But we expect 
to do a lot better than last year." 

Financing 
Continued from page 33 

vate sector developer is 
willing to donate a golf 
course site to the Founda-
tion. In most such cases, 
developers should be able 
to take a tax credit for the 
fair value of the donated 
land. 

• Acquisition or long-
term leasing of existing 
courses by the Foundation 
for municipal agencies in 
order to preserve a recre-
ational asset, save open 
space from more intensive 
development, or achieve 
other benefits. 

To ensure that only eco-
nomically viable projects 
are considered, PGFA will 
require in-depth market 
studies by qualified con-
sultants. Sites or existing 
courses under consider-
ation must lend themselves 
to reasonable development 
or acquisition costs. 

For more information 
contact The Public Golf 
Foundation of America at 
312-558-1386. 

NATURE SAFE® 
T H E NATURAL CHOICE 
FOR TURF MANAGEMENT 

¡ature A DIVISION OF 

GRIFFIN INDUSTRIES, INC. 

COLD SPRING, K Y 41076 

FOR A DISTRIBUTOR NEAR YOU 

Natural & Organic Fertilizers CALL (800)252-4727 

• An excellent stress guard product 
for use on a wide range of soil types, 
pH and weather conditions 

• A microorganism enhanced 
organic fertilizer with 85% Water 
Insoluble Nitrogen (WIN) 

• Ideal for sand based greens or 
where color and density have 
been a problem 

• Non-burning fertilizer for 
year-round use 

• Low salt index 

• Excellent energy source to 
promote microbial growth 

• Beneficial in applications after 
aerification or prior to seeding 
and sodding to promote turf 
growth and recovery 

Also available in 10-2-8,10-3-3, and 7-1-14 



Skiing not 
B y P E T E R B L A I S 

M A N C H E S T E R , Vt. — Equinox General Manager Lee Bowden and 
Gleneagles Golf Course Superintendent Joe Charbonneau went at it for 
a couple years. 

A cross-country ski center based at the golf course wouldn't do any significant 
turf damage and could make a sizable contribution to the southwestern Vermont 
resort's bottom line, Bowden argued. 

Track marks and turf damage that could take weeks to repair could sully the 
reputation of the Walter Travis design that Rees Jones recently spent two years 
and $3.5 million renovating into a world-class layout, Charbonneau countered. 

"It was a hard sell with Joe and the owners," Bowden said of his efforts to get 
the go-ahead from his course manager and the ownership group, Equinox Resort 
Associates. "None of them [the owners] were skiers." 

But all were business people and understood the potential profitability of using a 
seasonal facility on a year-round basis. Bowden pointed to the Woodstock Inn & 
Resort's ski touring center 90 
minutes drive to the northeast. 
Woodstock opened its center 
years ago. The facility boasts 60 
kilometers of groomed trails. 
The course clubhouse is the 
focal point, providing shelter, 
warmth, beverages, clothing and 
equipment for skiers. 

Course damage has been 
minimal, said Woodstock 
General Manager Chet 
Williamson, Bowden's former 
employer and good friend. 
Trails are groomed through 
rough rather than fairways 
wherever possible. Aprons and 
greens are roped off and 
posted off limits to skiers. 

The center contributes an 
average $75,000 annually to the 
resort's bottom line. "That's 
allowed us to make improve-
ments to the course and 
clubhouse we might not have 
been able to afford otherwise," 
Williamson said. 

The occasional track mark 
visible in early spring quickly 
repairs itself, the general 
manager said. "Club members 
are sure to find one and blame 
it on the skiers," he added, 
"just like they blame all the 
unrepaired divots on hotel 
guests who use the course." 

The owners and 
Charbonneau eventually 
agreed to introduce a cross-
country program last winter. 

"I've always been against 
skiing because my course is 
sacred to me," said 
Charbonneau, who proved 
himself a shrewd Yankee trader. 
"But I bargained for some extra 
things out of it, like 10,000 linear 
feet of cart path and a few extra 
people on my wintertime crew." 

Fourteen kilometers of on-
course trails were laid out with 
another 18 traversing nearby 
woods. Charbonneau helped 
the ski director develop the on-
course trails, which were 
generally routed along cart 
paths and through outlying 
rough. "The key is good 
communication with the ski 
director and getting the 
superintendent involved in the 
routing," Charbonneau said. 

The result was a profitable 
ski season, despite a meager 
snow year, and zero damage to 
the course. "I'm actually up for 
the prospects of a good snow 
year and lots of skiers," 
Charbonneau said. 
GOLF COURSE NEWS 
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On Site Timber Bridge & Wall Construction 
Experienced With Environmental Areas 
Treated (CCA) Southern Yellow Pine 
Projects Throughout The U.S. 
Low Profile & Arched Bridges 
Retaining Walls BRIDGE C O N C E P T S 
Curb System & Picket Rails The Professional Bridge Company 

Custom Design & Build Service 
Piling Support & Free Span Bridges 
Designed To Specific Load Requirements 

Southern USA 
800-226-4178 

Northern USA 
800-383-0555 

Western USA 
800-474-4990 
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Club Selection is Everything. 
The Kirby Marker System gives 
golfers a reason to select yours. 
If you're still using stakes, 
sprinkler heads or fairway 
disks to mark yardage, you're 
missing a big opportunity -
An opportunity to make the 
game more enjoyable for 
your golfers, and give them a 
reason to prefer your course. 

The Kirby Marker 
System has been installed at hundreds of courses around the 
world, including the Pebble Beach Resort® Courses. 

Golfers are universally delighted with the immedi-
ate and precise yardage distances that the System provides. 
Owners report time savings of up to 40 min. per round, re-
sulting in increased revenue. Superintendents praise the col-
lapsable design, which allows mowers to drive right over it. 

Make the choice that makes a difference for you 
and your golfers. Call us today for a complete brochure. 

The Kirby Marker System 
The Finishing Touch 

6108 Avenida Encinas • Carlsbad, CA 92009 • 800.925.4729 
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OUTSTANDING! 
The Anderson's salutes these companies for 

their outstanding accomplishments in 
TEE TIME Sales and Service 

1994 TEE TIME ACHIEVEMENT AWARD -
MOST IMPROVED SALES 

Grass Roots, Inc. 

TEE TIME G O L D - Turfgrass, Inc. 

TEE TIME SILVER ^ Allegheny Lawn Products 

TEE TIME BRONZE - Cannon Turf Supply, Inc. 

DISTRIBUTOR OF TH E YEAR -
Cannon Turf Supply, Inc. 

NUTRALENE AWARDS 
Cannon Turf Supply, Inc. 
D&KTurf Products 
North Star Turf, Inc. 
Robison's Lawn & Golf, Inc. 
Allegheny Lawn Products 
Turfgrass, Inc. 
Turf Specialty, Inc. 
Seacoast Laboratories 
Herod Seed Company 
Grass Roots, Inc. 

the professional's 
partner® 

OUTSTANDING SALES 
Cannon Turf Supply, Inc. 
D&KTurf Products 
North Star Turf Inc. 
Outdoor Equipment Co. 
Robison's Lawn & Golf, Inc. 
Allegheny Lawn Products 
Turfgrass, Inc. 
Turf Specialty, Inc. 
C.O. Lowe Sales 

T h e « « * 
Andersons 
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Skiers kick by the clubhouse at Woodstock Country Club 



YOUR "ONE-STOP" SOURCE 
FOR AMERICA'S LEADING 

GOLF SURFACES & SUPPLIES! 

PARTAC 
G O L F C O U R S E 

TOP-DRESSING 

HEAT TREATED 
P L U S C O N S T R U C T I O N , 

C A R T PATH, S A N D TRAP, 
A N D D I V O T REPAIR MIXES 

TYPAR 
CEOTEXTILES & TURF BLANKETS 

SOIL CONDITIONER 
ttfN PARTAC® Htty 

GREEN SAND 
DIVOT REPAIR MIX 

A UNIQUE SOLUTION TO UNSIGHTLY DIVOTS! 
PARTAC® G R E E N S A N D B L E N D E D 

W I T H PARTAC® PREMIUM 
T O P - D R E S S I N G F O R E X C E L L E N T 

G E R M I N A T I O N A N D 
DEEP G R E E N C O L O R ! 

THE BEST DIVOT REPAIR MIX AVAILABLE! 

A V A I L A B L E N A T I O N W I D E 

800-247-2326 
I N N.J. 908-637-4191 

P A R T A C PEAT C O R P O R A T I O N 
KELSEY PARK, GREAT MEADOWS, N.J. 07838 

ORLANDO (FL) MEMPHIS (TN) RENO (NV) 

HIGHLIGHT GOLF HOLES> 
IMPROVE VISIBILITY, 

& MAINTAIN CONSISTENCY 

U.S. G O L F H O L E 

TARGETS 

Drainage Systems 
FLEXIBLE G O L F C O U R S E MARKERS 

SAND TRAP PUMPS 
RAKES, PLUG PUSHERS, SQUEEGEES 

AND MANY MORE 
GOLF SPECIALTY PRODUCTS 
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Ocean Course 
Continued from page 3 

Ocean Course back on the auction block. 
Harris said there was tremendous do-

mestic and international interest in the 
Ocean Course in the days leading up to the 
May 19 auction. Among the suitors were 
owners of pro sports teams and some 
wealthy individuals who saw this as a way 
to enter the golf business for the first time. 
But those potential buyers chose not to bid 
when they learned of VIT's and Way's con-
tinued interest. 

"It was simply worth more to VIT than 
anyone else since it controls the other 
public courses and the hotel," Harris said. 
"VIT and Way were the primary bidders 

from the start because of the vested in-
terest they have in the future of Kiawah." 

Some questioned why VIT would be 
interested in the Ocean Course since 
previous agreements reserved 60 per-
cent of the tee times for resort guests. In 
essence, they contended, all VIT was 
getting for its $27 million was access to 
the other 40 percent of the rounds and 
the deed. 

"Now VIT controls the actual mainte-
nance and operation of the course, too, 
which it wouldn't have done if someone 
else had bought it," Harris said. "Con-
trolling the quality of the course is im-
portant." 

Harris said VIT should close on the 
property by mid-July. 

Brassie Golf 
Continued from page 33 
development, construction and 
membership marketing. 

Home will serve as president 
of Brassie and Brassie Interim 
President Gary Nacht as execu-
tive vice president/chief financial 
officer. Golfer Hale Irwin will con-
tinue as president of Brassie Hale 
Irwin Golf Design division and a 
director of Brassie. Gordon Ewart 
and Robert Atkinson, COPM's 
chairman and vice chairman, re-
spectively, will retain their board 
seats and positions. 

'The combined management 
talent created by this merger of-
fers our shareholders a dramatic 
growth opportunity," Ewart said. 
"COPM will bring a wealth of 
proven management experience 
to complement Brassie's growing 
portfolio of owned, leased and 
managed facilities, and will pro-
vide greater access to acquisition 
and design opportunities. This 
merger is also expected to signifi-
cantly enhance Brassie's ability to 
raise additional capital. 

Added Fister, "Service, service, 
service is what we'll provide. The 
depth of our management team 
will make us a better company. 
Plus we'll have the capital avail-
able to aggressively pursue new 
properties. We have eight to 12 
we're considering now. Knowing 
that we're willing to invest our 
own money should make our man-
agement services easier to sell to 
owners looking for a management-
only arrangement, too." 

Fister said a corporate meet-
ings to discuss acquisition strate-
gies were held in May. Daily-fee 
and semiprivate courses with po-
tentially strong cash flows are ex-
pected to be the primary targets. 

Initially the firm will seek new 
courses in markets it already 
serves, Fister said. Acquisitions 
are preferred, although Brassie 
will continue to sign management-
only and consulting agreements. 

Corporate agronomist Bobby 
Ellis, a 14-year COPM veteran, 
is expected to continue in that 
role with Brassie, Fister said. 

The proposed merger is sub-
ject to regulatory approval and 
was scheduled to close in May. 
Consideration for the purchase 
of Resort Golf Clubs Interna-
tional was included in the issu-
ance of shares for COPM. 

Why would one of the world's top rated 
golf courses switch to ESN precision controlled 
nitrogen just months prior to hosting the U.S. 
Open, one of the USGA's biggest events? 

"Because ESN is hands down the most 
impressive high performance fertilizer on the 
market" according to Peter Smith, Super-
intendent at Shinnecock Hills Golf Club. 

"ESN has it all... easy dust-free application, 
very precise release of nitrogen and the most 
consistent longest lasting performance I've 
seen from a fertilizer 

"Here at Shinnecock both the club 
management and grounds crew take great 
pride in being on the leading edge of course 
management We also share a genuine 
concern for the environment I applaud United 
Horticultural Supply for helping us meet our 

goals with this smart new technology and for 
raising the standards for fertilizer performance 
and environmental stewardship." 

As superintendent, Smith knows well the 
tradition of excellence that surrounds the 
course. It's a distinction learned from his father 
and grandfather, 
superintendents of 
Shinnecock before 
him, who together 
with Peter have 
dedicated more than 
90 years toward the 
development and 
success of Shinnecock 
Hills Golf Club. 

For more information on ESN precision 
controlled nitrogen, call (800) 847-6417. 

Precision Controlled 
Nitrogen 



John Deere's new 22 Utility Trailer is a low profile, greens mower hauler that allows operators 
to leave the transport wheels in the maintenance building. The thermal formed insert has 
depressed settings for one or two greens mowers. A rubber composite liner covers the tailgate 
ramp, protecting the transport drum, bedknife and roller during loading and unloading. With 
its payload capacity of 1000 lbs., low profile and turf tires, the 22 Utility Trailer can haul 
practically anything without disturbing the surroundings. The trailer's box weighs 240 lbs. empty 
and has a box capacity of 10 cubic feet. The 22 is compatible with Gators, the 1800 Utility Vehicle, 
larger lawn and garden tractors and most other utility vehicles. It can easily be attached to most 
equipment with a rear hitch. For added versatility, the greens mower insert can easily be detached 
by removing two screws, leaving a standard trailer suitable for virtually any hauling task. For 
more information, contact Deere at 919-832-7421. For new products, see page 42. 

NEW PRODUCT OF THE MONTH 

CROCKETT JOINS CLEARY 
Jim Crockett, previously general 

manager of Imperial Nurseries, Inc. of 
Granby, Conn., has joined the W. A. 
Cleary Chemical Corp. as market de-
velopment manager, Horticulture 
Products. Crockett holds a master's of 
science degree from Auburn Univer-
sity. He was also employed by 
Chemlawn Corp. In his role at Cleary, 
Jim will direct the development of ex-
isting and future horticulture prod-
ucts into the greenhouse, nursery and 
retail markets. 

MERIT REGISTERED IN NY 
Merit insecticide has received reg-

istration in the state of New York, in-
cluding Long Island. Merit is manufac-
tured and marketed by Bayer Corp., 
formerly Miles, Inc. A certificate of 
pesticide registration was issued by 
the N.Y. Dept. of Environmental Con-
servation. Under the terms of the reg-
istration, all three Merit formulations 
— Merit 75WP, Merit 75WSP and Merit 
0.5G insecticides—are accepted for use 
on turf, landscape ornamentals and inte-
rior plantscapes throughout the state of 
New York, including Long Island. 

CHANGES OF SCENE 
SOMERSET N.J. — Lofts Seed, Inc. 

has relocated its corporate offices and 
Research Department here: 347 Eliza-
beth Ave., Suite 101, Somerset, N.J. 
08873. By phone, Lofts can be contacted 
by calling 908-356-8700 or 1-800-526-3890 
(outside N.J.); or faxing 908-356-5607. 
The Research Department can be 
reached by faxing 908-560-0884. • • • 

The phone number for Fort Collins, 
Colo.-based Aqua Engineering, Inc. 
has been assigned a new area code. 
The firm may now be reached by dial-
ing 970-229-9668; or faxing 970-226-3855. 
The mailing address remains 200 Ver-
mont, Fort Collins, Colo., 80525. 
GOLF COURSE NEWS 

DowElanco fails 
to report; EPA 
levies hefty fine 
B y H A L P H I L L I P S 

WASHINGTON, D.C. — The federal 
Environmental Protection Agency (EPA) 
and DowElanco have settled on a $732,000 
penalty against the Indianapolis-based 
firm for failing to report to the agency 
information on adverse health effects over 
the past decade involving a number of 
pesticides, including chlorpyrifos (brand 
name Dursban). 

The penalty is the largest to date under 
section 6 (a) (2) of the Federal Insecti-
cide Fungicide and Rodenticide Act 
(FIFRA), which requires pesticide regis-
trants to submit to EPA, in a timely man-
ner, any additional factual information 
regarding unreasonable adverse effects 
of their registered pesticide products. 

"DowElanco views the settlement as an 
essential means of resolving the issues 
raised and of maintaining a good working 
relationship with EPA," reads a statement 
released by DowElanco. "We take prod-
uct stewardship and compliance with U.S. 
laws and regulations very seriously, and 
we want our efforts in these areas to meet 
or exceed the EPA's expectations. We 

Continued on page 41 

West Coast Turf purchases Warren's in Calif.; Ames absorbs SE Plastics 
WINCHESTER, Calif. — With its acqui-

sition of the Warren's Turf operation here, 
West Coast Turf has added another arrow 

AQUATROLS HIRES WANZOR 
Tracy Moore, president of 

Aquatrols, announces the newest ad-
dition to the Aquatrols family. Scott 
Wanzor, of Duluth, Ga., is the new 
southeast terri-
tory manager. 
"We're excited to 
have Scott on 
board, and look 
forward to his edu-
cation and experi-
ence contributing 
to the company's 
growth." Wanzor S c o t t W a n z o r 

has over 18 years of turf and ornamen-
tal experience. He is a graduate of the 
University of Georgia. 

Monday eliminated 
short day Sunday; 
events pushed back 
earlier in the week 

Thu. , Feb . 8 

Environ11 
General 
Session 

W e d . , Feb . 7 

Opening 
Session & 
Reception 

Sa t . , F e b . 1 0 

Banquet 
& Show 

Fri., F e b . 9 

President's 
Reception 

Show Hours; 
9 a.m - ó p.m 

Show Hours: 
9 a.m - 6 p.m 

Show Hours: 
9 a.m - 3 p.m 

Show Hours: 
None 

to its increasingly replete quiver. The 
Warren purchase, finalized May 1, is 1995's 
first significant move for Palm Desert-based 
West Coast Turf, which bought out Foster 
Turf Products and opened a Las Vegas of-
fice in 1994. The 200 acres here —just one 
of many Warren's locations — feature three 
types of hybrid Bermudagrass, as well as 
St. Augustine, and tall fescue turfgrasses. 
The newest West Coast Turf office serves 
Southern California's Inland Empire. "The ACQUISITIONS 
Winchester location has both warm and ^ 
cool-season grasses, and securing that in-
ventory will enable us to broaden our product line," explained John 
Foster, president of West Coast Turf. West Coast specializes in the 
application of warm-season grasses on golf courses and features 
Big Roll, thick-cut and washed sod shipped nationwide. 

PARKERSBURG, W.Va. — Ames Lawn 
& Garden Tools has acquired the assets of 
Southeastern Plastics, Inc. of Byesville, 
Ohio, in a move that will double Ames' 
injection molding capacity and help meet 
the growing worldwide demand for its poly-
constructed hose reels, lawn carts and 
other lawn and garden products. The an-
nouncement was made by President & 
Chief Executive Officer Rick E. Keup, who 
said all injection molding operations at the 
Byesville facility would be under the re-
sponsibility of Ira R. (Dick) Phillips, Ames' 
senior vice president, operations. Ames, 

the largest manufacturer and distributor of non-pow-
ered lawn and garden tools in North America "has 

long been the only major lawn and garden tool manufacturer in 
this country with in-house plastics molding capabilities [at its 
injection and blow molding plant in Elyria, Ohio]," stated Keup. 
Ames plans to expand the Byesville facility, which currently 
employs 160 people. 

B y H A L P H I L L I P S 

LAWRENCE, Kan. — The con menda-
tion has been nearly unanimous as exhibi-
tors react to new trade show hours an-
nounced by the Golf Course 
Superintendents Association of America. 

In short, distr ibutor day has beei 1 moved 
to Friday morning (9 a.m. Lo 1 p.m.), su-
perintendents will be allowed on the floor 
Friday at 1 p.m., and the Monday hours 
have been eliminated altogether. These 
changes will tal :e effect at the association's 
1996 International Conference ar d Show 
in Orlando, Fla. 

"I think it'll work," said Don Hepler, 

president of Professional Turf Special-
ties, Ire., a distributorship based in 
Champaign, 111. "The onl} problem I see 
is, we have a lot of meet ngs that tradi-
tionally been scheduled for Friday morn-
ing. They're basically forcing us to come 
in a day earlier. But if they eliminate the 
Monday hours, it should work out fine.— 

"It'll be a busy three days, but then it 
always is." 

The applause has been nearly univer-
sal with regard to closing up shop Sunday 
afterno m at 3 p.m., and junking the rou-
tinely slow Monday hours. On Monday 

Continued on page 40 



For a free brochure, just call 
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Pesci, Mroz move up at Ransomes America Corp. 

GCSAA show hours 
Continued from page 39 
mornings in years past, the only 
noticeable buzz on the floor was 
the dreaded "Velero symphony," 
as exhibitors got the jump on 
tearing down their booths. 

"With a trade show, traffic will 
always drop off the final day," 
said Ron Skenes, manager, Mar-
keting Services at E-Z-Go. "I com-
mend the association to try some 
new things and experiment with 
ways to make the show more 
productive. They're looking for 
a good mix to make it successful 
for all the parties involved. I think 
that Friday is going to be a more 
productive day than it has in the 
past... The superintendents are 
all in town that day. Friday morn-
ing was usually used to polish up 
the booths. That will just have to 
be done before hand. 

"The only problem with the 
Sunday situation is the move out: 
Some exhibitors will have to be-
gin tear-down on [convention 
workers'] double time. For me, 
there's an easy solution to that. I 
can take out the golf cars on 
Sunday and tear down on Mon-
day. But other exhibitors may have 
more of a problem with that." 

• • • 

In other GCSAA news, Deena 
Amont has been hired as direc-
tor of education, and Cynthia 
Kelly has been hired as govern-
ment relations manager. Both 
started at GCSAA headquarters 
in mid-May. 

Amont comes to GCSAA from 
Cook College, Rutgers Univer-
sity. Amont served as assistant 
director of its continuing educa-
tion program, directing the two-
year Rutgers Professional Golf 
Turf Management School.Her 
duties will be to redesign, pro-
mote and administer GCSAA's 
continuing education program 
that will include teleconferenc-
ing, seminars, conference work-
shops, self-guided instruction, 
video and booklet development, 
and information technology. 

Kelly comes to GCSAA from 
the American Association of 
Blood Banks in Alexandria, Va., 
where she served the past six 
years as staff counsel and direc-
tor, government affairs. Her new 
responsibilities will be to keep 
association members apprised of 
environmental issues and gov-
ernment regulations. 

LINCOLN, Neb. — 
Paul Pesci has been pro-
moted to vice president 
of sales and marketing 
for the Turf and Profes-
sional Lawn Care divi-
sions here at Ransomes 
America Corp. In addi-
tion to developing sales P a u l P e s c i 
and marketing plans for 
the Ransomes, Cush-man and Ryan product 
lines, Pesci will also oversee parts support 
activities, determine pricing strategies and 
supervises sales/marketing personnel. 

In o ther Ransomes 
news, Mark Mroz has 
been named service train-
ing coordinator. In his new 
position, Mroz will over-
see all service training 
here at Ransomes head-
quarters, involving both 

Mark Mroz hands-on and classroom 
instruction on the mainte-

nance and repair of Ransomes, Cushman and 
Ryan equipment. Typical attendees include ser-
vice personnel from industrial, turf and profes-
sional lawn care dealerships. 

Heritage unveiled; Bonzi label changes 
WILMINGTON, Del. — 

Zeneca Agrochemicals, which 
operates as Zeneca Ag Products 
here in the United States, will 
spend $34 million to build manu-
facturing facilities for its new 
fungicide, called Heritage and 
coded 5504. According to Vern 
Hawkins, fungicides business 
lead for Zeneca, the new facili-
ties should be completed by the 
third quarter of 1996. The com-
pany anticipates receiving its 
first registration on Heritage in 
time for the 1997 season. • • • 

MIDDLEBURY, Conn. — The 
Environmenta l Protect ion 
Agency has approved the reduc-
tion of the restricted entry inter-
val (REI) for Bonzi plant growth 
regulator from 24 to 12 hours. 
Notification of individual states 
is under way. Bonzi is a tool in 
the production of high-value 
plants for the ornamentals mar-
ket. It is used to reduce intern-
ode elongation in virtually all con-
tainer-grown ornamental plants 
produced in enclosed commercial 
structures, resulting in more mar-
ketable, compact plants. 

Unlimited access to comprehensive weather information! 
For the first time ever, course 

superintendents can have instant 
access to the most current - and 
complete - weather information 
available. 

From timing chemical 
applications.. .to watering 
schedules and amounts...to 
mowing times.. .DTN Weather 
Center provides your course with 
the time-sensitive information 
you need to make the most 
efficient and environmental 
management decisions. 

Everyday, 24-hours-a-day, 
DTN Weather Center gives you 

over 70 continually updating maps, 
including: 
• In motion local, regional and 

even national radar maps 
• Current temperatures, wind 

speeds, humidity and sky 
conditions 

• Severe weather maps and 
forecasts 

• Over 200 major city forecasts 
• In-motion satellite cloud photos 

Photo quality graphics. 
Complete audio capability. And 
an easy-to-use satellite system 
with no "phone-line" charges... 
no matter how often you use it! 

DTN Weather Center is like an 
electronic weather magazine... 
with the information updating 
even as you read it. It very 
literally will change the way you 
look at weather! 

All at the touch of a finger! 



Head protection pushed in Minnesota; rolling out the grass carp-et in California 
According to a letter circulated to su-

perintendents and other turf groups in 
Minnesota, the state OSHA plans to re-
double its efforts with regard to head 
protection and roll-bar enforcement: 

"Rollover protection and seat belts are 
required on all motorized, self-propelled 
vehicles and mowers that are equipped 
with a 20 horsepower motor and abov," 
reads S. 182.653, Sub. 2. "Four-wheeled 
vehicles and mowers operating on flat 
terrain only will be exempt. Three-
wheeled vehicles have no exemption. 

"Any employee exposed to flying ob-
jects or subjected to possible injury by 
flying objects needs to wear head protec-

DowElanco settles 
Continued from page 39 

were concerned to learn that we 
had not met agency expectations 
in the case at hand. We have 
made a careful evaluation of the 
reporting process by which we 
provide information to EPA and 
have committed additional re-
sources in order to avoid a rep-
etition of these issues in the fu-
ture." 

According to EPA, DowElanco 
reported 249 incidents to EPA 
after the 30-day time period 
specified in EPA guidance. EPA's 
review of these incidents indi-
cated DowElanco had not been 
reporting adverse effects inci-
dents that it learned of through 
personal injury claims and law-
suits. After EPA sent DowElanco 
a "show cause" letter, the com-
pany submitted information on 
additional incidents. 

The bulk of the information 
arose from personal injury 
claims filed against DowElanco 
relating to chlorpyrifos. Re-
ported adverse effects, which 
span about a decade, included 
cases of alleged peripheral 
neuropathy and other chronic 
neurological effects. Peripheral 
neuropathy involves the nerves 
of the arms and legs. 

"EPA asserts," the company 
statement continues, "that 
DowElanco was late in submit-
ting reports providing notice of 
allegations drawn from its claims 
and litigation files. DowElanco 
voluntarily disclosed allegations 
from these files and has cooper-
ated fully in providing informa-
tion in response to EPA requests. 
This information has been pro-
vided even though it is drawn 
from allegations of individuals 
seeking compensation and is not 
regarded by DowElanco as fac-
tual information. 

"Along with our submission of 
claims-related allegations, 
DowElanco also provided the 
Agency with a safety assessment 
related to these claims. Based 
on this assessment, we remain 
confident of the wide margins of 
safety that exist for our products 
under conditions of use." 

EPA's Dr. Lynn Goldman 
noted that the incident reports 
obtained in this actions are par-
ticularly important because EPA 
is currently reviewing the regis-
tration for chlorpyrifos. 
GOLF COURSE NEWS 

tion (such as a hard hat). 
Employers are required to 
provide this head protection 
for their employees." 

The letter also makes it 
clear that golf courses are a 
primary focus of the two 
enforcement initiatives. 

Meanwhile, superinten-
dents in California are lead-
ing efforts to legalize the use 
of grass carp as an aquatic 
weed control method on Golden State 
courses. The California GCSA success-
fully pushed for introduction of SB 157, 
which would make it legal to introduce 

triploid (sterile) species of 
white amur, commonly 
known as the grass carp, into 
golf course ponds and lakes. 
Use of the fish in impound-
ments that feed into the Sac-
ramento or San Joaquin riv-

ers would be delayed 
until 2001, assuming no 
harm comes from use 

of the white amur in other 
areas before that time. 

Also in California, hovering mower dis-
tributors received an emissions setback 
from the California Air Resources Board 
(CARB), whose written directive denies a 

request that hovering mowers be ex-
empted as a hand-held, two-stroke de-
vice. CARB spokesman Jerry Martin in-
dicated the Flymo was not a "true 
necessity" for golf courses because of 
the availability of string trimmers. 

Also, Kawasaki USA's Engine Division 
has announced the receipt of certification 
by CARB for its FB460V engine, bringing 
the total number of Kawasaki engine mod-
els certified to meet the emissions require-
ments to 12. The Kawasaki FB460V, a 12.5-
horsepower, four-stroke vertical shaft 
engine, has been certified under the rigid 
California standards, which are expected 
to be adopted nationwide in the future. 

FLEXIBILITY 
The VFD can be adjusted for additional capacity 
and pressure for future expansion. 

EXPERIENCE 
Watertronics, a pioneer in the use of micropro-
cessors to control pump station functions, applies 
the same time proven technology to VFD systems. 

For more information on how we can save you 
money call 1-800-356-6686, 414-367-5000 or fax 
414-367-5551. 

l A I A T E D T D n i i i m Q 
I t l C T R O N K A U Y C O N T R O U I O P U to P \ N O S Y S T E M S 

Watertronics, P.O. Box 530, 525 Industrial Drive, Hartland, Wl 53029 USA 

CIRCLE #140 

WATERTRONICS 

VARIABLE 
FREQUENCY 
J L J I t l v f c o 

ENERGY SAVING 
By varying pump speed, the pump performance 
closely follows the operating system curve, using 
precisely the power needed and eliminating the 
need for a pressure robbing hydraulic regulating 
valve. Additionally, soft starting reduces costly utility 
demand charges. 

SURGE FREE 
Surges are eliminated by using the variable fre-
quency drive (VFD) to start pumps slowly and vary 
their speed to match systems demands. 

ENERGY SAVER 

ENGINEERING 
Our sales engineers custom design every 
"ENERGY SAVER" pump station to meet your 
individual conditions. 

Watertronics manufactures a complete line of fixed 
speed centrifugal, vertical turbine, submersible, and 
in-line booster stations that utilize our innovative 
electronic regulating valves. Watertronics also offers 
retro-fit packages to bring state-of-the-art 
performance to your present pumping system. 



Safety glasses — with style 
Sostram unveils flowable Echo 720 

Safety glasses that look good? 
Hard to believe? Well, believe it. 

An innovative design from the 
DRL Co. actually makes wearing 
safety glasses fun. Sunglasses 
for outside, clear glasses for in-
side, either way they're safe. 
Besides being stylish, the new 
shape combines lightweight feel 
with full vision. The technologi-
cally advanced frames spread the 
pressure point away from the 
bridge of the nose, and distrib-
utes the weight across the 
cheekbone,s giving the light feel. 

This revolutionary style has 

eliminated blind spots prevalent 
in traditional style frames. 

The field of vision is expanded 
by framing beneath the lens and 
out of eyesight. No need to worry 
about the glasses not fitting — 
temple adjustments provide a 
perfect fit for everyone. 

The glasses can be ordered by 
sending $9.95 plus $2.50 for ship-
ping and handling to DRL Com-
pany, P.O. Box 7471, Bloomfield 
Hills, MI 48302-7471. 

Michigan residents add 6 per-
cent sales tax. 

CIRCLE #302 

Sostram Corp., manufactur-
ers of the Echo line of fungi-
cides, has introduced a new, 
more concentrated Echo 720 
Turf and Ornamental flowable 
chlorothalonil fungicide. 

With six pounds AI (active 
ingredient) per gallon, Echo 
720 delivers more disease 
control activity per ounce with 
less material applied per 
treated area. This more con-
centrated formulation pro-
vides improved cost effective-

ness in the way of easier, la-
bor-saving handling and less 
storage space requirements. 

Echo 720 is labeled for use 
on a wide variety of turf-
g r a s s e s and ornamenta l 
plantings to control dollar 
spot and large brown patch, 
among others. For more in-
formation, contact Sostram 
Corp., 70 Mansell Court, 
Suite 230, Roswell, GA 30076; 
or call 404-587-1032,. 

CIRCLE #303 

Green Super Striper, 
new from Fox Valley 

Fox Valley Systems, Inc. has 
introduced its new 1995 Green 
Super Striping Machine. The 
Super Striper is now able to pro-
duce sharper 2-inch to 5-inch 
with the help of the new self-
orienting spade tip on the com-
patible aerosol paint cartridges. 
No matter which way the can is 
placed into the striper, the spade 
tip is ready to produce a beauti-
ful sharp stripe. 

The 1995 Super Striper is the 
only striping machine with a 
speed indicator and weighted 
windscreen. Height adjustments 
and a side striper attachment for 
curbs are other included innova-
tions in the new green striping 
machine. Just press the trigger 
and walk. Each paint cartridge 
covers approximately 200 lineal 
feet. For more information, call 1-
800-323-4770 and ask for Depart-
ment R821; or write to Fox Valley 
Systems, Department R821, 640 
Industrial Drive, Cary, IL 60013. 

CIRCLE #301 

Alpine: Nugget, 
only greener 

Alpine Kentucky bluegrass 
from Pickseed is different. 

The objective was to use the 
old, but still very useful variety 
Nugget as a model. The decum-
bent growth and winter hardi-
ness of nugget were two of its 
many desirable traits. Nugget's 
slow spring green-up and lack of 
dollar spot resistance were two 
of its weaknesses. 

Alpine is a very decumbent, 
low-growing type like Nugget, 
but it has marked improvement in 
leaf spot and dollar sot resistance 
and better spring color, too. 
Pickseed has successfully accel-
erated seed production of Alpine. 
It's available as Certified seed". 
Contact your nearest Pickseed 
outlet or distributor for a free bro-
chure and more information. 

CIRCLE #305 

Advanta introduces 
Cannon, Hector 

Cannon Kentucky bluegrass 
from Advanta Seeds is medium-
dark green variety with excel-
lent seedling vigor and rapid es-
tablishment. Cannon exhibits 
excellent spring and fall color 
and recovers quickly from 
drought stress. In trials, Cannon 
has shown good resistance to 
dollar spot, summer patch, neu-
rotic ring spot, stripe rust, stem 
rust and leaf rust. 

Hector Creeping Red Fescue 
from Advanta is a fine-textured, 
medium-dark green variety with 
strong seedling vigor. Hector 
provides excellent ground cover 
and density throughout the year. 
For more information, contact 
Advanta at 503-967-8923. 

CIRCLE #304 
GOLF COURSE NEWS 

H O C S p o t s ? 
Stop wasting labor 

handwatering! 
Wet Hot Spots FAST 

with the 

WETTING 
FORK. 

(U.S. Patent #5,398,445) 

The Wetting Fork... 
• Wets hydrophobic spots in 

10 seconds or less 
• Is made of lightweight but 

durable aluminum 
• Has new improved stainless 

steel tines that can be used 
to inject fertilizers, 
fungicides and insecticides 
or wetting agents 

• Helps control Fairy Ring 
• Saves handwatering cost by 

wetting hydrophobic dry 
spots quickly and efficiently 

• Reduces wetting agent use 

Available Through 
Professional Turf Distributors 

A s k for a free demonstration! 
For your nearest Distributor, call: 

THE THINKING SUPERINTENDENT CO. 1-800-200-3810 

CIRCLE #141 

Natural Disasters Happen 
(and we mean in addition to your score!) 

P r e s e r v e y o u r G o l f C o u r s e 
With accurate mapping of topographic features 
of greens and surrounding areas 

N e w C o u r s e s 
^ As built drawings of tees, fairways & greens 
^ Accurate square footages 

L a s e r M e a s u r e m e n t s 

Standard tee to green 
^ Sprinkler heads 

Ponds, traps, streams 

CALL FOR QUOTATIONS & DETAILS 
1-800-362-0646 

American Leisure Designs offer 
a wide variety of economical, 
prefabricated park shelters and 

buildings in octagon, hexagon and traditional dimensions. 
Structure designs include clear span laminated wood 
trusses, steel trusses and dimensional lumber trusses. 
Structures meet or exceed all building codes. 

FOR ADDITIONAL INFORMATION, CALL: 

1-800-456-2534 
AMERICAN LEISURE DESIGNS, INC. 

Highway 31 South • Greenville, AL 36037 

4 2 June 1995 
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The Best Flags, 
Signs, Flagsticks, 

Tee Markers, 
Practice Green 

Markers, 
And 

Accessories 
Ever Made. 

Call today for a catalog and more information. 

DISTINCTIVE GOLF COURSE ACCESSORIES 

16761 Burke Lane, Huntington Beach, CA 92647 
Phone 714 842-8494 / 800 843-0809 



EMPLOYMENT 
OPPORTUNITIES 

GOLF COURSE CONSTRUCTION AND 
OPERATIONS PERSONNEL 

GREENSWAY GOLF COMPANY is one of 
the fastest growing placement services, 
with both domestic and overseas jobs. 
Send your resume today and take advan-
tage of the wide variety of available posi-
tions. Our fax # is (714)524-7255 or 966-
9387. GREENSWAY GOLF COMPANY; 
101 SOUTH KRAMER BLVD. ;SUITE 132; 
PLACENTIA, CA 92670. 

JOB SEEKERS 
For a fresh source of green industry job 
openings; subscribe for 3 months (6 is-
sues)-just $22.50. EMPLOYERS-List your 
job openings quickly and inexpensively. 
Call for details:1-800-884-3435. Ferrell's 
JOBS IN HORTICULTURE, 154 E. Chapel 
Ave., Carlisle PA 17013-3435. MC/Visa. 

EXPERIENCED SHAPERS NEEDED 
Immediate openings. Send resume to Par 
4 Shaping Inc. 6159 Spicer, MN 56288. 
Or call (612)796-6255 for more informa-
tion. Ask for Jake. 

GOLF COURSE CONSTRUCTION 
Experienced Project Superintendents, Irri-
gation Supervisors and Shapers needed. 
Must Travel. Mail or fax resume to: South-
west Golf, 417 Sunt ish, Austin TX 78734. 
Fax (512)261-9165. 

MARKETING MANAGER SPECIALTY 
PRODUCTS 

Ecogen Inc, a leading company in Bio-
technology, is seeking an energetic candi-
date for Marketing Manager-Specialty 
Products. Responsibilities include: market 
analysis ,sales forecasting,market projec-
tions, budget development primarily in the 
turf, ornamental or related fields. A degree 
in plant pathology/entomology .Fax re-
sume to (215) 752-2461. 

GET THE LATEST DEVELOPMENT 

Subscribe to the Golf Course News De-
velopment Lefferwhich tracks golf course 
projects under consideration across the 
nation! Just $195 for a yearly subscription. 
Call Editor Peter Blais at 207-846-0600 for 
more information. 

FOR SALE GOLF COURSE ACCESSORIES 
WANTED 

Construction superintendents,shapers and 
foremen. Golf construction personnel 
needed at all levels. Must be willing to 
travel. Fax resume and info to : (904)646-
1873. 

GOLF COURSE CONSTRUCTION 
Project Superintendents, Experienced Irri-
gation Personnel and Shapers needed. 
Travel required. Fax or mail resume to: 
Landscapes Unlimited Inc. 5831 South 
58th Street Suite C, Lincoln NE 68516. 
Fax:(402)4234487. 

SUPERINTENDENT & SHAPER 
WANTED 

Fairways Inc, a golf course builder since 
1969, is seeking a qualified superinten-
dent and experienced shaper. Send re-
sume to: Fairways Inc: 1972 Hidden Val-
ley Lane N.W., Miltona, MN 56354. 
Phone: (218)943-1391. Fax: (218)943-
1392. 

SHAPE YOUR FUTURE 
JOIN PAUL CLUTE & ASSOCIATES-
Nationally recognized as a leader in pre-
mium golf course construction, at one of 
many project sites across the country. 
Currently seeking experienced 
superintendents,shapers, supervisors and 
irrigation specialists. Mail resume & cover 
letter to: Paul Clute & 
Associates,Personnel Dept., PO Box 454 
Hartland, Ml 48430. 

REAL ESTATE 

ARCH STYLE STEEL BUILDINGS 
Build it yourself and save money! For cart 
& equipment storage. Factory direct. Save 
money on buildings in stock. 30 x 40; 40 x 
50; 42 x 76; 51 x 90. Easy to erect. Arch-
way Steel Buildings. 1-800-344-2724. 

PIPE LOCATOR 
INEXPENSIVE! Locates and traces un-
derground drains, water pipelines of clay, 
PVC, ABS, steel and cement. Finds sprin-
klers, valves and clogs. Used by over 1000 
golf courses! Bloch & Co. PO Box 18058, 
Cleveland, OH 44118. (216)371-0979. 

GOLF CAR RENTAL CONTRACTS 
Avoid Golf Car Abuse- Get it in writing! 2 
Part Golf Car Rental Contracts. Imprinted 
or plain. Immediate Delivery. Minimize risk 
for pennies. For brochure:1-800-223-
5877. 

M i d T e n n T u r f , I n c , 
*Row Plant Sprigging * Broadcast Sprigging 
*Sod Installation 'Hydro Seeding "Laser Grading 
"Complete Athletic Field Construction & Renovation 
Sod Varieties -

Available in 16" x 24" Slab or 42" x 120' Big Roll 
"Blended Fescue "Vamont Bermuda 
"419 Bermuda "Quickstand Bermuda 
"Tifway II Bermuda "Myer Zoysia 

Sprigs available in all Bermudas and Zoysia 
Manchester (615) 728-0583 

Nashville (615) 254-4728 
Fax (615) 728-0168 Toll Free 1-800-782-4083 

4698 New Bushy Branch Rd. 
Manchester, Tennessee 37355 

GOLF COURSES WANTED 
Southwest Golf is interested in purchasing 
or leasing golf couses. Call Dick Campbell 
at (505)898-0960. 

TEXAS GOLF COURSES 
Nine and eighteen holes-statewide. Some 
with extra land, development lots. Descrip-
tive list available. Texas Golf Properties, 
1603 Lightsey, Austin TX 78704. 
(512)442-1812. 

WATERPROOF 
Cardy Twin WP pH meter: 
• For soil or water 
• Dry sensor storage 
• Push button calibration 
•± .1 pH accuracy 

CALL 1-800-248-8873 
Meters for EC, N03~, K+ & Na+ 

SPECTRUM TECHNOLOGIES, INC. 
12010 S. Aero Dr. • Plainfield, IL 60544 

800-248-8873 •815-436-4440 
FAX 815-436-4460 

QUALITY! 

• Laser Measuring • Scorecards 

Sprinkler Tagging -Yardage Books 

• Redwood & Bronze Tee Signs 

FORE BETTER GOLF, Inc. 
1-800-468-8672 

Fax: 708-893-0455 

SOLID BRONZE SIGNAGE 

• Yardage Markers 
• Tee Signs 

• 100, 150, 200 
• Commemorative 
• Laser Measuring 
• Sprinkler Tagging 
• Yardage Books 

FROM TEE TO GREEN, INC. 
(800) 932-5223 

Fax: (219) 637-6874 

- S A V E O N F L A G S -
Buy direct and save as much as 40% 

on personalized flags 

No art charges. Get a free 19 for your 
lounge with 2 sets or more. Poles and 

other accessories available. 
Toll free 1-800-476-7005 

BUSINESS SERVICES 
ATTENTION: 

Golf Course owners, developers & archi-
tects: We will supply you people for all 
aspects of golf construction anywhere in 
the world! Call or fax: Greensway 
Golf:714-524-1185 ext 27 or 45 fax:714-
524-7255. 

LASER MEASURING 
Laser measuring and sprinkler yardage 
markers. We do it all! Laser measure & 
installation of custom metal yardage mark-
ers for all types of sprinkler heads. Fair-
way Yardage Designs:800-368-2448. 

Ocean City hitches 
Continued from page 46 
tor of the Ocean City Chamber 
of Commerce, said having a vari-
ety of courses will be the key to 
continued success in promoting 
golf in the area. With an increas-
ing number of golf courses 
comes the variety which will 
bring golfers back to the resort 
area again and again, he said. 

"There is a need for more golf 
courses. You can't get a tee time 
at a lot of them now and in the 
summer you're completely shut 
out," he said. 
G O L F C O U R S E N E W S 

its regional growth 
How many new courses can 

the area handle? FauntLeRoy 
said he doesn't know what the 
area can absorb. But any addi-
tional facilities can do nothing 
but help continue growth in the 
golfing industry, he said. 

Increased golfing activity in 
the resort doesn't just mean busi-
ness for course owners, but will 
increase business for hotels and 
motels, restaurants and the re-
tail shops in the area also, Smith 
said. 

Golf promotes business in the 

to phenomenon of 
shoulder months for Ocean City 
and acts as one more amenity 
which complements the resort's 
beaches, but does not place a 
g rea t demand on the com-
munity's resources, she said. It 
doesn't hurt that the resort lies 
along the beaten path for visi-
tors from the major metropoli-
tan areas of Washington, D.C., 
Baltimore, Wilmington, Dela-
ware and even New Jersey and 
New York. 

Nurturing the relationship 
between the golf courses and the 

lublic-access golf 
associated businesses of Ocean 
City, however, is an on-going 
process. 

In the spring and fall, hotels, 
which often offer golf packages, 
are filled with visitors. But when 
the beach season rolls around, 
golfers sometimes get bumped 
by hotels for the established tour-
ist trade of Ocean City. 

"We've had a time convincing 
some of the hotels that golfers 
are just as good customers as 
those people who have been com-
ing to stay at the beach for years," 

Smith said. "That has been one 
of our main challenges." 

She credits the efforts of both 
the golf courses and the Ocean 
City community as a whole for 
the success the area has had in 
establishing itself as a new golf 
mecca. 

"There's a remote possibility 
Ocean City could become like a 
small Myrtle Beach, but I really 
don't think we want to be the 
next Myrtle Beach," Smith ex-
plained. 

"We're Ocean City, Maryland, 
we're growing and we're glad to 
be what we are." 



C A L E N D A R 

June 
12 — Midwest Regional Turf Foundation 
Sports Field Workshop in Huntington. 
Contact 317-494-8039. 

July 
25 — Midwest Regional Turf Foundation 
Regional Turf Field Day in West Lafayette. 
Contact 317-494-8039. 
26—University of Georgia Turfgrass Field 
Day in Griffin, Ga. Contact 404-228-7300. 
26-28 — Turf Producers International 
Summer Convention in Omaha. Contact 
Doug Fender at 800-405-TURF. 
30-Aug. 1 — International Lawn, Garden 
and Power Equipment Expo in Louisville, 
Ky. Contact 800-558-8767. 

August 
2-3 — Minnesota Turf and Grounds Foun-
dation Expo95 in Mendota Heights, Minn. 
Contact Scott Turtinen at 612-473-0557. 
6-8 — Georgia GCSA Summer Conference 
at Sea Palms Resort on St. Simons Island. 
Contact Karen White at 706-769-4076. 
16 — Ohio Turfgrass Foundation Field 
Day in Columbus, Ohio. Contact Julie 
Guenther at 614-261-6750. 
23 — Turf Talk '95 in Chandler, Ariz. 
Contact Garden West at 602-233-2966. 

September 
7-8 — Southwest Horticultural Trade Show 
in Phoenix, Ariz. Call 602-966-1610. 

November 
4-7 — Georgia GCSA Annual Meeting at 
Jekyll Island. Contact Karen White at 706-
769-4076. 
9-10 — Golf Course Expo in Orlando, Fla. 
Contact Golf Course News Conference 
Group at 207-846-0600. 
14-16 — Midwest Regional Turf Founda-
tion Turfgrass and Ornamental Seminar 
in Lafayette. Contact 317-494-8039. 

December 
4-7 — 26th Annual Georgia Turfgrass 
Conference and Trade Show in Atlanta. 
Contact 404-228-7300. 
5-8 — Ohio Turfgrass Foundation Confer-
ence and Show in Columbus, Ohio. Con-
tact 614-261-6750. 
6-8 — Minnesota Turf and Grounds Con-
ference and Show in Minneapolis. Contact 
Scott Turtinen at 612-473-0557. 

* For more information contact the GC-
SAA Education Office at 913-832-4430. 

Hawkins comment 
Continued from page 11 

should not be limited to wetlands and 
protected habitats, protected wildlife, pro-
tected or regulated waterways, archaeo-
logical or cultural resource sites and/or 
unique natural features or conditions. 

A proper site assessment identifies 
those conditions that have regulatory and 
site-planning ramifications and should not 
include extensive or costly studies at this 
stage of the planning process. Gaining this 
level of understanding of the site, its poten-
tial limitations and regulatory requirements, 
the developer can make educated planning 
and permit requirement decisions while 
managing this level of financial risk. 

If the golf course site can be legally 
permitted for the planned development in 
terms of zoning and land use regulations, 
and the site limitations or environmental 
sensitivities do not preclude development 
feasibility, the project can be approved. 
44 June 1995 
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Golf Course Bridges! 
1-800-328-2047 

• CONTINENTAL 
E B R I D G E 3 H H 

Thousands in use. 
Built to last. 
Sponsor Member 

Route 5, Box 178, Alexandria, MN 56308 • (612) 852-7500 

CIRCLE #170 

GET THE ROCKS OUT.. . 
and the pine cones, and other debris. 
The Sand Trap Renovator comes in 
2 hand sizes: 12"wide (#511) and 
24"wide (#512) and one machine 
size 4' wide for use with the TORO 
5000, JOHN DEERE 1200, and 
Smithco units (#555). Insert hard-
ware cloth for smaller particles. 

Ask Your Golf Course Distributor for 
INNOVATIVE MAINTENANCE PRODUCTS 

From 

P.O. Box 283, Lockport, IL 60441-0283 
(815) 723-4444 • Fax (815) 723-4485 

CIRCLE #172 

Featuring: 

Drain Pipe 

Nyoplast Drains 

NDS Drains 

Geotextiles 

Lake & Pond 
Liners 

Silt & Safety 
Fences 

Eagle Interface for 
Greens Construction 

| Serving the Golf Construction Industry Worldwide 

& 

LANDSCAPE PRODUCTS, 
1-800-21-EAGLE 

CIRCLE #174 

IRRIGATION SPECIALISTS 

P.O. BOX 559 
TEMECULA, CALIFORNIA 92593 

(909) 698-7270 
FAX (909) 698-6170 

STATE LIC. #267960 

CIRCLE #176 

HARCO DUCTILE IRON 
FITTINGS FOR GOLF COURSE 

IRRIGATION SYSTEMS 
Sizes 2" through 12", all configurations 
including "knock-on" repair couplings 
High Strength, high corrosion 
resistance. 
The Harrington Corporation 

P.O. Box 10335 
Lynchburg, Va 24506 

804-845-7094 Fax 845-8562 

CIRCLE #171 

BENCH-PLATE T M 

. . . . a Precis ion Tool for Precis ion Mowing 
The bench 
plate is a 
utility surface 
plate, with an 
attached 
parallel bar for 
use in setting 
putting greens 
mower rear 
roller parallel with the reel. The oversized model is useful for 
making adjustments on larger mowers. 
Model #006 measures 12" x 24", oversize model measures 24" x 36", 
To order call 1-800-253-2112 or FAX 1-313-429-3985. 
PRECISION TOOL PRODUCTS CO. 
7836 Bethel Church Rd. • Saline, Ml 48176 

CIRCLE #173 

CIRCLE #175 

PAVELEC BROTHERS 
GOLF COURSE CONSTRUCTION CO., INC. 

V New Construction 
V Renovation 

V Field Drainage Systems 

TONY PAVELEC 
(201) 667-1643 
EMIL PAVELEC 
(201) 939-6182 

98 Evergreen Ave. 
Nutley, NJ 07110 

CIRCLE #177 

CIRCLE #179 

FORI PAYNE, A L 

^ 35967 

"CROSSING THE NATION WITH 
BRIDGES YOU CAN DEPEND ON" 

ENGINEERED AND FABRICATED TO 
Frr YOUR GOLF COURSE NEEDS, 
FROM THE CONNECTOR (PICTURED) 
TO THE ORIENTAL "EDO" SERIES. 
PEDESTRIAN, G O L F CART AND 
VEHICULAR BRIDGES. SINGLE 
SPANS TO 2 0 0 FEET AVAILABLE. 

CALL TODAY FOR FREE BROCHURES 

1 - 8 0 0 - 7 4 9 - 7 5 1 5 LANCASTER COUNTRY CLUB, LANCASTER, PA 

Quality with aTwist 
A twist of our easy off 
lid gives you quick 
access to Pinhigh's 
quality reel sharp-
ening compound. 

pinhigh 
reel ¿harpooning compound 

Call 1 (800) 422-4748 
CIRCLE #178 

LAMINATED WOOD 
SHELTERS & BRIDGES 

P E D E S T R I A N & V E H I C U L A R 
Order Direct From The Leading Manufacturer in U.S. 
• Complete Prefabricated Packages • Ready for Fast Erection 
• Direct Distribution Throughout the U.S • Custom Design & Engineering 

CALL 800-777-8648 
P.O. Box A • Morrisville, NC 27560 

Tel. 919/467-6155 • FAX 919/469-2536 
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LIST RENTAL 
GOLF COURSE 

NEWS 
THE NEWSPAPER FOR THE GOLF COURSE INDUSTRY 

. . .offers you the opportuni ty to reach the 
decision makers at thousands of 

golf facili t ies with an exclusive mai l ing list. 
Call Diana Costello-Lee for details 

207-846-0600 

® 4 , O C * Developed and introduced the first vinyl 
plastic interlocking panels for soil retention applications 

To find out more about C-LOC, call or write today: 

6HLOC Retention Systems, Inc. 
P.O. Box 0283 • Utica, Ml 48318 
(810) 731-9511 • FAX (810) 731-9516 

PANEL FEATURES: 
• Attractive appearance 
• Easy to install 
• Proven performance 

CIRCLE #181 

TRIMS The Worlds Most Popular 
Grounds Management Software 

WM 

NEW TRIMS VERSION 3 . 1 INCLUDES: 
0 Budgets & Expenses Tracking (3 Equipment Maint. & Work Orders 
0 Inventory, PO's & Fuel Reporting 0 Chemical & Fertilizer Records 
0 Personnel & Labor Activity Records 

OPTIONAL FEATURES: 
0 TRIMS DrawView for site plans 
0 Extended Memory Support 
0 Custom Report Writer 

0 Tree Inventory 
0 Electronic Pesticide Ref / T&O 
0 Multi-User and Site Licenses 

TRIMS Software International 
3110 N. 19th Avenue - Suite 190 

Phoenix, AZ 85015 
(800) 608 - 7467 - (602)277-0067 

S C a l l for your FREE DEMO diskette & indicate SVS or 372" 

CIRCLE #183 

POND & LAKE LINERS 
• Buy Direct f rom fabricator 20, 30, 40 mil 
PVC, Hypalon, HDPE, & VLDPE. 

• Custom fabricated panels of up to 25,000 
S.F. available. 

• Material Only, Material & Supervision, or 
Complete Installation service, 

1-800-524-8672 
Colorado Lining Company, 1062 Singing Hills Road, 
Parker, CO 80134. 303-841-2022 Fax 303-841-5780 

CIRCLE #185 

Hovering Trimmers 
« 3 NEW MODELS 

GCTl 2, GCTJ5, and GCT2J 

Starting at $369.95 
Powerful engine, mult id i rect ional cutt ing, 

l ightweight, fast and easy to use, 
assembled in the USA 

1-800-345-1960 
FAX 305-973-8032 

PRECISION 
POMPANO BEACH, FL 

CIRCLE #187 

Our classic design, with a look that stands the test of time. 

800/548-0054(Outside cai 
12001 SHOEMAKER AVENUE, SANTE FE SPRINGS, CA 90670 

310/944-0701 • FAX 310/944-4025 
CIRCLE #180 

ENGRAVED 
YARDAGE 
LABELS 
•Bright Colors »Fasteners included 
•Orders quickly shipped UPS Free Samples! 

NEW ITEM. .."THE SOLUTION" 
For Areas Without Sprinklers. 
Put Your Message Plus Yardage 
Anywhere: Hazard Points, 
Tees, Practice Ranges. 
Y A R D E D G E G O L F 
1-800-284-9273 

P.O. Box 13159 
Wichita, KS 67213 

CIRCLE #182 

Keep Your Divot Seed Mixture 
Where It Is Used... 

... in Divot Seed & Soil tee 
buckets next to the tee markers. 
Available in Cedar or Redwood 
slats and with companion 
Trash'M debris buckets. 

Ask Your Golf Course Distributor for 
INNOVATIVE MAINTENANCE PRODUCTS 
From 

P.O. Box 283, Lockport, IL 60441-0283 
(815) 723-4444 • Fax (815) 723-4485 

CIRCLE #184 

Plan ahead. 
• Lightning 
• Thunderstorms 
• Heavy Rain 
• High Winds 
• Cloudy • Sunny 
• W a r m 

The LPGA and USGA use 
Accu-Weather® to plan for 
the weather. Call us to 
find out how you can, too! 

Call 800-566-6606. 

¿ccu-Weather, Inc. 
The World's Weather Leader™ 
619 W. College Avenue, State College, PA 16801 
Call 800-566-6606 Fax 814-231-0453 

CIRCLE #186 

Up to 100' Spans 

Designed & Constructed by Midwest Professionals 

820 East Side Boulevard - Muskogee OK. - 74403 @ 1-800-233-7755 
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CIRCLE #188 
GOLF COURSE NEWS 

Phillips comment 
Continued from page 10 

urban areas often do) over and around 
this modest, middle-income municipality. 

During a late-afternoon round, my four-
some witnessed the following: A young 
couple and baby roaming the 6th and 7th 
fairways; four boys and their bikes cut-
ting across the 9th on their way home from 
school; a shabbily dressed, middle-aged 
man (some might even have called him a 
vagrant) quietly reading John Steinbeck's 
Cannery Row on the 14th tee; and at least 
seven dogs happily leading their masters 
through their after-work walks. 

No disruption. No adolescents riding 
their knobby tires across the putting sur-
faces. Just golf and community at dusk. 
The green fee was $20 and, come Janu-
ary, Hyde Park residents enjoy some of 
the best cross-country ski trails and 
sledding hills in Greater Boston. 

Sounds like a park to me. 
In many ways, Gov. Whitman shouldn't 

be faulted for not realizing that fully two-
thirds of the golf courses in America are 
open to anyone (of course, you have to 
pay — just as you have to pay to attend a 
sporting event, or many state parks for 
that matter). Similarly, the governor 
shouldn't really be expected to know why 
Hyde Park residents — and thousands of 
other communities across the country — 
consider their golf course to be part of 
the local park system. 

Part of Whitman doesn't want to know 
because she's worried about her public 
image and how it might affect her politi-
cal viability. Yet, it's even more likely that 
she understands none of this because the 
golf industry has done a damn poor job of 
passing along the facts. 

Time to get started? 
June 1995 45 



Public-access supply meeting demand in Ocean City, Md. 
B y R O T A K N O T T 

OCEAN CITY, Md. — With eight pub-
lic-access golf courses in the works, in-
cluding four within planned communities 
and two more 18-hole additions at exist-
ing clubs, this region on Maryland's East-
ern Shore has invested heavily in the golf 
destination business. 

Eight courses are already flourishing 
in and around the resort town. First to 
join them will likely be the new 18 at The 
Beach Club, which was originally planned 
as a 36-hole facility. Hunt Crosby, a 
spokesman for facility, said it's not only 
feasible but necessary to proceed with 
the additional 18 holes, which should be 
ready for play by July 1996. 

"We anticipate the growth of golf lo-

ft m r n M m 

D IEE P: El R 

MINIMIZE DRY WILT 
AND WINTER DESICCATION 
Golf Course Superintendents, Turf Grass 
Managers, Sod Grass Growers and Nur-
serymen are praising the results of Regal 
Crown. 

Regular use of Regal Crown root growth 
stimulator exhibits phenomenal results. 
Turfgrass types such as bermuda, bent, 
zoysia and others develop more roots that 
are healthier and penetrate deeper. More 
roots imbedded deeper into the soil means 
better nutrient and moisture up-take cre-
ating thicker, greener tops. 

Regal Crown is a blend of hormones spe-

cifically designed to promote root growth 

in turfgrasses and ornamentals. Used re-

gularly, Regal Crown roots can minimize 

hot weather dry wilt stresses and winter 

desiccation. 

^ f M i m i COMPANY 

Regal Chemical Company 
P.O. BOX 900 / ALPHARETTA, GA 30239 

PHONE 404-475-4837 / 800-621 -5208 

cally to continue," Crosby said. "There 
has been substantial growth already. The 
number of rounds of golf played here 
increases by 20 percent each year." 

Ed Lorenz, head pro at the 18-hole Bay 
Club Golf Course, said his course is plan-
ning an expansion to meet demand. The 
Bay Club remains in the permitting pro-
cess for construction of another 18. Lorenz 
said the club hopes to have the new course 
up and running by the spring of 1997. 

"Depending on who you listen to, there is 
a tremendous need for tee times," he said. 
"Our predictions as to when to go forward 
are linked to the profit of the golf course. 
And now looks like the time to move." 

Andy Loving, PGA professional at Ocean 
City's municipal course, Eagle's Landing, 
said business has picked up steadily since 
it opened in 1991. It currently operates at 
near full capacity. "I really think building 
new courses will be good overall," said 
Loving. "People are coming. They know 
about Ocean City; they just can't get on 
the courses much of the time." 

The 36-hole Ocean City Golf and Yacht 
Club, the resort's first golf course, is 
making some minor improvements to 
keep pace. River Run, a golf community 
located just outside the resort, recently 
completed improvements to its track, in-
cluding rebuilding three greens. 

The area's other established golf course 
community, Ocean Pines, has tentatively 
planned a second set of championship links, 
pending a referendum vote. If approved in 
the referendum, work on the new Ocean 
Pines course could start by this fall. 

Three new golf communities — Light-
house Sound, Riddle Farm and Wood-
cock Farm — are in various stages of the 
planning process. Riddle Farm will boast 
two separate 18-hole courses, one public 
and one semi-private, covering approxi-
mately 380 acres. Plans for Woodcock 
Farm include an 18-hole golf course, also. 
Dual proposals, one containing 18 holes of 
golf and the other calling for 27 holes, have 
been approved for Lighthouse Sound. The 
property owners have not yet made a deci-
sion as to which plan to pursue. 

The double-greened 9th and 18th at The Bay Club, a Russell Roberts design in nearby Berlin, Md. 

Course cooperative, Golf Getaway, has 
promoted tourism and continued growth 

U , r D A T A W \ T H T T • i r • • , • B y R O T A K N O T T 

OCEAN CITY, Md. — Growing golf 
on Maryland's Eastern Shore hasn't 
been an easy task, but the hard work 
of promoting this area as a golfing 
destination is finally paying off. 

Plans are currently in the works for 
eight new golf courses, seven champi-
onship and one executive, all of which 
may come on-line over the next two or 
three years. In addition, both major 
and minor improvements are under-
way at several of the eight existing 
courses. 

Those involved in the golf industry 
are confident the area can handle all 
the proposed activity. Indeed, some 
feel the area may require even more 
courses to keep up with the demand 
for tee times. 

Sandi Smith is manager of Ocean 
City's Golf Getaway, an organization 
established in 1991 through a coop-
erative effort of the five courses in 
existence at that time to promote golf 
in the area. She said the game has 
been on a continuous upswing locally. 

"Growing golf is very exciting. 
There is a definite need for new 
courses," Smith said. "A demand has 
been created by the sheer number of 
golfers who come here to play now 
instead of going elsewhere." 

Smith said the goal of Golf Get-
away, which is expanding its member-
ship to include new courses as they 
open, is to band golf courses with the 
local community to promote Ocean 
City as a golf destination. 

The organization is funded and gov-
erned by its membership, which in-
cludes all the existing courses in the 
vicinity of Ocean City as well as sev-
eral within a 30-mile radius of the re-
sort. 

Golf Getaway, in conjunction with 
the town itself, promotes the resort 
golf facilities nationwide through ad-
vertising, utilizing both the print me-
dia and television sources, press re-
leases and sponsoring local golf 
tournaments. 

Alex FauntLeRoy, executive direc-
Continued on page 43 

Football Great Dick Butkus says, 
"Mark Anywhere Quickly and Easily 

with the Original Upside Down Aerosol 
Power Paint Cartridge!" 

easy marker® 
"Meets temporary marking needs for special 
events, construction and utility projects, 
golf course and landscape work. Saves 
money by clearly marking work sites with 
instructions to avoid costly mistakes." 

A VALLEY dTSICMd, 

SUPER STRIPER 
STRIPE... $4995 

• Parking Lots! 
• Warehouse Floors! 
• Athletic Fields! 

SUPER STRIPE® TRAFFIC POWER 
PAINT CARTRIDGES Perfect for either 
covering old faded lines or for striping 
new ones. Paint is fast drying, offers 

one coat coverage even on a variety of surfaces and comes 
in eight choices of colors. One case will cover about 2,400 
linear feet of bright crisp 3" lines. 

12 (18 oz.) cans per case $4995 

n l l L 1 1 1 fl| SUPER SUPREME® TRAFFIC 
I f ® | 3 i f 8 POWER PAINT CARTRIDGES Our 
M h b M h best paint is specially formulated 
^ ^ ^ ^ ^ ^ P H p P with modified acrylic for a harder 

$6995
 finish. Ideal for heavy traffic areas. 

12(18 oz.) cans per case 
1 U.S. patent numbers 4126273, 4895304, 4940184, 4943008, 4946104, D320757, D324053 

GREAT FEATURES. 

SPRAY CAN - specially 
designed with the patent-
ed EASY MARKER/TRIG 
A-CAP nozzle for consis-
tent paint flow, easily 
inserted into the holder 

Lightweight 
EASY MARKER 

HANDLE 
is the Ultimate 

Temporary Marking 
Tool! 

Only $895 

© 1995 FOX VALLEY SYSTEMS, INC. 
U.S. and foreign patents pending 

NEW COMFORT 
HANDLE -
revised plastic 
grip with locking 
option for 
extended use 

PLUS. . . 
detachable 
Wheel to aid in 
the application of 
straight lines -
simply remove 
for freehand use! 

Companies 
Landscaph 
Golf Cours 

easy marker ®/trig-a-cap® 
POWER PAINT CARTRIDGES 
Best paint on the market because it's loaded with 
pigment which means you get more marks from 
every can, about 
21/2 miles per 
case! Available in 
paint cartridges or 
in chalk for less 
permanent mark-
ing. Can be used 
out of the holder 
for hand marking. Made exclusively for use in 
easy markers and for handheld applications. Call 
for the full selection of colors. 

12 (17 oz.) cans per case $285< 

See your local dealer for 
product information or call: 

1 - 8 0 0 - M A R K E R S 
1 -800-627-5377 

DEALER INQUIRIES INVITED 

FOX VALLEY SYSTEMS, INC. 
DEPT. 4187 • 640 INDUSTRIAL DRIVE • CARY, ILLINOIS 60013 

The Old Fashioned Company with Old Fashioned Values 



ORANGE C O U N T Y C O N V E N T I O N C E N T E R 
ORLANDO, F I O N D A 

N O M E R 8 - 1 0 , 1 9 9 5 
A NATIONAL E X H I B I T I O N AND C O N F E R E N C E fon O W N E R S , 

S U P E R I N T E N D E N T S . M A N A G E R S . A N O D E V E L O P E R S DT 
P U B L I C - A C C E S S GOLF F A C I L I T I E S 

"Weä run event as always. " 
David Claeyssens, Director of Golf 
Rockford, Illinois Park District 

"Great Start" 
R.J. Kooyer, President 
Bankhead Forest Golf Course, Double Springs, AL 

Golf Course Expo 
Means Business 

The public-access golf industry comes together at Golf Course Expo— 
the only national trade show and conference for superintendents, 

managers, owners, operators, and developers of public-access facilities— 
daily-fee, semi-private, resort, and municipal courses* 

• Save money by pinpointing exhibitors on the trade show floor 
We're serious about saving your money and time. Investigate vendors who are there for all 
your needs—equipment, chemicals, seed, builders, accessories, sod, golf cars, consultants, 
management software, fertilizers, architects, and marketing firms. 

• Get up to speed on new products and services 
Find out "what's new" to give your course the competitive edge. The key to success in the 
business of golf is staying on top of new trends, partnering with vendors, and finding 
creative solutions. And Golf Course Expo is a carefully designed event to provide all 
three—and give you the edge. 

• Participate in special show events—like Shop Talks—where you'll learn about products 
and services that impact your bottom line 
Shop Talks are vendor-sponsored sessions set up on the show floor. Participating suppliers 
will zero in on solutions, feature their products and services, and address critical industry 
trends. And its all part of the show. 

• Solve problems by attending the multi-tracked conference program 
In the crowded public-access marketplace, maintaining quality conditions on your course 
in the face of high traffic, and at a reasonable cost is even more important. Marketing your 
course takes on added significance. And efficient management—doing more with less— 
becomes an absolute must. The conference offers easy-to-adopt ideas that really work. 

Bring the Management Team 
Golf Course Expo is a must-attend for superintendents, managers, owners, operators, general 
managers, golf administrators, directors of parks and recreation, builders, architects, and 
developers. This is a great chance for everyone at your course who makes buying decisions to 
find key products and services that will help your facility operate more effectively and efficiently. 

And because its sponsored by Qolf Course News, 
Golf Course Expo means business for you! 

Circle November 9 and 10 
On Your Calendar Now to be 

Part of This National Event for 
JKey Professionals at Public-Access^ 

Golf Facilities 

"Very interesting information. 
Being new in the business, this is 
very informative and interesting.99 

Mark Clark, Food and Beverage Manager 
Sandy Ridge Golf Course, Midland, MI 

"This was a very worth while 
experience. Its always great to get 
people together who are in the same 
business99 

Craig Immel, Director of Golf 
Aberdeen Golf Club , Cleveland, OH 

Cut Here 

Send me more information on Golf Course Expo 
• Send me information for attending the trade show free of charge 
• Send me information for attending the conference 
Q] My company is interested in purchasing exhibit space, please send me details 

NAME: 

TITLE: 

COMPANY: 

ADDRESS: _ 

CITY: STATE: ZIP: 

TELEPHONE:. FAX: Key code: AD 

Return to Golf Course Expo, PO Box 997, 38 Lafayette Street, Yarmouth ME 04096 
For faster service fax to 207-846-0657 

D R A N G E C O U N T Y C O N V E N T I O N G E N T E R 
O R L A N D O , F L O R I D A 

N O V E M D E R 9 1 0 . 1 9 9 5 



The sreens are 
running fast today 

Fortunately, Nobody wants to spend more 

time than necessary trying to keep 

greens looking great. That's where 

the Greens King™ IV comes in. 

The most popular greens mower in the world is 

uniquely designed to make a green look outstanding 

in short order. With Greens King IV, you get exclusive 

features like Turf Groomer®, the only true greens condi-

tioner. Turf Groomer not only increases green speeds up 

to 25% without lowering height of cut, it also provides 

truer, healthier greens. Plus, you'll have less compaction 

thanks to the lightest footprint in the industry. When it 

comes to mowing muscle, choose the 16.5 hp 

diesel, the popular 16 hp Vanguard™ gas or 

the new Greens King IV Plus with 18 hp 

so arc you 
Vanguard gas engine and power 

steering. Other exclusive features 

include fully floating, pivoting 

reels that steer through turns with-

out scuffing or marking. Plus, individual reel control and 

power backlapping that keep reels sharp with less work. 

Ask your Jacobsen distributor for a demonstration today. 

THE PROFESSIONAL'S CHOICE ON TURF. 

TEXTRON 
Jacobsen Division of Textron Inc. 




