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Surflan's popularity spurs plant expansion 
INDIANAPOLIS — DowElanco has 

announced a production plant expan-
sion to meet increased demand for 
oryzalin, the active ingredient in 
Surflan pre-emergent herbicide. 
Oryzalin's world wide sales have in-
creased 15 percent over the last year 
and customer demand continues to 
strengthen, according to John Peter-
son, product manager for Surflan. 

"Industry professionals are seeking 
versatile products that are highly effi-
cacious and versatile enough to be 
used on a variety of sites," said 
Peterson, who attributed Surflan's 
growing appeal to the need to reduce 

weeds as part of integrated pest man-
agement programs. "They need to 
strike a balance between satisfying 
their customers and keeping operat-
ing expenses in mind. That means 
implementing a pest management 
program that advocates a judicious 
use of weed-control products." 

Surflan has been used in the turf 
and ornamental industry for more than 
15 years. It's designed to prevent 
growth of more than 50 grassy and 
broadleaf weeds on a variety of 
turfgrasses and ornamentals. For 
more information, contact DowElanco 
at 800-352-6776. 

New offices for growing York Bridge 
CLEVELAND, Ohio — Due to in-

creased business and growth, York 
Bridge Concepts has expanded by open-
ing a new and larger office strategically 
located here. 

The new office handles all sales and 
marketing efforts intended to service the 
golf course industry throughout the north-
ern half of the U.S., including Michigan, 
Ohio, Illinois and Wisconsin, all of which 
ranked in the top five states for golf course 
construction, according to NGF's latest 
report. 

York Bridge Concepts originally 
opened the regional office in February 
1994, in order to better meet the needs of 
clients, but quickly outgrew its environs. 

"We needed to hire a salesperson and a 

receptionist to handle the number of calls 
that were coming into the office," said 
Joseph York, vice president of York. "By 
adding more space and more phone lines, 
we are able to offer the level of service 
our customers expect." 

York works in the office and directs 
activities in the Northeast region. Mark 
Neal is the sales manager for the North-
west area. 

Revenues for the company, which is 
headquartered in Tampa, Fla., reached 
$2.8 million in 1994. "We are on pace to 
double that figure for this year," said 
York. 

Currently, three full-time employees 
staff the new office. For more informa-
tion, call 800-383-0555. 

« >> 
Life is GREAT! for a rapidly growing number of golf course superintendents 

all over North America and Asia... according to those fortunate enough to 
own one (or two) of the new MH-400's from Ty-Crop. 

The 4 Cubic Yard MH-400 is no ordinary dump trailer. 
It took over three years and cooperation from 

hundreds of your peers to perfect. 
In fact, you may have thought of something similar 

yourself...many have over the last 30 years. 
Chances are pretty good the MH-400 is 

unlike anything that you have ever 
seen—and well worth the wait. 

The MH-400 sits level at 34 inches or can be raised to any 
height up to 65 inches high—with one simple control lever. 
This great feature allows operators to load 
top dressers, fertilizer spreaders, utility vehicles, etc., 
in only seconds...no wasted travel and unnecessary wear on 
your equipment, no labour—no sweat. 

The MH-400 boasts a growing list of outstanding options. The 
optional equipment easily attaches (without any tools!) in just a 
few moments on the universal mounting bracket located at the 
rear of every new machine. 
The Twin Spinner is perfect for spreading top dressing mixes, 
sand, lime, gypsum and composted products from 15 to 40 feet 
wide. 
You can even sand your roads and parking areas in the winter. 

The 3-Way Cross Conveyor attaches to the right or left side and 
can be attached straight out the back to operate at a 7' extension 
to the MH-400. The Cross Conveyor will allow you to complete 
a variety of in house construction or renovation jobs. 
It's the only answer for back-filling drainage ditches, building 
tees and greens, filling/maintaining traps and bunkers. 
It's also great for building flower beds and completing a variety 
of landscaping jobs, etc. 

For more information on the MH-400 your nearest dealer, or a free demonstration, please call: 
TY-CROP TURF EQUIPMENT INC. 1 - 8 0 0 - 8 4 5 - 7 2 4 9 

Main Office: 48945 Yale Rd. E., Chilliwack, B.C. V2P 6H4 
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EPA planning review 
of label procedures 
Continued from page 39 

"These changes will allow us to focus 
our efforts on high-priority risks to public 
health, while making it easier for indus-
try to make minor changes in pesticide 
registrations/' 

In the case of label changes, regis-
trants will still be required to provide 
EPA with a copy of the product label 
including the latest alterations. EPA will 
review amended label changes and assist 
registrants to ensure that pesticide regis-
tration amendments under the new pro-
cess comply with the agency's health and 
safety guidelines. 

This is the first step in fulfilling the 
self-certification measure in President Bill 
Clinton's report on reinventing environ-
mental regulations issued March 16, ac-
cording to Kasper. It is expected to lead 
to similar streamlining efforts in other 
EPA programs. 

Ciba Manager of Public Affairs Steve 
Powell said EPA staff and scientists have 
also shown a greater willingness to work 
with chemical manufacturers to make 
certain they are doing the proper tests 
and following the correct procedures to 
get more complicated, new products reg-
istered. 

"A field study can take 18 months to 
finish. And if it's not done right you have 
to do it all over again," Powell said. 

"We've worked closely with EPA the 
past few years to make sure our science is 
solid before we begin our research. It's 
working. Not so long ago, it wasn't un-
usual to take five to seven years to get a 
new product approved. We recently re-
ceived approval for an agricultural herbi-
cide in just 14 months." 

Seed violations 
Continued from page 39 

The state alleged that Pickseed 
used another company's propri-
etary names on Pickseed varieties 
submitted in response to a bid from 
a Midwestern buyer in 1993. 

Dennis Isaacson, a state com-
modity inspections manager, said 
a $5,000 civil penalty also has been 
imposed against E. Julian Lafayette 
Jr., a seed grower in Dallas, for 
mislabeling a seed variety. 
Isaacson said there was no evi-
dence that Lafayette's conduct was 
intentional. 
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