Number 18 Penncross green, Troon North, Scottsdale, AZ
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Penncross greens are found from
elite prestigious private courses to
the most played public courses.

It is still the most specified creeping
bentgrass ever, and from all
indications, it will remain the first
choice of golf course superinten-
dents, designers and architects the
world over.

entgm;f
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Developed by Professor H. B. Musser and Dr. Joe Duich and introduced in the
fall of 1955 as an elite seeded creeping bentgrass for putting greens, Penncross’
popularity was immediate and long-lasting. Penncross’ reputation for rapid
establishment and quick recovery from damage has made it a popular choice
of developers who must open their courses in a timely manner as well as
savvy superintendents who utilize it for tees and approaches where divot
repair is necessary.

Over time Penncross has proved it can take the heat, the wear of 65,000
annual rounds and verbal potshots from envious competitors.
_ Penncross is grown to the same critical standards set by Professor Musser,
& and you can be assured we'll provide the world’s most recognized creeping
bentgrass as long as you demand it.

" Denncross 1955-1995
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SENTINEL® FUNGICIDE SAFEGUARDS

YoUR TURF BY PROVIDING THE
LONGEST CONTROL AT THE LOWEST
RATES. Now THATS...

PEACE OF MIND

No surprises. A lot of fungicides promise
that, but Sentinel delivers. That’s

because Sentinel is three ways better

i g

T TN than the fungicide you're using now.
' First, Sentinel is the best broad spectrum
- Y preventive fungicide available with
;‘\\\t excellent control of brown patch, dollar
A spot, summer patch, and 11 other major
diseases. Second, Sentinel’s superior
\ o B control lasts much longer than other
T fungicides — keeping you way ahead of
the problem. And third, Sentinel’s rates
are the lowest of any fungicide — a big

plus for you and the environment.
Sentinel Turf Fungicide. The most effec-
tive way to keep your course free from
damaging turf disease and

your mind at ease. To re-

ceive your FREE brochure

and product label, call
1-800-435-TURF (8873).

Sentinel Fungicide

| LONGEST CONTROL
“ BEST PERFORMANCE
LOWEST RATES

&S SANDOZ Read and follow label directions carefully. Sentinel is
a registered trademark of Sandoz Ltd. © 1994 Sandoz Agro, Inc

CIRCLE #107 / BOOTH #402
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Theydon’t worry about
Sclerotinia, Rhizoctonia or
the damaging effects of
summer stress complex.

With @‘; neither will you.

Most golfers couldn’t even guess what greens for more than 25 years...without any
Sclerotinia is. Or Helminthosporium. But they record of resistance.
know a disease outbreak when they see one. Plus, Fore gives you a new way to fight back
With Fore® fungicide, you can make sure against summer stress complex: a tank mix of
they never will. Fore+Aliette® Even during the hottest days,
Fore gives you exceptional control against Fore+Aliette stops summer stress cold. So you'll
a broad spectrum of turf diseases (even the see healthy, green turf. And happier golfers.

hard-to-pronounce ones). [t won't injure sensi- To learn more about Fore — and forget
tive turf. You'll get consistent performance, too.  about disease worries — see your local Rohm

That’s because Fore has been protecting and Haas distributor.

i i ROHM
TURF & ORNAMENTAL FUNGICIDE anns

ALWAYS READ AND FOLLOW LABEL DIRECTIONS FOR FORE FUNGICIDE.
Fore® is a registered trademark of Rohm and Haas Company. Aliette is a trademark of Rhone-Poulenc.
©Rohm and Haas Company 1995 T-0-121
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WHEN I1’s TIME TO OVERSEED,
BARRICADE®S SEASON-LONG CONTROL
Stors ON A DIME. Now THAT'S...

CONFIDENCE

Yours is a precision business. So you
need turf management tools that give
you predictable results. Like Barricade
herbicide. A single early application of

Barricade provides consistent season-
long control of crabgrass, goosegrass,
and other tough weeds. And when
you're ready to reseed — no problem.
That’s because Barricade’s prescribed

rates deliver the precision timing you
need to accurately determine its length
of control. Its low solubility keeps it near

the surface, in the weed germination
zone, and away from developing roots.
And Barricade’s low active ingredient
makes it easier on the environment.
What’s more, Barricade eliminates the
concern for staining. Barricade herbicide.

Cost-effective performance that builds
confidence. To receive

your FREE brochure and

product label, call

1-800-435-TURF (8873).

Barricade Herbicide

SEASON-LONG CONTROL
THAT STOPS ON A DIME

S. SANDOZ Read and follow label directions carefully. Barricade Herbicide
is a registered trademark of Sandoz Ltd. © 1994 Sandoz Agro, Inc

CIRCLE #123 / BOOTH #402




UNLESS YOU CAN CONTROL YOUR WEATHER,
YOU’D BETTER CONTROL YOUR N AND K RELEASE.

THERE ARE TOO MANY THINGS ABOUT RUNNING A COURSE
THAT YOU CAN'T CONTROL. LIKE WEATHER, TRAFFIC AND
GREENS COMMITTEES.

BUT YOU CAN CONTROL THE DELIVERY OF NITROGEN AND
POTASSIUM TO YOUR TURF, WITH K-POWER®,

K-POWER POTASSIUM NITRATE PROVIDES A BENEFICIAL BAL-
ANCE BETWEEN POTASSIUM AND NITRATE NITROGEN NOT
FOUND IN OTHER POTASSIUM SOURCES. AND K-POWER'S

BREAKTHROUGH POLYMER COATING, MULTICOTE®,

RELEASES

CIRCLE #134 / BOOTH #5887

BOTH NUTRIENTS TO YOUR TURF EVENLY OVER TIME.
THAT'S GOOD TO KNOW, BECAUSE A PROPER N:K
BALANCE IS KEY TO HEALTHY TURF, AND A HEALTHY PAYCHECK,
K-POWER GIVES YOU CONTROL OF NUTRIENT DELIVERY
ACROSS YOUR ENTIRE FERTILITY PROGRAM: GREENS GRADE, FAIR-
WAYS AND SOLUBLES. SO GET A LITTLE MORE CONTROL OVER
YOUR DESTINY WITH K-POWER.
FOR MORE INFORMATION, CONTACT YOUR DISTRIBUTOR OR

CALL Us AT |-800-227-2798.

- =ms
anD MULTICOTE ARE REGISTERED TRADEMARKS OF VicksaurG CHemica. A I COMPANY

PREMIUM TURF

FERTILIZER

THE
GooD,
STUFF
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LOOK BEYOND ORNAMENTALS TO
A TOUGH TURF INSECTICIDE

Get tough with Mavrik® Aquaflow. Mavrik isn’t just for ornamentals anymore.

New tested, proven rates make it one of the toughest turf insecticides on golf

courses today. It controls a broad range of hungry surface feeders and nuisance

cam—— pests — from chinch bugs, fleas, and bluegrass billbugs to sod
webworms, beetles, and mites. Mavrik is odorless and has low
active ingredient per acre. Mavrik Aquaflow. Tough performance
that’s hard to beat. To receive your FREE brochure and product
label, call 1-800-435-TURF (8873).

S SANDOZ Read and follow label directions carefully. Mavrik® is a registered trademark of Sandoz Ltd. © 1994 Sandoz Agro, Inc.
CIRCLE #167 / BOOTH #402

TOUGH ON TURF INSECTS
EASY ON ORNAMENTALS




GOLF Golt Course Expo
(OURSE Means Business

The public-access golf industry comes together at Golf Coursé Expo—
the only national trade show and conference for superintendents,
managers, owners, operators, and developers of public-access facilities—
daily-fee, semi-private, resort, and municipal courses.

@ Save money by pinpointing exhibitors on the trade show floor
We're serious about saving your money and time. Investigate vendors who are there for all
your needs—equipment, chemicals, seed, builders, accessories, sod, golf cars, consultants,
management software, fertilizers, architects, and marketing firms.

ORANGE GOUNTY GONVENTION GENTER §F.Cetip Svpesion tou pECT ane IS vioss

ORLANDD. FLORIDA Find out “what’s new” to give your course the competitive edge. The key to success in the
business of golf is staying on top of new trends, partnering with vendors, and finding
N[W[MH[H 9] I]' | 995 creative solutions. And Golf Course Expo is a carefully designed event to provide all
three—and give you the edge.
A NATIONAL EXHIBITION AND GONFERENGE Fon Dwhes, B o s .
CUERINTENDENTS. MANAGERs. Awo Develooens O @ Participate in special show events—like Shop Talks—where you’ll learn about products
PUBLI-AGBE8S Gote P O tevices (128 it Yo Bon e ST L e ;
Shop Talks are vendor-sponsored sessions set up on the show floor. Participating suppliers Very interesting information.
will zero in on solutions, feature their products and services, and address critical industry Being new in the business, this is
trends. And its all part of the show. very informative and interesting.”
@® Solve problems by attending the multi-tracked conference program Mark Clark, Food and Beverage Manager

: et ; = Sandy Ridge Golf Course, Midland, Ml
In the crowded public-access marketplace, maintaining quality conditions on your course Sl

in the face of high traffic, and at a reasonable cost is even more important. Marketing your
course takes on added significance. And efficient management—doing more with less—
becomes an absolute must. The conference offers easy-to-adopt ideas that really work.

Bring the Management Team

Golf Course Expo is a must-attend for superintendents, managers, owners, operators, general
managers, golf administrators, directors of parks and recreation, builders, architects, and
developers. This is a great chance for everyone at your course who makes buying decisions to
find key products and services that will help your facility operate more effectively and efficiently.

And because its sponsored by Golf Course News,

Golf Course Expo means business for you!

“Great Start”

R.J. Kooyer, President
Bankhead Forest Golf Course, Double Springs, AL

“This was a very worth while
experience. It’s always great to get
people together who are in the same
business.”

Craig Immel, Director of Golf
Aberdeen Golf Club , Cleveland, OH

Circle November 9 and 10
On Your Calendar Now to be
Part of This National Event for
Key Professionals at Public-Access
Golf Facilities

“Well run event as always.”

David Claeyssens, Director of Golf
Rockford, Illinois Park District

g)(- Cut Here

Send me more information on Golf Course Expo G OLF

[] Send me information for attending the trade show free of charge
[] Send me information for attending the conference

[[] My company is interested in purchasing exhibit space, please send me details C 0U RSE
NAME:

TITLE: . A
COMPANY:
ADDRESS:

CITY: STATE: ZIP:

TELEPHONE: FAX: 3 41 1

Return to Golf Course Expo, PO Box 997, 38 Lafayette Street, Yarmouth ME 04096 s Ggmvﬂ%mt‘l’mﬂ" g

For faster service fax to 207-846-0657 NOVEMBER 8-10, 1995
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A GOLF CARTHAT KNOWS
HOW TO CONTROL ITSELF.

steep hills when the accelerator is pressed.
For more efficiency, the Forward and
Reverse switch is entirely Solid State. And

If you want more control of your drive,
get the DriveControl System from E-Z-GO.
It eliminates some of the biggest prob-

lDriveControl Systeml

lems on the golf course. For starters, the depending on golf course terrain, the sys-
system senses when the car is about to Drivers can park on inclines with more  tem recharges the batteries 5% to 7%
reach excessive downhill speed and  confidence, too.If they exit the car with- Wwhile you drive.

keeps it under control. The DriveControl  out applying the hill brake, it sounds a If you want better control and more

System also gives you better performance  warning beep to alert the driver and pas-  peace of mind, contact your local dealer
and more hill climbing power thanany  sengers and literally inches down hill.  or call 1-800-241-5855. It will improve
sstandard 36- or 48-volt system. And the system restricts rollback on everybody’s game.

EZGONOEN

E-Z-GO Division of Textron, Inc.

THE NAME OF THE GAME.

CIRCLE #185 / BOOTH #1215



The greens are

running fast today.

Everyone wants great-looking

greens. But nobody wants to
spend more time than necessary
trying to keep them looking
great. That’s where the Greens King™ IV comes in.

The most popular greens mower in the world is
uniquely designed to make a green look outstanding in
short order. With Greens King IV, you get exclusive
features like Turf Groomer®, the only true greens condi-
tioner. Turf Groomer not only increases green speeds up
to 25% without lowering height of cut, it also provides
truer, healthier greens. Plus, you'll have less compaction
thanks to the lightest footprint in the industry.
When it comes to powering Greens King 1V,

choose either a 16 hp diesel or the popular,

Fortunately, .- -
SO are you.

Other exclusive features include
fully floating, pivoting reels that
steer through turns without scuff-
ing or marking. Plus, individual reel control and power
backlapping that keep reels sharp with less work. To see
how you can make short work of the short stuff, ask

your Jacobsen dealer for a demonstration today.

] THE PROFESSIONAL'S CHOICE ON TURF.

JACOBSEN
TEXTRON

Jacobsen Division of Textron Inc

CIRCLE #186 / BOOTH #1310






