t's called communication,

and two industry members

have showed a flair for it
this spring. To wit:

¢ Sandoz Agro sponsors a
survey of chemical applicators
every two years and golf course
superintendents were included
for the first time in the 1994
poll. The results — compiled by
the Gallup Organization —
make for pretty interesting
reading (see story, page 1).

We applaud the inclusion of
superintendents and further
endorse the idea of opening
these important lines of
communication. Surveys like
these enable manufacturers to
pick the brains of their custom-
ers, of course. But publishing
the results enables other
superintendents and applicators
in general to see what their
colleagues are doing right —
and wrong, for that matter.

The Sandoz poll elicited some
potentially harmful responses
from those who apply pesti-
cides. For example, 50 percent
of surveyed farmers indicated
they “sometimes” disposed
properly of containers (only 20

Different media, same result: Communication

percent of surveyed
superintendents
answered similarly).
Fifty percent?!
That’s way too high.
This sort of revela- <
tion is a double-edged
sword. Sure, oppo-

minute television
show, now airing on
the PRIME Network
in syndication (see
story, page 21).

It’s called “Par for
the Course,” and it's
the only golf program

nents of pesticides
might seize upon this
tidbit and use it
against the entire industry —
farmers, lawn care applicators,
roadside vegetation managers
and golf course superinten-
dents.

Is that fair? No, but manufac-
turers can now identify farmers
as those applicators who most
need education when it comes
to container disposal. In
addition, this sort of communi-
cation shows all professional
applicators have a common
interest in safe application
practices.

e Qur second “Great Commu-
nicator” is the Golf Course
Superintendents Association of
America. Yes, you read that
right: GCSAA.

The superintendents associa-
tion has produced a new 30-

editor

Hal Phillips,

on television that
views the game from
an environmentally
positive perspective: Nature
walks on golf courses. Ron
Dodson speaking about the
Audubon Wildlife Sanctuary
Program. Superintendents
speaking authoritatively and
articulately on environmental
issues. Even Jim Snow, director
of the United States Golf
Association Green Section,
made a cameo appearance in
April’s episode (could it be the
GCSAA has actually begun to
work with the USGA?).

The show is well-produced
and pretty darn slick — I even
noticed a touch of the hand-
held, herky-jerky camera style
made famous by MTV (and
beaten to death by ESPN2).
Kudos to GCSAA Public
Relations Manager Scott Smith,

who co-produces the series with
host Duke Frye.

In order to make the show
consumer-palatable, GCSAA has
made some concessions. Golf
instruction and travel pieces are,
indeed, par for the course on 99
percent of cable’s many 30-
minute golf programs.

Despite all this, “Par for the
Course” is an idea whose time
has come. Nothing communi-
cates or creates exposure like
television (just ask the PGA
Tour), and the golfing public
needs to see superintendents
talking like the environmental-
ists we already know them to
be.

LR N ]

Just returned from Singapore,
where I attended Golf Asia '94.
This year’s edition was a
wholesale departure from Golf
Asia '93, and you can bet next
year’s exhibition and trade show
will again break the mold. The
show’s entire structure,
sponsorship and management
are currently up in the air (see
story, page 59).

What remains rock solid is

Continued on page 68
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When it comes to restrooms, equal rights go down the toilet

11 of you who have
=\ struggled with figuring
your golfing handicap,

we'll need your help (and
commiseration) with this update
on Societal Deviation and its
effects on the golf industry.

First, the nation had civil
rights (basically, that means no
discrimination is allowed
against a person because of skin
color). Then we had gay rights
(that is, discrimination is
outlawed against a person for
his-her-their personal “lifestyle
choices”). Then we had
handicapped rights (to ensure
that physically challenged can
get in and out of public facili-
ties).

But, prepare America! The

'90s have brought us
(hold your breath)
Potty Parity. That is,
equality in America’s
public bathrooms.
Please stay with me in
this. It is all true.
Potty Parity refers

It’s hard to find
intelligent counsel in
this. In the Bible, God
only told the Israel-
ites, wandering in the
desert, to dig a trench
outside the camp.
And, in Galations 3:28

to legislation, in effect
or under debate in a
number of states, that
calls for areas of public assem-
bly, businesses, restaurants —
and public golf courses — to
have more restroom facilities
for women than for men —
sometimes twice as much.
Ladies say studies show they
need more room. Hey, who's to
argue, but ... is this tantamount
to discrimination against men?

Mark Leslie,
managing editor

it says: “There is
neither Jew nor
Greek, slave nor free,
man nor woman, for you are all
one in Messiah Jesus.”

Restrooms are just not
mentioned.

‘What unexpected fallout
could Potty Parity have?

Existing businesses are
grandfathered under such laws.
But new developments in these
states will normally have to

To the editor:

THE NUMBERS JUST DON'T ADD UP

As a golf course consultant, I just couldn't
resist questioning the article, "Golf could be
profitable for Utah city, study says" in your April
issue [page 9]. Hopefully, the conclusions drawn,
namely that the present 240,000 rounds played at
nine existing courses and green fees of $9 and
$15"could make $607,000 ayear" are misreported
rather than the conclusions of the consultant.

Simple math tells me that 240,000 rounds
spread over nine courses equals 26,667 rounds
per course, which is certainly not crowded condi-
tions indicating under supply. If we then add
another course the average declines to 24,000
per course. At an average green fee of $12, this
equates to $288,000 in revenue — not profit.

Where's the consultant's $607,000 coming
from? By my reckoning, even if carts are manda-
tory at S10 per person, that would add only
$240,000 to the total revenue — still short of the

$607,000 indicated to be profit.

This then leads to two possible conclusions:

this brush.

not profit.

1) The article was incomplete and didn't men-
tion other revenue sources or rationale, or

2) The consultant is incompetent.

Hopefully, the proper conclusion #1. Other-
wise, all of us in consulting may be painted with

Scott Krause
golf consultant
Muskego, Wis.

Ed. While we would never assert #2, we stand
by the figures reported in the story —
discounting conclusion #1. Mr. Krause's numeri-
cal points are well taken. However, the numbers
which don't seem to add up are those of E. Peter
Elzi of THK Associates Inc., not Golf Course
News. In Elzi's defense, the $607,000 figure was
surely meant to represent third-year revenue,

thereby
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include, say, a 2-to-1 or 3-to-2
ratio.

In Florida, the ratio in the law
passed in early 1993 is 2-to-1. In
Minnesota, legislation was
introduced this winter that
“provides for any place of public
accommodation constructed or
extensively remodeled hereaf-
ter, that there shall be three
water closets for women for
every two water closets or
urinals for men, unless there are
two or fewer fixtures for men.”

Three to four water closets is
normal for the men’s room in a
clubhouse, according to Joe
Hafner, vice president of The
MacEwen Group, Inc., of
Tampa, Fla., which designs
clubhouses across the country.
That translates into an addi-
tional cost of $4,000 to $5,000
per restroom, Hafner estimated.

Not a huge cost. But, after all,
parity (not penalty) is the aim of
such laws.

“Clearly, our position is
always that we respect
everyone’s rights and want to do
what we can to accommodate all
people,” said Kathi Driggs, vice
president of the Club Managers
Association of America. She
pointed out that people enforc-
ing the Americans with Disabili-
ties Act have not pushed too
hard when full compliance
means undue hardship for a
company. And “extensive
remodeling” is a subjective
point as well, she said.

“It's not a big issue for
existing clubs. But it could be
for new clubs and ones under

Continued on page 36
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Phillips comment

Continved from page 14

the business being done in the Asia-
Pacific region. Japan’s sagging economy
has not affected development in the
region, as backing aplenty has emerged
from Taiwan, Singapore, Thailand and
Hong Kong. Everyone seems determined
to build a real-estate-based golf complex
in the People’s Republic of China, while
Malaysia and Indonesia remain the
hottest overall development markets.

Last year, Vietnam was the new
frontier. But after 12 months of feverish
development activity, it's almost passe.
India is the new hot market, with dozens
of projects in planning around the
southern coastal cities of Bombay, Goa,
Bangalore and Madras.

Three thoughts:

* More than the U.S. market, this
region really needs a good exhibition and
conference to help manage the stagger-
ing growth.

e For American manufacturers who
can establish distribution networks
quickly, a killing can still be made here.

® So many courses went up so quickly
— and shoddily — from 1988 to 1992, the
renovation market will boom before long.

Asia-Pacific market
short of managers

By PETER BLAIS

SINGAPORE — Club managers are look-
ing forward to the second two-week hospi-
tality management program conducted
jointly by the National University of
Singapore and America’s Cornell Univer-
sity School of Hotel Administration.

This year’s program will run from June
5-17 atthe Kent Ridge Campusin Singapore.
Plans are to eventually expand the pro-
gram to two, 14-day sessions that would
run back-to-back over a one-month period.

Last year’s 14-day session drew 45 stu-
dents from throughout Asia. While not
geared specifically to golf clubs, the pro-
gram attracted many students who worked
at country clubs or resorts with golf opera-
tions, according to Cornell Professor Leo
Renaghan, one of the program organizers.

The Executive Program in Hospitality
Management could help club managers
better manage costs and develop ways to
attract new customers, Renaghan said. All
faculty have taught senior level executives.

“As the leading hospitality school in the
world, we want to be where the action is,”
Renaghan said. “We believe that will be
Asia over the next 10 to 15 years.”

As is the case for course superinten-
dents, professional training opportunities
for golf club managers is also sorely lacking
in the Asia-Pacific region, according to Kathi
Driggs, spokeswoman for the 5,000-member
Club Managers Association of America.

CMAA has worked with Cornellto develop
club management programs worldwide.

“Finding qualified people to manage golf
clubs in Asia is a real problem,” Driggs said.
“Asian managers are generally very thankful
for all the information they can get.”

“The problem in Asia is that there are
people with hospitality management knowl-
edge, but they don’t know how to apply it to
that market,” Renaghan said

For more information contact Miss
Ramona Zuzarte, Faculty of Business Ad-
ministration, National University of
Singapore, 10 Kent Ridge Crescent,
Singapore 0511, Republic of Singapore;
telephone 7723143.

68 May1994

Golf Course

Marketplace

To reserve space in this section, call Mary Anderson, 813-898-7077

Terrafics

DRAINAGE SYSTEMS

v Fast, economical installation.

v High flow capacity and durability.
v’ Proven performance.

v Costs less than pipe/stone drains.
v’ Minimum turf disturbance.

v No heavy equipment needed.

For free information, call toll-free:
800-338-1122.

CoNYECH

(In Ohio, 1-800-752-8899).
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CIRCLE #177

Exceptional Software...

SUMSN ==

"The Cholce of Todays
Grounds Managers
From ment Tracking and loyee Trainin,
To CEggg;Iianoe andglrwfml}c"al lf:'ecord.fsJ
Free Demonstration Diskettes

Call Toll Free (800) 472 8882
Environmental Compliance Systems, Incorporated

21 North Avenue Lake Forest IL 60045

CIRCLE #179

Birds or Animals @ PROBLEM??

Scare them away with

SHELLCRACKERS

a harmless, environmentally safe
PEST CONTROL DEVICE that safely
disrupts EATING, NESTING & MATING habits!

For golf courses near residential areas use

WHISTLERS

a SPECIALIZED MORE DISCREET noisemaker.
For orders & information call: ]‘800'582'8843
JPF Distributors

9 Union Sq., Suite M184, Southbury, CT 06488

CIRCLE #181

%;%% Flymo

*New GCT 20

* Patented & Proven
Safety Cutting System

* New JLO Engine with
One Year Warranty

PRECISION
SMALL ENGINE CO.

FOR MORE DETAILS CALL
1-800-345-1960 or 305-974-1960

CIRCLE #183

VIDEO TRAINING WORKSHOPS

Produced exclusively for the golf course industry by renowned
superintendent, Paul R. Latshaw, and EPIC of Wisconsin, Inc.

Introductory Programs @ $69.95:
o Greens Mowing Tips and Orientation
o (Creating the Knowledgeable Operator |
® Golf Car Safety (for the Pro Shop)

o Turf Etiquette (for the Pro Shop)

e Qolf Car Fleet Management

g g%i CALL FOR FREE PREVIEW TAPE & FUTURE RELEASES

SUPERINTENDENT s ViDEOWORKSHOP 1-800-938-4330

CIRCLE #178

ENVIRO-REPS INTERNATIONAL, LTD.

THE CLEAN WATER ACT!! GUARANTEED.
Assures clean, algae-free, healthy water.
"BIO-RESTORATION"™environmentally safe for-
mulas keep greens green & lakes clean. Oldest
bioremediation aquatics company has the answers—
NO pesticides.
ENVIRO-REPS
2646 Palma Drive « Ventura, CA 93003
Fax: (805) 650-4816

Phones: (805) 650-6122, 2782, 3563

CIRCLE #180

YORIK

—r——————
BRIDGE CONCEPTS

A Division of Pelican Marine Enterprises, Inc.

* On-Site Construction * Consulting and Design Capabilities
* Certified Engineered Drawings Available

1426 W. Busch Blvd. - Tampa, FL. 33612 - (800) 226-4178

CIRCLE #182

Keep That Edge
Ol nﬁjl H

reel sharpgning oompound

Contact Your Local Distributor or Call Us
Toll Free 1 (800) 422-4748
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