FROM THE EDITOR

Misplaced concern drives EPA regulatory policy

he ultimate fate of

America’s golfing public

was relegated to second-
ary importance when Dr.
Burton Kross presented results
of his GCSAA-commissioned
Mortality Study last month in
Dallas.

Kross, an associate professor
of epidemiology at the Univer-
sity of Iowa, reported that,
historically, golf course superin-
tendents have been more likely
to contract certain types of
cancer than the general public.
And while he stressed there is
no proven causal relationship
between the cancers and the
superintendents’ exposure to
pesticides, he stated rather

definitively that
golfers — or course
“patrons” — are in no
way at risk.

This came as no
surprise to industry
members in the Dallas
audience, but it also

preponderance of
scientific data, it was
refreshing to hear
Kross dispel an all-too
common myth —
namely, that pesticide
use poses a threat to
the general welfare.

struck me as some-
what ironic because
pesticide policy — as
issued by the federal EPA and
various state agencies — is
almost completely driven by the
perceived effects of chemical
exposure on the public at large,
not superintendents. In a culture
where stories of licking golf
balls seem to carry more
popular weight than the

editor

Hal Phillips,

Whether it poses a
threat to superinten-
dents is not clear,
which is why the GCSAA,
chemical manufacturers and the
golf course industry all support
further study.

Most everyone acknowledges
that chemical handling practices
were woefully insufficient
during the 1940s, ‘50s and ‘60s,
when subjects of the Mortality

Study — those GCSAA mem-
bers who died between 1970
and 1992 — tended to their
courses. Further, most everyone
agrees that manufacturers have
complied above and beyond the
call of duty when it comes to
applicator training, specific
labeling and continual labora-
tory testing. The 10 years of
research which any product
must undergo before EPA
approval, speaks for itself.

The new GCSAA leadership
did the right thing by address-
ing the study pro-actively:
Quickly releasing the story to
news organizations, soliciting
the input of other industry

Continued on page 13
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Take note: Quotes worth remembering from Dallas '94

ttitudes and foundations.

These are what the

International Golf
Course Conference and Show
provides and supports each
year. And so it was in 1994 —
from the educational sessions
on agronomy, to superintendent
Peter Leuzinger’s rendition on
attitude, to U.S. Golf Association
Green Section agronomist Bob
Brame’s analogy between the
foundations of greenkeeping
and faith.

Leuzinger’s quote of an
unknown author about attitude
was one of a number of interest-
ing notes and quotes gleaned at
the conference. Here they are,
starting with his:

“The longer I live the more I
realize the impact of attitude on
life. Attitude to me is more

HURDZAN ANSWERS EPA CHIEF

Michael ]. Hurdzan, who heads
Hurdzan Golf Course Design, Inc.,
in Columbus, Ohio, sent Golf
Course News this copy of his letter
to EPA Administrator Carol N.
Browner.

Dear Ms. Browner:

I just finished reading your
guest editorial in Golf Course News
(January 1994 issue) and either
you or I are very badly informed.

You specifically indicated that
golf courses use four to seven
times more pesticides than farms.
But how about compared to a
home lawn, vegetable garden or
even the White House Rose Gar-
dens and grounds?

You also indicated the in-
creased sensitivity of children who
walk golf courses, and pesticide
runoff that can severely threaten
drinking water supplies. Is the
basis of highlighting those issues
to inform or inflame?

I consider myself an aggres-
sive environmental advocate with
a strong earth science back-
ground (Ph.D in plant and soil
sciences) who stays in tune with
all golf course-related issues and
incidents. Yet I have no knowl-
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important than facts.
It is more important
than the past. Than
education. Than
money. Than circum-
stances. Than failures.
Than successes. Than
what other people

our attitude. I am
convinced that life is
10 percent what
happens to me and 90
percent how I react to
it. And so it is with
you. We are in charge
of our attitudes.”

think, or say, or do. It
is more important
than appearance,
giftedness or skills. It will make
or break a company, a church, a
home. The remarkable thing is,
we have a choice every day
regarding the attitude we want
to live that day. We cannot
change our past. And we cannot
change the fact that people will
act in a certain way. We cannot
change the inevitable. The only
thing we can do is play on the
one string we have, and that is

edge of any incidents you allude
to, at least in the past five years.
Therefore, I would appreciate it if
a member of your staff could spe-
cifically cite proven examples
such as you mention.

If your staff finds no such inci-
dent, then I think it would be ap-
propriate for you to so state in
another guest editorial. Frankly,
the action plan of your letter reads
like something from the mid-
1980s, for golf courses and turf
managers have been doing what
you suggest for years.

We in the golf course industry
pride ourselves on being the lead-
ers, and not followers, in this cur-
rent green revolution. I can pro-
vide\your staff scores of recent
research findings, including those
from the EPA’s Cape Cod study,
that support my point and vindi-
cate golf courses.

Iwould expect a person of your
leadership position to be rather
open-minded and deliberate about
any position you enunciate as
adminstrator of the EPA. I would
further expect you to be more like
the blind scales of justice, weigh-
ing proven evidence and data with
the goal of implementing long-
term protection of earth, rather

Mark Leslie,
managing editor

Politics invades
the links: Hearing a
long-winded congratula-

tory letter from President
Clinton, Old Tom Morris Award-
winner Byron Nelson said: “It
goes on and on, doesn’t it? If he
keeps writing like that I might
have to vote for him next time.”

Factoids remedy, bring on
the TV cameras: Ron Dodson,
president of the Audubon
Society of New York: “We can
deal with factoids with Prepara-
tion F.”

than simply distributing outdated,
unsubstantiated advocacy rheto-
ric. For the sake of science and
future generations who depend
upon us, let us deal in fact and not
scare propaganda.

I look forward to your answer,
for if the communication folks of
the turf industry are covering up
severe or significant environmen-
tal degradation or incidents, they
need to be taken to task.

As a passenger and parent on
this spaceship, I want to know if I
or my colleagues are making mis-
takes or are acting in an irrespon-
sible manner. These issues are
fartoo serious to generalize about
or to cover up. Likewise, if we are
doingagood job, we deserve some
recognition and praise.

I am clearly concerned, not
just about the perception of golf
coursesin the environmental con-
tinuum, but also the reality of our
role. Iknow of a multitude of posi-
tive impacts, and I want to work
onreducing orremoving the nega-
tive ones, but we must be specific.

Please contact me if I can fur-
ther assist you.

Michael J. Hurdzan, president

Hurdzan Design Group
Columbus, Ohio

No copycats here: “I don’t
know how people can copy golf
holes. It's impossible. We
couldn’t even copy our own,”
said Roger Rulewich, asked by
Sunbelt to replicate a par-3 hole
on all the Jones Trail courses in
Alabama.

Hands-down: Best-looking
couple in the business is Bob
and Christine Faulks of
Greensmix.

He just keeps going and
going and...: In a surprise
appearance at the American
Society of Golf Course Archi-
tects session, 87-year-old Robert
Trent Jones Sr. said that
although a visit to a chiropractor
three years ago resulted in a
broken back that has slowed
him down, it has not stopped

Continued on page 64

BROWNER'S EPA FACTOIDS

To the editor:

The January issue of Golf Course
News contained a puzzling juxta-
position of factoids, enviro-politi-
cal trends and scientific research.
Scientific research, of course, fin-
ishes third in that lineup.

Factoids, as the late Dixie Lee
Ray said, are false, exaggerated
or misleading beliefs which gain
acceptance by frequent repetition.

Golfers mustlearn to recognize
factoids. The Guest Commentary
by EPA administrator Carol
Browner is a good place to start.
Each factoid is followed by a fac-
tual statement: the “wbole truth”
as science knows it.

1) EPA factoid: The use of pes-
ticides in the United States is ex-
cessive and harmful. (Ms.
Browner says we mustaccomplish
a “sharp reversal of the pesticide-
intensive policy of the past 50
years.”)

FACT: In the past four decades,
we have developed increasingly
sophisticated programs of inte-
grated pest management. Tech-
nologically-enhanced agriculture
has virtually eliminated soil ero-

Continued on page 12
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