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* Certified Engineered Drawings Available
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* New GCT 20
» Patented & Proven
Safety Cutting System

CIRCLE #172/BOOTH #1448

Birds or Animals @ PROBLEM??

Scare them away with

SHELLCRACKERS

a harmless, environmentally safe
PEST CONTROL DEVICE that safely
disrupts EATING, NESTING & MATING habits!

For golf courses near residential areas use

WHISTLERS

a SPECIALIZED MORE DISCREET noisemaker.
For orders & information call: ]'800'582'8843
JPF Distributors

9 Union Sq., Suite M184, Southbury, CT 06488

CIRCLE #174

Exceptional Software...

Superintendents
SCMS &=
System

"The Cholce of Todax's
Grounds Managers
From Equipment Tracking and Employee Training...
To ggmglbme Re, and gnhfmoylcal Recorgsy
Free Demonstration Diskettes

Call Toll Free (800) 472 8882
Environmental Compliance Systems, Incorporated

21 North Avenue  Lake Forest IL 60045

CIRCLE #176/BOOTH #4115,4117
GOLF COURSE NEWS

» New JLO Engine with
One Year Warranty

PRECISION _ SN,

ey
SMALL ENGINE cO. &7

FOR MORE DETAILS CALL
1-800-345-1960 or 305-974-1960

CIRCLE #173/BOOTH #1332

.
William Brad|ey Booth

Golf Course Design and Consultation
207-363-2704

15 Old Chases Pond Rd. York, ME 03909-5736

CIRCLE #175
UAIL VALLEY
FARM, INC.
"Growers of Quality Turf Grasses"
» Meyer Z-52 Zoysia « Tifway II
« El Toro Zoysia « Tifdwarf
» Tall Fescue * Big Rolls

« Sprigs
* Midlawn
(the new transition zone bermuda grass!)

. P.O. Box 5508
. Little Rock, AR 72215
. (501) 280-0763
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of the new tour book, which will be distrib-
uted to 33 million members worldwide. “It
didn’t cost us anything. We give up a 15-
percent discounton our green fee,” Vaughn
said.

e It worked with its state travel and
tourism department.

e It produced 100,000 license plates for
clients cars. “Now there are 100,000 adver-
tisements in circulation.”

Fitzgerald said brochures have proved
to be “a pipeline of business” for the prop-
erties she consults. One generic brochure
was placed in welcome centers and on the
Florida turnpike, costing $250 per quarter.
Other brochures, placed in the pro shops,
included coupons for $10 off per round in
the winter and S5 off in the summer. A third
version left a black space on the front for
hotels to place their logos and announced
that they “happily present the Carolina
Club and Deer Creek Golf Club and outlin-
ing their packages.

“We have 25 major hotels working with
us. It’s a win-win situation for everybody,”
Fitzgerald said. “We literally have 25 sales
departments going to all their trade shows
domestically and internationally, doing
mailings several times a year to corporate
clients. Our program for their guests is:
lowest guaranteed green fees; we allow
guests to book tee times up to a month
before arrival; and we give guests a VIP
package including range balls, a locker, a
second cocktail.”

“The media is like having an advertising
budget that you don’t pay for. Those are
the guys you have to take care of like
they’re your parents,” added Dave
Richards, president of Golf Marketing Ser-
vicesin Michigan. “Because it costs money
to send a writer and photographer some-
where to do a story, most publications will
accept a story you provide.”

THE DRIVER: GREENS FEES

“Just as debt service often determines
just how profitable you are going to be on
anannual basis, don’t ever forgetthe greens
fees are what drives the money,” said Steve
Lesnik, chief executive officer of Kemper
Lesnik Organization in Chicago.

R. Tary Kettle, president of Masters Golf
Corp. in Winter Park, Fla., supported that
statement, saying greens and cart fees rep-
resent 70 percent of a course’s revenues
and 90 to 100 percent of its profits.

Bemoaning the fact that 15 percent of
people who prearrange tee times don’t
show, AGC’s James suggested using credit
card guarantees, particularly at courses
that charge a high-dollar green fee and
don’t have many walk-ups.

Those who don’t honor their tee times
“represents big money” and “no one in the
industry has really paid attention to this,”
James said.

By using credit card guarantees, he said,
“You're saying to the customer, ‘This is
serious. I have a perishable commodity
called a starting time. If you're not here to
use it, I am going to lose. That’s not fair to
me. I only need to know that you're com-
mitted to using it, so give me your credit
card number.”

What do you do when you're so good,
100-percent of your tee times are used?

James cited Arrowhead Golf Course in
Littleton, Colo., which charges a S75 com-
bination green and cart fee and last year
made an extra $20,000 selling the back
nine before the players who started on the
front nine came around.

“Price-sensitive, time-sensitive people
will use it, as well as inexperienced players
who don’t want to be thrust in there with
everybody else,” James said. “Sell it at

Continued on page 60
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CALENDAR

February

4-6 — Executive Women’s Golf League
Business Links '94 in Palm Beach, Fla.
Contact 407-471-1477.

6-10 — Club Managers Association of
America Annual Conference and Show in
San Antonio, Texas. Contact CMAA at 703-
739-9500.

7-10 — National Golf Course Owners
Association Annual Conference in Dallas.
Contact 803-577-5239.

14-15 — Advanced Turfgrass Manage-
ment Symposium at Cook College, Rutgers
University, Brunswick, N.J. Contact 908-
932-9271.

16 — GCSAA seminar on Turfgrass Stress
Management in Suffern, N.Y.*

16-17 — Landscape Industry Show in
Long Beach, Calif. Contact 916-448-CLCA.

16-17 — Turf & Grounds Exposition Il in
Suffern, N.Y. Contact 800-873-TURF.

17-18 — Nevada Landscape Conference
and Trade Show in Reno. Contact 702-851-
0423.

21-22— GCSAA seminar on Golf Course
Design Principles in Boise, Idaho.*

22-24 — Western Pennsylvania Turf Con-
ference & Trade Show in Monroevile. Con-
tact 412-837-1402.

23 — New Jersey Landscape '94 in
Secaucus. Contact 201-664-6310.

23-24 — GCSAA seminar on Protection
of Water Resources in Gaylord, Mich.*

March

1-2 — Massachusetts Turfgrass Confer-
ence and Industrial Show in Springfield.
Contact Joseph Troll at 413-549-5295.

2-3 — GCSAA seminar on Basic Prin-
ciples of Turfgrass Management in Normal,
%

3 — Spring Valley Turf Products Golf &
TurfFairin Pewaukee, Wis. Contact Jordan
Sensibar at 414-677-2273.

5-8 — 45th Canadian Turfgrass Confer-
ence & Trade Show in Calgary. Contact 905-
602-8873.

11 — GCSAA seminar on Maximizing
Job Satisfaction in Phoenix

14-15— GCSAA seminar on Managerial
Productivity in King of Prussia, Pa.*

14-16 — Maine Turfgrass Show and Con-
ference in Rockport. Contact 207-781-7878.

17 — GCSAA seminar on Implementing
Strategies and Plans for Turfgrass Environ-
mental Systems in Minneapolis. *

22-23 — GCSAA seminar on Golf Course
Design Principles in Palm Springs, Calif. *

22-23— Turfgrass, Landscape and Sports
Turf Institute in Pomona, Calif. Contact
619-723-0947.

July
31-Aug. 2 — Georgia GCSA Summer
Conference at Callaway Gardens Resort.
Contact Karen White at 706-769-4076.

October
29-Nov. 2 — Georgia GCSA Annual
Meeting in Savannah. Contact Karen
White at 706-769-4076.

November

8-9 — National Golf Foundation Golf
Summit '94 in Phoenix. Contact 407-744-
6006.

10-12 — Golf Course Expo in Orlando,
Fla. Contact the Golf Course News Confer-
ence Group at 207-846-0600.

13-16 — 28th Annual Carolinas GCSA
Conference and Show in Myrtle Beach, S.C.
Contact 800-476-GCSA.

* For more information contact the GC-
SAA Education Office at 800-472-7878 or
913-841-2240.
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TRiMS gives you more for your money!
TRIMS gives you more benefits and offers /) )
you more features than all other grounds

You've always wanted TRIMS!
Why Wait?
Call for your free Demo Disk: N 2
TRIMS Software International
6220 East Thomas Road. Suite 303
Scottsdale, AZ 85251
(800) 608-7467
indicate %" lll or 3%”(&E) diskette

CIRCLE #178/BOOTH #531-535

b
PAVELEC BROTHERS
GOLF COURSE CONSTRUCTION CO., INC.

\ New Construction
v Renovation
V Field Drainage Systems

TONY PAVELEC

(201) 667-1643

EMIL PAVELEC 98 Evergreen Ave.
(201) 939-6182 Nutley, NJ 07110

CIRCLE #179

- Nultumvuh delivery s-Install, m le:»- i

1mmm7 Thousands in use.
Built to last.

e, CONTINENTAL Sponsorierber
==E0EE worde
Route 5, Box 178, Alexandria, MN 56308 « (612) 852-7500

NATIONAL GOLF FOUNDATION,
B-DA-CL

SAFE GUARD
YOUR INVESTMENTS

®Reduce silt buildup on greens

®Reduce clogged irrigation heads
& valves

®Reduce damage to pump

equipment
®Reduce the need for dredging
®Eliminate clogged pump intakes

RISE ABOVE THE
PROBLEM WITH

Manufactured By:
Greenscape Pump Services, Inc., 556 Coppell Road, Coppell Texas 75019
Ph. # (214) 393-0346 Fax # (214) 393-2337

SEE YOU AT THE GCSAA SHOW BOOTH #4214
CIRCLE #180/BOOTH #4214,4216

Keep That Edge |
Ol nﬁl h

reel sharpgning compound

Contact Your Local Distributor or Call Us
Toll Free 1 (800) 422-4748

CIRCLE #181/BOOTH #939,941

CIRCLE #182/BOOTH #937

32 Qqest

Golf Course
. & Maintenance
7/ & $595M‘ Software
SLimited

Preventive Maintenance - Work Orders « Repair Historles
Parts Inventories - Budget Analysis - Labor Management

Chemical Tracking + MSDS Informational Database
Expense Budget Tracking - Weather Monitoring & Forecasts
and much, much more!

ENGRAVED
YARDAGE
LABELS
* Bright colors * Fasteners included
. Onirs quickly shippgd Ugg: Free Samples!
NEW ITEM... “THE SOLUTION”
For Areas Without Sprinklers. Oak:
Put Your Message Plus Yardage 168
Anywhere.
C.C.
THE YARD EDGE GOLF CO. 55 b iihte
1-800-284-YARD (9273) Wichita, KS 67213

CIRCLE #183

Come see us at the GCSAA show - booth 1239!

| Qqest Software Systems
1-800-733-8839
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what you can get. It isn’t going to cost you
a dime more to put another player on the

&Olfcourse.“
HOT BUT HEAVY

To fill tee times during Florida’s hot
days, Lansbrook’s Gagliardi improved his
rounds from 114 to 164 per day on Terrific
Thursdays promotions in July and August.
Enlisting cooperation from area hotels,
restaurantsand other businesses, Gagliardi
ran closest-to-the-pin contests on every par-
3, two long-drive contests and a daily grand
prize drawing, plus specials in the restau-
rants. He developed a mailing list using the
registrations for the drawing.

SATISFYING THE CUSTOMER

“Grass and people: Those are the two
things you have to spend your time think-
ing about,” said Lesnik.

While saying a golf course should “spend
what you have to spend on turfgrass main-
tenance — you'll get it back in the long
run,” Lesnik added: “We're as concerned
that the people who play the S9 round [at
one of our courses] feel they got value for
their money as we are about the person
who paid S95 [at another course]. It could
have been a larger percentage of the ex-

pendable income of the person who spent
89 than it was of the person who spent $95.”

Just as debt service often determines
just how profitable you are going to be on
anannual basis, don’t everforget the greens
fees are where it’s at. That's what drives
the money.

One of several Lesnik suggestions: “If
you sell permanent tee times at a public
golf course, alot of people are discouraged
from coming. Sell every second, third or
fourth tee time. If people want to play your
course, they will pay a premium for a tee
time. And if you stagger them in a way that
is convenient for you, you won't discour-
age other play.”

SOW AND REAP

“Have fun and ... make a difference. The
key to that is give, give, give, said Alfonso,
who is part-owner of The Rail in Spring-
field, I1. “We can all make a difference in
our lives — to the people around us, to our
communities...”

What you sow in goodwill will return
manifold to you in increased business,
Alfonso said, adding that key to his busi-
ness is building lasting relationships. He
cited a study that found that “winning over
a new customer is five times more expen-
sive than selling a product to somebody
who's already your customer.”

L]

Five years of GCN
Continued from page 10

builders association alive, and stayed very
busy in Asia-Pacific

e Phil Arnold, executive director,
GCBAA — the guiding hand

e Jim Snow, director, USGA Green Section
— now, more than ever, the turf authority

e Carol Browner, administrator, Envi-
ronmental Protection Agency — like her
or not, she’s a force to be reckoned with

e Steve Mona, executive director, GC-
SAA — a new beginning

e Randy Nichols, outgoing president,
GCSAA —oversaw the passing of the torch

* Tom Fazio, architect — solidified his
reputation as golf’s top designer

e Mike Shannon, head of KSL — made
big splash on management side by snap-
ping up La Quinta and PGA West, then
acquiring Fairways

® Craig Price, president, American Golf
Corp. — led AGC on acquisition binge,
then formed publicly held acquisition wing,
National Golf Properties.

From a publisher’s point of view, it's
interesting to note a large number of pub-
lications have entered this market over the
past five years. If  miss one, I apologize to
any of my peers. But here’s a sampling:

® Golf Course News

* Golf Course New Asia-Pacific

e Northern Turf Management

¢ Southern Turf Management

¢ Western Turf Management

* Golf Business Today (and yesterday...)

e Turf (North & South)

¢ Golf & Grounds Trade

¢ Golf, Inc.

* GolfWeek (new format/circulation)

Last, but certainly not least, I offer a list
of new products, trends and services which
have emerged during the past five years or
so — let me know if I've left any out:

* Water-injected aeration

* Computerized weather stations

¢ Soil blending

* Lightweight greens mowers

* Wetting agents

¢ Growth regulators

¢ Integrated pumping stations

e Slow-release fertilizers

e Composting

¢ Biological alternatives

¢ Endophytes

Thanks again to our readers and adver-
tisers for your continued support. Golf
Course News is proud to be involved in this
industry, and I look forward to reporting
back to you in my next column — on our
10th anniversary.

3 o
Environmental Summit
Continued from page 3

Management, founded 12 years ago by
actor Robert Redford, specializes in bring-
ing together the forces of environmental-
ism and industry. According to Director
Terry Minger, the Center — a 501-C3, or
non-profit organization — has staged
“meaningful, productive” conferences on
oil drilling in the Bering Sea, reauthoriza-
tion of the Clean Air Act, the ozone debate
and global warming.

“We’'re an organization that builds
bridges,” said Minger. “We're not an advo-
cacy group. When we brought people to-
gether for the Bering Sea seminar, we had
18 oil companies there, as well as environ-
mental groups.”

Minger said he expects no more than 65
or 70 attendees, equally representative of
the golf/resort industry and environmen-
tal groups. Minger added that he possesses
a solid grounding in the golf world, having
been city manager in Vail, Colo., during con-
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struction of a Pete Dye course there. Minger
wasalsoinvolved inthe developmentof Desert
Mountain and the Palmer course in Whistler,
British Columbia, Canada.

“Golf has been given a bad name be-
cause of the mega-developments,” Minger
said. “It was a way of selling property in-
stead of playing the game as it was origi-
nally constituted. We aim to invite people
from the golf industry to show the green
side, to show the good examples.

“Instead of sniping at each other and
filing lawsuits, we’re going to sit down and
talk. We'll see what the environmental
groups find wanting and how the golfcourse
industry can respond and, in the past, I
believe golf has shown itself to be very
responsive.”

Patterson said a preconference meeting
is scheduled for June or July, when speak-
ersand conference organizers can devise a
first-draft program and walk through it.

“We've contacted more than 25 key indi-
viduals and organizations on both sides

Continued on next page
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EMPLOYMENT
OPPORTUNITIES

**REQUEST FOR PROPOSAL**

Proposals are being requested from quali-
fied consultants to furnish golf course de-
sign services for a new 9-hole golf course
and remodeling of the existing 18-hole golf
course for the City of Casper. For more
information, contact: Joe Fernau, CGCS,
1800 East K Street; Casper, Wyoming
82601. Phone #: (307) 235-8419.

QUALITY OVERSEAS AND DOMESTIC
JOBS

Golf Construction personnel needed at all
levels. Temporary and long term positions
available. Send resume to:

Fax: (714) 524-7255
GreensWay Golf Company

101 S. Kraemer Boulevard
Placentia, California 92670

GOLF COURSE CONSTRUCTION

Project Managers, Shapers, Lay-out Spe-

cialists needed at once. Must be willing to

travel. Fax resume and date available to:
(616) 547-7009.

CITY OF VIRGINIA BEACH, VIRGINIA
NOTICE OF RFP ITEM #s 1771, 1772, &
1773

PGA CERTIFIED
GOLF PROFESSIONALS

The City of Virginia Beach, Virginia
(pop.402,000) is soliciting proposals from
PGA certified golf professionals to manage
the pro shop at each of their three munici-
pal golf courses. Interested parties are
notified that three separate proposals-one
for each pro shop- are available. All PGA
certified golf professionals who are inter-
ested in submitting proposals should con-
tact the City Purchasing Division at (804)
427-4438 to obtain the necessary pro-
posal documents. John McConnell/Pro-
curement Specialist.

DICOGOLF

The'largest golf course construction com-
pany of Mexico is looking for qualified
personnel to fill positions in all categories
of technical expertise for golf course con-
struction. We are expanding rapidly and
have positions available. You must have at
least five years in golf course construction
experience or have been responsible for
the construction of five golf courses, as
well as possess a bi-lingual (Spanish) ca-
pability. You must be willing to travel and
work throughout the resort communities of
Mexico. Please send or fax your resume
to the attention of Scott D. Jones, General
Manager of Dicogolf of Mexico. From the
United States, use the phone number 011-
52-36-16-3599. Only the serious, dedi-
" cated and experienced need apply.

GOLF COURSE DESIGN ASSOCIATE

Dicogolf, a golf course design and con-
struction company, is looking for qualified
golf course associate designers. Qualifica-
tions include 3-5 years exp. ina golf course
design office, working knowledge of con-
tour grading plans, computer aided design
systems, earthwork volumetrics, drain-
age, const. documents and specifications.
Must be willing to live in Guadalajara,
Mexico. Fax resume to: Scott Raffety,
ph#: (3) 669-5598. Fax #: (3) 616-3599.

SEEKING EMPLOYMENT

PROJECT MANAGER/SUPERVISOR

Seeks position with contractors, owners
and developers. Proven track record with
international experience. B.S. in Agronomy;
minor in Irrigation.

(813) 924-8963

NO JOB TOO BIG OR TOO HARD!

| specialize in taking problem jobs, compa-
nies, landscape and/or golf projects and
making them run smoothly and profitably.
Experience as a golf course superinten-
dent, landscape architect, construction
manager and contractor. Willing to travel
worldwide. Reply to: Division A, Golf
Course News, 227 Second Ave. N., St.
Petersburg, FL 33701.

REAL ESTATE

GOLF COURSES WANTED
Southwest Golf is interested in purchasing
or leasing golf courses.

Call Dick Campbell at
(505) 898-0960

GOLF COURSE NEWS
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ction, call Mary Anderson, 813-898-7077

IDEAL SITE!

291 acres located 40 minutes from
Chicago or 10 minutes from Joliet in
Minooka, IL. Gently rolling land perfect
for a golf course: large creek, small
pond, wells, more than 4,000 ft. of
frontage along Interstate 80- 2 mi. from
interchange. $7900/A

(708) 904-1020
Fax (708) 904-0327

BUSINESS SERVICES

FOR SALE

FOR SALE

CONCRETE CART PATHPAVER

Will Do 8', 7' or 6' cart paths. Used only
once. In excellent condition.

T.D.M,, Inc.
Call (604) 689-0180
or Fax (604) 689-0196.

POND LINERS
Buy direct from fabricator 20 & 30 mil.
P.V.C. Made to order. Under 20 cents per
sq. ft. Installation or supervision available.
Call...
COLORADO LINING COMPANY
800-524-8672 or 303-841-2022

STEEL BUILDINGS
Save up to 40% on Arch Style Buildings.
Factory Clearance. 25x30; 40x40; 50x100
& others. Factory Direct.
AMERICAN STEEL ARCH, INC.
1-800-942-1234

PIPE LOCATOR
Inexpensive! Locates, traces underground
drain, water pipelines of clay, PVC, ABS,
steel & cement. Finds sprinklers, valves &
clogs. Used by over 1,000 golf courses.
Bloch & Co., Box 18058, Cleveland, OH
44118. (216) 371-0979.

NEW VIDEOS

“Introduction to Golf Course Mainte-
nance” (Spanish or English). It covers
green cutting, cup changing, cart mainte-
nance & sandtrap raking. $39.95 plus
$4.00 shipping & handling. Now being used
in 33 states.

MACH IV PRODUCTIONS

P.O. Box 543

Wauconda, IL 60084

RN

Mid Tenn Turf, Inc.

Golf course, athletic field renovations &
new construction. Sodding, sprigging, row
planting, fairway renovations. Complete
turn key operations. Products include:
Vamont Bermuda; Tif & Tif || Bermudas;
Meyer Z-52 Zoysia; Blended Fescue.
Mid Tenn Turf, Inc.
Rt. 3, Box 3199
Manchester, TN 37355
Phone (615) 728-0583

TRUE-SURFACE (TM) VIBRATORY
GREENS ROLLER

Selected territories available to distribu-
tors or reps for patented, vibrating greens
rolling system. Demonstrated marketabil-
ity, national advertising program, leads fur-
nished. Write to: Turfline, Inc., 327
Willowpointe Dr., St. Charles, MO 63304.
1-800-443-8506.

Market Demand &
Feasibility Studies

New Projects * Expansions
Buyers ° Sellers ° Lenders

Texas * Arkansas * Loulsiana
Okiahoma * New Mexico

TALON

CIL] -

1603 Lig * Austin Tx 78704
512/442-7105 » Fax 512/442-1812

BUSINESS
OPPORTUNITIES

GOLF IN ANY WEATHER—ANYTIME
Future Golf, Inc. has developed a golf
concept patented in the U.S., Canada &
Great Britain (Japan pending) in which you
can play a round of golf in any weather at
any time on marginal land of 7 acres. Will
sell patents or form joint venture. Write to
25597 W. Drake Rd., Barrington, IL
60010. (708) 381-2427.

Willow Ponds Golf Club

For sale or lease with option to buy: 9-
hole, Par 36 golf course. Owner financing
for prospective buyer. Negotiable lease
includes a house.

Call Mr. Midolo at :
1-800-3-GOLF-12

LASER MEASURING

LASER MEASURING and
SPRINKLER YARDAGE MARKERS

We do it all. Laser measure & installation

(same day) of custom metal yardage
markers for all types of sprinkler heads.
Warranty included.Also tee to green mea-
surements, granite fairway markers. Sprin-
kler yardage markers may be purchased
separately. Contact Nick for samples &
references. Fairway Designs of Florida,
800-36-TAGIT.

GOLF COURSE
ACCESSORIES

CUSTOMIZED YARDAGE MARKERS

Highest quality bronze markers for
tees, 100, 150 & 200; & cart paths
V' Sprinkler head yardage tags to fit all
automatic systems
v Yardage books — 1 & 4 color
V Laser measure per USGA standards
For more information, references or
samples, contact:

From Tee To Green, Inc.

1707 Brandywine Trail

Ft. Wayne, In 46845
(800) 932-5223

SAVE 40% OR MORE!

Buy personalized flags factory direct &
save 40% or more. Flagpoles, tee mark-
ers, etc. also available. Fast personal-
iized service guaranteed. Call toll free.

1-800-476-7005

FOUR SEASONS
GOLF COMPANY

P.O. Box 78011
Greensboro, NC 27427

If you need to get the "word out", do it
in a timely manner with the

CLASSIFIEDS!

Closing date for the March issue is
February 7th. Call our advertising of-
fice at 1-800-636-7077 to reserve your
space today!

GOLF COURSE NEWS

Phillips commentary
Continued from page 10

situations. Now, correct me if 'm wrong,
but if someone is too embarrassed to go
in the bushes, might they also be too shy
to use this so-called wiz stick?

The Arab-Israeli Better Late Than
Never Municipal Development Award
goes to?... The town of Sherburne, Vt.,
which is on the verge of building the
state’s first municipal golf course (see
page 3) — no small feat in a state where
it's easier to elect a socialist congress-
man than receive permitting for a new
golf facility.

The Tonya Harding/Lady Byng
Trophy for Sportsmanship goes to?...
Members of the British Ryder Cup
contingent, for bowing out of the
brouhaha at the Belfry without clubbing
anybody on the kneecap with a 9-iron.
The English have such good breeding.

The Desmond Muirhead/Put the
Artistry Back in Architecture Award goes
to?... Bob Cupp, whose geometric
exploits have been the subject of more
bad metaphors than Pythagoras ever
thought possible. What critics have
overlooked, however, is Cupp’s ac-
claimed, Pumpkin Ridge outside of
Portland, Ore. When viewed from a
passing plane, Cupp’s 36-hole routing
plan actually resembles the inner ear of
an ordinary house cat.

But seriously folks... I played some
wonderfully designed, beautifully
maintained golf courses during 1993.
Here is but the creme:

Best New Course You've Heard Of:
The Four Seasons Resort at Aviara. This
Palmer/Seay design in Carlsbad, Calif.
was drop-dead gorgeous, interesting and
fair. Here's the ultimate test: I played
horribly and still enjoyed it immensely.

Best New Course You've Never Heard
Of: Cattail Creek in Edgewood, Md. A
Willard Byrd course that featured about
14 spectacular holes, complemented by
four solid ones.

Best Established Course You've Heard
Of: Finally played Pebble Beach... But
Spanish Bay was better. Honestly.

Best Established Course You've Never
Heard Of: Oswego Lakes CC, Lake
Oswego, Ore. This is a fantastic H.
Chandler Egan design (1926) carved into
a small mountain outside Portland.
Exhilarating old world golf with views of
Mt. Hood.

Best Maintained Course: Interlachen
in Edina, Minn. Had the pleasure of
playing just before the Walker Cup and
the conditions were as you might expect:
pristine. Incidentally, I played Royal
Porthcawl — site of the next Walker Cup
— over the summer. The Welsh wind
was blowing about 40 mph off the Bristol
Channel — nothing special, according to
the club secretary.

Looks as if Jay Sigel turned pro at the
right time.

Environmental Summit
Continued from page 60

and a couple of-things have jumped out at
me,” Patterson explained. “First, 95 per-
cent have expressed a keen interest. And
second, nobody has been to a conference
like this before.

“We'd like to break a little ground and
maybe make a regular thing of it because
these issues must be addressed over time.
Solutions will evolve, but only with better
communication.”

Minger concurred: “We won’t muffle
anybody. We'll try to balance things so
learning can take place.”
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