Marketing Idea of the Month

KANAGERENT

Here's a switch: Memberships selling homesites

By PETER BLAIS

PRAIRIE GROVE, Ill. — Granite Build-
ers is using golf to help the Chicago area
break out of the real estate building slump.

As an incentive to buy a home in its
Green Valley of McHenry subdivision, the
developer is offering free, two-year family
memberships at company-owned Prairie
View Golf Course, being built eight miles
away and scheduled to open next summer,

In an otherwise dead real estate market,
Granite Builders managed to sell six homes,
ranging from $160,000 to $220,000, during
the month of July, according to Green Val-

ley Sales Manager Dennis Birmingham.

“And that’s normally a very slow month,”
Birmingham said.

Granite Builders is extending the offer,
with an additional one to four years of free
golf, to potential homebuyers at Crystal
Woods Estates Community — three years
for alot, six years for lot and home. Crystal
Woods surrounds the golf course with
homes selling from $350,000 to $500,000.

“We look at this as a win-win situation,”
said Chris Newkirk, president of E.M.
Melahn Construction, Granite Builders’
parent company.

“The homebuyer gets an additional perk,
a free membership, for buying a lot from
us. And since the course won't be full the
first four to five years anyway, it gets us
good exposure. And maybe the free mem-
berwillinvite three [paying] friends along.”

Newkirk said the offer has not resulted
in any additional sales at the more expen-
sive Crystal Woods development, yet. But
with grass being planted in early August,
and with the sight of Green Valley
homeowners strolling the course next sum-
mer, Newkirk expects the added incentive
to pay dividends at Crystal Woods, too.

It can do more damage than a 36 handicapper.

Leaf spot

A hacker only spends a few hours destroying your course. But once Leaf spot (Helminthosporium spp.) starts, it won't go away.
That's why your course needs the superior protection of Daconil 2787® fungicide. It controls eatly season diseases like
Leaf spot on all cool season grasses. That includes Bentgrass tees, greens and fairways.
And Daconil 2787's broad spectrum protection doesn’t stop there. Over all, it controls 18 disease-
causing organisms on turf, including those that cause Red thread and Dollar spot. And now it’s registered

for effective control of algal scum. Plus, use Daconil 2787 as recommended on your ornamental

plantings and plant beds to control diseases.

Also remember, Daconil 2787 is the perfect tank-mix contact fungicide for disease
resistance management. So make it the most important component in your turf management |

program. Sorry we can't help you with the divots.

ISK Biotech Corporation, Turf & Specialty Products Division, 5966 Heisley Road,

P.O. Box 8000, Mentor, Ohio 44061-83000.

Nothing performs like Daconil 2787. Nothing.

Always follow label directions carefully when using turf and omamentals plant protection products.
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®Registered trademark of ISK Biotech Corporation.

“We expect the biggest impact to even-
tually be in the Crystal Woods area,”
Newkirk said.

The free membership includes unlim-
ited play for all family members. At a public
fee rate of $35 to $S40 per round, including
cart, the avid golfer could realize a consid-
erable savings.

But with 12 courses in the immediate
area, Newkirk doesn’t expect Prairie Isle
to receive too much play for the first five to
Six years.

“We might have 50 families there that
play for nothing the first five to six years.
We could give away 50 rounds per day, |
suppose. But it’s more likely to be some-
thing like 50 rounds a week,” Newkirk
said.

The idea of offering free memberships
for buying a house lot woke Newkirk from
a sound sleep.

“Iwake up in the middle of the night a lot
oftimes. I seem to get alot of my bestideas
then,” he said.

Newkirk's company is primarily an
earthmoving and construction firm. His
first experience in the golf industry, he
said, came inadvertently when he and his
partners were awarded the financially
troubled Lakewood Golf Club. They sold
the club in October 1991 and began build-
ing Prairie Isle a year later.

“The course [Prairie Isle] is a definite
marketing tool. Our goal is to sell 20 to 25
lots per year,” he said.

Course owners win
Canadian bridge suit

Continued from page 3

was not reasonably safe for several rea-
sons: There were no railings on the sides of
the bridge; the space between the rubber
belting and the two-by-four edging was too
narrow for golfers wearing spikeless shoes
to walk on the wood instead of on the
rubber; and the gaps between the planks
were too wide — they should be only half
an inch, he claimed.

Evidence was presented by the defen-
dants that the need for railings on small
bridges can be compared to the need for
golfers to wear suits of armour to protect
themselves from being injured if hit by a
golf ball. The likelihood of a golfer being
hit by a ball is far greater than falling off a
bridge for lack of a railing, they argued.

It was related that, at the Board of Trade
West course, where there are twelve
bridges without hand railings, there had
been no incidents of fall in more than 20
years. Based on 40,000 rounds of golf per
season there had been almost 10 million
crossings without an accident.

In his summation on June 4, 1993, Jus-
tice Wright noted that “golf courses cater
mainly to members of the public who are
interested in golfing and are not public
areas where all members of the public are
invited, including the elderly, disabled and
others who have difficulty negotiating walk-
ing areas.” The judge found that there are
no legislated standards or other guidelines
governing bridges on golf courses in the
province of Ontario. He found “in all cir-
cumstances of the case, the defendants
[the golf course owners] took such care as
was reasonable to see that the plaintiff was
reasonably sage while on the golf course.”
The Justice dismissed the plaintiff's action
“with costs to the defendants, if demanded.”

Gerry Marcuz, who is the pro/manager
at Brookside, expressed satisfaction that
the court had ruled in the club’s favour. “At
least our cost of liability insurance won’t go
up for awhile,” said Marcus.
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