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Speed Bumps
A USGA agronomist believes comparing courses by
their green speeds is “ludicrous”

Greens Mowers

Manufacturers are adding blades and tinkering with
weight distribution in search of the perfect cut....... 20

On the Green

One superintendent has beaten a poa annua problem
by overseeding with bentgrass ........coeeeveeevereeenennes 54

DOGWOODS, ASH AT RISK

Dogwood anthracnose (as shown in the above leaf) is
devastating America's dogwood trees from the Atlantic to
the Mississippi. Meanwhile, Ash Yellows has stricken the
nation's supply of green and white ash. See page 13.
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Karsten Lab for Turfgrass Research to open .......... 23

COURSE DEVELOPMENT
Jack Nicklaus II is out make his own name
The golf boom has come to Vietnam .............co.......
An American in Hanoi.......ccceccererneeereneecsresnesesnsssonesnens

COURSE MANAGEMENT
Member groups jump into Landmark fray
Marketing Idea of the Month .......c.ccceeveveneceee.
American management firms eye ASia.........cccoueeneen.

SUPPLIER BUSINESS

UGeorgia
fo create

a 21-hole,
working lab

By MARK LESLIE

GRIFFIN, Ga. — The
nation’sfirstresearch-inten-
sive golf courseis going out
to bid.

The University of
Georgia’s 21-hole facility,
located on land at the
school’s Experiment Sta-
tion here, will be a living
laboratory on which scien-
tists will perform hands-on,
innovative research into all
aspects of maintenance
from growing turfgrassesto
pesticide fate.

The University of Geor-
gia in April put out a re-
quest for proposals to pri-
vate companies to build the
facility on 165 acres the
school owns. The univer-
sity will receive some of the
profits from the course op-
eration to fund the research.

“We're excited about
making this truly an all-re-
search and education golf
course,” said Dr. Ed
Kanemasu, research leader
for University of Georgia’s
Crop and Soil Science De-

partment.
Kanemasu, who has
shepherded the plan

through university and state
protocol for two years, said:
“We will be testing differ-
ent grasses and work on ir-
rigation, water use, move-
ment of pesticides,
herbicide treatments, and
hopefully expand out to all
ofthe things associated with
golf courses — like mow-
ing and the wear from equip-

Staples starts consulting company ............ccoceueenn. 43 ment and golf carts.”
Impressions from the Asian marketplace ............... 43 “This will be intensive,
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Harvey comment
| touches a nerve

By HAL PHILLIPS

WILMINGTON, N.C.—The golfindus-
try is still steaming about a Paul Harvey
radio report that condemned golf course
maintenance practices as underregulated
and irresponsible.

The syndicated report, issued by the
venerable broadcaster on March 25, mea-
sured only 128 words in length (see text at
left). But its effect on golf course industry
members was felt across the nation.

“I became outraged upon listening to
such nonsense, and such foolish accusa-
tions,” wrote Gary Nokes in a letter to the
editor (page 10). Nokes is superintendent
at Bey Lea Municipal Golf Course in Tom'’s
River, N ]J. “Iwould like to show Mr. Harvey

Continued on page 24

Golf industry differs on trade policies

By PETER BLAIS

Satisfied with their access to Japanese
markets, golfindustry suppliers are gener-
ally not among the American businesses
supporting President Clinton’s threats of
higher tariffs if the Japanese refuse to
open their doors to freer trade.

“We don'’t have a problem selling prod-
uctin Japan,” said Dennis Hays, director of
the Oregon Seed Trade Association. “Some
American seed producers are even Japa-
nese owned. It’s a good market for us.”

Inaformallate-March news conference,
Clinton said he believed the Japanese un-

At odds with Clinton on
Japanese tariffs

fairly prevent the sale of U.S, goods in their
country. He promised to try to change that,
possibly by raising tariffs on Japanese goods
sold here.

“We hate to see the administration bash-
ing Japan. We don’t want higher tariffs on
them,” Hays said.

The seed industry’s major problems in-
volve other Pacific Rim nations — prima-
rily China, Australiaand New Zealand, Hays

Continued on page 49

SUPERINTENDENT IN PARADISE
Super Focus on Mike Meehan, the man in charge of the Four
Seasons resort on Nevis Island in the Caribbean. See page 14.

Working with lava...
Going with
the flow

By MARK LESLIE

Lava: The substance of
nightmares for golf course
builders.

It rips up heavy machin-
ery and adds mega-dollars
to construction costs and
months to timetables. It's
so tough you sometimes
have to blast it with dyna-
mite. Tales about the hard-
ened volcanicdischarge are
legend.

¢ Some tell of bulldezers
falling through hollow “lava
tubes” to solid ground 10
feet below.

® Surveyors reportedly
wear out a pair of boots ev-
ery couple of weeks
tromping through it.

® You could turn on a fire

Continued on page 34
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Univ. of Georgia’s course will provide wide range of scientific data

Continued from page 1

quantitative research. It cuts across de-
partments and disciplines,” said Dr. Ronny
Duncan, a professor who specializes in
plant breeding and stress physiology atthe
Experiment Station here.

“The EPA [Environmental Protection
Administration] is clamping down, and
we're gearing up to have some solid re-
search data to back up [the findings],”
Duncan said.

“*We will have all the computerization
and monitoring equipment that will satisfy
EPA requirements.”

Construction of the course will culmi-

nate about a year and a half of planning.
The proposal was approved by UGeorgia’s
Board of Regents in mid-March.

The local Audubon Society has been
intimately involved in the project, as have
members of the university's Forestry De-
partment, Duncan said.

The 165-acre property contains “a com-
plete package” for gauging impact and help-
ing develop “environmentally sound golf
courses of the future,” Duncan added.

It borders wetlands, while forest, wild-
life environments and natural grass are all
on the site.

The facility will have 21 holes, he said, so

that, on any day, 18 can be played while
research is done on the other three.

The research will be conducted mainly
by the Experimental Station’s nine-person
team. It includes plant breeders, patholo-
gists, entomologists, a stress physiologist,
two Extension Service employees, and a
wildflower expert — people involved in
cosmetic as well as basic research.

“We would like to be able to have final
approval on the lease by June or July,”
Kanemasu said, “then, 18 months later, be
out there cutting the ribbon on the golf
course.”

The university reportedly wants a turn-

key development to have private concerns
bankroll the project.

Clemson University in South Carolina
hopes to build a similar facility which will
serve as an “outdoor classroom” for faculty
and students involved in the sciences as
well as hotel management, recreation ser-
vices, and physical therapy.

Kanemasu said that, on several occa-
sions, university researchers have seen an
entire year of research at area golf courses
lost when a maintenance crew member
unwittingly sprayed a test plot.

“That’s discouraging,” he said, and it is
just one impetus for building the course.

Plan to attend these two exciting conferences

—
Marketing to Golf Facilities

A 2day seminar loaded with ways to help you
focus your marketing strategy to the golf course
industry

October 3-5, 1993

St. Louis, MO

Plan now to attend Marketing to Golf

for vendors and suppliers to the turf
industry.

B Learn the latest trends on
the growth of golf facilities and
key growth areas for the future

M Discover how superinten-
dents and facility managers
specify and purchase every-
thing they buy—from chemi-
cals to irrigation equipment

B Evaluate your strategy for
reaching the golf market and
gain a competitive advantage
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Facilities—a comprehensive seminar

Public Golf 93

The premier national conference for managers
of public golf facilities

November, 1993 =
Charleston, SC

Don’t miss this exciting conference to

help you profitably manage, maintain and

market the public course.

B Discover what’s new—ideas,
trends, and methods. A look at
the bright future of public golf—
and your part in it

B Examine ways to increase
profitability

B Get better results by learning
new ways to manage and maintain
your operation

B Improve your marketing strat-
egy and improve your bottom line

Send me more information!
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“Like a shot

of Vitamins!”

“ Iron and micronutrient deficient
turf and ornamentals respond
quickly to MultiGreen II. Iron,
zinc, copper and manganese are
chelated in natural sugars which
prevents chemical reaction with
soil and keeps the micronutrients
available for maximum plant
uptake. Nothing improves root
growth, color and stress tolerance
more,

MultiGreen II tank mixes with
many pesticides for beneficial
results. Its natural spreader sticker
properties enhance the results of
many chemicals while providing
all the micronutrients needed for
the healthiest possible turf and
ornamentals. And all this without
burning the foliage.

Regal Chemical Company
.O. Box 900
Alpharetta, Georgia 30239

Phone: 404-475-4837
1-800-621-5208
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