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Time to hop on board the P&N bandwagon 
In a market as heavily 

regulated as the specialty 
pesticide industry, it's hard to 
blame companies for feeling a 
bit like Marge Schott at an 
NAACP convention: Paranoid. 

With all sorts of environmen-
tal groups seeking to limit and 
sometimes eliminate the use of 
certain chemicals, manufactur-
ers have naturally taken on 
something of a siege mentality. 
With regard to the growing 
number of states which have 
instituted mandatory posting 
and notification regulations, the 
industry stance against such 
measures has become counter-
productive. 

The stance of most chemical 
company executives is grounded 
in scientific research — namely, 
that posting and notification is not 
necessary. The exorbitant cost 
and considerable time spent gain-
ing approval through the federal 
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Environmental Protec-
tion Agency should be 
proof enough that ap-
proved chemicals are 
not harmful — thereby 
eliminating the need to 
post warnings on every 
boundary line. 

Unfortunately, this 
stance—however logi-
cal —is running against 
the tide of public opinion. Twenty-
three states have already adopted 
posting and notification statutes, 
and more are sure to follow suit. 

Efforts to combat this trend 
(however malodorous and 
unfair it might be) will come 
back to haunt the industry down 
the road. Better to push for a 
federal, nationwide posting and 
notification statute which would 
pre-empt the state and local 
regulations. 

Why? Well, first of all, it's 
consistent with the industry 

stance on pre-emption 
with regard to banning 
certain chemicals. 
RISE (Responsible 
Industry for a Sound 
Environment) has 
fought and won these 
battles, making it a 
natural choice to lead 
a standardized posting 
and notification 

crusade. 
Second, the chemical industry 

is tossing money in the coal 
stove by conforming to the 
myriad posting and notification 
statutes across the country. 
Different signs, different time 
considerations, different 
boundary requirements. 
Wouldn't it be easier, and less 
expensive, if companies had one 
standard to which they ad-
hered? 

Third and perhaps most 
important, chemical companies 

could turn this whole situation 
into a public relations bonanza. 
If the industry took the lead in 
asking for this type of federal 
"safety" standard, much wind 
would be taken from the sails of 
environmentalists. 

Consider the auto industry. 
Years ago when consumer 
groups were pushing for 
seatbelts, car makers fought the 
initiative tooth and nail. When 
they finally gave in, the 
seatbelts were cheap and clearly 
an afterthought. This one 
episode gave Ralph Nader & Co. 
ammunition for decades to 
come. 

However, some in the auto 
industry have learned their 
lesson. With airbags now a 
viable feature, car makers are 
using them to their marketing 
advantage. In fact, Chrysler in 
particular has championed the 
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A few highlights and lowlights from Anaheim, 1993 
So much goes unreported 

from such a major event as the 
International Golf Course 
Conference and Show in 
Anaheim, Calif. Here is just a 
sampling of my personal 
remembrances. 

Best analogy: Golf course 
designer Robert Trent Jones Jr., 
speaking at the U.S. Golf 
Association session the final 
day, likened course architects to 
doctors and superintendents to 
parents. 

"We are the doctors of the 
game. We are present at the 
creation, advising owners, 
attending government hearings, 
making drawings, working with 
contractors. Our involvement 
with a course extends for only a 
couple of years. You folks are 
often here for a lifetime," Jones 

Letters 
REMOVE GOVT PARTICIPATION 

To the Editor: 
I read with interest your editorial 

entitled "Daily Fee Facilities De-
serve Level Playing Field Qanuary 
1993)" and, while you seem to at-
tempt to serve your title line, the 
reasoning and conclusions seem to 
avoid the real issue. 

What is that issue? Government 
has no business being in business 
of any kind, especially in competi-
tion with private enterprise. At 
issue are matters of risk/reward, 
special interests, tax exemption/ 
avoidance, accountability and — 
socialism. Not at issue is the pro-
vision of recreational facilities to 
disadvantaged persons — a so-
cial reason — since golfers are 
among America's more affluent 
people and government is merely 
using non-golfer funds to appear 
benevolent to golfers. 

Let me ask a few questions: 
Even if government courses 

charged the same rates as area 

told superintendents. 
"Like a good parent, 

you are often there in 
the middle of the night 
when the water line 
breaks. And you cer-
tainly are there for all 
those early-morning 
feedings. 

"I'm sure I can speak 
for my fellow architects 
here and around the world: The 
game would not be the same with-
out your love for golf, the playing 
conditions, and the experience of 
the fellowship the game provides 
for millions and millions of golf-
ers through your great efforts." 

Most scaiy statement: Sen. 
Howard Metzenbaum, a man 
who carries clout in Washing-
ton, D.C., spoke of pesticide 
runoff from golf courses as 

daily fees, wouldn't the funds 
"earned" do nothing more than 
supplant the real estate and other 
taxes which would be paid by pri-
vately owned facilities? So, 
where's the benefit for the tax-
payers? 

If private enterprise can't fig-
ure out how to earn a profit with a 
golf course in a given area, what 
makes government think it can? 
Could it be that government has a 
tool private enterprise doesn't 
have — the general tax roles? 
That's why we call them "tax-sup-
ported" golf courses, but the tax-
payers at large are never told the 
true results. That's why so many 
government courses report a 
"profit." Ignored are the lost real 
estate and sales taxes, various 
administrative costs, and debt 
service hidden in the parks bud-
get rather than being charged to 
the golf courses themselves. 

If government doesn't own and 
operate bowling alleys, restau-

being equivalent to 
that of agriculture. 
Please tell me our 
politicians aren't so 
ill-informed in 
making legislation. 
Agh-h-h! 

Best attempt at 
reconciliation: Past 
GCSAA President 
John Segui of 

Waynesborough CC in Berwyn, 
Pa., gave the invocation at the 
annual banquet, calling for 
healing and brotherly love 
within the Golf Course Superin-
tendents Association of America 
"despite our differences." 

Best booth entertainment: 
Monsanto's master magician 
expertly, and with humor, 
weaved a sales pitch for 
Dimension and Roundup 

rants, barber shops, automobile 
dealers or manufacturers, etc. 
why does it insist on doing so with 
golf courses? Once the door is 
opened to bureaucratic manipu-
lation of taxpayer funds, who 
knows what field will be next, in 
the name of the "public interest"? 
That has been the history of ev-
ery socialistic country in the 
world. 

In a nutshell, government never 
has, never can and never will run 
commercial enterprises efficiently 
and effectively. They will AL-
WAYS be used to buy votes 
through special treatment of some 
at the expense of others. There-
fore, I have no respect for anyone 
who seeks to obtain taxpayer fund-
ing for golf, be it architects, man-
agers, professionals or whomever. 
And aren't so-called public/pri-
vate partnerships a wonderful 
thing? Let's see now, the taxpay-
ers take part of the risk, the golf 
course builder takes part of the 

through his slight of hand and 
card tricks. Crowds gathered — 
always. Bright idea, PR folks. 
Encore. 

Longest lines: Again, at the 
Precision Small Engine/Flymo 
booth. Two years running. 

Most traumatic design 
statement: PGA Tour pro and 
golf course designer Jerry Pate 
said a famous architect told him 
that when he designs a course 
that expects to host a televised 
event, he always looks back 
from the green toward the tee to 
make sure golf cart paths and 
other aspects of his design 
won't be seen by viewers. "It 
startled me," Pate said. "I've 
always played, and looked at, a 
course from tee to green." 

Best comedienne: Without 
Continued on page 35 

risk (unless financing is provided 
by government/taxpayers), and 
government bureaucrats take part 
of the profit (if there is any) and 
pass off the losses to the taxpay-
ers while making all the rules. 
Great partner! Nothing to lose and 
everything to gain. 

When will we learn that there's 
no such thing as a free lunch? If 
architects, managers, profession-
als, etc. are any good, they'll find 
ways to design, finance, build and 
operate golf courses without re-
sorting to the taxpayers at large. 
If they can't or won't there's ei-
ther no market or they themselves 
aren't good enough. We have 
enough socialism in this country 
without promoting more in golf 
so a few can profit at the expense 
of all. 

Scott F. Krause 
Owner/Manager/ 

PGA Master Professional 
Muskego Lakes Country Club 

Muskego, Wis. 

Mark Leslie, 
managing editor 
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'A top-notch guy 
and a very good 
champion/ 
Stuntz wins title 
Continued from previous page 

early in the second round, and 
was in great position to birdie 
the 4th hole when we realized 
what had happened. It was very 
frustrating." 

Stuntz sympathized with the 
pair. But he quickly took 
advantage of the situation with 
an apparent birdie on the 10th 
after taking what he believed to 
be free relief from a washed out 
area. A later ruling (that he 

wasn't entitled to the relief) cost 
him a stroke. 

Stuntz continued his journey 
on the Par Express, dropping 
everything in regulation up to 
the 18th. 

The last hole is a short par-5 
that yields many birdies, Stuntz 
said. 

A solid drive and approach 
left him in good position for a 4. 
But two poor chips and a 
missed 10-foot putt left him with 
a bogey 6. 

Instead of a 69 and a certain 
title, he stumbled into the 
clubhouse with an apparent 71 
and Ross Randall's words 
running through his mid. 

"Whenever you bogey the 
last hole, it costs you," Stuntz 

remembered Alvamar's head 
pro saying after the two had 
bogeyed the final hole several 
years ago in a two-man best 
ball tournament they eventually 
lost by one stroke. 

Once in the clubhouse, 
Stuntz was greeted with more 
bad news. 

He hadn't been entitled to 
the relief he took from the 

wash out on the 10th hole. 
Another stroke was added to 
his score, giving him a 72. 

He had to watch as the other 
golfers hobbled home. Jett 
matched Stuntz' 72, but 
couldn't overcome the single 
stroke he'd spotted the 
eventual champ the first day. 

Stuntz' second-day playing 
partner, Sam Williamson of Ojai 
Valley Inn & Country Club, 
finished two shots back and 
tied for third with P. Mac 
Blanchard of Jennings Golf & 
Country Club in Jennings, La. 
Williamson and Stuntz were 
teammates at Iowa State 
University. 

"He played as well as I did, 
but just missed a couple of key 

shots," 
Stuntz * 
of his fellow 
Buckeye. 

Stuntz' 
victory was a 
popular one. "Dick's a 
great guy. He de-
served to win one," 
Nichols said. 

New board of directors 
member David Fearis 
of Blue Hills Country Club 
in Kansas City, Mo., play-
ed a practice round with Stuntz 
at Steele Canyon prior to the 
tournament. "He was playing 
well, so I knew he had a 
good chance," Fearis recalled, 
"Dick's a top-notch guy 
and a very good champion." 

Read our clippings. 
up to 12 weeks. And it is especially effective 
on perennial ryegrass turf. 

Because Scott has been working with 
TGR technology for more than 10 years, our 
Tech Reps offer unsurpassed experience 
in managing growth regulator applications. 
Why settle for anything less? 

Your Scott Tech Rep is ready to show you 
how TGR Turf Enhancer can improve the 
payability of your golf course as part of a 
total turfgrass program. 
For more information, 
contact him today. Or 
caU 1-800-543-0006. 

Growing better through technology. 

Show reflections 
Continued from page 12 

question, the incomparable Patty 
Berg. Patty spoke twice — at the 
Golf Course Builders Association 
of America banquet and at the 
GCSAA banquet. She brought the 
house down both times. Some of 
her one-liners were these questions 
on the rules of golf asked at her 
various clinics: 

• If the ball falls off the tee on the 
fairway, are you allowed to re-tee it? 

• Are you allowed to play a lost 
ball? 

• Does the 19th hole have to be 
played in sequence? 

• What happens if you whiff the 
ball and find out it's not yours? 

However: Phil Arnold had the 
best"keeper." When Pete Dye, sans 
notes, finished a testimonial on Joe 
Jemsek, Arnold said: "Pete does 
speeches like he does golf courses 
— no paperwork." 

Best news: Superintendent Greg 
Williams of King Valley Golf Club in 
King City, Ontario, received word 
during the show that his wife had 
had a baby ... at home with two 
midwifes ... and the child weighed 
in at more than 11 pounds! Both 
mother and child were doing just 
fine, thank you. Congratulations, 
Greg, and "Phew-w." 

Greatest smile: Joe Jemsek's. 
No contest. 

Family aflfair: Dakota Peat owner 
Michael Pierce brought his entire 
clan — wife, parents, brother-in-
law, sister... Perhaps there was a 
distant cousin or a nephew or aunt 
who couldn't make it, Mike? 

Best entertainment: I wish they 
all could be California (Beach) Boys. 

Best timing: It rained for two 
weeks before the conference and 
started again soon after we all left. 

Worsttiming: The GCSAAshow 
ran right into the PGA Merchandise 
Show and National Golf Course 
Owners Association meeting, both 
on the other side of the country in 
Orlando, Fla. 

Most memorable statement 
of humility: Dinah Shore said she 
had no idea why the GCSAA was 
giving her the Old Tom Morris 
Award. <rWas it because I was good 
at replacing my divots?" she asked. 

Biggest disappointment: The 
lack of time, even in the span of a 
week, to spend the time I'd like to 
with friends in the industry. For 
everyone I missed, I look forward to 
seeing you next time. Until then, 
may God bless you! 




