Bush vetoes anti-club tax measure

President Bush in early Novem-
ber vetoed tax legislation that in-
cluded a provision repealing the
business deduction for club dues.

The club
industry was
pleased with
the news.
Among
those lobby-
ing against
the provi-
sion, which
Congress in-
corporated in every major piece
of tax legislation since March,
were the National Club Associa-
tion, PGA of America, Club Man-

Gerald Hurley

Mass. fown
premature in
trying to name
new manager

TAUNTON, Mass. — City offi-
cials jumped the starter’s gun last
September when they initiated
plans to select new course man-
agement at John F. Parker Mu-
nicipal Golf Course.

Superior Court Judge William
H. Carey affirmed that B& B Ltd.,
golf course managers at Parker
since 1986, have the first option to
renew their contract with the city.

B & B brought suit when Mayor
Robert G. Nunes and other city
officials proposed creation of an
enterprise system whereby the
city would take in all profits gen-
erated by the course and pay a fee
to amanagement company to run
the course.

Course managers would have
kept 90 percent of the profits from
concession sales and the driving
range. Profits would have been
channeled into daily operations
and capital improvements at the
facility.

Course managers now keep all
profits and pay the city an annual
fee of $25,000.

Shiloh Falls
comes under

Marriott banner

WASHINGTON, D.C. —
Marriott Golf Management Ser-
vices has added The Golf Club at
Shiloh Falls to its portfolio of man-
aged championship facilities. Itis
the 17th facility in Marriott’s golf
management portfolio.

Located 90 minutes east of
Memphis along Pickwick Lake,
The Golf Club at Shiloh Falls is
owned by the Shiloh Investment
Group, a Memphis-based real es-
tate development company.

The 18-hole championship
course was designed by Fred
Couples and Jerry Pate. Its first
nine holes open for play this au-
tumn and the final nine will open
in the Spring of 1993. When com-
pleted, the entire facility will be
available for membership and re-
ciprocal play.

GOLF COURSE NEWS

agers Association of America,
state golf associations and indus-
try suppliers and manufacturers.

“The battle isn’t over yet,”
warned NCA Executive Vice Presi-
dent Gerald F. Hurley. “Legisla-
tion such as this will likely be
introduced next year as Congress
continues to seek additional rev-
enue sources.

“We now must ensure that any
future legislation does not incor-
porate a repeal of the dues deduc-
tion. Clubs must remain on guard
to protect their interests and mo-
bilize for the next assault.”

KANAGEMENT

NGCOA meeting set for early February

The National Golf Course Owners Association
will hold its 11th Annual Conference at the Disney
Yacht & Beach Club in Orlando, Fla., Feb. 1-5.

Attendees will learn how Disney’s successful
management and customer relations can work for
golf course owners and operators in sessions on
Disney management techniques.

The future of the golf industry will be the sub-
jectofpanel discussions with representatives from
the NGCOA, U.S. Golf Association, PGA of
America, Golf Course Superintendents Associa-
tion of America, National Golf Foundation and
PGA Tour.

Additional presentations will cover regional

marketing, legal liabilities, group purchasing,
environmental success stories and technolo-
gies, and the ever-popular Idea(r) Night — an
exposition of the best golf course management
ideas from around the country.

The conference coincides with the PGA Mer-
chandise Show in Orlando Jan 30-Feb. 1.
NGCOA members will be admitted free to the
PGA Show by presenting their membership
cards.

For more information on the conference con-
tact the NGCOA at 800-933-4262 or write
NGCOA, P.O. Box 1061, 14 Exchange Street,
Charleston, S.C. 29402.
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“The choice for all

herbicide, and The

At The Amlelsons,
We're Gearing Up
To Help You Look
Better Than Ever.

seasons, the herbicide for
all reasons.” That’s how
Sandoz describes it’s new

Barricade 4

Andersons has expertly
incorporated it with
several results—getting
fertilizer formulas to pro-
vide you with great new
combination products.

» Come see us at the 1993 GSCAA
Show in Anaheim, CA; January
23-30; Booth #'s 3641 and 3643.
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According to Monsanto,

is “The toughest thing to
emerge since crabgrass.”

in combination with one of
The Andersons proven
fertilizer formulations
provides you with a high-
performance product that
gets two jobs done with a
single application.

the professional’s
partnere

The <

Andersons
1-800-225-ANDY (2639)

CIRCLE #165/BOOTH #3641-43

2 DIMENSION®

This powerful new herbicide,

Here at our state-of-the-art plant in Maumee, Ohio, we’ve been gearing up to provide
iyou the broadest range of exciting, new and technically advanced fertilizer/herbicide
combination products ever available. These products have been rigorously field tested
at universities and golf courses throughout the Midwest and have delivered results that
exceeded our own high expectations. Now they’re ready to deliver for you.
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The Andersons proudly
welcomes a proven
performer into its
combination product
line. From DowtElanco,
makers of TEAM* and
BALAN*, comes

GALLERY

Incorporated with The
Andersons famous
fertilizer formulations,
turf professionals can
expect to get great
looking weed-free lawns
for their customers.

#BARRICADE Herbicide is a trademark of Sandoz
Ltd., ®DIMENSION is a trademark of Monsanto
Company., *"GALLERY, TEAM and BALAN are
trademarks of DowElanco., ©1992 The Andersons
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