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Fight the good fight, get the good word out 
The golf industry is at war. If 

you don't believe it, four stories 
in this month's edition of Golf 
Course News clearly illustrate 
the nature of the conflict. 

It's a war of public relations 
and it centers on what defines a 
"good neighbor." Are golf 
courses "good neighbors"? The 
answer almost doesn't matter, 
because the question is flawed. 
The better query is this: "Are 
golf courses perceived to be 
good neighbors?" 

And the answer is no. 
Anti-growth special-interest 

groups, often disguised in 
grass-root skirts, have taken 
their messages to the seats of 
power and directly to the people 
— any place where laws are 
written and public opinion is 
formulated. Has it been 
effective? 

Well, has it become harder or 
easier to gain golf-course-con-
struction approval? Is it harder or 
easier to register products with 
the EPA? 

Enough said. 
Yet, after watching 

this process get the bet-
ter of them, golf indus-
try patriots are begin-
ning to fight back. 

Turn to page 3 and 
read about the National 
Golf Foundation's re-
port on the economic 
impact of golf. Much of 
the NGF findings seem like com-
mon sense: Golf courses create 
jobs, pay huge taxes and spur 
local economic activity. 

Common sense? Certainly. 
But if the NGF doesn't put 
the word out, John Q. Public 
continues to view golf 
courses as playgrounds for 
the rich, completely devoid 
of positive civic impact. 

Turn to page 1 and read 
about Responsible Industry for 
a Sound Environment, or RISE. 
This is an industry association 
formed by chemical companies, 
but it's also a lobbying group. 

After watching local commu-

nities overrule the 
EPA on numerous 
technical/scientific 
matters, action was 
taken. Now Congress 
is close to approving 
legislation that would 
re-establish EPA 
authority by pre-
empting local powers. 

• • • 
There's more to be done, 

however. 
Turn to page 1 and read 

Mark Leslie's expose on 
Richard Klein, who makes a 
living by whipping communi-
ties into a frenzy over the 
environmental impact of golf 
course construction. In May, 
Golf Course News ran a cover 
story on Gen Morita, a Japanese 
"environmentalist" whose sole 
mission in life is to stop golf 
course proliferation. 

This is the type of activity the 
golf course community must 
combat. Sitting idly by — 
hoping people will see through 

the gibberish — has not proven 
effective. It's time to offer pro-
active responses to Klein, 
Morita and others like them. 

Some have taken issue with 
our decision to write about 
Morita and Klein. Critics 
believe we give them publicity 
they don't deserve. 

I couldn't disagree more. The 
golf course industry needs to 
know about Morita and Klein 
because the golf industry itself 
must answer their often fatuous 
assertions. Ignoring them won't 
make them go away. 

Colleague Mark Leslie 
believes the golf industry 
needs a hired gun of its own 
— someone armed with facts 
to refute the Kleins and 
Moritas of the world, some-
one to attend every zoning 
board of appeals meeting in 
America (see below). 

In any case, the golf industry 
must take the message to the 
people, because facts nearly 
always triumph over fanaticism. 

Hal Phillips 
editor 

The golf industry could use a hired gun of its own 
"Have gun, will travel," reads 

the card of a man. 
Remember Paladin? Where is 

Richard Boone now — when we 
so badly need him? 

Today's golf development 
scene is often like an old 
Western movie, "Showdown at 
the O.K. Corral Planning 
Board." 

This is serious stuff and not to 
be made light of, but the 
similarity is stunning. 

The problem is, here in the real 
world the guys on one side (the 
self-styled anti-growth environ-

Letters 
BENGEYFIELD STEPS DOWN 

To the editor: 
You and your companions at 

Golf Course News have earned the 
right to be very proud of your 
accomplishments. Yours is an 
exceptional publication and has 
lived up to the claim, "The News-
paper of The Golf Course Indus-
try." No slick, meaningless, quick-
fix articles here which are now so 
common-place in so many 
'turfgrass management' maga-
zines today. Golf Course News is 
alive, refreshing, and in depth. I 
congratulate and salute all of you! 

It has been an honor to have 
been listed as a member of the 
Editorial Advisory Board since 
retirement from the USGA two 
years ago. It now seems time for 
me to move on — or at least out of 
the way — for someone else to 
serve in this capacity. My great 
regret is not taking an active part 
in the publication for I still enjoy 
writing (when there is time) and 
reading Golf Course News. Would 
it be possible to remain on your 
mailing list? That would be very 
much appreciated. 

I thank you for the association 
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mentalists) bring their 
hired gun into town, 
and the folks on the 
other side (the golf in-
dustry) have a barn full 
of ammunition but no 
gunslinger. 

Richard Klein (see 
story on page 1) has 
made it his life's work 
to stop golf course de-
velopment. He says he wants de-
velopment to proceed, with re-
strictions. But the fruit of his work 
belies that statement. 

What is most dangerous 

we have had and send best wishes 
to all for the continued growth 
and success of Golf Course News. 
The industry needs your kind of 
news and information. It hasn't 
had it since the demise of Golfdom 
15 or 18 years ago. Keep it up. 

All The Best! 
Wm. H. Bengeyfield 

MISPLACED PRIORITIES 
To the editor: 
I have been a faithful reader of 

your periodical for several years 
now. I find that I can learn more 
from your publication than any 
other industry journal. However, 
I will have to take exception with 
your recent treatment of a par-
ticularly important golf course 
issue in Hawaii, and elsewhere. 

On the cover of the May 1992 
issue of Golf Course News, your 
staff ran an article by Associate 
Editor Peter Blais regarding a 
gentleman named Gen Morita of 
The Global Network for Anti-Golf 
Course Action.The article seemed 
to praise Mr. Morita's efforts to ". 
.. obtain moratoriums against new 
development in 10 of Japan's 46 

about Klein is that he 
speaks authoritatively, 
as if he is an expert on 
pesticide runoff, 
fertilizer use, heavy 
metals, whatever is 
called for at the 
moment. Laypeople 
actually believe what 
he says — and, when 
no one stands up to 

confront and disprove him, that 
kills golf projects. 

Pierre-Augustin Caron de 
Beaumarchais, a 17th-century 
French dramatist and business-

prefectures." The article went on 
to describe Mr. Morita's lust for 
shutting down the golf course 
development industry in the Ha-
waiian Islands. Mr. Blais offered 
little challenge to Mr. Morita's 
broad sweeping and mostly false 
indictments of the golf course 
development industry. 

Today, I read but a few very 
short paragraphs (thanks mostly 
to your editorial, July 1992) re-
garding the efforts of Bob Itamato 
and Neil Bustamente to counter-
act the assaults of disinformation 
before the Hawaii County 
Council's Planning Committee. 
There is little doubt in my mind 
that the issues these gentlemen 
were addressing were related to 
the efforts of Mr. Morita and his 
merry band of environmental do-
gooders. I am furious that these 
two golf course superintendents 
almost got their efforts edited out 
of your publication, while Mr. 
Blais gave so much ink to the 
glorification of a reactionary. 

This is not an issue exclusive to 
the Hawaiian Islands. I hear of 
this nonsense every day. It is ter-
rifying to realize that someone 

man once said: "It is not 
necessary to understand things 
in order to argue about them." 

Here at O.K. Corral Planning 
Board, Beaumarchais' statement 
is borne out. 

Truth is all we ask. 
As Maryland developer Lex 

Birney said: "If things are 
wrong, or there are interpreta-
tions of any scientific data that 
should be made and they don't 
agree with what my company is 
trying to do, that's OK. We want 
to know. But what appears to be 

Continued on page 10 

thinking that they are doing the 
"right thing" can go into a Plan-
ning Commission meeting armed 
with only their hysteria and the 
environmentalists attack hand-
book can shut down our industry. 
Your observation was absolutely 
correct: Without a conscientious 
effort on the part of all of us in the 
industry to speak the truth, golf 
itself could be at risk. 

Whereas it is prudent to know 
one's enemies, we need not glo-
rify them. Equitable and factually 
honest treatment of Mr. Morita's 
dog and pony show would have 
been for Mr. Blais to attend the 
hearings with the two superinten-
dents and report on their efforts. 
It is a mistake to print their efforts 
in a meager six paragraph article 
on page five, or merely mention 
them in an editorial. Front page 
treatment should have been 
obligatory. Golf Course News must 
always come to the defense of the 
golf course industry. By the na-
ture of your livelihood, impartial-
ity is not an option. 

Skip Lynch 
national sales manager 
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COÄ M £ NT Á R Y MAINTENANCE 

Alfonso 
Continued from page 9 

to stay. 
It's been six years since that White 

Paperr and perhaps it's time to take 
another look at this issue. Maybe there 
are bigger fish to fry than things like: 
More economical mowing practices or 
more efficient ways of running the golf 
car or food concessions. 

Maybe there are issues that cut 
directly to our survival as a business — 
like the environment, federal and state 
regulations and ADA. 

Maybe there are things that are 
bigger than our concern over profitabil-
ity, accountability, and who is paying 
taxes and who isn't. 

Maybe there 's a great need for 
the taxpayer-owned golf courses of 
this country to upgrade their 
customer-service attitude and 
improve their playing conditions — 
and maybe the NGCOA members 

can help that along. Maybe some 
taxpayer-owned golf course person-
nel out there can teach NGCOA 
members a thing or two. 

Maybe, just maybe, if we were all 
in one giant pool of golf courses, we 
could muster up enough clout to 
get golf's positive environmental 
story told as effectively as the 
opposition has been able to commu-
nicate its view. 

Maybe we need to sit down and talk. 
Maybe there is a lot more to pull us 
together than there is to keep us apart. 

I am going to work hard to reopen 
this discussion with the members of 
NGCOA, and I would sincerely 
welcome any input from all of you 
taxpayer-owned golf facilities. 

Shouldn't we find common ground 
and work together on issues which 
may well affect the very survival of our 
livelihoods? Not to mention the great 
game itself, golf: The game of a 
lifetime. 

Maybe life's too short not to talk 
about it. What do you think? 

Leslie 
Continued from page 8 

deliberately twisting facts to make a 
point that isn't supported by the 
evidence is, to me, inappropriate." 

The golf course opponents have their 
hired gun. 

So, where's Paladin? 
The golf industry needs its own 

gunslinger, or perhaps several. Well-
educated, articulate, scientists-cum-
public-speakers who are good on their 
feet, armed with truth in their hands, 
and with wisdom on their lips. 

I nominate Dr. Eliot Roberts, 
recently retired executive director of 
The Lawn Institute and former head of 
university turfgrass departments. 

If he's unavailable, how about 
recently retired Drs. Joe Duich and 
Don Waddington from Penn State, Dr. 
Henry Indyk from Rutgers and Richard 
Skogley from the University of Rhode 

Island? Surely there are other highly 
regarded scientists — in each region of 
the country — who could be available. 

Ladies and gentlemen, you're out 
there. You're packing bazookas that 
would make Silly Putty out of the six-
gun toters. You're honest-to-goodness 
scientists with expertise in the neces-
sary areas. Your life's work has been 
research to discover truths, not to 
oppose or to support any one thing, so 
your testimony would be considered 
credible and unbiased. 

Please step forward. If you don't, 
your back yard may get a law like that 
which Klein helped write for Baltimore 
County. So, what about it? 

"I think it's probably the best in the 
country," Klein said. 

"It is almost physically impossible to 
build a golf course in Baltimore 
County," countered David Locke, a 
landscape architect and land planner. "I 
think it is ridiculous and extremely 
unreasonable." 

Effects of bone-dry May, June still linger 
Continued from page 1 
they aren't going to come. We can't buy extra 
water from the city. It simply isn't available." 

That isn't the case 50 miles southwest at 
Edgewood-Tahoe Country Club in Stateline, 
Nev. Superintendent Steve Seibelhas supple-
mented what little water is available in the 
course's wells and springs with liquid pur-
chased from the local water company. 

While the purchased water and additional 
wetting agents have added 10 to 15 percent to 
his maintenance budget, Seibel said the 
course is in great condition and "we're turn-
ing away as many people as we let play." 

The same is true in Oregon. While 
drought and hot weather have reduced 
yields at the state's major grass seed farms, 
the lack of rain (40 percent below normal) 
has increased play and revenues by $30,000 
at Grants Pass Golf Club, according to 
superintendent Scott Shillington. That has 
more than made up for the extra $2,000 
spent on fungicides needed to fight back 
the more-intense-than-usual attacks of an-
thracnose, fusarium, pythium and dollar 
spot, he added. 

Sufficient water has been available from 
the Rogue River to keep the course in 
excellent shape. Supplies could be shut off 

in early September, a few weeks earlier 
than usual, Shillington said. That would 
not affect conditions, however, he added. 

Other parts of the country have suffered 
along with the Northwest. Most of Ohio 
was "severely" to "extremely" dry through 
the first half of 1992, according to National 
Climatic Data Center, NOAA figures. 

Shawnee Hills Golf Club southeast of 
Cleveland received less than seven inches 
of precipitation from April through June. 
That forced superintendent Paul Hudak 
into the unusual springtime practice of 
watering his course almost everyday from 
May 21 through July 9, when the heavy 
rains returned. 

Shawnee Hills added workers to hand 
water certain sections of the course. Extra 
fertilizer and fungicides were needed to 
keep the grass green and ward off disease. 

But the drier weather increased play, 
Hudak said. Shawnee Hills attracts older 
players who liked the extra roll the drier-
than-normal fairways provided. 

Head superintendent Mike Shannon of 
Teton Pines Golf Club in Jackson Hole, 
Wyo., has added two to three people, at 
about $150/day, to hand water dry spots 
and aerify trouble areas. 

WINTERGREEN 
Provides BETTER Cold Weather Turfgrass Protection 

CONTECH® WinterGreen™ protects 
turf grasses during cold weather by guarding 
against low temperature kill and desiccation. 

Properly installed and accompanying 
good winter turf management practices, 
WinterGreen protection provides healthier 
putting greens and tee areas. Spring 
make-ready work and expense is 
minimized, while play is maximized 

WinterGreen is a proven non-woven poly-
ester turf cover featuring high strength, tear 
resistance, low elongation properties, and UV 
resistance. 

Additionally, WinterGreen resists 
debris cling and reduces water absorption 

and retention, while creating an 
excellent germination atmosphere. 
Convenient sizes speed installation. 

CONTECH — Innovative Products for Soil and Groundwater Management for Over 75 Years. 
For more information, contact your local CONTECH Greens Industry Distributor or circle the reader response number beloiv. 

Geosynthetics for the Green Industry 

Yes, StrathAyr soil-free 
P e n n c r o s s creep ing bent 
a n d " E x e c u t i v e Blend" 
bluegrass sod has arrived in 
the Midwest! 

Benefits include: 

• No interface problems. 
• Amazing rate of rooting. 
• Quick playability 
• L i g h t w e i g h t / e a s y 

installation. 
• Lower shipping costs. 

CALL US FOR DETAILS! I 

HUBER RANCH 
SOD NURSERY! 

Rt. 41 Schneider, IN 
1-800-553-0552 
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