
F R O M I H E E D I T O R 

An apology for Jimmy, after all these years 
A quick, rightward glance to our 

masthead reveals an addition to the 
staff here at Golf Course News. I've 
recently been named editor of this 
fair publication, thus ending my run 
through the nocturnal, sometimes 
caustic world of daily newspapers. 

As a longtime golfer and lover of 
course design, I accepted the 
editorship of Golf Course News with 
enthusiasm and without hesitation. 
In this space each month I plan to 
blather at some length on subjects 
to my liking; subjects gathered willy 
nilly from my experiences on the 
course, on the road and among in-
dustry professionals. 

Oftentimes, new editors christen 
their column spaces with sentiments 
like these: "Hello, so glad to be 
here... This is your publication, so 
don't hesitate to write us letters... 
We will continue to deliver the out-
standing product that you, our val-
ued readers, have come to expect... 
" etc., etc. 

Well, I am glad to be here; we do 
actively seek your input — positive 
or negative—through letters to the 

editor; and indeed, we 
will continue to serve the 
golf industry each month 
with informative stories 
of interest. 

However, I'd like to 
begin my editorial ten-
ure with something a 
little different: an apol- HalPhillips 
ogy. Yes, I'd like to throw editor 
myself on the mercy of Jimmy, head 
superintendent at Nehoiden Golf 
Club in Wellesley, Mass. 

I grew up across the street from 
Nehoiden, a quirky, private nine-
hole course owned and operated 
by Wellesley College. Nothing 
about Nehoiden is run-of-the-mill. 
There is no clubhouse—members 
bear special tags and maintenance 
crew members collect guest fees 
haphazardly whilst traveling around 
the course. 

An empty house sits at the geo-
graphic center of the course, wedged 
in between the first green and second 
tee. When I was a kid, the gentleman 
who oversaw Nehoiden lived there 
with his wife, six kids and two bellig-

erentGermanshepherds. 
And because it's 

owned by an institute of 
higher learning, stu-
dents sometimes use the 
sixth fairway for gym 
class — at which time 
both the sixth and sev-
enth holes are off limits 
to members, or anyone 
else for that matter. 

In any event, I grew up across the 
street from Nehoiden and the 
course was my playground. We 
staged mock military battles in the 
bunkers; rode our bikes across fair-
ways past unwitting foursomes; and 
played football in the rough on No. 
7. 

However, our greatest source of 
joy was not the play itself... It was 
the thrill of leading angry crew 
members—like poor Jimmy—on 
madcap chases all over the course. 

One hot summer night, while 
playing in the sprinklers on No. 6, 
our frolic was interrupted by sev-
eral beams of light. Frozen with 
fear, we looked up to see Jimmy and 

a pack of flashlight-bearing campus 
police bearing down on us. Soaking 
wet, my friends and I managed to 
outrun them... We fancied ourselves 
veritable fugitives from justice. 

Sometimes we were caught, 
chastised and summarily booted 
from the premises. Other times we 
escaped into the woods on either 
side of the aqueduct, which borders 
Nehoiden to the south. 

In any case, my friends and I 
were thoroughly obnoxious and 
major headaches to poor Jimmy & 
Co., who were simply trying to keep 
the course well conditioned and free 
of satanic brats. 

Jimmy, I'm sorry. Please accept 
my heartfelt apologies. 

I was young and impetuous; a kid 
looking for adventure to break the 
monotonous humdrum of his sub-
urban existence. Through my work 
here at Golf Course News, I hope to 
make it up to you. 

And while we're on the subject— 
about those tire tracks on the eighth 
green... 

It wasn't me. 

C O M M E N T A R Y 

This year's Birdies... the envelopes, please 
I am not convinced Silence of the 

Lambs is better than the best the 
golf industry could have offered for 
the Oscars competition. Nor can I 
imagine that Anthony Hopkins was 
the year's superior talent. So I've 
devised my own list of choices for 
the golf industry — The Birdie. 

Withoutfurther adieu, here goes: 
Best Animated Short: Brian Silva. 

Small in stature but tall in humor, 
Silva wins this Birdie with a dozen 
jokes to spare. 

Best Special Effects: Bonnet Creek 
Golf Club, the new creation at 

Disney World in Or-
lando, Fla., which wel-
comes visitors with huge 
spun aluminum golf tees 
in front of the clubhouse 
(see photo on page 27). 
Please come forward to 
accept your statuette, 
Forrest and Valerie 
Richardson of Richardson 
or Richardson in Phoenix, Ariz., 
who designed all Bonnet Creek's 
signage (see story on page 21). 

Best Photography. Tony Roberts 
of Scottsdale, Ariz., whose work 

Mark Leslie 
managing editor 

adorns books and is 
featured in magazine 
articles and advertise-
ments across the coun-
try. Plus he's an all-
around great guy with a 
talented wife, Leslie, 
who makes sure he's in 
the right country at the 
right time. Come on 

down, Tony! 
Best Script Don Tolson of the 

new Fox Hollow golf course being 
built in Lakewood, Colo. Who could 
write a fictional piece that would 

compare to Tolson's retelling of the 
struggle to win approval to build 
this course? I especially love the 
statements from equestrians who 
declared that the golf course would 
do more damage to the terrain than 
the major erosion alonghorse trails. 

Best Foreign Production: Devil's 
Paintbrush, the second of two golf 
courses designed by Dr. Michael 
Hurdzan of Columbus, Ohio, for 
Trivial Pursuit creators Chris Haney 
and Scott Abbott. A take-your-
breath-away challenge in Caledon, 

Continued on page 42 

G U i S T C 0 M M £ N T 

Selling the game to land-use decision-makers 
By Robert Trent Jones Jr. 

Throughout 1991, economic fore-
casters gave ominous weather reports, 
and, to be sure, we have seen financ-
ing dry up in once fertile areas. Any 
number of projects have been set on 
the shelf, and dismal financial storm 
clouds are predicted well into 1992. 

But, we do see a much more men-
acing threat to golf out there. It is 
pervasive and it is building with each 
passing day in this country and to a 
slightlylesserextentaroundtheworld. 
This threat makes new golf courses 
nearly impossible toconstructin some 
areas of the United States and drives 
up planning and developmentcoststo 
the sky in others. 

The major concern to our industry 
is the so-called "environmental move-
ment,"whichhastargetedgolfcourses 

Robert Trent Jones Jr. is president of 
Robert TrentJones II, which designs golf 
courses around the world. The firm is 
headquartered in Palo Alto, Calif. 
10 May 1992 

for capital punishment 
These folks, a few of them well 

intentioned but most only hiding un-
der the "environmental cloak," have 
become a part of the golf course per-
mit approval process at every level of 
government, from the local planning 
commission to the Supreme Court 

Everydeveloperknowsaboutthem, 
andthegolfcoursearchitectcanalmost 
call them by name in some parts of the 
country. Their familiar refrain is: The 
golf course is a good idea. It is just in 
the wrong place.' 

The fact is, they don't like golf 
courses anywhere. Ifs obviously a 
political feeling, but theyjust don't like 
the game. They see it as an elitist 
pastime. It occupies too much space. 
It takes too long to play. It is not the 
people's game. 

Most of these people are not too 
crazy about the concept of private 
property, either, and they detest the 
idea of a private golf club. But, they 
play no favorites. They oppose public 

course proposals with the same zeal 
and frenzy ignited by a scheme for a 
membersonly club. 

Their strategy is to defeat the golf 
course at the earliest stage of the ap-
proval process. Do not allow any zon-
ing changes. Raise environmental is-
sues. Bringasmuchlobbyingpressure 
on the planning commissioner or 
councilor as possible. Be loud and 
vocal at every meeting and planning 
session. Push hard for immediate de-
nial. 

Failing that, the strategy shifts to 
elongating the process, in terms of 
both time and money. 

You see, it is almost like the old cry 
of "Man the barricades" in the French 
Revolution. That piece of history was 
accomplished with volunteers, and so 
itiswiththispoliticalapprovalprocess. 

The obstructionist ploy is to use 
volunteers at every level. Some people 
just like a good fight, even an unfair 
one.Theyarealwaysavailable to speak, 
to hoot, to applaud — even to carry 

placards and demonstrate in front of 
the county courthouse. 

In the meantime, the developer is 
taking a risk. Perhaps he has option 
payments on the land. He has fees to 
pay to lawyers, engineers, various 
consultantsandgolf course architects. 

So, if an early denial of the course 
idea is not achieved, the plan is to 
stretch the process out as far as pos-
sible. Make the costs so burdensome 
that the developer will fold up his 
camp and head elsewhere. Just as 
soon as he reaches "elsewhere," he 
will find the very same crowd (or one 
that looks just like it) waiting to greet 
him. 

Mostoftheuproarcreatedbythese 
hostile political ruffians revolves 
around environmental issues. They 
can make the golf course sound like a 
toxic waste dump. In spite of the fact 
that the course only accommodates 
some 30 people an hour, they can 
make the area around it look like 
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Sell the game 
Continued from page 10 
gridlock in Manhattan for all the traffic it will 
cause. 

Legitimate facts and integrity pretty much go 
out the window when the opposition heats up, 
as the litany is always the same. The golf course 
drives the animals away. The birds disappear. 
The soil will be choked with chemicals, and on 
and on. 

Even though 10 percent of the U.S. popula-
tion plays golf, some 30 million of us out there, 
the city or county officials involved often don't, 
and they are easily persuaded by these silly and 
baseless arguments. 

A FAMILIAR REFRAIN 
As you read this, does it ring a bell? How 

many golf course projects have you heard of or 
read about that have been challenged in this 
manner? Defeated? 

How many do you suppose were never even 
presented because those with the idea, those 
willing to take a risk, knew they would not be 
playing on a level field? 

As we embark on the voyage of 1992, the 
threat to golf is only related to economics in the 
sense that the permit process is very expensive 
and getting more so. 

It is this political rite of passage that is the 
really serious problem. 

If those of us in the industry are not able to 
provide the playing facilities for those who cur-
rently play golf or would very much like to, our 
protagonists will, indeed, be correct It will once 
again become an elitist game and beyond the 
financial reach of the average person. 

The answer is obviously to form our own 
band of volunteers. Those who love the game 
need to step forward and shout loudly that golf 
is the absolute preservation of open space. The 
golf course is an animal habitat, abird sanctuary 
and a permanent greenbelt area. 

It provides wetlands that were never there 
before. When disasters strike in places like 
Pebble Beach and the San Francisco East Bay 
hills, it provides a firebreak. 

The golf course is part of the reoxygenation 
process. The greenery it provides actually pro-
duces clean fresh air to breathe. 

Each golf course provides hundreds of thou-
sands of recreational hours each year for senior 

citizens, youngsters and just ordinary folks. 
Golf courses are for all to enjoy, those who 

play as well as well as those who just appreciate 
the pastoral ambience it provides. 

We all agree growth is a problem in various 
parts of the country. Where we are located in 
California, it is a particular problem in places 
like the San Fernando Valley, San Jose, Sacra-
mento and San Diego. Some view the golf 
course as a portent of development to follow. 
But, the golf course is part of the solution, not 
the problem. 

We desperately need more golf courses, 
especially good public ones. Instead of denying 
permits, every city council and board of super-
visors in the country ought to be seeking ways 
to provide more golf. Sanitary landfills and the 
areas in the vicinity of airports come immedi-
ately to mind. 

Our golf associations around the country 
shouldhaveregularsupportgroupsfornewgolf 
course ideas and proposals. 

On the Monterey Peninsula, we designed 
and built Poppy Hills for the more than 140,000 
members of the Northern California Golf Asso-
ciation. It now does more than 60,000 rounds a 
year, played mostly by those dues-paying mem-
bers who own it and their guests. What an 
outstanding model for other broadly based golf 
organizations to follow. 

As often as possible, our people attend semi-
nars and business conferences relating to the 
golf industry. We also appear at countless plan-
ning commission, city council and board of 
supervisors meetings. In many cases we feel like 
thegoalieinanicehockeygame,wardingoffone 
slap shot after another about the game of golf. 

If there is a single message in all this, it is to live 

the game, as well as play it Step forward and be 
a spokesperson for golfwhenever a challenge is 
issued. Support good sound ideas in your com-
munity which will provide new courses and the 
opportunities for others to play and enjoy the 
game. 

If you are reading this, you are one of those 
close to 30 million in the United States who play 
the game for the fun and friendships it provides. 
Lef s not let it return to the elitist game it was 
before folks like Ike and Arnie convinced us golf 
was a game for everyone. 

Instead, lef sjoin together and actually sell the 
game to those who make land-use decisions. 
Loud and clear, lef s let them know our vote is for 
open space, greenbelts, wetlands, animals and 
wholesome fun and exercise. 

Oh, don't forget the birds, either... or should 
I say birdies? 

VERTI-DRAIN® 
PEDESTRIAN MODEL 

New walk-behind 
aerator goes 6" 
deep and shatters 
the soil. 

Solve your compaction problems with this 
easy-to-use, maneuverable new self-powered 
aerator. Perfect for hard to reach areas or small 
problem areas-lawns, tennis courts, sports 
fields, golf greens and recreational areas. The 
compact Pedestrian features solid or hollow tines. 
Verti-Drain's patented soil lifting/shattering 
action results in deeper rooting of grasses, 
better overall drainage and turf that can with-
stand stress. 

Tfested and marketed worldwide \ferti-Drain is 
the name to depend on. Write for free literature 
and the name of a dealer near you. 

SPECIAL LIMITED OFFER 
$749562 

VERTI-DRAIN® 
Works like a pitchfork, only better. 

Emrex, Inc., Hilltop Drive, RR#3, P.O. Box 76 
Tunkhannock, PA 18657 

(717) 836-3406 

GOLF SERVICES. INC. 

Experience 

Quality 

Tradition 

Excellence 

An International Golf Course Design 
and Development Company 
Contact: Patrick J. Fister 

12444 Powerscourt Drive, Suite 284 
St. Louis, MO 63131 

314/965-8787 
314/965-8454 FAX 

Flymo 
GCT 20 GOLF COURSE TRIMNff R 
* 20 INCH CUTTING WIDTH 
* WEIGHT 34 LBS 
* NEW REINFORCED DECK DESIGN 
* PATENTED & PROVEN SAFETY 
CUTTING SYSTEM 

* 98cc/2 STROKE/4200 RPM 
POWERFUL JLO ENGINE 

* COMPLETELY REBUILD ABLE 
* 1 YEAR COMMERCIAL WARRANTY 

(ENGINE ONLY) 

PRECISION 
SMALL ENGINE CO. 

POMPANO BEACH, FLORIDA 
(305) 974-1960 OR 1-800-345-1960 

REPS WANTED 

Beautiful Courses Attract 
Beautiful People. 

Nutralene® Brings Out 
The Beauty! 

For greens, tees and fairways, use Tee Time® 
fertilizers with slow release nitrogen, Nutralene 
formulated using our unique, micro-granular 
process. Get effective, uniform performance even 
on closely mowed turf. 

ask us about; 

•Tee Time 21-3-16 with 97% Nutralene for greens 
and tees. 

•Tee Time 22-4-18 with 92% Nutralene tor tees and 
fairways. 

You'll find these and many more quality Tee Time 
golf course products at your nearest Andersons 
distributor. 

For more information, call toll free: 
1-800-225-ANDY (2639) 

the professional's 
partner® 

T h e ^ E E S » 
Andersons 

® Nutralene is a trademark of Nor-Am Chemical Co.© 1992. TeeTime is a trademark of The Andersons 
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