
DeHays, Jones form all-purpose consulting, design firm 
From s t a f f reports 

PALM BEACH GARDENS, Fla. 
— Stating their firm's credo will be 
fiscal responsibility, Craig R. Jones 
and H A DeHays have formed Golf 
Facilities Development Ltd. 

Jones is president and DeHays 
director for the company, which 
will perform the full spectrum of 
work on projects, from feasibility 
studies to design. 

"The time has come for fiscal 
responsibility," Jones said. "A lot of 
golf facilitieshave been monuments. 
They don't function. Developers 

build retail, food service and hotel 
components, then put the three to-
gether. That's doesn't work." 

Claiming, for instance, that 
maintenance buildings are too often 
designed to dimensions that don't 
fit the equipment, Jones said Golf 
Facilities Development will design 
facilities that work. 

He also stressed the importance 
of feasibility studies. 

"Now, and we think increasingly 
so, projects have to make sense. 
You can't build a Ford for a Cadillac 
market, or vice versa. We want to 

put a round peg in a round hole... 
Successes are the best advertise-
ments for golf." 

He added: "Prior to any con-
struction program, community 
needs should be defined with an 
analysis of both local and outside 
markets. Such factors as private 
club versus daily fees, potential 
rounds for all sources, cart pur-
chase versus lease, income from 
cart rental fees, pro shop, driving 
range, restaurant and lounge, et 
cetera, should be given careful 
analysis." 

Jones has an extensive back-
ground in land and retailing devel-
opment, following experience in 
municipal planning. He recently 
developed golf feasibility studies in 
addition to marketing the services 
of Gary Player Design Co. 

At GFD, Jones will market the 
company's services, develop feasi-
bility studies and help clients obtain 
local, state and federal construction 
approvals. 

DeHays' background includes 32 
years of facilities design and engi-
neering. He taught for 14 years as a 

professor of environmental design, 
and pioneered early work in human-
factor design engineering at Gen-
eral Motors Styling in Detroit. 

In recent years he has focused on 
design and construction of club-
houses, maintenance and golf stor-
age facilities for golf courses 
worldwide. 

"Built-for-profit golf courses must 
be enjoyable for the average golfer 
to play and must be playable in 
three to four hours," DeHays said. 

He observed that "most recre-
ational golfers only have five to six 
hours away from family responsi-
bility." 

He noted that to accomplish the 
fast-play goal and still generate 
profit-making revenue requires co-
ordination of several architectural 
and engineering disciplines. 

"Proper design of the course," 
DeHays said, "can make a major 
contribution to profitability of an 
operation." 

He added that bunkers, located 
in proximity to greens, permit ma-
chine rather than hand-mowing of 
fringes without affecting the effec-
tiveness of the bunker, and reduce 
staffing requirements significantly. 

Baird opens 
West Coast 
headquarters 

NASHVILLE, Tenn. — Golf 
Course architect Gary Roger Baird 
has opened a West Coast office and 
added a senior designer/engineer 
to the Nashville design group. 

The West Coast office, located in 
Costa Mesa, Calif., was created to 
serve the burgeoning list of clients 
in the Western United States, Ha-
waii, the Far East and Asia. 

Charles Davison has been named 
director of business development 
for Gary Roger Baird Design In-
ternational, Ltd. He has responsi-
bilities for both regional and cor-
porate operations, administration, 
and business development. In this 
capacity Davison will be involved in 
developing new projects, providing 
liaison on courses under construc-
tion, in addition to corporate re-
sponsibilities. 

Anative Californian, Davison, 50, 
has been involved in international 
marketing for 20 years in the ca-
pacity of executive vice president 
for International Management 
Systems and most recently as 
president of Worldnet Marketing. 

In Nashville, Baird has added Jae 
H. Lee to his staff, as overseas 
project manager. A civil engineer, 
Lee, 37, will have engineering and 
design responsibilities with a pri-
mary emphasis on earthwork en-
gineering 

A native of Seoul, Korea, Lee was 
most recently the assistantmanager 
of the resort division for SsangYong 
Engineering Co., one of the largest 
engineering companies in Korea, a 
company with which Baird had been 
involved in golf course design in 
South Korea. 

Use the Turf Care Pros for any 
number of growing problems. 

Professionals count on the Turf Care Pros. 
To treat diseases, Daconil 2787® is the corner-
stone of your management program. T h e 
broadest-spectrum fungicide on the market, 
it controls 12 major tur f and the major 
ornamental diseases. And there's never been 
a documented case of disease resistance to 
Daconil 2787. 

For pre- and postemergent 
herbic ide control of 
a n n u a l g rasses and 
broadleaf weeds, it 's 
Dacthal® and Daconate 
6.® On pesky broadleaf 
weeds, use 2 PluS 2 . Always follow label directions carefully when using turf chemicals. 

And round out your program using Frigate® 
wi th Roundup* to control perennial and 
annual weeds. Together with Daconil, they 
all create a complete professional manage-
ment program. 

W h e n it comes to turf and ornamenta l 
care, coun t on the Turf Care Pros. A nd 

count out diseases and weeds —104 
to be exact. 

ISK Biotech Cor-
porat ion , Turf & 
Specialty Products 
Division, 5966 Heisley 
Road, P.O. Box 8000, 
Mentor, O H 44061-8000. 

* Roundup is a registered trademark of Monsanto Company. 




