
BRIEFS 

AMERICAN PRIDE TAPS RUSELOWSKI 

MCPHERSON, Kan. — American 
Pride Golf Products, manufacturer of 
golf cars and accessories, recently 
named Pete Ruselowski as national sales 
manager in charge of golf car sales. 
"Pete's been selling golf cars for 21 years. 
Most people will remember him from 
Columbia Par Car," noted Rex Whitehill, 
American Pride president. "He has a 
reputation for taking care of his custom-
ers, on price and service. That will cer-
tainly continue, now that he's with Ameri-
can Pride." 

BRYANT TO DIRECT PSI SALES 
Dallas-based Pumping Systems, Inc. 

has appointed Bob Bryant director of 
sales. In his new position, Bryant will be 
responsible for maintaining customer 
relations and supervising sales promo-
tion through PSI's world-wide sales and 
distribution network. He will also pro-
vide factory-level support to designers 
and specifiers of golf course and other 
turf irrigation systems. 

FOLEY JOINS WEATHER-MATIC 

DALLAS — Weather-matic has an-
nounced the appointment of Foley Flo 
Marketing as the regional sales repre-
sentative for Weather-matic's Northeast-
ern territory. The principals of Foley Flo 
are Bryan Foley and Steve Bridgewater. 
Foley Flo will assist and support dis-
tributors, contractors and specifiers. 

API RELOCATES 
Agricultural Products, Inc., has an-

nounced its relocation to a new, larger 
manufacturing facility in Ontario, Calif. 
Located near the junction of interstates 
60 and 15, the new plant is approxi-
mately two miles from Ontario Interna-
tional Airport. The new location will pro-
vide room for API's ongoing expansion 
of their drip irrigation fittings, accesso-
ries, tubing, filter lines and other water-
handling products. 

GIRARD MOVES UP AT RAINBIRD 

GLENDORA, Calif. — Jackie Girard 
has been appointed senior marketing 
and customer service clerk for the Golf 
Division of Rain 
Bird Sales, Inc. In 
her new position, 
Girard will be re-
sponsible for han-
dling field inquiries 
and expediting all 
requested informa-
tion. Prior to join-
ing the golf team, 
Girard worked as 
an accounts payable processor for Rain 
Bird Corporate Services. 
GOLF COURSE NEWS 

Jackie Girard 

Composting makes sense; 
but will it make money? 
B y H A L P H I L L I P S 

Spurred on by necessity, the commer-
cial composting industry is poised to make 
a lasting impression on golf courses inter-
ested in organic fertilizer, peat-substitutes 
and mulch products. 

• In the case of J.C. McMaster, an im-
pression has already been made. More 
than 160 golf courses in Texas and the 
Southeast have used McMaster's Rice Hull 
Compost in rootzone mixtures designed to 
meet those guidelines recommended by 
the United States Golf Association Green 
Section. 

• During a recent symposium in Ohio, 
researchers reported instances where 
composted materials actually contributed 
to disease supression in bentgrass. 

• And as landfill space dwindles across 
the nation, Ohio-based O.M. Scott Co. and 
Pennington Seed of Madison, Ga., have 

each created composting stations where 
grass clippings, leaves and brush are re-
moved from municipal dumps, decom-
posed, and sold to golf courses, farms and 
landscaping operations. 

"What we've seen across the nation is an 
effort to reduce the amount of leaves and 
brush, yard trimmings and grass clippings 
in the country's landfills," explained Dr. 
Clark Gregory, better known as "Compost 
Man" to his faithful followers. "Municipali-
ties have a responsibility to deal with this 
stuff when it's left on the sidewalk. 

"Projects like these are especially inter-
esting for golf courses because these mate-
rials tend to help water quality because of 
the slow-release nature of the product. 
Eventually, they could reduce dependence 
on inorganic fertilizer." 

Golf courses constitute an intriguing case 
Continued on page 46 

LAYING THE GROUNDWORK 

The TC4 Stitcher, new from Vermeer Manufacturing Co., is one of many new products featured in 
this month's issue. See pages 48 and 49. 

ConSyst passes 
muster with 
EPA - finally 
B y H A L P H I L L I P S 

ALPHARETTA, Ga. — For the 
people at Regal Chemical Company, 
the long wait is over. 

Four-and-a-half years after submit-
ting the fungicide ConsSyst for fed-
eral inspection, the Environmental 
Protection Action finally granted 
approval in June. The EPAhas never 
been known as streamlined bureau-
cracy, but the wait on ConSyst may 
have graduated from merely annoy-
ing to ridiculous. 

"It was just one big paper trail," 
said Regal Vice President Will King. 
"It really shouldn't have taken more 
than about one-and-a-half years. But 
these things happen. 

"At one point we were about three 
months away from approval and the 
data requirements were changed. 
That added about six months to the 
process." 

ConSyst is designed to exhibit 
both contact and systematic actions 
in a single product. It is labeled for 
use on all types of ornamental 

Continued on page 47 
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re iring 
Wehner 
at Miles 

Hermann Werner Heinz Wehner 

PITTSBURGH — After 
more than 40 years of service, 
Heinz K. Wehner, executive 
vice president of Miles Inc. 
and president of its Agricul-
ture Division, retired June 30. 
Succeeding Wehner is 
Hermann R. Werner. 

Wehner began his career 
with Miles' Germany-based 
parent company in 1951 in his 
hometown of Lima, Peru. Suc-
cessive promotions in Peru 
and Mexico brought him to 
Kansas City, Mo., as director 
of marketing for the Agricul-
tural Chemicals Division of the 
former Mobay Corp. 

In 1990, Wehner became 
head of both the Agricultural 
and Animal Health divisions in 

Kansas City and was named to 
the company's board of direc-
tors and executive committee. 

Concurrent with the forma-
tion of Miles last Jan. 1, Wehner 
was named president of the 
company's Agriculture Divi-
sion. The division encom-
passes the Crop Protection/ 
Specialty Products, Animal 
Health Products, and Con-
sumer Household Products. 

Werner joined Miles' parent 
company in 1953 and has held 
increasingly responsible man-
agement positions Germany 
and South America. In 1986, he 
joined the former Mobay Corp. 
as vice president and general 
manager of the Dyes, Pigments 
and Organics Division. 

RISE Annual Meeting set for 
nation's capital, Sept. 12-14 

WASHINGTON, D.C. — 
RISE (Responsible Industry 
for a Sound Environment) will 
hold its Annual Meeting Sept. 
12-14, at the Ritz Carlton 
Tysons Corner Hotel in 
McLean, Va. 

"We anticipate highly pro-
ductive and informative ses-
sions covering current issues 
of keen interest to those in-
volved in the specialty indus-
try," said RISE Chairman Wil-
liam H. Culpepper, 
commercial director of Spe-
cialty Products at DowElanco. 

"This year's theme — Ris-
ing to the Challenges, 1992 — 
reflects our commitment to 
address the concerns we are 
facing on the legislative and 
regulatory fronts and to be-
come more proactive in pro-
moting the benefits of our 
industry's products." 

The first general session, 
"Where the Industry is Going," 
will include a panel discussion 
with EPA officials on the turf 

insecticide "cluster" analysis 
for benefits and granular ef-
fects. The second session, 
"Where RISE is Going", will 
concentrate on the association 
plans for the coming year. 

Jon Stossel, ABC News 20/20 
environmental reporter, will pro-
vide the banquet address en-
titled "Fear and Safety: Is Con-
sumer Protection Out of 
Control."Congressman Charles 
Stenholm (D-Texas) will also 
address the audience on legisla-
tive issues. 

"As we begin our third year 
of operation," said RISE Direc-
tor Allen James, "we plan to 
focus on educating our attend-
ees on current activities affect-
ing our industry as well as re-
ceiving their input on 
programs RISE should develop 
in the future." 

For further details and reg-
istration information, contact 
RISE at 202-872-3860, or write 
RISE, 115515th St., NW, Suite 
900, Washington, D.C. 20005. 



Jake earns Governor's Award 
RACINE, Wis. — The 

Jacobsen Division of Textron 
has won the 1992 Wisconsin 
Governor's Award for Excel-
lence in Hazardous Waste Re-
duction. 

The turf equipment manu-
facturer earned the honor by 
reducing the amount of haz-
ardous waste it generates by 
75 percent since 1988. 

Jacobsen achieved this sub-
stantial waste reduction by 
improving its performance in 

several environmental areas. 
Among them, the firm installed 
a still to recycle and reuse 
cleaning solvents. 

Jacobsen also converted its 
system for preparing under-
coating and painting parts to 
use environmentally safe clean-
ers, sealers and paint formula-
tions. 

In addition, water-based 
cleaning solutions replaced 
mineral spirit solutions in the 
plant's part washers. 

Industry takes an interest in composting 
Continued from page 43 
because they occupy both ends of 
the composting spectrum. They 
create large amounts of grass clip-
pings and brush — and when it 
comes to composted mulch and 
fertilizer, golf courses are poten-
tial users too. 

"Every superintendent with a 
little bit of land should be 
composting on the golf course," 
according to Dr. Doug Hawes, a 
Dallas-based turf consultant. 
"Many golf courses don't have 
the available land, so industry can 
compost and sell it back to the 
courses. There's certainly a mar-
ket there." 

Hawes — formerly a consult-
ing agronomist to the USGA 
Green Section, Mid-Continent 
Region — believes composting is 
more than responsible waste re-
duction. In addition to indicating 
its disease-suppression capabili-
ties, studies have shown compost 
to be helpful in snow mold reduc-
tion. 

"Down the road, it may be an 
alternative to mercury," said 
Hawes. 

• • • 

According to 1990 figures sup-
plied by the Professional Lawn 
Care Association of America 
(PLCAA), lawn and yard waste 
constitutes 20 percent of all solid 
waste; and grass clippings consti-
tute a full 50 percent of the lawn 
and yard waste. Twelve states 
have effectively banned the 
landfilling of yard trimmings; and 

expect that 
number to 
double before 
the year 2,000. 

Enter com-
panies like 
M c M a s t e r , 
Scott and 
Pennington, 
who drive the 
"debris" away 
and recycle it 
into organic 
mulch, peat 
and manure 
p r o d u c t s . 
McMaster has 
been in the 
c o m p o s t i n g 
b u s i n e s s 

nearly 30 years. 
"I'm 62 years old," he said. "And 

being born in 1930, you don't 
throw nothin' away. If you put 
your mind to it, you can put al-
most anything back into the soil." 

The rice hull — the husk of a 
rice grain — was considered use-
less by the commericial rice in-
dustry before McMaster came 
along. Now his rice hull product 
routinely replaces peat in the soil-
mixing process. 

According to Brooks 
Pennington, president of 
Pennington Seed, aggressive, in-
dustrial composting is a win-win 
situation. "We've been going to 
municipalities and saying, 'Hey, 
you're hauling grass clippings and 
leaves to your landfill. We can 
take that and put it to use.' 

If you put 
your mind 
to it, you 
can put 
almost 

anything 
back into 
the soil' 
— J.D. 

McMaster 

put the burden back on the waste 
producers. Gregory, Hawes and 
McMaster all said golf courses 
should explore the possibilities 
of creating their own composting 
operations. 

"One thing you have to remem-
ber," said Gregory. "Composting 
is waste reduction. And I believe 
golf courses could take care of 
their fairway and rough fertiliz-
ing with their own trimmings. 

"Courses should start a com-
post heap this spring. It would be 
ready by next year." 

"It's unique," Pennington con-
tinued, "because it serves two 
useful purposes. It's helping pre-
serve landfill space, which is at a 
premium these days, and at the 
same time producing organic fer-
tilizers and mulch products." 

At this point, towns are paying 
Scott and Pennington to take the 
"waste" off their hands. But Gre-
gory believes the situation will 
reverse itself if companies can 
create a viable market for 
composted mulch and manure. 

Landfill bans are beginning to 




