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Florida DEP claim rocks industry

David York, director of re-use for the
Department of Environmental Regula-
tion, rocked golf industry officials with
that opinion during last month’s Florida
Golf Summit in Tampa.

York said the golf industry should

By Nancy Oliver

Golf courses should not only be re-
quired to use reclaimed water, but also
pay for its treatment and transmission
to the course, according to a Florida
state environmental official.

s

A huge sand bunker and mangroves guard the left side of the Sth fairway, while water catches errant

- shots to the right at Deering Bay Yacht and Country Club in Miami, designed by Amold Palmer and
Ed Seay. The tee shot is across a lake and onto a large green that lies 171 yards away and is shored
up by coral rocks.More on Deering Bay and other golf course projects on pages 21-25.

bear the financial burden of disposing
of effluent because of its traditionally
excessive use of ground water, a dwin-
dling resource in Florida.

Courses should pay for transmission

Continued on page 6

First college
architects
class wins

high marks

By Mark Leslie

University of Richmond
(Va.) students have com-
pleted the firstregular college
class in golf course architec-
ture and termed it a success.

Taught by architect Lester
George of Colonial Golf De-
sign, Inc. in Richmond, the
15-person class was “very en-
thusiastic,” according to Dr.
Donald W. Pate, founder and
administrator of the
university’s Master of Sport
Management Program.

Saying the program will be
repeated nextfall, Pateadded:
“The concept gets more ex-
citing the more you get in-
volved in it. There are people
looking at that kind of work
and there should be some
kind of training for them.”

A 1977 graduate of Rich-
mond who spent three years
as lead design coordinator
and project manager for ar-
chitect Algie Pulley Jr. of
California, George said: “We
only scratched the surface of
the myriad ofissues involved
with golf course design and

Continued on page 7

Mendenhall remembered for grand contributions

By Vern Putney

GREEN VALLEY, Ariz. — It was typi-
cal of Chester Mendenhall to travel 1,500
miles to Lawrence, Kan., in early Sep-

tember to help the Golf Course Superin-

tendents Association of America dedi-

cate its new headquarters building.
“He got to do everything he ever

wanted to do,” said wife Sue.
His last wish was to participate in build-
ing ceremonies.“ He did — with flair

Continued on page 15

Toro inks pacts with Olathe, Hahn

MINNEAPOLIS, Minn.—
The Toro Co. has reached
separate agreements with
Olathe Manufacturing Inc. of
Olathe, Kan. and Hahn Inc.
of Evansville, Ind.

Toro will purchase all
Olathe assetsassociated with

the production and sales of
its turf products line. The
acquisition includes ap-
proximately 25 products in-
cluding all Olathe sweepers,
aerators, chippers, spreaders
and attachments for acces-
sories for Toro commercial

products.

Toro will maintain a sub-
stantial interest in Olathe.
Olathe will focus its efforts
on debris management
products such as larger
chippers and tub grinders

Continued on page 29





