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Committee turns
down potential
S291-million profit

BY PETER BLAIS

The Honolulu City Council Human
Services Committee has voted against
the city’s proposed sale of West Loch

A golfer tees off at Troon North, the latest creation of Jay Morrish and Tom Weiskopf

Golf Course to a Japanese company,
likely killing a deal that would have
netted the city $291 million Mayor
Frank Fasi hoped to use for recrea-
tional facilities and three new public
courses.

Jurigi Co.bid $111 million this spring
for the new municipal course, which
cost the city $20 million to build, and
offered $200 million in impact fees if

Photo by Tony Roberts

in Scottsdale, Ariz. Developed by Pinnacle Peak Land Co. of Scottsdale and built by
Wadsworth Construction Co., Troon North is an 18-hole championship, daily fee
course. It is carved out of the desert, featuring saguaro cactus (at left), lots of rocks,
and holes that are totally isolated from one another. Its bermudagrass greens read 9
on the stimpmeter. Pinnacle plans a four-season hotel and home development on the

site.

Tainted fungicide damages

BY MARK LESLIE

A fungicide contaminated with a for-
eign chemical killed turf on about 10
golfcourses in five states, according to
its manufacturer, O.M. Scott & Sons.

Atrazine, the active ingredient in
Scott’s Bonus S herbicide, mistakenly
got mixed into a batch of FF-1I, a fertil-

izer-based fungicide used primarily to
control snow mold, said Jim Fetter,
Scott’s vice president of marketing.
The mixing was done last fall but it
wasn’t until weather warmed up this
spring that it was discovered at several
courses in Michigan, two in Minne-
sota, and one each in Pennsylvania,

the city eventually approved two other
golf course construction applications.

The committee voted 4-1 against
Jurigi’s offer. Committee Chairman
Neal Abercrombie said his committee
had two primary objections.

First, Abercrombie explained, the
land was originally condemned for a
municipal course and should be used

Continued on page 14

Corps
major
holdup

BY MARK LESLIE

The Army Corps of Engineers has
caused more delays in golf projects
than any other organization, accord-
ing to a survey of golf course archi-
tects.

Thirty-nine of 40 member firms an-
swering an American Society of Golf
Course Architects survey said they
experienced difficulties in obtaining
permits for courses because of envi-
ronmental concerns by local, state or
national agencies.

Fifty-six percent of the firms cited
the primary obstacle as wetlands,
which the Corps of Engineers over-

Continued on page 26

Dry spell
plagues
Florida

BY PETER BLAIS

Late spring showers improved the
situation somewhat. But Florida re-
mained in the throes of a second
straight early-season drought that left
wellsatrecord-lowlevelsin some parts
of the state and resulted in water re-
strictions that threatened many
courses.

Because of weather patterns that
generally move storms diagonally from
northwest to southeast Florida, south-

Continued on page 27

courses

Ohio and Kentucky.

Itis not likely the problem will show
up at any other courses, Fetter said.
“We feel we know exactly what hap-
pened, what (production) run the con-
tamination occurred in, and where it
went.”

Continued on page 9
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to aerate, do the whole job right. Get a
Cushman Core Destroyer and totally
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Public stock
offered for
Utah project

Sixteen years after its concep-
tion, Quail Hollow Golf Club in
Lindon, Utah, is near becoming a
reality.

Several million shares of public
stock have been offered to raise
$2.5 million for an 18-hole champi-
onship course and a nine-hole
executive layout — both public.
Construction will begin as soon as
the money is released from es-
Crow.

Yet raising the money was not
the most difficult task, according
to Utah PGA pro Jimmy Th-
ompson, who is involved with 13
other principals in the project.
Thirty-two property owners had to
be convinced to donate or sell land
to accumulate the 156 acres
needed.

Thompson said Darrell Framp-
ton first approached him with the
idea for a course in 1974. Framp-
ton finally acquired the land in the
mid-1980s.

Thompson, who will assist with
the design and become Quail
Hollow’s director of golf, said con-
struction would likely begin first
on the driving range and club-
house, then move onto the execu-
tive course.

Colorado State
classes target
pesticide use

Colorado State University’s Di-
vision of Continuing Education is
offering four correspondence
study courses on pesticide use and
pest control.

Developed by Dr. Bert L.
Bohmont, a professor in the De-
partment of Plant Pathology and
Weed Science, the series includes
courses on pesticide management,
management and control of
turfgrass pests, management and
control of wood-destroying pests,
and management of on-farm stored
grain.

Pest management, which has
been available for several years, is
a general course that covers all
aspects of pesticide use, applica-
tion and safety.

Management and control of
turfgrass pests targets the training
needs of pesticide applicators
working on golf courses and other
green areas. It prepares students
to be certified as pesticide users.

Richard E. Thomas, coordina-
tor for distance learning, said en-
rollment “does not require being
absent from the job site, it is self-
paced, and does not require ad-
mission to the university.”

Bohmont has been awarded the
Agricultural Spokesman of the
Year award by Farm Chemicals
Magazine and Chevron Chemical
Co., and the Professional Excel-
lence award by the Cooperative
Extension. In 1982 he was named
a fellow of the Western Society of
Weed Science.

He has published textbooksand
articles on pest management.

More information is available
from the university at 800-525-4950.
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Schering, Sandoz call off
negotiations for merger

BY PETER BLAIS “Sandoz suddenly said it
The multi-million dollar agro- wanted to make the agrichemi-
chemicals business merger of cals venture dependent on co-
chemical-manufacturing giants operation in all other areas,”
Schering AG, the West German Mechthild Weber, a Schering
parent firm of Nor-Am Chemical official, told the Financial
Co., and Switzerland’s Sandoz Times.
AG has been called off. A Schering supervisory
Schering and Sandoz dis- board member said, “In the last
cussed the deal for months and stage, Sandoz tried to take us
it appeared imminent. over — the whole shop.”
ButSandozreportedly wanted Sandozacknowledged the at-

to expand the merger to other
areas, causing the deal to fall
through.

tempted takeover of Schering,
but wouldn’t comment, re-
ported the Financial Times.

i

Nor-Amisasubsidiary of Sch-
ering Berlin, Inc., the U.S. hold-
ing company of Schering AG,
Berlin, a multi-naltional com-
pany with interests in pharma-
ceuticals, electroplating, indus-
trial chemicals and agrochemi-
cals. Nor-Am products include
Nitroform fertilizers, Turcamin-
secticides and Prograss herbi-
cides.

Sandoz is a multi-national
company whose products in-
clude Banvel herbicides and
Mavrik insecticides.
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Ciba-Geigy
gives to help
after Hugo

Ciba-Geigy Corp. reportedly
donated $1,000 to the Myrtle
Beach, S.C., area Hugo Economic
Renewal Fund following Hurrican
Hugo’s destruction last fall.

The area’s economy depends
largely on the golf industry, and
courseswere hithard by the storm.

" You canget more powerful:
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- But it gets lousy gas mileage.

It’s also tough to putt around. Fortunately,
there’s an easier solution, because the best grub

control you can buy comes in a bag:

CHIPCO® MOCAP® brand 5G pesticide.
fact, studies at a leading university show that
CHIPCO® MOCAP® brand 5G delivers up to
97% effective control of white grubs. Plus, superior
control of chinchbugs, sod webworms, Bluegrass
billbugs, black turfgrass Ataenius and mole crickets.

St. Augustine, Zoysia and Perennial lé{e S
Need another reason for choosing CHI B

ecies.

MOCAP® brand 5G? Then, consider this:
CHIPCO® MOCAP® brand 5G provides this
outstanding control for up to five full weeks.

That saves time, trouble and money. So, let the
Army worry about gas mileage. Get the most
effective grub control money can buy with
CHIPCO®* MOCAP® brand 5G pesticide.

And, you can use CHIPCO*MOCAP® Available at your turfcare chemicals
brand 5G pesticide with confidence on supplier today.
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GMI plans new
clubhouse at
Scottsdale CC

Phoenix, Ariz-based Golf Man-
agementInternationalhasannounced
the addition of Scottsdale Country
Clubtoitsmanagementdivision. Golf
Management International will over-
see the entire golf operation, includ-
ing merchandising, restaurant and
maintenance.

“This property is in a position to
realize greater potential,” explained
the club’s general managing part-
ner, Alan Mishkin. “The Golf Man-
agement people... know how the
resort industry works and what we
need to do to fit within their expecta-
tions.”

The27-hole Arnold Palmer course
currently caters to resorts along the
popular Scottsdale Road area east of
Phoenix. As part of the management
agreement, GMII is planning a new
clubhouse and restaurant to be built
in the fall.

Golf House
starts 4-month
Hogan display

Trophies and memorabilia from
Ben Hogan'’s career will be on dis-
play at Golf House in Far Hills, N.J.,
as part of a special exhibit arranged
byHogan, the Colonial Country Club,
and the United States Golf Associa-
tion.

The USGA exhibit, which will run
for four months, beginning July 9,
willinclude 174 piecesfromthe Hogan
Trophy Room at Colonial, in Fort
Worth, Texas.

The USGA will send part of its
collection tracing the development

of golf equipment for a display at
Colonial.

Geneva Nat’l
reports $50M

housing sales

While the Arnold Palmer and Lee
Trevino golf courses are still under
construction, $50 million worth of
vacant homes have been sold at
Geneva National resort and recrea-
tion development in Williams Bay,
Wis.

Anvan Co. reports that one-fourth
of its 1,800 home sites are sold. Al
though a 10-year sell-out period was
expected, “2-1/2 years of projected
sales were accomplished in the first
100 days,” a spokesman said.

Palmer’s and Trevino’s courses
are expected to open for play in the
spring of 1991. A third course, de-
signed by Gary Player, will be built
later.

Golf Course News is published 12 times
a year by United Publications, Inc., P.O.
Box 997, 38 Lafayette St., Yarmouth, ME
04096. The newspaper is distributed with-
out charge to qualified golf course super-
intendents, greens committee chairmen,
club presidents and owners, as well as
builders, developers and architects.

Second-class postage paid at Yar-
mouth, ME and addition-al
office.Correspondence should be ad-
dressed to Golf Course News, P.O. Box
997, Yarmouth, ME 04096.
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Lesco, Echo await court’s decision in suit

Lesco, Inc. and Echo, Inc. offi-
cials were awaiting a court deci-
sion in late June on a suit Lesco
had filed againstthe outdoor power
equipment maker.

Lesco Executive Vice
Presdident Dan Dunston said in
mid-June: “It'sin the court’s hands
now. Both sides have filed briefs.
All we can do is wait.”

Itwas not known when the court

tractual rights on Feb. 23 to dis-
tribute Echo equipment. Lesco
introduced the line at its national
sales meeting.

However, Lesco claims it was
told on March 19 that “it was no
longer possible for Echo to sell
products to Lesco because of coer-
cion and threats from certain Echo
distributors and dealers which
encouraged Echo to breach its

would decide the case.

At issue is a suit Lesco filed in
U.S. District Court for the North-
ern District of Ohio.

The suit seeks injunctive and
other relief from Echo and its dis-
tributors to prevent them from
breaching or interfering with a
Lesco-Echo contract.

Lesco, headquartered in Rocky
River, Ohio, said it obtained con-

agreement and to restrain trade.”

Lesco wants the court to enjoin
certain of Echo’s distributors and
dealers “from coercing or encour-
aging Echo to break its agreement
with Lesco.”

Lesco is continuing to sell Echo
products from its inventory.

Echo is based in Lake Zurich,
Ill., and is a subsidiary of Kioritz
Corp. of Tokyo, Japan.

Course neighboring SIUE relocating four holes

Sunset Hills Country Club in
Edwardsville, I11., isrelocating four
holes immediately next to South-
ern Illinois University at Ed-

wardsville, where a vocal group
has opposed construction of anew
university golf course.

The golf holes are being builtin

what will be anew residential area.

Local developers Gardner/
Baker/Winfield donated land, val-
ued at $350,000, for the course

expansion.
Club officials plan clubhouse

work to begin in September. The

total project will cost $2 million.




JULY 1990

ASGCA to tackle construction costs

Dan Maples of Pinehurst, N.C.,
the new president of the American
Society of Golf Course Architects,
pledged that ASGCAmemberswould
focuson controlling constructionand
mainfenance expenses so the cost of
play will not become prohibitive.

“Thegame ofgolfhasexperienced
astrong surge of interest in the past
five years,” Maples said, “and every-
one associated with the design, con-
struction and maintenance of golf
courses must work to keep the cost
of play within reach of the general
public,

“We cannot slip back into the im-
age of an elitist sport.”

Dan Maples

Maples is the third generation to
beactivein golfcourse development.

His grandfather, Frank, was the
superintendent of construction for
famed golf architect Donald Ross at
Pinehurst, supervisingmorethan 150
men who used mules to work with
the natural contours of the Carolina
sandhills.

“My grandfather designed much
of the early equipment and was very
aware of how the design could be
coordinated with maintenance.

He taught my father, Ellis, who
soon recognized that severe slopes
and deep bunkers required hand
maintenance, which canescalatecosts
intoday’senvironment,” Maplessaid.

Ellis Maples, who was a life mem-

ber ofthe Professional Golfers’ Asso-
ciation and Golf Course Superinten-
dents Association of Americaas well
as president of the ASGCA in 1974,
knew all facets of golf course design,
construction and maintenance.

“Donald Rosstold my father,” Dan
Maples related, “that he probably
madeamistake by designing somany
courses without an opportunity to
review the construction. He told my
father that if he had it to do all over
again he would only design courses
thathe couldactuallyoversee. That’s
something that all of us should con-
sider in this booming era of golf
course development.”

For free information circle #103

Mower. The

offer a head-on solution to compaction.

Until now, the built-in price you've always had to
pay for triplex productivity has been increased com-
action wear around the perimeter of your greens.

hat price just got cut in half.

The 2243’s patented offset design allows you to
spread machine weight over twice as much area.
Simply change the direction of your perimeter cut each
day, and your tires travel over completely different
ground. Your greens get a welcome rest.

And that’s just the start. The 2243 also features
a liquid-cooled, 18-hp, gas engine; steerable cutting
units; power steering; hydrostatic drive; ORFS hydraulic
fittings and more.

Call 1-800-544-2122 for the location of your near-
est distributor. Or write John Deere, Dept. 956, Moline,
IL 61265 for free literature. Because you and your
greens deserve the best—and this is as good as it gets.

Offset cutting units on the 2243 allow

Likea Deere

ays
for the
price of

Offset cutting units. They are
the key to this new mower’s
success. Meet the John Deere
2243 Professional Greens

Nothing Runs

first triplex ever to

you to stagger your
wheel tracks by simply changing your dirvection of cut.
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Use current research

ThenewASGCApresidentpointed
out that society members have been
meeting more frequently with build-
ers and superintendents, as well as
the USGA Green Section, to work
out technical problems and take
advantage of the turfand equipment
technology that is now available.

“We are well aware of environ-
mental concerns and are taking ev-
ery precaution to make sure that our
golf courses blend in with the envi-
ronment. If wetlands are used for a
golf course, other wetland areas are
developed so the natural habitat will
not be disturbed,” Maples added.

In addition, the ASGCA Founda-
tion has sponsored research at Cor-
nell University to determine ifchemi-
cals affect ground water on golf
courses. The research showed that
thereisnoadverse effectifthe chemi-
cals are managed properly by the
golf course superintendent.

Morrish out
of hospital

GolfcoursearchitectJay Morrish,
53, is home and expected to fully
recover fromaheartattackand quad-
ruple bypass surgery that occurred
in late May, according to his wife,
Louise.

Morrish suffered his attack May
19whiledoingyard work athis Tulsa,
Okla. home. He was taken to nearby
St. Francis Hospital where surgery
was performed May 25.

“The doctors said he was very
fortunate,” said Louise, who took her
husband to the hospitalimmediately
afterhe complained of chestand arm
pain. “Ifwe’d waited another hourhe
might not be around today.

“We were planning to leave for
Africa May 27. If we'd been over
there when this had happened, it
definitely would be all over. Jay feels
like he’sbeen given asecond chance
and he’s going to do the things he’s
supposed to do.”

Jay and Louise are part of the
small, but very successful Tom
Weiskopf/Jay Morrish design team.
The Morrishes’ son, Carter, and a
draftsman complete the fivemem-
ber company.

Last year may have been the best
for Morrish and Weiskopf, who first
teamed up in 1983. The pair were
recognized as the designers of Golf
Digest’stoptwonew, private courses
of 1989 — Shadow Glen in Kansas
City, Mo., and Forest Highlands in
Flagstaff, Ariz.

Louise Morrish said they are work-
ing on Harbor Club on Lake Oconee
near Atlanta, Ga.; Loch Lomond in
Scotland, making them the first
Americanarchitectstodesignacourse
ingolf's native country;and the Coun-
try Club of St. Albans in St. Louis.

JayMorrishisexpected tobe back
atwork ful-time by mid-July. He will
be able to resume all his duties, al-
though he’s likely to delegate more
responsibility to the rest of the staff,
his wife added.
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Pacific Land,
Satol Kogyo
begin work on
$150M project

A $150-million private golf and
countryclubcommunityis planned
in Camarillo, Calif., by Pacific Land
& Golf Inc. and Sato Kogyo Amer-
ica Corp.

Grading was setto beginin June,
with a grand opening scheduled
for late 1991 for the project devel-
oped by Spanish Hills Develop-
ment Co., a new joint venture
formed by the two companies.

Pacific Land & Golfisa San Juan
Capistrano, Calif-based develop-
ment company specializing in pri-
vate golf course communities. Sato
Kogyo America is a subsidiary of
the Tokyo-based Sato Kogyo Co.
Ltd., a construction company that
works worldwide.

A $22-million championship 18-
hole ocean-view golf course, and a
S14-million, 43,000-square-foot
clubhouse will be cornerstones fo
the 430-acre development.

Short course

wins approval

The Marin County Board of
Supervisors has approved a $3-
million short nine-hole golf course
for McInnis Park in San Rafael,
Calif.

Many senior citizens have
publicly supported the course,
since Las Gallinas Golf Course
closed in 1985. Las Gallinas was a
mainstay for new golfers and sen-
iors.

Molly Lennon, a leader of the
Three Par Golf Association who
has pushed for development of the
course, said ground should be
broken by the end of the year.

The county supervisors will seek
proposals from golf course build-
ers and operators for the 1,600-
yard course.

The county will retain control of
the course so that “the greens fees
...don’tgo outofsight,” said Super-
visor Robert Roumiguiere.

Cleveland OKs
renovations

Cleveland Metroparks commis-
sioners have hired golf course
architect Craig Schreiner to plan a
renovation of Manakiki Golf
Course in Willoughby and ap-
proved designs for a S$1-million
clubhouse at Sleepy Hollow Golf
Course in Brecksville.

Schreiner, of Dublin, Ohio, was
retained to prepare a master plan
for the Manakiki project.

Voinovich Clubhouse designed
aWestern Reserve-style clubhouse
that will be built on the site of the
present clubhouse, which will be
demolished after Labor Day week-
end.

The new clubhouse is expected
to be ready for use next summer.
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Top U.S., UK students attend Jacobsen seminar

Thirty-six of the top students from
turf programs throughout North
America and two students from the
United Kingdom gathered for the
23rd annual three-day Jacobsen Col-
lege Student Seminar in Racine, Wis.

Students heard from profession-
als on subjects ranging from prepar-
ing budgets and training employees
to meeting environmental concerns
and preparing for a tournament.

Lecturers included golf superin-
tendents Skip Willms of Onwentsia
Club in Lake Forest, IlL.; Mike Han-
drich of Racine (Wis.) Country Club;
Tom Alex of Grand Cypress in
Orlando, Fla.; Roger Stewart of Stone-
bridge Country Club in Aurora, IIL;
and Danny Quast of Medina (IlL.)

Alabama

Terra International, Inc.
Montgomery, AL

(205) 834-7640

Arkansas
AGRA Turf, Inc.

Searcy, AR
(501) 268-7036
Arizona
A.CR.E, Inc.

Tucson, AZ
(602) 293-4330

California

A.CR.E., Inc.

Fresno, CA

(209) 264-0441

Foster Turf

Palm Desert, CA

(619) 341-2233

High Tech Irrigation, Inc.
Palm Desert, CA

(619) 773-9224
Robinson Fertilizer Co.
Anaheim, CA

(714) 632-9710

“NAIAD is the product of Naiad Company, 7531 Homewood Court,

Pieasanton, CA 94566.

Students get hands-on experience at Jacobsen College Student Seminar.

Country Club. In addition, students
were addressed by Dr. Wayne Kus-
sow of the University of Wisconsin

Ask your local Country Club distributor about Early
Order Days. For a limited time, you can get significant
savings on our entire line of premium homogeneous
fertilizer products including our most popular
formulations like Country Club 18-4-10, Country Club
18-5-9 and Country Club 8-4-24, as well as our two
newest formulations— Country Club 18-4-10 with
NAIAD* soil penetrant and Country Club 7-3-22 with
TEAM,,, for poa-crabgrass control. Your distributor will
show you how well it pays to order right now for your
fall and spring fertility program.

Colorado

SAJ Turf Products, Inc.
Federal Heights, CO
(303) 430-1343

Connecticut

The Chas. C. Hart Seed Co.
Wethersfield, CT

(203) 529-2537

East Haven Ha1y & Grain Supply, Inc.
East Haven, C

(203) 467- 6260

Northern Nurseries, Inc.

Enfield, CT

(203) 623-9697

Valley Farms Nursery & Supply, Inc.
Simsbury, CT

(203) 651 8555

Florida

Gulf Shore Turf Supply, Inc.
Pensacola, FL

(904) 968-0731

Terra International, Inc.
Fort Pierce, FL

(407) 466-6607

Terra International, Inc.
Lakeland, FL

(813) 682-4151

and John Przybyszewski of Ameri-

can Golf Corp.

Along with classroom sessions,
4,

Georgia

Georgia Golf & Garden Supply Co., Inc.
Decatur, GA

(404) 292-9968

Hawaii
Pacific Agriculture Sales & Services

ahu,
(808) 676-2237
Illinois
Arthur Clesen, Inc.
Wheeling, IL
(312) 537-2177
Bi-State Turf, Inc.
Danville, IL
(217) 446-0205
BOJO Turf Supply
Frankfort, IL
(815) 469-6730
Lake-Cook Farm Supply Co.
Palatine, IL
(312) 991-4800
Paarlberg Chemicals
South Holland, IL
(312) 474-3086
Permalawn, Inc.
Evanston, IL
(312) 864-5045
Turf Products, Ltd.
West Chicago, IL
(312) 668-5537

Indiana
Turf Specialties Corp.

Fort Wayne, IN

(219) 489 4360

lowa

Grass Roots Turf Equipment Co.
Des Moines, IA

(515) 285-7620

Tri State Turf & Irrigation
Bettendorf, 1A

(319) 332-6684

Zimco Supply Co.

Sioux City, IA

(712) 252-1604

Kansas

Grass Pad Warehouse
Olathe, KS
(913) 764-4100

TEAM,, is the Registered Trademark for Elanco Products Company's
combination of benefin and trifluralin.

students gained hands-onexperience
with thelatestinmowing equipment,
toured Jacobsen’s manufacturing
plant,and metwith Milwaukee County
Stadium head groundskeeper Harry
Gill.

Jacobsen President Robert Reid
said the seminar is an important link
between school and the working
world.

“Studentswho attend the seminar
are at the point where they have the
basic knowledge to do the job but
they don'thave alotof working expe-
rience,” Reid said. “Here they are
encouraged to ask questionsand get
answers from people who have a
great deal of knowledge and experi-
ence.”

Order your Country Club products now for big

Tieco Louisville
Louisville, KY
(502) 499-9300
Louisiana
Southern Green
Zachary, LA
(504) 654-9888

Maryland

Lea's Green Meadows, Inc.
Temple Hills, MD
(301) 899-3535
Massachusetts

The Clapper Co.

West Newton, MA
(617) 244-7900
Mid-Cape Grain Store
North Harwich, MA
(508) 394-8500
Richey & Clapper, Inc.
Wayland, MA

(508) 358-6164

Michigan

Benham Chemical Corp.
Farmington Hills, MI
(313) 474-7474

Burdick's Seed House, Inc.
Saginaw, M|

(517) 753-3406

Tri Turf

Traverse City, MI

(616) 943-8781

Turfgrass, Inc.

South Lyon, MI

(313) 437-1427
Minnesota

Holland Distributors
Moorhead, MN

(218) 233-6131

Turf Supply Co.

St. Paul, MN

(612) 454-3106
Missouri

Beckmann Turf & Irrigation Supply, Inc.
Chesterfield, MO

(314) 532-8880

Campbell Distributing Co.
Springfield, MO

(417) 831-3543
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Greg Norman, right, digs into “a
little bit of home” — soil imported
from his native Australia — at
groundbreaking ceremonies for the
Royal Melbourne private golf
course he is designing in Long
Grove, Ill. Kemper Sports
Management’s Benny Blake, left,
also takes a turn with the spade.
Royal Melbourne is also the name
of a well-known course in
Australia — designed by Alister
Mackenzie — and Norman said,
‘Mackenzie is one of the greatest
golf course architects of all time
and we hope to take inspiration
from his work.” The first course
Norman has designed on the
continental United States, Royal
Melbourne is under construction
and will be operated by Kemper

Mississippi

Terra International, Inc.
Marks, MS

(601) 326-8071
Nebraska

Loveland Lawns
Omaha, NE

(402) 331-5262

New Hampshire

Turf Specialty, Inc.
Hooksett, NH

(603) 485-7866

New Jersey

Atlantic Distributors, Inc.
Mays Landing, NJ
(609) 653-6900

Grass Roots Turf Products, Inc.
Mount Freedom, NJ
(201) 361-5943
Jonathan Green & Sons, Inc.
Farmingdale, NJ

(201) 938-7007

The Terre Co.

Clifton, NJ

(201) 473-3393

Turf Products, Inc.
Mountain Lakes, NJ
(201) 263-1234

New Mexico

Ellen Equipment
Albuquerque, NM
(505) 831-5859

New York

All County Supply, Inc.
Dix Hills, NY

(516) 242-9720
Banfield-Baker Corp.
Horseheads, NY

(607) 739-8771
Bissett Nursery Corp.
Holtsville, NY

(516) 289-3500
Chuxco, Inc.

New Hyde Park, NY
(516) 221-0173

Ed Worthington Corp.
Saranac Lake, NY
(518) 891-1830
Maxwell Turf & Supply Co., Inc.
Jericho, NY

(516) 681-3032

Sports Management of Northbrook, Ill.

Metro Milorganite, Inc.

Bedford Hills, NY

(914) 666-5774

Nassau-Suffolk Turf Services, Inc.
Hicksville, NY

(516) 935-0082

Northern Nurseries of New York, Inc.
Cicero, NY

(315) 699-3999

Northern Nurseries of New York, Inc.
Schenectady, NY

(518) 382-1600

The Page Seed Company

Greene, NY

(607) 656-4107

Westchester Turf Supply, Inc.
Lincolndale, NY

(914) 248-7476

North-South Carolina

Smith Turf & Irrigation Co.
Charlotte, NC

(704) 393-8873

North Dakota

Fertilawn

Bismarck, ND

(701) 222-1727

Ohio

Forrest Lytle & Sons
Cincinnati, OH

(513) 521-1464
George W. Hill & Co.
Florence, KY

(606) 371-8423

U.S. Garden Sales, Inc.
Cleveland, OH

(216) 283-8400
Oklahoma

Paul Blakeney Co.
Oklahoma City, OK
(405) 528-7577

Nick Knott Turf Equipment
Broken Arrow, OK
(918) 251-4868
Pennsylvania

E. H. Griffith, Inc.
Pittsburgh, PA

(412) 271-3365

Farm & Golf Course Supply Co., Inc.
Philadelphia, PA

(215) 483-5000

vings that will last you through the seasons.

Fisher & Son Co., Inc.
Malvern, PA

(215) 644-3300

Lawn & Golf Supply Co., Inc.
Phoenixville, PA

(215) 933-5801
Mid-Atlantic Equipment Corp.
Collegeville, PA

(215) 489-1400
Northern Nurseries, Inc.
Wind Gap, PA

(215) 863-6006
Pocono Turf Supply Co.
Horsham, PA

(215) 672-9274

Rhode Island

Allen’s Seed Store, Inc.
Slocum, RI

(401) 294-2722
Tennessee

Green Seed Co., Inc.
Gallatin, TN

(415) 454-4500

Tennessee Outdoor Power, Inc.

La Vergne, TN
(615) 793-6052

Turf Products of Memphis, Inc.

Memphis, TN

(901) 367-2941

Texas

Sports Turf Supply, Inc.
Grand Prairie, TX

(214) 647-8195

Turfco, Inc.

Austin, TX

(512) 836-8181

Turfco, Inc.

Houston, TX

(713) 952-4488

Turf World, Inc.
Houston, TX

(713) 498-1570

Watson Distributing, Inc.
Dallas, TX

(214) 438-3733

Watson Distributing, Inc.
Houston, TX

(713) 771-5771

Watson Distributing, Inc.
San Antonio, TX

(512) 654-7065
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American Golf
buys Colo. club

American Golf of Santa Monica,
Calif., announced it has bought
Heatherridge Golf Club, a private
country club in Aurora, Colo., and
Z. Boaz Golf Course, an 18-hole
public facility in Forth Worth,
Texas.

Heatherridge facilities include
a clubhouse, pro shop, snack bar,
full-service dining and banquet
facilities, indoor and outdoor ten-
nis courts, indoor and outdoor
swimming pools, an 18-hole golf
course, driving range and racquet-
ball courts.

Boaz Golf Club hasaclubhouse,
practice area and food and bever-
age facilities.

Utah

Steve Regan Co.

Salt Lake City, UT

(801) 268-4500

Vermont

Lawes Agricultural Service, !nc.
Brandon, VT

(802) 247-6874

Northeast Agricultural Sales, Inc.
Lyndonville, VT

(802) 626-3351

Northern Nurseries, Inc.

White River Junction, VT

(802) 295-2117

Virginia

Agri-Turf Products Co., Inc.
Roanoke, VA

(703) 982-1239

Todd Farm Equipment, Inc.
Chesapeake, VA

(804) 543-2071

Wilson Feed & Seed Co.
Richmond, VA

(804) 232-6791

Washington

Puget Sound Specialties, Inc.
Tacoma, WA

(206) 564-4255

West Virginia

Baker Equipment Engineering Co.
Charleston, WV

(304) 344-3441

Wisconsin

Horst Distributing, Inc.

Chilton, WI

(414) 849-2342

Wisconsin Turf Equipment Corp.
Janesville, Wl

(608) 752-8766

Lebanon

TURF PRODUCTS

A division of Lebanon Chemical Corporation
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Matthews
have three
generations
in ASGCA

There have been many famous
father-son teams of golf course
architects.

With the associate membership
of W. Bruce Matthews III in the
American Society of Golf Course
Architects, the Matthews family is
the first family with three genera-
tions of golf architects who are
members of the prestigious soci-
ety.

W. Bruce Matthews started the
tradition 65 years ago and is a fel-
low member of the ASGCA. His
son, Jerry, serves as treasurer for
the society and is the past mem-
bership chairman. Bruce Mat-
thews III, grandson and nephew,
became an associate member this
spring.

In 1959, Bruce and hisson, Jerry,
founded what is now known as
Matthews & Associates, P.C. with
offices in Lansing and Grand Ha-
ven, Mich. The firm has designed
more than 75 golf courses in the
Great Lakes area and remodeled
numerous others.

For the past two years Golf Di-
gest, in its annual review of best
new courses, has recognized the
designs of Matthews & Associates
by naming The Lakes at Michaywe
Hills Resort in Gaylor, Mich., and
Timber Ridge inEast Lansing,
Mich., among the top new public
courses in the United States.

Grand Haven Golf Club, which
the elder Bruce Matthews de-
signed and built in 1965, has been
selected by Golf Digest as “one of
America’s 75 Best Public Courses
in America” for three consecutive
publications of thelistin 1981, 1984
and 1988. Bruce Matthews owns
and operates this facility.

Other notable courses in Michi-
gan designed by the Matthews firm
include Salem Hills Golf Course, -
Antrim Dells Golf Course and
Birchwood Farms Golf and Coun-
try Club. Besides the design of
numerous courses, the Matthews
firm also has completed major
renovations of “The Jewel” Golf
Course at the Grand Hotel on
MackinacIsland, Blythefield Coun-
try Club in Grand Rapids, Pine
Lake Country Club in Orchard
Lake, Midland Country Club and
Muskegon Country Club, among
scores of others across the Mid-
west.

W. Bruce Matthews, founding
father of the clan, remarked on his
family’s commitment to the pro-
fession: “I's been a great life. And,
along with my children and grand-
children, we hope to continue in
thismostchallenging industry and
provide golf courses people enjoy
playing. After all, that’s what it's all
about.”
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Course accessory niche growing fast

This month’s issue features an
equipment update on golf course
accessories. This niche of the golf
course marketplace is growing
with more intensity than the in-
dustry itself, with many new ideas
in signage, yardage markers and
distance measuring methods.

With all that is available for
making play more pleasurable, it
still happens that players still do
not heed the warnings of signage
protecting the golf course.

You'll find an up-to-date listing
of the major accessory manufac-
turers on pages 20 and 21 of this
issue. While our editorial staff tried
to include as many products as

possible, there
are just too
many to list.
Recently,
while playing a
foursome late
in the after-
noon, one of
. our group ac-
von Brecht tually ran over
a “No Carts” sign — while we
laughed. I quickly pointed out to
the person that he would most
likely be mentioned in my next
column... There is no excuse for
this blatant inattentiveness on the
golf course. We all must continu-
ally pay attention to course rules

Trust is the measure
of company's character

BY MARK LESLIE

When the quality control falters,
when the government inspection
crew misses a beat, when the
motor’s governor is set too high,
that'swhena firm’sreputationis on
the line. And that’s when company
officials know their response will
dictate their future.

The latest example in the golfin-
dustryis O.M. Scott & Sons’trouble
with acontaminated lot of FF-II fun-
gicide. When Scott discovered there
might be a problem with a specific
“manufacturing run,” or lot, of the
product, its officials sent technical
representatives out into the field to
handle the problem of turf-kill.

Superintendents at courses af-
fected by tainted FF-II were grate-
ful —both for the response and the
fact Scott paid the bills for repairing
their greens. That cost was sub-
stantial —upwards of $100,000 just
at Boyne Mountain Golf Course in
Boyne Falls, Mich.

But, then, the response was ex-
pected. Superintendents are the
men industry suppliers work with

day to day, the
people suppli-
ersrelyonand
who rely on
them.

Scotsman

George
Macdonald
said: “To be
Leslie trusted is a
greater compliment than to be
loved.”

Trust. Itisameasure ofaperson’s
character. And the character of a
company’s leaders is reflected in
the company itself.

“Bythework one knowsthe work-
man,” said Jean de la Fontaine.
That’s an amen to: “By their fruits
ye shall know them.”

Americanwriter Elbert Hubbard
wrote: “We work to become, not to
acquire.”

But I say: “Work with integrity
and you will do both. Your com-
pany, your golf course, your busi-
ness of whatever type will birth a
soul, and you will acquire wealth,
both in money and other things.”

and regulations.

This year’s U.S. Open was espe-
cially exciting. Medinah Country
Club Course #3 was spectacular.
The weather, cooperating for the
most part, allowed perfect greens
and different playing conditions all
four days.

Mike Donald is a very well-re-
spected player among his peers.
He has served on the tournament
policy board of the PGA Tour and
is known as “Iron Mike” due to his
schedule of tournaments.

I've had the pleasure of having a
beer with Mike through my asso-
ciation with the JC Penney Classic,
which Mike won with Vicki Al-

varez in 1984.

Hale Irwin is the classic Tour
veteran, from my hometown of St.
Louis. His hand-slapping romp
around the 18th green after mak-
ing that 45-footer on Sunday will
be seen over and over again.

Congratulations to both players
and the crew at Medinah for a
spectacular event.

Golf Course News has a new
sister publication. United Publica-
tions has acquired Gourmet To-
day, the latestaddition to our grow-
ing family.

Sincerely,

Charles E. von Brecht

publisher

Scott’s response showed its in-
tegrity and trustworthiness. Yet in
the golf business — unlike some
others — integrity is expected.

There are any number of other
examples.

Lastyear governmentinspectors
checking seed imported by seven
U.S. companies failed to detect a
noxious weed in the shipment. By
the time they discovered it, Pen-
nington Enterprises Inc. had sent it
to K Mart stories nationwide and it
had to be recalled.

Pennington lost $200,000 and all
the companies together absorbed
a S1-million loss, thanks to Uncle
Sam.

Buttheirresponse was quickand
without question.

The financial loss hurt them all.
But the loss of reputation, accord-
ing to Sonny Pennington, was most
critical.

Loaded warehouses and state-
of-the-art research laboratories
aside, any company’s reputation —
its integrity —is its most important
asset.

Early this year, Mitsubishi and
Daihatsu were informed their util-
ity vehiclesviolated Environmental
Protection Agency standards.

The vehicles had passed inspec-
tion, were out in the marketplace.
Yet the EPA decided the Mighty
Mits units had the potential to ex-
ceed 25 mph, the EPA’s cutoff point
for a vehicle to be classified as a
utility vehicle (not subject to Clean
Air Actemission standards) or light
truck (subject to standards).

Although the units were made
with a governor restricting them to
less than 25 mph, the EPA said a
mechanic could tamper with the
governor and soup up the vehicle.

Shipments stopped for six weeks
last summer, and ever since, the
companies have been offering free-
of-charge modifications to units al-
ready out on courses.

Mitsubishi and Daihatsu re-
sponded quickly and profession-
ally. Just like Pennington. Just like
Scott.

Justlike others in the golf indus-
try would do, thank God.

QUICKEST
TURNAROUND TIME
IN THESE PARTS.

When you buy Ransomes, you buy quality products backed
by a nationwide network of dealers for parts and service
support. For more information on our full line of products

or a free demonstration, call (414) 639-2000

RANSOMES

WHERE GREAT IDEAS START.
RANSOMES. INC.. ONE BOB CAT LANE, JOHNSON CREEK, WI 53038

For free information circle #109

dumping.

the big jobs done faster.

One-Pass Mowing & ean-Up

Mow and power vac at the same time with
Goossen’s new 128 cu. ft. capacity Vac 'n’ Load. It
can be used with virtually any front deck or mid-
mount mower, and is also ideal for fast fall leaf
pickup. And when the jobk’s done, it tilts up for easy

If you need time-saving one-pass capability, then
you need to know more about Vac 'n’ Load. It gets

Ask about the convenient terms available with
Goossen’s all-new TurfTeam Leasing.

Goossen

Call Toll-Free 1-800-228-6542 - (In Nebraska: 402-228-4226)
P.0. Box 705 + Beatrice, Nebraska 68310
EXPO BOOTH # 2710
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FF-11

Continued from page 1

The contaminated FF-II — Lot #092889
(plus three letters) — has been recalled, he
said.

Beginning with Eddie Hodgin of Idle Hour
Country Clubin Lexington, Ky., superinten-
dents started calling Scott reporting dead
spots in their greens. The spots were elon-
gated and ran downhill —some two or three
inches in size and others “as big as a spat-
ula” at one course.

Hodgin, who lost 1,500 square feet of
bentgrass on 18 of 20 greens at Idle Hour,
said the cause of his dead spots was puz-
zling until two colleagues and University of
Kentucky Professor A.J. Powell recognized
it as an old nemisis. Three years ago a
similar contamination had occurred in a
Lesco, Inc. product containing atrazine,
Hodgin said.

Butuntil that discovery, the problem went
from bad to worse.

Hodgin said that in February he started
seeing spots. “Thenitgotall over the greens.”

UK’s Powell at first thought the plague
was chronic ring spot, Hodgin said, and he
responded by treating the greens on the
front nine with FF-I1.

It only got worse.

Finally, he spread sulfur on the greens
and believes that neutralized the atrazine.

Scott labs verified the cause after three
weeks of tests. Results showed FF-II spread
on Idle Hour greens had four times the
amount of atrazine needed to kill bentgrass.

Hodgin said 4,000 two-inch plugs were
needed to mend the Idle Hour greens.

“They’re all fine now,” he said. “We fin-
ished plugging on Memorial Day weekend.”

While Hodgin’s greens survived with plug-
ging, others had to resod entire greens.

Boyne Mountain Golf Club in Boyne Falls,
Mich., was one of those.

Superintendent Blake Woodard used the
contaminated FF-II on two of the 10,000
square-foot greens on his championship
course and all nine smaller greens on his
executive course.

The result? “It was blanket coverage,” he
said, “like a herd of elk had run all over
them.”

One ofthe the two larger greens had to be

stripped 18 inches below the surface “be-
cause we didn’t know how far down the con-
tamination went.”

Five hundred to 600 yards of fill was
needed. The costto sod the two large greens,
he said, was $18,000 for the sod and another
$18,000 to lay it.

Woodard said he will probably use his
maintenance crew to lay the sod on the
executive course’s greens, but the cost could
still reach $50,000.

Scott is picking up the tab, and Woodard
said he is happy with the company’s re-
sponse to the outbreak.

“They sent representative after represen-
tative and took more and more samples” to
test the soil and resolve the problem, he
said.

Scott Vice President of Sales Jerry
O’Donnell said different courses required
different solutions.

“We did several things, depending on the
number of spots,” O'Donnell said. “Where
the spots were few and far apart, we re-
moved the soil plugs and replaced them
with good turf.

“Where the damage was more extensive,
we sprayed the greens with a liquid or dry
form of charcoal treatment, top-dressed
them with sand and overseeded with
bentgrass.”

Meanwhile, Scott has taken steps to im-
prove its quality control and prevent future
contaminations.

First, according to Vice President and
General Manager Richard B. Stahl, all prod-
ucts containing atrazine will be dyed a bright
color so they can be easily recognized.

Second, quality assurance personnel will
increase checks on production runs of golf
course greens products.

Third, bioassay tests will be conducted
using sensitive turfgrasses to provide an ad-
ditional check on product quality.

(See letter on this page.)

Correction

In the June issue’s story Coeur d’Alene
golf course story we misspelled the name of
John Barlow, administrative vice president
ofthe Hagadone Corp., which is developing
the course.
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An open letter from 0.M. Scott

To Our Customers:

At the O.M. Scott & Sons Co., product
quality is of utmost importance. We believe
you have enough to dowithout worrying about
the performance of the products you buy.
Unfortunately, last fall our quality control sys-
tem did not identify a potential problem with
FF-II. As aresult, a limited amount of contami-
nated product was released to the market.

‘When such asituation occurs, word spreads
rapidly and facts can become distorted. To
help ease our customers’ fears, here are the
facts of the present situation.

¢ Greens treated with FF-II came through
the winterin excellent condition. Butwhen the
weather started to warm up this spring, a small
number of golf courses noticed spots resem-
bling dollarspot. Ourtechnical representatives
took soil and product samples, and identified
atrazine on these courses. Scott took immedi-
ate action to insure that the golf courses were
back in playing condition as soon as possible.

e Our technical representatives were noti-
fied as soon as we learned of this issue. They
have contacted each customer, individually,
who received FF-II from the suspect produc-
tion.

Since this situation was identified, we have
taken the following actions to insure that this
type of contamination never occurs again in

Scotts ProTurf or ProGrow products.

1. All products containing atrazine will be
dyed a bright color so that they can be easily
recognized.

2. Quality assurance personnel will make
increased checks on production runs of golf
course greens products.

3. Bioassay tests will be conducted using
sensitive turfgrasses to provide an additional
check on product quality.

Weregretthisincidentand apologize forthe
inconvenienceand confusionitmayhavecaused.

Again, product quality is the highest priority
at O.M. Scott, and we stand behind all of our
products. Asoutlined above, you can be certain
this incident is not being taken lightly. Please
be assured that the Scott products you have
now, and will order in the future, will be safe for
use.

If you have any questions about this situ-
ation, please feel free to contact Scott directly at
1-800-543-0006. Thank you.

Sincerely,

Richard B. Stahl

vp and general manager

Letters to the editor are welcomed.
Justwrite to Golf Course News, P.O. Box
997, Yarmouth, Maine 04096.

need it the most.

are clearly understood.

Clearly Affordable
Two-Way Radios
By Motorola Radius

ut the crisp, clean sound of MOTOROLA technology to
work for you. RADIUS two-way radios are affordably
priced. They will put more communicating power where you

MOTOROLA radios deliver years of dependable trouble-free
performance no matter where you use them. Indoors or out,
the field proven quality of MOTOROLA can help make sure you

& Up to Three-Year Warranty
® Immediate Delivery

® Low Cost: Radios Start at $235.00

® Trade-Ins Accepted
® Free Two-Week Trial
® Variable Power Models Available

For more information in regard to the RADIUS line, or to take advantage
of our trial offer, please call our nationwide toll-free number: 1-800-527-1670.

*Actual trade-in allowance depends on make and model of unit being traded in

PAGECOV

Page-Com, Inc. 10935 Alder Circle, Dallas, Texas 75238 1-800-527-1670

For free information circle #106

®
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Glub Gar Utility Vehicles

Out Last,

Out Perform,
Out Maneuver
The Competition

Club Car’s utility vehicles and per-
sonnel carriers, available in gas or
electric, are rust proof, lightweight,
and economical to own.

Carryall | is ideal for small space
operations with its self-adjusting
rack and pinion steering and the
tightest clearance circle in its class.

For bigger jobs, Carryall II's big
four cycle/341 cc engine gives it the
power to haul and tow one-half ton
loads all day without refueling. The
durable all aluminum pickup bed
and frame are rust proof and virtually
maintenance free.

Finally, Tourall is Club Car’s new
economical personnel carrier which
accommodates four passengers
comfortably throughout a wide vari-
ety of applications.

Club Car utility vehicles and
personnel carriers are available
with a wide assortment of options.
Add a cab or tailgate ramp, and in-
stantly increase usage possibilities.

Our dealers provide unparallel-
ed customer service for products
sold or leased. Find out more about
the economy and versatility of Club
Car’s vehicles. Call the authorized
Carryall Line Dealer nearest you to
set up ademonstration.

Club Car, Inc./P.O. Box 4658 Augusta, Georgia 30917-4658 U.S.A.
404-863-3000

TELEX-54-5444 Facsimile-404-860-7231
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Casas wins raves as super
for California mini-empire

BY PETER BLAIS

You listen to Paul Casas and
Ken Hunter and you begin to think
they coined the expression “mu-
tual admiration society.”

“Paul is so enthusiastic, loyal
and energetic he'’s a tremendous
role model for everyone he comes
in touch with,” said Hunter of the
man who oversees maintenance at
three of his courses.

“Ken’s been an inspiration to
me,” countered Casas of his boss.
“It’s a really unique situation for a
boss and employee to get along so
well.”

Together, the two Californians
have built a golf mini-empire that
includes Sandpiper Golf Course in
Goleta, ranked among the top 25
public courses in the country by
“Golf Digest” and second in Cali-
fornia only to Pebble Beach by
“California Golf”; La Purisima Golf
Course in Lompoc, California’s
seventh-ranked public course ac-
cording to “California Golf”; San
Geronimo Golf Course in Marin
County, arenovated facility 10 miles
north of San Francisco’s Golden
Gate Bridge; and Hunter Ranch
Golf Course, apublic course sched-
uled to open next summer in Paso
Robles.

Casas oversaw construction and
maintenance of the three existing
coursesas hewillat Hunter Ranch,

where construction is scheduled
to begin in September.

“I really have my cake and eat it,
too,” said the 50-year-old director
of golf courses. “We do all our con-
struction in-house, except for the
rough grading and irrigation. So I
get to develop and maintain the
courses.”

Casas and Hunter first hooked
up in 1963 when Casas worked at
Elkins Ranch Golf Course in
Fillmore. Hunter was the general
manager.

“He was the assistant superin-
tendent,” remembered Hunter of
Casas, who had three years earlier
leftawell-paying assembly-line job
at General Motors to follow his
dream of working at a golf course.
“You could see he had great prom-
ise and a lot of ability.”

At Hunter’s urging, Casas at-
tended a nearby community col-
lege, taking courses in landscape
horticulture and advancing to su-
perintendent at Elkins Ranch.

He remained at the Fillmore
course until 1971 when construc-
tion started at Sandpiper. Ittook 11
months to complete.

“Paul lost something like 15
pounds,” Hunter said. “He lived at
the course for those 11 months. It
was a fantastic effort.”

Casas was superintendent at
Sandpiper until 1985, when con-

Paul Casas relaxes at work.

struction began on La Purisima.
Casas moved twice as much earth,
500,000yards, at the Lompoccourse
as he did at Sandpiper. But again,
11 months was all it took to open
the Robert Muir Graves-designed
course. Casas was named director
of golf courses and putin charge of
the superintendents at Sandpiper
and La Purisima.

Three years later, Casas was
againdirecting earth-moving equip-
ment, this time at San Geronimo,
which closed for financial reasons
in 1986. Casas set about rebuild-
ing numerous greens, 40 bunkers
and the long-neglected irrigation
system. He added several newtees
and alake. After 5-1/2 months, the
course re-opened in 1988.

That brought three facilities un-
der Casas’ wing. That willincrease
to four when Hunter Ranch begins
construction this fall.

“That’slike asking which of your
children you like best,” answered
Casas, when asked if he had a fa-
vorite among the four. “Each one
is different.”

As for real children, Casas and
wife Connie, a branch manager at
a Wells Fargo bank, have three.
Paul, 26, is attending vocational
school; Christopher, 23, is a senior
at Chico State University; and
Melissa, 17, is a junior in high

Continued on page 11

The 305.200H and 305.250 both use 16" deep tines. The 305.200H
has a working width of 79” while the 305.250 is at 98".
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The 105.145 12" model uses
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As the tine penetrates the soil the Verti-Drain patented

heaving action lifts the soil and cracks the side walls. Air
and water can now penetrate and your turf will recover.

The new economical 005.120 10" model is smaller overall and
offers a 20% cost savings over our other larger models.

oy ITRRIL . AT

the aeration

Two new models join the line:
the walk-behind 6 ” Pedestrian model
and the new, economical 10” model.

Now there’s more new Verti-Drain products to choose from.
Each features our patented soil lifting and shattering action. So
you can select the right unit for your application and budget.
And you'll know that you're choosing the only aerator that can
really help solve your toughest compaction problems promoting
deep root growth and better overall drainage, producing turf that
will withstand greater stress.



BY PETER BLAIS

Four years ago it took almost 5-
1/2 hours to play a round of golf at
Wellshire Golf Course in Denver,
Colo.

That was before the City Coun-
cil voted to begin timing players
and allowing management to re-
move stragglers from the Donald
Ross course.

The result?

Forty-five minutes were shaved
off the average round, according
to City Director of Golf Dennis
Wong. Golfers who had avoided
Wellshire because of slow play
began returning. And, most im-
portantly, at least to the Mile High
City’s pocketbook, speedier play
has meant a 20-percent jump in
rounds and revenue.

Denver’sexperimentrepresents
apossible solution to the slow play
and crowded conditions that have

JULY 1990

'Denver Sp&&ds llp play: Drastic but effective measures

accompanied golf’s recent growth
and threaten its future.

Fifty-five percent of golfers sur-
veyed by the National Golf Foun-
dation said their courses were too
crowded when they wanted to play.
And one-fourth said crowded
courses (a problem involving slow
play and course supply) kept them
from playing more often.

Golf managers have tried subtle
changes to speed up play — more
rangers, easier tee markers and
pin positions, mandatory use of
golf cars, education on the impor-
tance of speedier play.

Rarely have they resorted to the
radical step of timing players and
removing the slower ones, partly
because of golfers’ reported dis-
like of the system. Seventy per-
cent of golfers opposed time lim-
its, according to the NGF.

Butsomething had to be donein

Denver, particularly at Wellshire.
With its tight fairways and heavy
demand, an average round at
Wellshire was taking an hour and
40 minutes longer to play than the
NGF’snational figure ofthree hours
and 50 minutes.

A late-1986 brainstorming ses-
sion involving city course superin-
tendents, pros and the golf direc-
tor resulted in the Denver policy,
explained Wong.

Beginning in 1987 at Wellshire
and John F. Kennedy Municipal
Golf Course, tee times were
stamped on a group’s scorecard at
the firsttee. The card was checked
at the fourth hole at Wellshire, and
stamped again at the ninth at both
courses. If the elapsed time after
the ninth was more than the rec-
ommended two hours and 20 min-
utes, the group was encouraged to
speed up play. Course personnel

also had the City Council-approved
right, thoughithasbeen exercised
less often in recent years, to ask
the group to leave with no refund.

Wong estimated adozen groups,
mostly beginners, were asked to
pack their bags that first summer.
Course personnel usually sug-
gested they play the city’s par-3
course and return when they had a
better grasp of the game. That
advice was usually well received,
said Wong.

“We timed every group to keep
people aware of where they should
be on the course. A lot of begin-
ners and novices simply weren’t
aware. Our intention wasn't to
remove people, just to keep them
moving,” said Wong.

Wong said experienced players
occasionally balked at the time limit.

“The mens’ clubs sometimesfelt
we were pushing them around the
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course,” he said. “With all the TV
coverage, they'd see a pro stand-
ing over a putt forever and think
they had to do the same. We have
allkinds ofliterature from the PGA
discouraging slow play thatwe show
them. And we tell them about the
penalties for slow play on the PGA
Tour, how it can be a lot of money
out of a pro’s pocket if he is penal-
ized a stroke or two.”

The occasional complaint aside,
the vast majority favored timing
players, said Wong. The program
was so successful, it was extended
to all seven city-owned courses.

Very rarely is a player asked to
leave now that golfers are familiar
with the system. People are com-
ing back to Denver’s courses, par-
ticularly Wellshire.

“Word got out that you can play
it in 4-1/2 hours or less, again,”
said Wong.

Casas

Continued from page 10

school. None have expressed any
desire to follow in their father’s
footsteps.

“That’s probably my fault,” said
Casas. “I started a policy that no
relatives could work at the golf
courses. I kind of regret that now.
They might have been interested,
but Paul was just 7 and Chris 5 at
the time. I never really thought
about them working for me.”

Ifthey had, they probably would
have enjoyed it. Employee turn-
over at the Hunter courses is nil.
Hunter credits Casas.

“Paul’s very loyal in his family,
social, religious and businesslife,”
said Hunter. “He’s the same way
with hisemployees. He treatsthem
the way he’d like to be treated.

“He’s also bilingual. That's very
helpful since some of our employ-
eesare Mexican nationalswho have

recently become citizens. He helps
them with their personal problems
and offers guidance with things
like buying a home.”

Hunter also credits Casas with
keeping a tight grip on the
company’s pocketbook. “Paul saves
us money all the time by treating
the company’s assets as if they
were his own,” he said.

Thelatestthreattothe company’s
bottom line is the water bill. Casas

said the price of waterhasincreased
eight-fold at Sandpiper over the
last 10 years, from $14,000 in 1980
to $115,000 this year. The price for
one unit (748 gallons) of irrigation
water ranges from $1.01 at Sandpi-
per to $2.04 at San Geronimo.
Casas has revised his watering
schedule and coverage practices
in response to the price increase
and the 15 percent cutback in sup-
ply imposed by the state because

of the current drought. Last year’s
4.35 inches of rainfall was about a
third of the average precipitation
rate and represented the fourth
straightyear of droughtconditions.

He is also involved in negotia-
tions between the local water and
sanitation districts involving the
use of effluent on golf courses.
With potable water rates likely to
rise, Casas sees effluentasaway to
keep water costs down.

The new Pedestrian 001.060 walk-behind model goes
6" deep. It's self-powered and very maneuverable.
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The new walk-behind Pedestrian is your choice for hard
- to reach or small problem areas where maneuverability is a
factor. This self-powered, compact unit uses solid or hollow
6" tines and has a 24" working width. It’s excellent for golf
greens, tennis courts, sports fields and recreational areas.
The new 10" model offers still more production and attaches
to small size tractors requiring only 17HP at the PTO. Like
its higher production big brothers, the 12" and 16" models, it
too goes deeper than any other model on the market today.
Fact is with Verti-Drain, you can go as deep as your turf
problems require. Now there’s no reason not to own one.
Our national network of dealers can meet all your turf
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maintenance/aeration needs. Attachments and replacement tines
are just a phone call away. Whether you’ve got compacted
greens, tees, fairways, sports fields, park areas, or even lawns,
your Verti-Drain dealer has the products that have been tested
and proven worldwide as the leaders.

Write today for our free literature or the name of your
local dealer.

VERTI-DRAIN

Works like a pitchfork, only better.

Emrex Inc., 501 Tall Trees Drive, Scranton, PA 18505

(717) 963-0829
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Weiskopf,
Irwin return
to their roots

Professional golfers Hale Irwin and Tom
Weiskopf are designing courses near their
hometowns.

Irwin, a Boulder (Colo.) High School and
University of Colorado graduate, has been
named architect of a municipal course in
neighboring Lafayette.

The three-time and reigning champion
of the U.S. Open will receive $450,000 for
the project which will accompany a 500-acre
residential development.

Irwin, who won the 1967 NCAA golfcham-
pionship and earned All-Big Eight honors at
defensive back while attending the Univer-
sity of Colorado, has also designed courses
in Loveland (Colo.), St. Louis, Houston,
Boston and Springfield, I11.

Weiskopf has agreed to design a second,
18-hole layout at Quail Hollow Resort in
Concord Township, Ohio.

A former resident of nearby Bedford,
Weiskopfattended nearby Benedictine High
School and Ohio State University before
embarking on a pro playing career and en-
tering the design business with partner Jay
Moorish.

The new course will be part of the Hunt
Club housing development. Construction is
scheduled to start this summer with the
course opening in two years.

Meanwhile, Irwin’s Panther Creek Coun-
try Club is under development in Spring-
fieldl. Ground was broken for the 18-hole
private course and luxury residential com-
munity on May 1.

Helmkamp Construction Co. is the gen-
eral contractor for the $3-million project.

The Irwin firm, headquartered in St. Louis,
Mo., is also designing The Lakes at Syca-
more in Fort Wayne, Ind.; Black Rock in
Edenton, N.C.; Cerro Platain San Jose, Calif.;
and Antelope Spring Golf Club in Sun Val-
ley, Idaho.
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Courses newly approved in the U.S.

Golf Course News is publishing this list monthly. It includes
courses that have been approved around the country in the past
month. In addition, the chart on the next page contains the sites
and contacts for new courses and renovations in the planning
stages. When those courses are ready to begin construction they
will be listed again in this “Courses newly approved in the U.S.”

chart.

We would appreciate your help in updating this section. To
contact us call 207-846-0600 or write Golf Course News, P.O. Box 997,
38 Lafayette St., Yarmouth, Maine 04096.

Under “Type” — D= Daily Fee; P= Private; and M= Municipal.

Location Course Name Type Holes Address Architect/Contact
California

Wallkill N/A M 18 N/A Hudson Engineering

Warwick N/A P 18 N/A DeveloperGeorge birish
Colorado

Lafayette N/A M 18 Baseline Rd. Hale Irwin
Illinois

Chicago Chicago Heights Park Dist. GC M 9 Halsted St. Ken Killian

Mundelin Countryside Golf Course M 18 W. Hawley Rd. Lohmann Golf design, Inc.

West Chicago N/A M 18 DuPage airport Robert T. Jones Jr.
Michigan

Lambertville Maple Grove D 9 N/A Owner Rick Kimble
Minnesota

Deerwood Bay Lake GC D 9 PO Box 400 Joel Goldstrand
Missouri

St. Louis The Legacy D 18 Granite City Hale Irwin Golf services, Inc.
New Hampshire

Lebanon Benwood P 18 N/A Von Hagge Design Assoc.
New Jersey

Warren County  Crystal Springs ) 18 Hardyston & Locust Lake Von Hagge Design Assoc.
New Mexico

Rui Doso Sierra Blanca GC D 18 Hwy48 Jim Colbert

Santa Ana Pueblo N/A N/A 27 Bernalillo Ken Kavanaugh
Ohio

Concord Quail Hollow D 18 Quail Hollow Resort Tom Wesikopk/Jay Moorish

Oregon Maumee Bay State Park M 18 N/A Arthur Hills & Assoc.

Toledo Fairway GC D 18 5151 Monroe St. Arthur Hills

Toledo Spuyten Duyval D 9 West Central Ave. Owner Gary Shaneck
Oklahoma

Edmond N/A D 18 Heffner Rd. & Kelly Ave. Planning design Group, Tulsa
South Carolina

Goose Creek Crowfield Plantation CC D 18 PO Box 1990 Tom Jackson
Texas

El Paso N/A M 18 N/A Finger-Dye

Cavendish signs to design golf, ski resorts

The Cavendish Partnership, a planning,
architectural and landscape architectural
consulting firm, hasbeen awarded contracts
for planning and designing two golf and ski
resorts in the Midwest — The Pine Moun-
tain Resort, in Iron Mountain, Mich., and
the Snow Crest Resort in Somerset, Wis.

The Pine Mountain Resort will expand its
nine-hole golf course to 27 holes and will
add lodging, retail and convention facilities.

Snow Crest will expand its ski trails, build-
ing a new golf facility and a new base lodge.

Peter Bourgois, a principal with The Cav-
endish Partnership, said, “The weakness in

the New England economy has given us the
much needed incentive to expand our mar-
ket geographically and 1990 will be the first
year the firm will complete the majority of
its work outside of New England.”

Itis anticipated construction will begin in
the spring of 1991.

'GUETTLER & SONS

INCORPORATED

specializing in
Complete Turnkey Golf Course Construction
and Renovations

Building Across the United States
Since 1954

Contact Chris Nelson

P.O. Box 1987, Ft. Pierce, FL 34954
Tel: (407) 461-8345

Fax: (407) 461-8039

For free information circle #110
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Ogdensburg St. Lawrence State Park
Arimn.. Carbondale William Spear Orangeburg Architect M. Kobayashim
Bullhead City Architect George Williams Carlyle Sen. Frank Watson, Greenville Putnam County Jack Nicklaus
Gary Panks Channahon Dick Nugent Red Hook Architect David Hormn
Yuma Architect Warner Bowen & Son Chicago Blue Island GC Rye Brook Architect Von Hagge Design Assoc.
Arkansas- Homer Township Robin Hill Development Co. of Northfield Shoreham Architect Robert Manniello
Hot Springs William Amick Lisle William Spear North Carolina
California Oswego Ken Kavanugh Aberdeen Jack Nicklaus IT
Arroyo Grande Architect Cal Olson Tuscola First Golf Corp. of Denver Asheville Architect Von Hagge & Devlin
Byron Architect Michael Johnstone Wayne Dick Nugent Calabash Clyde Johnston
Camarillo Architect Jay Revere Indiana Calabash Sandpiper Bay Golf & CC
Camarillo Robert Cupp Brookville Sagamore Conf. Ctr & GC Charlotte Ault, Clark & Assoc.
Cathedral City David Rainville Elwood Gary Kern/Ron Kern Durham Architect Mike Rubish
Chino Architect Cal Olson Ft. Wayne Hale Irwin : Jefferson Architect Larry Nelson
Cornwall Fortune Development Corp. Greenville Architect David Frey Ocean Isle Beach Brick Landing Plantation Club
Coto de Coza Robert T. Jones, Jr. Indianapolis Architect Gene Bates Pinehurst Architect Gene Hamm
Cypress N/A Mitchell Architect Stephen Terry Pinehurst Gary Player
Davis Davis Community Golf Course Morresville Gary Kern Pinehurst Rees Jones
Delano Architect Richard Bigler Patoka Lake Tillery Hill Resort Rockingham Architect Leonard-Hannula
ElDorado Hills Ted Robinson Peru Michael Hurdzan Salisbury Architect Pete Tufts
Fremont Golico, Jim Summers Winchester Beeson Park GC Sapphu'e Valley Architect D.J. DeVictor
Fresno Architect Stephen Fleshman - - ; Wilmington Clyde Johnston
Goshen Lads development Co. Overland Park Champions Family Recreation GC Winston-Salem Arnold Palmer/Ed Seay
Grass Valley Robert M. Graves Kentucky. North Dakota
Green Valley White Wing Estates Annville Annville GC Jamestown Joel Goldstrand
Hemet Greg Nash/Billy Casper Hebron Traditions GC i
Huntington Beach Architect George Williams Louisville Architect William Newcomb Akron Mike Hurdzan
Jackson Architect Von Hagge Design Assoc. Louisiana Beaver Creek Jack Nicklaus
Kernsville Lake Isabella GC Alexandria Former pro Jack Slocum ‘Centerville Centerville Municipal GC
King City Architect Richard Bigler Pineville Fort Buhlow Lake Recreation Columbus Mike Hurdzan
La Quinta Jay Moorish/Tom Weiskopf Maine Port Clinton X.G. Hassenplug
Lake Elsinore Architect Karl Litten Casco Gary Player Westerville Jack Nicklaus II
Livermore Jack Nicklaus York Beach Cornish & Silva Oklahoma
Los Angeles Robert Cupp Maryland - Oklahoma City N/A
Los Angeles Ted Robinson Bowie Greg Nash/Billy Casper
Los Banos Architect Richard Bigler Frederick Mike Hurdmn. Bend Architect Gene Mason
Mammoth Lakes Architect Cal Olson Howard County County Administrator Buddy Roogow Eagle Creek Developer Frank Bastasch
Mammoth Lakes Ted Robinson Olney Ault, Clark & Assoc. Newport Wolf Tree
Oakland Architect Michael Johnstone Owing Mills Lyonsfield GC Portland Perry Dye
Old Hopland Valley Oaks Ranch GC Owing Mills Tom Fazio Portland Robert T. Jones, Jr.
Palm Springs Bradford Benz Prince Georges Ault, Clark & Assoc. Sherwood Architect Gene Mason
Palm Springs Ted Robinson Queenstown Lindsay Ervin & Assoc. Troutdale 503-695-2724
Patterson Denis Griffiths & Assoc. St. Mary’s County Architect Robert Manniello Pennsylvania
Pleasenton Arnold Palmer/Ed Seay St. Mary's County Ault, Clark & Assoc. Blairsville Ault, Clark & Assoc.
Ramona Lee Schmidt Tim.onium Aulg, Clark & Assoc. Bristol Jack Nicklaus
Rancho Mirage Pete Dye White Hall Algie M. Pulley Buckingham Architect Gene Bates
Riverside Ted Robinson Massachusetts - - Gladwyne Philadelphia CC
ille Greg Nash/Billy Casper Barnstable Cornish & Silva Hanover South Hills GC
San Bernadino City ~ Ted Robinson Barnstable Marston’s Mills GC Lancaster Ferdinand Garbin
San Diego Arthur Jack Snyder Harvard Cornish & Silva Lititz Robert C. Walker
San Diego Greg Nash/Billy Casper Mattapoisett Brandt Island GC Oxford Ault, Clark & Assoc.
San Marcos ‘Ted Robinson Mendon Gary Kern/Norm Palumbo Pittsburgh Jack Nicklaus
San Marcos W. Wolf Industries Inc. of San Diego Norwell Rec. Comm. Chx:np Paul Crowley Stroudsburg Stroudsmoor CC
San Mateo Architect Michael Johnstone Oak Bluffs Oak Bluffs Municipal GC Rhode Island
San Rafael Architect Gene Bates Oakham Phillip Wogan Hopkinton Philip Wogan
Santa Maria Architect Cal Olson Plymouth Coachman Village CC Estates South Carolina
Scotts Valley Architect Ronald Fream Plymouth Rees Jones Cheraw Architect Tom Jackson
Simi Valley David Rainville Rockland Phillip Wogan Columbia Arnold Palmer/Ed Seay
Simi Valley J. Michael Poellot . Michigan Fort Jackson Fort Jackson GC
Simi Valley Ted Robinson Cadillac Architect William Newcomb Hilton Head Pete & PB Dye
Simi Valley Whiteface GC Fond du Lac Rolling Meadows GC Hilton Head Robert Cupp
Solano County Johnny Miller Garden Architect John Lucas Mt. Pleasant Denis Griffiths & Assoc.
Sonora Robert T. Jones, Jr. Gaylord : Treetops/Sylvan Resort Myrtle Beach 803-448-2308
Sutter Southbridge GC Hampton Township Bay County GC Myrtle Beach Architect Tom Jackson
Vacaville Cherry Glen Golf & CC Kinross Kincheloe Memorial GC Myrtle Beach Clyde B. Johnston
Valley Center Ted Robinson Marquette Architect Warner Bowen & Son Tenn
Warwick Parks &Rec.n Comm. Graham Skea Mt. Morris N/A Franklin Architect Kevin Tucker
Colorad Oscoda Lakewood Shores Golf & CC Franklin Gary Roger Baird
Denver Parks & Rec Director Carolyn Etter Plymouth Architect William Newcomb & Assoc. Gallatin Architect Kevin Tucker
Ridgeway Architect Von Hagge & Devlin, Inc. Resort Township Three Fires Pointe Resort Lebanon Lee Trevino
Delaware Shelby Architect Warner Bowen & Son Lewisburg Architect Gene Bates
Odessa Ault, Clark & Assoc. Sparta Architect Warner Bowen & Son Loudon Ault, Clark & Assoc.
Florida St. Johns Architect Warner Bowen & Son Tellico Village Ault, Clark & Assoc.
Bonita Springs Architect Gordon G. Lewis Minnesota Texas
Bradenton Springs Cypress Banks GC Brainard Michael Hurdzan Copperas Cove Copperas Cove Municipal GC
Daytona Arnold Palmer/Ed Seay Cottage Grove Don Herfort Granbury Pecan Grove Plantation
Daytona Beach LPGA Headquarters Cottage Grove River Oaks GC Lewisville Lake Park GC
Delray Beach Architect Karl Litten Eagan/Inver Grove  Architect Matthew Eccles Montgomery Architect Von Hagge & Devlin
Destin Robert Cupp Ham Lake Architect George Williams Port Isabel Gary Player
Immokalee Arthur Hills Inver Grove Heights  Architect George Williams San Antonio Hollering Creek GC
Lake Placid Architect Gordon Lewis Northfield Architect George Williams Texarkana Bringle Lake GC
Lake Wales Ron Garl Prior Lake Turtle Bay GC Utah
Lakeland Denis Griffiths & Assoc. Watertown Rivers Edge CC Draper Cxty Johnny Miller
Melbourne Suntree West GC Missouri Lehi William Neff
Mulberry Ron Garl Arnold Meyer GC Riverton City Riverton
Naples Gordon Lewis Cuba Gary Kern Salt Lake City William Neff
Naples Jack Nicklaus Elsberry Gary Kern Springdale William Neff
Naples Lely Resort Harrisonville John Nash Vermont
Naples Sable Bay Resort Kansas City Robert Lohmann Brownsville Ascutney Mtn. Resort
Odessa Ron Garl Pleasant Hill John Nash Chittenden Cornish & Silva
Oldsmar Gordon Lewis Washington Gary Kern Richmond Charles Ankrom
Orange City Village Greens CC Nebraska r Virginia
Orlando Bastian GC Indianola Indianola GC Cape Charles Architect Stephen Kay/Hale Irwin
Pasco County Denis Griffiths & Assoc. N. Platte Architect Wyss Inc. A= > Cape Charles Ault, Clark & Assoc.
Plant City Ron Garl No. Lincoln Developer Larry Maciejewski Chesapeake Ault, Clark & Assoc.
Port Charlotte Architect Gene Bates Omaha Bradford Benz Dumfries Ault, Clark & Assoc.
Port Orange Arthur Hills Omaha Eagle Run Golf Complex Henrico County Ault, Clark & Assoc.
Sarasota Gary Player Nevada Lake Manasas RobertT. Jones, Sr.
Spring Hill Ron Garl Las Vegas Lake Las Vegas Leesburg Ault, Clark & Assoc.
St. George Island Gordon Lewis Las Vegas Ted Robinson Loudoun County Rees Jones
Wellington Architect Karl Litten Mesquite Architect Cal Olson Manassas Ault, Clark & Assoc.
West Palm Beach Architect Karl Litten Tonapah William Neff Norton Dogwood Hills GC
Georgia New Hampshire Roanoke Ault, Clark & Assoc.
Albany Developer Bob Barkley Ambherst Souhegan Woods : Spotsylvania County  Ault, Clark & Assoc.
Alpharetta Denis Griffiths & Assoc. Lebanon Architect Von Hagge Design Assoc. Sterling Ault, Clark & Assoc.
Brunswick Emperors Estates GC Londonderry Londonderry GC Suffolk Rees Jones
Calhoun Arthur Davis Milford Cornish & Silva Virginia Beach Ault, Clark & Assoc.
Cartersville Willard Byrd Pittsfield Phillip Wogan Virginia Beach CC of Virginia Beach
Columbus Arthur Davis New Jersey 5 Williamsburg Ault, Clark & Assoc.
airburn Robert Cupp Atlantic City Tom Fazio Washington
Greensboro Port Armor Club Colts Neck Johnny Miller Cle Elum Two Rivers Recreation GC
Macon Ault, Clark & Assoc. Fredon . Bear Brooks Village GC Deer Park Deer Park GC
Marietta Architect Gene Bates Greenwich Architect Gene Bates Redmond Ted Robinson
Monticello Architect Mike Young Hunterdon County Architect Stephen Kay Ridgefield Eagle II Development Co.
Smyrna Windy Hill Park GC elon Robert T. Jones, Sr. Spokane 509-456-4381
i McAfee Architect Von Hagge Design Assoc. West Virginia
Honolulu Ted Robinson Parsippany Arnold Palmer/Ed Seay Charles Town Architect Guy Rando
Kailua, Kona Jack Nicklaus Piscataway Architect Karl Litten ; Marlinton Robert Cupp
Koloa Robert T. Jones, Jr. Vernon Architect Von Hagge & devlin Martinsburg Ault, Clark & Assoc.
QOahu Arnold Palmer/Ed Seay New Mexico: Ripley Cedar Creek Links
Oahu Jack Nicklaus Placitas Developer Ron Bohannan ‘Wisconsin
Wailea, Maui Robert M. Graves Taos Architect Von Hagge & Devlin Kenosha County Brighton Dale GC
Waimea Hamakua Golf Ventures New York Madison Jack Nicklaus
West Oahu Four Seasons Hotels, Toronto Eastport, LI Architect William Schmidt Sister Bay Dick Nugent
Esopus Stephen Kay Sun Prairie Architect Art Johnson
Belleville Gary Kern Genesco Architect Jamie Stanton Wautoma Graef, Anhalt, Schloemer . of Little Chute
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Parks, rec board nixes idea
to take over land for course

BY BILLROLKE

The Columbus (Ind.) Parks and
Recreation Board has decided not
to use eminent domain to acquire
the land needed for a proposed
municipal golf course.

Negotiations between the board
and owners of the property along
the Highway 46 city entryway have
lasted for nearly 18 months. While
some owners of the land needed
for the 18-hole golf course are will-
ing to sell, at least two apparently
are not.

Initially the board considered

Hawaii

Continued from page 1

for that purpose. Jurigi planned to
open the course to the public on a
limited basis for the first two years,
giving the city the opportunity to
build other municipal courses, and
then make West Loch private.

“You can'tjustify the condemna-
tion for one purpose (municipal
course) and then sell it for some-
thing else (private course). We're
still public officials and we have to
live up to the faith voters putin us,”
said Abercrombie.

The committee’s second objec-
tion was the price Jurigi offered for
the 150-acre course, said Aber-
crombie.

“When you talk about $111 mil-
lion, it sounds like a lot. But that’s
peanuts. You have acompany that’s
willing to pay $100 million for justa
permit. Why should we take $91
million (Jurigi's $111 million offer
minus the city’s $20 million cost to
build the course) for an already-
built course and 150 acres. Do you
know what 150 acres would costin
Japan? Probably somewhere be-
tween $1-1/2 billion and $2 bil-
lion,” the committee chairman said.

On the first point, City Finance
Director Ted Jung said it is not un-
usual for any governmental body,
including the city of Honolulu, to
condemn land for one purpose only
touseitfor something else astimes
and circumstances change.

As for the committee’s second
objection that Jurigi’s $111 million
offer for the course was too low
since it was willing to pay $100 mil-
lion impact fee for just a permit,
Jung said: “The impact fee is not a
sure thing. Jurigi would like to
build another course. But whether
they can or not depends on if they
can find the land, if it is suitable for
a golf course and if they can get a
permit.

The impact fee is a different is-
sue entirely. To put that together
(with whether the $111 million bid
for West Loch is reasonable) is ri-
diculous.”

The impact fee is a new concept
that is gaining popularity with de-
velopers. Pacific Atlas Hawaii, Inc.
recently offered a $20 million im-
pact fee if its proposed expansion
of 119-acre Bay View Golf Course
is approved.

The $291 million would pay for
15 years worth of capital improve-

Continued on page 15

using eminent domain to acquire
the property. A question was im-
mediately raised, however, as to
whether or not this procedure
could be used for this purpose.

While it has been employed to
obtain land needed for highways,
bridge construction, airportexpan-
sions and similar projects, there
was doubt that eminent domain
could be used to get land for a golf
course.

Eminent domain proceduresare
also used to determine the fair
value of land when a buyer and

seller are unable to negotiate a
price.

These jury-decided procedures
are often lengthy and costly.

It was reported the purchase of
land needed for an Indianapolis
airport was delayed by six years of
litigation, and the original estimate
of $800,000 was increased 50 per-
cent by the final $1,200,000 ver-
dict.

The president of the Columbus
Parks and Recreation Department
announced recently the board will
not use eminent domain to obtain

GOVERNMENT UPDATE

land needed for the golf course
from unwilling sellers. He said the
eminent domain procedure would
be used only when the owner was
willing to sell buta negotiated price
could not be reached.

The board had originally
planned to sell up to $5.3 million in
tax-supported bonds to pay for the
course, designed by architect Mi-
chael Hurzdan. Officials felt the
course would be self-supporting if
players were charged a $16 to $20
greens fee.

The park board was to meet later
in June to vote on a resolution
regarding the golf courseand bond
issue.

Meantime, a local state repre-
sentative has submitted a bill to
the Indiana General Assembly that
would prevent appointed bodies
from exercising eminent domain
procedures and make only elected
officials responsible for thisaction.

William A. Rolke is a freelance
writer based in Columbus, Ind.
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Moth, turtie project obstables

Thelocal planning and appeals
boards have approved a golf
course in South Plymouth,
Mass., but state officials may nix
it.

The presence of the endan-
gered eastern spotted turtle and
the rare barren’s buck moth on
the 200-acre site of a proposed
18-hole golf course is causing
the holdup.

Developer Richard Ridder of
Whitman, Mass., must submit
extensive environmental impact
reports to show how construc-
tion and maintenance of the
course would affect the habitat,
ground water and area ponds on

the land.

Massachusetts Environmental
Affairs Secretary John DeVillars
said Ridder must prove the proj-
ect“canaccommodate the lealthy
proliferation of the plants and ani-
mals unique to this area.”

The project, including 13
houses and a clubhouse, would
be in the vast Plymouth pine bar-
rens.

Ridder proposed the course
after Plymouth'’s planning board
opposed a 100-home subdivision
in the isolated region. The new
plan gained planning and appeals
board approvals last year. But
the state then stepped in.
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‘Model Club Rules’ deals with laws
facing private clubs nationwide

“Model Club Rules,” a compen-
dium of more than 70 suggested
rules for private clubs, has been
published by the National Club As-
sociation, according to NCA Presi-
dent George Squibb.

Written by Fred L. Somers Jr.,
an NCA director and past presi-
dent, “Model Club Rules” was com-
piled with help from more than 50
private club officials in the United
States.

“The rules have been crafted
with the intent of helping a club
preserve its right to privacy, not-
withstanding an ordinance such

as New York City Local Law 63,”
Somers said.

Model Club Rules treats sub-
jects ranging from alcohol to gra-
tuities, reciprocity and valuables.

Model Club Rules is a checklist
for the club management team that
wants to address all important
questions clearly so as to avoid
misunderstanding on the part of
members and their guest, accord-
ing to NCA Executive Vice Presi-
dent Gerard F. Hurley.

Issued to all regular NCA mem-
bers, Model Club Rules is the lat-
est addition to NCA’s Club Direc-
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tor Reference Series, a collection
of extended studies and guides
designed especially for private club
officers, directors, managers and
owners.

Somers is a practicing attorney
who lives in Atlanta, Ga., where he
is a founding partner of Somers
and Altenbach. Somers graduated
from the University of Virginiaand
its School of Law, and is amember
of the American, Virginia, Georgia
and Atlanta Bar associations. He is
past president and governor of
Dunwoody (Ga.) Country Cluband
a governor of the Ravinia Club in
Atlanta.

Residents fly
to session
to be heard

The developer of two resorts on
Hawaii's Lanai island flew 30 resi-
dents to Maui to ask the Maui
County Planning Commission not
to further delay development of
the second resort and golf course.

Commissioners wondered ifthe
residents, 90 percent of whom rely
on the company to earn a living,
were forced into the flight by de-
veloper Castle & Cooke Inc. But
they said they were not forced.

The commission decided the
154-acre expansion of Lodge at
Koele does not require an environ-
mental report. The expansion
would enlarge the resort to 632
acresand allow alarger golf course
and more land around houses.

The commissioners did, how-
ever, require an environmental re-
port on plans to more than double
the acreage of the Manele Bay
Hotel project from 395 to 868 acres
to allow a new 18-hole course.

Hawaii

Continued from page 14
ment recreation projects, Jung

said. The committee’s “no” vote
infuriated Fasi, Jung said.

“This opportunity to create, for
our people, the best recreational
infrastructure in the world, may
never present itself again,” wrote
the mayor in a letter to Council
Chairman Arnold Morgado just
prior to the committee’s vote.

The council has until July 15 to
act on Jurigi's offer. But it may
never reach the full council for a
voteifthe five-member Budgetand
Finance Committee fails to recom-
mend its passage.

Two Human Services Commit-
tee members who voted against
Jurigi’s offer also serve on the
Budget and Finance Committee.
Coupling their votes with that of
Budget and Finance Committee
Chairman John DeSoto, who has
announced his opposition to the
plan, already gives opponents
enough votes to defeat the meas-
ure.

“But it’s not over. The mayor
plans a full-court press on the pub-
lic and the council,” said Jung.

The budget committee was
scheduled to act on the proposal
June 26.
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Keeping up wit

“Why remodel your course? You should try to
make a golf course the best it can be. Why paint
your house every five years or refurnish it every so
many years? Nobody’s hitting golf balls at your
house. Nobody's taking divots out of your furni-
ture. Nobody's driving golfcarts acrossit. And old
man winter and old woman summer aren’t beat-
ingonit, either. And...your anatomyhas been the
same since the 19005, yet golfballs are flying 300
yards in the air today.

“Uyourhouse needs work, whydoesn 't your golf
course, too?”

— Brian Silva,
golf course architect

BY MARK LESLIE

Agolfcourse remodeling boomis sweeping
the United States just as new course construc-
tion figures are soaring.

Across the country, public, private and even
resort courses are getting facelifts. It can be
minor mending, like leveling tees or redrain-
ing bunkers. Or it can be major surgery, like
rebuilding all 18 greens, adding tees and in-
stalling a state-of-the-art irrigation system.

Whatever the extent, remodeling work is
rising in all segments of the industry, and the
money is big: from $300,000 to $500,000 to
rebuild the greens to millions for more com-
prehensive work.

For many courses, the motivation is “do or
die.”

“Keep up with the Joneses,” said one archi-
tect, or you lose players to clubs with newer,
better greens, playability and landscaping.
Eventually you go out of business.

“Some of the older, established clubs were
lookingatjustthat,” said architect Robert Walker
of Atlantic Beach, Fla. “The clubs built in the
1920s and "30s are the ones that have all the old
money and the old tradition, and these guys
aren’t going to let that (going out of business)
happen to their clubs. There’s too much to
lose. So remodeling is the only alternative...”

Walker explained that at San Jose Country
Club in Jacksonville, Fla., where he last year
finished a complete remodeling, the club had
“astandoff’ between older members, who didn’t
want the Donald Ross course touched in any
way, and younger members, who are well
traveled and have seen changes in design
trends that have meant better quality, mainte-
nance and irrigation.

Walker said that if improvements weren't
made, San Jose CC might have faced the same
fate asanother area course about 10 years ago,
whose members deserted it. “It's now condo-
miniums,” he said.

Hundreds of country clubs are aging. Their
greensare old and were designed decadesago
to withstand much less traffic than they are
experiencing today. They have few or no cart
paths. They may have just one or two sets of
tees. Drainageisinsufficient. Improvementsin
equipmenthave eroded the shotvaluesoftheir
holes. Their members are demanding supe-
rior playing surfaces.

“Golfhas taken off across the United States,
especially in the Sunbelt,” said South Carolina
architect John LaFoy. “Youhavealotofcourses
that for years and years were the only game in
town, or they didn’t have a lot of competition.
And with the influx of new golf courses, many
of which are top-notch, the older courses are
having torenovate basically to keepupwith the
competition.

“Also, alot are flat worn-out.”

Affluence — and efforts to attract affluence
—also are creating renovation projects.

Architect Steve Smyers of Tampa, Fla., who
has redesigned Cheval Polo and Golf Club
there, said owners wanted a quality golf course

to help in selling “very upscale homes around
an upscale country club community. They felt
the golf course needed a new facelift.”

Charles Ankrom, an architect headquar-
tered in Stuart, Fla., added: “Because of the
new affluence in clubs, they’re saying, ‘Let'sdo
itbetter. Alot of retirees have nothing to do but
play golf, so let’s make it better for them —
better grasses, greens, irrigation — so that
there’s nothing left to make better.’ “

“Five or six years ago, members started
deciding they wanted a ‘9’ course on a scale of
10instead ofa ‘4’ or ‘5.”“

Ankrom said houses in Florida retirement
developmentsonce sold for $10,000t0$13,000.
“Now it’s $300,000 to $500,000, so the whole
method ofgolfcourse developmenthaschanged.
There’s more money for developments and for
golf courses and golf course remodeling.

“Everyone wants a taste of the good life.”

Meanwhile, even resort owners are improv-
ing their courses, as witnessed around Phoe-
nix, Ariz., where both Stone Creek, The Golf
Club (formerly Anasazi Golf Course) and The
Phoenician Resorthave undergone majorreno-
vations.

Stone Creek manager Henry Delozier,
president of Resort Management of America,
said the facility is a resort course without a
resort and it caters to golfers at a dozen first-
class resorts in the area without courses.

He said when Westcor bought Stone Creek
itsmotivation torenovate “was primarily driven
by the importance of repositioning the golf
coursein thelocal and resort golf market. Inits
previous life it had developed a reputation as
being too severe, unenjoyable to play and as
having beenin poor condition. We determined
that in order to overcome that reputation we
needed to improve its design. We set out to do
that by engaging (architect) Arthur Hills and
Associates and Wadsworth Co. to build it.”

The Phoenician hired architect Homer Flint
to totally remodel 13 holes and design five new
holes.

Director of Golf John Jackson said Flint's
design included smaller greens, remounding,
rebunkering, sealing lakes, building new cart
paths, and planting “an unbelievable number
of palm trees.”

Why? “It was a different thought pattern
than what (ex-owner) Charlie Keating and
American Continentalhad wanted,” said David
Gilbertson of Evans/Artiguein Phoenix, which
handlestheresort'smarketing. “Itwasn’tabad
course at all... Flint dressed it up to be a great
resort-type course.”
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h the Joneses

The goal

The aim for course members and officials in
remodeling is better playability, maintainabil-
ity and aesthetics.

“Golf courses either get better or they get
worse,” said LaFoy, who isremodeling several
courses. “If you're not continuously ... improv-
ingagolfcourse—usingnew technology such
as green construction — eventually it's going
to get worse.”

Accordingto Walker, greensare the priority
item for his clients — “then the tees; then
bunkers and contouring and drainage of fair-
ways; and a lot of cart path work.”

LaFoy agrees, saying most of his clients are
rebuilding every green.

Yet Brian Silva, of the architectural firm
Cornish & Silva in Whitinsville and Amherst,
Mass., said thatis not true at courses where he
has worked.

“I don't have many courses that re-do all
their greens,” Silva said. “The bulk of cost is
being spent on bunker and tee renovation and
reconstruction, and a few greens.”

He added: “Forward tees are a big part of
renovation work. We pay a lot of attention to
multiple tees. Normally we put in four sets of
tees.

“I'm seeing 50-year-old golf courses where
the average markers for the men are 6,200
yards and the average markers for the women
are 6,100 yards.”

At many courses, the tinkering starts the
moment it opens — and it never ends.

Edward H. Connor III, a Ponce Inlet, Fla.,
architect who has studied designs of many
famous courses of masters like Donald Ross
and A.W. Tillinghast, said: “The plain fact is
that no course is ever complete. Each altera-
tion, particularly if done by the original de-
signer, brings the picture a little closer to
perfect focus.”

Ross, for instance, toyed with Pinehurst #2
from the time it opened for playin 1907 until his
death in 1948.

Andy Banfield, a senior designer with Tom
Fazio Golf Course Designers in Henderson-
ville, N.C., said he and Fazio have fine-tuned
Canada’snumberone-ranked course, National
GolfClubin Woodbridge, Ontario,almost since
itopened in 1976.

“We've been doing alittle here and there the
last five or six years. Various things, from cart
pathadjustmentsto greenscontours,” Banfield
said.

When The National changed from a low-
membership golfers’ club to a corporatetype

At the Phoenician Resort in
Arizona, remodeling included
building nine tees into the
mountainside. Note the location
of the tees and green in photo at
left. Above, a golfer tees off from
the mountainside.

facility with many new golfers and alot of play,
it meant some greens were too small.

“They had not been designed with enough
size and pin placements to handle the high
traffic,” Banfield said.

Banfield said thateventhebest-ranked course
is pushed by competition. “The National is
feeling that, too, because ofthe (nearby) Devil's
Pulpit course,” he said.

LaFoy said Augusta National may be the
best example of continual course improve-
ment. LaFoy worked for several years with
George Cobb, a consultant with Augusta Na-
tional for about 20 years.

“Eventhough fromyeartoyearyougothere
and don’t notice any changes, every year we'd
getafive-pagelist of changestothe golfcourse.
It may be just redraining bunkers, redoing
drainage work in fairways, recutting and rede-
signing bunkers, or releveling or rebuilding
tees... You're continually doing it just to keep it
getting better.

“Your entire purpose may not be to change
the course but to see that its quality continues
to improve. If you're not improving it, it's get-
ting worse.”

Banfield said thatin many cases, one planned
change leads to others.

While improving the irrigation system, the
owner and designer may decide to change a
green that doesn’t drain well. “Then you re-
gradethatandit’s Let'saddabunker, “hesaid.

Cart paths are another major item.

“Courses built 10 years ago probably didn’t
have a wall-to-wall cart system,” Banfield said.
“Probably 60 percent of them do now. With
more and more play being with carts, it’s al-
most imperative that you have a cart path
system.”

Indeed, Southern Concrete Pavers Presi-
dent Pat Bresnahan reports his Lecanto, Fla.,
company istearing out the asphalt cart paths at
one Doral Country Club course and installing
new concrete paths. The price tag: $175,000.

“It's amazing how many courses want to
improve their paths,” Bresnahan said.

Meanwhile, somecourses, like Cheval, decide
atotal remake is necessary.

“We totally renovated the 18 holes,” said
Smyers. “There’s not a speck of dirt we didn’t
touch.

“It cost $2.5 million. We installed a new
irrigation system, contoured all the fairways,
filled in some lakes, dug some lakes... built 18
new greens to USGA specs.”

And Walker, after showing San Jose CC

Continued on page 25




BY MARK LESLIE

Pride. Fear and anxiety. Defensiveness
and stubbornness.

The tradition of a golf course is embodied
inits members. They are the ones who, first,
mustbe convinced thatrenovating their course
is necessary; and, second, kept involved in
the project as they see their beloved greens
and fairways dug into by bulldozers.
Speaking of older members at courses de-
signed by “masters” of the craft, architect
Brian Silva said, “I'm pretty sure you could
kidnap one of their children and get away
with less compensation than if you changed
one of their greens.”

Robert Muir Graves tells people at design
seminars: “The most critical communication
procedure during actualremodeling and reno-
vation work is to let the players know what’s
going on ahead of time.

“During that same period, perhaps the
most critical construction procedure is to
create good temporary tees and greens as
required. The better they play the less com-
plaints you get.”

Club members can be an obstacle or ahelp
— sometimes both.

Floridaarchitect Robert Walker said mem-

BY MARK LESLIE

It can be frustrating and demanding, but
renovating agolfcourseisan enjoyabletask for
many who undertake the challenge.

“T've been real fortunate in that I've gotten to
do a lot of historical courses,” said architect
John LaFoy of Taylors, S.C. “For example, I'm
now completely redoing the Country Club of
Charleston (S.C.), which claims to be the old-
est golf club in United States. The club was
built in 1786 and the course was built in the
1920s by Seth Raynor. It's a great old golf
course.”

LaFoy,whoisalsoremodeling Donald Ross’s
East Course at the Country Club of Birming-
ham (Ala.), said: “Whenyou can do those types
of courses, it’s fun. That’s one reason I like
doing it. Itexposes me to the real fine older golf
courses.”

Brian Silva, of Cornish & Silvain Whitinsville
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bers at San Jose Country Club in Jacksonville
were divided. Older ones didn’t want their
Donald Ross-designed course touched.
Younger ones, wanting a modern flair and
better quality turf, felt, “Let’s blow this place
up or sell it and go some place else; or we're
leaving,” according to Walker.

Finally,itwasaprogressive stroke by Greens
Committee Chairman Thomas Brown that
sold the entire membership on remodeling.

Brown hired a marketing consultant and
put on a series of presentations to members
in groups of 150 to 200.

The illustrated presentation showed the
course’s problems, “not only in terms of aes-
thetics and physical draining and irrigation ...
but the playability problems —how we could
take care of all those things with a complete
renovation,” Walker said.

Walker then encouraged members to get
involved.

“Some of the most outspoken members
would come outto the course and ask why we
were doing certain things... In fact, before we
broke ground, I got all the members to come
inand talk about golf course design,” Walker
said.

“Some were really concerned that we were

and Amherst, Mass., said, “I really enjoy
renovation work.”

Saying it's “part of an architect’s debt to
society to do renovation work,” Silva added:
“Back in the mid-'70s when things were slow,
every architect was writing articles aboutlong-
range plans and telling clubs how important
they are. Now that it's busy three-fourths of us
won’t return phone calls because there’s not
enough money in long-range plans and reno-
vation. I don’tthink that’sacorrectthingtodo.”

Atlantic Beach, Fla.,architect Robert Walker
said renovation work is “a lot more complex
than building a new golf course. There’s so
much more to consider.”

Walker said thatin addition to the actual golf
course questions, the clubhasto decide: “What
happens to your maintenance crew? Are you
going to let them all go, or are you going to
keep them intact? Are you going to make them

going to do waste bunkers and steep slopes.

“We asked for their input. They felt in-
volved and offered input. Some of the things
they wanted were incorporated into the final
plan.”

Walker also got the women involved.

“They knew they needed ladies’ tees and
the ladies’ course to play at 5,000 yards,”
Walker said. “But the good lady players were
upset. They didn’t want their handicaps to go
down... So we built red tees that play 4,900 to
5,000 yards. Another set of tees plays at 5,500
to 5,600 yards. The rest can be jockeyed to
play at 6,100, 6,300 or 6,625.”

Walker said the most important thing was
that members “felt better about what we were
doing. They knew I wasn't a fan of this con-
temporary style of architecture. They knew
we weren’t going to build acres of waste
bunkers, stepladders down into pot bunkers,
and some of the wild stuff that they didn’t
want to see.

“That particular style wouldn’t fit on this
particular piece of ground, which is more like
apark.”

The problem of playing time while the
course was closed was solved by the club
making a deal with a new course nearby. San

The jOb: At times challenging, at times frustrating

construction workers? What happens to your
food and beverage personnel, and your pro
shop people?”

San Jose Country Clubin Jacksonville, Fla.,
put the maintenance crew to work, teaching
them to build a golf course.

“We put a lot of those guys on equipment
and one of them turned out to be a super
shaper. I'd offer him a job on one of my
courses any time,” Walker said.

Silva agreed it is more difficult to renovate
than build a new course.

“Permits are difficult on anew job,” he said.
“But ... renovation is the ultimate in a thank-
less job. I believe that the best renovation job
inthe world gets 50-percent approval. Twenty
percent aren’t going to like it because you
spent money. Fifteen percent aren’t going to
like it because they don’t like the (club) presi-
dent thatyear.”
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Club members’ fears a major obstacle

Jose structured a monthly fee arrangement
for its members to use the course.

Thatkind of commitment and involvement
by members is crucial, especially in long-
range master plan improvement programs,
according to Graves.

Says Graves: “The biggest failure we have
observed of the master plan program is lack
of commitment by the club officials and staff
to keep the program going.

Itisparticularly troublesome when we have
all agreed to certain basic development con-
cepts, such as green or bunker characteris-
tics, and along comes a new president or
chairman who dumps the whole process and
instigates his own, possibly misguided ideas.

“Continuity and commitment are critical.”

S
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The 13th hole at San Jose Country Club in Jacksonville, Fla., is just one hole that took on a
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dramatic new look when Robert Walker remodeled it — as shown by these “before” (left)
and “after” pictures. The course, a Donald Ross design built in 1925, underwent rerouting
on several holes, excavation of 11 acres of lakes and lagoons, reconstruction of all greens,

Mastering the ‘masters’ intriguing pursuit

Members must know:
Things are not always
as they seem

BY MARK LESLIE

The real and the perceived are sometimes
faraparton golfcourses designed decadesago
by famous early masters, according to archi-
tects remaking those courses.

While golfers are proud that their course
was created by the likes of a Donald Ross,
Alister Mackenzie and A.-W. Tillinghast, often-
times the greens, bunkers and other features
may have changed a lot.

“One of the great misunderstandings of all
timeis that Ross built small greens. That’svery
untrue,” said Silva, a student of Ross work.
Because oflazy greenskeeping over the years,
hesaid, “Tve seensome 2,500-square-footgreens
that used to be 4,000 or 5,000 square feet.”

Likewise, Silva said in most cases the bun-
kers have deteriorated or changed so dramati-
cally that “they’re not like Ross and his guys
intended. In those cases it's pretty hard to

restore them.”

“Time physically erodes and changes the
course,” writes Geoffrey Cornish in his book
“The Golf Course.” “Time also erodes the shot
values of the holes.”

Because of these great changes, Silva said
thatwhen he renovatesacourse he triestoadd
the “flavor” of the original architect’s work.

Forinstance, atthe Country Club of Orlando
(Fla.), on which he rebuilt all the greens and
did other major renovation, Silva said: “My
goal was to re-do the course with the Ross
flavor—to build plateau greens that drop off at
the fronts and edges the way Ross’ would, to
cut bunkersinto the sides of the fill pads below
the level of the putting surfaces like Ross
would, and create features in scale with ...
Ross”.”

Architect Robert Muir Graves, who with
Cornish teaches a seminar on long-range plan-
ning for golf courses, makes a distinction be-
tween remodeling and renovation.

Remodeling, he said, “implies that we are
going tochange the character of somefeatures
of the golf course, like redesigning a tee or
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reshaping of all tees and fairways, and installation of a new irrigation system. Originally flat
and poorly drained, San Jose now contains many subtle fairway contours, a lagoon system
that stretches from one end to the other, and greatly improved surface drainage.

green, or installing a new irrigation system.”

Renovation “meansto restore afeature toits
original state; for example, rebuilding a tee or
green to retain its original appearance but
perhaps with a better turf-growing medium or
better drainage system,” Graves said.

Silva said: “The type of renovation work
going on today falls into two types. One is true
restoration and that’s very much in the mini-
mum, the kind that wants to get the course
back to the original. The second is plain old
renovation, either sympathetic or not to the
original design, and that’s the great majority.

“In most of my clubs I don’t use the word
restoration. The term I use is ‘sympathetic
renovation.” I like to put back some of the
original architect’s characteristics. But I need
to keep in mind the game the way it’s played in
the '90s and the way golf courses are main-
tained in the "90s.”

Silva said some clubs have the architect’s
original plansand mistakenly believe those are
the answer for a true renovation.

But “plans for the masters were probably as
important to them as our plans are to us today.
They serve only as a general guideline,” he
said.

“I tell my clubs, ‘I don’t know what Donald
Ross did exactly on your course 60 years ago. I
don’t know if Donald Ross was on your golf
course 60 years ago. I don’t know which of his
construction superintendents were there. I
don’t know if those greens plans you have are
ofany value.’

“As an example, Highlands Country Clubin
North Carolina hastheir original greens plans.
What they show is the shape of the green, the
shape of the bunker. And this is the level of
detail on the plan: It says, ‘Detail surface of
green as naturally as possible.’ “

Silva said the Country Club of Orlando was
not going to touch its bunkers and the sur-
rounds of the greens.

“They said they had a set of Ross greens,”
Silva said. “But half looked a little bit like Ross
greensand halfhad beenvery much made into
contemporary greens... They were shocked to
find out they didn’t have Ross greens.

“What makesthem Rossgreensarenotonly
the surfaces of the greens but the surrounds of
the greens — the bunkers and slopes ... I told
them they should do sympathetic renovation
and inject more of the Ross characteristics
back into their course than they had.”

Silva said there are two greens in the world.
“One is a low green with high surrounds,” he
explained. “When Ross was at his best, work-
ing with a site that drains, the other type was

high greens with low surrounds.

“I don’t have any Ross plans. I'm just trying
to get higher plateau-style greens with lower
surrounds and bunkers cut into the fill pads so
they don’tblock the view ofthe putting surface.
We'realso putting some chipping areasaround
the greens, like Ross did at Pinehurst #2.”

Some greensdesigned by the old-timersare
being rebuilt because the slopes are so severe
that, with contemporary putting speeds, the
golfer is putting the ball off the greens, accord-
ing to Silva.

John LaFoy and Robert Walker, two archi-
tectsinvolved in renovating Ross courses, also
point to changes necessitated by the affects of
weather and technology failure on courses.

Walker said the main breakdown at San
Jose Country Club in Jacksonville, Fla., in-
volved greens and drainage.

“The greens were all worn out. They were
incapable ofgrowing quality turf,” Walker said.
“We told the members the aesthetics and
playability could improve only if we redid the
courseand cut the lagoonsin there and moved
the earth that we wanted to move.”

Walker explained that the course was built
in the 1920s “when all they could move was the
top 1-1/2to 2 feet of material, which is basically
your organic and hardpan area. They didn’t
have the means to go any deeper and hit some
sand, so the golf course was built of heavy
soils.”

The construction crew drained 11 acres of
weed-filled, shallow ponds, dug down 15 to 18
feet in some places, and sculptured a lagoon
system throughout the course.

“We hit some of the prettiest yellow sand
you could ever imagine beneath those ponds,”
Walkersaid. “We broughtsome ofthat sand up
and raised all the fairways around the course,
and put some contour to them so that they
drained properly.”

He said that while the ponds couldn’t be
seen from the fairways, the lagoon is now a
clean, free-flowing system without weeds and
odor and is integral to the course.

The technology, not available in Ross’ day,
made the difference.

LaFoy, whois “fortunate in thatI've gottento
do a lot of historical courses like Ross’ East
Course at the Country Club of Birmingham,”
said although the “masters” designed their
courses, they couldn’t prevent the physical
erosion brought on by time.

And as Cornish said: “More often ... the task
of updating an architect’s work will fall upon a
generation of subsequent designers.”

Afterall, Ross died in 1948,
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Super gets head start on Irondequoit remodeling

BY LOIS GREENE STONE

Getting a jump on a possible
renovation of Irondequoit Coun-
try Club, superintendent Rick
Holfoth has his 15-man mainte-
nance crew redoing the Pittsford,
N.Y., course’s 18 greens.

While waiting for Irondequoit’s
members to vote thissummerona
proposal to renovate, Holfoth de-
cided to get the greens done on his
own.

He began the project last fall,
“gotaggressive aboutitthisspring”
and will complete the job by this
fall, according to the 22-year-old
member of The Finger Lakes As-
sociation of Golf Course Superin-
tendents.

Holfoth said the Donald Ross-
designed course “lost some char-
acter” over the years as the size
and shape of the greens and bun-
kers changed.

“Most of our greens — and it’s
true of a lot of older courses —
became round over the years. Yet
theywere anything butround when
they were first built.”

Holfoth theorized the greens
lost their shape when employees
found it easier to straighten out an
edge rather than mow a difficult
contour; and during some of the
war periods the club may have
chosen to reduce the size of the
greens to save money on chemi-
cals.

So “redoing” had to begin with
“rediscovering.”

After consulting with architect
Brian Silva of Cornish & Silva in
Massachusetts, Holfoth set out to
find the original green contours in
several ways:

¢ Taking some of Irondequoit’s
older members onto the course
for their recollections of the for-
mer contours.

¢ Examining the shape and
contour of the land to help locate
the original fill pads, on which
greens are built.

¢ Locating bunkers and sprin-
kler heads.

* Searching for peripheral
bentgrass on collars and aprons,
since the greens have always been
bentgrass.

“We're restoring the aprons and
rough back to greens” by gradu-
ally lowering cutting height and
overseeding with Penncross
bentgrass on the collars and
Pennlinks on the greens, Holfoth
said.

“We're adding five to seven pin
placements on some greens. We're
adding 10 feet to the perimeter on
alotof them.”

Some greens will have an addi-
tional 1,000 square feet when
completed, he said.

Subtle undulations in the raised
greens have never permitted a
weak approach shot to hold, so
restoration won't alter precision.

Holfoth said the Greens
Committee’s opinion, not his, car-
ries weight on the issue of renova-
tion.

The Greens Committee gives
direction and, in this case, the full
membership will decide.

“My input is more concerning

whether any redesign will produce
amaintenance problem, or a safety
concern,” he said, “plus questions
on cost breakdown of reconstruc-
tion work.”

But he would like at least to see
tee and bunker reconstruction.

“The tees are not level and not
big enough. Bunkers have con-
stantly been changed and are not
up to quality,” he said.

Holfoth added that his crew has
done “some tee reconstruction —
not redesign — to make them as
playable as possible because
they’re notlevel. It'samaintenance
practice rather than redesign.”

Holfoth believes if renovation is

Rick Holfoth

approved, four sets of tees will be
built. The course now carries a
75.5 rating for women, versus 70.8
for men. Itis difficult for all but the
longest hitting women to reach
most greens in regulation.

Thirty-six years after the front
nine’s tight, side-hill construction,
the wide back nine, with its creek
crossing six holes, was designed
by Ross associate J.B. McGovern.
It sits next to Oak Hill Country
Club in Rochester.

Different construction tech-
niques of greens and tees means
Holfoth has to address different
soil and management conditions.

The members know shots exe-

cuted on the front nine require
planning since side-hill lies on nar-
row fairways are unforgiving. The
superintendent said this layout
even involves different drainage
and mowing problems.

Holfoth expects added labor
would accompany bunker renova-
tion.

The classic Ross green-side
bunkers, a combination of grass
and sand faces, would be rebuilt.
Four- to five-foot bunkers would
require hand-raking.

On the other hand, he expects
fairway acreage would decrease
from 32 to 27 on the 110-acre
course.
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Accessories are

BY PETER BLAIS

You don’t have to sell a $15,000 mower ora
$200,000 irrigation system to turn a buck in
the golf course equipment business.

“We figure the total golf course accesso-
ries market at $18 million a year,” said Steve
Garske of Par Aide Products Co.

John Kelly of Standard Golf Co. pegs the
average costofoutfittinganew, 18-hole course
at $14,000.

With that kind of money available, it’s little
wonder many new companies have sprung

up the last few years to challenge the likes of
such industry mainstays as Par Aide, Stan-
dard Golf Co., Fore Par Inc., American Eagle
Golf Product (Lewis Line) and Lesco, Inc.

“There are many, many small companies
outthere,” said Kelly. “And most have started
up in the last eight or 10 years.”

Twenty-one companies responded to this
month’ssurvey. Theirresponsesran the gamut
from Accuform Golf Limited, which manu-
factures one of the 29 products we asked
about (fairway rakes), to Standard Golf, which

Company

Address

Contact person
Telephone number
Circle number

TEE

FAIRWAY

GREEN

PRACTICE

MAINTENANCE

Ball washers

Tee towels

Water coolers

Trash receptacles
Spike cleaners

Tee markers

Benches

Yardage signs

Rakes

Stakes

Ropes

Plastic chains

Info. signs

Marking paint
Hazard stakes

Flags

Flag sticks

Club washer

Bag caddie

Pract. green markers

Cups

Pract. green flags
Hole cutter

Turf mender
Whipping pole

Ball mark repair tool
Lg. trash cans

Top dress brushes
Roller squeegee

Accuform Golf Ltd.
76 Fordhouse Blvd.

Toronto, Ontario MBZ5X7

Jim Brown
800-668-7873
Circle No. 201

Atlantic Mills, Inc.
PO Box 680

Asbury Park, NJ. 07712
Jack Brady
800-242-7374

Circle No. 202

Bench Craft Co.

123 N.E. 3rd, Suite 475
Portland, Ore. 97232
Fred Matthews
800-824-8311

Circle No. 203

Flex Stake, Inc.
625 Profit St.
Azle, Texas 76020
Bob Kinghlough
817-444-4070
Circle No. 204

Fore-Par, Inc.
16761 Burke Lane

Huntington Beach, Calif.

Mike Neal
800-843-0809
Circle No. 205

Golf 2000 Corp.

9842 Hilbert St., Suite 257

San Diego, Calif. 92131
Ed Roach
619-566-6189

Circle No. 206

Hamptons of Bristol
PO Box 1104

W. Concord, Mass. 01742

Roger Emery
508-371-1526
Circle No. 207

Lesco, Inc.
20005 Lake Rd.

Rocky River, Ohio 44140

Paul Morgan
800-825-3726
Circle No. 208

Markers, Inc.

33597 Pin Oak Parkway
Avon Lake, Ohio 44012
Dale Hlavin
216-933-5927

Circle No. 209

Master of the Links
PO Box 52

Lombard, Ill. 60148
James R. Burdett
708-MASTERY
Circle No. 210
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big business in golf industry

manufactures all but one.

Superintendents rarely rely on one manu-
facturer to fill all their needs, preferring to
mix and match as suits their needs and pock-
ethooks. For instance, four companies in-
cluded ball washers among their products.
At Sable Oaks Country Club in South Port-
land, Maine, Superintendent Chuck Welch
said he chose a company that made a hard
plastic rather than a metal washer, figuring
he wouldn’t have to worry about rust.

“Quality is the major factor when a super-

intendent decides what to buy,” said Kelly.
“He won’t buy what won'’t stand up. Our
productsare exposed to the elements, weather,
chemicals on a constant basis and they need
to last.”

Buying from different manufacturers is
made easier by distributors who often carry
many product lines. “Iron” people, as the
large mower companies are called, are the
major accessory distributors. But “soft” prod-
ucts companies — who carry things like
pesticides, fertilizers, re-fit parts and gloves

— are becoming increasingly important,
agreed Garske and Kelly.

Because “soft” products are generally less
expensive than “iron” ones, a “soft” products
distributor may work harder to sella $130 set
of flags because it represents a bigger per-
centage of his sales, Garske explained.

Kelly said the “iron” distributors still repre-
sent two-thirds of Standard Golf’s distribu-
tion network. But the number of “soft” dis-
tributors has been climbing.

“Superintendentshave alottoworryabout,”

said Kelly. “Accessories aren't high on their
priority list. They've got insects, diseases,
rainand other thingsto think about that could
ruin their course.

“So a superintendent depends a lot on his
distributor to give him a good product line
and what he needs when he needs it. If some-
one steals his flags tonight, he needs to know
his distributor can get him a new set tomor-
row.

“Quality and availability are the most im-
portant things.”

TEE

FAIRWAY

GREEN

PRACTICE

MAINTENANCE

Company

Address
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Telephone number
Circle number

. Ball washers

Tee towels

Water coolers
Trash receptacles
Spike cleaners
Tee markers
Benches

Yardage signs

Rakes
Stakes
Ropes

Hazard stakes
Pract. green markers

Plastic chains
Info. signs
Marking paint
Flags

Flag sticks
Club washer
Bag caddie

Cups

Pract. green flags
Hole cutter

Turf mender
Whipping pole

Ball mark repair tool
Lg. trash cans

Top dress brushes
Roller squeegee

Palm Beach Plastics, Inc.
400 Royal Commerce Rd.
Royal Palm Beach, Fla. 33411
Paul Ulliman

407-798-8378

Circle No. 211

Par Aide Products Co. >.¢
3565 Hoffman Rd. E

St. Paul, Minn. 55110-5376
Steve Garske
612-779-9851

Circle No. 212

Reliable Racing Supply
630 Glen St.

Queensbury, N.Y. 12804
Brian Gleason
518-793-5677

Circle No. 213

Rico Mfg. & Supplies, Inc. | x
PO Box 240634
Charlotte, N.C. 28224
Don Rice
800-476-5611

Circle No. 214

Salsco, Inc.

105 School House Rd.
Cheshire, Conn. 06410
Jon Mattson
800-8SALSCO

Circle No. 215

SouthWood Corp.
PO Box 410888
Charlotte, N.C. 28241
Ernest Dwight
800-727-6884

Circle No. 216

Standard Golf Co. X
220 E. 4th St.
Cedar Falls, Iowa
JohnT. Kelly
319-266-2638
Circle No. 217

Stone Graphics
PO Box 130515
Tyler, Texas 75713
Keith Austin
800-232-9015
Circle No. 218

The Hayes Co.

PO Box 4629, E. 37th St. No.
Witchita, Kan. 67219

Joe Hayes

316-838-8000

Circle No. 219

Yard Edge Golf
2208 W. 46th St.
Witchita, Kan. 67217
Dan Ruhter
800-284-YARD
Circle No. 220

»
»
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GCSAA membership tops 10,000

The Golf Course Superintendents Asso-
ciation of America membership rolls have
exceeded 10,000.

Norma M. O’Leary, golf course superin-
tendentat Silver Bay (Minn.) Country Club,
became the 64-year-old association’s
10,000th member in late May.

O’Leary said her membershipin GCSAA
“will keep me in touch with current events
in turf management, and the education and
information programs will help me stay on

top of my job.”

In 1983, the association had fewer than
5,000 members.

GCSAA reached 9,000 members in Octo-
ber 1989.

Overall, GCSAA’s membership grew 108
percent in the last decade.

John Schilling, GCSAA executive direc-
tor, said, “This has been a tremendous dec-
ade for all of golf, particularly for our mem-
bers and our association.”

JULY 1990

GCSAA announces several
promotions at headquarters

The Golf Course Superintendents Associa-
tion of America has made several promotions
in its headquarters staff, involving Diana B.
Green, Colleen Smalter Pederson, Tom Akins,
Taunya Cole and Robert Sanner.

Green, formerly director of headquarters
operations, has been promoted to the newly
created position of senior director of opera-
tions. Green has been with the association
since 1975 in anumber of different capacities.

Pederson, formerly director of education,
has been promoted to the newly created posi-
tion of senior director of education/market-
ing. Pederson has worked with GCSAA’s
educational and conference programs since
1984.

Akins, formerly manager of government

0 The Innovation

quicker, easier, and safer.

A New Generation Of Professionals

As a professional landscaper, you want equipment that meets all your needs: superior
quality, dependability, safety, versatility, comfort and value. Only the innovation in
RedMax’s complete lines of trimmer/brush cutters, hedge trimmers, chain saws, drills,
augers, backpack and hand-held power blowers, Reciprocating Edgers and Reciprocators® can
deliver the unparalleled quality, safety, durability and power you want.

RedMax designs equipment with the innovation, power and features you need to get the job done

RedMax i
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Get The Facts From Mr. Max.

relations, has been promoted to the newly
created position of director of planning. Akins
has overseen GCSAA’s government relations
programs for the past year. He previously
worked onthe staffof U.S. Rep. Dan Glickman.

Cole has been promoted to manager of
accounting/data processing. Cole has served
as GCSAA’s bookkeeper for the past year.

Sanner has been promoted to sales man-
ager. Sanner had previously been sales coordi-
natorat GCSAA.

Otherpositionchangeswerealsoannounced:
KarynZ. Davis, formerly director of marketing
and sales, now serves as director of marketing;
John C. Epperson has been hired as research
manager for GCSAA and the Center for Golf
Course Management.

Supers’ $35,000
to help research

The Golf Course Superintendents Associa-
tion of America has donated $35,000 to the
USGA/GCSAA Turfgrass Research Commit-
tee to support research into turfgrass breed-
ing and environmental considerations.

“We certainly appreciate the (GCSAA) sup-
port — not just the financial support, but also
the moral support that golf course superinten-
dents have given us,” said Dr. Mike Kenna,
USGA research director.

In 1989, GCSAA’s Scholarship & Research
Fund gave $25,000 for a full review of all
scientific literature on the environmental im-
pact of golf course management practices.

Results of the review are now serving as the
starting point in the development of a compre-
hensive manual of “best management
practices.”The 1990 contribution will go into
the committee’s general fund and support re-
search that results from the review’s findings.

According to Kenna, even though many
superintendents already consider the envi-
ronmental consequences oftheirmanagement
practices, the manual will provide needed
documentation ofenvironmentally responsible
pest control.

“I feel confident that we're in good shape to
meet the challenges not only of the "90s, but of
the next century as well, especially in the area
of water use,” Kenna said.

The RedMax Reciprocating Edger’s blade design
reduces the danger of flying debris while you edge
and trim along flower beds, walkways, and curbs.

RedMax power blowers are built to master your
clean-up jobs. The autostart backpack blowers’
technology enables you to start the unit without
taking it off your back, saving you time and energy.

The full line of RedMax chain saws is equipped
with the power and durability to handle all your
cutting jobs — from lumber to construction.

The RedMax Reciprocator’s® two multi-tooth
blades move in a scissor-like motion to more
easily and safely edge, prune, hedge and trim
along flower beds, around sand traps, in trees

RedMax trimmer/brush cutters are designed to
give you the power, reliability and comfort to
make your trimming jobs easy.

The RedMax hedge trimmer’s unique, double-
sided blades enable you to trim back and forth
with precision and ease.

and under water.
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$1M endows turf research
at Michigan State University

A S$1-million donation from the
Michigan Turfgrass Foundation
will establish a new endowment to
fund faculty and graduate student
research at Michigan State Uni-
versity.

“Our members see this as a
sound investmentin the state’s fast-
growing turfgrass industry,” said
Gordon LaFontaine, executive
secretary of the foundation, add-
ing that $100,000 of the S1-million
pledge has been raised.

Annual income from the endow-
ment will enable MSU to attract
more graduate students.

Turf Managers

hire executive

Dale F. Keller Jr. has replaced
Mark Hodnick as executivre direc-
tor of the Sports Turf Managers As-
sociation, and Keller's R/K Commu-
nications Group, Inc. of Las
Vegas,Nev., hasbeennamed thenew
management firm for the associa-
tion.

Hodnick, who had filled the post
in a volunteer role, remains on the
board of directors.

Keller has more than 20 years of
public relations management expe-
rience. He has directed projects on
regional, national and international
levels.

A disaster assistance employee
forthe Federal Emergency Manage-
mewnt Agency, he is a former U.S.
Army officer.

Theassociation'sheadquartershas
moved from Upland, Calif,, to P.O.
Box 98056, Las Vegas, Nev. 89193
8056, 702-739-8052.

Walker leaves
GCA leadership

Curt Walker has resigned as ex-
ecutive director of Golf Course Asso-
ciation. Walker served the associa-
tion first as a founding member in
1982, thenasvice presidentand presi-
dent and, since 1984, as executive
director.

“A search committee has been
formed and will be active in finding a
replacement,” according to GCA
President Fred Tingle. Walker’s
departure will be effective when that
person has been chosen.

“GCAwill always be home tome,”
said Walker. “It’s financial strength
today and its recent growth have
assured the association a firm posi-
tion as a major organization in the
emerging pattern of professional golf
management organizations.”

He said the association’s “Market-
ing Plan Manual,” recently published
“Accounting for Public and Resort
GolfCourses”and soonto-bereleased
“Management Letters Volume One”
have placed GCA “in the center of
the emerging demand for better
management tools.”

“GCA’s role as the voice of pri-
vately owned public golf courses,
and its acceptance by larger golf-
related organizationswhere ourinter-
estsare similar, has beenakeyto our
recent growth,” said Tingle, owner
of Springdale Country Club in Can-
ton, N.C.

JULY 1990

Joseph M. Vargas, noted profes-
sor of botany and plant pathology
at MSU, said, “Because our re-
searchis solabor-intensive, bright,
dedicated graduate students are
absolutely vital.”

Vargas said the endowment will
give MSU “the flexibility to pur-
sue” research into alternative pest
management strategies using bio-
logical methods to control pests
and diseases and to minimize pes-
ticide use.

The foundation will solicit con-
tributions to the fund fromits 1,000

Golf Course News 23

Modified Golif Assn.
picks Puckett president

Troy Puckett, president of
Cayman Golf Co. in Albany,
Ga., has been elected presi-
dent of the American Modi-
fied Golf Association.

New board members are
Gil Barfield, president of Hye
Precision Products Co. in
Perry, Ga.; and Bob Weber,
director of product market-

members and others interested in
turfgrass research. Groups such
as the Michigan Lawn Sprayers
Association and Michigan Ceme-

tery Association have also joined P.uckett replaced Bill ing for MacGregor Golf Co.
the effort. Amick, architect of. the first A Georgia Tech engineer-
James H. Anderson, vice pro- 18hole course designed ex- ing graduate, Puckett was the

clusively for modified-dis-
tance balls, Eagle Landing

key person involved in devel-
oping and improving the

vost and dean of the College of
Agriculture and Natural Re-

sources, said the foundation’s in- near C}'larleston, S.C. modified ball when in charge
volvement is “a prime example ofa Joining P“CIfett as officers of golf ball production for
state industry and the university | are Vice President Charles MacGregor.

Stine, who wasre-elected, and
Secretary John Nichols. Puck-
ett remains as treasurer.

Cayman Ball Co. manufac-
tures the Mactec ball for
MacGregor.

working together to benefit stu-
dents, faculty, and, ultimately,
Michigan’s economy.”
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Snow takes Green Section into age of ecology

BY PETER BLAIS

Jim Snow has a father’s desire to
leave the Earth better than he
found it for his children, a trait that
should help him as the new na-
tional director of the United States
Golf Association Green Section.

“The environment is the hot
topic everywhere you go,” said 3-
1/2-year-old Kevin Snow’s dad.
“We have to think about the envi-
ronmentin everything we do while
maintaining our courses.

“The environment was barely
an afterthought when I first got in
the business. Butwe can’tignore it
now. Golf will be trampled if we
do.”

Di Giacomo with insight, combines the dynamics of nature,
with innovative construction techniques
tfo construct rock formations worldwide.

Snow, who joined the Green

Section in 1976 straight out of

Cornell University’s graduate
school, has been tied up with envi-
ronmental matters since taking
over from the retired Bill Benge-
yfield

In his dual role as chairman of

the USGA Tur s Research
Committee, he has been seeking
proposals from 180 researchers to
quantify how golf courses affect
the environment. Snow planned to
present those proposals in early
June to the Green Section’s execu-
tive committee, which will then
determine what to fund from the
$750,000 research budget.

EImRpaTa o

The committee will use that in-
formation to develop a “best prac-
tices manual” describing the best

methods for maintaining a golf

course while minimizing environ-
mental impact.

“The GCSAA (Golf Course
Superintendents Association of
America) will incorporate the
manual into its seminar program.
It should be very helpful,” said
Snow.

Snow grew up on his family’s
fruit farm in Trumansburg, N.Y.,
12 miles northwest of Ithaca. His
first golf course experience was
working summers helping to build
Trumansburg Golf Cou That

Representative Projects: Dove Canyon Country Club, Jack Nicklaus Golf, Orange County, CA « Tomisato Golf Club,
Narita, Japan and Imperial Wing Country Club, Nagoya, Japan, J. Michael Pecllot Golf Design Group
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piqued hisinterestin course main-
tenance and led him to take
turfgrass courses at Cornell.

Snow worked summers at Tru-
mansburg GC throughout his
undergraduate days, spending one
summer as superintendent.

“That title is a little misleading,
though. There were just two of us
on the grounds crew,” he said.

After graduating with amasters
degreein ornamental horticulture
and joining the Green Section in
1976, Snow spent the next six years
asan agronomist, including a stint
under Bengeyfield, who was then
the Western region director.

“Bill was kind of a father figure.
I've learned so much from him,”
Snow said. “He’s taken us (USGA
agronomists) to task on some of
our recommendations over the
years. We tended to get a little
defensive at first. But he'd say
‘Just look at it this way for a min-
ute.’ Then we'd take what he said
into the field and find out he was
exactly right.”

Bengeyfield, 67, was a father
figure and his word the final one
to most of the Green Section
agronomists, said Snow, who is
39.

“How will I be different than
Bill? T guess the biggest differ-
ence is that the people on the staff
are my peers in terms of age. |
guess I'll be more of a brother
figure,” said Snow.

As national director, Snow will
oversee a staff of 15 agronomists
spread across the Green Section’s
seven regions. That’s twice as
many agronomists as the Green
Section had in 1976.

Research money has also
grown, from $45,000 in 1976 to
$750,000 this year. It will escalate
to more than $1.5 million in 1991.

“There’s a lot more attention
paid to the Green Section than
there used to be,” said the new
national director. “There’s more
emphasis on turf problems and
more respect for the Green Sec-
tion, superintendents and environ-
mental problems.”

The cost to have a Green Sec-
tion agronomist visit a course
ranges from $600 to $S750 for a
half-day and $900 to $1,050 for a
full day. Despite the cost, superin-
tendents are more receptive than
ever to what the Green Section
has to offer, as evidenced by the
jump from 800 course visits
agronomists made in 1982 to the
1,600 they will make this year,
said Snow.

“Superintendents are more edu-
cated than ever and they realize
the benefits we have to offer,” he
said. “The ones that have been
using our services don’t mind the
expense. Some think it's ridicu-
lously cheap. Others say they can'’t
afford it. It depends on how you
view consultants and their value.
We believe we can help develop a
scientifically based program that
will help save a course money.”

The agronomists' written report
can run to 12 pages, particularly
on a first visit. Superintendents

Continued on page 25




Renovations

Continued from page 16

members the greens and drainage
problems, did “a total, total re-do —
tear-up and reroute and clear and
grub and irrigate and drain and ex-
cavate lakes and lagoons.”

Time and acceptance

Walker’scomprehensive remake
of San Jose took 10 months to com-
plete. While it was being done,
membersworked adealwithanearby
course and played there.

Hills closed Anasazi in June 1988
and the new Stone Creek opened in
January 1989.

“Alot of clubs have a big question
on timing,” Walker said. “Anybody
undergoing a renovation program
struggles with the idea: Do you do
three holes now and three nextyear,
or do you close down nine and do
nine this year and nine next year?

“Ideally, the best way to doitis to
bite the bullet, shut it down, get in
there one time and knock it out. It
took us 10 months at San Jose; it was
a really big project. But for some
clubs they could make quite a bit of
improvements in a short amount of
time, depending on if they are in the
North or South. In the South we
could do the work in six to eight
months. In the North it may make
sense to do nine holes ata time.”

Snow

Continued from page 24

have used it to justify major capital
expenditures or the need for more
labor. Butit's mostimportant func-
tion may be dousing fires.

“We'refire fighters,” said Snow.
“One club may be having a prob-
lem that we've already seen at 20
or 30 other clubs. This year’s win-
ter damage is a good example. It
was extensive throughout the
northern part of the country. But
people at one club may not realize
other courses are having the same
problem. Its a relief to the mem-
bership, and particularly the su-
perintendent, to know that.”

Snow rarely visits a course now,
something he misses. Still he en-
joyshis newresponsibilities, which
include editing the Green Section
Record.

“I'm going to be requesting a
technical editor/writer to helpwith
that,” said Snow.

Mike Kenna, the recently
named director of Green Section
research, hashelped remove some
of the burden in that area.

Still, Snow admits to being “a bit
overwhelmed” by his new posi-
tion and having gained a new re-
spect for what his predecessor ac-
complished.

“Maybe I came at thisjob from a
naive standpoint. I didn’t realize
how much administrative detail
there would be. If it were just a
matter of editing the Green Sec-
tion Record, chairing the Turfgrass
Research Committee and oversee-
ing the staff that would be OK. But
with all these other things...”

“Like a reporter calling for a 10-
minute interview thatendsup drag-
ging on for 45 ?” he was asked.

“Yeah, like that,” he answered
with a chuckle.
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In the final analysis, a project’s
successismeasured by theresponse
of the golfers.

Reports at those courses seem to
support that more play is a norm
after remodeling.

Walker said the response from
membersatSanJose hasbeen “over-
whelmingly positive. That'sbeenthe
most gratifying and rewarding as-
pect of the entire project.”

Ankrom said he remodeled the
North Course Ft. Lauderdale (Fla.)
Country Club, and now 75 percent of
the play at the club is on that course.
“And some of the 25 percent of play
ontheSouth Courseisbecausepeople
can’t get onto the North Course,” he
said. “Now they've offered me twice

‘Why remodel?
Because you should
try to make a golf
course the best it can
be.’

— Brian Silva

as much for South Course remodel-
ing.”

Delozier at Stone Creek said:
“We're extremely happy with the
results. It has been very well re-
ceived by the local golfer, plus we're
getting considerable business from
arearesorts.”

Del ozier said a key to success is

having “avery clear-cutobjective that
... everyone has bought off on.”

“Thepeopleat Westcorveryclearly
understood what they wanted the
end result to be. As a result, Hills,
Wadsworth and our company were
all able to deliverit.”

Who's a target?

Meanwhile, clubs should closely
analyze whether theyactuallyneeda
renovation project.

Silva relates this story:

“One Boston area course wanted
to renovate. I told them they had a
greatexample ofthe 1960s-style cape
and bay bunkers and they had done
awonderfuljob of maintaining them.
‘Why do you want to rebuild them?’ I

asked. Their answer was ‘Because
everyone elseis.”“

And yet, “there is a significant
numberofcandidatesworthy ofreno-
vationwork,” Silvasaid. “Young play-
ers want to do a lot — some of it
radical. Older ones don’t want to do
thatmuch. Probably the best place is
right in the middle.

“I hear people say, ‘Let’s put in
some railroad ties’ and ‘I saw a bun-
keronacourse thatwas 20feetdeep;
canwe put one ofthose in here?’ and
‘Can’t we put in the church pews?’

“Tjust say, ‘Let’s just try to make it
appropriate to this club.” “

Silva added: “Why remodel? Be-
cause you should try to make a golf
course the bestit can be.”
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ASGCA survey

Continued from page 1
sees.

ASGCA immediate past Presi-
dent Robert Trent Jones Jr. said
two evils that pervade many re-
gional offices of the COE are in-
consistentinterpretation ofthe law
and lateness entering the political
process.

“Localjurisdictions (of COE) are
making rulings beyond the fed-
eral regulations,” said ASGCA
Secretary Arthur Hills.

“The solution is to ask the pol-
icy-makers in Washington to in-
struct their representatives under
the law to attend the public hear-
ings when they are atissue, and to
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make a timely decision. Justice
delayed is justice denied,” Jones
said.

Current ASGCA President Dan
Maples said the survey “vividly
demonstrates the impact that envi-
ronmental concerns have on the
golf industry, and the need for the
industry to work with key agen-
cies to develop mutually accept-
able guidelines that will be inter-
preted uniformly throughout the
country.”

Yet, Jones said, one set would
be confusing because the United
States has five “radically different”
geographic areas from desert to
tree-covered to tropical.

More than wetlands and water-
ways are at issue in the permitting
process. The survey showed other
concerns, in order, are habitat, ni-
trates/chemical contamination,
ground-water protection and pes-
ticide use.

The Environmental Protection
Agency, Department of Natural
Resources, various environmental
groups, local planning commis-
sions, town/city councils, wildlife
organizations and adjacent land-
owners were ranked behind the
COE.

Architects said they generally
contact agencies in this order: lo-
cal planning commissions, COE,

state commissions, EPAand DNR.

Morethan 52 percent ofthe firms
said some projects had been de-
layed from eight to 12 months by
the permitting process. One-fourth
said hearings caused three- to six-
month delays, while 22.5 percent
said several of their projects were
delayed 15 to 30 months.

Most said the process should
take from three to six months, and
that time should be factored into
the owner’s overall planning and
financing.

Architects cited cases in which
costs soared to more than S1 mil-
lion for additional financing, legal
and consultant fees and course
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rerouting because of delays.

Halffelt environmental agencies
and commissions impose more
stringent provisions on golf
courses than non-golf projects.

Hills said, “The Corps and the
EPA — if you take their directions
literally — are either adding a tre-
mendous amount of cost to devel-
opment or they’re stopping it.

“The pendulum has swung a
long way. Someone has gotten their
ear, and the translations (of laws)
have made it very difficult for rec-
reational and all other kinds of de-
velopment to be accomplished.”

Jones, who strived to improve
the regulatory process while
ASGCA president in 1989, was
adamant that the COE is “missing
the spirit of the law as well as the
letter of the law.”

“The policy-makers ... would do
citizens (us) a service ifthey would
administrate the general policies
more efficiently and quickly,” Jones
said. “The bureaucrat says, ‘I'm
busy. I need more staff,’ whichisa
typical response. They can review
a project quickly. But in a war of
attrition it's easy for some of the
administrators to say, ‘I have to
think aboutit’and do nothing, then
it is to say, ‘I approve it with these
conditions.’

Exceptions

While Jones pointed to the Cali-
fornia and New Jersey regions as
among the most difficult to deal
with, others like the Midwest are
relatively easy, he said.

Ron Kern, who with brother
Gary has dealt with COE's St.
Louis, Louisville and Detroit divi-
sions, said: “Our main problem is
notany inability to work with them,
but their lack of staff. We always
do a lot of point work to try to
minimize the timeit takes... and so
there are no surprises later on.”

Jones said he has had many sur-
prises. His Squaw Valley projectin
California was a classic example,
he said.

According to Jones, the local
water district notified COE and
othersbefore conducting hearings.
The COE did not respond. “And at
the last minute, after this approval
process had been negotiated and
permits were being issued, they
came and said, ‘You forgot us. We
have jurisdiction because there is
a dry creek in this area, and now
you have to go through our proc-
ess,” “ Jones said.

“That is a tactic, or a bureau-
cratic policy, that seems to be re-
peatingitselfthroughout the coun-
try. They are a late-comer... After
the developer has gone through
negotiations to accommodate the
other boards, the Corps comes in
and re-invents the wheel.”

The difference betweenregions,
he said, shows “there is no consis-
tency in theirinterpretation of their
mission” which is “the water qual-
ity of navigable waterways.”

Individualinterpretation by COE
employees is also puzzling, Jones
said. “The guysin the field seemto
take wide latitude on whether they
think it’s of interest or not. And

Continued on page 29
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Florida

Continued from page 1
ern and western areas have been the driest.

The Southwest Florida Water Manage-
ment District recorded just 10.5 inches of
rain through the first five months of the
year, 69 percent of the 15.1-inch average.
Lastyear’s five-month figure was even lower,
9.3 inches.

Not surprisingly, the May 21 ground wa-
ter index, which measures the depth of 51
test wells throughout the district on a scale
of 0 to 100, reached record lows of 9 in the
northern part of the district and 15 in the
south, according to district spokesman Gran-
ville Kinsman.

On April 13, seven counties — Hillsbor-
ough, Pasco, Manatee, Hardee, Pinellas,
DeSoto and Sarasota — were placed on
Modified Phase III restrictions. For golf
courses that meant watering fairways,
roughs and non-playing areas once a week,
tees three times a week, and greens only at
night.

“The fairways went from green to paper
bag brown between early April and late
May,” said Chip Lewison, superintendent at
Dunedin Country Club, just north of Clear-
water. “We just haven’t got much rain along
the coast. You can see a system building.
But then you wait and wait and wait, and it
never falls.”

Pesticide applications requiring water
have often been delayed because they re-
quire special variances. That has allowed
nematodes and mole crickets to do more
than their usual damage, Lewison said.

But Lewison prepared early for the
tougher restrictions, cutting back watering
greens to three days a week in February, in
anticipation of a dry spring.

“We got a thunderstorm that dropped
one-half inch to 2-1/2 inches last week (late
May),” said Lewison. “We got green grass
for about three days. But it’s started to wilt
again. Itlooks green from a distance. But up
close it's sparse.”

While ground and surface water are re-
stricted, effluent is not. Dunedin is building
an effluent plant that will come on line in two
years. “But that’s still two more years of
restrictions,” said Lewison.

The benefits of having effluent available
are obvious at Hunters Ridge Country Club
near Naples. The Bear course, which uses
effluent, has come through the drought in
much better shape than The Bobcat, which
depends on a restricted 250-foot well, ac-
cording to superintendent Steve Cardullo.

Hunters Ridge is laboring under a Modi-
fied Phase II restriction, allowing greens
and tees to be watered every night, fairways
and roughs twice weekly.

“Things were starting to look pretty sad
around here,” Cardullo said. “The greens
and tees were in good shape. But the fair-
ways were pretty cooked.

“I spent a lot of time putting out political
fires, assuring members that fairways
wouldn’t die. Green grass is more for aes-
thetics. Bermudagrassdoesn’tneed asmuch
water as people think.”

Fortunately for Cardullo, it rained every
day from May 21 through June 4, dropping
eightinches onthe Bobcatand Bear courses.
But district officials aren’t about to lift or
tone down restrictions.

Only two of the last seven years have seen
higher-than-average (53.1-inches) rainfalls.
That trend has resulted in lowered water
tables. It will take four to six straight months
of above-average rainfall before the district
would consider easing restrictions, said
Kinsman.

“We don’t want to take them off and then
just have to put them back on again,” said
Kinsman.

The water shortage is not confined to
southwest Florida, according to Florida Golf
Course Superintendents Association Presi-
dent Joel Jackson. The last normal, annual
rainfall at Jackson’s Isleworth Golf & Coun-
try Club near Orlando was 52 inchesin 1987.
Itdropped to43inchesin 1988 and 26inches
in 1989. This year’s nine inches through the
end of May is about the same as last year.

Isleworth falls within the South Florida
Water Management Districtand hasn’t been
restrricted.

“But we were starting to experience some
problems. We were having a problem doing
what we needed to do with our monthly
allotment,” said Jackson, who was grateful
for the 1-1/2 inches of rain his course re-
ceived June 2.

Most rain this time of year falls during

brief but heavy thunderstorms, with much
of the water escaping as runoff rather than
being absorbed into the ground, Jackson
said.

“It's very localized. One course can be
doing fine and another one a few miles away
is hurting. Overall, central Florida is'in rea-
sonably good shape,” he added.

The water situation on the east coast has
generally been better than on the western
shore. But eastern courses are still feeling
the effects of the drought.

“We gotthree inchesthisweek (lastweek
of May),” said Chuck Calhoun, superinten-
dent of the North and South courses at
John’s Island Club in Vero Beach. “That’s
about as much as we had gotten all year.
We've gotten 8.4 inches total so far thisyear.
Normally we’d have between 12 and 16

inches by now.”

Calhoun said his courses are on voluntary
restriction. The St. John’s Water Manage-
ment District has requested courses water
fairways just three times aweek, greens and
tees only at night. Still, the South course was
down to a one-day supply of water prior to
the late May rain.

“The fairways aren’t as good as we could
have them. But the tees and greens are in
good shape. Wetting agents have helped,”
said Calhoun.

Ironically, John's Island used to have its
own effluent plant. But the city disassembled
itand moved it to the mainland several years
ago, said Calhoun. So, instead of the non-
restricted source of water it had before,
John's Island now depends on a mainland
well that can be restricted.
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Hogan brings three new
executives on board

The Ben Hogan Co. is expand-
ing its research and development
and customer service departments
with the addition of three new
executives, announced David B.
Hueber, president and chief ex-
ecutive officer.

Dr. John W. Jepson has joined
the company as executive vice
president, and will oversee devel-
opment of new Hogan products.
He will direct the company’s re-
search and development and qual-
ity assurance departments.

Jepson worked with Acushnet
Co. for 22 years, first as head of
research and development, then
as executive vice president and
general manager of Titleist, and
most recently as executive vice
president of the Acushnet Rubber
Division. Before joining Acushnet,
he was a research scientist at Bell
Laboratories.

Jepson, who holds numerous
golf ball and club patents, has a
master’s degree and a doctorate in
mechanical engineering from Yale
University.

Teamed with Jepson is Robert
Renegar, who has joined the com-
pany as director of research and
development. Renegar was direc-
tor of research for Pro Group Inc.,
a golf equipment and sportswear
company based in Ooltewah, Tenn.
Before joining Pro Group, Rene-
gar founded and served as presi-
dent and chief executive officer of
Performance Golf Co.in Memphis,
Tenn.

Kyle Robinson has been named
manager of customer service and
direct marketing, a new position
within the firm'’s sales department

Hurdzan hires
Whelchel

as designer

David Whelchel has joined
Hurdzan Design Group in Colum-
bus, Ohio, asan associate designer.

Whelchel will work with archi-
tect Dr. Michael J. Hurdzan on
projects in the United States, Can-
ada and the Far East. The firm is
involved in nearly 20 major proj-
ects.

Whelchel previously worked
with Ron Garl & Associates, a Flor-
ida-based golf course design firm.
Whelchel played a key role in the
design and construction of Golden
Ocalain Ocala, Fla.; Buffalo Creek
Golf Coursein Ellenton, Fla.; Sands
Country Club in Atlantic City, N.J;
and other projects completed by
the Garl organization.

“David is a seasoned pro who
understands the golf business
frmm several perspectives,”
Hurdzan said in announcing the
appointment. “We believe he will
be an important contributor to our
business, and will complement our
existing group of design profes-
sionals.”

dedicated to improve communica-
tions and customer service. Be-
fore joining the Hogan Co., Robin-
son worked in product manage-
ment for Gearhart Industries.

Robinson earned a bachelor’s
degree in business administration
from the University of Oklahoma
and master’s degree in business
administration from Southern
Methodist University.
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Meeks joins Young
as vice president

Mike Young Designs/Turf
Mark Golf Services, Inc. of Wat-
kinsville, Ga., has hired Tracy
Meeksasitsvice president. Meeks
will oversee day-to-day operation
of the company’s golf course con-
struction projects, according to
President Mike Young.

Meeks has been the superinten-
dent at Berkeley Hills Country
ClubinNorcross, Ga., for five years
and was the assistant superinten-
dent for four years at Cherokee
Country Club in Atlanta.

Meeks was involved in building
a nine-hole addition to the
Cherokee’s 18-hole layout.

e

“Tracy’s technical knowledge,
combined with his practical expe-
rience, make him a perfect fit for
our organization,” Young said.
“Our goal is to design and build
golfcoursesthatnotonlylook good
and are fun to play, but are also
practical and economical to main-
tain.

"By hiring people who are turf
maintenance professionals, we can
guarantee a quality design backed
by solid agronomics.”

Meeks holds a bachelor’s de-
greein turfgrass maintenance from
the University of Georgia and is a
member of the Golf Course Super-

1990 CIBA-GEIGY Corporation, Turf and Ornamental Products, Box 18300, Greensboro, NC 27419, Always read and follow label dire

Tracy Meeks

intendents Association of Amer-
ica, Georgia Golf Course Superin-
tendents Association, Georgia
Turfgrass Association and National
Golf Foundation.

tions



Blackwolf Run
nabs Moorman

as head pro

PGA ClassAmember Jeffry Moor-
man, 35, has been named head golf
professionalat BlackwolfRun, acham-
pionship golf course in Kohler, Wis.

Moorman has 10 years experi-
ence in the golf industry, including
five years as a head golf pro and four
years as an assistant head pro at
several Midwest courses. He comes
to Blackwolf Run from Christmas
Lake Golf Club in Santa Claus, Ind.,
where he had been head golf profes-
sional for nearly four years. Moor-
manwasalso head pro at Maplecrest
Country Club in Goshen, Ind., and
assistant pro at Meridian Hills Coun-
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Jeffry Moorman

try Club in Indianapolis.
Moormanhasabachelor’sdegree

in general business administration

from Ball State University in Mun-

cie, Ind.

VanMiddlesworth
at Lake Aid

JohnVanMiddlesworth has
been named the national and
export salesmanager for Lake
Aid Systems. VanMiddles-
worth was previously the east-
ern regional sales manager.

VanMiddlesworth will be
responsible for a sales force
throughout the United States,
Canada, Europe and the Ori-
ent.

Lake Aid Systems manu-
factures and sells aeration
equipment for both wastewa-
ter and fresh-water applica-
tions, including wind-power
aerators

Elsewhere...

Anne C. Seiler has been pro-
moted to marketing manager with
Hale Irwin Golf Services, Inc. She
manages the marketing programs
for the firm’s golf course design
and development projects.

Birnie Whitlow and Paul
Syverson have joined Doug Sault
as associates in the golf clubhouse
architectural firm of William Zmis-
towski Associates based in Boul-
der, Colo. Syverson is the project
architect for Los Angeles Interna-
tional Golf Club and Whitlow was
the project manager for Golf Club
of Oklahoma and Marbella Golf
and Country Clubin San Juan Cap-
istrano, Calif.

Art Shepherd has been pro-

s AR

diseases.
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moted to Northern District man-
ager of Kubota Tractor Corp.’s
Central Division.For the pastthree
years, Shepherd served the Colo-
rado and New Mexico territories
as a Kubota regional sales man-
ager. Prior to joining Kubota, he
wasvice president of sales for Spray
Rite Manufacturing for four years.
Tom Gentile, principal of Gen-
tile Associates in Mission Viejo,
Calif., has announced that Rich-
ard W. Murray has joined his
firm in a partnership renamed
Gentile Murray Associates.Murray
has a bachelor’s degree in busi-
ness management and a 20year
career in sales and marketing, and
will expand the representation
throughout Southern California for
the firm.Drip Equipment. 3
Kevin Buchanan has joined
the staff at LABB Systems as prod-
uct support manager for TRIMS
Grounds Management Software
and will be responsible for organ-
izing product training seminars in
addition to providing technical
supportto TRIMS users. Buchanan
has a strong background in ac-
counting with special emphasis on
DOS, Lotus and WordPerfect.

ASGCA survey

Continued from page 26

you never know. It’s like a lottery
whether they will take interest and
show up at a hearing,” he added.

Repeated attempts to contact
COE national headquarters in
Washington, D.C., were unsuc-
cessful.

ButRod Howe, assistant project
manager with COE’s New Eng-
land Division, said manpower is a
national problem.

Howe said his region has “no
objection to developing up to the
limit of a wetland, or using the
wetland as an obstacle.”

“We are generally not all that
concerned with chemicals, solong
asthereisnotmuch phosphorous,”
he said, explaining that wetlands
are a natural cleanser.

Howe, who works in Maine and
New Hampshire, said delays usu-
ally occur when a project affects a
salt marsh and therefore its water-
fowl.

“If it is very complex,” he said,
“itcould take close toayear. That's
where it is very important to con-
tact the Corps right up front.”

Initiative

“Architectshave notdoneagood
job of explaining to regulatory
agencies, local boards and the
general public how golf courses
contribute to the quality of life,”
Maples said. “But we must go one
step further and work with the
EPA and COE to develop guide-
lines that will help the architect
prepare a plan that will be accept-
able without a great deal of revi-
sion.

“Key to that, of course, is having
national standards on such key
issues as wetland mitigation.”

He said good preliminary plans
must be prepared that are under-
standable to the laymen who siton
local boards.

“We must become allies, not ad-
versaries,” Maples said.
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P.J. Enterprises authorized
for dealership in ParCars

Columbia ParCar Corp. has authorized
P.J. Enterprises as its dealership for south-
ern Wisconsin, and Boone and Winnebago
counties in upper [llinois.

Bill Strohbusch, owner of P.J. Enterprises,
purchased this business two years ago, and
it has grown to include four full-time and
four part-time employees.

P.J. Enterprises is a full-service ParCar
dealer stocking an inventory of new and

used ParCars, offering a rental tournament
fleet, service to county fairs, parades, and
servicing courses and individuals.

Priorto his purchasing of P.J. Enterprises,
Strohbusch owned and managed a tempo-
rary help service, Terra Temporary Serv-
ices, from 1984 to 1988.

Strohbusch continues to own partof Terra

Temporary Services with his wife, Mary,

managing the business.
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Hyundai begins choosing
distributors for golf car

Golf Cars Ltd., a Sun City, Ariz., distribu-
tor of gas and electric golf cars and utility
vehicles, has become one of the first compa-
nies in the United States chosen to distrib-
ute the new Hyundai golf car.

“Our marketing research has identified
50 potential areas for us to pursue to distrib-
ute our productin the United States,” said K.
H. Um, senior manager/representative for
Hyundai Precision and Industries Co. Ltd.,
one of the major Hyundai Group compa-
nies. “We are carefully reviewing potential
distributors and currently have 20 in place.”

Jack Pohle, president of Golf Cars Ltd.,
felt the timing of the Hyundai introduction
was opportune considering the booming

Tested side by side with some of the best-known bentgrasses, Putter exhibited superior color and excellent growth habits.

Upright growth, and fine, consistent texture, give a true-line putting surface.

Putter, the world class
grass for world class

Putter was developed at the Puyal-
lup Research & Extension Center of
Washington State University by Dr.
Stan Brauen and Dr. Roy Goss. After
years of searching and hundreds of
tests looking for a superior creeping
bentgrass, Putter finally met Jacklin's
criteria for a superior variety.

The rich, dark, bluish-green color
is irresistible to every golfer. With ex-
cellent turf vigor, fine-leaf texture and
improved resistance to take-all patch
disease, Putter is exciting news for
golf course maintenance staffs. Qual-
ity features include a dwarf growth
habit and high-shoot density. It's
highly aggressive against Poa
annua.

For free information circle #128

Note the uniformity of Putter plants
in the center row as compared with
the wide variants within competing
varieties on either side of Putter.

LAWN

Another fine, quality-controlled product of

Jacklin Seed Company

W. 5300 Riverbend Avenue « Post Falls, Idaho 83854-9499
208/773-7581 800/635-8726 TWX 5107760582 Jacklin PFLS

Developed and tested by
Dr. Stan Brauen and Dr.
Roy Goss, Putter achieved
high ratings in overall turf
quality in tests for color,
density and improved resis-
tance to take-all patch dis-
ease at the Western Wash-
ington Puyallup Research
Station.

golf and retirement industries.

“We believe that the addition ofthe Hyun-
dai car to our fine existing line of products
will be an excellent augmentation that will
enable us to expand our marketing potential
and increase our business significantly,”
Pohle said. “The Hyundai golf car is a su-
perbly engineered product combining the
finest qualities of the best the market has to
offer in both the mechanical and cosmetic
aspects of the vehicles. The Korean-based
Hyundai Group, a giant industrial complex,
brings outstanding technology and produc-
tion skills to the golf car industry. We are
proud to represent them.”

According to Um, Hyundai saw the Ameri-
can boom in the golfindustry four years ago
and began initial design on a golf car. Hyun-
dai Precision and Industries Co. Ltd., a
manufacturer of heavy equipment and ma-
chinery, was a logical choice to pursue the
design because of related products in the
division and their engineering capabilities.

“At that time, Hyundai Precision wanted
to diversify into the consumer market,” said
Um. “We always thought that golf cars were
an interesting product and with the golf
industry being so active right now, we saw
this as an outstanding opportunity.”

Several hundred of the Hyundai golf cars
are in use in Korea and have also been
introduced in Europe, Australia and Guam.

Filtration Irrigation
formed as rep
for manufacturers

Filtration Irrigation & Fertigation Co. has
been formed as a manufacturers’ represen-
tative organization, it was announced by
President Jerome Gutman.

The Reseda, Calif., company was estab-
lished to provide distributors and dealers
the best available products from various
represented manufacturers as well as spe-
cialized service.

“FIF will optimize the best improved val-
ues for the needs of each customer,” Gut-
man said.

Until recently, Gutman had been presi-
dent of Amiad U.S.A., Inc., manufacturer of
filtration and fertigation equipment. He
organized and opened its U.S. sales and
marketing in 1981, expanding the company
nationally. Gutman holds and MBA degree
and is a graduate of the University of San
Francisco. The FIF office is located at 18155
Elkwood St., Reseda, Calif. 91335; 818-705-
0215.

Artistic Arborist
sole distributor

for injection items

Artistic Arborist, Inc. of Phoenix, Ariz.,
has become the sole distributor of the
Mauget Tree Injection products in New
Mexico. Since 1979, Artistic Arborist, Inc.
hasbeen the sole distributor of the products
in Nevada and Arizona.

The Mauget Tree Injection Process is a
method of injection used to correct nutri-
tional deficiencies or to control insects or
diseases of trees.

Established in 1978, Artistic Arborist, Inc.
is a plant health management company that
provides products and services nationwide
for government, public and private indus-
try. The company provides training for ar-
boricultural and landscape industries and
other interested individuals through educa-
tional seminars, consultation, diagnostic
services, lectures and training workshops.
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Research the prlorlty at DowEIanco s world HQ

DowElanco, facing “a more competitive
atmosphere thaneverbefore,”has “takenwing”
with groundbreaking on a $100-million world
headquarters in Indianapolis, Ind.

A joint venture of The Dow Chemical Co.’s
agricultural products department and Eli Lilly
and Co.’s plant science business, DowElanco
hopes a massive effort in research and devel-
opment of new pesticides, insecticides and
herbicides will maintain its position as one of
the largest agricultural products companiesin
the world.

Backing upits convictions, company leader-
ship under President and Chief Executive Offi-
cer John L. Hagaman made state-of-the-art
research laboratories acornerstone of the 325-
acre global headquarters.

Officials said a stronger research and devel-
opment organization is one of the main rea-
sons DowElanco was formed.

Both Dow and Lilly have strong track rec-
ords in research and development, but they
have tended to focus on different aspects of the
process, said Vice President of Research and
Development Perry Gehring.

Combiningtheirexpertiseintonewresearch
teams offers nearly limitless potential, he said.

More than 400 scientists and support staff
willmanthe 520,000-square-footresearchlabo-
ratoriesand 15greenhouses, expected to open
by the fall of 1992.

A 200,000-square-foot administrative build-
ing and 90,000-square-foot employee develop-
ment center will complete the complex, which
will house 1,000 employees. DowElanco’s en-
tire workforce is 2,800, supported by another
1,700 from the parent companies.

Speaking at June 5 groundbreaking cere-
monies attended by Gov. Evan Bayh and Indi-
anapolis Mayor William H. Hudnut III, Dow-
Elanco Vice President of Global Products Clay
Williams said, “We feel there are substantial
growth opportunities ... in all four of the major
globalregions we'reinvolved in, and especially
in Europe.”

Williams noted that DowElanco operates 11
manufacturing plants around the world and
conductsresearchand developmentfield trials
at 21 locations in the Northern and Southern
Hemispheres, “which gives us the opportunity
to test a product twice in any given year.”

Hagaman said virtually no overlap between

An architect'’s rendering of Dow-Elanco's planned headquarters in Indianapolis, Ind.

productlines allowed DowElanco, formed last
October, to hit the ground running.
While expecting to introduce one major

new product per year, it has 15 potential prod-
uctsin the “pipeline” in various stages of devel-
opment, he said.

The Timetable

e April 1989 — The Dow Chemical
Co. and Eli Lilly and Co. announce the
jointventure and signa Letter of Under-

standing.
* June 1989 — Joint venture transi-
tion teams are named.

e August 1989 — The DowElanco
global headquarters site is announced.

¢ October 1989— Joint venture clos-
ing is completed.

® June 1990 — Construction of new
global headquarters complex begins
with groundbreaking ceremonies in
Indianapolis.

® October 1992 — Scheduled com-
pletion of research laboratories.

' PLANTSTAR, INC

& Manufacture of High Grade
Liquid Fertilizer

& Customized Fertigation
Systems

& Bulk Transfer And Handling
Systems

1-800-277-STAR
404-769-TURF

PLANTSTAR, INC
PO BOX 304
Watkinsville Georgia
30677
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mowing in one proven unit.

consistent cutting speed.

and economy.

Compton, CA 90224-7020.

Membership has its advantages. Kubota
offers the most reliable mowing and verti-
cutting unit on earth —the Verti-Reel.

Built for total turf maintenance whether
you have golf courses, sports fields, sod
farms or commercial mowing applications,
the Verti-Reel provides verticutting and

Verticut 18 holes in less than a day.
Outcuts triplex mowers. Easy mowing/
verticutting head changeover. Power pack
mounted conveniently on tractor’s three-
point hitch. Direct drive hydraulics for

How your tractor performs can have a
significant impact on the efficiency of your
operations. Kubota excels with direct-
injection diesel engines in both the
M4030SU Turf Special and L3250F Turf
Special for greater power, performance

The advantages of Turf Club member-
ship are numerous. To find out more,
write Kubota Tractor Corp., PO. Box 7020-T,

For free information circle #131

«KUBOTA

Nothing like it on earth.
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President George Bush, right, presents
Jacobsen Textron President Robert Reid the
U.S. Commerce Department’s E Star Award
for outstanding export sales. At left during
the White House ceremony is Secretary of
Commerce Robert A. Mosbacher and in the
background is U.S. Trade Representative
Carla A. Hills. The E Star Award is given
only to companies that have previously won
the E Award, which Jacobsen received in
1974 for export sales of consumer lawn and
garden equipment. The company now makes
only professional turf equipment for golf
courses and other turf areas. Reid credited
an increased emphasis on overseas markets,
spearheaded by the firm’s International
Operations Department, and a strong
network of foreign distributors for making
the award possible.
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o%, EXCEL BRUSH WORKS, Inc.

an NGB

on every GREEN!

@ SAVES time . .. maintenance costs ... REDUCES
labor in top dressing operations - one man with
GREENSKEEPER BRUSH can do a greenin 10 - 15
minutes that takes 2 men one hour to do by hand

® Brushing before mowing provides more efficient
results . . . increases green speed
® Eliminates turf tear-out . . .
coverage . ..

improves aerator
reduces vertical cutting

$295%
Freight
Prepaid

Sturdy, durable welded galvanized frame

54" wide main brush. Two 24" extensions
fold for space-saving, convenient storage

Specially-designed brushes feature 4"
poly filament for longer service life

Overall 8-1/2' width provides broad greens coverage

Built-in weight trays accomodate standard 9” x 18" patio blocks
for additional weight, if desired

622 6th Ave./ Menominee, Ml 49858 / 1-800-862-7874 / FAX # 906-863-7752
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THE GREENS SENTINAL
Buy your insurance now!

B.H. SALES
P.O. BOX 3467
SANTA ROSA,CA 95402
(707) 823-2107

NEW MODELS:

Just bolt or clamp onto mower

YOU SPEND UPWARDS OF $16,000 to
buy a new greensmower, also thousands
of dollars each year to maintain it and
your golf greens and when you get that
hydraulic oil leak it means nothing.
Don't have your Pro or Greens Chairman
ask what happened!

Don't let this happen to your green!!
CLAIMS:

Alarm sounds with a loss of only three to five ounces of oil.
Uses a umqu c¥| patented ﬂoatmg chamber system
Allows for pitch and roll of greens.
Easily bolted or clamped into your hydraulic system.
Indicates when oil pump has air leak (aeration’of pump) on
suction side of pump. Air in oil causes float to drop on contact points.
Comes fully equipped to mount onto your mower.

FITS TORO, JAC., LESCO, &
LF-100 (7 to 14 oz.)

S RN
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Otterbine/Barebo
presents honors

Otterbine/Barebo Inc. presented several
awards at its annual distributor luncheon to
certain distributors for outstanding service
and performance throughout the year.

Aquatic Control of Seymour, Ind., was
named Service Center of the Year.

Chicago Turf & Irrigation was overall
Distributor of the Year, while Prato Verde of
Padova, Italy, was named International Dis-
tributor of the Year, a new award.

Cited for Outstanding Distributor Per-
formance for the first through fourth quar-
ters, respectively, were Hector Turfin Deer-
field Beach, Fla.; Turf Products Corp. of
Enfield, Conn.; Storr Tractor of Somerville,
N.J.; and Beckman Turf of Chesterfield,
Mo.

The highlight of the ceremony was

presentation of an award developed to
honor individuals who have made contribu-
tions above and beyond the call of duty. Paul
Deschamps of Storr Tractor, Inc. was the
first inductee.

RedMax signs on

Porter Brothers

Porter Brothers, Division of RSI Hold-
ings, Inc., has been named exclusive dis-
tributor for RedMax Products in North and
South Carolina. Porter Brothers, headquar-
tered in Shelby, N.C., is one of the largest
outdoor power and turf equipment distribu-
tors in the nation.

“This is an excellent fit for our company,”
said Chuck Bolt, president of Distribution,
RSI Holdings. “The RedMax line has appli-
cationsin both turfand outdoor power equip-
ment markets.”

Porter Brothers, founded in 1949, oper-
ates branch facilities in Hilton Head, Colum-
biaand Greenville, S.C.,and Virginia Beach,
Va. Branch facilities will be opened this year
in Myrtle Beach, S.C., and Raleigh and
Greensboro, N.C.

Golf Cars Ltd.
customizing cars

Golf Cars Ltd., a golf car distributor in
Sun City, Ariz., reports that it customizes
golf cars for the physically handicapped
and those with other on-or off-course needs.

The company said cars also can be
stretched to accommodate 12 passengers
or “souped up” to reach speeds of 24 mph.

Registrations
and labeling...

California has accepted registration of
Tempo 20 WP insecticide from Mobay
Corp. for use on home lawns and ornamen-
tals.

Tempo, a synthetic pyrethroid, controls
more than 40 turf and ornamental insects,
including aphids, armyworms, whiteflies,
thrips and ticks, with significantly less ac-
tive ingredient than standard insecticides,

Rhone-Poulenc Ag Co. has announced
EPA registration of several additions to the
CHIPCO 26019 WP fungicide label.

The product is now registered to control
necrotic ring spot. Necrotic ring spot, a =
recently identified component of the fusar-
ium blight complex, is a serious disease of
turfgrasses, especially Kentucky bluegrass.

Acclaim 1EC Herbicide has been la-
belled for use on bentgrass.

“Now Acclaim 1EC Herbicide may be
used to control crabgrass, goosegrass and
other grassy weeds in established fairway
bentgrass,” said Dr. Matt Mohoney,
Hoechst-Roussel Agri-Vet Co. field techni-
cal representative for the Northeast.
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‘Dictionary of Golf’ defines all you
would want to know from Ato Z

BY PETER BLAIS

Bob blocked the balata from the
bunker with the backscrew of his
baffie. Or was it his brassie? But
the banana ball burrowed into the
Blue gramawhere billbugs, barley
yellow dwarfs and blister smuts
blended.

Now, if you translated that bit o’
blarney you're either a golf fanatic
or you probably just bought “The
Dictionary of Golf,” a79-page hand-
book containing definitions of eve-
rything from abiotic disease to
Zoysia patch.

The book contains the defini-
tions of myriad grasses, their dis-
eases and insect problems as well
as words used for the game,
courses, equipment, scoring,
competitions and penalties.

Rutgers University academians
and golf buffs Spencer H. Davis,
Steven R. Langlois and Louis M.
Vasvary have more than 75 years
experience teaching superinten-
dents and researching golf course
problems.

They pooled their knowledge to
produce an entertaining diction-
ary that should help superinten-
dents, pros, greens committee
members and golfers better un-
derstand one another through a
common language.

Following the definition section
are easy-to-read appendices list-

Excel details
Hustler line of
rotary mowers

Excel Industries Inc. has re-
leased literature on the Hustler
line of rotary mowers.

The pocket-size brochure details
the professional features of all
models from the compact 251K
through the 640 Hillsider to the
Snow Track 440.

Also featured is the line of Hus-
tlerattachments such asthe Range
Wing, Hi-Lift BACVAC, Edger and
the complete line of snow removal
equipment as well as snow track
grooming accessories.

Contact Excel Industries, Inc.,
Box 7000, Hesston, Kansas 67062;
1-800-835-3260, in Kansas 1-800-
362-1049 or in Canada 1-316-327-
4911. Circle No. 252

Bridges topic
of catalog

De Bourgh Manufacturing,
Town & Country Bridges is offer-
ing a new 12-page catalog of pre-
engineered/pre-fabricated
bridges.

The catalog shows numerous
installationsincluding golfcourses.

De Bourgh offers Town & Coun-
try Bridges in single spans of 10 to
200 feet, widths from 4 to 12 feet
standard concentrated loading up
to 10,000 pounds.

For a free catalog, contact De
Bourgh Manufacturing Co., Town
& Country Bridges, 9300 James
Ave., South, Minneapolis, Minn.
55431; 800-328-8829. Circle No.
251

ing the common and scientific
names of common grasses,
turfgrass diseases and pathogens,
aswell as past winners, scores and
locations of the major men’s and
women’s professional tourna-
ments.

“The Dictionary of Golf” is avail-
able for $9.95 through pro shops
and book stores or for $10.95 from
Carlton Press, Inc., 11 West 32nd
Street, New York, N.Y. 10001.

Oh yeah.

Remember Bob?

Well, the poor guy pushed his
shot by delaying the rotation of his

wrists and hands (blocking). He
struck the ball, the cover of which
is made from the sap from of a
tropical tree (balata), with the
screw at the heel (backscrew) ofa
wooden club, either his 5wood
(baffie) or 2-wood (brassie).
Unfortunately, he sliced it (ba-
nana ball) into a semi-arid grass
(Blue grama) that was afflicted with
weevils (billbugs), a virus-caused
disease that yellows the blades
(barley yellow dwarf) and black,
elongate blisters with chlorotic
haloesontheleaves (blister smut).
Ah, but you knew that.
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NEW LITERATURE

Kit deals with bentgrass sod

Seed Research of Oregon has
developed an information kit for sod
growersinterestedin producinghigh-
quality creeping bentgrass sod.

Special requirementsforbentgrass
sod productioninclude drainage, root

zone mixes and other management
techniques after seed has emerged.
The kit deals with all aspects of pro-
duction. Contact Seed Research of
Oregon, P.O. Box 1416, Corvallis
Ore.97339. Circle No. 259

New RedMax line unveiled

RedMax has introduced its 1990,
24-page, fulHine product brochure.
The four-color brochure illustrates
RedMax outdoor power equipment.

New reciprocators, edgers and

portable gas-powered drills are in-
cluded.

Contact RedMax, P.O. Box 1545,
Norcross, Ga. 30093; 404-381-5150.
Circle No. 258

Issue
August

September
October
November

December

Reach 20,000

Decision Makers
at Every Golf Facility

in the Country

e Superintendents
e Green Chairmen
e General Managers

Feature
Turf Update:

e Architects
e Builders

e Directors of Golf

Target this audience with your advertising message in these upcoming
issues of Golf Course News:

Friday, July 20

Zoysiagrass sod; Seed Growers

Equipment Update:

Sweepers, Vacuums & Blowers

Equipment Update:

Irrigation & Pumping Stations

Special Report:

Friday, Oct. 19

Architects & Builders

Chemical Update: Herbicides

Call Charles von Brecht today
to schedule your advertising in
the newspaper of the golf x
course industry.

Closing Date

Friday, Aug. 17

Friday, Sept. 14

Friday, Nov. 16

GOLF (OURSE
VWS

7901 Fourth St. North, Suite 311, St. Petersburg, FL 33702 (813) 576-7077

For free information circle #112
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Airborne unveils lightning detectors

Airborne Research Associates
has begun marketing its M-01 and
P-1 lightning detectors that can
predict lightning strikes 15 to 20
minutes before they occur.

The hand-held, battery-operated
M-01 Intracloud Lightning Detec-
tor senses intracloud lightning
activity, thatis lightning from cloud
to cloud or within a single cloud.
Ninety percent of all lightning is
intracloud.

As thunderstorms develop, in-
tracloud lightning begins. The
human eye doesn’t see it during
daylight hours. But it does see
cloud-to-ground lightning that
occurs 10 to 20 minutes later.

Airborne M01

The M-01 detects the earlier in-
tracloud activity and can give a
superintendent a jump on getting
people safely off his course before
cloud-to-ground strikes, the type
that kill and injure many golfers,

spectators and golf course employ-
ees every year.

The P-1 Atmospheric Potential
Probe compliments the M-01,
searching forraised electrical fields
generated by thunderclouds that
can reach up to 10,000 volts per
meter. Installed on a clubhouse
and connected to a personal com-
puter with special software, it per-
mits a course official to monitor
thunderclouds within five miles.
Yellow warning and red alert lev-
elsdisplay information or can auto-
matically triggeralarms and sirens.

The M-01 and P-1 overcome
shortcomings of existing lightning
detection systems. According to

NEW PRODUCTS

Airborne, those shortcomings in-
clude:

¢ UU.S.Weather Bureau forecasts
are updated only every six to 12
hours based on information from
airports 30 to 100 miles apart. They
are not site specific.

e Radar is updated every 15 to
30 minutes. But radar tracks rain,
not clouds or lightning. Thus ra-
dar doesn’t provide up-to-the-min-
ute information on developing
thunderclouds.

e Lightning mapping systems
are of two types. The first is a

Introducing a new
pressure relief package

during peak summer months can
cause extreme soil compaction
which puts you under a lot of
pressure as well. How do you
maintain healthy turf without
interrupting play and spending a

small fortune?

You get Ryan’s new Solid Tine

Aeration Kit.

The Solid Tine Aeration Kit converts your

r
4

from Ryan.

NN

At $300, it’s just a drop in the bucket compared to the alternative.

The pressure of heavy traffic s

'
i

¥

supplemental aerator with

adjustable depths up to 3” and
variable spacing on the GA30. The
kits include holders and 1/4" solid
tines which easily mount in just
minutes. There’s no mess to clean
up after aeration. No hoses to drag
around. No high price to justify.

There’s really no reason not to

have one. Contact your Ryan dealer or call toll-

Ryan GA™30 or Greensaire® 24 to a

free 1-800-228-4444 for more information today.

RYAN

BUILT TO LAST

9097 Cushman, P.O. Box 82409, Lincoln, NE 68501
© Cushman Inc. 1990. A Ransomes Company
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national network relying on infor-
mation from stations hundreds of
miles apart that only track cloud-
to-ground lightning, not the more
useful intracloud variety. The sec-
ond is self-contained and can be
used at the course, but cannot de-
termine distances of lightning
strikes.

Using the M-01 to detect in-
tracloud lightning and P-1to deter-
mine the distance of lightning ac-
tivity “will insure a combined de-
tection capability providing the
maximumin lightning awareness,”
according to company literature.

The USGA invited Airborne to
assist in lightning detection at last
month’s U.S. Open at Medinah
(Tll.) Country Club. For the past
few months, Airborne has loaned
20 M-01 units to the United States
Golf Association, Professional
Golfers Association Tour, PGA
Senior Tour, Ladies Professional
Golf Association, PGA of America
and numerous other golf organiza-
tions and clubs.

PGA of America Director Ken
Lindsay served on the rules com-
mittee during May’s SEC Golf
Championship at Annandale Golf
Club in Jacksonville, Miss. He
monitored storm clouds that be-
gan showing up at mid-morning of
the second round.

“I am happy to report that your
equipment helped us determine
the righttime to suspend play (2:12
p.m.) and evacuate the golfers,”
Lindsay wrote. “By 2:30 everyone
was off of the golf course and at
2:37 the lightning began...”

The M-01 permitted officials to
extend Saturday’s play 10 to 15
minutes longer than they might
have otherwise and the device
seemed to calm players and
coaches, he added.

Both devices will be available by
mid-July, said Bergh. The P-1, in-
cluding computer. software and
electronics costs $12,500. The
hand-held M-01 is $300.

For more information contact
Airborne Research Associates,
Inc., 46 Kendall Common Rd.,
Weston, Mass. 02193 or call 617-
890-1588. Circle No. 301

Finn product
makes mixing
faster, easier

The 300-gallon capacity TL30 is
the newest addition to the line of
Finn Corporation Hydroseeders.

Designed with economy and
performance in mind, the skid-
mounted TL30 includes many fea-
tures unique to larger hydroseed-
ers.

Powered by a Briggs and Strat-
ton 18-hp gas engine, it has a cen-
trifugal pump and both a mechani-
cal paddle agitator and liquid recir-
culation for fast and easy mixing of
seed, fertilizer and fiber mulch.
Many options are available.

For more information contact
Finn Corporation, 9281 LeSaint
Drive, Fairfield, Ohio 45014 or call
513-874-2818. Circle No. 303
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Fibergrids improve
sub-grade soils

Fibergrids is a new development from
Synthetic Industries, Inc. for the treatment
and improvement of sub-grade soils.

Manufactured of engineered polypro-
pylenefiber, it combines with cement/flyash
and native soils to form an all-weather con-
struction platform.

This stabilizes active clay soil permitting
construction equipment to move and work
on job sites sooner.

Paving may begin earlier or later without
hindering traffic flow.

Fibergridsand otheradditivesare blended
into the soil with a stabilizer/mixer. The
resulting stabilized clay soils exhibit greater
load-carrying capacity and impermeability.

For more information contact Wayne
Freed, Construction Products Division,
Synthetic Industries, Inc., 4019 Industry
Drive, Chattanooga, Tenn. 37416 or call (615)
892-8080. Circle No. 302

Plant and insect
control made easy
with new software

Automata, Inc. has introduced a powerful
software program allowing rapid calcula-
tion of accumulated degree days. Develop-
ment stages may be predicted for both plants
and insects.

The degree-day option to Automata’s basic
data acquisition and control software calcu-
lates and stores hourly average tempera-
tures from any number of sensors in the
system.

With a few key strokes, the operator
selects start date along with lower and up-
per threshold temperatures for the target
insect or crop.

Any temperature data file may be reproc-
essed with a range of parameters to easily
develop a model if one is not available.

The degree-day package used in conjunc-
tion with Automata’s automated insect
counter is a powerful insect management
tool.

The degree day calculation is based on
real-time temperatures, more accurate than
averaging, triangulation or sine linear ap-
proximations.

For additional information call (916) 273-
0380. Circle No. 305

Smoke generators
check liner leaks

Easy-to-use, disposable smoke genera-
tors for testing the integrity of pond liners
during initial construction and post-installa-
tion trouble shooting are now available from
Superior Signal Co., Inc.

To conduct the test, smoke is forced with
a blower beneath the liner. Smoke genera-
tors are more reliable than visual detection
for locating leaks. They are an inexpensive
way to eliminate callbacks, significantly
reducing labor costs. They are ideal for
locating tears and leaks at overlap sections
and where pipes extend through the liner.

Superior smoke generators are also used
for testing repairs and transfer piping net-
works leading to secondary containment
areas.

Each unit is a compact 1-1/2-by-6 inches
and creates 40,000 cubic feet of smoke in a
three-minute cycle. The Superior 3C Smoke
Generator has single-wick construction. The
model W3C has a wick at each end for
tandem attachment (with supplied slide ties)
to generate smoke on a continuous basis for
as long as required.

For more information contact Superior
Signal Co., Inc. P.O. Box 96, Spotswood,
N.J. 08884. Circle No. 306

JULY 1990

Golf Course News 35

Golf Course

Marketplace

To reserve space in this section, call Simone Lewis, 813-576-7077

EMPLOYMENT

LANDSCAPE ARCHITECT
Progressive, well-established contracting
firm in Michigan seeking aggressive, self-
motivated indiv. to fill a Landscape Archi-
tect position within our company. Send
resume & salary requirements to:

DeAngelis Landscape Inc.

22425 Van Horn Rd.
Woodhaven, Ml 48183

SHAPERS WANTED

For project in Japan. Probable time frame
is early 1991 for 6-month period. Must
demonstrate experience on premier golf
courses designed by top golf course archi-
tects. Send resumes to:
International Golf Developments
P.O. Box 8415
Westerville, OH 43081-9998

GOLF COURSE CONSTRUCTION
MANAGER/SUPERINTENDENT
Excellent educational work background &
experience. Superb knowledge of allphases
of golf course construction management &
maintenance, incl. irrigation. Experience
includes that of golf course supt. & contrac-
tor. Willing to travel worldwide. Please
contact: Mark Sosnowitz, 21-H Weavers
Hill, Greenwich, CT 06831. (203) 531-

5110.

REPRESENTATIVES NEEDED
Independent Representatives needed in all
states. Commission sales on PathPaver™
Machine. Contact:

John Rhoades
Southern Concrete Pavers, Inc.
1-800-833-3014

BUSINESS
OPPORTUNITIES

9-HOLE EXECUTIVE COURSE
Plus 18-hole miniature golf on over 8 acres,
includes pro shop, equipment & 3 bdrm
older home. Located in Salem, Oregon.
$298,000.
Bev Wulf, Coldwell Banker
(503) 364-9596

ATTENTION INDUSTRY SUPPLIERS!
GCN'S August issue, featuring a
Turf Update on
Zoysiagrass sod & Seed Growers
closes on Friday, July 20th.

Call (813) 576-7077 to place your ad
TODAY!!!

EDUCATIONAL
OPPORTUNITIES

MOVE UP IN THE GREEN INDUSTRY
2year AAS degree program in Golf Course
Superintending, Irrigation Management,
Landscape Contracting & Park Supervi-
sion. Fully accredited, VA approved, ex-
panded learning facilities, new equipment.
Graduate job placement assistance avail-
able. For more information contact: Golf
Course Operations/Landscape Tech-
nology Dept., Western Texas College,
Snyder, TX 79549.

GRAYSON COLLEGE, Dennison, TX. 2-
year technical programin golf course & turf
grass management. 18-hole golf course
on campus. Dormitories, placement assis-
tance, financial aid & scholarships avail.
Contact: GCC, 6101 Grayson Dr., Denni-
son, TX, 75020. (214) 465-6030, ext. 253.

NEW
Golf Course &
Landscape Equipment Mechanic
Training Program
One year Certificate includes training in
Irrigation Repair, Maintenance & Trouble
Shooting; Engine & Hydraulic Systems
repair, Maintenance & Trouble Shooting;
Reel Grinding, Mower Service & Repair.
For info. contact: Mr. Mace McDaniel,
Golf Course Operations/Landscape
Technology Dept., Western Texas Col-
lege, Snyder, TX 79549.

INDUSTRY
INFORMATION

THOMAS R. WAIT
Inventor/developer of the:
* DonuTTrimmer Edging Blade
* Aqua-Quick Coupler
* LEVEL-EEZ Sprinkler Head Raising Kit
« Greens Encroachment Barrier
Announces that as of April 1, 1990 he is no
longer associated with Greenstate Inter-
national of Ft. Laud., FL. To contact Tom
or or for product information, call:

1-800-345-1960

FOR SALE

EQUIPMENT FOR SALE
FH-15 Fairway Mower. Hydraulic-driven
reels, 11-bladed. All units & reels 100%
rebuilt & ground. Tractor has brand new
engine. Mower doesn’t suit our needs.
Asking $15,000 (neg.)
Call (919) 626-0450

EQUIPMENT FOR SALE

Howard 5-gang reel mower with Roseman
8-blade reels. New $26,111, demonstrated
twice, available because we are discontinu-
ing turf dealership to manufacture KROMER
products — now $16,500.

KROMER CO.

(800) 373-0337

STOLON PLANTING SERVICE
We plant golf courses mechanically. From
Sod to planted Stolons in seconds.
FAST - ECONOMICAL - PROVEN
Call or write for brochure & specifications.
FLANNIGAN Stolon Planting Service
1467 Buena Vista Drive
Vista, CA 92083
(619)630-8910 - Fax (619)945-6783

POND LINERS
Buy direct from fabricator 20 & 30 mil. P.V.C.
Made to order. Under 20 cents per sq. ft.
Installation or supervision available. Call...
COLORADO LINING COMPANY
(303) 841-2022

PIPE LOCATOR
Inexpensive! Locates, traces under-
ground drain, water pipelines of clay,
PVC, ABS, steel, cement. Finds sprin-
klers, valves, clogs. Bloch & Co., Box
18058, Cleveland, OH 44118. (216) 371-
0979.

SUPERINTENDENTS WANTED!!

To try these new labor-saving devices:
» The “New Flymo™: The original Flymo is
back with a brand new look.
» “LEVEL-EEZ”: A unique kit that allows
you to raise Toro & Rain Bird sprinkler heads
in minutes with No Digging Required.
» “DonuTTrimmer Edging Blades”: Al-
lows you to edge bunkers, sprinkler heads,
yardage markers & cart paths in minutes.
» “Aqua-Quick”: Turns Toro & Rain Bird
valve-in-head sprinklersinto 1" water source
instantly.
To order, call:
Precision Small Engine Co.
Andy Masciarella, Distributor
1-800-345-1960

Thomas R. Wait
New Product Developer

BUILDING NEW GREENS?
Use the best material available for construc-
tion — CMplus. HIM, Inc. — serving over
235 Northeast golf courses. Call for samples
of TD 1000 topdressing blend, CMplus con-
struction blend, or brochure.
Harford Industrial Minerals, Inc.
(301) 679-9191
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CALENDAR

July

3-5 — Canadian Seed Trade Association
annual convention at the Prince Edward
Hotel in Charlottetown, Prince Edward Is-
land.

8-12 — Pacific Seedsmen’s Association
meeting at Harvey’s Casino in Lake Tahoe,
Nev.

11-12 — Alabama Seedsmen’s Associa-
tion annual convention at the Hilton Hotel in
Orange Beach, Ala. Contact Bob Burdett at
205-821-7440.

18-20 — Northern Seedsmen’s Associa-
tion summer meeting in Winnipeg, Mani-
toba.

22-24 — North Carolina Seedsmen’s As-
sociation annual convention at the Sheraton
Resort and Convention Center in Atlantic
Beach, N.C. Contact Hortense Dilday at
919-782-3673.

25-27 — American Sod Producers
Association’s Summer Convention and Field
Days in Ottawa, Ontario, Canada. Firms will
be invited to demonstrate their equipment
or exhibit their static displays during two
days at the Manderley Farm in Kemptville.
Contact ASPA, 1855 Hicks Road, Rolling
Meadows, Il1. 60008; 708-705-9898.

August

1— University of Georgia Turfgrass Field
Day at Griffin, Ga. Contact Dr. Gil Landry or
Dr. Tim Murphy at 404-228-7300.6

9 — Rutgers Turfgrass Research Field
Day at the Turfcenter, Ryders Lane, Cook
College, New Brunswick, N.J. Contact Dr.
Henry W. Indyk, Crop Science Department,
Cook College, telephone 201-932-9453.

16-17 — South Dakota Seed Trade Asso-
ciation annual meeting at the South Dakota
State Game Lodge in Custer (S.D.) State
Park.

25-Sept. 10 — Asia Horticultural Tour of
Thailand, Hong Kong and Japan. Contact
the Professional Plant Growers Association
at 517-694-7700.

September

4-6 —The Institute of Groundsmanship’s
Sports & Leisure World Trade Exhibition at
the East of England Showground in Peter-
borough, Cambridgeshire, United Kingdom.
Formoreinformation contact Milton Keynes
at The Institute of Groundsmanship, 19-23
Church St., The Agora, Wolverton, Buck-
inghamshire MK12 5LG; telephone 0908-
312511.

18 — Professional Turfgrass Field Day,
sponsored by the Metropolitan Golf Course
Superintendents Association, aat Westch-
ester Country Club in Rye, N.Y. Rain date is
Sept. 19. Contact Bob Lippman at 914-248-
7476 or Byron Johnson at 201-473-3393.

18-19—Virginia Tech Turfgrass Research
Field Days at the Virginia Tech Turfgrass
Research Center in Blacksburg, Va. Con-
tact John R. Hall III, professor and Exten-
sion agronomist, at Department of Crop and
Soil Environmental Sciences, 424 Smyth
Hall, Blacksburg, Va. 24061-0403; 703-231-
9736.

27-19 — Golf Collectors Society’s 20th
annual meeting, including a private auction
and two-day public trade show, in Birming-
ham, Ala. Highlights include a members-
only reception at the Alabama Sports Hall of
Fame and the Hickory Hackers 18-hole tour-
nament, with players using only wood-
shafted clubs and wearing 1900s-style at-
tire. Contact Bob Tidwell at 205-328-3885.

30-Oct. 3 — Florida Turfgrass Associa-
tion Annual Conference and Show — “the
largest warm season turfgrass trade showin
the Southeast” — at the Orange County
Convention Center in Orlando. Workshops
and seminars will cover environmental
regualtions, enforcement policies, biologi-
cal control programs and advanced turf
management practices; and the IFAS Re-
search Update program of the University of
Florida will present current facts for the
turfgrass industry from the last year of re-

Continued on page 36
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Pennsylvania Grown PENNCROSS

BENTGRASS SOD

CALL 800-USA-TURF (872-8873) or 717-898-5000

e &N <

P S 50 ) - S
Golf Gart Storage
SECURE @ FIREPROOF @ MAINTENANCE FREE

TURNKEY SETUP OR DELIVERY NATIONWIDE

1-800-289-8827

100 WEST ASHE STREET, JOHNSON CITY, TENNESSEE 37601 (615)926-1470

For free information circle #147

Clearly Affordable
Two-Way Radios ,

By Motorola Radius

® LOW COST: RADIOS START AT $235.00 ‘
® UP TO THREE-YEAR WARRANTY :
® IMMEDIATE DELIVERY .‘
= TRADE-INS ACCEPTED ‘
® FREE TWO-WEEK TRIAL

® VARIABLE POWER MODELS AVAILABLE

1-800-527-1670

*Actual trade-in allowance depends on mike and model of unit being traded in

PAGECOV

Page-Com, Inc. 10935 Aider Circle, Dallas, Texas 75238 (214) 348-0382

For free information circle #144

Accu-gage is a precision
measuring instrument for
making highly accurate ‘
height-of-cut adjustments
on greensmowers or other
precision mowers.

—FEATURES—

¢ Adjustments can be made with the gage on the mower. Simply read the gage
while turning the adjusting knob.

¢ Measurements are made at the front edge of the bedknife regardless of
bedknife wear.

* Eliminates the inaccurate “‘feel’’ method of old-type adjusting bars.
* Available in 15", 18" and 24" bars.

For more information on this and other precision tools call Toll Free
1-800-253-2112 / In Michigan call Collect: 313-429-9571

PRECISION TOOL PRODUCTS CO. 7
For free information circle #148

Church Rd. e Saline, MI 4

THIS IDEA REALLY STACKS UP
=

Whether it’s a trash container or a
| holder for a water container, the
} lockable DUBicle CUBible just needs to
be up-ended. For this stackable idea
and other innovative ideas, contact
your local golf course distributor.

Ask Your Golf Course Distributor for
INNOVATIVE MAINTENANCE PRODUCTS

™" Master of the [inks

PO. Box 52 * Lombard, IL 60148-0052
(708) 627-8379 (MASTERY)

For free information circle #151

% 140 ﬁkﬁ%%%

$7.50 EACH, POSTPAID IN U.S.A.
High Density Polyethylene with U.V. Inhibitors to Preserve
Color and Prevent Deterioration.

Free Sample Upon Request.
Using a Touch Tone Phone Call:

1-800-824-9029 7. 753

GOLF 2000 CORPORATION
9842 HIBERT STREET, SAN DIEGO, CALIFORNIA 92131

For free information circle #155

N Ew Introducing
g GROOMER-GAGE

GAGE. . | .is a precision measuring in-
strument for accurately setting the desired
grooming depth on groomer or verticutter
units.

For more information on this and other precision tools call Toll Free:
1-800-253-2112 / In Michigan call Collect: 313-429-9571

PRECISION TOOL PRODUCTS CO. 7836 Bethel Church Rd. * Saline, MI 48176
For free information circle #152

NEW ROPE-LOC™

Finally, a rope and stake system that works!
Simple but unique. . . the ROPE-LOC system
eliminates annoying or unsightly rope
failures. Simple, clean, durable —
ROPE-LOC stakes are made
of 3/8" steel and
finished in
attractive

coating.

As shown in the blow-up,
rope is securely ‘‘wedged’’ in place.
Call for a special introd
1-800-253-2112/In

PRECISION TOOL PRODUCTS CO. » 7836 hurch Rd. » Saline, M1 48176
For free information circle #156
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ENGRAVED YARDAGE

LABELS
FOR SPRINKLER HEADS

* Bright colors 165
e Fasteners included

¢ Orders quickly shipped UPS

1-800-284-YARD

THE YARD EDGE GOLF CO.
PO. Box 13159 Wichita, KS 67213

For free information circle #145

CALL
FOR FREE
SAMPLE KIT

FLYMO

¢ NEW 1990 GCT 20

¢ EXCLUSIVE FLYMO
DISTRIBUTOR

PRECISION
SMALL ENGINE CO.

FOR MORE DETAILS
CALL 1-800-345-1960 OR (305) 974-1960

SCHIPPER & CO

Wholesale Bulbgrowers and Expm
1616ZG Hoogkarspel Holland

USA Address: P. 0. 236, Haddonﬁeld NJ 08033
Toll Free: 1 800 -TPP -TOES or 1 800-877- 8637

"Our Roots Are Bulbs"

For free information circle #146

GOLF COURSE
RADIOS

Molorotla

2 WAY RADIO
PORTABLE FM
POCKET SIZE
GOLF COURSE
ORGANIZATION
$235.00
Radiyy Mail Order Pricing...

for details

call (800)
Jim Martin 523-0625
2 YR. WARRANTY FREE DEMO

WAREHOUSE RADIO

602 Third, Columbus, IN 47201

POCKET SIZE 12 OZ.

For free information circle #149

Nationwide delivery o Iustallin less Lo hours

gl pres

<. CONTINENTAL
—————=BRIDGE

Route 5, Box 178, Alexandria, MN 56308 « (612) 852-7500

Thousands in use.
Built to last.
ponsor Member

) B01041812)

For free information circle #150

- GOLF COURSE MARKERS

Distinctive ® High Quality
Low Cost ® Low Maintenance
Dlstnbutor Discounts .

@ ouT- F-BOUNDS MARKERS :

© YARDAGE MARKERS

- @ GROUND UNDER REPAIR MARKERS
@ TEE MARKERS -

@ HAZARD MARKERS

For free information circle #153

*INDERSON

MTRUI\‘IEIIT
& supply co.

INCLUDES:
2 Radios
2 WEEK 2 Holsters
FREETRIAL 2 Charging Systems
MADE IN THE USA
i 800-333-6212
~ 1850 Kimball Rd. S.E., Canton, OH 44707
For free information circle #157

‘3395

willadsen scale models

Custom Models
for the
Golf Industry

555 whitehall street sw.
atlonta, ga. 30303  (404) 6581704

For free information circle #158

Golf Course News 37

Continued from page 35

search. Call 407-898-6721 for more informa-
tion.

30-Oct. 4 — Professional Plant Growers
Association annual conference at the Marri-
ott City Center Hotel in Denver, Colo. Con-
tact the Professional Plant Growers Asso-
ciation at 517-694-7700.

October

23-26 — BGIA golf trade exhibition in
Birmingham, England. For more informa-
tion call 0903-883381.

28-Nov. 1 — The 11th Annual Interna-
tional Irrigation Exposition and 3rd National
Irrigation Symposium, presented jointly by
The Irrigation Association and the Ameri-
can Society of Agricultural Engineers, at
Phoenix, Ariz. Contact Lisa Brownell-Pierce
at The Irrigation Association, 1911 North
Fort Myer Drive, Suite 1009, Arlington, Va.
22209-1630; 703-524-1200.

29-31 — West Virginia Golf Course Su-
perintendents’ Association’s first annual turf
conference at Cedar Lakes Conference
Center near Ripley, W.Va. The conference
will include equipment and product demon-
strations and educational programs. Con-
tact John C. Cummings at Berry Hills Coun-
try Club in Charleston, W.Va.

November

3 — American Seed Trade Association
Lawn Seed Conference at Crown Center in
Kansas City, Mo. Contact the ASTA at Suite
964, Executive Building, 1030 15th St., N.W._,
Washington, D.C. 20005; 202-223-4080.

3-6 — Western Seedsmen’s Association
convention at Crown Center in Kansas City,

0.

12-14 — Golf Summit 90, the third in a
series of industry strategic planning meet-
ings, at Marriott’s Desert Springs Resort
and Spa in Palm Springs, Calif. Coordinated
by the National Golf Foundation, the sum-
mit will focus on the progress made in the
programs of the Strategic Plan for the
Growth of Golf, first introduced by the NGF
in 1988. Contact the NGF, 1150 South U.S.
Highway One, Jupiter, Fla. 33477; 407-744-
6006.

28-30 — Second Golf Course Europe, an
international exhibition and conference on
the design, construction and maintenance
of golf courses and golf club management,
at Le Parc des Expositions in du Bourget,
Paris, France. Contact Ellen MacGillavry at
Expoconsult, Industrieweg 54, P.O. Box 200,
3600 AE Maarssen, Holland; 03465-73777.

December

4-6 — North Central Turfgrass Exposi-
tion at the Ramada Renaissance Hotel and
Prairie Convention Center in Springfield,
I1l., including educational sessions and ex-
hibits by more than 90 turf industry suppli-
ers. Contact Illinois Turfgrass Foundation
at 312-644-0828.

10-12 — 21st Annual Georgia Turfgrass
Conference and Trade Show at the Hyatt
Atlanta Airport. Contact Karen Lavender at
912-681-5189 or Esther White at 404-447-
4985.

12-14 —Second Annual Pacific Coast Turf
and Landscape Conference and Trade Show
at the Washington State Convention and
Trade Center in Seattle, Wash. The confer-
ence and show are sponsored by the West-
ern Washington Golf Course Superinten-
dents Association and Jones and Associ-
ates. Contact Jones and Associates, Park
Center, Suite 200, N. 908 Howard St.,
Spokane, Wash. 99201-2261; 509-327-5904.

January 1991

14-17 — 31st Virginia Turfgrass Confer-
ence and Trade Show at the Richmond
Centre and Marriott Hotel. Contact Ran-
deen Tharp at 804-340-3473.

17-19 — 1991 Mid-America Horticultural
Trade Show at the Hyatt Regency Chicago.
Sponsored by the Illinois Nurserymen’s
Association, Illinois Landscape Contractors
Association, and Wisconsin Landscape
Federation, the show is endorsed by the
Indiana Association of Nurserymen and the
Iowa Nurserymen’s Association. Contact
Mid-Am Trade Show, 1000 N. Rand Road,
Suite 214, Wauconda, Ill. 60084; 708-526-
2010.
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Making a super’s

BY MIKE RILEY

Most superintendents dream of owning a
golf course.

Like my peers, I shared that vision. At
times it seemed an obsession.

I searched the farthest and coldest re-
gions of the Earth for anything resembling a
golf course. The farther into the boondocks
I looked, the more affordable courses be-
came. But even there, the required capital
was beyond my means.

Though I didn’t realize it at the time, my
dream started to become reality in Decem-
ber 1978, when I became superintendent at
Larch Tree Golf Club in Trotwood, Ohio,
near Dayton.

Larch Tree is an 18-hole, championship
course designed by Michael Hurdzan. It
opened in 1973 with the goal of becoming
the area’s premier facility.

Unfortunately, with the faltering econ-
omy and demise of a nearby planned com-
munity, the club never established itself.
The financially troubled savings and loan
that bankrolled Larch Tree received virtu-
ally no principal or interest payments from
1975-79.

With no golf course management exper-
tise, and no prospective buyers, the bank
carried the operation as best it could. In
1980, the S&L reached agreement with the
Montgomery County Board of Commission-
ers to lease the facility to the county for one
year. Meanwhile, the county sought a 50-
percent matching grant from the Ohio De-
partment of Natural Resources to acquire
the golf course for $1.2 million, the amount
of principal and accrued interest at that
time.

The agreement allowed the bank to fore-
close on the property and turn it over to the
county. But the course had operated on a
shoestring budget, with no capital improve-
ments or new equipment, for the previous
five years.

With the private club now defunct, I ac-
cepted a one-year contract as superinten-
dent, with the stipulation that once the county
acquired the facility, I would become a full-

dream come true _

Ih.
s

Mike Riley at his golf course.

time employee.

Unfortunately for the county, the match-
ing state grants that made the purchase
feasible were dwindling. With money un-
available in 1980, the countyleased the prop-
erty for another year and re-applied for state
funds. Denied again, the process was re-
peated yearly through 1984.

Meanwhile, I was in the unenviable posi-
tion of trying to maintain and improve the
course with 10-year-old equipment in vary-
ing degrees of disrepair. Acquiring even the
most essential piece of machinery was im-
possible since Ohio law forbid government
agencies from making capital improvements
orpurchasing equipmentinaleasehold situ-
ation.

As a superintendent without adequate
physical resources, I felt my reputation slip-
ping completely out of my control.

I was able to do something. Promoted in
1982 to superintendent of parks with re-
sponsibility for the course, 13 parks and
more than 800 acres, I was able tore-allocate
maintenance equipment to slow the golf
course’s deterioration. Still, itwasn’t enough.

But behind every dark cloud is a silver
lining, and mine was about to poke through.

At the end of 1984, the County Commis-
sion made a final, token offer to buy the
facility, while indicating it was not inter-
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ested in any further lease arrangement. I
told the bankitwas not necessarily up against
the wall with no choice but to accept the
county’s offer. I said  was willing and able to
operate the facility with little financial assis-
tance.

A few weeks later, bank officials came
back with an offer I couldn’t believe, let
alone refuse. I would be an employee of the
bank, operating the golf course autono-
mously for the next six years. The bank
would finance needed improvements and
equipment.

And, mostimportantly, they offered to let
me buy the course anytime within those six
years, with 50 percent of the net cash flow to
that point applied as a down payment toward
a pre-determined purchase price.

Despite my good fortune, I realized the
hardest part was yet to come. Though just
five years ago, 1985 was a different era than
today’s golf boom. Most people thought I
was crazy to give up a secure government
position to take on such a task. Annual
revenues were less than $250,000, hardly
enough to accumulate much of a down pay-
ment and certainly insufficient to retire the
kind of debt I was facing.

I developed a five-year improvement plan
designed to achieve an appraised value any
bank would find attractive and maximizing
net cash flow. With $125,00 in capital im-
provement money, we remodeled every
building using retired, former employees.
Virtually every piece of maintenance equip-
ment was replaced at a cost of $100,000.

The result?

From 1985-1989 annual revenues jumped
to $650,000, a 160-percent increase.

By this time, the Federal Savings and
Loan Insurance Corp. had assumed control
of the bank because of the golf course and a
speculative apartment complex the bank
financed that had gone sour. The golfcourse
was now an enticement, wooing potential
buyers of the S&L with an asset that could
provide an influx of cash if I exercised my
option.

In 1989, four years into our agreement,

FAIRWAY CART PATHS NOW FEASIBLE

Euclid’s axiom about the shortest distance between two points is ignored when cart paths are placed
well into the rough. The reason for this is that golf balls take lively, erratic bounces off of concrete or
asphalt paths and their presence in the fairway would alter the game.

Now this can change! GOLF 2000 CORPORATION has developed cart path pavers that allow healthy
grass to grow through them and look just like the adjacent turf. The gridwork within the paver is fine
enough so that golf balls take a regular straight bounce. Balls coming to rest on the cart path follow
USGA Rule 24-2. Now cart paths can go anywhere in the fairway or rough, following a good design,
without materially changing the game.

it

e ———

Our 1 sq. ft. pavers are made of high density polyethylene with U.V. inhibitors to enhance durability.
Their color is grass green and they make an attractive pavement even without grass growing through
them. They sell for $2.20/sq. ft., delivered free in the U.S.A. Free sample upon request.

Using a Touch Tone Phone Call:

1-800-824-9029

Wait for Tone - Press 753

GOLF 2000 CORPORATION, 9842 Hibert Street, San Diego, California 92131

For free information circle #135

the S&L I was dealing with was taken over
by a large, West Coast bank. As the golf
gods would have it, the new bank was not
interested in remaining my partner for an-
other two years.

The bank immediately offered to re-nego-
tiate my contract, enabling me to obtain the
necessary financing. The net result was a
$175,000 reduction in the purchase price
plus an attractive buyout of my employment
contract that served as my down payment.

On Sept. 14, I exercised my option to
purchase Larch Tree Golf Course.

The naysayers, who once characterized
me as crazy, now say it was mostly luck. Not
believing in luck, I prefer to think of the last
10 years as a long and winding road that
brought me to a point where my education,
experience, persistence and dreams have
come together.
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Gold Canyon Golf Club and Resort

THE THREE BEST DRIVES
INGOLF TODAY.

For nearly two decades, Melex golf cars
have been out-driving the competition, in com-
fort as well as performance. Now the Melex line
1s a threesome, making Melex the natural choice
forany course.

At the top of the line is the Model 412. Its
sleek aerodynamic design gives it sportscar-like
styling, while a state-of-the-art speed control
system allows the motor to draw only the power
it needs at any given speed. The result is a far
smoother ride,25% more range on a single charge,
and extended battery life.

The Model 252 and the 3-wheel 152 have

proven themselves to be reliable drives for many
thousands of golfers. Both models feature a brake
system that’s virtually maintenance-free, an
efficient, economical electrical system, and super-
strong front suspension.

All Melex golf cars offer the competition’s
“luxury options” as standard features. These are
the little touches that keep your golfers happy.
Bestof all, Melex golf

cars are built todrive
for distance. They’re
alasting investment,

year after year. Were GoingThe Distance.

Melex USA, Inc., 1221 Front Street, Raleigh, NC 27609, 919/828-7645, Toll Free Outside NC 1-800-334-8665, Telex 825868, FAX 919/834-7290
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Certain death for
the dinosaurs.

The new Jacobsen Tri-King 1684D makes heavy
cumbersome 84" mowers things of the past.

Jacobsen ushers in a new age in heavy-duty 84"
triplex mowing with a truly lightweight, highly
maneuverable package. So now you can say goodbye
for good to those costly, one-ton monsters the
competition turns out.

Lightweight and compact, this agile, rear-wheel steering
machine maneuvers around trees and other obstacles

in a hurry. A foot-controlled hydraulic lift with automatic
reel shutoff makes cross-cutting fairways and striping
sports fields quick and easy. Plus, the wide 10” overhang
simplifies trimming around traps, while optional on-
demand 3-wheel drive smoothes out tough hills. And
the Jacobsen Tri-King maintains a productive mowing
speed in 3-wheel drive, so it trims
circles around bulky, sluggish would-
be competitors.

Simple, cool-running hydraulics
deliver exceptional control of cutting

JACOBSEN

frequency. This smooth, consistent power and a
choice of 5- or 10-blade fixed or floating reels produce
a uniform, carpet-like cut — even in dense, wet grass.
Unlike heavier competitors, the 1684D's balanced, light-
weight design and wide tires minimize turf compaction.
And optional easy-on/easy-off grass catchers make
clean-up a breeze.

A liquid-cooled 16.5 hp diesel provides plenty of power with
longer life, simpler maintenance and better fuel economy.

Or choose the 1671D, a unique, durable 71" triplex with
all the same quality features of the 1684D. Yet smaller
reels cleanly cut tricky undulating terrain and those really
tight spots.

Don't be saddled with a dinosaur of a triplex when you
can have the advanced new 1684D. Ask your Jacobsen
distributor for a demonstration today.
Attractive lease and finance plans
available.

Jacobsen Division of Textron Inc.,
Racine, W| 53403.

Jacobsen Division of Textron Inc.
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