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Golf Course News will arrive quicker

Happy New Year. Our firstever
January issue begins the year with a
very healthy listifreaders and adver-
tising clientele. A recent direct mail

golf course builders and golf com-
munity developers plan correctly —
itcan mean higher revenues at their
facilities.

If a golfing facility can draw an

apart.
The term “golf widow” is not an

industry. Sixty-five advertising clients
contracted for over 40 advertising
pages in this issue. What does this
mean to you?

The center will include a fully
lighted par3course,completeheated
or cooled driving range with landing
greens, miniature golf course and a
huge green that will serve as an 18

Golf Unlimited hopes to build
similar facilities elsewhere.

tion increase will allow us to mail via
2nd class rather than 3rd, which will
seed thedelivery time of Golf Course
News to you, offering news of the

insert which will guide you through
the Orlando Convention Centerwith
ease.

All in all, I think you are in for an

Cayman ball courses, the brainchild
of Jack Nicklaus, equalize good and
average golfersand couldmeanmore
families playing together. Architect

ment.
Meanwhile, the burgeoning num-

Euh:':::g = Brecht campaign has increased our direct- It means we will continuetobuild  industry even quicker. interesting and information-filled
request circulation to over 10,000 0of on our success and improve our You'llseeevidenceofourincreased  period with Golf Course News, and 1
Editorial Director our 20,000 total distribution. publicationwitheveryissuewithour  editorial focus in this issue with the ~ wish you the best year ever.
Brook Taliaferro Asyouwillsee, thisissueincludes  addedresources. Wehavelaidplans =~ GCSAA show information provided Sincerely
a list of prestigious products and for furthering the development of inan easy-reading format. The Feb- Charles E. von Brecht
mg Ehﬂhl‘ services fromawide spectrumofthe  our editorial features. The circula- ruaryissue planisto offera“pull-out” Publisher
slie S
T T Stronger families,
Peter Blais -
S stronger industry
Vern Putney
Editorial Adviser BY MARK LESLIE . . kids. Lunch and drinks — count off miniature golf courses, teaching fa-  drenwho, inturn, can playjustnineif
James McLoughlin A number of Americans in the another hour or two. cilities, golf arcade and snack bar. 18istoo much.
golf industry have been traveling to Whenday dawnson Sunday: ditto. Example 3: Jim McLoughlin of Managers of these communities
Traffic Manager Europe, exporting their knowledge ~ Some simple yet innovative proj  The McLoughlin Group in Pleas-  can organize family events, creating
Joline A. Violette and cashing in on their talent. ectsaround the countrywillhelpthe ~ antville, N.Y., a consultant to golf healthy family as well as community
Meanwhile,weinthe UnitedStates ~ situation. Others by their very na-  course developers, is reporting suc-  ties. Marketing can be a major force
Circulation Manager can learn one major lesson fromthe  ture will surely bring many families  cess with this idea: Next the club-  for change, treating golf as a social
Tori Turpin Europeans: Keep the family strong.  together. housesetaside 20acresforadouble- happening for the entire family and
e ~ Speakers at Golf Course Europe Example 1: GolfUnlimited'sLake  ended driving range surrounded by ~ tournaments as family outings: fa-
GoEd'lth.olurse N mW_estGermanylastfal]sp(_)keat?ogt Under _Hnl] Golf Center (see page 1  threeholes—apar3,par4andpar5 ther-son,mother-daughter, husband-
PO Box 997 tht‘.lmpOITAI.ICe of th'e. family unitin  story) in Orlfando, Fla, was formu-  — that are not part of the 18. Make  wife, father-daughter, brother-sister;
38 Lafayette Street their coumneg Families there actu- late;d on ll}e idea of drawing on the  those holes the best in the facility, the possibilities are lengthy.
Yarmouth, ME 04096 ally spend leisure time together. entirefamily. OwnerJackIrwinsaid, McLoughlin suggests, adding that Shifts in societal makeup, such as
(207) 846-0600 Sound like America 30 or 40 years  “Dad can bring the kids out and  while some members of the family  the aging of the population, make
~ ago? teach them or let them play mini- practice off the tees, the others are  golf a game that can evenly place
Advertising Office That family bond not only trans-  ature golf while he and his wife are  nearbyplayingthosethreeextraholes. ' grandfather and grandson together
National Sales: lates into a better society but — if  playing.” Example 4: Modified distanceor  inatwosome.

Sir Henry Cotton wanted a string
ofnine-holers, economically builtand
maintained, so that young golfers
could learn the rudiments of play

Golf Course News Bill Amick of Daytona Beach, Fla.,is  andtheetiquette ofthe game. Al hail

7901 Fourth St. North entire family to a course instead of  hole putting “course.” a major proponent of the Cayman thatidea!

Suite 311 just Dad, or Mom and Dad for that The par 3 layout is short enough  courses. The National Golf Foundation for

St. Petershurg, FL 33702 matter, the profits can soar: bothfor  so that the whole family can play it Example 5: Pitchandputcourses  four years has declared a Family

(813) 576-7077 the family and the facility. together yet challenge the adults. offer wonderful opportunities for Golf Weekin the summer to encour-
Overtheyearsinthe UnitedStates,  And Irwin plans to offer beginners’ parentstotake theirchildrenouttoa  age golfers to share the experience

West Coast Sales all too often golf has pulled families  instruction. learning — and family — environ-  with family members. Good going.

I'll never forget the “sign-off” of a
sports show I watched while grow-

Sl;lstfx:éi(l)es CA 90015 unfounded term. Example 2:InPanamaCity,Fla.,, ber of “golf course communities” ingup.

©13)7 46-882)0 “Golf orphans” was never coined ~ Bay Point Yacht and Country Club  should strengthen families by the Maine outdoorsman Bud Leavitt
but could be in many families. It's  expects this year to complete asimi-  very nature of the communities — would end each show with this re-

S R I S Saturday and Dad’s off to the golf lar “family golf center,” featuring a  residents live where they golf. No frain: “Thefamily that plays together

Publishers of specialized business and course. Eighteen holes equals four ~ 58teelighteddriving,allweathertees, moretraveltimeawayfromfamily.A andprays together, stays together.”

consumer magazines to five hours away from wife and a large putting area, two 18hole better chance to take along the chil- Truer words were never spoken.
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Golf Course News is published 12
times a year by United Publica-
tions, Inc., PO Box 997, 38 Lafay-
ette Street, Yarmouth, ME 04096.
The newspaperis distributed with-
outcharge to qualified golf course
superintendents, greens commit-
tee chairmen, club presidentsand
| owners, aswellas golf course build-

ers, developers and architects.
| Correspondence should be ad-
l dressed to Golf Course News, P.O.
| Box 997, Yarmouth, ME 04096

Combmed engineering w1th the aesthetlcs
for greater versatility....

For more than 50 years, UNIT

: STRUCTURES, Inc. has been
‘ designing and manufacturing laminated

o Complete Prefabricated Packages

e Ready for Fast Erection

e Highest Quality-Rigorous Inspection

o 2 Strategically Located Plants
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o Direct Distribution
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wood structures from multi-million
dollar buildings to park shelters and
bridges ...earning the reputation as
“The Best of the Best”’.

FOR MORE INFORMATION CALL

1-800-777-UNIT
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Morrisville, N.C. 27560

The pioneer and leader in structural wood systems since 1934.
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