
ON THE MOVE 
Craw named golf 
sales head at Hunter 

Hunter Industries of San Mar-
cos, Calif., has appointed Gard 
Craw its golf sales manager to head 
up the sprinkler manufacturer's 
newly instituted Golf Division, 
according to general sales man-
ager Chuck Huston. 

Craw will oversee product de-
velopment and worldwide sales as 
well as set up a new golf products 
distribution network. 

"Hunter Industries is entering 
the golf market with a line of sprin-
klers and control systems that will 
feature the newest technologies in 
water and energy conservation," 
said Huston. 

Craw joined Hunter Industries 
as a district manager more than 
seven years ago when the com-
pany was founded. He was recently 
the institutional series sales and 
product manager. He has worked 
in the irrigation industry for more 
than 20 years. 

LPGA promotes 
two, hires one 

The Ladies Professional Golf 
Association has promoted staff 
members Kathy Milthorpe and 
Mike Waldron to the positions of 
vice president of finance and ad-
ministration and director of tour-
nament sponsor relations. The 
LPGA also named Holly Ge-
oghegan of Rochester, N.Y., direc-
tor of communications. 

"As we celebrate the dawning of 
a new decade in 1990, we also will 
see the LPGA move into new and 
exciting avenues of opportunity," 
said Commissioner William A. 
Blue in explaining the promotions. 
"We need to ensure that we have 
the appropriate personnel to fulfill 
the needs of our sponsors, mem-
bers and headquarters operations. 
Kathy Milthorpe and Mike Wal-
dron are tremendous assets to this 
association and possess all the 
qualities we are looking for in our 
top-level management." 

Milthorpe, raised in Texas, 
joined the LPGA in 1986 as man-
ager of finance and administration. 

She holds a bachelor's degree 
in accounting from Texas A&M 
University and worked with the 
public accounting firm of Coopers 
& Lybrand in Houston, Texas. 

Waldron will be a liaison be-
tween the LPGA, its tournament 
sponsors and the sponsor associa-
tion "to enhance the information 
exchange amongst all sponsors on 
the rapidly expanding LPGA Tour 
schedule." He was a tournament 
official with the LPGA in 1980-81, 
then joined Executive Sports Inc. 
and helped administer more than 
50 professional golf tournaments. 
He worked briefly as Southeast 
region affairs representative for the 
United States Golf Association. 

Geoghegan owned and operated 
Bonus Mail, a direct mail market-
ing firm she founded in 1982. She 
also established Bonus Graphics, 
a computer graphics design com-
pany that provides integrated mar-
keting communications for adver-
tising, promotions and public rela-
tions. 

Slugocki gets promotion at Poellot 

Gard Craw 

James B. Slugocki has been 
promoted from construction super-
visor to manager of construction 
services for J. Michael Poellot Golf 
Design Group in Saratoga, Calif. 

Slugocki will be responsible for 
managing construction of JMP-
designed golf courses throughout 
the world. 

He was transferred from Japan 

back to the California headquar-
ters to assume his new duties. In 
Japan he supervised construction 
of JMP's Tomisato Golf Club and 
the Caledonian Golf Club. The 12 
years before joining JMP in 1987, 
Slugocki was a general construc-
tion superintendent with Wad-
sworth Golf Construction Co. He 
worked on construction of two 

courses before that and super-
vised course maintenance for the 
U.S. Open at Pebble Beach in Cali-
fornia and the PGA Champion-
ship at Oakland Hills in Michigan. 

He holds a bachelor's degree in 
natural resources from the Uni-
versity of Michigan and has stud-
ied turf and landscape architec-
ture at Michigan State University. 

Get the benefits of 

and 
the experience 
of Lofts Marie 

Pompei 

Wildflowers! They're a beautiful, 
low-maintenance alternative to 
mown turf. And no one can help you 
choose wildflowers better than 
Marie Pompei at Lofts. 
As a wildflower specialist, Marie will consider 
your geographical area, the soil moisture, 
height of growth and time of flowering. She'll 
even consider colors. Then she'll recommend 
the specific mix to provide the best results. 
If soil erosion or weed invasion are problems in 
your area, Marie can suggest the best compan-
ion grass. She'll also suggest how to properly 
manage the field for optimum floral display in 
the years to come. 
Wildflowers need very little care. So they're 
perfect for roadsides, parks, golf courses, 
estates or industrial sites. They're ideal for 
areas that are hard to mow. Or any place that 
needs color. Try low-maintenance, natural 
wildflowers as your colorful alternative to high-
maintenance turf. And get your wildflowers 
from Lofts. 
Lofts has been a leader in the seed business 
since 1923. In fact, Lofts introduced Pinto as 
one of the first commercial wildflower mixtures. 
Call Marie at Lofts today. She'll help you select 
the wildflower mix suited to your needs. 
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Lofts Seed Inc. 
World's largest marketer of turfgrass seed 
Bound Brook, NJ 08805 
(800) 526-3890 • (800) 624-1474 (NJ) 
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